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INTRODUCTION

2024 marks seventeen years since ClearBox Consulting began working in the intranet industry. 
In that time, we’ve seen technologies emerge, evolve, reinvent themselves and disappear in 
equal measure. We’re reassured, however, that intranets continue to make a real difference 
across organisations (where they are well maintained). Whether you call it an intranet, a digital 
workplace, an employee engagement platform, a comms platform, employee mobile app, or 
something else – there are common problems we’re all trying to solve.  

These platforms help people get things done, stay informed about what’s going on, and help 
find that expert, that application or that little piece of data they need.  

They contribute to the way an employee feels about the place they work, encourage and 
reflect organisational culture, and can even improve levels of customer service. They are 
strategic investments that drive organisational benefits and support employees through their 
working day.  

We’ve been reviewing the best intranet and employee experience software for eight years. 
Following feedback from readers both via a survey and through interviews, we’ve made some 
improvements to this introduction and to the reviews themselves which make them clearer to 
read. Thank you to everyone who took part and please keep an eye out for the same activity 
during 2024.

If you’re choosing new software
This report’s purpose is to help you choose the correct software for your business strategies and 
employee needs. Our reviews are detailed, pointing out both the strengths and weaknesses, 
and include dozens of screenshots so that you can see different elements of the platforms. The 
product review format section will explain what you’ll find in our reviews. Note that sales-y and 
marketing language is reserved for the ‘voice of the vendor’ sections, while the ‘voice of the 
customer’ sections give you an insight into real customer experiences.

The how to choose a product section is particularly helpful and includes an overview of 
arguments about build or buy, SharePoint, add-on, or independent – which will be relevant for 
many of you.  

The product comparisons section is helpful for all readers. It includes charts, tables, and 
written summaries that will allow you to compare products and identify which reviews to read. 
We’d advise you to read reviews of those products that perform best in the scenarios that 
matter most to you. Our Choices awards identify those products that stood out to us during the 
report process and we expect at least some of them to appear on your shortlist.

Intranet and Employee Experience Platforms 6clearbox.co.uk

WELCOME 
TO THE 
2024 
EDITION 



Intranet and Employee Experience Platforms 7

INTRODUCTION

If you’re interested in market trends
We’ve provided an overview of what we looked for in our scenarios as usual, but you can also 
read about our overall scenario findings too. Of particular note:  

   Artificial Intelligence is a very hot topic and we’ve written an overview of AI trends in the next 
section, so you can see what vendors have been up to. We’ve not included a dedicated AI 
scenario in our reviews, however, as we think AI offers a way to address scenarios (such as 
search or content creation) rather than a scenario in its own right.  

   For the past couple of years, vendors have been turning their focus towards internal 
communicators’ needs and the features on offer this year will certainly appeal to comms 
folk. We’re particularly impressed by the variety of channels comms can manage from within 
these platforms, reducing the number of tools and simplifying the publishing process too.  

   We’ve seen improvements in analytics over the past year or so, but this remains the area that 
would most benefit from improvements across the industry. We’ve been talking about it for 
years and vendors are listening, but it’s a slow-paced change.  

   We’ve been impressed by the engagement and people-focused features that vendors 
have introduced. While social tools aren’t anything new, there are some great peer-to-peer 
recognition features, events management, employee journeying (stepping people through an 
onboarding process for example), and a lot more inbuilt in these platforms.   

   The products we’ve reviewed have started to fall into three categories: social / 
communications platforms, modern intranets, and mobile-first products. Some then are 
reliant on SharePoint / Google / something else, or are ‘independent’ and operate without 
other software in the background. Understanding these categories and what approach is 
right for your organisation will help you choose the right solution.

A final thought
Although there’s always room for improvement, what this report illustrates more than anything 
is just how many excellent options are available to organisations looking for a new intranet, 
employee digital platform, or mobile-first tool. The technology is mature, you no longer need 
to rely on in-house IT experts just to get the basics underway, and there are some genuinely 
innovative features coming through.  

It’s a great time to update your intranet or introduce an employee experience platform. We 
have a variety of consulting services to support you, so please get in touch if you need a hand.

Suzie Robinson 
ClearBox Consulting 
January 2024

Intranet and Employee Experience Platforms 7clearbox.co.uk
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When we were writing last year’s report, Artificial Intelligence was barely mentioned and where 
there were AI features, they were rarely labelled as such. ChatGPT’s emergence and the 
attention on Generative AI during 2023 means that this year we’ve been asked “Will AI be its 
own scenario?” Short answer: no. We decided against a dedicated AI scenario, as we believe 
AI features offer a way to address and meet our scenarios, rather than being a scenario in their 
own right. 

AI offers an opportunity to support organisations and improve various aspects of their 
operations – this is how we’ve assessed the features we’ve been shown. We’ve also 
considered how secure the AI features are (as far as we’re able), for example whether 
intranet content is sent out into the ether of the broader internet or ring-fenced to a certain 
degree.

The features we’ve seen so far fall roughly into four categories, described below. Sam 
Marshall, ClearBox’s founder, has also shared his thoughts based on his background and 
MSc in industrial AI.

Generative AI for content creation
Over half of the products we’ve reviewed now have generative AI features for written 
content, although only five included generative image creation. The way they approach 
these features does vary, however, offering some or all of the following:

   A natural language prompt for publishers  
to instruct AI to create a page of text

   Settings for tone, length, formality  
– applied as part of generation and  
/ or to guide the AI to edit text

   Generated summaries  
of written text

Some vendors, like Atlas, have a form-
type approach to content generation 
– where publishers choose a variety of 
settings that augment the prompt used 
to generate the content. Other vendors, 
such as MangoApps, have a more fluid 
approach where publishers can generate 
content, then edit different aspects of it 
gradually as wanted.

Generative AI is unlikely 
to replace content written 
by comms pros, but early 
studies show that it can 
raise the quality of writing 
for many knowledge 
workers. Internal 
Communicators should 
welcome this – it will free 
them up from ‘rescuing’ 
poorly-written intranet 
pages and let them focus 
on more strategic goals. 

Sam Marshall
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A few of the features we were shown particularly stood out as being innovative (in an already 
innovative space!). The first example is from Oak Engage, which has an inbuilt policy template 
that is applied when a publisher wishes to create a new policy page. The AI then completes the 
template, generating a draft policy for review and editing. This is a helpful approach, although 
the template might feel too restrictive (and overly comprehensive) for some.

Microsoft Word introduced an ‘inclusivity’ language checker during 2022 and we’ve been 
surprised that only Interact have replicated this in their page builder. The sentiment of the 
page’s tone is also checked in the same way, allowing publishers to consider how their piece 
might be perceived before it’s published. This is a small yet supportive feature that we think will 
help publishers finesse their pages. 

Where publishers want to use AI to generate the majority of their content, there are some 
tools like Unily that not only ring-fence organisations’ data (a more secure approach than 
a simple integration with ChatGPT for example) but also apply an ‘internal audience’ filter 
to ensure generated content is more audience-appropriate first time. Generally, across the 
products we reviewed we saw security-conscious features, but feel that greater ring-fencing 
needs to be introduced to make content more closely tailored to organisational needs.  

In this example, the Oak Engage AI has generated a ‘working from home’ policy. 

Intranet and Employee Experience Platforms 9clearbox.co.uk
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Powell and Sociabble are the first two products we’ve seen to introduce configuration options 
for admins, which provides context for the AI to refer to. Powell applies intranet location context 
on top of any generated content, while Sociabble has sophisticated settings for organisations 
and individuals to write context statements that any generated content is passed through. The 
‘tone’ that’s typically defined by vendors is also configurable within Sociabble, so admins can 
define exactly what “warm” or “humorous” means within their organisation. 

Overall, generative AI features in these tools are now fairly common and we expect the 
remaining products we’ve reviewed to add generative AI features in the coming months. We 
would advise that organisations should decide whether they want to use generative AI features 
and how, before exploring what’s available.

 

SSGMEFFPI MRGPYHIW E ZEVMIX] SJ GSRǻKYVEXMSR STXMSRW JSV EHQMRW�  
WS XLEX KIRIVEXIH GSRXIRX MW QSVI ETTVSTVMEXI XS XLI SVKERMWEXMSR ǻVWX XMQI� 

Search and information finding
Very few products have introduced AI into the search experience, which is a surprise given how 
often ‘search’ appears high on the list of improvements employees wish to see. Granted, issues 
with search aren’t typically associated with the technology itself, but there is a lot of potential for 
AI to make real improvements here. 

Also, to clarify, some products do sometimes or include AI to help match results with search 
queries; however, this is difficult for us to test and is mentioned in passing in the reviews 
where we’re aware of it. There are still some products with chatbots too and we’ve discussed 
those where relevant, but they are far less common than they were a few years ago. In this 
instance we’re interested in innovations with the overall search experience, which also includes 
improvements in information finding (and presentation).

Intranet and Employee Experience Platforms 10clearbox.co.uk
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A handful of products have introduced ‘likely 
answers’ into search results that are generated by AI, 
including ahead, Atlas, Haiilo, MangoApps, Microsoft 
(via Copilot), Engage (from Sorce) and Workgrid. This 
replicates a Google-like experience, where the search 
presents the answer to a question rather than merely 
lists of results of pages where the individual would 
have to continue their hunt for information.  

The different products vary in the way they provide 
‘likely answers’ though, typically only offering some 
of the following (we think it would be beneficial for all 
these features to be present): 

     ‘Teaching’ the AI when it has provided an  
inaccurate answer 

     Integrations with third-party tools, such as  
Salesforce or Workday 

     Presenting additional resources, such as an  
associated file, within the answer or providing  
a link to it 

     Analytics to help admins see what is or isn’t  
working within search 

     A chatbot-style interface and / or making  
this part of the standard search experience 

     Contact information for subject experts should  
someone want more information.

For a long time, I’ve been 
advocating that enterprise 
search should provide 
answers not links. The 
potential is now there for 
AI to create this experience 
by summarising existing 
texts into more accessible 
chunks, and to do this 
on the fly. Companies 
deploying this approach, 
however, will need to pay 
careful attention to the 
information sources that 
the AI system draws from. 

Sam Marshall
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When it comes to information 
finding within an organisation, 
the potential of tools similar to 
ChatGPT isn’t just the generative 
AI side, but also the leap forward 
they have taken in dialog 
management. This is the ability to 
track interaction history in a logical 
way and to apply context to help 
make sense of each query. 
   For example, a modern chatbot 
can make sense of “How many 
of those were in France?” as a 
follow-on query to “Who were 
our top 10 customers in the last 
quarter?”. This is a very natural 
way for humans to refine what 
they want, but until recently 
chatbots would stumble because 
a high-quality response requires 
an understanding of all of these 
ambiguous terms: “our” (= the 
company), “the last quarter” 
(=trading period in a business 
context) and “those” (= customers 
in the preceding query). 
   We look forward to seeing AI in 
the workplace make considerable 
progress in this area.
Sam Marshall

SXEǺFEWI MRGPYHIW AI XLEX [MPP LIPT [MXL XEKKMRK TEKIW ERH [MXL GVEJXMRK XMXPIW�
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Using AI to generate content tags is another 
good example of aiding information finding and 
search, as this can be something publishers forget 
to do themselves. Akumina includes a tool to assist 
with this and we think this is really helpful. Likewise, 
effective titles can be tricky for some people to 
create – products like Staffbase have introduced AI 
tools to assist with this part of the process too.

In terms of information finding, some products 
have (e.g. Interact) AI-generated answers. These 
take the content of a page and summarise the 
information in a question-and-answer format that 
publishers can then edit. This approach provides 
a bite-sized way for people to consume the 
information and allows for a pleasant browsing 
experience to find what they’re looking for. As 
a slight variation of this, Copilot in Viva Engage 
will present ‘readers may ask’ prompts to help 
publishers cover all relevant information in their 
initial post. 

We think there is a lot of potential to dramatically 
improve employee experiences of products if AI 
is effectively applied to search. Debate has raged 
for years as to whether intranets and associated 
tools can be ‘front doors’ into organisations’ digital 
workplaces. If AI-driven search is developed, then 
these products are in a very good position to offer 
that way in – potentially more so than other digital 
workplace tools.
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AI support for Admins
This aspect is getting less attention, but for intranet managers we see great potential for 
automating some routine tasks.

For example, Copilot in SharePoint will soon be able to generate a SharePoint site from a 
prompt such as “Create an employee onboarding site featuring our company logo and using the 
Welcome to Contoso.pptx file.” Think of it as being a little like the ‘Designer’ feature in PowerPoint. 
Just like fine-tuning text, additional prompts can be used to adjust the layout, branding and so on.  

We also liked the concept of AI-driven analysis to give greater depth to analytics. For example, 
with Viva Engage storylines, leaders can see a summary of popular and trending themes in 
employees’ posts. Given the rich potential for development in this scenario (which is historically 
the worse performing area), we feel more vendors could be considering AI for analytics. 

Finally, there is scope for AI to assist with content governance. LumApps’ forthcoming 
‘governance engine’ automatically identifies stale content and suggests areas where there may be 
content gaps, for example.  
 

With a Viva Engage premium license, leader’s Storylines will  
show rich analytics on feedback and sentiment to recent posts.  

Governance has been a perennial headache in the intranet and digital workplace 
world. Although it’s not a glamourous application of AI, it could be a very virtuous 
one. We already have examples in other fields, for example using automation 
to detect fraudulent transactions; to search for legal precedents; and to identify 
suspicious patterns in online behaviour. The analogue for intranets would 
be things like detecting duplicate sites, searching for outdated content, and 
checking for copyright or brand infringement. With the cost of AI transactions 
falling dramatically, we hope to see vendors incorporate such features soon.
Sam Marshall

Intranet and Employee Experience Platforms 13clearbox.co.uk
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General UX enhancements 
The final area is a catch-all for other AI features, which are smaller tools that still contribute 

towards improving the overall user experience. Auto translation is the most common of these 
features, yet is still not common across the products we’ve seen, which we think is a shame. 
However, Unily offers speech to text to automatically generate captions in video and these can 
also be auto-translated – so there are some vendors taking steps in the right directions here. 

Similarly, MangoApps has an exciting AI audio generation tool that renders an audio version 
of a page without the need for publishers to record anything. This is a great accessibility feature 
and is a pseudo podcast feature, that will allow people to keep up to date with news without 
having to read something. We hope that the next step is audio translations. 

A handful of vendors are using AI to assist with personalisation and audience targeting 
too, which means employees are more likely to see news that’s relevant to them. Firstup’s 
Orchestration Engine is a good example, which has been around for a little while and surfaces 
content to people at a time that’s right for them and appropriate for the message.

MangoApps’ AI audio generation tool is innovative, taking a written piece and turning it into a podcast.

Intranet and Employee Experience Platforms 14clearbox.co.uk



INTRODUCTIONINTRODUCTION

1 Section One: Introduction

• How to use this report – A guide to the different sections 
of each review  and how we evaluated them. The ‘scenario 
definitions and findings’ and ‘company and product tables’ 
pages are particularly helpful.

• Product comparisons – We capture a lot of information during 
the review writing process, so we’ve collated tables and charts 
here for you (including scores and technical information from 
across all products). Our ClearBox Intranet Choices for 2024 
are also here, as is a summary of all Full Reviews and Product 
Overviews.

• How to choose a product – How to select a product (and what 
process we recommend you follow to do this), including the case 
for choosing SharePoint-based solutions or looking more broadly.

The report is split into three sections: 

���

2 Section Two: Full Reviews

Longer format reviews that assess 
products against business scenarios 
that we’ve devised based on 
experience (from our work with 
clients and working in the industry). 
Also includes lots of screenshots and 
technical data. 

COMPANY AND PRODUCT

3 Section Three: Product Overviews

Shorter format reviews, which cover products that are still 
worth considering for your shortlist but aren’t assessed 
against our scenarios. We’ve included our views of the 
products (following a short demonstration), screenshots 
and there is technical information too.

Intranet and Employee Experience Platforms 15clearbox.co.uk
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We’ve created this section to give you a little 
context behind our reviews, so you know exactly 
what it is you’re looking at.  

We’ve provided an overview of what each 
full product review contains, which is a simple 
diagram with explanatory notes. There’s an 
explanation about how the scores work and 
how we gathered the pricing information. Each 
scenario has been detailed, so you know which 
business situation was explored and where, plus 
we’ve written an overview of our findings in each 
scenario too. Finally, you’ll find a description 
of what we asked vendors so that we could 
complete the ‘company and product’ tables. 

How to Use 
This Report

Back to index.

Intranet and Employee Experience Platforms 17clearbox.co.uk
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Each full review contains the following sections (and more): 

• A summary of the 
product’s strengths 
and weaknesses 

• Details of the company 

• Technical specifications 
and support 

• A ‘splash page’ for 
quick reference 
information about 
the product 

• Overview of pricing 

• Product type and 
branding opportunities 

• What system (if any) 
forms the foundation of 
the product 

• The sectors they target 

• If you like this product, 
you may like these others 

The product in a nutshell

500 – 5,000 employees

Typical deployment:

Company locations:
ahead’s highly usable 
communications platform 
combines an impressive 
mobile offering with great 
engagement functionality 
that will appeal to businesses 
looking to connect a 
dispersed workforce. 

3

Base systems

You may also be interested in…

Sectors 

Pricing

Product type Branding opportunities

2

ahead owned by ahead AG

SUMMARY 

5

COMPANY AND PRODUCT

Company details

Company ISO ����� certified Data residency

Company founded Product launched Typical client size c

Largest deployment so far c Customers c

Partner locations Company locations

Intranet and Employee Experience Platforms 18clearbox.co.uk
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• Summary of 
scores

• Key strengths, 
improvements, 
and considerations 

• Up to four 
scenarios 
include 
highlights 
of some of 
the most 
interesting 
or well-done 
features 

• Some things 
to keep in 
mind when 
considering 
the product 

• Summary 
of why you 
should choose 
the product 

• The vendor’s 
development 
roadmap 

• ‘Voice of the 
vendor’ – a 
statement 
from the 
vendor 

• ‘Voice of the 
customer’ 
feedback from 
customers 

• Scores for 
each scenario 

• A write up of 
our findings for 
each scenario 

9

Voice of the vendor

10

Voice of the customer

SCENARIOS & SCORES

3.5

3.5

3

2.5

3+

2+

3

4

� �� IN+ORMATION +INDING � SEARC-

12

1� 9SER E<PERIENCE � :IS9AL APPEAL���

28

THINGS TO BEAR IN MIND

Why choose this product

Vendor roadmap
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A note on SharePoint products

Any product that needs SharePoint in 
order to work has this icon displayed 
in the introduction and as part of their 
review. Each of these products are 
likely to make use of SharePoint’s 
basic features and we’ve highlighted 
where they bring added value or where 
SharePoint features have been obscured.  

Requires  
SharePoint

Please see the ‘SharePoint / Viva Connections’ review to see what basic features are on offer, 
but then refer to each other product to see what’s done better (or possibly worse). The ‘product 
comparison table’ collates all scores, which will also be helpful for you to compare. Additionally, 
SharePoint often makes use of other Microsoft applications that can be in direct competition 
with vendors’ tools. This means you may find some vendors ignore SharePoint or Microsoft 
features in favour of their own. Where there is functional overlap, you’ll have to carefully 
consider which is the correct approach for your business to take. 

Intranet and Employee Experience Platforms 20clearbox.co.uk
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Each review includes four icons labelled ‘base systems’: 

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You’ll also find these icons on the first page of a product review, in the index, plus in the 
‘technical table’ for comparison purposes.

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

This icon reflects that the product is an independent intranet, or similar product, that doesn’t 
require SharePoint, Google Workspace, or anything similar in order to function. 

Requires  
SharePoint

Fully  
standalone OtherOptionally works  

with SharePoint

SharePoint intranet in-a-box products and those that work on top of SharePoint are included 
here. These products must have SharePoint in the background in order to work.
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TELLING THE DIFFERENCE 
BETWEEN PRODUCTS 
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Optionally works  
with SharePoint

Fully  
standalone Other Requires  

SharePoint

 
These products can be used stand-alone but have also been designed to work closely with 
SharePoint as a document repository, for example.

Other 
Fully  

standalone
Requires  

SharePoint
Optionally works  
with SharePoint

This icon is for those products that might rely on Google Workspace, Drupal, or something else 
in order to work. We’ve explained what it means in each case where it’s used. 

FRONTLINE  
FOCUS 

Finally, you might see this icon coloured on the first page of the review 
(or in the index and in the technical table). We’ve added this to those 
products we believe have been built with a focus on frontline workers 
and are typically employee mobile app products. Although this icon is 
associated with the performance in Scenario 8 (Mobile and Frontline 
Support), it doesn’t mean products without this icon are poor when it 
comes to the mobile scenario. We would therefore recommend you 
refer to the scores for Scenario 8 as well as this icon when deciding 
which reviews to read. 
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SCENARIO DEFINITIONS 
AND FINDINGS 

We evaluated each product in our full reviews against the eight scenarios detailed below. We 
don’t dictate a long list of specific features, but instead outline common employee needs. We 
then ask the vendors to demonstrate how they would address the scenarios in whatever way they 
see as the best approach. In a lot of cases, we know that not all organisations will want everything 
we expect to see in a scenario. We believe in giving people choices though, so we highlight 
missing and poorly implemented features where products don’t fulfil scenario expectations. 

Additionally, our reviewers have expanded up to four scenarios in each review, adding detail 
around the standout features and including images to illustrate the functionality.  

User experience and visual appealScenario 1: 
 

What we explored 
We wanted to see the overall experience of using the product from an end-user’s perspective. 
This not only included the branding / look-and-feel that can be achieved with the site, but how 
people may choose to consume the content. This scenario explored: 

    The overall quality of the user experience, such as whether notifications are easy to find and 
whether the interface is contemporary in its approach. 

    How easily users can navigate through the site using well-structured menus, targeted menu 
options, and visual cues. 

    Whether the branding options are flexible, without any platform constraints or issues 
with upgrades applied at a later point. The overall visual impact of the product was also 
considered here. 

    What support was offered for businesses that may want sub-brands, such as where part 
of the organisation has a distinct identity (for example PlayStation within Sony) or where a 
business may want to reflect multiple locations (such as Hilton in Las Vegas vs Hilton in Paris). 

What we found 
It’s very unusual for the platforms we review to deliver a poor user experience. If we find a 
product delivers a particularly poor experience, we typically don’t invite them to participate in 
subsequent reports, which means the average score for this scenario is high at 3.9 out of 5. We 
will highlight where something is clunky or doesn’t behave as we’d expect though. Likewise, 
most products are easy to use but the comprehensiveness of the platforms varies and has an 
impact on the user experience – we have commented on this where it is evident. 

It’s then in the nuances of this scenario where we see real differences. For example, most 
products support multi-brand organisations, however to what extent branding or other design 
choices are offered does vary. Many products, like SharePoint, offer simple logos and colours, 
while a few offer highly flexible design choices that result in tailored and very attractive sites, 
such as Akumina. Most fall somewhere in between, giving some semblance of design options 
while not being fully flexible. 

Navigation is another area where product approaches vary. Most offer some form of multi-
level navigation, such as a mega menu, while a few have simpler single-level navigation. A 
handful have navigation that’s not configurable, in that they reflect pre-defined spaces such 
as ‘pages’ or ‘communities’ that display lists of what sub-spaces people can access. While 
this approach works well it may not meet the needs of those who want greater control. 
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Fresh includes a variety of attractive navigation approaches,  
such as this one showing ‘tiles’ to take people through to subsites.

The final area of nuance in this scenario surrounds notifications. This sounds minor, but 
when you consider even Outlook has its own notification bell now, there is a great risk of 
overwhelming employees if these aren’t carefully thought through. Most products do an OK job 
with notifications, but we’d like to see more capabilities like ‘save for later’ added so that people 
can manage their activities more effectively.

How SharePoint and Viva fared in this scenario 
From a user point of view, modern SharePoint is capable of some very 
attractive page designs that use images, space and highlights effectively 
and generally the experience is good. However, navigation in SharePoint can 
be a challenge overall, as can navigation when one application is embedded 
within another (such as SharePoint within Teams via Viva Connections). 
Notifications are either missing or spread in different applications and we’d 
like to see a more coherent approach. Branding approaches are simple and 
it’s tricky to apply consistency without a third-party tool.
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Publishing and communications managementScenario 2: 

What we explored 
Internal communicators will often rely on these platforms to reach their audiences, so we wanted 
to see what tools were available to help them create and manage the flow of news to appropriate 
audiences. This included different news types, crisis communications, and ways of reaching 
people beyond the given platform. We tested: 

    What tools were available to build appealing and effective content using a range of media, as 
well as how easy this experience was. 

    How content could be dynamically and flexibly targeted to individuals or groups, and whether 
individuals could also opt in or out of channels. 

    What tools were available to manage the quality of content, such as publication workflow 
settings, as well as the flow of articles, for example a news calendar. 

    Ways that messages could be published in one place but reach audiences wherever they may 
be, such as through digital signage.

What we found 
We’ve seen an evolution of these platforms over the past couple of years, where many vendors 
have focused on internal communications teams as core product owners or stakeholders. While 
internal comms has been important for a long time, we’ve seen a shift in the functionality on 
offer so that these platforms are addressing internal comms needs and challenges head-on. 
Given the importance of these platforms in organisations, we think this is sensible and have 
developed this scenario with these changes in mind. 

For example, every product has some form of news creation process. We pay attention to 
the overall experience of creating articles and will highlight where something is comparatively 
weaker than other products. Ultimately, it’s unusual for any product to do badly with this aspect.  

However, joining the mix for the first time in this scenario are generative AI features in around 
half of the products we’ve reviewed. Most provide a natural language prompt approach to 
generating copy and / or AI-driven editing tools, like amending tone and length. Some have 
specific content checkers, such as Interact’s ‘accessibility checker’, alongside broader creation 
tools. Sociabble has among the most advanced generative AI tools we’ve seen, where company 
and an individual’s context are applied by the AI to whatever it generates. This is still a fast-
evolving area and we’re looking forward to seeing how it develops. Please see the ‘AI Trends’ 
section of this introduction for more on AI. 
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Another area of this scenario that stands out is news flow management, such as through a 
calendar or Kanban board or something similar. This is still an area that’s hit-and-miss, with a lot 
of products relying on simple publication dates which we think is a shame. A few offer AI-driven 
news delivery, like Firstup’s Orchestration Engine that’s been around for a number of years, and 
a handful of others have calendars etc. We think internal communicators will increasingly want 
news management features as additional channels are added (see below) and we hope to see 
this area expand across products. 

Finally, we want to highlight the inconsistencies around multi-channel approaches in this 
scenario. Internal comms folk will likely have to manage multiple comms channels and having 
a tool that will allow them to create once then share in many places is incredibly valuable. 
We expect to see a good range of additional channels in this scenario, but it’s not unusual for 
platforms to only work with one or two. Staffbase does this well, with an inbuilt newsletter tool, 
digital signage facilitation, and the ability to share into SharePoint and MS Teams just a few 
examples from the range. There are some unusual channels and approaches too, like Workvivo 
that has great livestreaming features, and LumApps that includes a strong native video 
management feature. Where vendors are focusing on internal comms teams, as mentioned at 
the start of this section, then they will need to address multi-channel needs.

How SharePoint and Viva fared in this scenario 
It is easy with SharePoint to create a news story page, and straightforward to 
add images, videos and even charts. News can be rolled up from other sites 
and targeted to show only stories tagged with metadata topics. Audience 
targeting is completed via Entra ID (formerly Active Directory), which is likely 
to need the support from IT. Currently, news can be scheduled to publish on 
a pre-set date, but there is no site-wide way to plan or monitor this. There’s no 
‘alert’ feature or ability to push out a notification, although many companies 
get around this with a suitably styled web part or by sending out emails from 
SharePoint. For cross-channel publishing, the Viva Amplify module introduced 
a campaigns capability. News can be created as a series of ‘broadcasts’ 
around a campaign and then pushed out to specific M365 channels such as 
SharePoint, Outlook and Engage (Teams is on the roadmap). 
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Community and engagementScenario 3: 
What we explored 
To really engage employees, we need to give them a voice. We wanted to see how platforms 
facilitated dialogue with employees, the gathering of feedback, and the ability to take a 
‘temperature check’. Some of the best internal content can come from people sharing thoughts 
and generating ideas together, so we also looked at how internal communities were cultivated. 
We explored:

    How users could react or interact with content, such as through liking and commenting 
(including what moderation features were available). 

    What social collaboration or communities of practice features were available, such as 
themed discussion boards, wikis, blogs, or activity feeds (similar to those that could be found 
on a social media site). 

    How HR or internal communicators could gather thoughts and opinions, for example using 
surveys, polls, or ideation tools. 

    What other ‘people’ oriented features were included to help encourage themes of 
wellbeing, engagement, and inclusion. This could include recognition schemes, mindfulness 
features, or onboarding processes.

What we found 
This scenario offers vendors an opportunity to expand their product’s usefulness within an 
organisation, potentially removing the need (and associated complexity and expense) for 
additional engagement products. The areas we explore also bring heart and personality into 
these platforms, helping to present company culture to employees and making them tools 
people want to use. For example, a small but significant feature that employees frequently look 
for is a variety of reaction types to content, mirroring their experiences on external social media 
platforms. Gone are the days where a simple ‘like’ was enough, people now want to express 
their opinions but without having to add comments. This is an area where many platforms don’t 
meet social-media-led expectations and we hope to see it develop over time. 

A small number of vendors choose to rely on Microsoft applications to deliver community 
features, such as Viva Engage for social spaces or Forms for surveys. The summary of how 
SharePoint and Viva fared in this scenario is below, which helps add context. Understandably, 
the vendors that typically choose this approach are SharePoint intranet in-a-box products, 
although others will also optionally integrate with Microsoft applications.  

Most products offer some form of native community or social features; this might be 
dedicated spaces such as ‘Hubs’ in Oak Engage or social elements that can be added where 
relevant across the intranet, such as Unily’s ‘Channels’. Overall, we were generally impressed 
with the community features that were on offer. 

There are some good surveying tools across the products too, although the 
comprehensiveness of these does vary. This means some products, such as Workvivo, offer 
alternatives that are strong enough to replace dedicated tools like SurveyMonkey, while others 
provide simple approaches that would be helpful for quick surveying rather than an annual 
employee survey, for example. 

For organisations looking for ‘people-focused’ tools, there’s a real mixed picture in the 
industry, where some vendors claim to have tools but in fact merely offer content containers. 
For example, providing content containers for onboarding new employees is common but tools 
to progress people through these early days (to do lists, workflows associated with activities 
etc.) is unusual.  
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Some vendors do offer excellent features that will improve employee engagement, however. 
For example, dedicated onboarding tools like the one found in Omnia will provide an excellent 
initial impression for new employees. Peer-to-peer recognition is becoming a more common 
tool now, but some products do it particularly well – Workvivo, for example, tie praise into 
company values to tackle two engagement areas at once. Events (including livestreaming), 
micro-learning, gamification and badges, wellbeing features, and company awards support are 
all examples we’ve seen in different products.

 

Engage (from ESG) includes some excellent engagement tools, including micro-learning,  
employee recognition, and social features.

How SharePoint and Viva fared in this scenario 
Microsoft’s primary tool for community and social engagement is Viva 
Engage (formerly Yammer), although the social side of SharePoint is weaker 
than rival platforms. Engage provides a good option for communities of 
practice and more recently for individual creators via the ‘Storyline’ feature. 
Engage activity can be made more visible with SharePoint web parts that 
allow flexible embedding of groups, topics or even one person’s posts 
into a page. ‘Leaders’ are particularly well supported and there are some 
interesting AI developments coming soon using Copilot. There are polls and 
more sophisticated surveys are supported via Forms. Microsoft’s play for 
the ‘Wellbeing’ dimension is Viva Insights, which includes a free element for 
employees while organisations may have to pay for additional features. 



INTRODUCTIONINTRODUCTION

Intranet and Employee Experience Platforms 29clearbox.co.uk

Integrations and services (including M365)Scenario 4: 

What we explored 
Digital workplaces are often a fragmented set of tools, so we wanted to see how the products 
helped simplify an employee’s experience. For example, integrations with systems to reduce 
the number of sites, apps, or platforms someone must visit, which could be through links, 
iframes, or fuller integrations, and where an ‘external’ activity is brought through into the intranet. 
Additionally, the Microsoft suite is pervasive, and many companies want their intranet to work 
well alongside their M365 investment, even if they have chosen not to use SharePoint as a 
publishing platform. We explored: 

    How integrations with common enterprise systems, such as Salesforce, Workday, or 
Zendesk, were presented on the intranet. This could include dashboards, iframes, or 
actionable notifications, and we wanted to see the end user and administrator experience. 

    How the products supported sources such as SharePoint, Google Drive, Dropbox and Box as 
cloud file sources to collaborate and share. 

    What kinds of content could be integrated into the intranet product from SharePoint. For 
example, could users post into SharePoint news or show SharePoint news stories, or was 
there an overview of sites? 

    How an integration worked with MS Teams, covering conversations, documents, and calls. 
MS Teams can generate a lot of notifications, so we wanted to see how these were handled 
too. 

    How far Viva applications have been integrated, particularly Viva Engage and Viva 
Connections.

What we found 
We’re often told by vendors that this is a scenario where requirements can vary greatly from 
client to client. While we agree, we want to reflect how flexible or not products are when it 
comes to addressing these requirements. The average score here is 2.6 out of 5, which is 
low due to the prevalence of ‘optional scores’ that reflect the additional time and / or cost 
effort required here for organisations to achieve what they desire. 

The majority of products we’ve reviewed include open APIs for integrations, with some 
vendors providing pre-built integrations and others leaving it entirely open to clients to 
request (then build or work with the vendor to build). For example, Involv has developed an 
integration with CV Warehouse, a jobsite platform, which displays vacancies on the intranet. 
Some vendors offer developer portals or other support for admins to set up integrations 
from a suite of options. Some products make good use of Power Automate too, such as 
Appspace Intranet that displays the output as Adaptive Cards. 

As you may expect, SharePoint intranet-in-a-box products typically integrate very well 
with M365 applications. As an example, Atlas builds onto standard Microsoft functionality 
to expand what’s on offer – such as Viva Topics that is integrated into Atlas web parts, 
where Viva Topic cards show for related metadata rather than the default behaviour of only 
appearing over a mentioned keyword.  

Across all products we generally saw good integrations with Teams, but integrations 
with other M365 applications varied in quality between products. Surprisingly, SharePoint 
integrations were missing or very basic in some products – given its strengths as a 
document management solution, we feel the quality of integrations here should be 
improved. 

Overall, vendors tend to take a variety of approaches when it comes to integrations. As a 
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result, this is an area where we’d urge you to identify exactly what your expectations are of 
the platform (do you want two-way integrations with key business systems for example) and 
of the vendor (do you want them to support with integration development?). 

 

Powell Intranet includes a nice integration with ServiceNow that  
displays service tickets in an intuitive interface.

How SharePoint and Viva fared in this scenario 
Integration between M365 applications is generally strong, but there are 
areas where SharePoint and Teams aren’t integrated as tightly as you 
might expect. Multiple vendors have connectors that will work with the Viva 
Connections dashboard feature, and this offers the most direct integration 
with SharePoint. A second route is to use Power Apps, which can be 
embedded on a SharePoint page and made to work well on mobile too. The 
third possibility is the Teams app store. Finally, there is the full-development 
route using APIs and SharePoint Framework (SPFx). These approaches offer 
simple or sophisticated integration options, and vary in terms of complexity to 
implement, so the support of IT or a technical partner will be needed. 
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Information finding and searchScenario 5: 

What we explored 
Finding information can be a challenge for users, not only within intranets but across the 
broader digital workplace. We wanted to see how the products approached findability and ease 
of information seeking. Some platforms support enterprise-wide search and we welcomed any 
demonstrations that went beyond the intranet. We wanted to see: 

    What the search service and experience was like on the platform. This included clear and 
accurate results being returned, the potential to refine results dynamically, the indexing of 
content (documents in particular), and an attractive interface.  

    How admins could influence results, such as through promoted results or topic tagging. 
    Whether the search would federate content from some or all integrated systems. 
    What the people search experience was like, again through clear and attractive results, plus a 

detailed organisation chart, and useful suggestions such as type-ahead or alternate spellings 
(Suzie – Susie – Susy – Suzy etc). 

What we found 
Whenever we speak with clients’ employees, the search always comes up as an area needing 
improvement. Often this isn’t associated with the technology behind the search, but sometimes 
platform decisions do make an impact – such as those products that are still missing simple 
features like search refiners. These vendors tend to argue that their search technology will 
automatically present the right result to people, but given search issues are usually associated 
with content problems, we are sceptical of this response. Features like fuzzy and partial 
matching would be welcome additions here, particularly where controls aren’t in end users’ 
hands to refine results. 

Search management tools, like promoted results / best bets, can give administrators greater 
control over search results to help present the right things to employees. However, the extent 
and effectiveness of these tools really varies or are missing altogether from products we’ve 
seen. On the flip side, MangoApps provides a good search experience for end users and admins 
alike, with a feedback feature that includes good analytics to help admins tweak the experience 
for people. MangoApps and a handful of other vendors have started to introduce AI features into 
search. These present likely results or even consolidate likely answers from across the platform. 
Some, like Workgrid, even consolidate answers from multiple systems. AI in search is in its early 
days but our initial findings look promising. 

The people search experience is generally good across the products we’ve seen, with most 
allowing for any profile field to be searched. Some profile pages are more attractive than others 
though, with equally hit-and-miss org charts (with some products missing org charts altogether). 
Some products will allow employees to update their own profile fields and others, like LiveTiles, 
go one step further to encourage people to update their profile with helpful prompts and 
completion rates based on configurable settings. 

https://www.clearbox.co.uk/what-employees-always-want-from-their-intranet/
https://www.clearbox.co.uk/what-employees-always-want-from-their-intranet/
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How SharePoint and Viva fared in this scenario 
Microsoft Search provides the search experience across M365 applications 
and is very powerful. Content across the Microsoft ecosystem is indexed and 
federating into other business systems is possible with some development 
work. There are sophisticated search management tools, including metadata 
and ‘bookmarks’ (promoted results), which are likely to need IT to administer. 
A new ‘Q&A’ feature intelligently presents likely answers to people. People 
search is good for individual results (a nice contact card and smart spelling 
correction). We expect to see this area progress significantly as Microsoft’s 
Copilot product evolves. 



INTRODUCTIONINTRODUCTION

Intranet and Employee Experience Platforms 33clearbox.co.uk

Administrator experienceScenario 6: 

What we explored 
It’s important for all users to have a good experience when working with an intranet, particularly 
where there is a decentralised model to intranet management. We therefore wanted to see how 
easy it was for administrators and publishers to manage the site as a separate experience from 
end-users. This scenario explored: 

   The different menus and options that were open to admins and how complex tasks were 
made easier. 

   What tools were available to build or configure the home page(s) and / or other landing 
pages. We wanted to see features such as templates, a variety of web parts / widgets, and 
elements to help such as info buttons.

   Mechanisms for managing content life cycles with easy ways for people (including devolved 
content owners and publishers) to update content and / or associated dates.  

   How multiple languages were supported from a user and publisher point of view. For 
example, the ability to change languages for both the interface and content or helping 
publishers with translation workflow. 

What we found 
Unfortunately, admins can sometimes be overlooked in favour of end users and the experience 
here can be quite different. The average score here, for example, is 3.5 vs the score for Scenario 
1 at 3.9 out of 5. Overall, we would like vendors to bring parity in experience between the front 
and back end (and across admin screens more generally in some places) – although there are 
products that do better than others. 

Additionally, the admin experience isn’t always something vendors voluntarily demo during 
product selection, so we would advise you ask to see how this works. In advance, you should 
also think about how your platform is going to be run and by who. A decentralised publishing 
approach may mean page creation and governance needs to be simple. Perhaps IT colleagues 
will be actively managing aspects of the site, so access to technical tools might be wanted. 
You’ll find simple and comprehensive approaches among the products we’ve reviewed, so be 
prepared to consider what your colleagues will work best with. 

Regardless of the overall admin approach, governance and content life cycle tools should 
be easy enough for publishers to use so they keep on top of associated actions, while also 
be comprehensive enough to effectively manage the site. We’ve found this is still an area of 
inconsistency, despite poor governance often being behind poor employee experiences. We’ve 
noticed that customers are now feeding this back more frequently too, so we hope to see 
improvements in this area. 

Multi-language needs vary between businesses, but again we want to reflect the choices 
available to meet the needs of those who have requirements in this area. There are generally 
good auto translation options across the products we’ve seen, both for publishers to then edit 
but also for end users to translate on-the-fly. Those organisations that have publishers that work 
in different languages may find options too simplistic overall, but some products such as Omnia 
do include excellent tools that allow for side-by-side comparisons and tracked changes
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Omnia includes an excellent multi-language tool for those  
who want to more closely manage translations of content.

How SharePoint and Viva fared in this scenario 
Administration for sites, and particularly for a whole intranet, can soon 
feel very complex. Part of the challenge with SharePoint is that settings 
can be spread across multiple locations. However, for administrators 
of SharePoint pages, the experience is consistent and accessible. For 
governance, reporting will show usage against storage quotas, but it is 
much harder to find unused sites because they don’t generate usage data. 
By design, SharePoint reflects a low-governance philosophy by Microsoft, 
where anyone can create a site. This can be blocked, but there is no 
nuanced middle-ground. SharePoint makes it easy to create a multilingual 
experience, supporting around fifty languages for both the interface and for 
content, although there is a machine-translation option. 
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AnalyticsScenario 7: 
What we explored 
Intranet managers and content owners need to be able to measure the effectiveness of their 
intranet, which not only shows the performance but will lend guidance to ways to improve the 
site too. We have tested: 

   What information was available to admins so that they can get an idea for site-wide and 
individual section content usage and adoption. 

   How the analytics deliver actionable insights that help improve the way the intranet is 
managed, not just generating numbers because they can; and how the data could be 
adapted to suit a business’ specific goals. 

   Analytics and tools for communicators, such as ways to measure individual article and overall 
communication campaign performance. 

   Support of mandatory reading and search analytics, such as to help admins identify when 
users give up on search terms or where there are gaps in results. 

What we found 
This is an area we’ve been talking about for years, as historically this has been the lowest 
scoring scenario. While there have definitely been improvements, this is still an area that could 
be a lot better – as the average score of 3.2 out of 5 shows.  

Often vendors argue that clients want different things from analytics, so they give little data 
as standard. We feel there are basics that could be improved across the board that clients 
could then expand upon. Additionally, some vendors argue that having loads of charts and 
reports means that they address this scenario fully. We disagree, as some data is basic and 
arguably not particularly useful, even though it’s easy for vendors to surface. Intranet managers 
need actionable insights – data that helps them make decisions rather than just showing them 
irrelevant numbers. 

Very few vendors are hitting the mark with analytics, particularly when it comes to data 
around search. Given the introduction of AI features in search and prevalence of poor search 
experiences among employees, this area in particular needs greater focus. With the addition of 
more internal comms tools, we’d expect to see more supporting analytics in this area too. 

A handful of vendors are doing well, however, such as Staffbase that has an excellent 
analytics suite that would be made even better by the addition of search data. Firstup is a 
market leader in this area too, with data presented in different and helpful formats on general 
site usage, content performance, search, community activities and more. 
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Firstup plans to expand their already strong analytics, such as through the introduction  
of an Employee Retention report that forecasts the risk of employee attrition.  

How SharePoint and Viva fared in this scenario 
There is data and reporting across Microsoft applications, but this can feel 
fragmented, especially if you consider your intranet to be a combination 
of SharePoint, Viva Engage, Stream and Teams. It is possible to extract all 
the data into Power BI and there is a ‘Microsoft 365 usage analytics’ report 
to start you off, but this requires configuration and Power BI Pro licensing. 
Viva Amplify includes helpful reporting on campaigns and search analytics 
are good. ‘Mandatory reads’ would need to be supported via Forms and 
PowerBI. 
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Mobile and frontline supportScenario 8: 
What we explored 
People often need to access information or check updates away from their desk (or have a 
role that is entirely deskless). We asked vendors to show us how their product made it easy to 
deliver an engaging experience on devices such as mobiles, tablets and on shared screens. We 
wanted to see: 

   What solutions were offered to help businesses enrol users onto the mobile version of 
the site, particularly where users may not be on central databases or where centrally held 
contact information may be incomplete. 

   The ease of use and whether the experience mirrors a consumer app.  
   What features were present on the mobile experience to support the needs of frontline 

workers. 
   How easily admins could control the content and layout of the app, ensuring that anything 

presented was suitable and relevant to mobile users. 

What we found 
We’ve broadly seen three approaches to this scenario, which stems from the overall approach 
the vendors are taking with their products. The approaches are: social / communications 
platforms, modern intranets, and mobile-first products. Organisations should therefore consider 
what experience they want to provide for employees across device types before making any 
buying decisions. 

Social / communication platforms typically focus on community content (such as covered in 
Scenario 3) and / or internal communication needs (such as covered in Scenario 2). Often there 
is a parity of experience across device types because products take an overall simpler approach 
to features, for example navigation doesn’t tend to have multiple menu layers. An example here 
is ahead, where features particularly suit a mobile environment and so the experience is strong. 

Modern intranets typically serve the needs of a classic intranet – document / policy storage 
and presentation, top-down communications, a good search, engagement tools, and a variety 
of other features that vary between products. We find that many of these products lift and shift 
their platform into an app environment, which can be overly comprehensive for frontline or 
other mobile users. Some allow admins to control what mobile audiences see and simplify the 
experience. Interact is a good example here, where admins have a great deal of control over 
both desktop and mobile environments. 

This year we’ve introduced mobile-first products into the range of platforms we’ve reviewed, 
many of which are employee mobile apps that enable frontline workers to do what they really 
need to from one place. These products are very simple on desktop, but this translates into 
an excellent mobile experience as this is the focus for the vendor. These vendors typically 
understand frontline and other mobile audiences very well, so the all-round experience is 
positive. Blink is an excellent example here, offering services beyond just a product to serve 
frontline needs well overall. 

https://www.clearbox.co.uk/the-definitive-employee-app-definition/
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Blink will send a rollout team to clients, to help their employees successfully access and start using the app.

How SharePoint and Viva fared in this scenario 
The browser-based experience for SharePoint generally works well. The 
SharePoint and Teams mobile apps are clean and snappy to use, but 
neither feels like an ‘intranet in your pocket’. The Teams app, when Viva 
Connections is enabled, does show an icon for your intranet, but it opens 
onto a dashboard view rather than news. Teams is marketed as a frontline 
solution, particularly as a mobile app, and there are some features to 
support this approach. 
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Explanation of scoring
No one product is the same as another and each approach the scenarios in different ways. 
Our scoring aims to be accurate and simple, to provide a point of comparison between 
products, but there are some aspects to explain: 

 

 

 
Examples 

This isn’t an area that is addressed by the product. 

Half of the scenario criteria have been met. This may mean that the features 
aren’t as extensive as we would hope, or it may mean that the product 
doesn’t address features that form part of a scenario.  

Half of the scenario criteria have been met again. However, with additional 
time or money invested the product would be improved and score the 
maximum of five points. 

Potential score - All scores 
are out of five; empty spaces 
indicate where the product 
did not score full marks, which 
may be because the product 
includes features for only part 
of the scenario, where the 
features just don’t meet the 
criteria set in the scenario, or 
where the product doesn’t 
include the feature. 

Optional extra 
- Features that 
may be added 
at extra cost 
and / or effort. 

Product score 
– How far 
the product 
addresses the 
scenario our of 
a potential five 
points. 

3+

0

2.5

2.5+
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SCORING AND PRICING 
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Explanation of pricing

Very few vendors are willing to publicly show pricing 
for their products, as there are many configuration 
dependencies, or potential volume and sector discounts 
to consider. To help you group products by price range, 
we asked each vendor to quote a list price for 250, 1,000, 
5,000, and 20,000 users over three years (in US$), with 
only the basic services needed to install the system. 

Where vendors had multiple price options, we have 
matched the pricing to the version we reviewed and 
used the ‘optional extra’ score to show what could be 
achieved at a higher price point (see the explanation of 
scoring symbols, above).   

We also gathered information on:
   Pricing model – for example, whether it’s based on a subscription model. 
   Spread of costs – we let you know how evenly costs are spread across three years, for 

example, whether there is a higher cost at the start of a project. 
   Discounts – sometimes vendors award discounts to certain business types and / or sizes, 

such as charities, those with frontline workers, or very large organisations. 
   ‘Price includes’ – we ask vendors to supply pricing so that it includes installation, 

configuration, licensing, and any paid-for optional features they demonstrate to us for the 
review. Some vendors automatically include other services, however, and we present that 
information here.

Note that prices are indicative, offering a comparison of the products featured in this report 
only. Please contact the vendor for a bespoke quote.

Observation of SharePoint and independent intranet pricing

According to our report (and generally speaking), independent intranet products are more 
expensive than those that rely on SharePoint. Independents must develop all aspects of their 
product, as they cannot rely on SharePoint’s framework, so arguably there is more development 
costs associated with them. 

However, it’s worth noting that the SharePoint dependent products have quoted for the 
cost of their product licensing only. While you may have Microsoft 365 (M365) licenses anyway 
(for Word or Outlook for example), some plans are very expensive for all features (such as 
the full Viva experience). Including SharePoint / M365 licenses would make add-on products 
significantly more expensive than their independent cousins, particularly for larger businesses.  

It’s worth considering all costs when researching costs associated with your intranet, 
especially if you plan to include frontline workers that may not currently have M365 access. 
We’re pleased to see some SharePoint-based products offering options for frontline worker 
access that get around this requirement though. 

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users
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Company details

Company The vendor company name, this can often be the same as the 
product, but not always. 

ISO 27001 
certified

ISO 27001 is an international standard on how to manage information 
security. We have highlighted where vendors have been awarded 
this certification, and / or what else they have in place. 

Data 
residency  

It’s important to know where your data will reside if the vendor is the 
host (as covered in a question below). Some companies may not 
want to have data held outside of their continent, for example. 

Company 
founded 

How well-established a vendor is may be a factor in deciding to 
partner with them. 

Product 
launched 

This gives a sense of how established the product is. 

Typical 
client size 

We ask this to give you an indication whether the vendor is used to 
working with businesses of your size. Whether you are very large 
or very small, each comes with its own challenges and ideally your 
vendor will be familiar with these. 

Largest 
deployment 
so far 

This will be important to enterprise-scale businesses as it gives a 
sense that the vendor has a track record with large deployments. 

Customers 

Vendors tell us up to five sectors that their clients typically fall into, and 
this is presented earlier in the review. However, we also include this 
section so that they can name up to ten of their clients, so you can see 
who they have worked with in the past. Note this list is unlikely to be all 
clients vendors have worked with and sometimes there is a link out to 
their website for more case studies. 

Partner 
locations 

Some vendors work with partners across different regions who will 
help with the set-up and support of a product. Even if the vendor isn’t 
local, they may have a partner who is. 

Company 
locations 

Some vendors have offices in a variety of locations and finding a 
vendor that’s local might be important to you. 

Each review includes a ‘Company and Product’ section, which covers details of the most 
common non-functional requirements that we have identified. This section will speed up the 
RFP or tender process, as quite often these ‘non-functional requirements’ can be a showstopper 
for an otherwise promising product. Here’s an overview of what these sections cover. 

Intranet and Employee Experience Platforms 41clearbox.co.uk

‘COMPANY AND PRODUCT’ 
TABLES EXPLANATION 

https://en.wikipedia.org/wiki/ISO/IEC_27001
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Product details

Name of product The specific product we reviewed. 

Deployment  

There are a variety of factors that will influence where your company is happy 
for your intranet to be deployed and hosted, such as within your country, or 
the sensitivity of the information you handle. We have asked the vendors to 
indicate where they can support the intranet being deployed onto your private 
cloud or on-premises server. Alternatively, they may use web servers, such as 
Microsoft Azure, Amazon Web Services, or your Microsoft 365 tenant. Finally, 
some vendors may host themselves or have another solution available. 

Client data 
encrypted

Where data is stored outside of your facilities (i.e., it’s not hosted in your cloud 
or on your server) we asked vendors at what point(s) data is encrypted. This 
could be in transit only, at rest only, or in transit and at rest (no product has 
no encryption). This is where the sensitivity of the information you handle will 
influence what products you can shortlist, based on their responses.

Authentication 
supported

The digital workplace is vast and so reducing the number of times and places 
users have to sign in is a big bonus. We have asked vendors to tell us the 
different methods that their product supports. We expected them to support a 
mix of Entra ID (formerly Azure Active Directory), ADFS, Okta, Open ID, Oauth, 
and Google Workspace, although we do provide space for them to tell us 
about any others they support.

Mobile app 
deployment

There are three common methods for apps to be downloaded onto a mobile 
device. The first relies on users downloading themselves via public stores, 
i.e. Google Play or Apple. Despite in-built security measures to manage ex-
employees, organisations can feel nervous about allowing users to download 
‘company apps’ via public stores. The second method is therefore via mobile 
device management where an IT team takes responsibility for device content. 
Similar is the third method, mobile application management, where IT takes 
responsibility for individual apps on a device.

Accessibility

Accessibility is about designing intranets to assist those with a disability, 
impairment, or other difficulty. For example, high contrast text / backgrounds, 
and scalable font sizes can help with visual impairments; keyboard shortcuts 
assist people that have difficulty using a mouse. This is an important area as 
many countries have legislation to protect against discrimination. We have 
highlighted where products conform to WCAG 2.1 standards.
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Document 
library sources 
integrated 

Many of the products we have reviewed have their own approach to document 
libraries. However, you’re likely to have other cloud repositories in your 
business and here is where we have asked vendors to share which they will 
support. The detail of how Box, Dropbox, Google Drive, SharePoint, OneDrive 
and others are integrated is covered in the scenarios.

Optional 
integrated 
enterprise search 
engines 

Most of the products we’ve reviewed include a native search engine, but in 
this question we want to know what others the product will easily (optionally) 
integrate with. We’re particularly interested in Coveo, Elastic, IBM, Lucidworks, 
Microsoft, Mindbreeze and Sinequa, but vendors are welcome to tell us about 
others.

User interface 
and menus multi-
language

Approaches to multi-language can vary, so we asked vendors to tell us 
how multiple interface and menu languages are supported. For example, 
languages might be pre-configured, editible by admins, and right to left script 
might be among the approaches supported. 

Content multi-
language 

Linked to the previous question, we also asked vendors to tell us how they 
support multiple language approaches for content. This could include machine 
translation for authors (that might be editible) and employees, manual creation 
options for publishers, and again right to left script might be supported.  



INTRODUCTIONINTRODUCTION

Intranet and Employee Experience Platforms 44clearbox.co.uk

Set-up and support

Set-up process 
for new clients   

An overview of what a set-up process involves, including typical timescales for 
deployment. 

Current version 
This highlights the version number we have reviewed, so you will know 
whether there have been updates since the review was written. It also gives 
you an idea of how active a vendor is in enhancing their product. 

Product updates 
The frequency of product updates varies and can range from every two weeks, 
to every few months. While that may not be too much of a concern for you, the 
resulting impact on users when a new feature is launched will be.  

Product update 
process 

We asked vendors to explain how product updates are rolled out to 
customers. For example, they may choose to update everyone at once, or you 
might be able to influence the timing, or if something goes wrong then what 
are the options for rolling back an update. 

Reverse-out 
options 

We know that not all relationships work out. Where this is the case with your 
intranet vendor, you need to know that your data is your own and that you 
can easily extract what’s yours (to move into a new platform). Vendors have 
summarised that information for us here. 

Technical support  

This covers channels for technical support such as phone / email / chat. 
Support hours can be particularly important for multi-national companies 
as many vendors only offer support during their own office hours – although 
critical issues, such as a platform outage, is usually supported 24/7. The 
customer feedback in the ‘voice of the customer’ sections will give a sense of 
service levels. 

User community   
Learning from others in a similar situation is a great way to develop how you 
use an intranet in your business. Vendors have provided an overview of what 
community spaces or activities they have on offer. 
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We collect a lot of information during the creation 
of this report and so it helps us as much as you to 
collate some of it! 

The ‘product comparison table’ aggregates all 
scores across the full reviews. We’ve then presented 
some of this information as a charts showing scores 
vs prices. A ‘technical table’ summarises the key 
company and product information across all reviews 
(full and product overviews).  

We’ve selected our ClearBox Choices winners for 
2024, selecting those products that stand out from 
the crowd, and you’ll find those here.  

Finally, we’ve also given you a summary of the 
platforms we’ve reviewed in both the Full Reviews 
and Product Overviews sections, so you don’t miss 
one that could be helpful. 

Product 
Comparisons



ahead

Akumina

Appspace Intranet

Atlas

Blink

Firstup

Fresh

Haiilo

Interact

Involv Intranet

LiveTiles Intranet

LumApps

MangoApps

Oak Engage

Omnia

Powell Intranet

SP Online & Viva

Staff base Intranet

Unily

Workvivo

PRODUCT COMPARISON SUMMARY

PRODUCT USER EXPERIENCE 
& VISUAL APPEAL

PUBLISHING 
& COMMS 

MANAGEMENT

COMMUNITY & 
ENGAGEMENT

INTEGRATION 
SERVICES

INFORMATION 
FINDING & 

SEARCH

ADMINISTRATION 
EXPERIENCE ANALYTICS

MOBILE & 
FRONTLINE 
SUPPORT

 = product score       = potential score V3.0 2024 Edition

Please see the reviews for detailed scores, including the ‘potential’ scores where 
products will perform better where time / money is spent in a particular area.
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This chart shows average product scores in our scenarios against the overall average price 
band. It gives some idea of price-performance ratio, but the positions do vary according to the 
number of licenses involved. In general, we maintain that there’s no ‘best’ intranet platform, 
and instead encourage buyers to consider what is the best match for them. Sometimes a well-
featured product is not worth the extra outlay unless you know those are features you’ll need.  

Note base system licenses (e.g. M365) aren’t factored into the pricing provided by vendors 
that rely on those systems. Please see the ‘Scoring and Pricing’ information for more on this.  
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  250 users price band
This chart shows the average 
scores against the price bands 
for 250 users. Use this chart 
if you belong to a smaller 
company to get a sense of 
the performance across the 
vendors. 

  1,000 users price band
Small- to medium-sized 
businesses can use this chart 
to gauge the value of the 
products we’ve reviewed. The 
chart displays the average 
score and the price band for 
1,000 users. 
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  5,000 users price band
This chart displays the average 
score with the price bands for 
5,000 users. Medium to larger 
organisations can use this chart 
to get a feel for the value of 
each of the products we’ve 
reviewed.  

 20,000 users price band 
Enterprise scale businesses will 
find this chart helpful to get a 
sense of the value offered by 
the products we’ve reviewed. 
The chart shows the average 
scores and with price banding 
for 20,000 users. 
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* See the review for details

PRODUCT LOCATION
Fully 

Standalone
Requires 

SharePoint

Optionally 
works with 
SharePoint

Other 250 
users 1,000 users 5,000 users 20,000 users
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With so many intranet products to choose from it can be hard to know where to start. From 
the reviews featured in this report we have compiled our annual list of ‘ClearBox Choices’.  

This year we took the highest scoring products in the scenarios as a start 
point, but also factored in price point, customer feedback and the overall 
capabilities of each product. The idea of the ‘Choices’ badge is to 
highlight products that would make a good start point for your 
own shortlist. 

Note though that we don’t say that the Choices are the 
‘best’ products. There is no single ‘best’ platform; there is only 
a product that is the best match for your needs, and you may 
need to read about several scenarios to understand what 
that means for you. We encourage potential buyers to do 
the groundwork on requirements and strategy first, so that 
you know exactly what you need rather than be swayed by 
impressive features.  

The ClearBox Choices for 2024 are:

Blink is a frontline-focused, mobile-first product that understands 
its target audience perfectly. Organisations of any size that have 
frontline workers will find something to like about Blink. It offers a 
good companion to desktop platforms too, meaning desk workers 
and frontline workers can be served by products that best suit their 
needs without clashing.  

Firstup is an excellent communications-focused platform that 
delivers strong capabilities around content creation, audience 
targeting, engagement and multi-channel posting. The Orchestration 
Engine uses machine learning superbly and helps publishers deliver 
communications to the right people, at the best time.  

Interact is a fully featured product, where the years of experience 
from the vendor are evident. Business of all sizes will find plenty 
of functionality to meet their needs, but large and complex 
organisations will especially appreciate the advanced features for 
content creation and the flexible options for targeting a variety of 
audiences, including frontline workers.

Intranet and Employee Experience Platforms 52clearbox.co.uk
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Involv offers a compelling, ready-to-use communications-focused 
intranet solution at an attractive price-point. It has many valuable, 
intuitive features, and helps admins and employees use these by 
providing simple adoption tools. We think Involv will particularly 
appeal to medium-sized organisations but also enterprise 
customers that are looking for excellent ongoing support from the 
supplier. 

Oak is a simple but effective product that provides excellent 
publishing and community features for employees and admins 
alike. Oak is also highly flexible, which means admins can easily 
configure the site to deliver an intranet that meets all employee 
needs. At an attractive price point, Oak offers a lot while delivering a 
good employee experience.  

Omnia provides a comprehensive toolset for constructing and 
managing a large intranet on top of SharePoint. It delivers an 
excellent experience for employees on desktop and mobile, and 
offers administrators a high degree of control over all aspects of 
the site. Its close integration with M365 presents opportunities for 
developing innovative approaches to delivering workplace services.  

Businesses looking to provide first class, multi-channel 
communications to employees will find much to admire in 
SXEǺFEWI. This is a mature product with a wide variety of well-
developed features at both front and back end, a comprehensive 
analytics section and an impressive selection of community and 
engagement tools, allied to an excellent user experience on both 
desktop and mobile.
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We’ve reviewed 34 products in this report and appreciate it can be a challenge to know which 
to read. Below you’ll find a summary of them all and a thumbnail of a typical home page, plus 
an overview of which scenarios they’ve performed best in. 

As a reminder:

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT
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REVIEWS SUMMARY 

ahead

ahead’s strengths are in its overall usability, which is intuitive and 
effective. The community and social features are also strong, and the 
mobile experience is one of the best we’ve seen, meaning frontline 
workers would be well served. ahead is well suited to organisations 
of any size looking to provide a communications and engagement 
platform across a dispersed and multilingual workforce. Its attractive 
price point means it is worth exploring alongside more in-depth 
solutions, making it an option for the frontline while desk-based 
workers could use a complementary system.  

Worth reading by those exploring Scenario 2, Scenario 3 and Scenario 8.

Akumina

Akumina is highly flexible and mature that delivers a top-tier 
experience on desktop and mobile. Features for content creation, 
collaboration and information finding are excellent, and the options 
for integrating with third-party applications are among the best we’ve 
seen. It’s worth noting that Akumina relies on the Microsoft ecosystem 
in order to work, but it does not require SharePoint to deliver intranet 
pages. Overall, Akumina is likely to appeal mainly to large and 
complex enterprise organisations. Smaller businesses can make use 
of an out-of-the-box offering, but the price point is high.  

Worth reading by those exploring Scenario 2, Scenario 3, Scenario 4, 
and Scenario 5.
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Appspace Intranet 

Appspace Intranet runs on SharePoint but provides a unique user 
experience for employees and publishers that is significantly 
different. This is augmented by strong branding and digital 
workplace integration capabilities, along with comprehensive social 
collaboration and a decent mobile app. Employees benefit from 
a dynamic and personalised feed that aggregates relevant news, 
community updates and activity from connected applications. 
Appspace Intranet’s capabilities will be particularly relevant to large 
and complex global organisations that have invested in Microsoft 365, 
but find that the standard SharePoint user experience falls short. 

Worth reading by those exploring Scenario 2, Scenario 3,  
and Scenario 8..

Attollo Intranet

Attollo is a SharePoint in-a-box product that provides a more user-
friendly experience and greater versatility in site creation than 
comes natively with SharePoint. It combines M365 functionality with 
additional features, multiple templates and can be fully branded, 
including individual styling of web parts. Developed to align to 
Microsoft’s roadmap, changes and updates to SharePoint are 
immediately integrated into Attollo. 

Worth reading by those exploring Scenario 4, Scenario 5,  
and Scenario 7.

Atlas

Atlas combines intranet, collaboration, and knowledge management 
capabilities to connect people to the information that matters. 
Building on M365, Atlas plays heavily towards information-rich 
organisations looking to support and mature their knowledge 
management capabilities. While Atlas does a good job of enhancing 
SharePoint’s presentation and intranet navigation, its real strength 
is in how it brings coherence across sites and content that might be 
scattered over multiple tools, in multiple formats. While businesses 
such as law firms are typical customers, any organisations facing 
information sprawl or wanting to make more of their Microsoft 365 
investment should consider the Atlas offering. 

Worth reading by those exploring Scenario 4, Scenario 5,  
and Scenario 6.
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Beacon and Ripple

The Silicon Reef suite is comprised of three products that are 
designed to complement Microsoft’s offerings, without masking 
standard SharePoint functionality. They all work together and there 
is no co-dependency, so customers can choose the combination 
they wish to use. Beacon provides more flexible branding and 
design options than those offered by Microsoft, Ripple is focused on 
supporting internal communication campaigns, and MyTools assists 
with the display and management of tools in the SharePoint app bar.

Worth reading by those exploring Scenario 1, Scenario 2,  
and Scenario 6..

ContactMonkey

ContactMonkey is an email platform designed to help internal 
communicators reach employees via email effectively. 
ContactMonkey is an excellent newsletter and SMS building tool 
that admins will enjoy using and employees will appreciate for the 
sophisticated emails that they receive. 

Worth reading by those exploring Scenario 2, Scenario 7,  
and Scenario 8.

Blink 

The focus Blink places on the deskless audience is among the 
best we’ve seen in this report and makes a compelling choice for 
organisations with a frontline-heavy workforce. The community 
and engagement features are also first-class and the approach to 
practical tools and integrations works very well. Blink is an effective 
communications channel, meaning internal communicators could 
easily add it into their matrix instead of expecting Blink to run them 
all. Overall, Blink would suit any size organisation that has a significant 
frontline workforce, although larger organisations should explore the 
price options with the vendor.  

Worth reading by those exploring Scenario 2, Scenario 3,  
and Scenario 8.
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Engage (from ESG)

Engage (from ESG) launched in 2019 and we are impressed by 
the range and depth of features on offer in a comparatively young 
product. Engage is unusual as it focuses on the employee life cycle 
as a means to influence what is presented to individuals, so an 
employee in a ‘development’ phase will have a different experience 
from an alumnus. The desktop environment is simple but the mobile 
experience is particularly strong and is the focus of our review. 

Worth reading by those exploring Scenario 3, Scenario 4,  
and Scenario 8.

Firstup

Firstup is a powerful communications platform that delivers strong 
capabilities around content creation, audience targeting, engagement 
and multi-channel posting. The user experience is contemporary 
across devices, and a digital assistant benefits from this good UX to 
provide simple but effective access to practical tools. Overall, Firstup 
will likely appeal to large or complex businesses that are looking for 
ways to address employee communication and engagement needs. 
Note, however, that it is among the more expensive products we’ve 
reviewed.  

Worth reading by those exploring Scenario 2, Scenario 7,  
and Scenario 8.

Engage (from Sorce)

Engage (from Sorce) is a classic intranet platform from UK-based 
Sorce, who are an experienced intranet software supplier having 
been a presence in the industry since 2001. Engage is simple to use, 
with many features that admins can tailor for their organisation and 
across device types. It comes at an attractive price, particularly for 
larger organisations.

Worth reading by those exploring Scenario 3, Scenario 5,  
and Scenario 8.
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Fresh

Fresh is a thoughtfully designed product that integrates well with 
SharePoint and M365. It offers plenty of flexibility to create a visually 
attractive and feature-rich employee experience that helps bring 
social content into the intranet. Communicators will appreciate the 
engagement analytics, along with the options to create and deliver 
news content, which can be surfaced in Viva Connections. End users 
will appreciate the features which bring their M365 content into the 
intranet, the enhanced search experience and employee recognition 
features. Fresh will particularly appeal to medium and large 
organisations that already have Microsoft 365 and want to maximise 
their investment.  

Worth reading by those exploring Scenario 3, Scenario 5,  
and Scenario 6.

Ichicraft Boards

Ichicraft Boards is a unique SharePoint and Teams dashboard 
add-on from Netherlands-based Ichicraft. The product provides 
attractive, configurable and targeted dashboards that can be further 
personalised by end-users. The dashboards display full-page or may 
run alongside other SharePoint web parts on a page; the product 
is essentially a single web part that is a container for a multitude of 
‘widgets’ that display diverse information from news to applications. 

Worth reading by those exploring Scenario 1, Scenario 4,  
and Scenario 6.

Haiilo

Internal communicators will like the range of channels they can 
manage from within Haiilo, including an effective employee 
advocacy feature. Social and community features are excellent, with 
a particularly good pulse survey tool. The employee experience 
is strong too, both on desktop and mobile, with a familiar social 
media approach that is likely to aid adoption. Overall, Haiilo would 
suit organisations of any size who are looking to improve internal 
communication, while also giving employees a voice. 

Worth reading by those exploring Scenario 2, Scenario 3,  
and Scenario 8.
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Interact

Interact is an attractive product that offers strong functionality across 
the board. There are powerful news and content creation tools, its 
social and community tools are good, and the approach to digital 
signage is simple but very effective. There is a fully featured mobile 
app and multiple options to enrol frontline workers. Overall, Interact 
is a mature product with excellent and varied features that will meet 
the needs of most businesses. Large and complex organisations 
with a diverse workforce will be attracted by the advanced features 
for content creation and audience targeting. While the product is in 
the higher price bracket, there are a number of optional modules 
included in the pricing provided to us.  

Worth reading by those exploring Scenario 2, Scenario 3, Scenario 5, 
Scenario 6, Scenario 7, and Scenario 8.

JungleMail 365

JungleMail 365 is an email newsletter tool primarily built to work 
alongside M365 and SharePoint intranets. Its focus is on creating 
newsletters using content pulled dynamically from existing 
SharePoint communication sites, and it offers an impressively versatile 
set of options for constructing newsletters within a nicely styled and 
well laid-out administration interface.  

Worth reading by those exploring Scenario 2 and Scenario 4.

Involv

Content publishing and communications is a key strength of Involv 
–  content editors are supported with an improved workflow that will 
speed up the creation and publishing of news articles. Publishing 
and administration tools are intuitive and easy to use. Search is an 
impressive component that powers many of the products’ innovative 
features, along with tight integration with M365. Overall, Involv offers 
an attractive SharePoint-based intranet-in-a-box that will appeal to 
organisations looking for an easy-to-use product from a vendor that 
customers love working with. The price point is very competitive as 
well, particularly for medium- to enterprise-size organisations.

Worth reading by those exploring Scenario 2, Scenario 5, 
and Scenario 6.
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Lightspeed365

Lightspeed365 is a suite of useful SharePoint add-on web parts 
from UK-based vendor, Content Formula. The suite includes a range 
of features and we have written about our favourites. For example, 
‘page tour’ introduces the intranet via a walkthrough, which helps 
drive adoption. Lightspeed365 complements and builds on the 
functionality of standard SharePoint well, with all the web parts 
supporting audience targeting, using Entra groups. It will appeal to 
those looking for some additional features and granularity of control 
over SharePoint design, without going for a full-blown add-on 
product. 

Worth reading by those exploring Scenario 1 and Scenario 5.

LumApps

LumApps is a very flexible, feature-rich solution, which delivers an 
excellent user experience with a consumer-grade flair at times and 
a decent mobile app. Publishers and admins will also find much to 
like. A core feature is fully integrated community ‘Spaces’, which 
we feel offer a great solution to organisations looking to support 
mature communities of practice. It’s worth noting that the vendor is 
both a Microsoft and Google partner and they are often a leading 
choice for Google Workspace clients. Overall, LumApps would work 
for any mid-sized or large organisation seeking a flexible, feature-
rich solution that can unify a digital workplace ecosystem into one 
branded user experience.  

Worth reading by those exploring Scenario 2, Scenario 6,  
and Scenario 8.

LiveTiles

The LiveTiles platform consists mainly of a core SharePoint-
based module and an independent module called ‘Reach’, which 
is optimised for mobile use. These are complemented by other 
modules, such as a powerful people directory and an integration 
with an external provider of employee recognition software. LiveTiles 
says that enterprise businesses often combine all these modules 
to address different requirements. Overall, LiveTiles offers a good 
modular approach with a smooth user experience across the product. 
The full enterprise solution presented here will appeal to larger or 
more complex organisations with a broad range of needs and is 
offered at an attractive price point.  

Worth reading by those exploring Scenario 2, Scenario 6,  
and Scenario 8.
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MangoApps

MangoApps provides a broad set of features for creating and 
managing content and communications, but it’s in the many 
smaller features, such as search term translation that MangoApps 
distinguishes itself from competitors. There are comprehensive 
configuration options throughout, its community elements are strong, 
and the mobile app works well. MangoApps is likely to suit medium 
to large businesses looking for an extensive out-of-the-box toolset 
for delivering communications and engagement, both for desk-based 
and frontline workers. Prospective customers will want to note the 
cost, which is towards the higher end of the scale. 

Worth reading by those exploring Scenario 3, Scenario 5,  
and Scenario 8.

Omnia

Omnia’s strengths are in the features and controls available for 
building and managing a compelling site, offering admins a wide 
range of configuration controls to deliver tailored experiences for 
employees. SharePoint is required for master data and content 
storage, but the product has its own enhanced user interface in many 
areas. Overall, this is a powerful, mature and feature-rich tool. It has 
an attractive price point, regardless of size of company, and is likely 
to appeal to large, complex organisations due to its capabilities for 
creating and managing large, multi-faceted intranets.   

Worth reading by those exploring Scenario 2, Scenario 3, Scenario 5, 
Scenario 6, and Scenario 8.

Oak Engage

Oak Engage offers a simple yet flexible platform that delivers a 
strong user experience. Page and home page creation is particularly 
pleasant, using ‘applets’ to build content as required. Community 
features are also strong, using Hubs to collate activity together to 
serve informal conversational groups, or even effective communities 
of knowledge. Overall, Oak is offered at an appealing price for a good 
range of helpful features. Oak would suit organisations looking for a 
simpler intranet for employees while still seeking flexibility to create 
what they need. Organisations with multiple employee types, such as 
frontline workers or multiple locations, will appreciate the audience 
targeting and content tailoring options. 

Worth reading by those exploring Scenario 3, Scenario 5,  
and Scenario 8.
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OneSource

OneSource is a SharePoint-based Intranet from Canadian company, 
OpenText, which acquired former vendor, MicroFocus, in January 
2023. OneSource runs on SharePoint, but completely replaces the 
interface for employees and admins. This will appeal to organisations 
looking for an alternative user experience, while keeping IT happy 
with the underlying technology. Overall, OneSource provides a 
well-rounded, simple approach to an intranet that will appeal to 
organisations that want to utilise the SharePoint platform, but don’t 
want the full complexity of building an intranet with modern pages. 

Worth reading by those exploring Scenario 6 and Scenario 7.

Powell

Powell is based on SharePoint and the broader Microsoft ecosystem 
but offers significant added value in areas such as employee 
advocacy, ideation, gamification, and frontline worker access. The 
product is well-suited to medium and large organisations, allowing 
them to efficiently manage a complex intranet setup, but it also offers 
ready-to-go templates that will appeal to smaller organisations. 

Worth reading by those exploring Scenario 2, Scenario 3,  
and Scenario 6.

PeopleOne

PeopleOne offers some useful features out of the box to help 
communicators build and run an engaging intranet. We like the 
user-friendly interface, lightweight community features and 
customisable analytics which can help measure engagement. Built 
on SharePoint and making the most of Microsoft Flow, there are 
some simple integrations with Microsoft Teams and OneDrive to 
give users an overview of their documents and workspaces in a tidy 
interface. Overall, PeopleOne offers some thoughtful features for 
organisations wanting to host an engaging intranet with lightweight 
community features.

Worth reading by those exploring Scenario 7 and Scenario 8.
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SharePoint and Viva

SharePoint in Microsoft 365 is positioned as ‘the intelligent 
intranet’. It offers a modern, highly flexible approach to employee 
communications, as well as powering many elements of M365 behind 
the scenes. Teams, Viva Connections, Viva Engage and Viva Amplify 
support with additional communication, integration, and collaboration 
features, and are included in this review. 

Worth reading by those exploring SharePoint and the broader  
Microsoft 365 ecosystem for digital workplace purposes.

Staffbase

Staffbase is a mature product, with well-developed and thought-
through features. It’s particularly strong in content creation and its 
community elements are excellent. The mobile experience is very 
good and behind the scenes there is a substantial administration and 
analytics function underpinning the management of sites. Aspects 
such as Campaign reporting and audience-specific content ‘Journeys’ 
are impressive and help it stand out from the competition. Staffbase 
is likely to be best suited to medium to large businesses with a 
dispersed workforce. It’s also worth noting the cost, which is at the 
higher end of the spectrum for organisations of all sizes.  

Worth reading by those exploring Scenario 2, Scenario 3,  
Scenario 6, Scenario 7, and Scenario 8.

Sociabble

Sociabble has a focus on improving organisational communications 
and employee engagement, through social and practical features. 
The attractive interface is easy to use and works well on desktop and 
mobile, with parity between environments. It’s likely Sociabble would 
complement a platform like a knowledge management system. It 
could also certainly serve as a front door to business systems for 
employees across devices.  

Worth reading by those exploring Scenario 2, Scenario 3,  
and Scenario 8.
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TŌGŌ

TŌGŌ Social Digital Workplace is a SharePoint intranet in a box 
product from the European arm of global IT services company, 
NTT DATA. The product was launched 2017 and is a well-featured 
and rounded product that adds useful capabilities to the standard 
SharePoint offering. It will appeal to large, complex organisations that 
have sophisticated content publishing and targeting needs. 

Worth reading by those exploring Scenario 2, Scenario 5,  
and Scenario 6.

Workgrid 

Workgrid is not intended to replace an intranet, instead it works 
as a pop-up assistant which brings a stream of notifications, tasks 
and alerts into a single, conversational feed. Whilst it can offer a 
way for communicators to notify employees about content, we can 
see it being particularly useful for more transactional and technical 
processes. Workgrid is best suited to companies with a complex 
digital landscape; it may be seen as an additional cost on top of 
existing intranet licences, but we can see the potential for valuable 
improvements to user experience that save people considerable time 
where disparate systems are in place.

Worth reading by those exploring Scenario 4 and Scenario 5.

Unily

Unily performs very well across most of our scenarios and will meet 
different business needs for multiple departments. For example, 
internal communicators will find a lot to like, with notable features 
such as ‘Campaigns’ for managing multiple communication items and 
channels to reach people beyond the intranet, such as a configurable 
newsletter. Overall, Unily will particularly appeal to large or more 
complex organisations and will meet their needs well. It falls into the 
highest price bracket in our report, yet clients get a lot for their money 
and there will be places to make savings where not all features are 
wanted.  

Worth reading by those exploring Scenario 2, Scenario 3, Scenario 5, 
and Scenario 6.
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Worksy

Worksy (formerly Juno) is a SharePoint-based, desktop and mobile 
intranet product. At the time of the demo, Worksy was in the process 
of being updated to SharePoint modern for desktop browser and 
content management, which is due to complete “summer 2024”. 
Overall, Worksy is very competitively priced for medium to large 
organisations, so for those that have modest needs and an equally 
modest budget, Worksy is worth a closer look. 

Worth reading by those exploring Scenario 8.

Workvivo

Workvivo’s social and community features provide a dynamic, user-
driven experience. The internal communications and messaging 
features equip internal communications teams and content 
publishers with the tools they need to easily plan, build, and publish 
attractive site content. Additionally, Spaces provide an excellent 
way to form community groups, thanks to the numerous features 
available. Workvivo will most suit medium to large sized organisations 
where communications and engagement are the key priorities. Note 
that pricing is among the higher products in this report, but Workvivo 
is modular so there is the potential to reduce this somewhat. 

Worth reading by those exploring Scenario 2, Scenario 3,  
and Scenario 8.
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The initial selection
There are more intranet products on the market than we’ve been able to cover in our report; you 
can see all the ones we’re aware of in the directory on our website. We selected the products to 
feature based on prior knowledge of the best candidates. We also considered their presence in 
the market, which included our experience with client projects, and their installed user base. 

We’re able to offer this report for free because vendors have contributed to its production 
costs. The independence of our reviews is critical. In order to ensure that reviews are unbiased 
and independent, all vendors included have signed an agreement committing to these 
principles. We have also ensured that our review and editorial processes remain rigorous, with 
reviews and checks in place to preserve consistency and reduce any individual bias. If the 
scores seem generally good, it is because we didn’t invite any vendors where we thought their 
product would perform poorly and not because we were lenient. Please also see the section 
on our ‘vendor neutral’ policy, below.

Live demonstrations and sandbox
Each vendor was required to give a live demonstration of their product and show how it would 
fulfil the criteria in the evaluation scenarios (described in the previous section). We made sure 
that what was demonstrated was available to buy (not a pre-release beta). We asked whether 
what we were looking at were ready-made features or examples of customisation so that these 
could be reflected in the scoring.

Where possible, we also asked each vendor to give us access to a sandbox environment 
(including on mobile), so we could get a hands-on feel of how it works and take our own 
screenshots.

By using scenarios, we can make cross-product comparisons and not be led into focusing 
only on the things the vendors want to show us. The scenarios reflect real needs we have seen 
with our clients and are focused on business scenarios rather than technical specifications.

Scenario evaluations
Each scenario could score a total of five points. If a better result could be achieved with 
additional product options or services, then we show this as an ‘optional extra score’ using one 
or more ‘outline’ score segments. To ensure consistency, each score was checked by three 
other reviewers and then all scores were reviewed together at the end. 

Where on-premises and cloud versions of the product exist, we reviewed the cloud 
version and noted significant differences. Similarly, if vendors have multiple tiers of product, 
our review is based on the features included at the price band shown in the tables. Where a 
module or feature is an optional extra, we’ve done our best to indicate this, plus say whether it 
was included in the pricing we had been given.

Intranet and Employee Experience Platforms 66clearbox.co.uk

HOW WE EVALUATED

https://www.clearbox.co.uk/intranet-and-employee-app-directory/
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The scenarios are not intended to cover everything an intranet might do, but to be a 
representative sample. Our reviewers have expanded up to four of the scenarios to include 
more detail of the standout features, alongside screenshots to illustrate features.

The eight scenarios selected are: 

 1   User experience and visual appeal

 2   Publishing and communications management

 3   Community and engagement

 4   Integrations and services (including M365)

 5   Information finding and knowledge management

 6   Administrator experience

 7   Analytics

 8   Mobile and frontline support

Each of these scenarios is covered in more detail in the preceding section.

Voice of the customer
The idea of the ‘voice of the customer’ is to get some real-world feedback about what it is like 
to live with the product and work with the vendor.

Vendors were asked to encourage customers to contribute to our survey; we accepted a 
minimum of three responses, but the average was eight customer responses. Vendors didn’t 
supply any text or take part in conversations, and submissions were verified with the customer. 
Secondly, we spoke to ClearBox’s own contacts, where we knew they’d been using a product 
we reviewed. Thirdly, we put out a public appeal for feedback via a short survey. Responses 
are a combination of quotes from all three sources. We then edited them down into our own 
commentary, but the quotes have been taken directly from the feedback we were given.

Customers were asked:
 1. What is best about the product?
 2. What changes would you like to see?
 3. How has your experience been of working with the vendor?
Of course, this is a small sample, and like any public reviews, readers should bear in mind 

that responses are likely to be skewed either by happy customers, or ones motivated to speak 
out because of a dissatisfaction. All the same, even happy customers tend to comment on what 
they would like to add to a product, and this in itself is revealing.
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Vendor fact-check
Vendors were given the opportunity to correct any factual inaccuracies in their review, but not 
to influence scores or opinions. They also answered a questionnaire about the key features of 
the product, technical requirements, their client support model, and details on how the product 
can be launched within a business. This too was given a second check before going to press.

Product overviews
Unfortunately, we aren’t able to do in-depth reviews of all the products out there – the report 
would just become unwieldy. However, there are many good products out there that may well 
be the ideal match for your particular needs, and we don’t want those to be overlooked. The 
Product Overviews section at the end of this report therefore contains shorter summaries of 
products, including a series of screenshots too. We still give a commentary, and in all cases 
have seen a demo, but we don’t score them in-depth.

Products in this section tend to be newer, or ones that focus on a specific market, or perhaps 
aren’t a full intranet solution but nevertheless do some components very well. 

The inevitable caveat and disclaimer
At the time of our reviews all details are accurate as far as we know. We asked vendors to check 
the details in our reviews but ultimately, they are independent write-ups with our own opinions on 
a ‘best effort’ basis. Vendors are working hard to improve these products and it may also be that 
details have changed by the time you read this, so please confirm any details with them before 
making a final purchasing decision. 

In most cases screenshots have been provided by the vendors and are subject to copyright.
The opinions and information in this report is for guidance only. Any decision around acquiring 

software should be considered carefully with reference to your intranet strategy, organisational 
needs, risks, and technology landscape. In all cases we are not liable for purchasing decisions 
made based on the contents of this report.

Don’t be afraid to ask us to help, we’re always happy to have a no-obligation introductory chat.

Our vendor neutral policy
As a consultancy, we think it is essential that we act with our clients’ interests foremost, 
so ClearBox has a strict vendor-neutral policy. This means that we do not enter into any 
agreements with vendors that would bias our recommendations to clients. We don’t sell any 
software or licenses or take referral fees for any product we recommend. 

To allow us to offer the report for free to readers, we ask vendors to cover our administrative 
costs. Hundreds of hours go into the production of this report, which we couldn’t do without 
some sort of funding! However, we have only written the reviews we wanted to, and all our 
opinions (positive and negative) have remained in place. Our Choices selection is based on our 
findings, no vendor has paid to be awarded a badge.

http://www.clearbox.co.uk/contact/
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Take a look at our approach and get ClearBox involved:

www.clearbox.co.uk/selection

ClearBox can help you select the best-fi t communication and digital
experience product – considering desk-based and deskless workers.

Whether you would best be served by a single solution or distinct systems for 
diff erent audiences, we’ll show you the platforms and apps that suit your needs.

The resulting shortlist and our expert recommendations
will guide you to the ideal solution.

Discovery services
as you need.

Strategic review to
set the direction.

Understanding your 
requirements.

S E L E C T I N G  T H E  R I G H T  P R O D U C T
A D V I S O R Y  S E R V I C E S  F R O M  C L E A R B O X
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We’ve presented you with a lot of information 
across our reviews and while some score higher 
than others, it doesn’t mean those are the correct 
products for you.

In this section we’ve included some guidance 
about how you can use this report to select the 
right product for your business. We’ve provided 
guidance on how to consider whether it’s better to 
choose to build, buy, work with SharePoint, or select 
an independent solution. We’re working on some 
support packs at the moment and we’ve given you a 
sneak peek of what you can expect from those.

We’ve added a little information about ClearBox 
Consulting (so you know who we are and why we 
feel we can help with this report or with our services). 
We’ve also included our acknowledgements here 
so you can see who the reviewers are and what 
expertise they’ve brought to their reviews.

Back to index.

How to choose 
a product
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The target audience for this report is intranet managers, internal communicators, and IT 
teams who are looking to implement a new intranet or other employee experience platform. 
This report’s aim therefore is to help you understand the options and draw up a shortlist of 
potential vendors.   

Four phases of product selection
There are four phases associated with choosing the 
right product for your organisation: 
 1. Strategy
 2. Requirements
 3. Product and vendor research
 4. RfP and product selection.

We cover each phase in depth on our website, 
including a helpful flow chart to guide you through 
the whole process (and it’s all free). This process 
will help you research and document your 
business needs, including how to discover what 
your employees want, before conducting detailed 
research and making a decision. This report will 
support you throughout all four phases. 

 Additionally, ClearBox often helps organisations 
define strategies and requirements, before making 
appropriate product recommendations based on 
those findings and using the experience from the 
hundreds of hours we spend researching this report. 
Graphic flowchart showing the steps that are listed 
on this page.

Strategy and requirements
Use this report to identify features you feel are appropriate for your employees and would 
meet business needs. This will give you a starting point for exploring, researching, and 
documenting your strategy, which in turn will generate the functional requirements a 
product must have in order to meet business needs. 

It’s also important to form your non-functional requirements, usually with the aid of IT, so 
that you know what technical or support needs your organisation has. For example, you may 
need to work with a vendor headquartered in your continent or country, data may have to 
reside on your own in-house server, or you may already have a good idea of budget. Refer 
to the ‘Company and Product’ tables explanation in this introduction, then in each of the 
reviews, to get an idea of the sorts of things you should be exploring.

You can then return to the report, strategy and requirements in hand, to have a more 

TLI TVSHYGX WIPIGXMSR ǼS[GLEVX 
is available, free, on our website.
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USING THIS REPORT TO 
CHOOSE A PRODUCT 

https://www.clearbox.co.uk/how-to-choose-intranet-software/
https://www.clearbox.co.uk/intranet-software-vendor-selection/
https://www.clearbox.co.uk/how-to-choose-intranet-software/
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Gather all information together and 
discuss with your colleagues. Where the 

positive experience overlaps, that’s where 
you’ll decide on a product.
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detailed read through of the scenarios that matter most to you. Refer to the comparison 
information in this introduction, then at the individual reviews, to form a longlist of vendors 
to explore.

Product and vendor research
This report will save you a lot of time, as you won’t need to thoroughly scour vendor websites, 
read case studies, or watch as many webinars to get a sense of what the product does. We 
still recommend completing these activities but use this report to form a longlist to investigate, 
rather than trying to explore all of them. The scenarios and scores are particularly helpful for 
identifying your longlist, but have a look at the ‘Voice of the Customer’ in each review too, as 
these are quotes from real customers that will start to give you an idea of how people feel about 
using the product and working with the vendor.

You will then gradually form a shortlist of vendors to take through the product selection phase.

RfP and product selection
 We recommend building a dialogue with 
vendors rather than going straight in with a 
formal procurement process. An informal 
demonstration will help you to get to know the 
company as well as the product and help to 
narrow your shortlist down to a final three or 
four. You’ll get a much better response if you 
are open about the process along the way.

 As a minimum, you should ask for a 
demonstration linked to your requirement 
scenarios. A demo site that can be tested with 
your intranet users would be much better. Your 
final choice may not be one that scores highest 
overall in our report. The best value may be 
achieved by matching those who scored well 
on your priority scenarios and offer the right 
pricing, flexibility, and support too.

Ultimately, you should have a discussion 
where you share all the evidence you’ve 
gathered to help you make the best, most 
informed decision.

ClearBox can help you at any and all stages 
of this process, so please get in touch if you need any assistance.

https://www.clearbox.co.uk/contact/


Deciding on what approach to take with these platforms isn’t easy, particularly as there is 
so much choice. We know that not every intranet management team has budget to hire 
consultants to help you choose the best intranet or other employee experience platform for 
your organisation. 

This report offers a good amount of help, giving unbiased yet expert reviews of the best 
products on the market. But, it’s one long PDF and we know the valuable information would 
be better served in other formats. 

So, we are going to release a ‘product selection support pack’ to provide more guidance.

What will be included:

   An Excel file summarising all products (with information such as scores and pricing) to help 
you shortlist and that you can annotate as you explore your options

   Information from the introduction expanded specifically to help you choose the right solution

   Additional guidance on the ‘SharePoint or not’ question

   And more!

We’re working on it at the moment and hope to release it in the coming months. We want to 
make sure it’s as helpful as possible - providing guidance and arguments to arm yourself with 
when discussing the project with stakeholders - and will save you even more time. 

Please fill in our website form to be told as soon as the pack is released. You’ll see there’s 
space for ideas or requests for content, so please share your thoughts and we’ll do what we 
can to make the pack as comprehensive as possible.

INTRODUCTION
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Given the prevalence of SharePoint licenses, we typically see four possible routes to creating a 
new intranet: 

1 2 3 4
Use standard 
SharePoint, lightly 
adapted with branding 
and configuration 

Use SharePoint with 
an add-on product 
(see the ones listed 
in the technical 
table) 

Buy an independent 
intranet platform and 
configure / extend it (see 
the ones listed in the 
technical table) 

Build your own using 
a CMS or SharePoint 
as the basis, requiring 
extensive specification 
and development. 

When clients engage ClearBox services to help chose an intranet platform, or do discovery 
work, there’s often a presumption that the solution will be SharePoint-based because they 
already have Microsoft 365. Some feel there’s no decision to be made as modern SharePoint 
alone is more than capable of whatever the requirements reveal.  

However, this decision is not as clear-cut as it first appears, and we often encourage clients 
to think more broadly about what matters most to them. Virtually all the products we list in this 
report will integrate SharePoint document libraries with the intranet experience, for example. 
The ability to work across an intranet and collaborative content can be over-weighted too; users 
can sometimes be worried if they search the ‘open’ intranet and see results including ‘their’ 
documents, for example. It’s easy to conflate ‘SharePoint’ with ‘everything Microsoft’ too – if you 
choose not to use SharePoint, it doesn’t mean you can’t keep using Teams, Viva, Entra ID or 
anything else Microsoft provides. 

Whichever route you take, the advice in the previous section ‘Using this report to choose a 
product’ still applies, as creating a strategy, identifying requirements, and exploring your options 
are sensible no matter what your starting preference. 

The case for basing your intranet on SharePoint

1 2 3
You already have it. We’re going 
to assume that many reading this 
already have Microsoft 365 as a 
start point, and that this has been 
chosen for many reasons beyond 
the intranet such as Exchange, 
Teams, Entra ID and so on. So long 
as all users are already licensed, 
there’s a big win in not having to 
make the case for more budget.

SharePoint is a 
strong contender for 
straightforward intranets. 
If you just want one simple 
site, or many similar sites 
with central hub, then it 
is easy to get going with 
SharePoint. The interface 
for site building and 
publishing are attractive 
and learnable.  

Integrated search. This is 
often seen as a core argument 
for SharePoint or a SharePoint 
add-on: all your content 
stays within Microsoft 365, so 
there’s no overhead of search 
integrations across intranet 
and collaborative content 
in a document or in Teams 
conversations.
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4 5 6
Integration across other parts 
of Microsoft 365. If you buy 
into Microsoft’s vision, then a 
modern digital workplace spans 
SharePoint, Teams, Viva, the Power 
Platform and more. The ‘intranet’ is 
secondary and having these work 
well together is more than the sum 
of the parts.

A single supplier to deal 
with. IT teams can be 
reluctant to set up more 
supplier relationships. Even 
if you choose a SharePoint 
add-on product, the vendor 
may still be a Microsoft 
Partner and within the same 
ecosystem. For similar 
reasons, there’s a large 
marketplace of skilled 
contractors too. 

Add on products expand 
capabilities while keeping 
XLI FIRIǻXW� If you need 
more power, then the 
SharePoint add-on products 
we list will greatly enhance the 
functionality whilst keeping 
the appeal of single search, 
integration with Teams, 
OneDrive, Viva Engage etc.

The case for choosing an independent (non-SharePoint) 
platform 

1 2 3
Flexibility. It’s hard to 
deviate from the SharePoint 
look even with an add-on 
product (though some do a 
commendable job). However, 
independent products can 
provide broader options and 
the flexibility to get it looking 
exactly as you want.

Cost of ownership. Although 
the licenses might be ‘free’, 
configuring SharePoint requires 
specialist knowledge that is 
in-demand. Some of the add-
on products do a good job of 
simplifying the interface for 
admin tasks but add complexity 
elsewhere. In the long run, 
it can be cheaper to buy an 
independent intranet product 
closer to your needs than adapt 
SharePoint to do it. 

Easier to live with. 
IIndependent intranets tend to 
have a more straightforward 
admin interface and coherent 
set of options. Done well, an 
independent intranet can 
evolve more readily as non-
technical users are able to 
manage it themselves and find 
it easier to add content.

4 5 6
Integrations. SharePoint in-
a-box products tend to offer 
better integrations with M365 
tools. However, independents 
are better at integrating 
with non-SharePoint cloud 
storage and tend to be 
better at offering open APIs 
or marketplaces for further 
development (which could 
of course include Microsoft 
applications).

Quicker deployment. It can 
be much quicker to go from 
project start to launch with an 
independent intranet product, 
though many of the add-on tools 
do a good job of shortening this 
phase for SharePoint too.

Frontline and Mobile 
experience. We’re not too 
keen on the current SharePoint 
/ Viva mobile experience, 
particularly for frontline 
workers. You’ll find more 
options, and a more mature 
approach with independent 
vendors, some of which began 
as mobile-first platforms.
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The case for building your own
Over the last five years, we have seen fewer organisations opting to build their own intranet. The 
technical maintenance burden can be significant (or maintenance doesn’t happen because the 
developers are no longer available). Specifying requirements from a blank page is much more 
complex than choosing a product off-the-shelf, and the time between project start and go-live 
can easily fill 18 months or more. However, there are still some points to consider: 

1 2 3
Flexibility and ambition. 
Building your own means that 
you can have just what you 
want. If you have a vision for 
something really innovative, or 
specific to how your business 
works, then there may be 
nothing off the shelf that fits. 
Quite a few intranet products 
began as in-house projects 
that were so good they spun 
off into companies. 

Cost. For very large organisations, 
the cost of intranet products 
can be off-putting, especially on 
a per user / per month model 
when there may be 20,000 or 
more frontline workers to pay for. 
Build your own costs scale very 
well, and you may already have 
a license for the base CMS if it is 
used for your website. 

Iteration. Some of the best 
intranets we’ve seen have 
a team behind them that 
constantly improve both the 
functionality and the content. 
Although you can do this with 
independent or SharePoint-
based intranets too, there 
are more constraints on the 
modifications that will be 
supported, or you may have 
to wait a year or more for the 
feature to get on the vendor’s 
roadmap.
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Who we are
Based in the UK but with clients around the world, ClearBox Consulting Ltd. is a specialist 
independent consultancy that believes in making the workplace a better and more productive 
experience. Our goal is to help organisations collaborate and communicate more effectively.  

Since 2007, we have been helping organisations of all sizes improve their intranets and wider 
digital workplace. We cover digital internal communications and collaboration tools (including 
Microsoft 365). We understand technology, but we approach it from the people side first.  

ClearBox is run by Sam Marshall, together with a specialist team and a wider network of 
associates that can be introduced as needed. We all have hands-on experience of the realities 
of introducing change in organisations. 

What we do
We bring clarity to digital workplaces. Often our clients want to reinvigorate their digital 
communications or introduce more collaborative ways of working. We help them develop 
and implement a strategy that supports their business goals, but which also understands 
employee needs. 

What makes us different is that all our consultants have first-hand experience of managing 
digital workplaces, so we’re not just about the theory. Collectively we’ve worked on over 200 
intranets, so we can help you plan effectively and anticipate any challenges. 

We are also technology and vendor neutral: we don’t implement any specific tools or 
get fees for recommending them. That means we help our clients make choices with their 
business needs in mind. 

Consulting for intranet product selection
If you need further help to choose the right product for your digital workplace, then we 
can apply our extensive knowledge of the marketplace to meet your specific needs. Our 
consulting help can range from: 

• Our ‘express strategy’ service, which uses stakeholder-driven workshops to help your organisation 
converge on a vision and roadmap for your digital workplace. 

• Detailed requirements discovery from stakeholders, employees, and partners and then our in-
depth support to develop a strategy and requirements.  

• A guided process to capture your platform requirements and our expert help to shortlist suitable 
vendors. 
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Our other services 
• Intranet and digital workplace discovery and strategy consulting to directly support 

organisation goals  
• SharePoint and Microsoft 365 strategy, governance and adoption 
• Training on ‘writing for your intranet’ for content creators 
• Information Architecture  
• Intranet design and usability 
• A ‘one week intranet review’ to create a prioritised plan for incremental improvements.  

Who we work with
We work with organisations that range from a few hundred employees to over 100,000, 
typically as partners to Communications, IT and HR functions. Our assignments have included 
projects with both profit and non-profit sectors, including Bayer, Diageo, GSK, Marie Curie, 
Ofgem, Skanska, Royal British Legion, Sony, Loves Travel Stops, Unilever Vodafone, Electrolux 
and Scottish Government.  

ClearBox Consulting Ltd.
CoWorkz Business Centre  
Office 1 Minerva Avenue, 
Chester West Employment Park, 
Chester CH1 4QL
United Kingdom

Contact: 
hello@clearbox.co.uk

@ClearBox

@ClearBox Consulting

clearbox.co.uk

+44 1244 458746
78
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Report Manager and Lead Reviewer
Suzie Robinson is an intranet and digital employee experience consultant at 
ClearBox and has responsibility for this report.  

Suzie has worked with intranets since 2008 and has practical experience with 
all aspects of an intranet lifecycle, from research, to implementation, to ongoing 
governance, and overall strategy. Suzie’s intranet experience has grown out of the 
roots of internal communication, so she has a focus on employee experience and 
engagement, plus strong content. Remote and difficult to reach users were often the 
core user-base for the intranets Suzie managed, so she has extensive experience at 
finding ways to engage and connect a broad audience range. 

Suzie is a skilled writer (not just of reviews, she’s also a published author) and editor, 
and she is active in the internal communications community, both writing and 
getting up to speak at conferences. Suzie is always happy to have a chat, so please 
feel free to follow her on LinkedIn. 

Report Executive Director
Sam Marshall is the owner of ClearBox Consulting and has specialised in intranets 
and the digital workplace for over 20 years, working with companies such as Bayer, 
Vodafone, Diageo, UK Government, Sony, FIFA and GSK.  

His current activities focus on intranet and digital workplace strategy, and the 
business side of Microsoft 365.  

He is a regular keynote speaker at international conferences and has been named 
a ‘Contributor of the year’ for his CMSWire column seven years in a row. In 2015 
Sam was given the Intranet Now award for ‘remarkable contribution to the intranet 
community’. Follow him on LinkedIn.
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Reviewers

Allan Tanner is a digital management professional with over 23 years’ experience in 
digital services. He has worked in public, private and third sectors delivering digital 
workplace programmes and corporate intranet projects for the likes of Abrdn plc, 
Citizens Advice Scotland, and Forestry and Land Scotland. He believes in using 
technology to make work simpler and, with many years based in communications 
teams, knows the role effective communication plays in helping employees make 
sense of their digital landscape. You can connect with Allan on LinkedIn. 

Andrew Marr is an intranet and digital workplace consultant at ClearBox, having over 
15 years’ experience in digital business strategy and management practice. He has 
completed a wide range of digital workplace strategy, intranet management and 
technology vendor selection assignments for world-leading brands and government 
organisations. Coming from a practitioner background, Andrew was responsible 
for intranet strategy and development at international healthcare group Bupa and 
implemented pioneering social and collaboration applications during his time there.  

Guy Van Leemput is an independent intranet and digital workplace consultant based 
in Brussels, and the founder of ValueIntranet. He has more than 10 years of consulting 
experience and has worked with many large and mid-sized organisations across 
the Benelux countries. Previously he was a corporate intranet manager at financial 
services provider Swift. Guy frequently advises organisations about intranet strategy 
and governance, product and technology selection, and user adoption of digital tools 
in an increasingly complex hybrid workplace. 

Lisa Riemers is an independent communications, content, and digital workplace 
consultant, with over 15 years of experience helping organisations tell their stories. 
She’s worked as an in-house intranet manager, product owner and marketer, 
and bridges the gap between comms, digital and technology teams. She works 
with large organisations like the UK government (Department for International 
Trade), G4S, Veolia, FirstGroup, British Red Cross and Direct Line Group. Lisa loves 
connecting people. She builds communities online and offline and co-runs the 
Intranet Now conference. She’s also an artist, who brings her creative flair to the 
workplace. Connect with Lisa on LinkedIn. 

Luke Mepham is a passionate intranet and Microsoft 365 professional. He has been 
involved in the IT side of intranet development and management since 2000, leading 
and delivering several projects to create, migrate and redesign intranets for large 
international financial service organisations. Luke enjoys speaking at conferences on 
the topic of intranets and sharing his insights and best practices on how to leverage 
the power of M365 to create modern and effective digital workplaces. He is currently 
the M365 Product Owner for a large UK insurer, where he oversees the strategy, 
governance and adoption of the suite. 
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Michalla Sedano is a knowledge management practitioner and digital workplace 
strategist. Michalla currently works at the Massachusetts-based nonprofit VentureWell 
where she focuses on maintaining and improving a portfolio of technology systems and 
tools, partnering closely with the teams and staff who use them. Prior to VentureWell, 
Michalla worked at Ideal State, a digital transformation consulting firm for clients in the 
social sector. In her role as a consultant, Michalla led clients through digital workplace 
transformation projects and knowledge management strategy. Michalla also has 
experience of working in nonprofit organisations, launching Microsoft Teams and 
implementing enterprise social intranets. Connect with Michalla on LinkedIn. 

Sophie Gowsell has more than a decade of expertise in storytelling and content 
creation. As an internal communication and change professional, she has a passion 
for fostering employee engagement and knows the transformative power of feeling 
seen, valued, and engaged at work. Sophie has dedicated her skills to crafting internal 
communication and change strategies for various organisations, aiming to support 
innovation and cultivate connections in the workplace.  

Debbie Brown is a seasoned freelance designer holding a Bachelor of Arts Degree. 
Debbie has 19 years of experience working on a diverse range of design disciplines 
including: publication design, print and online advertising, logo creation, branding 
design, homepage concept / UI design. To see a selection of her work view her 
portfolio and follow her on LinkedIn.

Report Design

Vendors
We are grateful to each vendor for their co-operation in demonstrating their products to us. The 
products we feature are a combination of companies we approached and ones that asked to 
be involved in this edition. If you’re the vendor of a product and would like to be included in the 
next version of this report, please visit our website for details.

Steve Bynghall is an independent digital workplace and intranet consultant and 
writer. Steve works independently as well as through consultancies such as the Digital 
Workplace Group and Step Two. He has written extensively through blogs, articles and 
books. Steve co-founded Spark Trajectory, a company offering training and consulting 
for digital workplace teams. 

Following an MSc in Information Science from City University, Steve worked at 
accounting firm BDO LLP for over thirteen years, working in various knowledge roles 
including managing the firm’s global extranet programme. He has been freelance since 
2010. Connect with Steve on Twitter at @bynghall. 

Report Editing
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We’re always looking for more people to join our team of reviewers for our reports. ClearBox is 
only a small consultancy firm, and we need support from critically minded, passionate writers to 
help us cover the breadth of products we feature in our reports. 

What being a reviewer involves
Each of our reviews takes about a week in total to complete, but spread over a couple of 
months. This includes writing, responding to editing recommendations, and sharing with your 
vendors. During a demo we expect you to be able to identify the great (and less great) features 
of the products you see. Afterwards you need to be able to express your thoughts cohesively 
and coherently – while we want 
to know what something does, 
it’s more important to express 
how well it does it. 

We fact-check everything 
with vendors, so managing 
that relationship and related 
conversations is also 
important. Of course, we also 
need people who can meet 
deadlines so that we can keep 
pushing towards launch. 

How we support you
We assign each product to a reviewer, so you and the vendor have a consistent experience. 
We template everything, provide guidance, offer training, and will mentor you through your first 
review. We’re always on hand to answer questions too, and we welcome queries as they may 
help the wider reviewing team.  

We pay for your time, of course, and you gain the benefit of experience of a variety of 
platforms during the process. 

What to do
Have a read through of this report; if you find the type of content interesting and think, “Yeah, I 
could write that,” then please get in touch with me. You’re welcome to DM me via LinkedIn or 
email me instead (suzie@clearbox.co.uk).  

I’m really proud of the reviews we produce, particularly as we’ve been able to release them 
for free. The vendors who take part appreciate the level of detail we go into, and our reviewers 
get a huge amount of insight into the industry. It’s a lot of work, but it’s extremely rewarding 
and benefits the digital workplace industry as a whole. 

Suzie Robinson, Report Manager

“I’ve been a ClearBox reviewer for several years now 
and I find the experience enriching and rewarding. It’s a 
great way to learn about new products and new trends 
in a rapidly evolving market. I also enjoy being part of 
an international team of experts that produces one of 
the industry’s most significant reports.” 

Guy Van Leemput, Intranet and Digital Workplace Consultant
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The product in a nutshell

Last updated: January 2024

500 – 5,000 employees

Typical deployment:

Company locations:
ahead’s highly usable 
communications platform 
combines an impressive 
mobile offering with great 
engagement functionality 
that will appeal to businesses 
looking to connect a 
dispersed workforce. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS

OPTIONALLY WORKS  
WITH SHAREPOINT

http://www.aheadintranet.com
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ahead is one of the younger 
products we’ve reviewed in our 
report, having been launched in 
2020 by Switzerland-based ahead 
AG. Its relative youth only shows 
in the range of features, as what is 
on offer generally works very well 
– particularly the mobile offering.  

ahead is primarily a 
communications and engagement 
tool; its strengths are in its overall 
usability, which is intuitive and 
effective. The community and 
social features are also strong, 
with good multilingual options to 
support a diverse workforce. The 
mobile experience is one of the 
best we’ve seen of its type, with 
even administration functions 
easy to use in that environment, 
meaning frontline workers would 
be well served.  

Its limitations typically revolve 
around a lack of flexibility 
for admins, such as design 
options and home page layout. 
Additionally, it doesn’t support 

building a deep navigation and 
while the administration system 
is very usable, it lacks some key 
elements such as content review 
workflow. The analytics provided 
are relatively basic too. Overall 
this might make it too simple 
for organisations with complex 
needs. There’s also a reliance 
on Microsoft Entra for setting 
permissions, creating users, and 
aspects of audience creation 
which some companies might 
find restrictive. 

However, ahead is well 
suited to organisations of 
any size looking to provide 
a communications and 
engagement platform across 
a dispersed and multilingual 
workforce. Its attractive price 
point means it is worth exploring 
alongside more in-depth 
solutions, making it an option 
for the frontline while desk-
based workers could use a 
complementary system. 

ahead owned by ahead AG

SUMMARY 
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Base systems

Fully  
standalone Other Requires  

SharePoint

You may also be interested in…

Sectors 

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user 
per month. 

COSTS TYPICALLY 

Fairly evenly spread across 
three years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes, frontline 
users, multi-year commitments and FTE 
based pricing (for industries with lots of part 
time workers). 

Updates and new features, unlimited 
support (in-product / email / phone) 
during work hours, ahead X community 
events, bi-weekly / monthly or quarterly 
CSM meetings, best-practice sharing and 
benchmarking. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run, 
 installed in hours

Branding opportunities

All branding,  
complex options

Optionally works  
with SharePoint

Science and 
pharmaceuticals Transport & Logistics

Engineering and 
manufacturing

Public services, 
government and 

administration
Retail



AHEAD
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COMPANY AND PRODUCT

Company details

Company
ahead AG

ISO ����� certified
ahead AG says this is 
underway and expect 
certification in Q2 2024 

Data residency
Microsoft Datacentres in Europe 

West or Switzerland 

Company founded
2020   

Product launched
2020 

Typical client size c
500 – 5,000 employees 

Largest deployment so far c
24,000 employees, 18 countries 

Customers c
Clients include: carhart WIP, Loeb,  

Brugg Group, Vebego, Salvation Army, 
Variosystems, L·derach, Medartis 

Partner locations
Germany, Austria, Spain, Switzerland 

Company locations
Bern, Switzerland (HQ), Spain 
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Accessibility   
Contrast can be set by the individual user, Alt text is in use for images and keyboards can be used for 
navigation. 

Name of product 
ahead 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other
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Pre-configured Editable Right to left script 
supported 

Other

User interface multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other*

Document library sources integrated

*ServiceNow, QM-Pilot

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other* 

Content multi-language 

*Machine translation services integrated (DeepL, with Google and MS Azure Translation services for languages not supported  
by DeepL)
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Reverse-out options
All content data can be retrieved by the customer. Documents remain in SharePoint (no-replication) 
where they have been integrated. 

Product update process
All customers receive updates simultaneously to ensure a consistent user experience. For releases 
with significant changes, ahead offer a ‘feature switch’ option, allowing customers to transition within 
a designated timeframe. ahead hosts regular webinars that not only introduce new features but also 
provide previews of upcoming versions. These sessions are complemented by training materials to 
facilitate a smooth adoption process. 

User communitycc
There is an active ahead X community with regular webinars, product updates and a user conference. 
Please see their website for details. 

Product updatesc
Evergreen SaaS solutions with weekly updates 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
ahead is a pure SaaS product. Integration into the customer’s Office 365 environment comes with 
the product and can be enabled with one click. ahead includes guided onboarding for set-up that 
personalises the intranet. Tools and best practices are shared using a dedicated customer onboarding 
portal. Additional onboarding professional services can be purchased upon request. 

Current versionc
Evergreen SaaS solutions with weekly updates 

https://www.aheadintranet.com/blog-posts/insights-from-our-first-ahead-x-community-event
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ahead AG says: “ahead is the digital home for employees where we 
don’t just inform; we connect and inspire. Imagine a workplace where 
every individual, from the boardroom to the factory floor, feels a sense of 
belonging and purpose. That’s the environment ahead cultivates for our 
customers.   

What sets us apart? It’s our unique blend of simplicity and functionality. 
ahead is so intuitive that anyone can jump right in, yet it’s powerful enough 
to handle your most complex internal communication needs. We go beyond 
merely informing your team; we create avenues for meaningful connections 
and moments of inspiration. Features like campaigns, communities and 
stories turn routine interactions into opportunities for building culture and 
engagement.   

Fragmented information is a challenge in today’s complex work 
ecosystems. ahead tackles this by integrating seamlessly with key tools like 
Microsoft Office365, Service Now, HR systems and many others. We break 
down information silos, centralising all your essential data in one digital 
home for employees.   

And let’s not forget the non-desk workers. ahead’s mobile capabilities 
ensure that everyone is included in the conversation, wherever their work 
takes them. From blue-collar workers to remote teams, ahead makes sure 
everyone is informed, connected, inspired and engaged.  

In summary, ahead is more than an internal communications platform; it’s 
the future of employee engagement. We’re not just breaking down barriers; 
we’re building bridges to more cohesive, productive, and satisfied teams.” 

Voice of the vendor
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Voice of the customer
Customers love the simplicity of using ahead and the fact that both admins 
and employees can get started with the tool quickly. One comment 
summed up the view by saying: “Simplicity! Configuration and operation 
is very self-explanatory. Users can work productively after a short time.” 
They also called out the mobile experience and the tool’s ability to bring 
all employees together easily. “All employees, regardless of function and 
location, are part of the community”, said one. Another commented “I find a 
lot of value in the mobile app. I think it’s very aesthetically pleasing and easy 
to use on the go”. 

Areas for improvement included more flexibility over layout and 
improvement to menus. ”More flexible placement of elements depending 
on customer needs”, commented one customer. A further suggestion was 
“Quick links really as quick links and not hidden in the burger menu”. Another 
would like to see a more coherent approach by providing “a menu of stories, 
news, ËandÌ campaigns”. 

Feedback about working with ahead was unanimously positive. The 
vendor was variously described as ‘very kind’, ‘knowledgeable’ and ‘patient’, 
providing “close and personal support”. “The company communicates open 
and quickly”, commented one customer, with another summing up: “The 
provider has a lot of experience and you can tell. The project support was 
complete from A-Z.” 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Highly usable interface on both desktop 
and mobile. Easy to move around and 
consume content. 

Not suited to building out deep 
navigation. Design options are basic. 

2. Publishing & 

Communications Management           
Creating pages from scratch is 
straightforward. Pages can be easily 
copied for reuse as templates. 

Lacks some tools useful to publishers 
such as approval workflows or a 
calendar view of scheduled content. 

3. Community & Engagement Dedicated ‘Communities’ and ‘Stories’. 
Broad opportunities for engagement 
throughout the site. 

No native surveying features. 

4. Integrations & Services 

(Including M365)           
Good options for integration in the 
activities feed, notifications and 
‘personal space’. 

Teams and wider M365 integration is 
basic. Limited outward integration into 
third-party tools.  

5. Information Finding & Search          
Predictive and fuzzy search provided. 
Integrates well with M365 and other 
third-party content sources. AI search 
feature is strong. 

No search configuration options. 
Filtering options are limited. 

6. Administrator Experience Easy to configure the site. Navigation 
management is straightforward. 

Home page layout is fixed. User 
management is exclusively through 
Microsoft Entra.  

7. Analytics           At-a-glance stats provided in the article 
context are helpful. 

Little to help site admins understand 
site performance. No search analytics. 

8. Mobile & Frontline Support           A first-rate mobile experience both for 
end users and administrators. 

Relies on Microsoft Entra ID for 
authentication. 

3.5

3.5

3

2.5

3+

2+

3

4
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The home page - ahead prefers ‘start page’ - presents as a two-column format on desktop and 
a single list on mobile (see Scenario 8 for more on mobile). On desktop, user-generated ‘Stories’ 
content heads the page, the News section follows below and can be configured to sit above 
Stories if preferred. The ‘Company Compass’ (see Scenario 3), campaign panels and ‘activities’ 
feed live in the right hand column on desktop. The focus is on short, digestible, scrollable 
content, which we think is effective.  

Admins have a good degree of control over design elements but there are limits on what 
can be changed and brand-conscious companies might find this restrictive. Site design can be 
audience targeted though, helping support multi-brands. 

ahead isn’t suited to creating deep layers of navigation although each navigation item can 
be audience targeted. The menu page (accessible via a burger icon) provides a selection of 
categories which in turn contain only one further tier of sub-navigation. The sub-navigation 
layout is presented in the left-hand column. News, Stories and ‘campaigns’ (see Scenario 2) 
each have aggregated content pages, but these are not accessible from within the menu; as 
an employee there isn’t a way to view all campaigns and their content. With larger volumes of 
content, there is a risk that navigation may become slightly incoherent. We think the on-page 
links could usefully be included in the menu, a suggestion echoed in customer feedback. 

Notifications are accessed via a bell icon at the top of the page and include mandatory reads. 
Notifications are cleared from the list once acknowledged and remain for fourteen days in 
chronological order. There’s no option to filter for read or unread items, which would be a helpful 
addition. Search and ‘messaging’ (see Scenario 3) also sit in the top bar, along with access to the 
people directory, which is a recent and welcome addition.  

Overall, ahead is an engaging communications-focused product providing a consistent 
experience for both desktop and mobile. The site has notably good usability, is easy to interact 
with, the layout is clear and there’s a good balance between use of imagery and text. However, 
the overall design lacks sophistication for those with complex requirements. 

ahead’s engaging design strikes a good balance between use of images and text, 
[LIVI MRHMZMHYEP HIWMKRW GER FI XEVKIXIH XS HMǺIVIRX EYHMIRGIW�
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Page and news article creation is easy on ahead, principally set up using varied components 
called ‘building blocks’. These allow publishers to compile the page and add elements such 
as rich media, polls, quizzes and documents, and to highlight associated page content from 
elsewhere in the site. Helpfully, pages can be set up from scratch and then re-used as a 
template – duplicated with a single click.  

The settings and metadata fields for the page, such as choosing an audience or selecting 
the site section to contain the published content, are situated alongside the publishing 
interface. We liked that publishers don’t need to leave the main page editor to manage these 
fields. Content can be previewed and kept in draft until ready for publication and authors can 
publish as another user.

Audiences are based on people data which is imported from third-party systems or 
integrated Entra ID Groups and can be assigned to individual pages as well as associated with 
entire channels and content sections. Content can be made private to an audience, as it is 
otherwise findable by all users. An ‘advanced targeting’ option is available (included in the price 
provided here) for creating bespoke audiences. This works by using profile attributes combined 
with the existing Groups, all from Entra ID. For example, users in Belgium, the Netherlands and 
Luxembourg Groups could be brought together as a single ‘Benelux’ ahead audience. Authors 
may also use advanced targeting to create bespoke audiences directly from the page editor 
when setting up a new page or article. 

Content creation is straightforward; publishing and metadata details are  
located alongside the main editor, with tooltips available to assist publishers.
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Articles can be associated with ‘campaigns’. A clickable tag on the article leads to a simple 
campaign landing page containing associated content. There’s a dedicated panel on the start page 
for highlighting a campaign article, which can carry an ‘update’ label to indicate new campaign 
material is available. Admins are able to view a list of all campaigns, whether they are running 
or paused, and have the option to start or stop a campaign, create a fresh one, or make minor 
alterations to campaign landing pages. Communicators will find the feature useful, although it is a 
simpler approach to campaigns than we’ve seen elsewhere. Please see Scenario 3 for details of the 
‘Company Compass’, which associates content with organisational values. 

News articles are compiled using building blocks to populate the page,  
with admin functions helpfully provided alongside the content editor.

 

EHMXSVW GER GVIEXI EYHMIRGIW ƵSR XLI Ǽ]ƶ JVSQ [MXLMR XLI GSRXIRX IHMXSV�  
The parameters are based on attributes imported from Entra ID. 
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Publishers can make articles and pages live instantly or schedule them for future publication. 
There’s no calendar view of publishing activity and no publishing workflow. However, there is an 
overview for admins showing all content in draft, published, scheduled, or archived, along with 
details such as date of original publication and last update, and an at-a-glance display of views and 
engagement activity.  

Multi-channel publishing is catered for by providing an API for use with digital signage solutions. 
Pages can be set up and be targeted so different content appears on different screens or different 
locations. The vendor highlights that it’s possible to run a digital signage browser displaying an 
intranet page but recommends the API-based approach for a better experience. 

ahead lacks specific banner or pop-up functions which could be used for crisis or urgent 
messaging, however some of its default functionality could be used for this purpose. For example, 
on the start page the ‘My news’ section contains all the news that is targeted to the individual. 
Articles are filterable by channels and people may choose to follow or unfollow a channel. Items can 
be pinned to the top of the news section and editors set the pin duration, which will promote urgent 
messages. There’s no limit on the number of pinned items, so this area will need some curation to 
manage the visibility of key items. Publishers are also able to use @mentions to notify individual 
users to highlight highly important content through a site notification. 

The mandatory read function could also support crisis messaging and there’s flexibility to change 
the call-to-action labels on the mandatory read fields to elicit a specific response. The confirmation 
rate is tracked in a downloadable Excel report and admins can send a reminder via in-app 
notification, email and mobile push notification to all users who haven’t responded, although only 
once per day.  

Overall, creating pages and news articles is simple in ahead with easy access to admin controls, 
such as metadata. There is room for improvement, however, particularly for communications 
management and multi-channel options, although the campaigns feature shows promise and we 
hope to see this evolve further. 

 

Crisis messaging is supported by pinning news items to the top of ‘My News’ and using  
mandatory read statuses to emphasise the message and elicit a response from users.
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‘Communities’ provide employees with a way to engage on topics of mutual interest in a 
Facebook-like timeline format, which is well suited to mobile although works well on desktop 
too. The Communities section is accessed via the user profile menu and the landing page is split 
into ‘My Communities’ and ‘Discover Communities’, which highlights other Communities that 
might be of interest. These are listed randomly and we think making recommendations based 
on an employee’s profile would be helpful. There are three types of community: public - open to 
all employees, gated – visible to all but requiring a request to join, and private - with access by 
invitation from the community owner or administrator only. Private communities won’t display in 
search or the Discover Communities list without relevant permissions. 

It’s easy to create a post in a Community feed, as well as react to and comment on posts. 
We’d like to be able to caption uploaded images individually, and an option for adding alt text 
is missing. Users can toggle notifications for the community directly from a post; we think this 
is helpful and isn’t something we’ve seen elsewhere. We also liked the auto translate option, 
allowing all users to participate regardless of native language. We can see the social and 
collaboration potential here for frontline workers who might not have access to a tool such as 
Teams. 

ahead also promotes colleague-led engagement through the use of ‘Stories’. These 
are short-duration, user generated threads of activity, that display on the start page; they 
are similar to an Instagram story and we liked that they feel rather quirky. By default, Story 
duration is four days, although this is configurable. Stories are designed to be added to 
over time, with all employees encouraged to contribute, however, admins control who has 
publishing rights. Stories appear in search, can be added to pages and articles, and associated 
with the Company Compass. Expired stories are retained in an ‘All Stories’ timeline.

Employees engage with each other through ahead’s ‘Communities’ feature,  
[LMGL FIRIǻXW JVSQ XLI TVSHYGXƶW I\GIPPIRX YWEFMPMX] SR QSFMPI�
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There are basic social reaction and commenting features on all published content. @mentions 
can be used in comments; users receive a notification to say they’ve been mentioned. There 
is comprehensive content moderation for every user-generated item – comment, Story and 
Community post. When reporting content, users are asked to confirm they want to log a report 
and are notified when the report is sent. Admins receive the report notification and can go directly 
from it to the reported material, where they then allow or delete the item and add a comment to 
explain the decision. All moderation activity is tracked in a content moderation list and the system 
keeps track of what has been reviewed and associated comments. Moderation activity details 
are held within the system but aren’t currently exportable. We liked the clear and straightforward 
approach to this function; it’s important for giving reassurance to businesses in an environment 
where user contributions are actively sought. 

Stories are short-duration posts created by employees, designed to encourage  
engagement amongst colleagues. They are particularly suited to mobile use.

Comment moderation is a recent and welcome addition to ahead and  
covers all user-generated content within the product.
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ahead offers polls as a feature within News items, showing a ‘poll’ badge next to the title 
on the start page. Authors can add four questions and set the poll duration. Responses are 
anonymous and cumulative responses are displayed when the user makes their choice. Polls 
can also be turned into ‘quizzes’, with the editor able to set a correct answer which the user sees 
on completion. Polls and quizzes can be used to good effect with Stories; we think being able to 
add them directly to the start page would enhance this feature further.

Messaging is an optional ‘premium’ service available with the product, although it has been 
included in the price provided for this report. Users can chat on a one-to-one basis or create 
groups with multiple users, please see Scenario 8 for more.  

The ‘Company Compass’ provides content specifically related to a company’s core values 
and it’s given prominent space on the start page. Any content within the site can be associated 
with the Company Compass, helping to bring value elements into the foreground for users. For 
example, there’s a specific call to action for anyone creating a Story to link it to Compass content. 
When someone views Compass content they can click on a ‘timeline’ showing all the content and 
activities associated with it, and when this association took place. Giving prominence to this type 
of content potentially helps establish values more firmly with employees.  

Overall, ahead provides employees with several options for social engagement. These range 
from adding reactions and commenting on content, to more feature-rich tools like the well-
executed ‘Communities’ section and short duration ‘Stories’. We think there are gaps though, 
such as a dedicated employee recognition feature. 

The Company Compass timeline highlights content and activities that have been associated  
with a particular aspect of the Compass, such as the company vision or values. 
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ahead’s connections to third-party and M365 systems principally pull information into the site. We 
would like to see the ability to transact with other services directly from the intranet, for instance to 
submit a support ticket, but there are useful features here.  

‘Personal space’ (see Scenario 8) brings personalised information such as time off balances 
or payslips onto a dashboard, and search integrations allow content from external sources to be 
returned. Third-party system notifications display in the employee’s notifications list. Additionally, 
the activities feed can use content from external sources, for example, social media sites or 
Dynamics CRM. Admins configure these using out-of-the-box connectors, or can request 
assistance from ahead. What can be presented is versatile – individual elements in the feed can be 
audience targeted, providing opportunities for personalisation and engagement.  

ahead’s closest M365 integration is with SharePoint. In the ‘My Work’ section, employees see 
a list of ‘most used’ and recently opened SharePoint documents. An optional third tab displays 
colleague documents in a Delve-like manner. The vendor highlights some customers have 
reservations about content visibility in Delve, so this tab is optional. Documents from a connected 
SharePoint library can be directly added into ahead articles; editors use a search option within the 
publishing interface to find a file (which remains held in M365) and present it in the page using the 
document card format. We like this as it doesn’t require editors to jump off into a file structure to 
select content.  

An ahead app is available in Teams. It’s quite basic, essentially providing a notification when a 
news item is published and creates a card containing the article details. Users can post the card link 
directly into a chat feed. Teams integration is more limited than we’ve seen elsewhere, though the 
vendor has indicated closer connections are on their roadmap. There’s no integration provided for 
Viva Engage, however, video content from Stream can be embedded into News, Pages or Stories. 
Microsoft Forms can also easily be embedded into ahead pages via iframe; form configuration such 
as the message displayed on submission takes place in Forms rather than ahead. 

ELIEH SǺIVW E ZEVMIX] SJ MRXIKVEXMSR STXMSRW [MXL M��� ERH XLMVH�TEVX]  
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Overall, ahead’s search experience is simple but an effective AI bot adds a layer of 
sophistication. Search is accessed through the toolbar at the top of the site and works identically 
on desktop and mobile. Results are aggregated and can be refined using content source tabs, 
as other applications can be integrated here, such as ServiceNow or Salesforce. The ‘All results’ 
tab can’t be filtered but the other tabs have basic filtering, for example by file type or published 
date. Files uploaded as attachments into pages or community posts aren’t indexed, which would 
be useful, however, users can open the source site or library for documents which are returned. 

There’s no search configuration available, such as generating promoted returns. However, 
results will return based on fuzzy matches; for example, a search on ‘community’ will return results 
containing the word ‘communities’. This is a useful feature and not often seen with intranet search.   

There are two people search options, either through the global search bar or via the people 
directory. ahead offers results based on partial entry of a name, although doesn’t make 
recommendations based on misspellings - surprising given the fuzzy matching on content. Users 
can access full colleague profiles from any of the results. Profile fields such as department and 
location are also searchable. However, there is no organisational chart available.  

There is an AI-driven ‘ask ahead bot’, an intelligent search across a defined set of information 
sources, designed to simplify finding content in documents – an HR handbook or process manual 
for example. The bot uses Azure OpenAI running in a secure environment, not a public version. 
Admins upload the documents to be crawled by the AI into the ‘ask ahead’ section of the admin 
system. The user asks a natural language question through the ‘ask’ dialogue box; details of what 
can be searched via the bot are provided. The bot returns an answer and displays the sources 
the answer comes from. ahead highlights this use of AI was selected by its customers from a 
list of options. We like that the initial implementation has a deliberately narrow focus, limited to 
documents, rather than, say, providing a generic generative AI function.

SIEVGL TVSZMHIW EKKVIKEXIH VIWYPXW [LMGL GER FI VIǻRIH F] WSYVGI ERH [MPP  
display content from any integrated third-party tools, including M365.
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The administration area is an enjoyably usable environment to work in, although admins don’t 
have direct control over all aspects of the site. Administrative sections are accessed via a tabbed 
menu, and within each section, calls to action and settings are clearly set out. There are some 
tooltips providing on-page support, indicated by a small icon; however, the icon isn’t used 
consistently and some of the tips just appear on hover-over. Making this experience consistent 
would be helpful. We like that admins can open a support ticket and access the dedicated help 
centre directly out of the application. 

In the ‘General’ section, check boxes are used to toggle functions such as Stories, 
campaigns, communities and auto-translate, along with any premium features. Other tabs 
give access to controls for design, navigation, channel set-up, target audiences, the quick links 
menu, integrations (API keys and import logs) and the ‘ask ahead’ AI configuration. The main 
content menu is easy to construct and amend, even on mobile. Building the quick links and 
application menus is also simple – the option for adding a translation for the links is useful.  

Navigation can be reordered easily using click and drop; we like that this becomes drag and 
drop on mobile, as it’s easier to use in mobile format. Whole navigation groups or individual 
items can be audience-targeted and we also liked that a new audience can be compiled from 
scratch while a navigation element is created.  

Overall, ahead provides flexible options for creating audiences, however, it must be 
emphasised that having good quality Entra ID data is fundamental to being able to use 
targeting functions to best effect. Permissions are also set in Entra ID. We did like that multiple 
tenants can be connected to the product – this would be useful in a company acquisition or 
merger scenario, for instance – but this comes at additional cost.
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Admins have limited control over the layout of the start (home) page and content landing 
pages. Most elements on the pages are fixed, though the start page News panel can be 
repositioned above Stories on desktop. While this ensures a consistent experience across 
desktop and mobile, it relies on regular content turnover to keep the start page fresh, but this 
must be balanced with curating the page well so content isn’t moved on too quickly, and also 
potentially makes highlighting crisis communications more difficult. Some customers have 
called out this lack of flexibility and it’s an area we’d like to see improved.  

Outside of the main admin area, News items and Pages are managed from a dedicated 
menu which provides an overview of content status, whether in draft, published, scheduled or 
archived. This area is well laid out with some tooltips and provides some helpful at-a-glance 
information, such as ’first published’ and ‘last updated’ dates, a page view count and the 
number of social interactions and comments. Content items can be created directly from here. 
Content can be further filtered to display just the admin’s own articles, mandatory read content, 
and ‘private’ news and pages; private content has been provided to specific user groups and 
deliberately excluded from search to preserve confidentiality. One notable omission is content 
life cycle options, such as automated content review notifications for when content is about to 
expire or past its review date. We think this would be a helpful addition.

The overall interface / system language is managed by ahead AG, who can add new options if 
required. Users select their preferred language on first log-on and can change this subsequently 
in their profile. There are three default language options: ‘interface’ is the language for elements 
such as headlines and buttons, ‘content’ sets the preferred language for viewing ahead content 
created by publishers, and ‘auto-translate’, which is used in news and pages.  

Navigation can be easily reordered using ‘click and drop’ and individual navigation  
elements or whole navigation sections can be audience targeted.
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In News or Page publishing, publishers first choose the language the article will be written in. 
The publisher can create as many translated versions of the draft content as they wish. There 
are options for auto-translation, or creating the translated content from scratch. Once a Page 
is published, there is a simple toggle between the original text and the translation. Comments 
can be instantly translated using a single click, allowing users to converse and interact in their 
native language. Auto-translation features are driven by DeepL but provides back up with Azure 
translate and Google Translate. Overall, translation options and functionality are handled well 
for both end-user and administrators, which we have seen echoed in customer feedback.

The News and Pages section provides administrators with a clear overview of news articles and page content. 

Employees can easily choose interface, content and auto-translate languages options.
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Analytics (labelled ‘Insights’) is relatively limited although the vendor has made improvements 
throughout 2023, so we look forward to seeing what’s next. In general, the reports provide more 
of an overview of key activities than going into significant depth, largely covering readership 
and engagement metrics. Furthermore, there’s additional data which is provided only within 
exported reports rather than being displayed in the Insights section. Bringing these details out of 
the download into the main reports would be helpful.  

Information is broken down by overall usage, content, news and stories, and data is 
filterable using custom or pre-defined date ranges. Details can be segmented by target 
audience or all user activity. The overall usage report provides general data such as total 
users, number onboarded, and which of those users is engaged, i.e. has posted or reacted to 
content. There’s a 12-month view detailing user performance over time. The content report 
includes stats for items published, type of content, and contributing users. 

The news dashboard provides standard metrics such as visitor volume as well as a 
‘coverage’ rate showing the reach percentage. There’s also a read rate, defined as the 
percentage of visitors who have stayed on a page long enough to have read it all, and stats for 
interactions such as comments or likes. 

Outside of the Insights section, in the editing interface of individual pages or articles, editors 
can view information about audience activity. A panel shows reach and coverage for the target 
audience, along with number of visitors, and a breakdown of whether readers have ‘glanced’, 
‘skimmed’ or ‘read’ the content. The panel includes a link back to the Insight section. We liked 
seeing these details in the article context.  

Admins can download a real-time report of mandatory read activity on demand. Note that, 
with all the report download requests, the system ‘prepares’ the file first and then sends a 
notification once the download is available. 

Overall, we’d like to see more provided to help admins understand how the site is being 
used, such as reports on search, which are currently missing.  

The Insights section in ahead provides a variety of reports detailing  
standard metrics for usage and engagement.
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The ahead app is available through iOS and Android app stores and can be pushed out via an 
MDM wrapper. ahead can also provide a secure download space, accessible via a direct link, 
for customers whose employees might not have access to those stores. A white label version 
comes at additional cost – on initial installation this shows the ahead branding - but it switches 
to company branding thereafter. The mobile URL can also be changed to a preferred domain. 
Access to the app is via QR code, which is usually distributed offline, for example on posters or 
through team leaders. Users initially land on a web page (available in multiple languages) that 
gives context for using the app and instructions for getting started; we think this is a positive 
initial experience for employees.  

Authentication is exclusively via Microsoft Entra ID and, as mentioned in Scenario 6, ahead 
provides the ability to connect multiple Entra directories to a single instance of the intranet, 
though this comes at additional cost. It’s also possible to create an Entra ID account solely for 
authentication, removing the need for a Microsoft licence. More restrictively, users can’t be 
added in an ad hoc way through the admin system and potential customers should note that 
all access and permissions must be set through Entra ID Groups.  

The mobile user experience on ahead is excellent, with layout, design and usability all 
impressive. With functionality identical to the desktop site, it’s easy to envisage mobile as the 
default option for many users. The quick access to the people directory through the top-level 
navigation works well here.  

Company Compass (see Scenario 3) and Campaign (see Scenario 2) widgets sit at the 
top of the start page by default, followed by Stories, news, then the activities feed. While 
scrolling isn’t a huge issue on mobile, in a busy communications environment with a lot of user 
interaction it’s possible important messages might get lost a little in these separate sections; 
we’d like to see some options for changing the order in which these elements appear.  
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ahead has an excellent mobile experience which provides identical functionality to the desktop. 

8. MOBILE & FRONTLINE SUPPORT
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Content publishing on mobile is easy, with user-generated Stories particularly suited to the 
environment due to the simple creation process. For example, a foreman could spontaneously 
capture and post a video Story about the great work their team have completed. Creating a news 
article or a content page is also very straightforward, and this simplicity helps emphasise the 
usability in the product. 

In response to customer feedback, ahead now provides the option to integrate more closely 
with third-party tools to deliver information and activities that are useful for the frontline. 
Customers work with ahead AG to define the information they want here, for instance, flexitime 
or annual leave balances could be brought into the site directly. Additionally, a personalised file 
list is available to provide employee-related files such as payslips; files can be encrypted and 
downloaded to the user’s device.  

The vendor has said this feature could be used to support activities such as employee 
onboarding by providing a curated list of targeted content to new starters, which we think is a 
good use case. While this feature is a useful addition to the product, potential customers should 
note the integration is not included in the price quoted for this report. ahead is exploring outward 
integration to other tools, such as being able to book time off from within the intranet and app. 

 

ahead’s ‘personal space’ provides employees with a personalised dashboard showing details from tools such 
EW ER -R W]WXIQ� EPSRK [MXL E TIVWSREPMWIH ǻPI PMWX 
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The ‘messaging’ function has a potentially strong use case for frontline workers using mobile 
devices, giving them a way to converse with colleagues without requiring a licence for a tool 
such as Teams. Messaging is classed as a ‘premium’ option by ahead AG, although is included in 
the pricing provided for this report. If enabled, access is from the main tool bar at the top of the 
start page and push notifications will be provided if the user has enabled them. Employees can 
chat one-to-one or create groups with multiple users. The messaging interface has a list of all 
the chats the user has access to, along with options to create a new group, and the conversation 
panel is in a familiar consumer-app style. Chat participants can post text and images and share 
files. We’d like to see an option for colleagues to indicate they aren’t available to chat, similar to 
the ‘do not disturb’ status on Teams.  

Overall, ahead provides a genuinely first-rate mobile experience both for end users and 
administrators. There are a few areas that ahead AG plans to make improvements and where 
we’ve spotted gaps, but we think it works extremely well as-is. 

Content and functions are fully optimised for mobile in ahead. Content is easy to scroll;   
buttons and clickable elements are clear and well-spaced for use on smaller screen.
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THINGS TO BEAR IN MIND
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Overall, ahead is a very usable product and easy to administrate, but there are a number 
of aspects to be aware of. The reliance on Microsoft Entra for functions such as setting 
permissions and creating users might prove too restrictive for some, in particular larger 
companies where making changes to Entra might not be a straightforward process.  

While the vendor has responded to feedback and made changes to navigation layout and 
administration, it remains the case that ahead is more communications-focused and not suited 
to building out a substantial set of pages with deep navigation. The vendor suggests customers 
use M365 as a document centre and collaboration platform, then ahead for communications 
(especially for frontline workers as this has no licence implications). We feel closer integration 
with M365 applications is needed to make this approach a seamless experience for employees. 
However, ahead’s low price point make this an option worth exploring. 

Analytics remain an area of relative weakness and, while that’s not uncommon in intranet 
products, it’s likely that customers with specific reporting requirements will need to make 
alternative provision. Notwithstanding the ability to change elements of the design and apply 
sub-brands, there are limits to what can be done with the overall design, particularly as the 
home page layout is fixed. Brand-conscious firms with sophisticated requirements might want 
to check that ahead can cater for what they need.  

 A further point to note is that a number of the premium options, including the multi-tenancy 
M365 provision and connectors to third-party systems (such as HR tools like Workday), are not 
included in the price quoted for this report and it is worth checking costs with ahead AG. The 
vendor and their partners are also only currently based in Europe, which may be restrictive for 
some clients. 

Why choose this product
ahead is enjoyable to use, with a genuinely excellent mobile offering. It contains plenty of 
engagement features and has an appealing simplicity that belies the thought that’s gone into 
the product. Businesses of any size who want to foster engagement across a dispersed and 
possibly multi-lingual workforce will want to consider this tool, especially with an attractive price 
point, regardless of the number of users. 

Vendor roadmap
Please see their website for details. 

Back to index

https://www.aheadintranet.com/roadmap


The product in a nutshell

Last updated: January 2024

13,000 employees

Typical deployment:

Company locations: Akumina is a highly flexible 
and feature-rich platform, 
with an excellent approach 
to application integration, 
and with a great employee 
experience.  

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

FULLY  
STANDALONE

OPTIONALLY WORKS  
WITH SHAREPOINT

http://www.akumina.com/
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Akumina was first introduced in 2015 
and is owned by Akumina, who are 
headquartered in New Hampshire, USA. 
The platform is a highly flexible and 
mature product that delivers a top-tier 
experience for desktop and mobile users 
alike. Features for content creation, 
collaboration and information finding are 
excellent, and the options for integrating 
with third-party applications are among 
the best we’ve seen in this report.  

There are a few areas where we 
would like to see improvements made, 
however. Since our 2022 edition review, 
administration screens have improved in 
some areas, by moving them away from 
the traditional back-end environment 
and redesigning them in the user-
friendly front-end interface. In other 
areas, the admin screens aren’t as 
intuitive and would benefit from a similar 
overhaul. In particular, the Akumina 
Flow module is complex and has a 
steep learning curve. Akumina says that 
they will continue to move functionality 
from the back-end to the front-end 
in future releases. Other areas where 
functionality is less rich than in other 
products are the analytics dashboards 

and the digital signage solution. 
It’s worth noting that Akumina relies 

on the Microsoft ecosystem in order to 
work, but it does not require SharePoint 
to deliver intranet pages. The product 
can be configured to rely on SharePoint 
for displaying content pages if desired 
(called a ‘headed’ delivery) but by 
default uses SharePoint only as a data 
service (called a ‘headless’ delivery). 
Akumina says that recent customers 
have consistently opted for the latter 
approach, and our review is based on the 
headless delivery model. Businesses that 
have Microsoft will still make good use of 
their investment, but without being tied 
to SharePoint interfaces and approaches.   

Overall, Akumina is likely to appeal 
mainly to large and complex enterprise 
organisations, as its flexibility and 
mature features will meet many of 
their requirements. Smaller businesses 
can get up and running quickly with 
an out-of-the-box offering, but the 
price point for them is high. For those 
organisations that have the ambition and 
the resources, Akumina offers a strong 
proposition to create an integrated 
digital workplace.   

Akumina owned by Akumina 

SUMMARY 
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Retail
Engineering and 
manufacturing

Healthcare

You may also be interested in…

Sectors 

Energy and utilities

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band 
based on number of users. 

SPREAD OF COSTS

Fairly evenly spread across 
three years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, schools 
and educational institutes, Government / 
public sector, and multi-year commitments. 

Akumina Training Subscription, which provides 
customers with the ability to join both business 
training (content author and administrative 
training) and technical training (developer 
basic and developer advanced) an unlimited 
number of times throughout the year with up 
to 20 attendees per training. Akumina runs all 
trainings on a monthly recurring basis. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Majority 
ready-to-run

Branding opportunities

All branding,  
complex options

Fully  
standalone

Base systems

Other*
Requires  

SharePoint
Optionally works  
with SharePoint

*Akumina requires Microsoft in order to operate, however, businesses can choose whether the platform is positioned on top of 
SharePoint or separately. 

Accountancy, 
banking and finance



AKUMINA
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COMPANY AND PRODUCT

Company details

Company
Akumina

ISO ����� certified
Yes 

Data residency
Akumina’s SaaS cloud is built on 
Microsoft Azure and is deployed 

in 12 global Azure regions 
around the globe and each 

Akumina customer may choose 
from any of these.  

Company founded
2015  

Product launched
2015

Typical client size c
Akumina’s average customer size 

is 13,000 employees.  

Largest deployment so far c
Akumina’s largest deployment is for 256,000 

employees across 80 countries. 

Customers c
Clients include: GSK, MassMutual, Boston Red 
Sox, Banner Healthcare, ING, ConocoPhillips, 

CDPQ, Schneider Electric, BP, Keurig Dr Pepper 

Partner locations
USA, UK, Ireland, India, Canada, Netherlands, 
Singapore, Mexico, Australia, Japan, Germany 

Company locations
Nashua, NH (HQ), USA, Canada, UK, India, 

Bosnia, Brazil   
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Accessibility   
WCAG 2.1 AA compliant 

Name of product 
Akumina 

In transit only In transit and at rest At rest only

Client data encrypted

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*SiteMinder, EmpowerID, Azure B-to-C 
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Box Dropbox Google Drive SharePoint OneDrive Other*

Document library sources integrated

*NetDocs, MFile 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*BA Insight, Autonomy 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other*

Content multi-language 

*Double byte languages

Pre-configured Editable
Right to left script 

supported Other*

User interface multi-language 

*Akumina ships with its interface fully translated into English, Spanish, German and French and additional languages can be add-
ed on a per customer basis. 

Set-up and support

Set-up process for new clientsc
Installation of Akumina for a new customer is simple point-and-click and then customers will determine 
what type of deployment they want for their MVP. Customers will start in one of three approaches to 
delivering their new intranet on the platform. Those three starting places are what Akumina refer to as 
‘Express’, ‘Plus’ and ‘Custom’. ‘Express’ is an initial ‘deployment of Akumina as a pure IPS leveraging out 
of the box templates & designs. This is usually done in conjunction with Akumina’s customer success 
team. ‘Plus’ builds on the foundation and introduces a UI and UX process where a personalised / 
custom UI and UX is created and implemented on top of the core Akumina IPS foundation. This is 
usually done with an Akumina design partner. ‘Custom’ is almost always led by a partner and is more of 
a start from scratch approach – leveraging a lot of the out-of-the-box capabilities but not necessarily 
using any pre-defined scaffolding. This is usually done with a global Akumina SI.   
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Product update process
For SaaS customers, Akumina rolls out SaaS updates to the non-production cloud for testing and 
sandboxing, and approximately four weeks later those updates are deployed to the production cloud. 
For self-host customers, they can choose when to do the updates on their own cloud running Akumina. 
Note, Akumina does not force new features into a customer’s experience, rather, makes them available 
for use by the customer, should they decide to use them. 

Product updatesc
As a SaaS application, there are frequent updates, however, there are typically three big new feature 
release updates per year. 

Current versionc
6.1 (August 2023) 

Reverse-out options
Should a customer decide to end their subscription term with Akumina, the migration process is 
quite easy because of how their platform is architected. Akumina does not store managed content, 
metadata, digital assets and files, the search index, site information, permissions, and security groups. 

User communitycc
Akumina has several customer communities. The first is the online Akumina Community site, this site 
encompasses all of their documentation, user guides, how-to videos and more. There is a complete 
knowledge base associated with the community site so that customers can self-serve with information 
and tool tips inside of the platform. Adjacent to the Community site is Akumina’s GitHub site that 
delivers developer documentation, code samples and technical approaches and their Swagger site 
that delivers all of their documented APIs for a customer’s use. Additionally, Akumina has a Customer 
Advisory Board (CAB) that meets three or four times per year to review and direct the Akumina 
roadmap, as well as showcase customer deployments and functionality. The CAB is responsible for 
approximately 50Ţ of their ongoing product roadmap development and maturation. 

Email support Phone 
support 

Chat support Online portal 24/7 support Office hours 
only

Technical support
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Akumina says: “The Akumina EXP enables enterprise employees to do 
their best work in a vibrant and connected digital workplace experience. 
With over 7 million active daily users all over the globe, Akumina 
empowers communications, human resources & IT professionals to deliver 
personalized digital experiences to their workforce on any device, in any 
language and at any time. 

Akumina customers are focused on creating and maintaining an 
award-winning modern intranet experience and/or digital employee 
hub that drives increased communication across the business, improved 
overall employee engagement, and drives dramatic gains in employee 
productivity – enabling an enterprise’s entire workforce to do their job 
better, faster and easier.” 

Voice of the vendor
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Voice of the customer
What customers appreciate most about Akumina are the enterprise-level 
features to customise the software and to integrate with other applications. 
“The ability to customise the platform with your own design and user 
experience” is key for one user, while another praises “the ability to 
integrate with a variety of data sources”. The targeting features of Akumina 
are also mentioned: “We particularly like the ‘Persona’ functionality, which 
allows us to create a targeted experience, meeting employees where 
they are.” Another customer is “excited about the personalisation, content 
targeting and social engagement”. Overall, customers appreciate that 
Akumina offers more than just the standard intranet features: “They have 
a base intranet offering with all the communications and collaboration 
features you would expect, but you also have a framework where you 
can customise experiences and provide deep integrations into your other 
enterprise systems.” 

There are a couple of areas where customers would like to see 
improvements. One area is that of AppManager, the back-end administrator 
tool, where one customer is looking for “more thorough documentation 
of using apps in the AppManager and a more robust user community”. 
Some clients want to see the mobile experience improved and want “more 
flexibility to configure what’s shown to a mobile user versus a desktop user”. 
Also, while customers appreciate the integration framework of Akumina, 
they want to see better support for developers: “Integrations within the 
product need a better way for developers to test and debug their code 
in a non-production instance. Currently this is not an efficient process for 
technical teams and requires working with Akumina support.” Finally, we 
noted that many customers are still running older versions of the product 
and we received some improvement suggestions for the upgrade process: 
“A clear upgrade path with a technical roadmap” would be helpful for one 
customer, and another would like to see Akumina add new features “without 
major overhauls for existing customers”. 

The experience of working with Akumina is overall very positive. “The 
Akumina support team goes above and beyond to ensure our needs are 
met” said one customer, and another added that “Akumina are fantastic 
partners who provide quality support”. One customer has some reservations 
and told us that “implementation of the base product was easy but 
customisation was difficult to implement”, while another customer said 
“for the most part, the experience has been good” but that there were 
some issues around forced platform upgrades: “It would be nice to see 
Akumina commit to adding new features without rendering the existing 
platform obsolete.” Overall, though the sentiment is positive, and the spirit of 
partnership is praised: “We have had a very good experience working with 
Akumina. They have been true partners in our journey to build an intranet to 
support our global organisation. We have access and collaboration with all 
executive leadership for support, consulting, and product.”
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Highly flexible user interface. Many 
options to create a distinct visual 
experience. 

Multitude of options may be 
overwhelming for less digitally savvy 
customers (and their employees). 

2. Publishing & 

Communications Management           
Intuitive content creation process, 
helped by useful editorial tools. Flexible 
content targeting. 

Solution for digital signage is available 
but basic. 

3. Community & Engagement Akumina Spaces provide excellent 
features for discussion, engagement, 
and gamification. 

Wellbeing and engagement features 
are built using Akumina Flow, which is 
a complex tool with a steep learning 
curve. 

4. Integrations & Services 

(Including M365)           
Strong integration with external 
applications, through a variety of 
approaches. 

ServiceHub requires technical 
knowledge.

5. Information Finding & Search          Visually attractive search results page. 
Intuitive integration of federated search 
results. 

The org chart is limited to a simple 
hierarchy view. 

6. Administrator Experience Strong multilingual support to meet 
the needs of large multinational 
organisations. 

The back-end administration tools are 
complex and less intuitive than the 
front-end interface. 

7. Analytics           Visually attractive set of standard 
dashboards. 

Information is less rich than other 
products in this report, or requires 
customisation. 

8. Mobile & Frontline Support           Range of options are available to enrol 
frontline workers. Navigation and overall 
experience can be simplified for mobile. 

Some desktop-oriented widgets are 
less intuitive on mobile. 

4+

4+

3.5+

2.5+

4+

4+

3.5+

3.5+
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Akumina is an attractive and flexible platform that gives administrators many possibilities to create 
a highly customised look and feel. While most intranets begin as an out-of-the-box ‘Akumina 
foundation site’, all aspects of design and user experience can be controlled by in-house experts 
where wanted, or by an Akumina partner where assistance is needed. Akumina comes with a rich 
library of widgets that can be configured in numerous ways and display information differently, 
as illustrated in the screenshots. End users too can configure many elements of their experience, 
such as widgets on the home page to display their tasks or surface other relevant information.  

AKUMINA

In this design example, sales news articles and documents  
are displayed using a card-based look-and-feel.

1. USER EXPERIENCE & VISUAL APPEAL4+
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The product’s flexibility extends to the navigation and how it is configured. Customers have 
a choice between a simple top-level mega menu, or a menu bar on the left with descriptions 
under the links, as shown in the screenshot below. Bolder menu layout options, such as those 
that feature an image or promoted content, would be a nice addition. Navigation is set up by an 
authorised administrator in the front-end user interface. Menu items are audience targeted and 
security trimmed based on Personas (see Scenario 2), potentially giving one user a very different 
experience from a colleague.

In this alternative design example, widgets display information as a list.
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In this example, news is displayed in a carousel and navigation sits on the left.  
 

NEZMKEXMSR MW GSRǻKYVIH F] EYXLSVMWIH EHQMRW ERH GER FI XEVKIXIH  
to a particular audience such as the Sales Team.
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The user interface offers different ways for employees to stay on top of their to-do list. A 
centralised notification system brings messages from across the product together under a 
bell icon. Notifications from external systems, such as a task in Workday or an updated ticket 
in ServiceNow, are also accepted and integrated. We especially like the ‘me-bar’ widget with 
personalised action cards, such as an overdue task from Planner or an upcoming meeting 
from Outlook, sitting prominently on the home page as a strip of cards just below the welcome 
message. There is also an activity stream called ‘My Feed’ where cards surface calls to action 
coming from various applications. This works particularly well on mobile devices, where it turns 
into a social media-style feed. Caution and thoughtful design will be required though when 
introducing these various features, as there is a potential for overlap. 

Branding is another area where the product’s flexibility allows administrators to build intranets 
that look very different from customer to customer. When installing a foundation site, a default 
theme is applied, but this can be adapted and expanded later. Different site templates can be 
applied to regional or departmental sites, or to create a site for a sub-brand within a multi-brand 
organisation. Akumina says that custom designed sites often start with an InVision or an Adobe 
XD design before being brought to life within the product. We were shown some attractive 
examples from Akumina customers that show great diversity in the types of designs that can be 
achieved, either with the help of a partner or by clients that have the technical skills in-house. 

Overall, Akumina provides an attractive set of capabilities. It’s a mature product that offers a 
lot of choices that might overwhelm less digitally savvy users. Admins can introduce online help 
for people to get used to the platform, and the front-end interface for content creation (see 
Scenario 2) will be intuitive for most knowledge workers. Still, digitally mature organisations will 
certainly get the most out of the product’s features.  
 

9WIVW GER WXE] SR XST SJ XLIMV XEWOW XLEROW XS E RSXMǻGEXMSR TERIP ERH E TIVWSREPMWIH ƵQI�FEVƶ  
that sits prominently on the home page under the welcome message.
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Akumina’s content creation and publishing features are an area of strength and have improved 
since last year’s review. All functionality is available in the front end of the product and has an 
intuitive, contemporary look and feel; see Scenario 6 for more about admin functionality related 
to content creation. 

When creating a new ‘message’, content authors will select a message type, which 
determines several preconfigured options, such as the layout of widgets on the page and the 
approval process that the message needs to go through. Experienced content authors can 
be given full freedom to control the layout of the article, while others will follow an intuitive 
template to create the body of the story and set appropriate metadata. News stories can 
be flagged as featured, publication and archive date fields are available, and tags are easily 
added. Appropriate tags are suggested automatically thanks to an AI-based integration with 
Azure Text Analytics. Creation of static reference pages follows a similar approach. Depending 
on permissions, authors may be confined to work within a predefined page layout or may have 
the freedom to adapt the layout and change the configuration of the widgets. 

As part of the content creation process, there is also a useful but basic integration with 
generative AI solutions, either directly with OpenAI or via Microsoft’s offering in Azure. There 
is a ChatGPT integration that gives authors a simple interface with a prompt window and a 
button to insert the generated text into the body of the news article for further manual editing. 
An integration with DALL-E to generate images is similarly based on a prompt window and 
an insert button. We find the approach useful but less sophisticated than we’ve seen in other 
products in this report, especially because it puts the burden on the author to come up with 
an appropriate and detailed prompt, without options such as tone or length.

Authors use an intuitive template to create content and add appropriate metadata.

Intranet and Employee Experience Platforms 127clearbox.co.uk

2. PUBLISHING & COMMUNICATIONS MANAGEMENT4+
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Integration with OpenAI to compose text and create images.

Users can personalise the content that will be displayed to them.
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Akumina includes the concept of ‘Personas’, which are target audience groups set up by 
administrators. Personas are created in advance in the back-end (see Scenario 6); there is no 
option to define them on the fly as part of the content creation process. Personas are flexible 
though and are built using profile fields, so for instance a ‘new hires’ group can be created for 
employees that have been with the organisation for less than six months. This makes it easy to 
target news articles to the right people based on their profile data. The product also includes an 
extensive system of tagging and taxonomies to help publishers categorise content. End users 
can use these tags to personalise which content they want to see. For instance, they may opt in 
to see content from other departments or regions than their own. 

Functionality around news scheduling and management has improved since our last review. 
There is an editorial calendar to help publishers manage the publication process, where those 
with permissions to the calendar will see everything. There is an intuitive Kanban-style board 
which Akumina calls ‘Content Lanes’ and which allows editors to drag and drop articles into the 
correct status. There is also a more traditional news centre with an overview in list form of all 
articles. Behind the scenes, Akumina’s flow engine enables customised approval flows. 
 

AOYQMREƶW ƵCSRXIRX LERIWƶ SǺIV HVEK�ERH�HVST JYRGXMSREPMX] XS QSZI GSRXIRX MXIQW JVSQ SRI WXEXYW XS ERSXLIV�
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Urgent and crisis communication is handled well through dedicated ‘broadcast’ messages. 
These are managed separately from news articles and include a range of specific delivery 
channels. For instance, it is possible to have alert messages appear as a banner, as a popup 
message upon login, as an email, or an SMS message. A nice feature of broadcast messages 
is that they can be generated through voice commands. We can see how this will be useful, 
especially on a mobile phone in a crisis situation where a short message needs to go out 
urgently. 

Communicating across channels is enabled in different ways. News stories can be shared 
in MS Teams, while broadcast messages can be pushed out via email and SMS. Akumina also 
offers a comprehensive newsletter capability. Newsletters are created using configurable 
templates that editors can brand and fine-tune to meet their needs, for instance by adding 
a welcome header with a logo, and a footer section. Content items, such as last week’s top 
news stories, are added either manually or automatically. There are also some nice supporting 
features such as a preview of the newsletter on different device types, and the option to send a 
test message to oneself.

Where users can’t access the intranet on their device, digital signage and kiosks are 
supported via Personas, although the management of the digital signage screens is not 
integrated into Akumina and so is a more limited option when compared to other platforms. 
Finally, users may share news into personal social media channels; news articles are set up and 
approved for this purpose during the article creation process.  
 

Newsletters are created by adding content items into the body of the template.
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Akumina’s flexibility stands out in this scenario, giving admins tools to build relevant and 
attractive community and engagement areas. Community collaboration is handled well 
through ‘Spaces’ which are Akumina’s take on themed multipurpose workspaces. Authorised 
users can provision knowledge spaces, social spaces, and spaces for discussing client issues 
or for training purposes. These spaces can be open, for anyone to follow, or closed, just for 
selected members of a group or Persona, or selected individuals. While the provisioning 
process adds standard widgets, depending on the chosen type of space, admins have a good 
selection of additional widgets to choose from to then build the space appropriately. Widgets 
include discussion boards, an ideation area, an integrated Viva Engage feed, featured news, 
videos, blogs, or highlighted experts. The functionality is comprehensive, and the widgets are 
intuitive, but there are still some areas for improvement. For instance, discussion boards offer 
basic options to reply to questions but do not include richer interactions, and the ideation 
feature could be further enhanced to allow richer reactions and comments on ideas beyond 
simple upvoting and downvoting. 
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Akumina includes a range of features for commenting and reacting to news articles and 
other content. Commenting allows users to create posts and to react to the posts of colleagues 
in a threaded conversation. Users may report comments as inappropriate where needed, and 
admins can review to take action and potentially remove a post. There is also an option to 
have comments pre-approved by a moderator before they are published. If users don’t want 
to leave a comment they may react instead. Reactions go beyond simple ‘likes’; icons and the 
named reactions can be configured by an admin, making it appropriate for the business. The 
product supports gamification features, such as earning badges based on activity, and there 
is also a feature that allows users to nominate a colleague for an award, linked with a nominee 
dashboard and review process.  

Admins can choose to add simple polls to pages, which return results to users as they are 
completed. There is also a basic feedback form accessible from the bottom of every page. 
Alternatively, for more sophisticated use cases, there is Akumina Flow, a rich form building 
and workflow automation tool that will be useful in a range of scenarios. It’s a complex tool, 
however, with a significant learning curve to master its rich capabilities and therefore not within 
everyone’s reach. We would prefer to see richer functionality for collecting feedback and 
polling out of the box. 

The Akumina Flow engine powers some interesting and well-executed examples of 
wellbeing and engagement features. The tool combines workflows with micro-applications and 
a processing engine, giving admins the ability to build an experience that guides users through 
several steps and actions. 
 

An example of a community, with an integrated ideation area.
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As a first example, Akumina showed us a simple wellbeing checkup. On a content page in the 
Wellbeing section, a widget presents a simple poll that asks, ‘How are you feeling today?’. People 
are encouraged to complete the poll as frequently as they can, but the poll is restricted to once a 
day at most. Users click on their chosen answer and are presented with the next step depending 
on their response. An ‘excited’ or ‘happy’ response could encourage them to browse a discussion 
board and get involved in a discussion with a colleague. A ‘confused’ reply could recommend 
a meditation video to help them refocus. ‘Upset’, ‘angry’ and ‘sad’ responses may lead to a 
qualifying question, as to whether it is work-related or not. If related to a feeling of being under-
trained, the flow could present a list of relevant courses coming from an integrated Learning 
Management System.
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Another example is onboarding an individual into the business. New hires will be shown an 
alternative home page that is targeted to them through a ‘new starter’ Persona. Various widgets 
that ask questions or present information are combined into different steps that the new hire 
goes through. Steps may include watching a video on corporate culture, completing profile 
information, or order hardware and software through a link to an integrated ticketing system 
such as ServiceNow. Their manager optionally receives updates as they complete the steps.  

New hires are presented an alternative home page that take  
them step by step through the onboarding process.

Onboarding steps may include watching a video on company culture  
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Integration with third-party systems is an area of strength for Akumina. A wide range of 
integrations are available out of the box, with different ways to present them to users. More 
applications can be integrated using the product’s own connector framework called Akumina 
ServiceHub. This is inevitably a tool that requires technical expertise, and feedback in the ‘Voice 
of the Customer’ section suggests that Akumina’s support processes for testing new connectors 
could be improved. Alternatively, standard Microsoft approaches via Microsoft Graph or using 
Power Automate are also supported.  

The first approach is through ‘Mission Control’, which can be accessed via a small, persistent 
rocket icon that opens a personalised dashboard with a launchpad of icons to popular 
systems or tools. The links make use of single sign-on where available, and can point to 
business tools such as ServiceNow, frequently used pages like the canteen menu, or in-built 
forms. Icons are configurable, so could be labelled ‘ServiceNow’ or ‘Raise an IT ticket’, and 
core links can be locked in place by admins. Users can then add, remove, or change the order 
of icons, with additional icons stored in categories for easy searching and filtering.  

A second approach sees business systems integrated via widgets, providing a more in-
depth experience where users interact with a source system via the Akumina interface. 
Widgets can include activities, such as requesting time off in Workday, or surface information, 
such as a Salesforce sales pipeline. We particularly like that different widget types can 
be linked together to display different content when a user interacts with one. In the sales 
dashboard shown below, when an account name is clicked in one widget (this integration 
shows recent opportunities from Salesforce) a real-time information feed about the selected 
company is shown, and case studies are populated from OneDrive. Further down the page, 
this user can see their expense reports in Expensify and their holiday balance in Workday. 
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A third integration approach is via an intelligent ‘Activity Stream’, which gathers content, 
actions, and notifications from across integrated sources that are presented in stream cards. 
Cards include simple messages, such as ‘a new video has been added to a YouTube channel’, 
or more in-depth capabilities, such as approving an expense request. The stream has an ever-
scroll experience for each user, and a splash of most recent cards can be added to a home 
page. There is also an activity filter where users can activate or deactivate certain types of 
activities based on personal preferences. The ‘Activity Stream’ is a separate module within 
Akumina’s offering, but its cost is included in the pricing in this report.  
 
 

 Information in the dashboard is automatically updated when clicking on an account in the pipeline.
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Integration with communication and collaboration tools such as Zoom and Slack is also 
possible through these same approaches. For instance, cards in the Activity Stream can link to a 
Zoom meeting or embed content from a Slack channel. 

As Akumina relies on Microsoft 365 to work, integrations with Microsoft applications and 
especially with SharePoint are strong. Akumina uses features of SharePoint, M365 and Azure 
for content storage, managed metadata, governance, and permissions. The product can be 
configured to use SharePoint also as a page rendering engine, in which case Akumina content 
is displayed using the SharePoint framework; Akumina refers to this as a ‘headed’ deployment. 
Alternatively, in a ‘headless’ deployment, pages are displayed independently from SharePoint in 
an Azure site. In both ‘headless’ and ‘headed’ delivery, the product can display any SharePoint 
content and document libraries in its various widgets. Note though that in ‘headed’ mode the 
load times of pages are markedly slower, as SharePoint adds overhead before any content is 
displayed. 

The integration options described earlier also apply to M365 products. The ‘Mission Control’ 
dashboard includes widgets that surface recent OneDrive documents, tasks from across 
Microsoft applications, or upcoming events from an Outlook calendar. MS Teams is integrated in 
a similar way, offering Teams chat and a list of available Teams within Akumina widgets. The full 
product can also be made accessible as an app within MS Teams.  

With regards to Microsoft Viva, Viva Engage is well supported, with various widgets that 
display community feeds and a list of followed communities, but other Viva apps are not 
integrated. There is however the possibility to have data coming from Viva Insights into 
Akumina’s analytics solution; see Scenario 7 for more.

Akumina’s Activity Stream includes support for Power Automate connectors. This provides the 
option to use Microsoft’s technology to integrate with third-party applications, as an alternative 
to Akumina’s ServiceHub framework. 

There is also an interesting integration with Microsoft’s Bot Framework to offer users a chatbot 
interface. We particularly like the feature whereby the bot will automatically break down longer 
documents, such as a ’paid time off’ policy in the screenshot below, and present individual 
sections as clickable links, making it easier for employees to digest complex information. 
 

Based on the Microsoft Bot Framework, Akumina Bot breaks down longer documents into digestible chunks.
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Akumina uses Microsoft Search by default but will integrate with other search solutions an organisation 
uses. This means that certain aspects of search rely on the source system rather than Akumina, for 
example promoted results and relevance ranking use the Microsoft functionality by default, while 
Akumina manages the presentation of results.  

As a user types in the search box, they see suggested search terms and results. Alternatively, the 
search results page shows more, where the standard display is attractive with good icons alongside 
results to differentiate content types, and with searchable filters to refine results. We like the shortcut 
menu against each result that allows users to quickly download, open in a new window, share, add to 
favourites, or provide feedback. Simple search management, such as setting the scope of the search 
and excluding certain pages from indexing, can be completed via the Akumina admin screens, which 
are integrated into the AppManager (see Scenario 6). Broader search management configuration is 
handled in the source search system, so admins will have to switch between environments and make 
sure that settings are not conflicting.   

Information finding is supported in other ways too. Contextual search boxes with filters can be 
embedded across Akumina, such as in a knowledge area or a news archive. Akumina also integrates 
with Microsoft’s Bot Framework, offering a chatbot interface that answers simple questions and breaks 
down longer policy documents into digestible chunks (see Scenario 4). 

Akumina supports federated search via Microsoft Search and the Graph connectors, or through 
alternative products such as BA Insight. Search results are presented under different tabs on the search 
results page. We were shown examples of Teams Chat and a ServiceNow Knowledge Base; the same 
approach will apply to any Microsoft Graph connector, although some of these come at an extra cost. 

Users can search for colleagues by name or keyword in the global search, or within the people 
directory. Profile pages are attractive, displaying information as tags or free text boxes, although the org 
chart display is limited to a simple hierarchy. People data can be fed from multiple sources, including 
Entra ID but also from Workday or SuccessFactors. When a user updates a field, this information can be 
passed back to the source where wanted.  
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Administration in Akumina is handled in two different places. Management of pages and content 
is delivered via an intuitive front-end experience, where admins and authorised content editors 
can create pages and templates, adjust layouts, configure widgets, etc. Other admin functionality 
is grouped in a more traditional back-end environment called AppManager. Different areas within 
AppManager are presented as a set of large buttons, opening into more detailed screens, for instance 
to manage site permissions or to moderate comments. Other functionality included here is a ‘Persona 
Builder’, where user segments are created by applying rules to user profile data, and a ‘Flow Designer’ 
module where workflows are configured such as the wellness workflow described in Scenario 3.  

For life cycle management, publishers see an overview of their content nearing expiry and renew, 
revise, or archive via a set of personalised dashboards. Expiry warning notifications are also triggered 
via email, the notification bell, and into the activity stream. These dashboards are part of AppManager, 
so content editors are exposed to the back-end environment when consulting the reports. We 
would prefer to see these reports migrated to the user-friendly front-end, giving editors a consistent 
experience.   

Multilingual support is strong. By default, Akumina will display content in the user’s preferred 
language; users can select an alternative from a toggle. Different language versions are stored together 
with the original content item, and workflows can be set up by Akumina to notify translation publishers 
if the original is updated. During content creation, an automated translation feature will translate and 
store the created text in all configured languages. By default, the Microsoft translator service is used, 
but this can be replaced by another product such as DeepL upon request. 

We like the richness of the configuration options, especially in the new front-end experience. In 
comparison, the back-end experience within AppManager is less attractive, and areas such as the 
Flow Designer tool are complex and come with a steep learning curve. This sentiment was echoed by 
customers in the ‘Voice of the Customer’ section. Akumina say that more functionality is being migrated 
to the front-end, as evidenced in their analytics offering (see Scenario 7). 
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An analytics dashboard showing user activity broken down by region and department. 

Behind the scenes, Akumina uses Azure to bring data together from different sources into a single 
place. In the front-end, these data sources are combined into several intuitive dashboards. Authorised 
users can adapt the built-in dashboards to their needs by adding or removing widgets or create their 
own custom dashboards. 

The first dashboard focuses on platform-wide analytics. This includes site activity such as number 
of visitors, number of content items created, and engagement with content. Information can be 
broken down by date range and by language, which is a useful feature. A search widget shows the top 
searched keywords, but other search aspects are not covered. 

A second dashboard has more information about content relevant to internal communicators, 
such as news articles. There is a good level of detail about top articles and engagement over time; 
information can be broken down by device type and by Persona. A similar report is available about 
static page content, and a final report focuses on user demographics, with a breakdown by region 
and by department. Reports are intuitive and useful, but we would like to see more insights into 
channel usage such as the newsletter described in Scenario 2, or a way to track and report on broader 
communication campaigns. A feature to compare time ranges, such as last week versus the previous 
week, would be a useful addition. 

Mandatory reads are supported by marking content as mandatory with an ‘acknowledge’ button 
for users. The publisher can check progress of who has read or not, but there is no feature to 
remind people.   

Overall, we like Akumina’s approach to bring the analytics dashboards to the more user-friendly 
product front-end. More can still be done in terms of breadth and depth of the reports, for instance to 
have a specific report on usage of Spaces or to present more in-depth search analytics. For customers 
that want to go beyond these dashboards, Akumina offers the option to integrate with popular analytics 
tools such as Adobe Analytics. There is also an option to integrate directly with a customer’s existing 
business intelligence software, but this will require significant BI expertise to set up. 
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Akumina offers various options to access the product on mobile devices. Even though the product 
requires SharePoint and M365 centrally to run, employees do not need an M365 license to use it. 
Next to the responsive site, a native mobile app is available for iOS and Android. A generic version of 
the app can be downloaded from public app stores, while customers can also choose to deploy a 
branded version using an MDM or MAM solution or via a private app store. There is flexibility in how 
employees are onboarded. Entra ID is supported, and employees that only have a registration in a 
payroll application can get access through a custom authentication form. For users that aren’t on 
any central database, Akumina provides a sign-up form with a configurable background workflow to 
grant initial access. Biometric authentication is available as a payable add-on. 

The native app uses a web view to surface content from the responsive site, while supporting all 
typical features of a native app including push notifications and biometric access. The app is fully 
featured and its look and feel is consistent with the desktop version. Access to search, notifications, 
and ‘Mission Control’ (see Scenario 4) are conveniently grouped together as icons at the bottom 
of the screen. Some widgets such as the ‘me-bar’ work less well because they require horizontal 
scrolling which is not intuitive. Other features, such as the card-based activity stream mentioned in 
Scenario 4, work particularly well on mobile.  

While there are no Akumina features created solely for mobile, administrators may decide as part of 
the configuration that certain elements are only appropriate for mobile users. Some features, such as 
a pay stub display card, are particularly relevant for frontline workers. The voice command interface to 
create broadcast messages (see Scenario 2) will be used mainly by managers in a mobile scenario.     

Administration and design of the app are handled in Akumina’s back-end AppManager tool (see 
Scenario 6). By creating a mobile Persona, admins will target content to mobile users, directing certain 
features or individual pages to them. Admins may also choose to simplify navigation and overall 
experience for a mobile view, which is helpful given the potential for the site to be very comprehensive. 
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Akumina has grown and evolved over the years into a rich and highly flexible offering without 
any glaring gaps in functionality. It’s a powerful platform that can be made to integrate with a 
host of external applications, but some technical skills or assistance from Akumina’s internal 
consultants or an Akumina partner will be needed to make the most of the various capabilities. 

Administration screens have improved in some areas, by moving them away from the 
traditional back-end environment and redesigning them in the user-friendly front-end interface. 
Since our review last year, the analytics area has undergone such a redesign, and the resulting 
dashboards are attractive, although more could be done to make them richer with more 
detailed information. In other areas, the admin screens aren’t as intuitive and would benefit from 
a similar overhaul. In particular the Akumina Flow module is complex and has a steep learning 
curve. Akumina says that they will continue to move functionality from the back-end to the 
front-end in future releases. 

For end-users Akumina offers a sophisticated and considered intranet experience, but for 
those less digitally savvy it threatens to feel overwhelming. Careful planning is needed (more 
than with other, simpler products) to introduce the right features on offer, rather than all of them. 
For less mature and less complex customers, Akumina has an out-of-the-box offering that 
allows them to get up and running quickly. Note however that Akumina comes at a higher price 
point, with pricing starting at 500 users minimum for smaller businesses. 

Customers choosing Akumina must have Microsoft 365 in place, as the product relies on 
Graph and other elements in order to work. However, the product supports both a headless 
(non-SharePoint) and a headed mode for displaying pages. This makes Akumina an unusual 
blend of being an independent intranet with a vastly different experience to SharePoint, while 
at the same time being dependent on Microsoft. We believe that the headless model is the 
superior solution for most customers, and Akumina says that all recent new clients have 
consistently chosen the headless mode. 

Why choose this product
Akumina is a versatile platform that is rich in functionality and highly flexible. It allows 
organisations to integrate with a range of third-party applications, living up to its promise of 
being the foundation of a full digital workplace. While there is a dependency on SharePoint and 
Microsoft 365 for some aspects, there is also enough flexibility to push beyond the constraints 
of SharePoint and create a highly attractive and personalised experience. The product will 
mainly appeal to large and digitally savvy organisations that have the ambition and the 
resources to turn Akumina into a true hub for their digital workplace.  
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Vendor roadmap

Roadmap image provided by Akumina.

Back to index



The product in a nutshell

Last updated: January 2024

10,000 - 50,000 employees

Typical deployment:

Company locations:
Appspace Intranet 
provides sophisticated 
communication, community 
and digital workplace 
integration capabilities. It 
will appeal to complex, 
global organisations that put 
user experience at the fore. 

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

https://www.appspace.com/intranet/
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Appspace Intranet Powered by Beezy 
(referred to as ‘Appspace Intranet’ in 
this report) has been around since 
2013 and is owned by Texas-based 
Appspace, who provide a wide 
range of digital communication and 
workplace management tools. The 
product runs on SharePoint but 
provides a unique user experience 
for employees and publishers that is 
significantly different from standard 
SharePoint. This is augmented by 
strong branding and digital workplace 
integration capabilities, along with 
comprehensive social collaboration 
and a decent mobile app. 

Communicators and content 
publishers will appreciate the easy-
to-use page creation and editing 
tools for news articles and reference 
material. Employees benefit from a 
dynamic and personalised feed that 
aggregates relevant news, community 
updates and activity from connected 
applications. There is good integration 
with other Microsoft 365 services, 
with options for surfacing Appspace 
content in Teams desktop and mobile. 
There are also deep integrations with 

a digital signage product that the 
vendor offers as a separate platform.

There are some trade-offs with 
the Appspace approach, however. 
Standard Microsoft web parts cannot 
be used alongside Appspace Intranet 
web parts on the same page for 
example. Additionally, Appspace 
Intranet leverages Microsoft services 
for search, but there is a slightly 
disjointed experience when people 
move to the standard Microsoft 
Search results page.  

Appspace Intranet’s capabilities 
will be particularly relevant to large 
and complex global organisations 
that have invested in Microsoft 
365, but find that the standard 
SharePoint user experience falls 
short of what they want to provide 
for their employees and publishers. 
Appspace Intranet isn’t cheap, 
particularly for small organisations, 
but those that have the resources 
and budget to integrate it with 
other applications in their digital 
workplace, will be able to unlock the 
full potential of the product. 

Appspace Intranet, Powered by Beezy 
owned by Appspace 

SUMMARY 
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Accountancy, 
banking and finance

Engineering and 
manufacturing

You may also be interested in…

Sectors 

Energy and utilities
Public services, 

government and 
administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user per 
month. 

COSTS TYPICALLY 

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Frontline users, Businesses with more 
than 20,000 users 

Installation, configuration, licenses, 
Customer Success Management, 
training, information architecture 
development and admin workshops.These prices are indicative, offering a comparison 

of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run, in-
stalled in hours

Branding opportunities

All branding,  
complex options

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

Science and 
pharmaceuticals
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COMPANY AND PRODUCT

Company details

Company
Appspace

ISO ����� certified
Yes 

Data residency
Leveraging Microsoft GCC 

high (secure) cloud, Appspace 
Intranet resides in the customers’ 

Office 365 tenant and chosen 
data centres. 

Company founded
2002  

Product launched
2013

Typical client size c
10,000 - 50,000 employees is 
the typical client size (smallest 

300 employees, largest 250,000 
employees) 

Largest deployment so far c
250,000 employees  
across 64 countries 

Customers c
Clients include: Glencore, Nordic Consulting, 

and Mattress Firm (to name a few).  
Please see their website for more details.  

Partner locations
Appspace maintains a strong network of 
implementation partners and has global 

coverage. They have key partners in the following 
countries: USA, Canada, Australia, Singapore, 

South Africa, and full coverage across Europe.  

Company locations
Dallas, TX, USA (HQ), Malaysia,  

Portugal, Spain, UAE, UK 

https://www.beezy.net/resources%23case-study
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Accessibility   
WCAG 2.1 compliant

Name of product 
Appspace Intranet, powered by Beezy 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other
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Pre-configured Editable Right to left script 
supported 

Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
The customer owns the installation and the data. The end of a contract marks the time when the 
system is no longer accessible to regular users. However, customers keep their data, and they can 
migrate it out of the system via database or the Appspace API.  

Product update process
Appspace notifies customers of all new releases via their dedicated customer success manager (CSM) 
and regular newsletter. The releases are available in the portal for customers to download and upgrade 
their environment at their own convenience. 

User communitycc
Appspace have an active online community (Beezy Customers Club Broadcast) where customers 
share best practices, access technical information, and interact with Appspace product management. 
They also run quarterly webinars with all customers and host various other events throughout the year, 
including their annual user conference, Appspace BEYOND. 

Product updatesc
Major releases every 10 to 12 weeks.

Email support 
Phone 

support Chat support Online portal 24/7 support Office hours 
only

Technical support

Set-up and support

Set-up process for new clientsc
Appspace Intranet is a simple set-up and configuration process. A single PowerShell script installation 
that takes less than 2 hours creates all the necessary resources in Azure and frontend files in 
SharePoint. At the same time, the CSM team engage customers with their success framework and 
playbook that helps get the platform ready for a successful launch. For customers without a dedicated 
IT resource, Appspace can do the installation at no additional cost.  

Current versionc
4.12
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Appspace says: “The world of work has changed forever and organizations 
need the right strategies and innovation to keep employees engaged, 
informed, and productive. Appspace Intranet is the all-in-one intelligent 
digital workplace, built for the Microsoft platform and designed to power 
the best possible employee experience. With its industry-leading user 
interface and branding flexibility, Appspace Intranet delivers personalized 
communication, improved collaboration, and knowledge management. 
Our industry-leading Intranet integrates with the key apps employees use 
daily, connecting people to the right team members and the information 
they need to do their best work.  

Global brands with highly distributed workforces love the full feature 
set, quick and easy setup, verified data security, and mobile app. 
Appspace Intranet makes it simple for employees to stay connected and 
perform tasks in a centralized, collaborative way – regardless of where 
they are working or what device they’re using.” 

Voice of the vendor
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Voice of the customer
Continuing the theme from previous reports, customers praised 
Appspace Intranet for its overall ease of use, particularly from a 
publisher’s perspective. One respondent stated their view that the 
best feature is, “its news carousel and how easy it is to publish and 
manage news articles”, while another summarised more broadly that it 
has, “powerful features delivered via a user-friendly experience”. One 
customer cited the ongoing developments to the product that, “improve 
the experience for both employees and administrators”, as being the best 
aspect from their perspective. 

When it comes to changes they would like to see, there was little 
agreement between customers over the priorities. Unusually, but 
perhaps understandably, one customer wanted a clearer separation 
between the Appspace Intranet and SharePoint, indicating that 
sometimes employees ended up on SharePoint sites outside the 
‘intranet’ when they would rather they didn’t. Another customer felt that 
some basic items, including tables, analytics and admin controls, should 
get some attention; although the demo we saw suggests there have 
been some recent improvements in these areas.

Working with the vendor continues to please customers with people 
saying their experience has been, “consistently positive”, “excellent” 
and “brilliant”. One customer elaborated on their strong connection 
with the team at Appspace, sharing that, “collaborating with them has 
been both effortless and productive” while another cited their “excellent 
quality of service and 24/7 support”. In our previous report the Customer 
Success Managers came in for praise and this has continued with one 
customer describing the CSM team as “responsive, knowledgeable and 
enthusiastic”, adding that their experience of working with other teams, 
including Appspace executives had been, “just as good”. 



APPSPACE

Intranet and Employee Experience Platforms 154clearbox.co.uk

SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             First class user experience for 
employees and publishers. 

‘Advanced search’ experience is 
standard SharePoint and comparatively 
disappointing. 

2. Publishing & 

Communications Management           
The publishing environment is a real 
differentiator, putting sophisticated, 
easy-to-use tools in communicators’ 
hands. 

Pages are not templated in the 
traditional sense of fixed layouts. Digital 
signage is managed via a separate 
product.

3. Community & Engagement Community capabilities, social 
engagement and feedback are fully 
featured. 

Some wellbeing features rely on 
Microsoft Viva Insights. 

4. Integrations & Services 

(Including M365)           
Excellent integration with M365 
features and a flexible framework for 
integrations with third-party apps. 

Third-party integrations rely on Power 
Automate and available connectors. 

5. Information Finding & Search          
Smart use of contextual search and 
filters to help people quickly home in 
on the information they need. ‘Spotlight’ 
also adds value to intranet-wide search. 

Search management and reporting 
relies on standard Microsoft tools. 

6. Administrator Experience Many admin features benefit from 
Appspace’s attention to detail with UX, 
particularly home page configuration. 

Some of the more technical options 
are managed via the SharePoint user 
interface. 

7. Analytics           A comprehensive set of PowerBI 
dashboards is available and customers 
can use Google or Adobe if they prefer. 

PowerBI is not the most attractive and 
there is no filter to show individual 
owners. Dashboard changes need 
PowerBI skills. 

8. Mobile & Frontline Support           All Appspace Intranet content and 
functionality is available via the mobile 
app. 

Frontline workers without Microsoft 
licenses can be given access to intranet 
content via a separate app. 

4+

4+

3.5

3.5+

4+

3.5+

3.5+

4
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The Appspace Intranet user experience is a real differentiator, particularly amongst SharePoint-
based products. For employees and publishers alike, the interface is configured within 
Appspace and is much improved from standard SharePoint. On the home page employees 
get an attractive, dynamic experience that delivers targeted news combined with personalised 
community content and tasks via a card-based activity feed. News, community and reference 
content are similarly well presented. The only time the Appspace spell is broken is if employees 
go beyond ‘Spotlight search’ (see Scenario 5) to Microsoft Search, when the experience 
disappoints with the standard SharePoint look and feel. 

Navigation is similarly richly featured with a highly configurable mega menu. Different top 
navigations and footers can be set per organisational entity (market, business unit, sub-brand etc.) 
with menu items targeted by audience. Alongside the usual nested text links, pictures and icons 
may be used for a richer experience. This works particularly well for the ‘Apps’ menu that provides 
links to third-party apps (e.g. Workday) and can be customised by employees from a menu of 
enterprise apps. We also like the ‘Communities’ menu which is personalised to the employee 
based on their community memberships. 

APPSPACE

Appspace intranet has a user experience that is unique among SharePoint-based products.

1. USER EXPERIENCE & VISUAL APPEAL4+
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Appspace provides rich, targeted and personalised navigation that helps  
IQTPS]IIW ǻRH VIPIZERX XSSPW ERH MRJSVQEXMSR�

Notifications are shown via the familiar ‘bell’ icon on desktop or mobile push. We like 
Appspace’s philosophy that notifications relate to a person’s activity such as a colleague liking 
their post, being invited to a community or them being assigned a task, while excluding ‘mass’ 
notifications for communications. Clicking on a notification opens a card where people can 
immediately act on the notification, and then move to the next (or the previous) card without 
leaving the interface. The full notifications centre is split by type (mentions, comments etc.) and 
provides a handy option for people to get a daily email of all their notifications.  

TLI RSXMǻGEXMSRW GIRXVI MRGPYHIW ER STXMSR JSV IQTPS]IIW XS KIX EPP XLIMV RSXMǻGEXMSRW MR E WMRKPI HEMP] IQEMP�
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Branding in Appspace Intranet is flexible and powerful, if a little involved due to the way it 
replaces the SharePoint experience. Appspace includes ‘branding as a service’ to manage the 
look and feel of the navigation and footer on behalf of the client so that any changes Microsoft 
makes to SharePoint have no impact. Many of the visual elements such as buttons can be 
styled to the client’s liking, along with typography and brand colours. Multi-brand intranets are 
well supported; each entity may have its own brand treatment or theme, giving it a completely 
different visual identity while still being part of the global intranet. International multi-brand 
groups or companies that grow through acquisitions will find this feature appealing. 

One user experience feature we particularly like and think is valuable in driving adoption 
is the ‘welcome tour’. This provides a product walkthrough for all new users that helps to 
explore and explain the features of this powerful product. The overlay highlights and guides 
people through the key features of the product, such as the navigation, the hero web part and 
the newsfeed, so that they fully understand the purpose and possibilities of each of these 
components. Appspace provides suggested template text, but clients can configure this to their 
liking and include language that works for their employees. Appspace help further onboard 
new employees with recommended links in the newsfeed and automatically adding them to an 
onboarding community with members ready to provide support.

The welcome tour explaining how the versatile ‘share box’ works.
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An example news story showing some available formatting styles and image placement.

Content creation in Appspace Intranet is one of the main product differentiators, providing one 
of the easiest content editing experiences currently available for SharePoint. The content editor 
is designed with a philosophy of freedom and creativity for authors behind the approach. This 
might not suit organisations that want prescriptive or form-based templates, although Appspace 
says some kind of templating is on the roadmap. It’s unlikely that pages will end up a mish-mash 
of fonts and styles, though. Appspace provides an attractive and consistent set of options for 
text formatting and content layout, so pages look clean and uncomplicated.  

The look and feel of the editing environment is very similar to modern web publishing 
environments, and comes with powerful features to embed and style different types of 
content to add interest to articles. The editing controls appear when content is highlighted, 
enabling the author to apply heading styles, bullets or quotations, along with a recently 
added table layout. Imagery gets sophisticated styling too. For example, when inserting a 
picture, a control appears to resize the picture or change how text flows around it. Image 
files are automatically cropped and sized to the placeholder although there are options for 
the publisher to adjust afterwards. A new image gallery provides a contemporary layout for 
multiple pictures on a page. There is support for alt-text and pictures can be individually 
captioned, which is a nice touch.  
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Appspace Intranet’s text styling options ensures copy looks good on the page.

 
 

Image gallery provides an attractive and dynamic layout for multiple pictures.  
Each picture can be captioned and have alt-text added.
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Video is an important part of the modern communications mix and Appspace Intranet has 
good support for platforms including Stream, Kaltura, Brightcove and YouTube. ‘Video Stories’ 
showcase this content well with video content prominently displayed and played first when the 
story is opened, and the video clicked. The text of the article can be read afterwards by those 
who are interested in more details. 

Content is targeted to employees using the communications-oriented concept of ‘channels’. 
A channel has one or more groups of people (audiences) assigned to it. An audience can be 
an Entra group, manually created, or created dynamically based on rules applied to profile 
properties, for example everyone with ‘Manager’ in their title. Appspace syncs profile properties 
with Entra ID or an HRIS such as Workday. On the employee side, people can see available 
channels and subscribe / unsubscribe from any they are not a member of already. 

Content is published using channels and more than one channel can be assigned for a piece 
of content. To make things easy for publishers, channels are grouped into entities such as 
departments, locations, functions etc. and the channels each publisher has access to can be 
restricted. We think Appspace’s approach to content targeting is a communications-friendly 
approach, and a significant improvement on having to use Entra groups directly.

An editorial dashboard shows the status of all news articles and includes useful search and 
filter (by date, channel, author, published status) options that busy comms teams will appreciate. 
Articles can be sorted by date but there is no calendar view currently. Articles marked ‘featured’ 
are shown in one of the available ‘hero’ panes on the home page. There is also a Kanban-style 
overview, with drag-and-drop capability to move articles to the next stage in their life cycle. 
News stories and other content can have approval workflows if needed. 
 

Appspace’s editorial Kanban view provides a useful visual overview of articles and their status.
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Urgent or crisis communications are handled with targeted ‘Announcements’. These take the 
form of a ribbon at the top of any of the hero layouts, or can be shown as what Appspace calls 
a ‘Banner’. The Banner takes over the whole hero area and has to be dismissed before people 
can move on to other tasks. Appspace digital signage also includes ‘broadcast’ which provides 
urgent communications across physical devices. 

The vendor’s separate digital signage product can consume Appspace Intranet content and 
display it on screens and kiosks (see Scenario 4 for more). The Intranet product includes basic 
digital signage support but we would recommend discussing with the vendor if this is sufficient 
for your needs. Other multi-channel options include the ability for employees and publishers to 
share stories into Teams and a simple employee advocacy feature. The latter allows publishers 
to create a card in the newsfeed to encourage employees to share externally published stories 
with their networks on LinkedIn or X / Twitter. A feature to create an email newsletter is in 
development and is scheduled to be rolled out in Q2 2024. 

Sharing an Appspace story to Teams is straightforward for publishers and employees.



APPSPACE

Communities are a core part of Appspace Intranet and are richly featured.

Community and engagement is central to the Appspace Intranet experience, since the Beezy 
product started out as a social community add-on for SharePoint. The product has its own 
fully featured ‘Community’ spaces for collaboration, although these can be replaced by Viva 
Engage if preferred. Communities are open or closed and Community owners choose whether 
content needs to be moderated, supporting multiple use cases such as projects, communities 
of practice, ideas or employee resource groups.  

Features include areas to store documents, display a shared calendar, run polls, and 
share ideas. Blogs provide the same high quality publishing experience as elsewhere in 
the product. They can be audience targeted, with features such as adding a co-author, 
publishing on behalf of another user, translation and scheduling all included. Social reactions 
and comments, including retrospective moderation of any content following a report, is 
also included (see below). Community owners can theme and tailor the Community with 
different features to meet their needs. An easy-to-use interface allows them to add and re-
arrange web parts with content such as people, tags, documents, and media galleries. A ‘new 
Community request’ process helps with governance by checking whether a similar name does 
not already exist. 
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Appspace also has a specific idea generation template that is a special kind of Community. 
Ideas are grouped into campaigns and there is a flow of how the campaign is managed. Ideas 
go through a process of submission (along with supporting documents), refinement with 
comments and votes, selection for implementation, and finally reporting back on the impact 
post implementation. While not a substitute for a dedicated ideation platform, the features here 
are more comprehensive than other products in this report and work well.
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Items in the ‘My Newsfeed’ activity stream are presented as cards that encourage interaction. 
Likes, comments and shares for news and other content are well-integrated and the ‘Like’ 
reaction name and icon can be configured to client needs, with a wider range of emoji on the 
roadmap. A key part of the newsfeed is the versatile ‘Share’ box at the top. This is where anyone 
can start a discussion, ask a question, create a poll, give praise to a colleague, create an event 
or post a message to any of the communities they have access to. We like the prominent 
placement and power of this feature to encourage contribution and interaction with the 
platform. More detailed pulse surveys can be conducted via Microsoft Forms.

 

People can easily create a poll using the versatile ‘share’ box in Appspace.  

People can send praise to colleagues from the ‘share’ box, which Appspace say is one of the 
most used features and we think is a well-implemented engagement feature of the product. 
Employees type a colleague name, say what they did well and choose an icon that represents 
the achievement. Appspace configure the icons and names for the client to reflect details such 
as company values. Praise received shows up on the person’s profile and they get a notification 
too. The news feed shows a list of employees who have received most praise over a given 
period as well. Appspace Intranet can also integrate Microsoft Viva Insights cards. 

The share box can also be used to praise colleagues.
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Appspace Intranet has a good range of integration possibilities, both with the Microsoft 365 
suite and other cloud-based enterprise services. It comes with a ready-made framework for 
seamlessly integrating information and transactions from third-party applications (such as 
Workday or Salesforce) into the Appspace Intranet experience. Content from these applications 
is shown as cards in the newsfeed. Content may be a simple piece of information, such as 
a notification, or require some interaction, such as approving expenses. We really like that 
Appspace has the flexibility to deliver these cards to an individual, team or community as 
appropriate, meaning that expense approvals can be actioned by a specific manager, while 
sales opportunities could be seen by a team.  

Each card shows who the audience is and there is a useful filter at the top of the newsfeed, 
so action cards from a specific service can be displayed while hiding everything else. As the 
card is delivered in the newsfeed, it has the usual set of interaction capabilities, for example 
people could start a discussion or create a task from it. Cards are shown both on the desktop 
and in the mobile app experience, so managers can approve requests quickly while they are 
on the go. 

 Information from third-party services shown in the Appspace Intranet newsfeed.  
IR XLMW ZMI[ XLI RI[WJIIH LEW FIIR ǻPXIVIH XS WLS[ SRP] XLMVH�TEVX] EGXMSR GEVHW�
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The integration framework leverages Microsoft’s Power Automate and Adaptive Cards and 
there are integrations ready to go for Salesforce, Workday and ServiceNow among others. 
Customers can use these as-is or can change and extend the capabilities. They can also use 
the framework to let the Appspace Intranet connector talk to any other connector within Power 
Automate and build their own integrations themselves, or with help from Appspace; it’s worth 
noting customers automatically get a certain amount of time from Appspace’s ‘Enhanced 
Services’ teams but can buy more time if needed. 

Information and transactions from third-party applications are delivered seamlessly as action cards in the news-
feed alongside Appspace Intranet content and ‘Discover’ cards that highlight communities and contributors.
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The vendor has a digital signage product in addition to Appspace Intranet and they have 
created integrations between the two. This makes it possible for every Appspace Intranet 
customer to display digital signage content within the intranet (and to show intranet content on 
Appspace digital signage), the cost for digital signage is included in the pricing provided here. 
The screenshot below illustrates the rich set of templates that are available for digital signage 
content. Each screen of content is called a ‘card’ and there is a wide range of content available, 
covering communications, stock market information, leader boards and social channels. Cards 
are first configured within the digital signage admin interface and then made available within 
Appspace Intranet, where they can be used like any native widget. We like how this capability 
increases the sense of multi-channel communication and the possibility of merging and 
reinforcing campaigns across different media. 

The library of card templates within the Appspace digital signage product.

 
 

The stock price card shown bottom-centre in the hero is from Appspace digital signage.
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Integration with third-party collaboration tools like Slack or with cloud storage services like 
Dropbox or Google Drive are not a standard part of the product, although some could be achieved 
using the Power Automate-based framework described above. For example, starting a chat with a 
contact via Slack could be substituted for the Teams standard. 

Appspace Intranet relies heavily on the Microsoft ecosystem, so integration with the Microsoft 
365 suite is a strength of the product. Appspace Intranet news items can be integrated with 
communication sites. Any content stored in SharePoint document libraries can easily be surfaced, 
with Appspace adding the flexibility of being able to filter documents by tags, or show the standard 
folder view. We especially like that creating a task from an item in the newsfeed leverages Planner; 
given how many different types of information can be in the feed it makes this a valuable feature. 

Integration with MS Teams is strong. Viva Connections can be used to deliver the whole 
Appspace Intranet within MS Teams. Alternatively, there is a native Appspace Teams app that 
focuses on the newsfeed and pages, letting people add / remove channels and topics for 
a personalised experience. The Appspace Teams app is also available within the MS Teams 
mobile app, providing an alternative mobile experience to the one covered in Scenario 8. 
Further integrations enable employees to start a Teams chat from a people card or from a 
person’s full profile. 

Appspace has integrated other parts of the Viva suite, too. The Viva Connections Dashboard 
is part of the home page experience, bringing wellbeing content from Viva Insights and enabling 
employees to take advantage of personalised analytics and suggestions. Finally, for customers who 
have invested in Viva Topics, there is an optional extra component that can be embedded into the 
topic centre to surface content from and take people to the Appspace Intranet. 

The dedicated Teams app focuses on the basic communications elements  
of the product but still allows for a personalised experience.
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Spotlight search aims to get people to the information they need quickly. 

Appspace Intranet comes with some effective search features. The main intranet-wide search box 
features an improved, type-ahead search dropdown called ‘Spotlight’. This helps people quickly find 
colleagues, content (including third-party apps), activities or communities with results appearing as 
they type. Appspace hopes that people will find what they are looking for using this dropdown; if 
they don’t, hitting ‘enter’ switches to the standard Microsoft Search results experience, which feels a 
bit disjointed. 

There is contextual search for Communities, reference documents and news. These all work well 
and take advantage of channels, tags, or other relevant metadata to help people find what they 
need. There is also a quick way to filter content in the newsfeed by tag, @username and date. 

Appspace does not add any search management capabilities, but admins can use the standard 
Microsoft Search administration tools for features like promoted results (bookmarks), Q&As etc. 
However, these only work in the Microsoft Search experience, not Spotlight. 

Third-party services such as Salesforce, ServiceNow and Jira can be federated by using Microsoft 
Search connectors and results are included in Spotlight. As such there is some scope to search 
content from other platforms, but customers are limited to using connectors available for Microsoft 
Search. 

The ‘People Directory’ provides a good experience for finding colleagues (in addition to Spotlight), 
with a contextual search box and selectable tags for skills. We like that you can narrow the search 
to people you are following and look for people who have recently joined. Results are presented as 
contact cards with photos and people can send an email or start a chat easily from here.  

Each employee has an attractive profile page showing all relevant contact information and 
content relating to the person, including their activity stream, Community memberships and peer-
awarded endorsements. People can edit some of their own profile information from this page, where 
permission has been granted. Appspace includes a nice feature where people profile cards can be 
easily added to a site for a team so you can see who’s who. There is no organisation chart, however.
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Appspace Intranet’s administration centre provides control over many aspects of the product,  
although some technical settings are still in SharePoint.

Appspace Intranet’s administration experience is a mix of the product’s own intuitive interface 
and SharePoint’s somewhat intimidating ‘Site Settings’ menu. The vendor is actively working on 
bringing more settings into their experience and has added several areas since our previous 
report, including tag management and reported comments. As more options are added it 
would be good to see a basic search included to help admins quickly find the settings needed. 
However, we like that global admins can set up local entities and delegate some configuration 
and design elements to local admins, reducing the burden on central teams while empowering 
other parts of the organisation. 

The main ‘hero’ component is configured in the Appspace admin centre and there are 
several options to choose from, providing a blend of global and local stories and other 
featured content. Control of these can be delegated to local entities and we like the 
collaborative feature that shows if any of the hero blocks is being edited, to help teams 
work together smoothly. We also like the ability to preview how any named employee will 
experience the hero, to check the targeting is working as expected. Some of the more 
technical options are still accessed through SharePoint Site Settings and would benefit from 
being brought into the Appspace admin centre.  

At page level there is good granularity of publishing roles for news and static content, 
including controls over the look and feel of content. There is an editorial dashboard for 
reference content that gives an overview of all pages, with search and filter capabilities like 
there is for news. Reference ‘Pages’ have content life cycle support, with the owner getting 
an email notification when content is approaching its review date. News articles automatically 
archive from the newsfeed. 

Multiple languages are handled well, with machine translation available for published 
content and workflows to have translated text checked by a colleague before publication. For 
social content, an automated translation feature is integrated into widgets, so a comment in 
another language can be translated on the fly.
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A comprehensive suite of PowerBI dashboards provides detailed insight into intranet usage.

Appspace provides a set of pre-configured Microsoft PowerBI dashboards for every customer (one 
PowerBI licence required) covering activity in the platform. PowerBI is not the most user-friendly 
analytics tool, but people with appropriate training would be able to configure additional reports. 
Customers can use Google Analytics or Adobe Analytics if preferred.  

The overview dashboard provides a useful picture of how pages, people, news and communities 
have changed over a definable time period. Separate dashboards provide more detail for news, 
reference content, topics, communities and people. Microsoft’s Clarity is also available for real-time 
insights and more detailed behaviour analysis, with tools such as heatmaps. The overall result is a 
well-structured, and comprehensive set of dashboards..  

Comms teams will like the ability to identify the most popular news stories and then refine this 
information by period and channel. ‘Entities’ are selectable for all dashboards, for example enabling 
teams in a specific market to see just their data, although there is no filter for an individual content 
owner / publisher. Stories show engagement through shares, likes, and comments alongside 
views. Pages (reference content) get the same measurement, plus helpful details of those recently 
updated and about to expire. 

There is detailed reporting on the community and people-oriented features including most and 
least active Communities. We particularly like the governance aspect of highlighting Communities 
that have only one owner, which is a risk if that person leaves. People reporting shows most active 
users but also information on skills and endorsements of those skills. There is also helpful reporting 
on profile completion rates and how many have pictures. 

Appspace Intranet does not have a mandatory reads capability. The vendor says its ‘terms of use’ 
functionality (which is typically shown to new users) could be used and the results stored, but there 
is no reporting on this as standard. 

Appspace’s content search is powered by Microsoft Search, so reporting on top search terms, 
failed searches and related analytics is available from the Microsoft Search & Intelligence centre. 
We hear that some IT teams can be reluctant to grant access to Microsoft Search tools so it’s worth 
checking this will not be an obstacle.  
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Employees access Appspace Intranet from a dedicated app, mobile browser (responsive) or via 
Microsoft’s Teams app. The Appspace mobile app can be downloaded from public app stores 
or distributed via most MDM platforms, with the latter providing the opportunity of custom 
branding. Most employees will log in using their Microsoft 365 credentials, but Appspace can 
also support QR code-based enrolment for frontline workers without Microsoft licenses. Device 
biometrics can be used for access after initial setup. 

The mobile user experience feels intuitive and very similar in style to consumer-oriented 
apps. Icons at the bottom of the screen cover the most used features: news (‘Stories’ in 
Appspace Intranet), social newsfeed, search, and notifications. A hamburger menu gives 
access to the full navigation as would be seen on the desktop.  

All content and functionality of the desktop version is available within the app, but access 
to features such as the social network (‘Newsfeed’) can be restricted based on the audience 
if needed. Stories can be commented and liked, and new content posted in the newsfeed 
along with @mentions and attachments. Content and people search is particularly well-
implemented. 

For frontline workers and employees that don’t have Microsoft licenses, the vendor can 
provide its ‘Employee App’ product as a way to access Appspace Intranet content. This 
can also provide additional workplace management capabilities such as desk booking and 
wayfinding to complement the intranet functionality. 
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Appspace Intranet mobile app 
version of the hero web part.

The mobile app gives access 
to all content and functionality 

available via desktop.

NSXMǻGEXMSRW ERH  
associated action buttons  

in the mobile app.

8. MOBILE & FRONTLINE SUPPORT
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THINGS TO BEAR IN MIND
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Appspace Intranet provides its own end-to-end user experience for employees and admins, 
replacing and generally improving upon standard SharePoint features. The trade-off is that 
standard Microsoft SharePoint web parts cannot be used on the same page as those from 
Appspace. This won’t be an issue for organisations that are selecting Appspace Intranet 
precisely because they prefer, for example, ‘Stories’ as the news experience instead of 
communication sites. However, it is different from the approach of some other vendors that 
simply provide additional or improved web parts that address gaps in SharePoint and can be 
used next to those from Microsoft. We understand that this is a conscious design choice that 
has a number of advantages, but it may not appeal to everyone.  

To get the full potential from a feature-rich product like Appspace Intranet, some integration 
work will need to be done. This will be the case to get the most out of the integration framework 
described in Scenario 4 or to build governance workflows. Appspace says that most of their 
customers use the product without any customisation. For those that do wish to extend the 
product, for instance with links into external applications, the ready-made connectors for Power 
Automate are helpful to speed up the process, and Appspace includes some time from their 
‘Enhanced Services’ team to help. 

Finally, note that Appspace Intranet is one of the more expensive SharePoint products in 
this report, particularly for smaller organisations. However, there is no requirement for partner 
services that clients will have to factor into the cost of other SharePoint products.

Why choose this product
Appspace Intranet, powered by Beezy, will appeal to complex, global organisations that have 
sophisticated intranet and digital workplace integration needs. It provides a first-class content 
publishing experience that customers praise for its ease of use. Organisations that want to 
integrate communication, community and information delivery across digital signage, intranet 
and mobile should give Appspace Intranet a closer look. 

Vendor roadmap
No roadmap has been supplied by Appspace.

Back to index



The product in a nutshell
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1,000 - 15,000 employees 

Typical deployment:

Company locations: Atlas brings information, 
knowledge, and tools together 
into consistent, branded 
workspaces making effective 
use of Microsoft 365 as a 
foundation.  

FRONTLINE  
FOCUS 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT
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WITH SHAREPOINT
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Launched in 2019 by UK-based 
ClearPeople, the Atlas Intelligent 
Knowledge Platform (referred to as ‘Atlas’ 
from here) combines intranet, collaboration, 
and knowledge management capabilities 
to connect people to the information that 
matters most for their work. Building on 
Microsoft 365, Atlas plays heavily towards 
information rich organisations looking 
to support and mature their knowledge 
management capabilities. 

While Atlas does a good job of 
enhancing SharePoint’s presentation and 
intranet navigation, its real strength is in how 
it brings coherence across sites and content 
that might be scattered over multiple 
Microsoft 365 tools, in multiple formats. It 
starts with ConneX, Atlas’s governance and 
provisioning tool, which allows templated 
workspaces to be seeded with a rich set of 
metadata. ‘Add It’, the Atlas content creation 
tool, then funnels information into the 
most appropriate workspace and format, 
ensuring the new content inherits the 
workspaces metadata. Finally, information, 
irrespective of where it’s stored, can then 
be aggregated by search-based web parts 
to create personalised, dynamic, highly 
targeted pages. This same approach is 

applied to news and events, allowing 
communications teams to create highly 
relevant personalised feeds based on tags 
and preferences. 

Atlas works well in Teams and alongside 
the Viva suite, and offers integration with 
Microsoft Topics that we haven’t seen 
elsewhere. There are also options to extend 
Atlas integration into other line of business 
systems and index knowledge ordinarily 
outside of Microsoft’s reach, however 
this will increase the price point. It’s also 
worth noting Atlas uses Viva Engage for 
community and social features, plus there 
is no dedicated app, so organisations 
may find the mobile experience limited. 
Communicators will find Atlas’ offering less 
rich than other products, too.  

While businesses such as law firms 
and consultancies are typical customers, 
any organisations facing information 
sprawl or wanting to make more of their 
Microsoft 365 investment should consider 
the Atlas offering. Whether to directly 
improve knowledge management and 
collaboration, or to ready your information 
for the incoming wave of AI features by 
tightening control and improving the 
structure of your data. 

Atlas Intelligent Knowledge Platform 
owned by ClearPeople 

SUMMARY 
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Accountancy, 
banking and finance

Engineering and 
manufacturing

Law, law enforcement 
and security

Property and 
construction

You may also be interested in…

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. 

COSTS TYPICALLY

Slightly higher at the start of the term, 
but generally spread. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
NHS 

Project workshops, training for admins, 
training for end users, customer 
success services, maintenance & 
product support, branding / theming 
services, updates and upgrades 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in hours

Branding opportunities

Good branding,  
single choice

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

Base systems

Sectors 

Business, consulting 
and management
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COMPANY AND PRODUCT

Company details

Company
ClearPeople

ISO ����� certified
Yes 

Data residency
N/A 

Company founded
2003  

Product launched
2019

Typical client size c
1,000 - 15,000 employees 

Largest deployment so far c
15,000 employees,  

35 offices in 17 countries 

Customers c
Clients include Alzheimer’s Society, Clarke 

Willmott, Costain, Gowling WLG, Mills & Reeve, 
Places for People, RNLI, Tokio Marine HCC, 

Weightmans, ZS Consulting, DAC Beachcroft

Partner locations
Canada, USA 

Company locations
London, UK (HQ), USA, Spain
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Accessibility   
WCAG 2.1 compliant

Name of product 
Atlas Intelligent Knowledge Platform

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

*This is based on a ‘wrapped app’ for the mobile browser made available within client MDM.
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Pre-configured Editable Right to left script 
supported 

Other

User interface multi-language 

*Right to left script supported partially: supported for end users (as is supported in SharePoint) but not supported in the Atlas 
components used by admins.

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other* 

Content multi-language 

*If the customer invests in BA Insights then AWS Kendra, AWS OpenSearch Azure Cognitive Search and Solr are also supported.

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*All of the above if BA Insight connectors are separately purchased.

Box Dropbox Google Drive SharePoint OneDrive Other*

Document library sources integrated
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Reverse-out options
As all client data resides within the client’s M365 tenant, all data is retained. The client simply loses the 
licence to use any Atlas components. 

Product update process
Upon each release customers are provided a deployment package and a runbook. The customer can 
decide on the timing for the upgrade. 

User communitycc
ClearPeople provide their user community with access to their UserVoice service where clients can 
share and promote their ideas for product improvements and also vote on others from other clients. 

Product updatesc
Four releases per year, approximately every 3 months. 

Email support Phone support Chat support Online portal 24/7 support 
Oǽce hours 

only*

Technical support

*During UK office hours, with online ticketing systems and a comprehensive knowledge base available 24/7

Set-up and support

Set-up process for new clientsc
Installation files are sent to the customer along with a runbook for deployment. 

Current versionc
v5.0 
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ClearPeople says: “ClearPeople is a world leader in providing enterprise 
solutions that connect people with knowledge, insights, and expertise. 
Our flagship product, Atlas, is the first Intelligent Knowledge Platform built 
specifically for Microsoft 365. Drawing on extensive industry knowledge 
and a relentless drive for innovation, we’ve created Atlas, that is trusted 
by globally recognized brands and forward-thinking organizations to 
effortlessly make contextual knowledge accessible to workers, so they can 
focus on work instead of looking for information. 

Our commitment to fostering information and knowledge sharing, 
promoting inclusivity, and ensuring accessibility is not just evident in our 
software; it’s an integral part of our company culture and community 
involvement. We take pride in delivering products that genuinely serve our 
customers. That’s why our relationships with our clients continue long after the 
initial engagement, and our referral rates are exceptional. Atlas revolutionizes 
the way organizations connect, collaborate, and grow, addressing a critical 
need in today’s business environment. Faced with disconnected teams, a 
burgeoning sprawl of digital tools and information overload, companies count 
on Atlas to streamline personalized communication, make collaboration 
easier and smarter, and boost productivity.  

By consolidating intranet, collaboration and knowledge management 
within a single platform, Atlas brings coherence to the thousands of 
collaboration spaces and content potentially scattered across Microsoft 
365 and other systems. It transforms your digital workplace into a highly 
productive hub, where your entire workforce can seamlessly find, share, 
and collaborate on information. Atlas achieves this by enhancing Microsoft 
365, tapping into its capabilities, and securely harnessing the power of AI to 
deliver added value.  

Atlas’ super-power is the way it enables organizations to leverage 
knowledge and AI. Unlike most knowledge systems that focus on a small 
subset of highly curated knowledge assets, Atlas provides contextualized 
and auto-curated knowledge within your existing workflows. Atlas not 
only helps individuals safely engage with AI, but it also automates data 
structuring and governance, contributing to the creation of authoritative 
‘knowledge collections’ that incorporate authoritative sources of truth.  

With its intuitive interface, robust knowledge, and AI capabilities, as well 
as comprehensive governance and provisioning features, Atlas optimizes 
and consolidates your technology investment, for todayñ and for the future.” 

Voice of the vendor
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Voice of the customer
Customers praise Atlas’ close integration with Microsoft 365 and integrated 
dynamic user experience, which one person described as “buttery smooth”. 
Another customer referenced “increased productivity” through the extensive 
knowledge management features, which came in for praise from across 
other responses too. Many are impressed by the additional web parts 
offered, commenting on their simplicity and flexibility saying they’re able 
to create engaging and personalised experiences. One customer said “the 
way it can flexibly display related content on a page makes the whole 
experience for users much more dynamic and engaging”. One customer 
summarised nicely, saying, “I couldn’t pick just one as the wide range of 
features out of the box, has been a real game changer”. 

In terms of requests for change, a good portion of those who responded 
said they were happy with the platform or there was nothing specific. 
One person wanted more options to customise the appearance of the 
home page, specifically “more focus on the configurability of Atlas web 
part layouts” so that it could be more news orientated. Another customer 
mentioned advanced document life cycle management and version control 
integration could be improved asking for “clearer details on audit trails”. 
Improvements to analytics and greater sharing of use cases from other 
clients completed the requests. These kinds of high-end requirements 
demonstrate the already mature state of the Atlas customer base. 

There was unanimous praise for ClearPeople as a vendor, with customers 
calling out their responsiveness, knowledgeable staff, and high levels of 
support throughout the deployment process and beyond. Many describe 
the value they get from the partnership; “they look out for our business’ 
best interests, they have a deep understanding of our nuances as a client, 
and there’s a clear commitment from their side to see us succeed with the 
implementation of Atlas. The team has been responsive, engaging, and 
receptive”. There were also several mentions of Atlas’ UserVoice community, 
saying ClearPeople are responsive to feedback and quick to introduce 
suggestions into their quarterly product updates.



ATLAS

Intranet and Employee Experience Platforms 184clearbox.co.uk

SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Range of custom web parts that extend 
Microsoft capability. Fully compatible 
with SharePoint, Teams, and Viva.  

Duplicates some Microsoft functionality 
which might be confusing. 

2. Publishing & 

Communications Management           
Slick and comprehensive ‘Add It’ tool 
walks a contributor through content 
creation. 

Relies on SharePoint and Viva for many 
communication features. 

3. Community & Engagement
Idea hubs support ideation. 

Offers little over out-of-the-box 
Microsoft capabilities. 

4. Integrations & Services 

(Including M365)           
Strong integrations with search indexes. 
Enhances premium Microsoft products 
like Microsoft Topics and SharePoint 
Premium. 

Few two-way integrations out-of-the-
box. 

5. Information Finding & Search          
Metadata is automatically seeded into 
all content. Powerful capabilities to 
surface information through search or 
dynamically in pages.  

Search interfaces and filtering options 
are extensive and, if not carefully 
planned, risk becoming cluttered or 
complex.  

6. Administrator Experience
ConneX admin dashboard provides 
broad overview of all sites and 
workspaces. Powerful templating 
features to support site creation. 

Administrators may find themselves 
switching between Atlas and Microsoft 
admin pages.  

7. Analytics           
A wealth of data and a large set of 
reports. Great for data-savvy or those 
comfortable creating custom PowerBI 
reports. 

Reporting provided by TyGraph. The 
average user might struggle with the 
complexity of reports. Still some gaps in 
reporting. 

8. Mobile & Frontline Support           Navigation adapts well for mobile. 
‘HoverPoint’ works well for frontline 
workers. 

Offers little more than adapting to a 
mobile screen size and mobile Teams 
app or browser.  

3.5

3+

4+

3+

3+

3+

4

2.5+
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Building on Microsoft UI, Atlas’s interface works well across SharePoint, Teams, and Viva. A good 
selection of custom web parts maintains a consistent, clean, and modern look while adding a 
sophisticated and elegant set of features to display almost any content in a dynamic, consistent 
and visually attractive way. These web parts are based on search and metadata, which are 
core parts of the Atlas functionality. For employees, a page constructed from well-configured 
search-based Atlas web parts can result in an interface that is rich, relevant, and grounded in 
their interests. However, when this underlying metadata and structure is exposed to them, the 
options could be overwhelming, and the menus and pickers may become complex. 

However, ClearPeople have focused on ensuring information is always well structured and 
organised. This is emphasised through features such as ‘HoverPoint’ and the ‘Useful Links’ web 
part that is based on a search criterion from Atlas’s taxonomy. HoverPoint adds navigation onto 
images, supporting interactive diagrams and process flows. The HoverPoint web part allows 
images to be marked up with clickable areas. It can be used as an overlay on maps, plans, process 
diagrams or just to create more visual in-page navigation. It’s a versatile feature that’s particularly 
useful in illustrating visual problems, such as by providing an interactive overlay to process flows 
or ‘how to’ instructions for a physical product. 

1. USER EXPERIENCE & VISUAL APPEAL3.5
ATLAS

HoverPoint adds clickable hotspots to an image.
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Atlas offers a site-wide global navigation with two options: a deep navigation that goes down 
to five levels, or a mega menu with three levels. The menus are permission-trimmed, support 
multi- language and are dynamically built based on Microsoft Entra ID groups. Additionally, the 
site-wide menu contains a feature called launchpad that allows users to search and quickly 
access applications from anywhere on the platform. Typically used as a menu to place tools and 
applications, it can contain anything with a URL and every link can be personalised or targeted. 
There’s also an icon menu providing routes to search, feedback, ‘Add It’ (see Scenario 2), AI Assistant 
(released in late 2023, so we’ve not seen it), and ‘My Atlas’ where users can store their own set of 
personal bookmarks or links, that will follow them across every tool or device they access Atlas from. 
Administrators can prefill My Atlas with a set of suggested links too, which is helpful for guiding new 
starters to pages or for adding links to content that doesn’t quite fit into another menu.  

The notifications icon is also in the global menu, highlighted with an unread badge / dot. There’s 
an option for notifications to be shown in full under the navigation, in configurable coloured bands. 
While the home page does need to be refreshed for these to show, this feature can be useful for 
time sensitive messages. Each message needs to be dismissed by the user to remove it from the 
navigation bar but remains viewable under the icon. Notifications work well but is a little more limited 
than other products we’ve seen. 

The navigation overall is clean and flexible, but might cause some minor confusion for M365 
users as elements like the Launchpad feel similar to the M365 App launcher menu. Additionally, 
notifications from within Atlas don’t bring in other M365 notifications, which might be confusing for 
people using Atlas through Teams where the ‘Activity’ icon looks very similar. 
 

A menu with the launchpad open, showing a selection of targeted application links.
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The header navigation is the main way in which Atlas supplies global branding, in the form 
of logos and colours, but their own web parts offer some additional branding capabilities with 
accent colours and image gradients to create a consistent look. However, the interface is limited 
by SharePoint’s branding capabilities and the font is fixed as Segoe UI (see the SharePoint 
review for more). Atlas says this will change with the launch of the SharePoint branding centre. 

Overall, the Atlas interface is an improvement over SharePoint’s default interface in terms of 
functionality and aesthetics. It offers more features for navigation, content management, and 
personalisation. However, it also introduces some challenges for usability and simplicity. 

Diverse branding applied to an Atlas page.
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Atlas search web parts bring together news articles.

Atlas allows you to build on Microsoft’s communications functionality for news, using its 
global publishing tool, which is also excellent for knowledge-based content. To create a 
news article or any type of content, such as documents, pages, links, etc., publishers use the 
‘Add It’ feature. Add It provides a consistent and easy way to create content with a wizard-like 
workflow. Publishers choose where and what they want to create, select a preconfigured and 
tagged template, then confirm the metadata and security options for the content. They are 
then presented with SharePoint controls to add content to the page and customise (where the 
template has been setup to allow it). 

The ‘ConneX Studio’ (see Scenario 6 for more) makes template creation easy for admins – 
something that would require coding in native SharePoint. When a new template, workspace or 
library is created through ConneX there’s opportunity to set default metadata that is then inherited 
by anything created within it. Attributes are all configurable, although Atlas will provide some well-
thought-through defaults. Atlas makes good use of the Microsoft term store capabilities, meaning 
tags are easy to add, with type-ahead or search options.  
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By using Add It, publishers ensure their content is organised and governed according to the 
organisation’s requirements. This also ensures that it is optimised to be displayed in Atlas’s 
search driven web parts as targeted or personalised content. These benefits stretch well 
beyond news publishing too and are described in more detail in Scenarios 4 and 5. 

To get the best out of these features, ClearPeople will spend time as they onboard clients, 
working on taxonomy, configuring templates via ConneX and building out workspaces. The 
complexity of identifying and implementing a complete and useful taxonomy shouldn’t 
be underestimated, but once this structure is in place, classifying, organising, and curating 
information is near effortless. New content, including news stories, automatically inherits the 
metadata from the folder and workplace they are added too, contributors only needing to provide 
document specific details. Atlas’s search-based web parts can then instantly surface that new 
document wherever its related. 

Once set up publishers can create a dynamic and personal user experience that goes beyond 
SharePoint’s audience targeting options. Essentially content, whether news or something else, is 
presented to people based on taxonomy terms and metadata attributes that is matched against 
user preferences (from ‘My Atlas’) or Entra ID Groups. Dynamically created groups, such as for 
new starters, will work with Entra Dynamic Groups; however, this experience will require Entra ID 
premium features. 

There is the possibility to present each user a unique set of content on a page, depending 
on their preferences and profile, but this can make it harder for communicators to predict what 
their audiences will see. It is possible to override user preferences, but feedback in the ‘Voice of 
the Customer’ section suggests that some organisations would like greater control over home 
page content. 
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which ensures it’s all tagged and added to appropriate templates.

Intranet and Employee Experience Platforms 189clearbox.co.uk

ATLAS



ATLAS

Intranet and Employee Experience Platforms 190clearbox.co.uk

ATLAS

‘My Atlas’ is where people choose which topics they’re interested in.

For campaign management or managing communications across email, social and intranet 
channels, Atlas leans on Microsoft’s premium product Viva Amplify rather than providing its own 
functionality. Amplify is discussed more in the SharePoint review and organisations should note 
it is an additional cost.  

Atlas’s strength is clearly in the handling of knowledge, but for more traditional 
communication needs there is also a notification feature (see Scenario 1) and a ‘Mandatory 
Read’ feature that can meet some crisis / urgent communications use cases. This can be 
expanded through integration with Power Automate for alerts into email or Teams, or even for 
editorial workflows. ClearPeople say they’ve helped organisations create similar Power Platform 
solutions in the past, but this might not be suitable if you don’t already have an established 
Power Platform skill base in your organisation.
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An Atlas modal window containing Viva Engage web parts to highlight communities.

Atlas doesn’t compete with Microsoft standard social features in 365 applications and tools. 
ClearPeople’s strategy is to rely on Microsoft’s own roadmap for development, particularly 
around Viva Engage, rather than duplicate features. However, Atlas Workspaces (see Scenario 
6) and Knowledge Hubs (see Scenario 4) can be used for projects or potentially in combination 
with Viva Engage for communities of practice or knowledge sharing. 

Atlas Workspaces and Knowledge Hubs don’t stop a Viva Engage community from being 
signposted or linked too, but community generated content is separate from the authoritative 
content that Atlas focuses so much of its attention on. As a result, aspects such as news 
commenting feel basic (see the SharePoint and Viva review in this report for details). Atlas 
web parts will optionally show like, comment and view counts, giving some limited visibility of 
social reactions. If an organisation places less importance on social content, Atlas’s approach 
likely works well, otherwise any close integration on pages will be limited to the use of the 
SharePoint Viva Engage community web parts. 

There are options for more structured community content such as ideation; an Idea Hub 
template adds web parts for idea-generating campaigns, with support for commenting 
and voting on each idea. Out of the box, the design isn’t visually strong compared to other 
products we’ve seen in this report. However, as may be expected of Atlas, a taxonomy sits 
underneath that enables re-use across the platform. For example, a carousel on the HR 
department page could show all ideas submitted for employee wellbeing.  
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presented and laid out onto a page in an attractive, information-rich and consistent way.

In keeping with Atlas’s focus on content and search, the most impressive integrations are where 
this capability can be extended to third-party sources. 

Atlas works with both SharePoint search and Microsoft 365 search indexes, including 
Microsoft search extensions. ClearPeople has also partnered with BA Insight, an enterprise 
search company, to offer a set of connector services into platforms like SAP, iManage (legal 
document management) and ServiceNow. The BA Insight extensions can bring documents 
and information from these connected services directly into Atlas to be displayed alongside 
and integrated into the Atlas interface. While these connectors are a significant addition 
to licence costs provided for this report, they can be purchased and added as required, 
with discounts available for Atlas customers. Also, as the cost model is not ‘per item’ as it 
is with Microsoft search connectors, it’s likely a more scalable option for information rich 
organisations.  
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As Atlas has built their web parts around search, setting up these connectors allows content 
from the connected sources to be pulled into pages like any other content. For example, a 
page could contain content from SharePoint, ServiceNow or other systems, where related 
documents or news is listed in a consistent format and is automatically updated when new 
related content is available. 

To exploit Atlas’s ability to collate information, ClearPeople have added the concept of 
‘Knowledge Hubs’. Knowledge Hubs are a type of Atlas site that highlight the full context and 
activity around a specific topic or entity. These are ideal for sales opportunities, projects, ideas, 
or anything else where knowledge might be stored in disparate places. 

The example below is a ‘Sales Hub’, created by a workflow (through an API in ConneX – 
see Scenario 6), triggered when a sales lead moves to an opportunity in Salesforce. The 
site template pulls a description and details of the opportunity from Salesforce onto the 
site’s main page, and then brings in related presentations, proposals, and emails from other 
systems. As every document is pulled into the page through a search query, the information 
shown is dynamic and personalised. The most recent information is always shown and 
restricted to only the document the viewer has access to see.  

A ‘Sales Hub’ with content pulled from Salesforce embedded into the page. 
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The range of interactive two-way integrations is limited, but there is an Atlas script editor 
which can be used to embed external tools into pages. We saw an example where a Zendesk 
chatbot appeared as an in-page popup.  

When it comes to working with Microsoft 365 there’s a clear philosophy to align and integrate 
broadly. Rather than compete with Microsoft premium offerings, Atlas builds on them further. 
For example, we were shown an integration with Microsoft SharePoint Premium content 
assembly – a feature that creates an NDA document by completing a few simple form fields in 
an Atlas page. Even premium knowledge management in Microsoft Topics is extended further 
and integrated into Atlas web parts, with the ability to have Topic cards showing for related 
metadata rather than the default behaviour of only appearing over a mentioned keyword. An 
example of this is shown in the below screenshot.

A Microsoft Topics card showing within an Atlas web part.
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Where organisations have invested in add-on features such as SharePoint Premium or 
Microsoft Topics, but need to further embed them into the user experience of the intranet, 
Atlas is one of the few vendors we’ve seen that offer this. But there’s an appreciation of more 
everyday work practices in Atlas too. For example, information cards for sites and Workspaces 
contain default links to associated OneNote, calendars and Teams, even offering options to 
navigate directly to specific channels. This type of subtle integration is typical of ClearPeople’s 
design choices, ensuring that Atlas enhances rather than distracts from the ways people use 
Microsoft 365. This will be appreciated by businesses who are already familiar with M365 
products and have good adoption of the toolset.  

Overall, Atlas compliments Microsoft 365 well and has a clear vision of what it wants to be and 
where it wants to add value. Its clear product strategy and value proposition will resonate with 
businesses wanting to exploit their organisational knowledge.

 A Workspace card highlighting associated people, sites, OneNote, and highlighted Teams channels.
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A customer directory created as a search results page. 

Tagging, organising, and retrieving information is at the centre of Atlas’ functionality, so it’s 
no surprise that search is an area where the product excels. Beyond using search to support 
seeking out information, it is core to how Atlas builds content pages, and the product adds 
features to address weaknesses in the standard Microsoft offering at every stage of the 
information and document life cycle. The volume and variety of metadata that’s added into 
every piece of content (see Scenario 2 for the ‘Add It’ functionality) means there’s a wealth of 
options to refine and narrow search criteria to find exactly what’s needed.

When someone does need to look for something, the global search navigation opens 
as a list of categorised buttons, offering ways to refine and scope a query. It’s a larger 
and more complex menu than most would expect as an entry point to search, but it’s an 
effective route into the various results pages, each tailored towards its purpose and offering 
further refinement into specifics of your search need. The default results types include ‘all’, 
‘knowledge’, ‘communication’, ‘FAQs’ and ‘People’. Using the strong query-based web parts 
and refiners means search results pages can be created to cater for any topic or content type, 
for example the ’customer directory’ example above. 
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Search managers can promote content as ‘gold graded’ (Atlas’ term for promoted results) to 
ensure they’re highlighted as official or most likely content. There are also options to add FAQs 
which will appear as highlighted content, along with people matches, to the side of the main 
search results. FAQs are currently added by administrators as promoted answers to questions, 
but soon to be released AI search functionality will embed these FAQs more centrally and 
improve its ability to understand and reply in natural language. This means answers to questions 
could be more nuanced and tailored to the question, not reliant on someone having predicted 
and prewritten a response.  

Results are configurable to be broad and across all the content Atlas has in its indexes, 
including anything that’s been extended into with BA Insights (see Scenario 4). Alternatively, 
focused results pages scope narrowly on information attributes, target audience and standard 
metadata like author and modified date. With so many options available the main management 
challenge is likely to be maintaining simplicity. 
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ATLAS

An exemplar of a good balance between functionality and simplicity is people search. 
ClearPeople have created an engaging visual interface that takes full advantage of available 
metadata. Options to filter by department, location and title can be extended to include 
attributes like specialisms to support expert finding. The search results show as cards that can 
be kept to simple headline information or extended to include additional profile information, 
including customisable links that people can use to point to public profiles. Organisation charts 
and reporting lines are shown using the standard M365 profile card and org chart web parts. A 
people search web part can also be embedded into pages with preconfigured filters and used 
to create a ‘meet the team’ or ‘check with an expert’ section. 

ClearPeople is keen to highlight that a good search, with well-tagged, organised content 
and confidence that access has been appropriately restricted, is the best way to prepare for 
the upcoming GenAI revolution. Tools like Microsoft Copilot will only be as good as the content 
they can index, and Atlas sets the foundations for AI-generated content that is rich, grounded in 
organisational knowledge and as accurate and secure as possible. 

The people search results page displaying a visual directory of people results.



ATLAS

The ConneX dashboard shows a directory of Workspaces.

ConneX is Atlas’s management and provisioning tool. Its main page provides a status dashboard of 
all the ‘Workspaces’ within a tenant, with options to filter down by any facet, such as status. There’s an 
option to create a new Workspace, although sites created natively through M365 can be ‘Atlasified’ 
to bring them inline with the enhanced templating and metadata Workspaces created through 
ConneX. It’s possible to create new Workspaces to be an outcome of another system or process, such 
as creating a Bid Workspace for each new Salesforce opportunity (see Scenario 4). Note that Viva 
Engage Communities will appear in ConneX but can’t be created there. 

Each Workspace can be configured with templated layouts, which is simplified through another 
tool, Connex Studio, which provides a no-code interface to create SharePoint sites and Microsoft 
Teams templates. Workspace metadata can be inherited or added at the point of creation. Any data 
compliance needs, such as data retention or deletion policies, can be achieved through an integration 
with Microsoft Purview data life cycle management plus the application of retention labels through 
the Atlas template. There’s also an option to set default owners, member, and visitor groups. Visitor 
groups are especially helpful if you have, for example, legal compliance teams that must have 
oversight of everything to ensure quality.  

SharePoint home sites (including multiples) and / or Viva Connections act as the intranet home 
page(s), enhanced with Atlas web parts and theming. While there’s nothing to prevent use of 
SharePoint’s default web parts, ClearPeople have created a good selection of their own that add 
Atlas’ branding and search functionality. Administration of a SharePoint page with Atlas web parts 
retains all the simplicity of using Microsoft’s own.  

The ConneX dashboard, integration with Microsoft underlying security and compliance features, 
ability to search for content and filter by last modified, plus content metrics and dashboards (see 
Scenario 7) collectively give content managers good visibility of information’s relevancy and value. 
However, the content management tools would benefit from being brought together into a single 
dashboard. This fragmentation is exacerbated further, especially for smaller organisations or those 
without strong operational management of the various M365 admin functions as other admin 
tasks will also require access to the standard Microsoft 365 admin dashboards. For example, multi-
language support is currently limited to what’s available through SharePoint natively, with a localised 
language variation manually created and made available. Administration across Atlas can feel messy 
as a result, particularly when compared with how strong ConneX is. 
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4 6. ADMINISTRATOR EXPERIENCE

https://learn.microsoft.com/en-us/purview/purview


ATLAS

The TyGraph Atlas adoption report; interactive elements allow drilling down into users or pages,  
then buttons and menus support investigation into changes and trends over time.

Atlas doesn’t contain any reporting capabilities within itself but works in a way that won’t distort 
any of the native M365 reporting; see the SharePoint review for more details, as some may find 
this too basic. Note mandatory read reporting is accessed natively through Atlas. However, we 
saw a demo of AvePoint’s analytics product, ‘TyGraph – analytics for Microsoft 365’, which has 
been included in the pricing provided too. This is a SaaS product and involves analytic data 
being stored in the TyGraph data warehouse, so may require some additional due diligence. 
Organisations will need a PowerBI Pro licence to access and use TyGraph, but the tool contains 
an extensive and detailed set of reports designed to highlight adoption, content engagement, 
content usage and page performance.  

Each report is packed with information and options to drill down into more detail. While the 
interface will take a little time to get used to, we could see the ability to get valuable insights 
through these dashboards. All the same, we would welcome more simplified views as a start-
point. For example, using the reports to understand the effectiveness of navigation will likely 
need PowerBI skills to customise the TyGraph reports (or build your own using the TyGraph 
data). Similarly understanding the effectiveness of a communication campaign will require 
some work, as audience-centric views of data don’t appear by default. 

TyGraph ‘content engagement’ reports give a good picture of activity, highlighting the 
pages, tags and sites that are getting the most visits and attention. Metrics like ‘author streaks 
league’ let you see who’s regularly contributing, while the ‘metadata engagement’ reports lets 
you see the most prevalently used and accessed tags. We like the ‘referring page’ data that 
visualises top user journeys. While TyGraph offers a search analytics report it offers little over 
the SharePoint search analytics, however it does place the data into the TyGraph warehouse.  

Overall, if you have PowerBI skills then TyGraph offers a wealth of data to interrogate and 
combine to reveal insights. Non-technical teams, such as communicators, will be disappointed 
that simple reports focused on their needs are not available out of the box. 
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3+ 7. ANALYTICS



ATLAS

Although Atlas works well as a responsive design in a mobile browser, ClearPeople say users 
mainly access it as part of the Teams or SharePoint mobile app experience, or as a web-app 
delivered through device management systems such as Intune. This has the advantage of 
familiarity, but we do find that Microsoft’s approach leads to potentially complex interfaces. 
Those designing rich intranet home pages should note that SharePoint is not adaptive, so all 
web parts will appear even on the smallest screen.  

Atlas improves on SharePoint navigation for mobile users by adding a clear cascading menu 
system, which works well with touch screens. Items in the Launchpad menu can be set to 
appear on desktop only, simplifying the mobile navigation where wanted. Unfortunately, this 
isn’t possible with other parts of the menu so could feel overly comprehensive for a mobile 
environment.  

There are some well-thought-through enhancements for mobile workers though. For 
example, the ‘Add It’ web part makes it easy to contribute to Workspaces on the go without 
navigating to them first. Even annotations to a procedure page can be fed back in this way 
from a mobile device.  

ClearPeople says that the HoverPoint web part is often used to augment manuals for 
field work, which we think would work well. It is also possible to give each user their own 
Workspace and push content into it based on attributes, such as skills. In this way, operating 
procedures can be delivered only to qualified engineers, for example.  

Note that, being M365 based, all users will require licenses and an Entra ID login to enrol, 
making it less versatile for frontline workers than some other options in this report. 
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2.5+

Atlas responsive design shown on a mobile screen; the global menu reorientates  
itself to appear at the bottom of the screen within easy thumb reach.

8. MOBILE & FRONTLINE SUPPORT
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THINGS TO BEAR IN MIND
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Atlas isn’t, and doesn’t try to be, a traditional communication intranet. In many areas it relies 
entirely on SharePoint, staying clear of interfering with the default Microsoft functionality, 
instead focusing its efforts on adding value through information management. None of this 
should be an issue if you’re comfortable with the way M365 provides these capabilities or you’re 
happy to use Microsoft Viva for employee experience features. Likewise, if you’ve already 
invested in Power Platform you’ll be able to easily address any specific workflow and reporting 
needs that are not catered for by M365, Atlas or TyGraph. 

The quality of, and the way in which people understand, taxonomy will be critical to the 
success of Atlas in an organisation. While tagging and organising everything will bring value in 
the ability to filter and personalise, this may be at the expense of simplicity – with page content 
being dynamically built and multitudes of options to select from in menus (that span Atlas and 
Microsoft screens). It’s likely therefore that technical support, either in-house or from a partner, 
will be needed to effectively manage an Atlas intranet. 

It’s also worth noting that Atlas is at the higher end of the pricing in this report. While it only 
requires the most basic M365 licence to function, some of the features described in this review 
build on and enhance capabilities that are optional extras in Microsoft 365, such as Microsoft 
Topics and SharePoint Premium. Potential buyers should check the M365 licensing position 
when evaluating capabilities for their specific implementation.  

Why choose this product
For organisations looking to invest in information management and resolve problems such 
as site sprawl or multiple poorly organised document repositories, Atlas builds on Microsoft’s 
capabilities to provide a rich and capable solution. The product’s features and vendor services 
take the effort away from users to automate tagging and simplify knowledge curation. 
Equally, any business with plans to further exploit their collective knowledge, through the 
implementation of GenAI tools or otherwise, will find a great deal to like about the Atlas solution. 
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Vendor roadmap

Roadmap image provided by ClearPeople.

Back to index



The product in a nutshell

Last updated: January 2024

2,000 - 20,000 employees

Typical deployment:

Company locations: Blink is a frontline-employee 
and mobile-first solution, 
providing excellent 
communication features and 
practical tools in an easy-to-use 
interface on all device types. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

http://www.joinblink.com
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Blink was launched in 2018 as an 
employee app, and since then 
we have watched the product 
evolve into a highly effective 
frontline-focused tool. The UK-
based vendor, also called Blink, 
has grown significantly in size and 
client-base in that time, taking on 
customer feedback to develop its 
offering in all the right ways.  

The focus Blink places on the 
deskless audience is among the 
best we’ve seen in this report 
and makes a compelling choice 
for organisations with a frontline-
heavy workforce. While the 
communications features may not 
offer the sort of depth that internal 
communicators desire, it does 
provide an excellent approach to 
reach the frontline with attractive 
content. The community and 
engagement features are also 
first-class, meaning two-way 
communications are easy to 
encourage.  

The approach to practical 
tools and integrations works very 
well. There is a helpful read-only 

integration with SharePoint, giving 
the frontline access to content 
stored there without needing a 
licence; although, additional M365 
integrations are lacking. Other 
platform management features 
are also somewhat basic, such 
as content life cycle and search 
management, so those looking 
for a comprehensive or all-in-one 
solution may be disappointed. 

However, Blink provides an 
excellent companion to systems 
more frequently needed by 
desk-based employees – such 
as knowledge management 
solutions. It’s also an effective 
communications channel, 
meaning internal communicators 
could easily add it into their 
matrix instead of expecting Blink 
to run them all. Overall, Blink 
would suit any size organisation 
that has a significant frontline 
workforce, although larger 
organisations should explore the 
price options with the vendor as 
it’s among the more expensive 
products in this report. 

Blink owned by Blink 

SUMMARY 
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Engineering and 
manufacturing

Property and 
construction

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Healthcare Retail

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes, 
multi-year commitments. 

Some Expert Services to help build 
out bespoke microapps or workflows. 
Blink will help with the launch of the 
app, including sites and supporting 
end users. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Majority  
ready-to-run

Branding opportunities

Good branding, 
complex options

Transport & Logistics
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COMPANY AND PRODUCT

Company details

Company
Blink 

ISO 27001  
certified

Yes  

Data residency
Blink services hosts customer data across 

at least three zones, currently Ireland, 
Australia and America. Offsite, encrypted 

backups are held in Google Cloud at 
Google in Belgium, Australia and America. 

Alternative AWS / GCP regions are 
considered upon request.   

Company founded
2013   

Product launched
2018

Typical client size c
2,000 - 20,000 employees 

Largest deployment so far c
Elara Caring, 30,000 employees,  

US-based   

Customers c
Clients include: Go North West,  

Stagecoach, Tonkotsu, Medequip, Salutem,  
NHS Fife. Please see their website for  

other case studies. 

Partner locations
Most implementations are done in-house, 

however Blink has implementation partners in 
the US, EU, UK and Ireland. 

Company locations
London, UK (HQ), Australia, USA 

https://joinblink.com/case-studies/go-north-west
https://joinblink.com/case-studies/stagecoach
https://joinblink.com/case-studies/tonkotsu
https://joinblink.com/case-studies/salutem
https://joinblink.com/case-studies-home
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Accessibility   
Contrast can be set by the individual user, individual users can change the font size of what they’re 
seeing and keyboards can be used for navigation. 

Name of product 
Blink  

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

*Any other SAML 2.0 compliant identity provider
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Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

* Blink leverages Elastic Search natively within the application and has federated search capabilities out of the box from 
Microsoft for SharePoint Search. Additional search engine integrations can be reviewed on request.

Pre-configured Editable
Right to left script 

supported Other*

User interface multi-language 

* Blink will work with clients to configure multi-language options for interface text. 
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Reverse-out options
At the customer’s request, data will be deleted within 30 days of contract termination, although data 
will remain within backups for a further 7 days. Access logs are maintained for at least 90 days for 
security purposes. Upon request customer data will be returned in an open file format. 

Product update process
This will depend on the feature set. Typically, all updates are automatically released to every customer. 
A production and test tenant can be provided upon request. Test tenants are hosted within the Blink 
production environment but allows customers to test Blink features, functionality, and integrations 
without affecting their primary tenant.  Customers can also be invited into their testing program for new 
features prior to go live.  

User communitycc
Blink run regular customer Industry / Technology / Trends webinars, have a monthly newsletter called 
‘The Shift’ and their Customer Advisory Board brings customers together to share learnings, insights, 
and impact. 

Product updatesc
Blink is an evergreen Software-as-a-Service solution. As such, updates are frequently released and 
all customers receive automatic updates. Mobile end-user apps are updated as per the device’s 
auto-update policy, with desktop app releases either being via auto-updater or via notification of new 
releases depending on the installation mechanism. 

Email support Phone support Chat support Online portal 24/7 support Oǽce hours 
only*

Technical support

* Support requests can be submitted all day, every day. Business hours are Monday to Friday, 08:00 to 23:00 UK time. 

Set-up and support

Set-up process for new clientsc
Blink have an in-house implementation team specialising in the delivery of their product. Depending 
on customer size and complexity, their rollout process averages between 4-12 weeks. Each customer 
is assigned an Implementation Manager to coordinate the delivery and provide best practices and 
tailored support along the way. 

Current versionc
Desktop app version is 2.2.1, released on August 31, 2023; Android app version 2.102.10, released on 
August 7, 2023; iOS app version 3.134.0, released on August 21, 2023 
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Blink says: “Blink is the employee super-app designed to give all team 
members ó no matter who they are or where they work ó equal access to 
the resources they need to succeed, while feeling connected to a shared 
purpose. We believe in two essential truths:      

Î That employee experience is a true competitive advantage (employee 
experience and customer experience are undoubtedly linked, and the 
more engaged, loyal, and satisfied your employees are, the better business 
outcomes will be)      

Î That businesses with a frontline workforce cannot roll-out the same 
employee experience tools that work for desk-based employees and 
expect to see results. 

Disconnection is a huge strain on frontline organisations; employees feel 
isolated, unheard, and unable to communicate with peers or managers. This 
creates feelings of underappreciation and dissatisfaction. Operationally, 
employees often struggle to access simple items like handbooks and forms.        

Companies have invested in platforms and tools to address these 
challenges, and improve the employee experience, but not all tools are 
designed with frontline realities in mind.  Many involve complex log-in 
processes, and add to the burden for frontline workers. This causes myriad, 
overlapping issues including employee attrition, lost productivity, and 
wasted company spend. 

Blink’s mobile-first super-app offers employees a ‘digital front door’ via 
frictionless single sign-on. Our ‘Identity’ / IdP allows seamless handoff to 
any application from Blink ó even if workers don’t have a workplace email 
account ó so everyone can access self-service shift swaps, payslips, 
additional hours, promotion opportunities, and more ó plus access to all 
systems and information. Blink users open the app up to 7 times a day, 
and the app’s capability to connect employees with these resources ó 
sometimes for the very first time ó is a major driver for such high, and 
sustained, adoption.        

In Blink, leaders have the analytics required to improve the employee 
experience over time. And Blink’s in-app news Feed, Chats, Survey, and 
Recognition features help build a positive company culture that’s reinforced 
and supported by highly engaged employees.       

Blink’s unique onboarding approach delivers industry-leading activation 
figures. We have a wide variety of activation options available out-of-the-
box to suit any organisation or worker, while ensuring secure and low-
friction activation.      

Blink has transformed frontline life at 300+ organizations across the world, 
reducing attrition by 26Ţ, boosting software adoption by 5x, and achieving 
3x survey response rates. Blink helps create work environments where all 
employees are engaged, empowered, and can excel in their roles ó and 
organisations get real ROI.”

Voice of the vendor
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Voice of the customer
We received a high volume of responses from Blink customers and the 
feedback was very positive, with everyone praising its ease of use and, 
as one customer highlighted, “its best asset is purely how intuitive it is to 
pick up”. The ease of access for frontline employees was also frequently 
praised, with one customer saying that Blink is, “invaluable for staff working 
at multiple locations”. The Hub was praised by a handful of customers 
as it, “makes it easy for employees to access what they need”. Another 
customer added that the Hub, “is a useful alternative to providing staff 
with individual Office 365 subscriptions”. Two-way communication and 
employee engagement were also frequently flagged as positive, with one 
customer summarising nicely: “Blink has drastically improved the way we 
communicate with our team members, in a recent survey they already feel 
more listened to and this is all down to Blink.” 

Suggestions for development were mixed, however requests for more 
detailed analytics was mentioned a handful of times, as one customer says, 
“it is quite manual and a time-consuming task” at present. Additionally, one 
customer flagged that the pricing structure is chargeable by total users, not 
by active users, and combined with the fact it’s “difficult to get data reports 
on who is logging in” means that this is working out more expensive for 
them. Further personalisation of content was requested by a few customers, 
particularly around developing the Journeys feature as currently, “the 
employee doesn’t realise the post is for them”. Other triggers, beyond 
onboarding, were requested for Journeys too, such as an employee’s “in-
app engagement levels to try and encourage engagement”. Enhancements 
to search, a “refinement of the Hub structuring interface” and additional 
inbuilt integrations were also requested. 

The experience of working with the vendor is wholly positive, with one 
customer summarising nicely: “The vendor is amazing. They partner with us 
to complete projects or work through any desired improvements as they 
are able. Great partner to work with!” Customers report that the experience 
has been positive throughout the project, from initial research, “providing 
support and training”, then into post-launch when, “they are always happy to 
help and prompt whenever we have questions or issues” and beyond where 
“we have face-to-face meetings to discuss our ever-changing business 
needs; location and travel has never been an issue”. 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Mobile- and frontline-first approach. 
Simple to use and attractive. 

Number of places to visit for 
communications may take getting used 
to. Desktop may not suit those looking 
for comprehensive design options. 

2. Publishing & 

Communications Management           
Simple but effective approach 
to communications. Urgent 
communications particularly well-
served. 

A communications channel, rather than 
a tool to manage a suite of channels. 

3. Community & Engagement People-focused with a good range of 
features available. 

Moderation of Chats is missing. Some 
features have room for expansion but 
are still strong. 

4. Integrations & Services 

(Including M365)           Inbuilt microapps and deep links work 
well. 

M365 integrations are minimal. 

5. Information Finding & Search          People finding works well. Federated 
search has the potential to be effective. 

Search experience is basic. There aren’t 
any search management tools. 

6. Administrator Experience Easy to administer without needing 
technical knowledge. 

No life cycle features. Platform overall 
is simple, so missing comprehensive 
management some may want.  

7. Analytics           Some helpful features to improve 
adoption and engagement. Mandatory 
reads handled well. 

Basic charts and data. No search 
analytics. 

8. Mobile & Frontline Support           Very strong app, particularly for the 
frontline. 

Have to scroll to the top of the screen 
for the search bar. 

4+

4

2+

2.5+

2.5+

2+

2.5

5
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Blink is designed from a mobile- and frontline-first perspective (please see Scenario 8 for 
specifics), which means the resulting user experience is simple but highly effective. The desktop 
environment is consistent with that of the mobile, providing a lightweight but valuable platform. 
There is a desktop app too, which helpfully means employees don’t have to remember to load 
the browser environment.  

Navigation in both environments is straightforward, although there are a few different places to 
visit for communications that employees will get used to over time. ‘Chats’ is where conversations 
take place (see Scenario 3), there is a ‘Directory’ menu, and the ‘Hub’ is where links, tools, and 
reference materials are stored in configurable ‘sections’ and / or folders. The Blink home page 
focuses on a ‘Feed’ menu, which is the home for posts for selected audiences, integrated 
notifications, and for content shared from elsewhere in Blink – including from within Chats.  

Blink does an excellent job of helping people keep on top of tasks. The traditional bell icon is 
where people find notifications associated with Blink itself, such as someone liking a post you’ve 
created. Dots highlight new notifications in the bell and are also used elsewhere in the navigation 
when there’s new content to see. On the mobile home page a ‘tasks’ bar highlights activities, 
such as completing a survey or reading something that’s mandatory. On desktop, surveys have 
their own widget, with an associated ‘mandatory reads’ banner that masks the search bar, an 
experience we feel could be improved. Please see Scenario 4 for details of integrated notifications. 

There is a surprising range of branding and design options available to admins, including those 
needing complex approaches to reflect multi-brand organisations, for example. The design 
options are particularly effective on mobile. In comparison, the desktop environment remains 
simple in appearance, but both reflect a social media-type experience. Blink may not meet the 
needs of those organisations looking for sophisticated desktop designs, but we think it still works 
well. Alternatively, Blink offers a design and branding service if desired, although this might be at 
additional cost depending on what’s requested. 

BLINK
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1. USER EXPERIENCE & VISUAL APPEAL4+
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Posts are frequently used by internal communicators and are easy to create on the go. 

Blink’s approach to publishing and communications management is simple but effective. 
While it doesn’t have the depth of features offered by other products we’ve reviewed in this 
report, it works very well given its purpose to reach frontline employees effectively. Those 
communicators working with a range of channels would do well to consider Blink as a discrete 
channel in the mix, rather than a platform for managing them. For example, Blink says they have 
set up integrations with digital signage in the past and there is a Feed API for sharing posts 
outside of Blink, but this doesn’t come as standard. 

Posts created directly in the Feed are likely to be the most common starting point for 
communicators. Feed posts look and feel a lot like posts in familiar social media channels, 
although surprisingly have more advanced formatting options, such as header types 
and dividers for more complex posts. Pasted links will embed content in the post where 
supported, such as videos from Vimeo, making the experience more interactive than a 
simple link. 

A ‘Blink Assist’ button opens an AI that will help with creating or editing a post as desired. 
Content is created using natural language prompts, such as “Write a post thanking my team 
for all their hard work”; publishers then choose from a ‘post type’ list to complete the action, 
such as “turn my post into a thank you message”. The editing options will change the tone and 
refine elements such as the length or complexity. The resulting post is provided in quotation 
marks for the publisher to edit and add optional elements such as attachments. 

Intranet and Employee Experience Platforms 216clearbox.co.uk

2. PUBLISHING & COMMUNICATIONS MANAGEMENT2.5+



BLINK

Intranet and Employee Experience Platforms 217clearbox.co.uk

BLINK

Publishers apply a category to a post, which helps readers filter their feed, although automatic 
tagging using the AI would be a helpful development. We think it’s a shame that multiple 
categories can’t be applied, as this can be appropriate for some messages. It’s also a shame 
people can’t opt into categories to watch a topic and receive relevant posts. Instead, audiences 
are applied in a simple ‘to’ field, where publishers select pre-configured user groups called 
‘teams’ and / or individuals to receive the post. It’s not possible to opt into or out of user groups, 
but new employees are automatically assigned to teams based on profile information from 
Entra ID or a similar tool. This includes ‘direct report’ teams, which is helpful for line managers 
to communicate with their colleagues. People may ‘dismiss’ a post from their Feed to remove 
anything they don’t feel is relevant. 

News scheduling is handled via delivery date and time, and publishers can see their own 
scheduled posts but no one else’s. Alternatively, a ‘Journeys’ feature can help with sharing 
communications at defined moments (please see Scenario 3 for more). Where communicators 
feel a post needs more ‘engagement’ (visibility), there is a ‘boost’ option. This is effective at 
reaching additional people by completing actions, such as sending notifications to those who 
haven’t read it or adding new audience members to the post. This is similar to boosting social 
media posts, so may feel familiar to communicators. 

Blink Assist is a simple generative AI tool that will 
help with post creation and editing.       

The boost option provides tangible tools to help 
publishers reach more people.
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An alternative to feed posts is ‘Pages’ that are stored in the Hub but can be shared into the 
feed on creation. These can be used for longer communications, or those that are helpful to 
store in the context of folders or sections, although Blink Assist is currently missing from Page 
creation. Please see Scenario 6 for more on Pages and see Scenario 3 for information about 
chats and channels, which can also be used for communication. 

Crisis and urgent communications are handled very well in Blink. Firstly, priority posts are 
pinned to the feed so that they aren’t pushed down the page by newer and less important posts. 
A home page carousel, which automatically scrolls on desktop and can be manually browsed 
on mobile, displays ‘featured’ posts that are chosen by publishers. Push notifications will reach 
people even if the app isn’t open on their phone and there’s the option of an integrated RSS 
feed, for example from a weather alert website, that will add Feed posts when relevant. Finally, 
the orange ‘your tasks’ bar on the home page will display mandatory read content, making it 
hard to miss.

Longer feed posts can be 
well formatted and include 

QYPXMQIHME GSRXIRX� WYGL EW 
embedded videos.

The ‘Your tasks’ menu 
collates activities for people 

XS GSQTPIXI� MRGPYHMRK 
mandatory reads.

‘Pages’ found within the Hub 
menu are a good alternative 

to feed posts for longer or 
persistent communications.



BLINK

There is a clear focus on community and on people within Blink, although organisations have 
the choice of how open it is for employee contribution. For example, the Feed could be open to 
anyone to post to, or it could be restricted to communicators only. Even if the Feed is open, there 
is the option for people to ‘report’ so that admins may review the appropriateness of a post. 

Commenting can be turned off at the post level, which is helpful, but we think it’s a shame 
there’s no way to report a comment for moderation in the same way there is for posts. Emojis 
and GIFs can be shared into threaded comments, and we like the range of available reactions 
on posts. Again, it would be good to see multiple reaction types associated with comments 
too. Automatic translation (see Scenario 6) of comments is possible, which is great for multi-
lingual organisations. 

Blink includes several effective methods to gather employee feedback. There are polls in 
the Feed, which work a lot like social media platforms for admins and end users. Within the 
admin portal there is the option to create pulse surveys that are built with a single question, 
or longer surveys of multiple questions. Answer types fall into four categories –  degree of 
agreement, opinion number scale, yes / no, and free text – which should serve most needs. 
Targeting is possible to user groups or individuals and the survey displays as attractive visual 
cards that flick through as the questions are answered. The results include a good range of 
data, including sentiment analysis. 

Blink’s community features are strong and work particularly well on mobile.
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For conversation and collaboration, there are ‘Chats’. This is where people can send one-to-
one or group messages, which might be to their ‘team’ (user group) or to their broader contacts. 
Alongside these ‘organisation-agnostic’ chats are ‘Channels’, which are associated with a team. 
For example, in a retail organisation, the ‘Oxford Street’ and ‘Piccadilly’ stores would therefore 
have their own all-store Channels, but there may also be an ‘Oxford Street Christmas’ Channel 
for planning a busy time of year. Note there are no restrictions on who can start chats with 
whom, which we feel would be a useful admin control. 

Chat members can post messages to each other, which includes familiar ‘reply’ and ‘forward’ 
options. There aren’t any reactions for individual messages, which is a shame and something 
people are likely to expect. However, there is a range of ‘Chat Super Powers’ available that make 
up for the lack of reactions: file, photo, and video attachments are familiar, but there is a ‘tea 
round’ power that decides who should brew the next round, ‘confetti’ to celebrate an event, and 
‘share address’ for those looking to meet a colleague in a new location. Chats are well thought 
through and would absolutely make a suitable replacement to unauthorised technology, such 
as WhatsApp.  

There is a pleasingly simple ‘microapp’ in the Hub (see Scenario 4 for more on microapps) that 
allows people to award ‘Kudos’ to their colleagues. A simple form begins with types of award 
being given, followed by recipients and a message field. There’s a choice of who to share the 
Kudos with: for example, a ‘happy birthday’ message may be best shared with an appropriate 
team, whereas ‘thank you’ could be a message that’s shared with the whole organisation. 
Gamification could enhance Kudos, but we really like the simplicity and think this is an excellent 
feature that many organisations would appreciate.   
 

CLERRIPW EVI JSV WTIGMǻG 
conversations among a team.

The ‘Chat Super Powers’. Awarding Kudos is  
easy via a simple form.
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Finally, Blink includes ‘Journeys’ to aid with communication with new starters. On a given 
number of days after a trigger date, a prepared post is sent to the individual’s Feed, to ask them 
to order uniform for example. The journey may contain several steps triggered at different times, 
automating aspects of the onboarding process and introducing people to the app. We think 
a small but significant improvement to Journeys would be personalising the messaging, so 
that posts say “Welcome Nick” for example. The Kudos feature mentioned above would also 
benefit from this development and was an area customers fed back about too. The individual’s 
registration date (on Blink) and start date with the organisation are currently the only two trigger 
dates. However, Blink are planning to add other profile fields and dates to expand the functionality 
for additional events, such as annual reviews. We think expanding the range of date triggers would 
be helpful for organisations to make good use of this tool, but it’s a great starting point. 

Overall, Blink offers an excellent range of simple community and engagement tools. While 
some could benefit from expansion to make them more comprehensive, they will still serve 
organisations well.  

Creating onboarding Journeys is simple and will trigger posts into the receiver’s feed.
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Surveys are easy to create and return a good range of analytics once complete.

 

Creating surveys is easy and can be used to support an onboarding process.
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In the back-end portal there is an app marketplace where admins (likely from IT) are able to add 
some apps, using simple authentication tokens, or are directed to contact Blink to have others 
enabled. The majority of integrations rely on contacting Blink to get them set up, which is helpful 
for those who don’t have resource to manage development in-house, but is also a shame for 
those wanting greater control. The resulting integrations then take a variety of forms. 

Firstly, notifications from integrated systems can be posted directly into the feed. For 
example, a manager could receive a notification from Workday that a time off request has been 
received from a team member. Alternatively, someone could receive a post from ServiceNow 
to let them know a ticket has been updated. Clicking on these notifications takes people into the 
source system via a deep link (where the tool opens within Blink instead of opening a new app) 
with single sign-on supported where available. 

The Hub is where people will find links to business systems, which also supports single sign-
on and deep linking. This is particularly helpful for the display of payslips, which can pose a 
challenge where HR system log-in details often have to be frequently updated and employees 
are likely to forget their credentials. We like that the Hub’s ‘suggested for you’ quick links use AI 
to surface genuinely frequently used tools or Pages to the individual. It’s also helpful that users 
can add their own links here too.

There is a good range of practical features that complement the social and communication tools well. 
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Also within the Hub are microapps –  simple form-based tools that help with the automation 
and simplification of tasks. It’s possible to connect microapps to third-party systems, such as to 
pass an incident form into a health & safety monitoring tool, but the vendor says they are often 
used instead of dedicated business systems. Blink has a range of microapps pre-configured for 
organisations to choose from, such as awarding Kudos (see Scenario 3), or ‘open shifts’ to help 
locations fill shift slots (see Scenario 8), and they say they are happy to develop others on request.

There are two ways people can access external document repositories, such as SharePoint 
or Google Workspace, via the Hub. The first is through a deep link to a specific file, folder or 
page, or alternatively a publisher could create a Blink Page with a series of embedded links 
that subsequently open as deep links. It’s worth noting that Blink provides read-only access 
to SharePoint content, meaning it’s possible to surface SharePoint materials to those without 
licences and at no additional cost. This is very helpful for frontline workers. 

Other Microsoft integrations are more limited. It’s possible to start a Teams (and Zoom) meeting 
from a Chat, but there are no other Teams integrations out of the box. Blink says they can use the 
API to bring SharePoint news, Teams notifications or Teams posts into Blink. They have also said 
they’re currently working with a client to develop a Viva Engage integration so that Blink content 
could be passed into it, but this is likely to only be available to other clients on request. 

Overall, Blink includes some helpful services and simple integrations that will benefit a 
frontline audience. It’s not as fully featured as other products in this report however, and those 
organisations with sophisticated needs may need to consider an additional tool alongside Blink.

 

The app marketplace includes a variety of integrations and tools that admins or Blink can add to the platform.
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It’s helpful for people to access 
payslips and then be able to 
easily navigate back to Blink.

There is a read only integration 
[MXL SLEVIPSMRX� WS YWIVW GER 

view content without a licence.

It’s easy to start a Zoom or MS 
Teams call from within a chat.
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There is a search bar in the desktop environment that’s always visible, although it is masked by a 
mandatory read banner when there is one to action. On mobile, users must be at the top of a page 
to see and access the search bar. The search remembers recent search terms on mobile, and 
suggested results are displayed while typing on desktop. Results are shown in tabs grouped by 
content origin, such as ‘Hub’ or ‘Directory’, but there aren’t any other filters or refiners. All content is 
indexed, including the content of attachments, but there is no support for alternative spellings or 
stemming. Federated search with integrated third-party systems, such as to find ServiceNow tickets, 
is possible using APIs. 

The categories at the top of the Feed refine what’s displayed there, but we think it’s unusual that 
categories aren’t a search filter (or even a term that’s searchable). Publishers may add hashtags to 
content and this will group posts; however hashtags in comments are not returned in results. There 
aren’t any search management features, such as the option to add topics to posts, sponsored 
searches, or likely answers.  

Results for people are returned in the search, or there is a separate ‘Directory’ menu. There is a 
Directory search in the desktop environment, while on mobile the Directory can only be browsed. 
People may search for their colleagues using terms found in any profile field, although alternative 
spelling suggestions here would be helpful. Profile pages are simple but useful, displaying the 
files the two people have shared with each other for example. Organisations may choose to let 
employees edit profile fields, or these can be fed from source systems. Someone’s manager and 
direct reports display on their profile page, and we like the simple org chart that is easy to explore. 

Overall, the search is somewhat basic and we’d like to see more done to improve the experience. 
For example, the introduction of some search management tools or refiners would improve the 
search experience greatly. However, given Blink’s focus on the frontline and social media-esque user 
experience, it’s worth considering that a browsing-oriented approach may actually suit end users.

Search results are presented 
GPIEVP]� IZIR SR QSFMPI�

Federated results are  
presented in separate tabs.

The org chart works  
well on mobile.
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Administrative tasks are completed in a separate desktop portal and overall Blink is easy to 
administer without the need for technical knowledge. It can be tricky to find some settings 
though. It took us a while to work out where to create a new Channel for example, but there is 
helpful guidance on Blink’s website that’s accessible from the portal in some places.  

Users aren’t automatically assigned permissions, this must be done manually by site admins 
but is straightforward. Site and app navigation is largely pre-configured, as is the design of the 
app and desktop home page. As discussed in Scenario 2, there are ways to highlight content and 
topics, but this lack of home page flexibility may feel restrictive. News categories are configurable, 
but only by Blink at present. 

The Hub is one place where administrators control the structure, by adding categories and 
folders that links, tools or ‘Pages’ are placed into. Pages include the same rich text editor from 
Feed posts and are also associated with audiences, allowing them to then be shared into the Feed 
where wanted. The Blink Assist AI isn’t available here, which we think is a shame as it’s more likely 
to be helpful with these longer-from pages. We like the ‘protect page’ toggle for sensitive content, 
which requires the reader to authenticate before it opens. We also think it’s helpful that Blink will 
integrate with Canva or similar to help with Page layouts.  

Where someone has selected alternative language settings, they may auto-translate 
comments, posts, and Pages with an ‘allow translation’ toggle set by a publisher. In each case the 
end user must press a button to generate the translation. Alternatively, publishers may upload 
Pages in different languages with separate audiences, but these versions aren’t linked, so changes 
would need to be noted and manually applied to each version. 

There aren’t any inbuilt content life cycle tools, beyond publish and unpublish dates that are 
manually set by the publisher. Blink says they can set up a PowerBI dashboard and reports on 
request. However, we think it would be helpful for the Hub dashboard to be developed to display 
simple information, such as last updated and number of hits.  
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such as triggering download reminders to employees.

Admins have access to  ‘Activity’ and ‘Engagement’ dashboards that display a handful of simple 
charts, with the option to filter by ‘Team’ and adjust the date range of data. Overall, these are 
quite basic when compared to other products in this report. For example, the addition of data 
comparisons would be helpful, such as comparing activity to the same time last month or year. 
The overview of reach and impressions for each Feed post is helpful though, as is seeing the 
overall Team engagement with the Feed in a widget on the home page. 

The chart displaying the percentage of engaged, passive and inactive users is useful for 
understanding whether a content strategy needs to change. We also like a button labelled 
‘improve registration score’, which helps with adoption by triggering notifications to those who 
have previously received invitations but not registered on the app yet. Helpfully, these are 
sent via app push notification, SMS, and / or email as appropriate for the individual. 

Mandatory reads are handled well in Blink, where publishers may choose to make any Page 
mandatory. By sharing a link to the Page into the Feed at the point of creation, they will boost 
the visibility beyond the ‘Your tasks’ notifications. Admins see a progress percentage in the 
admin portal showing who has read the Page. Where people need reminding, admins can 
trigger this directly from within the analytics. The results are exportable to CSV, and Blink has 
said they will integrate with a third-party system if requested. 

Overall, there is a good range of simple charts on Blink with some helpful features for 
admins, although we think there is room for improvement, a sentiment echoed by customers. 
Hub data, for example, is missing completely although is on the roadmap. There is also no 
search analytics, although Blink says this hasn’t been requested by clients. Blink say they 
will configure PowerBI dashboards to display more detailed information if wanted, although 
we think it’s a shame these requests aren’t subsequently automatically applied to their own 
dashboards. We like the ‘vote for new features’ link within the analytics, where Blink customers 
are able to easily request changes. 
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Blink was designed with the frontline in mind and the focus on a mobile-first experience is 
clear throughout. Blink is an excellent app product and one of the best we’ve reviewed in 
this report. Most of the scenarios also cover the mobile experience, so please do read the 
whole review to get a full sense of the product. 

Firstly, it’s very easy for frontline workers to gain access to the app. Blink is available in 
public app stores, but it’s Blink’s commitment to visit customers on launch that makes a 
difference here. They will provide branded materials, such as posters that include QR codes, 
then visit sites as they launch the app to help people gain access. Once adoption rates for 
a client hit 70Ţ the rollout team will hand over to the customer success team to refocus on 
best practice. This is an unusual service from a vendor that is very helpful for admin teams 
and their often geographically-dispersed frontline workers.  

As mentioned in Scenario 7, it’s easy for administrators to trigger reminders to people 
who haven’t downloaded Blink. This helps boost adoption, but also takes the burden of 
finding out about the app away from the employee. Once set up the app will keep people 
logged in, or authentication can be set up each time as desired. This includes multi-
factor authentication if strict security measures are needed, or could be a simpler use of 
biometrics stored in the device.  

The user experience is excellent, with a minor irritation being having to scroll to the top of 
the Feed to see the search bar. However, the app is very easy to browse so this may not be an 
issue for some people and Blink says they are working on a fix. To further aid the experience 
for frontline workers, there is a helpful ‘do not disturb’ setting that allows people to enter their 
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working hours to avoid being disturbed at home. This is beneficial for those organisations that 
face legal or union challenges regarding people’s access to business tools in their personal 
time. This is also useful for those who work outside of ‘office hours’, such as night shift workers, 
who want to avoid being disturbed when the app is perhaps at its busiest. Additionally, for those 
with poor phone signal the Feed and Chats are cached for offline reading; we think it would be 
helpful to offer people the opportunity to ‘save’ Hub content for offline reading too. 

Blink’s features have been set up with the frontline in mind. So deep links, microapps, and other 
integrations mentioned in Scenario 4 are simple to complete, highly relevant, and effective for this 
audience. The ‘open shifts’ microapp is particularly helpful for this audience, both for managers to 
advertise empty shifts and for employees to volunteer for additional ones. Adding multiple shifts 
is completed via a csv upload, which can cope with up to 500 shifts at a time but means each 
must be manually created or uploaded from another workforce management solution (WFMS). 
Integration with WFMSs is on the roadmap and would simplify things for admins. The experience 
for employees is a lot smoother, however, and it’s easy for them to request a shift plus see their 
schedule. 
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and navigate the app (this example is from Abellio’s launch day).
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The communications and social features (discussed in Scenarios 2 and 3) will help get top-
down news out to those who can be physically hard to reach, while also helping to create a 
sense of community across organisations that might be geographically spread-out. The facility to 
replace unofficial tools, like text messaging or WhatsApp, with Blink Chats is also very helpful. 

Unlike other products in this report, there isn’t really a need to provide a pared-down version 
of Blink for the frontline as that’s its starting point. However, where Blink is being used across 
an organisation, it’s the use of audience segmentation that will retain a simpler experience for 
the frontline. This is particularly important in the Hub, where tools and Pages can be targeted as 
needed. This not only means a pension policy page for the UK isn’t seen by those in France, but 
also where a business tool is only relevant for electricians their bricklaying colleagues won’t see it. 

Overall, Blink is very easy to use and allows busy frontline workers to quickly navigate to what 
they need and complete tasks simply. For organisations with frontline workers, we think there is a 
lot to like, and this would make an excellent tool for them.

‘Do not disturb’ is an unusual but 
very helpful setting.

These screenshots are from the same Blink instance but  
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Blink is clearly designed with the frontline in mind, with a pleasingly simple user experience 
as a result. However, this may mean that for those looking for a comprehensive platform that 
meets desk-based workers’ needs, such as knowledge or document management, Blink may 
be too simple. The Scenarios with lower scores are those often needed by organisations with 
desk workers, for example. Blink does offer to work with clients to develop or expand on the 
platform’s core features, which may serve desk workers’ needs more effectively, but we feel 
more control could be placed into client’s hands without the need to pass requests to the 
vendor. 

Blink is a more fully featured employee app product than many others we’ve seen, which is 
what makes it a compelling choice, even in businesses that have desk workers. For example, 
we like the vendor’s position as a communications channel rather than a communications 
management tool; or even being a frontline accompaniment to a desk-based tool. This means 
a second product, even from among those we’ve reviewed in this report, could meet the needs 
of desk workers while Blink effortlessly meets frontline needs. The fact that Blink offers read-
only access to SharePoint content, meaning frontline workers won’t need that additional license, 
makes this approach even more attractive.  

It’s worth noting, however, that there are quite varied price points for different size 
organisations. Those under 5,000 users will be pleasantly surprised, while those that are larger 
will see Blink is among the more expensive products in this report. If it is acting as an alternative 
to something like SharePoint, then this may not be an issue, and the benefits it brings to the 
frontline may prove its value beyond the cost. Overall, where there is a more equal split of 
worker types, or where the frontline dominates, Blink will remain an excellent choice. 

Why choose this product
Blink is a frontline-focused, mobile-first product that understands its target audience perfectly. 
It’s easy to use and quick to navigate, making communications, reference materials, and tools 
easy to find. Blink offers organisations alternatives to shadow technology like WhatsApp, while 
also providing easy access to business tools without the need for employees to download 
multiple apps. Organisations of any size that have frontline workers will find something to like 
about Blink. It offers a good companion to desktop platforms too, meaning desk workers and 
frontline workers can be served by products that best suit their needs without clashing. 
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Vendor roadmap

Roadmap image provided by Blink.
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The product in a nutshell

Last updated: January 2024

15,000 - 20,000 employees

Typical deployment:

Company locations: Firstup is an excellent 
comms platform that has 
some powerful tools for 
internal communicators, 
plus a helpful digital 
assistant for practical tasks. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://firstup.io/
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Firstup (formerly SocialChorus 
and Dynamic Signal) are based in 
San Francisco, USA, and launched 
their combined Firstup platform 
in 2021. The company has a lot of 
experience in the market however, 
with SocialChorus having been 
initially founded in 2008, and this 
experience is evident across the 
communications-focused Firstup 
platform.  

The features overall are excellent 
and will appeal strongly to internal 
communicators looking to optimise 
how they reach and engage 
with their audiences. Firstup is a 
powerful communications platform 
that delivers strong capabilities 
around content creation, audience 
targeting, engagement and multi-
channel posting. The Orchestration 
Engine is particularly noteworthy: it 
combines behavioural data with AI 
and applies this to content targeting 
and scheduling to avoid repetition 
across channels. The user experience 
is contemporary across devices, and 
the digital assistant benefits from 
this good UX to provide simple but 

effective access to practical tools.  
The focus on communication and 

engagement features means that 
there are a few gaps in functionality 
in other scenarios, particularly for 
customers that are looking for 
features associated with a traditional 
intranet. For example, the search 
capabilities are limited, and reference 
material isn’t as well served as news-
oriented communications. Content 
governance tools, multi-language 
capabilities, and gamification features 
are also less strong compared to 
other products in this report. Firstup 
says that improvements in several of 
these areas are on their roadmap. 

Overall, Firstup will likely appeal 
to large or complex businesses that 
are looking for ways to address 
employee communication and 
engagement needs. Especially 
those with a significant population 
of frontline workers will appreciate 
Firstup’s focus on mobile delivery. 
Note, however, that it is among the 
more expensive products we’ve 
reviewed in this report, particularly 
for large organisations.  

Firstup owned by Firstup 

SUMMARY 
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Retail
Engineering and 
manufacturing

Base systems

Fully  
standalone

Requires  
SharePoint

You may also be interested in…

Sectors 

HealthcareEnergy and utilities

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user per 
month. One-off payment. One-off 
payment and ongoing maintenance 
fee. 

COSTS TYPICALLY

Slightly higher at the start of the term, 
but generally spread. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes, 
Government / public sector, 
healthcare, frontline users and multi-
year commitments. 

Nothing on top of installation, 
configuration and licenses. These prices are indicative, offering a comparison 

of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

Good branding,  
single choice

Optionally works  
with SharePoint

Transport & Logistics

Other*

*Can connect with multiple HR systems, as well as integrating with a variety of apps and tools to aid the user experience.
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COMPANY AND PRODUCT

Company details

Company
Firstup

ISO ����� certified
Yes 

Data residency
North America and EU 

Company founded
Initially 2008, Firstup (merger 

of Dynamic Signal and 
SocialChorus) founded in 2021. 

  

Product launched
2008 

Typical client size c
15,000 - 20,000 employees 

Largest deployment so far c
Circa 2m users (Amazon,  
across 100+ countries). 

Customers c
Clients include: Amazon, Hilton, BBC,  

Phillips66, AGCO, Swissport, Southern Company 
Gas, Big Lots, Wawa, Boston Children’s Hospital. 

Partner locations
Global 

Company locations
San Francisco, USA (HQ), UK
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Accessibility   
Contrast and font size can be set by the individual user, Alt text is in use for images, and keyboards can 
be used for navigation. Firstup says that they are committed to bring features in alignment with WCAG 
2.1 standards and Section 508C guidelines for mobile. The platform currently adheres to most WCAG 
2.1 guidelines for web accessibility and most Section 508C guidelines for mobile accessibility. 

Name of product 
Firstup  

In transit only In transit and at rest At rest only

Client data encrypted

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*Firstup supports any IDP that is SAML 2.0 compliant.
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Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other*

Document library sources integrated

*Zendesk

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*The Creator Studio supports browser translations, Firstup are investigating the ability to add multilingual user interfaces and 
menus for admins.
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Reverse-out options
Customer data is retained throughout the lifetime of the customer program. Upon program termination, 
Firstup can export and purge data if requested by the client. Backups are retained for a 30-day window 
prior to expiration. 

Product update process
The majority of customers take updates in real-time, though Firstup do allow for those customers that 
like to determine their mobile release through MDM or MAM. Before any release, all notes and key 
updates are provided to their customer base. 

User communitycc
Attune is Firstup’s customer community with over 3,000 active members. Through a series of offline and 
online experiences, customers actively engage around a variety of topics on a monthly basis, including 
content sharing and best practices, industry trends and benchmarks, peer-to-peer networking, and 
product / industry / topic virtual roundtable discussions. Every month, Firstup hosts customer-only 
roundtables on timely and important topics — sharing best practices and keeping attendees on top of the 
latest trends in internal communication and employee experience. In addition, Firstup send out a monthly 
package of “thought starters” to encourage customer teams to create inspiring content for employees. 

Product updatesc
Major releases are quarterly, with minor releases monthly. Occasionally Firstup will make real time 
updates to the platform as well. There is no downtime for customers for any product updates. 

Email support Phone 
support 

Chat support Online portal 24/7 support Office hours 
only

Technical support

Set-up and support

Set-up process for new clientsc
On average, Firstup programs are launched within 6 to 8 weeks, however some customers have been 
set up in days. A dedicated technical services team runs a technical planning schedule and ensures 
that Firstup “does most of the heavy tech lift”. The Firstup customer success team includes around 
50Ţ ex-customers in the group, bringing first-hand knowledge of the platform with them. Firstup only 
requires a few key access points into client data, including provisioning, attributes, branding assets, 
integrations, etc. 

Current versionc
4.9.1 August 2023 
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Firstup says: “Firstup is dedicated to revolutionizing organizational 
communication and employee engagement by harnessing the power 
of intelligent, personalized, and interactive communications. Traditional 
communication methods often fall short, leaving employees feeling 
disconnected, overwhelmed, and disengaged. Firstup steps in to bridge 
this gap, empowering organizations to build stronger relationships with their 
workforce, resulting in higher engagement, lower attrition, and increased 
productivity.  

Whether it’s onboarding new hires, disseminating crucial information, or 
nurturing career development, Firstup is designed to streamline and automate 
the entire employee journey with a focus on the following key areas: 
1.  Personalization: We recognize that every employee is unique, with varying 

needs and preferences. Firstup enables organizations to create tailored 
communication campaigns and journeys for different individuals and groups. 
This ensures that each employee receives the most relevant information and 
resources they need to feel connected and perform at their best.  

2.  Intelligent Delivery and AI Optimization: Timely information delivery without 
overwhelming employees is crucial. Leveraging AI, Firstup optimizes the 
timing and delivery channel for each message, maximizing engagement. 
Priority levels ensure that urgent messages reach the right people first, 
resulting in up to 3X higher engagement across our customers.  

3.  Seamless Integration: Firstup excels at seamlessly integrating across an 
organization’s entire ecosystem, from HR management tools to Microsoft 
Teams. This creates a unified experience for employees both within Firstup 
and inside their daily work tools. Customized, personalized messages 
based on each employee’s profile are ensured. Moreover, employees can 
effortlessly access Firstup from within their existing systems, bridging the 
gap between information sources and engagement platforms.  

4.  Firstup Journeys: The employee experience is a transformative journey, 
comprising countless moments that influence an employee’s commitment 
to an organization. From lackluster onboarding to challenges in navigating 
complex health plans or life events, employees often face hurdles due to 
inadequate communication and guidance. Firstup Journeys transform this 
experience into a seamless, personalized journey. Our dynamic message 
sequences guide employees through critical moments, from onboarding 
to promotions. Publishers can easily automate and personalize each step 
based on predefined triggers and audience segmentation, enhancing 
engagement and ensuring every interaction contributes positively to an 
employee’s journey.  

5.  Analytics-driven Insights: Data is a powerful tool for understanding and 
enhancing employee engagement. Firstup’s analytics capabilities provide 
organizations with valuable insights into how employees interact with 
communications. This enables data-driven decision-making, including 
predictive analytics that can identify individuals or cohorts at risk of attrition, 
allowing organizations to address problems before they arise.”

Voice of the vendor
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Voice of the customer
What customers like the most about Firstup are its flexible and powerful 
features to create content and target various audiences, including 
frontline workers, across multiple channels. “The ability to create dynamic 
audiences based on employee data” is what stands out for one customer, 
and they continue: “Also, creating content in one place but being able to 
push it to several locations.” According to another customer, “the mobile 
app is easy to deploy, works well, and has a positive impact on how 
employees engage with one another”. In a similar vein, another customer 
puts it succinctly: “The product has allowed us to reach employees where 
they are, wired and unwired.” 

When asked about product improvements, a few different suggestions 
were made. One customer wants “more in-depth data around campaigns 
and user activity” and continues: “For example, we really would like to drill-
down on user activity, be able to tie things back to a campaign and view 
metrics by employee groups.” Another customer would also like to see more 
detailed analytics reports: “We would like the ability to compare audiences, 
for instance how engaged are one group of employees compared to 
another. Also the ability to see data over time, i.e. month-to-month and / 
or year-over-year.” Firstup says that this can be achieved in the product 
following training on how to adjust filters in the reports. Another customer 
would like more granular permissions on commenting: “I would like to 
see a read-only option where certain employees lose their commenting 
privileges.” Finally, the current search function is also mentioned as needing 
improvement: “The search is not quick and easy.” 

Feedback about working with Firstup is unanimously positive. “Working 
with Firstup has been a top-notch experience” and “everyone on the 
team is great to work with” are some of the comments we received. 
One customer praises the support during the implementation process 
in particular: “The attention to detail that they gave us during initial 
onboarding was second to none. We really have appreciated the customer 
service we have received from them.” Another customer appreciates the 
sense of partnership with Firstup: “I feel that they are more of a strategic 
business partner than a vendor.” 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Simple and clean user interface, 
consistent across device types. 

Limited flexibility to tailor the layout 
of the home page and the navigation 
menu. 

2. Publishing & 

Communications Management           
Excellent tools for content creation, 
audience targeting, engagement and 
multi-channel posting. 

Communication tools heavily rely on 
high quality employee profile data, 
which may take time and effort to put 
in place. 

3. Community & Engagement Topics offer flexible themed spaces 
with user-generated content to support 
collaboration and discussion. 

Spaces for projects and knowledge 
management are less well served. No 
specific functionality to support ideation 
or gamification. 

4. Integrations & Services 

(Including M365)           
A well-designed digital assistant 
integrates third-party applications in a 
user-friendly way. 

Most integrations are not out-of-the-
box and will require time and effort for 
Firstup to configure. 

5. Information Finding & Search          People search works well with attractive 
profile cards and a simple org chart. 

Search functionality is quite limited, 
with no features for administrators to 
influence search results. 

6. Administrator Experience
A well-designed and logically 
structured admin console groups all 
configuration and analytics functions 
together. 

Management functions for content life 
cycle and setting up multi-language 
support are limited. 

7. Analytics           Comprehensive suite of analytics 
dashboards to track individual posts 
and communication campaigns. 

Search analytics is less strong than the 
other analytics areas. 

8. Mobile & Frontline Support           Many flexible options to enrol frontline 
workers. Well-designed user interface 
works particularly well on mobile. 

Specific features for frontline users 
rely mainly on integration with external 
applications. 

4

3

2.5

4.5

4.5

2.5+

3

4+
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Firstup has a simple and clean look-and-feel, is easy to use for end users and content creators 
alike, and offers an experience that is consistent across device types. The user interface reflects 
the product’s focus on employee communication and engagement, alongside its facilitation of 
third-party business tools. At the top of the home page sits a strip of icons that offers targeted 
shortcuts to the content and resources that users need the most. Below these shortcuts 
are different blocks with post feeds, including a block with shareable content for employee 
advocacy. Administrators can add and rearrange content blocks, but there is less flexibility to 
tailor the home page than with other products in this report. 

Firstup also has an atypical approach to navigation. A hamburger menu takes people to three 
different news feeds (latest, trending, and featured), their bookmarked pages, and a resources 
area. From this menu, users also have access to various ’Topics’ which are themed spaces for 
content, such as an HR space. The approach differs from more traditional intranet products 
with structured mega menus, but we think it works well for a product with a focus on reaching 
employees with targeted communication. 

A key element in the user interface is Firstup’s digital assistant, accessible via a floating lightbulb 
icon. It groups notifications and social interactions in one place and presents them in order of 
importance, helping busy employees to stay on top of things. The digital assistant also includes 
access to shortcuts and integrated systems, so it’s an alternative way to reach content and 
resources. We particularly like the ‘Command Center’ area, which includes a contextual search 
box to help employees find the right information. More about Command Center is in Scenario 4. 

Branding options are simple but flexible enough to create attractive sites and give subsidiary 
companies a different appearance if needed. There are no features to go beyond the standard 
branding capabilities, such as with custom CSS. Firstup say that the focus is to keep the product 
lean and clean. Overall, we find the platform attractive and reminiscent of social media sites, 
especially when used on mobile.

The home page has a strip of icons with links to content and resources, 
followed by various blocks with news articles and content posts.

1. USER EXPERIENCE & VISUAL APPEAL4
FIRSTUP



FIRSTUP

PYFPMWLIVW FYMPH XLIMV TSWX F] EHHMRK ERH GSRǻKYVMRK GSRXIRX FPSGOW  
within Content Studio, an intuitive content editor.

Employee communication is a focus area for Firstup, and the associated functionality is 
excellent. There are a variety of fine-grained, powerful features for internal communicators 
to create and deliver engaging content such as news articles and newsletters. Content is 
administered in Content Studio, a module that stands separately from Firstup’s front-end, 
but has an equally user-friendly interface. 

When creating a post, publishers can choose to start from a pre-configured template, 
such as a monthly newsletter. Alternatively, they can start from a blank page or create 
a simple post such as a dedicated alert. Publishers then build up the article by adding 
or modifying individual content blocks. These can be selected from a rich library of pre-
defined options, such as a video block or a quick poll. Publishers have extensive control over 
how each block will look and what it will contain; colours and font types can be adapted, 
and the spacing between blocks can be tweaked to balance the post properly. Publishers 
can preview the post across device types and send a test message by email, for instance 
to seek approval from a senior manager if required. It’s also possible to combine individual 
posts into larger campaigns, and analytics are available to track a campaign’s success; more 
on analytics in Scenario 7. 
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Once a formal post has been created the publisher must add one or more associated 
audiences. This is done in Firstup’s ‘Orchestration Engine’, where pre-configured audiences 
can be used or created on-the-fly by the publisher. Multiple input sources are supported to 
populate people’s profiles, such as Entra ID for department and location attributes, an LMS 
system for training data, or a payroll system for personal data. Audiences are then built by 
combining these attributes with Boolean logic. 

Audiences are created by combining attributes such as department and work location with Boolean logic.
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We were particularly impressed by the power of the Orchestration Engine to deliver the 
prepared communication intelligently to selected audiences. By using behavioural data about 
how and when employees use the product, the engine will ensure a personalised delivery to 
individual users. For instance, someone’s preferred channel is identified from actual usage, 
active times of day and length of time on the platform are also taken into consideration to 
determine the best delivery strategy. 

The screenshot below illustrates some of the features of the Orchestration Engine. A 
dashboard highlights how many people will be targeted, as well as expected performance 
and audience fatigue. Audience fatigue indicates how much the selected audience 
have been, or are due to be, overloaded with content. Publishers can then switch on the 
‘Engagement Boost’ feature, to make sure that audiences are targeted at the best possible 
time of day and through their preferred channel. Switching on automatic retargeting will take 
care of appropriate reminders. 

The Orchestration Engine predicts a campaign’s performance and automatically  
applies an optimised strategy through the Engagement Boost feature.
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Studio includes a section called ‘Calendar’ to gain an overview of posts that have gone 
out and posts that are due to be published. Filters can be applied based on criteria such 
as author, status, or Topic. It includes snapshot analytics to see at a glance how a particular 
communication is performing.

For urgent and crisis communications, simple posts can be formatted to make them 
stand out. The Orchestration Engine will then assign a ‘critical’ level of importance, and push 
notifications on mobile devices can be switched on. Users will be prompted to acknowledge 
when they have read the post, and the engine will auto-generate reminders, which is a strong 
feature. Posts can also be ‘featured’ with an associated label, such as ‘From the CEO’, which also 
helps with visibility. 

There is good support for communicating outside of Firstup, for instance into MS Teams or 
into a digital signage solution. This is achieved through ‘micro-apps’, which are low-code widgets 
that can be configured and then integrated into other platforms. We were shown a micro-app for 
digital signage that offers plenty of flexibility and templates to design different screen layouts. 
Content is then picked up from a Topic within Firstup and displayed externally. More about micro-
apps in Scenario 4. Employee advocacy is also supported, see Scenario 8 for more.

Finally, reference material follows the same approach as active communications. Posts are 
created in the same manner, and attachments can be added. Reference posts are then saved 
in the ‘resources’ Topic, or within a specific Topic such as ‘HR policies’. Users can subscribe 
to Topics to opt into associated communications, or they can be automatically subscribed to 
relevant Topics. Firstup’s approach to static content is different from the more traditional intranet 
products in this report. Content owners that are used to creating structured subsites will have to 
adapt to Firstup’s model.

The Calendar gives an overview of all recent and future posts against a timeline,  
and includes some quick analytics about each post.
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An example of a community created using the Topic functionality.

Firstup’s focus as a communications tool extends to all users, not just comms teams, and relies 
on the functionality offered in Topics. These are themed spaces with user-generated content that 
support collaboration in communities of practice as well as discussion around relevant themes 
such as sustainability. Topics can be open or closed for membership and posting, and people will 
see recommended new Topics in their notifications. The content creation process is much simpler 
than the full comms tool (see Scenario 2) and is handled directly in the front-end. Users can create 
posts that include a video or multiple images, post a short note or write a longer article.  

Reactions are limited to likes and comments; it would be beneficial to expand the options 
available. Banned words are automatically blanked in comments and users can report comments 
for moderation and removal by admins. Admins can ‘highlight’ comments, potentially to reflect a 
correct answer, and sort them; sorting by ‘most liked’ comments will be helpful during a town hall 
for example. Sentiment analysis and AI-powered review of comments are on the roadmap. 

When creating a post, publishers may include a poll, which can be interacted with via email 
too. This is a very simple approach to opinion gathering, although an integration with MS Forms 
or SurveyMonkey could be used for something longer. Firstup includes ‘multi-step campaigns’ to 
help onboard people, where a series of messages are triggered at set points, such as on the day 
of joining. A more generic and flexible journey builder tool is on the product roadmap. Topics are 
a simple solution for employee recognition, wellbeing or ideation, but there aren’t any dedicated 
features to support these activities. 

Overall, Firstup’s communities and engagement tools work well as an extension of its 
communication focus. The Topics functionality supports social and discussion-oriented spaces, 
but project teams that want to add recent documents or a team calendar to the space are less 
well served. More advanced Topics that can serve as knowledge hub are on Firstup’s roadmap. 
Some social features, such as gamification through points and badges, are missing or are simpler 
than other products we’ve reviewed in this report. We hope to see some of these areas develop to 
make Firstup a more fully featured solution.  
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The Command Center is Firstup’s primary location to access integrated tools.

Integrated applications are presented in the strip of targeted shortcuts at the top of the home 
page. These will either open third-party systems or launch integrated tools, such as submitting 
an IT helpdesk ticket. However, the ‘Command Center’ within the digital assistant is the main 
location for integrated tools. Information is displayed (such as a latest payslip) or workflows 
completed (such as requesting a new laptop), including two-way integrations with source 
systems. We saw examples of Concur, ServiceNow, Zendesk, and ADP. Firstup will add others 
for customers on request, which may incur additional cost, and note that Firstup will complete 
the initial configuration of the Command Center too. Notifications from third-party tools are 
currently not integrated; this would be a helpful addition. 

The Command Center provides an excellent user experience, through a series of simple 
button requests within a chatbot-style interface. We really like this simple but effective 
approach, which removes the need for users to remember which tool does what.

File storage platforms such as Box, Dropbox, Google Drive or Microsoft’s OneDrive and 
SharePoint can be integrated into the search experience of Firstup, so that content appears 
within a separate tab on the search results page. This works well, and we like the possibility to 
restrict federated search to a single folder rather than an entire library. However, there are no 
filters to refine the search results; see Scenario 5 for more on search.

Another interesting approach to integration is the micro-apps that are also mentioned in 
Scenario 2. These low-code widgets can contain any type of Firstup content and be placed onto 
any system that accepts these, such as on a ServiceNow home page or on pages in Google 
Sites or Microsoft SharePoint. This is an interesting way to enrich other tools and platforms with 
Firstup content. Conversely, news articles posted into SharePoint sites can be brought through 
into Firstup Topics.
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Firstup content such as latest news can be integrated into a SharePoint page. 
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A Firstup Topic can be added as a tab to an MS Teams channel. We think this is helpful, 
as Firstup focuses on communication and this will allow project teams to collaborate within 
MS Teams while keeping the Firstup content at their fingertips. The entire Firstup application 
can also be added as an app into MS Teams, making it available in the left-hand navigation. 
Integration of Firstup notifications into the MS Teams alert bell is also possible.

For Viva Engage, there is an API workflow available that will cross-post in a Topic and a Viva 
Engage community, although customers will have to ask Firstup to set this up. Other Microsoft 
content, such as a video in Stream or SharePoint, or a survey in MS Forms, can be embedded. 

Overall, we like the approach that Firstup takes to integration of external platforms. The 
chatbot-style user interface in the Command Center is innovative and different compared to 
other products in this report, and we found it intuitive to use. However, many of the integrations 
require an initial setup and some configuration work to be done by Firstup, so there is time and 
effort required to get going. The same is true for implementing the micro-apps and the Viva 
Engage integration. The various approaches to integration are interesting and powerful though, 
and Firstup is available to offer help where needed. 

Firstup can be added as an app into Teams. 
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Search results from posts, Topics and the people directory are grouped under  
separate tabs, as are the results from other content sources.

The starting point of Firstup’s search is a global search window in the top navigation bar. Search 
results cover posts, Topics, and the people directory, presented under separate tabs on the 
search results page. The body and headline of posts are indexed, then results are returned in 
date order with the most recent first. There are no refiners or filters available, so users must 
manually explore the results to find what they’re looking for. The search results page cannot be 
configured, and there are no features to help publishers improve the findability of their content 
(such as sponsored results).  

There are a number of areas where contextual search is available, such as in the Command 
Center (see Scenario 4) and in the calendar view of the Studio module (see Scenario 2). A 
contextual search within Topic pages is on the product roadmap. Some useful reports are 
available, for instance to see the most popular search terms (see Scenario 7). The product does 
include a federated search capability with content from external platforms such as Google Drive, 
Microsoft OneDrive and SharePoint, and Confluence. This works well, see Scenario 4 for details. 

Users search for colleagues via the main search window, where the returned people cards 
are attractive and offer a good deal of information about the employee. Employees can 
update their information, for instance to add personal pronouns. People see a timeline of their 
colleague’s posts (where they have the same permissions), and a list of the Topics they are a 
member of. There is a simple but useful org chart too, which displays a few steps either side of 
the user on their profile card. People may search for colleagues using any profile field, such as 
department or skills. 

Overall, the current search functionality is not as strong as in other products in this report. 
Firstup say that they are overhauling the search experience and are introducing AI-based search. 
Natural language processing will be applied to analyse the search query and bring the most 
relevant posts, documents, and people to the front. We believe that this will be a very welcome 
enhancement. 
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Site administration is handled in an admin console called Studio, which is separate from the 
Firstup front-end. It’s intuitive with a simple navigation and a logical structure. A key area is ‘roles 
management’, where administrators can set up user roles for the organisation. A set of standard 
roles, such as Community Admin or Content Publisher, are part of the product, but there is 
flexibility to define custom roles thanks to fine-grained permission settings. 

Studio is also where the home page is configured and Topics are set up. The shortcuts that 
appear at the top of the home page can be selected and audience targeted. The ordering of 
the widgets, and the Topics that feed into them, are also managed here. Options for designing 
the home page are more limited than with traditional intranets but work well for Firstup’s 
communications-led approach.  

Studio also includes features to manage the content life cycle and to moderate user 
comments. Content created through the design tool have settings associated with review 
and archiving, but user-generated posts don’t. There is reporting on content that hasn’t 
been viewed in a while, and it’s easy to manually archive individual posts or entire Topics. 
Notifications for publishers about expired or archived pages would be a helpful addition. 
Overall, we feel tools for life cycle management can be improved, especially considering 
that Firstup will potentially contain large volumes of user-generated content from across the 
organisation. 

Firstup relies mainly on automated translation, which is achieved through Amazon Translate 
and by supporting native browser settings for Chrome, Safari, Firefox, and Edge. Support for 
formal, manual translation is limited, but there is a workflow that makes it possible to link 
Topics in local languages together. When a post is created in one of the Topics, the workflow 
will automatically copy the content in draft status into the other Topic and send a notification 
to a local language publisher. This feature will meet the need of some organisations, but 
more refined multi-language features will make the product more attractive to large and 
multinational companies. 
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The Community Overview report gives a content funnel view of how many users have viewed,  
opened, and engaged with content. Filters allow users to drill down further. 

The suite of analytics available on Firstup is comprehensive, although it’s also an area where 
some customers are asking for more detailed reports in the ‘Voice of the Customer’ section. 
We found the available reports rich and insightful, but also noted a few areas where further 
improvements are possible. 

All reports are grouped under the ‘Insights’ tab in the Studio module. At the top of the main 
Insights page is an overview of activity within the last 30 days detailing who the most prolific 
publisher is, and the most active Topic, for example. Those with permissions can then dig 
down into a wide range of detailed reports. These are displayed in a series of attractive graphs 
or tables and can be manipulated on-screen, exported to CSV, or exported via an API into 
PowerBI, for example.  

Firstup configures reports for customers during set up and will create custom reports if 
areas aren’t immediately available. A further improvement would be to provide comparison 
reports, whereby one employee group is compared to another, or last month’s data is 
compared to the month before. This is also echoed by customer feedback in the ‘Voice of the 
Customer’ section. 

A particularly useful report is the Community Overview report, where authorised users can 
view data about all the content in Firstup and break it down by content type, Topic, device / 
platform viewed on, and by date range. Information is presented as a content funnel, showing 
how many targeted users have viewed the content, opened it, and engaged with it. Filters are 
available at the top of the report to slice and dice the information in many ways. There is also a 
list of top posts that shows details about how users have engaged with individual posts (likes, 
comments, sharing, and bookmarking).

Intranet and Employee Experience Platforms 256clearbox.co.uk

4.5 7. ANALYTICS
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Firstup comes with several other reports out of the box. One example is an interesting video 
performance report, with data on view duration, and there are good analytics on employee 
advocacy posts. An equally powerful report is the Campaign Performance report. Publishers 
can tie individual posts into a larger campaign by tagging them with a specific label, such as 
‘Leadership summit Boston’ or ‘Sustainability 2024’. Publishers may then review the success of 
individual elements of the campaign, plus the success of the communication campaign overall. 

What we especially like about the Firstup approach is that they not only give users analytics 
on past performance of campaigns, but also before and during a campaign. At the time of 
content creation, the Orchestration Engine predicts a post’s expected performance and 
audience fatigue (see Scenario 2). During an ongoing campaign, content owners can track 
progress and take corrective action if the campaign is not on target, by manually creating a new 
push notification for example. After the fact, the Campaign Performance report gives actionable 
insights for future initiatives, such as which devices / platforms were the most successful at 
reaching people.

 

Also for ongoing campaigns, reporting is available to track progress and take corrective action if needed.
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Firstup includes good functionality to support mandatory reads. Content can be marked 
to ‘require acknowledgement’ from users, and those who don’t acknowledge will continue 
to receive prompts about the post until they do. Who has or hasn’t acknowledged content is 
tracked and available as part of the reporting.  

Although the search isn’t one of the strongest areas of Firstup, the search reporting is good. 
The analytics include details of popular keyword searches, unique search terms, and average 
searches by user. However, we would like to see ‘failure to find’ and similar analytics that 
highlight where users may be frustrated or gave up looking for content. We would also like to 
see the search analytics evolve further so that they can provide useful insights to adapt the 
search experience in the new AI-powered search that is on Firstup’s roadmap (see Scenario 5). 
The combination of this upgraded search experience combined with insightful search reporting 
will give Firstup a compelling set of information-finding features.  

Firstup’s roadmap for reporting also includes an employee retention forecast, as illustrated in 
the screenshot below. Based on people analytics around interaction and engagement with the 
platform, this report identifies areas within the organisation with high risk of employee attrition.

On Firstup’s roadmap is an Employee Retention report that forecasts the risk of employee attrition.
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Given Firstup’s focus on being a communications platform that serves all employees including 
frontline workers, this Scenario is an area of strength. This is immediately reflected in the 
multitude of options that are available to access the mobile app. Users must exist in a database 
somewhere in order to get access, but a corporate or personal email address is optional.  

Employees can be prompted to download the app via a paper QR code, a text message, or 
a registration email. Enrolled users can generate and share a QR code with their colleagues. 
They can then download the app from the relevant app store and set up their account. MDM is 
supported, as well as the Apple and Google public app stores. For customers in China Firstup 
also supports alternative Android suppliers to give users access to the app. Single sign-on is 
available and admins choose what identifying details someone must enter, such as a payroll 
number as an alternative to an email address. Biometrics are available to gain access in the 
future, and admins define how long it will be before the app prompts a user to log in. 

The mobile app offers a very pleasant user experience that’s reminiscent of a consumer-
oriented app. News is separated into tabs for latest, trending, featured, and ‘for you’, which are 
the same categories the desktop uses. The digital assistant is accessible via a lightbulb icon 
on the bottom bar and includes the same content from the desktop experience. Posts can 
also be created from that bar, and the content in the hamburger menu accessed.  

Search also works the same as on the desktop, with the limitations as described in Scenario 
5. We found that the search is most useful on mobile when looking for colleagues; people 
cards and the org chart feature display well, so this traditional mobile use case is served well. 
It’s also possible for people to edit their profile on mobile; the same functionality is available 
as on desktop. 
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and the integration with UKG in the digital assistant.

8. MOBILE & FRONTLINE SUPPORT
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Registered users can share a QR 
code with colleagues to give 

them quick access to the app.

The home screen gives access 
to shortcuts and to latest posts.

The digital assistant works 
particularly well on mobile. 

NSXMǻGEXMSRW EVI JSYRH  
in the Command Center.

PISTPI TVSǻPIW HMWTPE] [IPP SR 
mobile and are editable.

A simple org chart is available.
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For frontline features, Firstup says that advocacy capabilities work particularly well on mobile. 
Shareable news posts are identified with an external share icon, and employees can easily share 
them on their social networks of choice, adding their own comments in the process. Reports are 
available to track which articles get posted most, on which social media, and who are the most 
active advocates. 

We can also see that the digital assistant and associated integrations (see Scenario 4) can 
be used flexibly to meet the needs of frontline workers. For instance, integrations with ADP 
and UKG make it possible for them to retrieve shift patterns and request shift swaps. Note 
however that these integrations need to be set up and configured by Firstup as part of the 
implementation process.

There is no dedicated admin functionality to manage the mobile app; desktop and mobile 
versions are managed in a single place in the Studio module. The benefit of this approach is the 
consistency across all versions on desktop, tablet and mobile. The structure and content of the 
desktop site is brought across to the app, with the addition of ‘helpful links’ to frequently used 
Topics. By controlling the audiences for Topics or posts, publishers can influence what mobile 
users see. Overall, we find that the product works well on mobile; the layout and the overall user 
interface have been thoughtfully designed with mobile users in mind. This means that there is less 
of a need in Firstup to simplify or hide certain elements compared to other products in this report.

Content in Topics such as an HR 
Hub is easily accessed.

News posts can be shared from 
the feed on the home screen.

A personal note can be added 
before posting.
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Firstup is an excellent communications platform that has some of the best tools for internal 
communicators that we’ve seen. The assistant adds a layer of practicality to it too, helping 
people to get tasks done across a variety of tools. However, Firstup takes a different approach 
compared to more traditional intranet products in this report, meaning that some scenarios 
are less well served. Those looking for a way to present reference materials, in the form of 
document libraries or even just static pages of information, may struggle. Improvements, such 
as a Knowledge Hub, are on the roadmap and will address some of these gaps in functionality. 
Organisations will have to consider whether they use Firstup exclusively as their digital 
workplace tool, or in conjunction with a reference tool such as SharePoint or Google Workspace. 
Given that it’s possible for the search in Firstup to federate external document libraries, the latter 
may be an attractive proposition. 

The Orchestration Engine has been well-developed and introduces an exciting and relevant 
element of behavioural data to internal communications. Using simple profile information and 
behavioural data collected by the platform, many organisations will be able to get good results. 
However, reliable and more extensive user profile data will be needed for publishers to really 
make the best of it. While that sounds like a simple prerequisite, our experience with clients 
suggests that poor data is a common issue, and it can be a large project in its own right to get it 
to a good level.  

We believe that large and complex businesses will benefit the most from the strong features 
around audience building and behavioural analysis. The price point for large organisations 
is high though, so this will be a consideration. Multinational organisations may also be 
disappointed by the basic features for content life cycle management and by the limited multi-
language support, which relies mainly on automated translation. 

Why choose this product
Firstup is an excellent communications-focused platform that delivers strong capabilities 
around content creation, audience targeting, engagement and multi-channel posting (including 
employee advocacy tools). The Orchestration Engine uses machine learning superbly and 
helps publishers deliver communications to the right people, at the best time. An assistant also 
adds a practical layer that helps people complete tasks from across the digital workplace but 
all within Firstup. Overall, Firstup will suit large or complex businesses that are looking for ways 
to address employee communication and engagement needs. Especially organisations with a 
significant population of frontline workers will appreciate Firstup’s focus on mobile delivery. 

Vendor roadmap
No roadmap has been supplied by Firstup.

Back to index



The product in a nutshell

Last updated: January 2024

1,000+ employees

Typical deployment:

Company locations: Fresh offers a clean interface 
for communicators in medium 
to large organisations to create 
and manage an attractive 
intranet which brings the best 
of M365 to users. 

FRONTLINE  
FOCUS 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

OPTIONALLY WORKS  
WITH SHAREPOINT

https://freshintranet.com/
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Fresh, from Advania (formerly 
known as Content+Cloud) is a 
thoughtfully designed product 
that integrates well with 
SharePoint and M365. It offers 
plenty of flexibility to create a 
visually attractive and feature-
rich employee experience that 
helps bring social content into 
the intranet.  

Communicators will 
appreciate the engagement 
analytics now available on 
the platform, along with the 
options to create and deliver 
news content, which can be 
surfaced in Viva Connections. 
End users will appreciate 
the features which bring 
their M365 content into the 
intranet, the enhanced search 
experience and employee 

recognition features.  
Advania’s strategy is not to 

recreate any functionality that 
can be offered by Microsoft 
and doesn’t offer a separate 
mobile app; however, it works 
well in the browser and there 
are features to make the 
most of Microsoft Teams 
and Viva Connections. Fresh 
offers a framework to connect 
with third-party systems but 
does not currently provide 
any custom development 
of applications that go 
beyond the scope of features 
supported in Fresh.  

Fresh will particularly 
appeal to medium and large 
organisations that already have 
Microsoft 365 and want to 
maximise their investment.

Fresh owned by Advania

SUMMARY 
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Science and 
pharmaceuticals
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Information 
 technology

Law, law enforcement 
and security

You may also be interested in…

Accountancy, 
banking and finance

Sectors 

Public services, 
government and 

administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band 
based on number of users. 

COSTS TYPICALLY 

Slightly higher at the start 
of the term, but generally 
spread. 

DISCOUNTS  

Charities and non-profit organisations, 
schools and educational institutes, 
Government / public sector, multi-
year commitments and businesses 
over 10,000 users. 

PRICE INCLUDES 

Nothing included on top of installation, 
configuration and licenses. Additional 
services from implementation partners 
are available if required. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

Good branding, 
complex options

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint
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COMPANY AND PRODUCT

Company details

Company
Advania (formerly 
Content+Cloud) 

ISO ����� certified
Yes 

Data residency
Depends on the  

M365 tenant location.  

Company founded
2000

Product launched
2015

Typical client size c
1,000+ employees  

Largest deployment so far c
140,000 employees,  

15 countries  

Customers c
Clients include: SNC Lavelin, BP, Bristol Airport, 

CIPD, DLA Piper, Ensono, Hays, KPMG,  
McCann WorldGroup, M&G, Nomad Foods, 

Phoenix Group, Tysers, Wawa, TD Bank.  
Please see their website for more details.

Partner locations
Scandinavian region (through parent company, 

the Advania Group) and USA via Klarinet 
Solutions. More to come in 2024.   

Company locations
London and Manchester,  

UK (HQ), South Africa

https://freshintranet.com/clients/
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Accessibility   
WCAG 2.1 AA compliant

Name of product 
Fresh  

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

*No native mobile app, but the Teams and Viva Connections app can be used instead
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Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*Any supported by Microsoft.

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other* 

Content multi-language 

*Any supported by Microsoft (+ on-demand translation via Azure Cognitive Search and page translation powered by Azure OpenAI).
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Reverse-out options
Nothing, all data resides in the client’s M365 tenant (in SharePoint lists and libraries). 

Product update process
Along with supporting documentation (release notes, build guide), updates are made available for 
clients to download and either install themselves, or supported by a delivery partner. 

User communitycc
Advania hosts quarterly client events called ‘Fresh Perspectives’.  

Product updatesc
Quarterly

Email support Phone support Chat support Online portal 24/7 support Office hours 
only

Technical support

Set-up and support

Set-up process for new clientsc
There are three approaches for Fresh implementations:   
1. Fresh Ready. Installation of pre-set configuration and training for the client’s core team. Fresh Ready 
projects are typically 1 – 4 weeks in duration.     
2. Fresh Go. A fixed scope implementation which provides customers with core workshops and 
activities typically required to setup an intranet in Microsoft 365. Following a deployment into the 
client’s tenant Fresh Go projects are typically 2 – 8 weeks in duration.    
3. Fresh Explore. A short discovery phase focused on stakeholder and end-user engagement to 
tweak and adjust a standard implementation model. Fresh Explore projects can include extensive 
business change and adoption, additional customisations, content migration or Microsoft 365 service 
enablement. Typically, these projects are upwards from 8 weeks. 

Current versionc
V5.1 
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The Advania Group says: “Fresh is an enterprise-class intranet solution 
designed not just around features but based on real intranet usage 
scenarios. Built on the power of Microsoft 365, SharePoint, Teams and Viva, 
Fresh runs on the customer’s Microsoft environment, complying with their 
business requirements. Fresh’s focus on user experience, accessibility and 
Microsoft 365 ensures a seamless, inclusive and efficient experience for 
people in the hybrid work landscape. 

Everything we do is about building an intranet that’s more useful, more 
beautiful, and more efficient each day. Working as an extension of our 
clients’ team, our mission is to help clients build personalised intranets that 
empower their people to do their best work.  

We create one-stop-shops for company info, comms, and M365 
channels where our clients’ end users can personalise content to their 
goals and interests. Comms teams can publish targeted comms with on-
brand content that’s always up to date. HR teams can connect people and 
skills and share events that make everyone feel included. 

Our product road map aligns with Microsoft and connects to the M365 
ecosystem, benefitting from all the security Microsoft brings, with an 
added layer of Fresh innovation, giving IT teams peace of mind. Fresh 
transforms SharePoint, providing clients with an intranet fit for the new 
world of hybrid work.”  

Voice of the vendor
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Voice of the customer
Customers commented on how easy it is to integrate Fresh with SharePoint, 
specifically around creating content on the platform. The web parts are seen 
to be well thought-through, offering “greater functionality over SharePoint 
out of the box, overcoming many of the niggles and missing options”. One 
customer also complimented how the product “surfaces familiar tools” while 
another praised the “online site provisioning” template as “brilliant”.  

A few comments were made about improvements to search that 
customers would like to see; we suspect some of these may be solved 
in the latest version that was demonstrated to us. However, one person 
requested “a separate search fieldñ just for Fresh content”; this does actually 
exist already, but it may mean that this user has missed it as the search icon 
might be too small for some users. One customer would like to see more 
options “to add user generated content”, while another would like to see 
developments with events.  

Customers praised the customer service from the product team, citing 
their ability to quickly understand pain points and their willingness to listen, 
help and solve problems. Their customer success team is “second to none” 
according to one customer, who also called out how useful the knowledge 
articles in the Fresh portal are. Compared to Microsoft (who were described 
as “a headache”), Advania was described as “wonderful” by one customer.
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Range of branding, navigation and style 
options which create an attractive user-
interface. 

Notifications need additional 
configuration in Power Automate. 

2. Publishing & 

Communications Management           
Filterable web parts help create an 
enhanced, targeted, and unified news 
experience. 

News scheduling relies on standard 
SharePoint features. Power Automate / 
API configuration needed for crisis and 
cross-channel communications. 

3. Community & Engagement Good integrations draw community 
content into the intranet. Inbuilt tools, 
like Kudos, are well implemented.  

Relies on Viva Engage and standard 
SharePoint tools for much of this 
scenario. 

4. Integrations & Services 

(Including M365)           Fresh integrates well with M365. 
Third-party integrations rely on open 
APIs.  

5. Information Finding & Search          Helpful additions to Microsoft search, 
including filterable web parts, to 
improve findability. 

Search icon can be missed. Some 
training may be required to drive 
desired user behaviours. 

6. Administrator Experience Admin experience makes it easier 
for content owners to manage their 
content. 

Search-based nature of web parts 
means some SharePoint expertise is 
required to configure appropriately.  

7. Analytics           Clean intranet and engagement 
analytics are a big improvement on 
standard SharePoint. 

No additional search analytics. More 
comparison metrics and broader 
timelines would be valuable.  

8. Mobile & Frontline Support           
A clean, attractive mobile experience. 

No native app, uses the browser or 
via Viva Connections and MS Teams. 
Requires Microsoft F1 licences to 
access.  

3.5+

3.5

4+

3+

3+

3+

3.5+

2.5+
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Fresh offers an attractive, personalised user experience which feels familiar enough for those 
used to SharePoint, while offering some additional well-thought-out display and global navigation 
options. Three types of navigation are offered: horizontal, cascading, and traditional mega menus, 
all with multiple styles available. For example, a card-style navigation display shows images 
alongside text while a clean-looking option offers plenty of white space around icons. You can 
add content to the navigation based on search, for example displaying the latest news articles. 
Audience targeting can also be applied, so users only see what they have access to.  

A helpful, optional, global footer provides an additional way to signpost key information, which, 
unlike SharePoint, doesn’t need to be re-configured throughout the intranet. Additional apps are 
available in the top bar, which could be displayed as solo icons or with text, and include share 
price, search, feedback, AI tool ‘FreshMind’, plus the profile panel. This means Delve profiles can 
be updated straight from the intranet. We found the intranet search icon quite small, so it may be 
overlooked without training. Search web parts have however been provided so the home page 
could be a dedicated search-based experience. 

Fresh doesn’t currently offer built-in notifications but provides options to configure them 
through Power Automate. The default format of these is a basic email, which could be improved 
with some HTML knowledge. Although there are some useful web parts which help bring the 
latest information into one place for employees. An ‘alert’ web part can be configured using Power 
Automate to display notifications coming from other systems, and a ‘What’s New’ web part gives 
users a personalised overview of what has happened since their previous visit. 

Fresh offers a range of branding options with their own distinct look and feel, which can be 
set globally; different brand identities can be applied on the same tenant. These options are 
straightforward to set up; touches like offering rounded corners or shading both across the site 
and at web-part level may fit well with customer brand guidelines. While ultimately Fresh sits on 
top of SharePoint, the additional branding options and range of clean web parts make it attractive 
for companies who require a clean user experience.  

FRESH
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1. USER EXPERIENCE & VISUAL APPEAL3.5+
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Creating news is straightforward, with available tags clearly displayed. 

Fresh offers a range of options to give communications professionals an enhanced experience 
on top of SharePoint, while most Microsoft functionality remains, which the Advania Group says 
is a deliberate choice so Fresh works with features like Viva Amplify. News can be published 
centrally via a news site, or teams can locally publish. News publishing is not currently available 
via the ‘Admin Panel’ (see Scenario 6), although it is on the roadmap to be available soon. 

Fresh makes use of standard SharePoint functionality for scheduling and approval of 
news articles. However, it adds properties such as review date or expiration date to help with 
content review. This enables editors to view their content within governance reports (see more 
in Scenario 6).  

A range of tags are set up in the SharePoint term store and applied to a page to make 
sure the right information is displayed to the right people, based on their Entra Group, profile 
properties and device (mobile / desktop). Employees can subscribe to news based on the 
skills and interests set in their profile. Additionally, the ‘Hero’ web part can display different 
tiles of content to employees, based on their profile properties, which is a nice addition to 
standard SharePoint functionality.  

Fresh web parts offer extended functionality that display news from wherever it was initially 
created. The ‘Scope’ component offers administrators a way to set the relevant sources 
of information, and apply appropriate filters to display content, whether that’s by topic, 
department, or source. This works without needing to write code, although it does rely on an 
above average level of knowledge to be able to build the appropriate search query. 

An AI tool, ‘FreshMind’, provides suggestions for engaging page titles and descriptions, 
as well as translations and thumbnail images. These suggestions are made during creation 
and afterwards, aiming to help publishers improve the performance of a page. The AI feature 
is optional and can be turned on when the client is ready to do so; we understand not all 
customers have yet enabled this.
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FreshMind provides editors some helpful suggestions to update page content. 
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Crisis and urgent communications are handled in a few different ways. There is a static but 
colourful alert banner that persists at the top of a page and an ‘alert’ web part; alerts can also 
be published within adaptive cards (ACE cards) in Viva Connections, or sent via email configured 
in Power Automate. We like that if an external system has an API to enable content to be 
published to a SharePoint list, this can be displayed within a web part. For example, alerts about 
system outages could be generated from a tool like ServiceNow.  

Fresh has been configured to work with Viva Amplify campaigns – see more about Viva 
Amplify in the SharePoint review. This can be useful for organisations who have the appropriate 
licence, both for crisis comms and cross-channel posting. News posts created by Viva Amplify 
sit within Fresh, which can then be pushed to email, Teams and SharePoint. Once published, 
news stories can be shared into a Teams channel, in Viva Engage and can also be sent via email.  

Finally, Fresh uses Microsoft APIs to facilitate digital signage. Fresh provides the framework 
for tagging to enable content to be displayed elsewhere. A ‘channel property’ tag is used to 
push content to a specific location; for example, it’s possible to display content on a selected 
screen, like the reception area, from a SharePoint site.  

Alerts can be displayed as a coloured banner.

 

Alerts can be displayed in web parts that only show if there’s an alert from an external system like ServiceNow.
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Fresh displays Viva Engage communities attractively within the intranet.

Fresh mostly relies on standard SharePoint features plus Viva Engage for this scenario. However, 
it offers some nice community features which bring content together via sites, topics and web 
parts from Viva Engage as well as Workplace from Meta; there are opportunities to share content 
and announcements out into in Viva Engage too. There’s a web part which signposts important 
community conversations from Viva Engage, which could be used for leadership communications. 
Additionally, ‘curated Workplace (Meta)’ and ‘curated Viva Engage’ web parts allow employees to 
see all relevant conversations in one place. 

Content likes and comments use standard SharePoint functionality and there’s no additional 
functionality to report or moderate content. Content editors see how many likes and comments 
their pages have in the content governance dashboard (see Scenario 7). For surveys, admins 
will need to use MS Forms embedded within the intranet. However, there’s a specific ‘feedback’ 
feature available from the global navigation where users can provide feedback to content 
owners and include a link to the source page. Feedback ends up in a SharePoint list, where it 
is consulted manually or processed through Power Automate, although an optional notification 
mechanism is available.  

Fresh includes well-executed features for recognition and praise. ‘Kudos’ is a peer-to-peer 
recognition feature that lets employees nominate one another, with configurable icons which are 
displayed on user profiles. ‘Most nominated employees’ are displayed in a ‘star of the month’ web 
part. ‘Badges’ are manually assigned rewards, recognition, or a specific role to an individual (see 
more in Scenario 5).  

 Onboarding is supported through a ‘checklist’ web part, offering users a list of actions they 
need to take, and managers the option to check progress. An administrator sets up the list and 
monitors overall progress, and there’s an exportable report available. ‘Events’ functionality is useful 
for company and community events, as well as webinars users can join. It’s easy for people to add 
an event to their personal calendar. There’s no specific functionality around wellbeing, but the 
community features offer space for employees to connect as well as within Viva Engage.
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Out-of-the-box integration with external business systems is not an area of focus in Fresh. 
Advania says that Fresh offers the flexibility to easily set up additional integrations based 
on an open API upon request and that it is a strategic choice not to implement bespoke 
solutions, but rather stay aligned with Microsoft’s integration mechanisms, such as third-party 
connectors in Power Platform and adaptive cards in Viva. The integrations framework and 
web parts to display content are well thought through and we see the benefits of leveraging 
these new but promising technologies, although additional costs and effort may be involved. 
Additionally, the integrations they offer with M365 are well executed and provide some nice, 
personalised touches to make it easier for users to see their information within the intranet.  

Some integrations are possible if they have an open API, such as integration with Transport 
for London or an RSS feed from The Guardian, to display information. Users can set up their own 
personal bookmark links to external sites, which display the appropriate favicon from the Google 
favicon API. On top of the targeted personalisation options available within ‘my tiles’, this is a nice 
touch. We saw an example of using the open API available for Workable to show a list of open 
positions on the intranet, which highlights what can be possible with a little work.  

We like the simple ‘share price’ ticker in the global navigation, which will appeal to corporate 
teams. The standard integration is set up using Investis, but Fresh supports any share price 
information that is added to the SharePoint list which stores and displays the information. A 
‘tools’ carousel web part offers an attractive carousel of external links and can be configured to 
fit the space available. Three types of video web part offering communicators a range of display 
options for videos from Stream, YouTube, Vimeo, and other external sources. This helps bring 
sometimes distributed video content together in an attractive layout. 

Web parts display content from external systems in a variety of ways.
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When it comes to other collaboration tools, Fresh provides an integration with Workplace by 
Meta, in a way that is similar to the Viva Engage integration. Selected conversations happening 
in a Workplace group can be highlighted on a news article or any other content page within 
Fresh. Clicking on the post will lead users into Workplace to participate in the discussion. No 
other integrations with platforms such as Slack or Box are provided.

Fresh offers a broad range of integrations with the various applications in the Microsoft 365 
ecosystem. Being built on SharePoint, the product makes extensive use of lists and document 
libraries for storing content. It’s straightforward to pull news from other SharePoint sites into 
Fresh, or to reuse Fresh web parts on standard communication sites. Security in Fresh is fully 
based on SharePoint site permissions, and there is also a feature in Fresh to show end users an 
overview of all SharePoint sites to which they have access. 

Integration with MS Teams is also extensive. When Viva Connections is enabled, Fresh is 
accessed directly as an app within MS Teams. Sharing a news article into a Teams channel is 
straightforward, using the share button below each story in the news hub. The same button also 
allows users to post the article in a Viva Engage group. Just like for SharePoint sites, there is also 
a feature to show users an overview of all their Teams groups. This all works well, and a nice 
addition would be to bring notifications from Teams into Fresh, in some sensible place like this 
overview web part. 

Viva Engage is integrated thoughtfully in a number of ways, as described earlier in Scenario 
3. The integration with Viva Connections is further discussed in Scenario 8. Other elements in 
the Viva family such as Learning or Topics are not integrated into Fresh at present. The Advania 
Group has said there’s site provisioning functionality which can be used to set up Viva Engage 
communities with associated sites and Teams, as well as new SharePoint sites on the intranet.
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Fresh also has a number of useful overview web parts that combine information coming 
from different applications across Microsoft 365. A web part called ‘My Workplace’ aggregates 
information such as upcoming events, pending tasks and unread emails. The ‘Launchpad’ web 
part is another well-executed feature that brings together recent documents, email, and tasks 
from Planner.  

Fresh has a well-thought-out integration with Bing maps, which we can see being particularly 
useful for companies with multiple offices and hard-to-find locations. It’s possible to manually 
set the pointer to ensure that the correct locations are displayed, as well as being able to set up 
a contact for that location. Location-specific content can also be displayed along with the map 
using appropriately filtered web parts.  
 
 
 

The ‘Maps’ web part integrates with Bing maps to display the address point.
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‘My tiles’ provides a set of M365 icons and a summary of personalised content.

 
 

Community documents and conversation thread integrated from Viva Engage.
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Fresh offers several findability options besides SharePoint’s standard functionality, which remains 
freely available in the background if people prefer it. There’s a type-ahead panel that appears 
when using the intranet search, and the custom search results page offers additional tabs and 
filters. It’s possible to search and filter content at web-part level, which is also used to drive a 
useful ‘people directory’ feature or to make search more prominent on the home page. We could 
see this being particularly useful for users as, despite a recent update to add a label to the search 
icon, we feel the icon styling is subtle and could still be overlooked, particularly where clients 
choose to also display the MS search.  

When using the intranet search, users are presented with a personalised search history which 
would help find frequently accessed content. A panel starts showing relevant results as a user 
begins typing, too. Initial results are conveniently presented in a clean summary format; where the 
items displayed are relevant it means users might not ever make it to the results page.  

The search results page offers some helpful styling options, including a range of horizontal tabs 
as well as more traditional filters. Tabs rely on users being aware of the different types of content, 
which might require a little training, although we can see this being useful on top of the expected 
filter types. Fresh supports Microsoft’s native ‘bookmarks’ (for promoted results) and ‘FAQ’ 
functionality, which can both be used to signpost users to the right information. Refiners can be 
set to display on the search results landing page, and search scopes set up to only show content 
from a particular site. As with all search engines, tagging content appropriately is key to success.  

We particularly like Fresh’s ability to search for information at web-part level. Finding news, 
documents or people can be a challenge but web parts offer a defined scope of content to search. 
Whilst some users may still default to using the main SharePoint search, this feels like a strong 
benefit of the intranet to communicate to people so they can find the information they need. 
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The search panel presents some suggested results as someone starts typing.
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We like the ‘topics explorer’ functionality, which allows intranet owners to create information 
around a tagged topic, displaying a panel of results for users to get the right information. A 
description of the team responsible for managing that information can be added, along with a 
description of the topic and a link. It could also be used for content related to an informal role, 
for example, those with some responsibility for managing intranet content. By using promoted 
interests and skills in the ‘my profile’ web part, content can be promoted to those who have 
subscribed to a particular topic. This could provide an alternative to Viva Topics for organisations 
that don’t have the budget to pay for it. 

The ‘topics explorer’ functionality allows intranet owners to add a description, link and topic owner.
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Fresh doesn’t provide any additional specific federated search on top of Microsoft functionality, 
although content that has been surfaced from external sources within SharePoint lists is indexable. 
See Scenario 4 for more on integrations. 

Fresh offers ways to help find people on top of Delve functionality, including an attractive 
‘people directory’ site template which uses a search-driven web part to offer a filterable people 
list. ‘Badges’ provide a way to find specific people who have been assigned with roles like ‘First 
Aider’; these features could be useful to show intranet champions or content editors. While the 
people search doesn’t offer fuzzy search as it uses SharePoint functionality, it does display results 
based on profile content, and the results start to appear as a user types. As with native Microsoft 
functionality, it’s possible to get around common misspellings or nicknames by including them in a 
user’s Delve profile.  

The ‘query builder’ functionality offers a way to pre-filter users to be displayed within a web part, 
for example by department, or a user’s department. It’s also possible to provide a curated list of 
people, for example, members of a community site. It’s worth noting that the Delve profile doesn’t 
display Fresh content such as badges if someone inadvertently clicks through.  

Overall, the Fresh search experience works well. It adds complementary functionality on top 
of native Microsoft features, so organisations can still make use of the powerful search, while 
benefitting from some helpful additions.
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The admin panel, available in the navigation, gives users access to create content if they have permission.

Fresh offers administrators some useful features to manage intranet content, on top of standard 
SharePoint tools. An ‘admin panel’ gives editors with permission the ability to add ‘alerts’, 
‘events’ and ‘useful links’ from the navigation (‘news’ is not currently available here but is on the 
roadmap). The ‘Admin Portal’ gives intranet owners access to manage terms, navigation and 
settings. As mentioned in Scenario 4, there’s a site provisioning engine which can be used to set 
up intranet sites, and Viva Engage communities with associated sites and Teams. 

The Admin Portal also offers a user-friendly view for content owners to see their content in 
one place, along with how well it’s performing (see Scenario 7). Display options include most 
viewed pages, most liked and commented, and a personalised ‘my dashboard’ which shows 
when content is due to be reviewed. ‘Publish date’, ‘review date’ and ‘expiration date’ can 
be set for all pages, and web parts configured to display only current, not expired content. 
However, expired content would still be findable in search, so it’s important to reinforce a 
good content governance process to ensure expired content is removed completely where 
appropriate. Associated lifecycle notifications can be set up via Power Automate, but this is 
something we’d like to see available out of the box.  

Fresh supports all languages that Microsoft supports, which can be applied to the ‘global 
navigation’. Auto translation and on-demand translation services are available using Azure 
Services. Employees set their own default language within their profile, or it is set by an 
administrator. Fresh supports using standard SharePoint multi-language functionality where 
one intranet can be translated into all Microsoft languages, as well as offering the ability to 
create multiple intranets per tenant set up with different languages as required.  

Finally, managing pages is based on standard SharePoint functionality, with the option to 
add additional web parts provided by Fresh. There are some thoughtful touches that have 
been included with the Fresh web parts, and the interface has been simplified where possible, 
although it will need to be managed by someone who has SharePoint experience.  
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During 2023, Fresh revamped their analytics offering, introducing more detailed reports for 
communicators and intranet managers looking to monitor the effectiveness of their content. The 
‘Admin Portal’ (mentioned in Scenario 6) provides access to a range of filterable analytics. We 
like the ‘peak time views’ graph which shows what time of day is most popular, an engagement 
chart that shows the top ten pages based on views, and a ‘top tools’ view that shows which 
quick links are most clicked on. Statistics are displayed in simple, clean, bar and line graphs, 
and can be filtered by page and content type, topic, the department a user is in, as well as 
the section that content originates from. There aren’t any specific platform adoption statistics 
provided, but the graphs provide some useful information. Date ranges available are currently 
limited to ‘yesterday’, ‘last 7 days’, ‘last month’ or ‘all time’ – we’d like to see an option to select a 
specific date range, as well as being able to compare against previous time periods. 

We particularly like the ‘sites audit’ overview, which provides intranet owners a useful 
summary of analytics from across intranet sites. As with many Fresh web parts, it’s filterable 
and searchable, plus can be pre-filtered to only show relevant content for users. We can see 
this providing a useful snapshot of individual site performance in one place, something that 
SharePoint is yet to provide.  

The ‘content report’ web part will be useful for teams wanting to run a content audit, 
as it covers both pages and documents. The administrator can decide which site(s) to 
display, with views available for documents and pages, documents only, and pages only, 
and can be drilled down via filters to properties such as content owner. The ‘content 
report’ web part allows intranet owners and content editors to see data in a web part 
on a page, but also export the data to csv for further analysis if they have permission.
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The ‘site audit’ in the ‘admin portal’ shows an overview of stats across intranet sites.
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A ‘content engagement’ web part shows the most viewed, liked and commented news 
posts and pages, which is useful for monthly reporting, as well as providing a snapshot 
of what resonates most with employees. There’s also a specific, downloadable report to 
show content performance on news items, which we can see being particularly useful for 
communications teams.

There isn’t an explicit ‘mandatory reads’ function, although the previously mentioned ‘action 
checklist’ web part feature can be used anywhere on the intranet to provide users with a list of 
tasks to complete. This could be as simple as confirming they’ve read the content in question. 
Reporting is available for a content owner to follow up, although it’s not integrated with any of 
the other analytics options. Fresh also doesn’t provide any additional search analytics on top of 
what is already available from Microsoft, although this is planned for 2024.  

Admins may choose to use Google Analytics and Google Tag Manager for additional 
reporting. Fresh can send page information and user metadata to Google Analytics, and this can 
be transformed into reports and dashboards. Fresh also supports data capture for Microsoft 
Clarity (including heatmaps), and Azure App insights (AAI), where data can be analysed in AAI 
or stored in an SQL database, which some clients may find useful if they have the skills to build 
reports in PowerBI. 

The ‘content report’ web part shows engagement on news posts.
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There isn’t a native Fresh app, Advania’s strategy for mobile usage is that the intranet can be 
accessed via mobile browser, or via Viva Connections in the MS Teams app. This means that all 
users need a Microsoft license to be able to access the platform, which may be a significant cost 
to larger organisations, although is available via the cheaper F1 licenses.  

The mobile experience, once accessed, is generally attractive and easy to use. All end-
user features are available and are responsive. Navigation works well; it’s possible to choose 
whether the ‘F’ shaped hamburger menu displays on the left or the right, and we can see 
particular value in the global footer on mobile. The Azure OpenAI options in the search results 
currently dominate results in the search preview panel, but that’s something that can be 
configured as part of the set-up if a customer wants to enable it. Some admin features, like 
the ability to download usage reports, are not available on mobile although this isn’t that out 
of the ordinary.  

It’s possible to set which internal and external links added to the ‘tools’ web parts (see 
Scenario 4) are available on mobile and which are for desktop. This may be useful if there are 
systems that can only be accessed at a desktop or are more appropriate for mobile-only, such 
as Kronos or other workforce management tools.  

The product does not include any specific features for frontline workers, but it delivers the 
existing intranet content in an innovative way using custom-built adaptive cards within the 
Viva Connections dashboard. For instance, there is a card that gives an overview of relevant 
news stories, and another card that shows status information coming from various Microsoft 
365 applications. The product also includes various ways to segment content and to target 
it to specific audiences – more about this in Scenario 2 – which makes it possible to create a 
tailored experience for mobile users. 
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Fresh offers an appealing product for customers who have already invested in the Microsoft 365 
ecosystem, offering a framework to provide integrations to other services. The product addresses 
some, but not all, of the gaps in Microsoft’s intranet offering and in some areas, such as integration 
with third-party enterprise systems, the product is not so strong. 

It’s possible to build on Fresh’s functionality, like notifications using Power Automate, although 
that may incur additional costs and requires expertise to build. Advania say they’ve made a 
conscious decision not to duplicate functionality that Microsoft provides or is due to launch soon, 
which is a sensible strategy, although may mean that certain features take a little longer to launch 
while they wait for Microsoft. Recent improvements to both the admin experience and available 
analytics show that they’re open to feedback and are continually improving the product.  

Mobile users are served through the Teams app and the responsive site, supporting users with 
at least an F1 license. The lack of a dedicated mobile app will be an issue for some organisations, 
but Fresh compensates for that by offering some innovative functionality in the Viva Connections 
dashboard within the Teams app. This works well but is only useful in organisations that have Viva 
Connections enabled and where the Teams app is widely deployed. 

Why choose this product
Fresh provides an attractive intranet which integrates well with M365 tools, including SharePoint, 
Viva Engage and Delve. It offers some nice, centralised branding options and thoughtful 
touches which can be localised to suit even large and complex organisations with exacting 
requirements. The opportunities to integrate community content brings Viva Engage into the 
intranet with additional functionality to create an engaging intranet. There are ambitious plans 
to build on the AI tools they’ve launched, along with enhancements to integrations with Viva 
Connections coming soon. We can see Fresh being particularly appealing to customers who 
have already invested in Microsoft 365.  
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Roadmap image provided by Advania.
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The product in a nutshell

Last updated: January 2024

1,000 - 10,000 employees

Typical deployment:

Company locations: Haiilo works well on desktop 
and mobile, providing 
great support for internal 
communicators while also 
giving employees a voice. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://haiilo.com
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Haiilo was launched in 2012 
under the product name COYO 
and the Germany-based vendor, 
also called Haiilo, has made 
consistent and significant 
developments in that time. 
We like that Haiilo conducts 
research with existing customers 
specifically to identify areas for 
improvement, making choices to 
meet their needs rather than to 
only win new clients. 

Internal communicators will 
like the range of channels they 
can manage from within Haiilo, 
including an effective employee 
advocacy feature that was 
improved during 2023. Social 
and community features are 
excellent, with a particularly 
good pulse survey tool to help 
gather employee sentiment. The 
overall employee experience 
is strong too, both on desktop 
and mobile, with a familiar social 
media approach that is likely to 
aid adoption. 

There is room for improvement 
across the platform generally, 

however. Site administration and 
the back end of many features 
would particularly benefit from 
development: multi-language, 
content life cycle, and employee 
services are examples where 
more could be done to make 
these areas more fully featured. 
Haiilo does have a sensible 
roadmap, so organisations 
should note the current gaps 
as well as what’s planned. 
Additionally, it’s worth noting that 
all features we’ve reviewed are 
included in the pricing provided, 
which means there is room to 
discuss budget requirements if 
they aren’t all required within an 
organisation. 

Overall, organisations with 
sophisticated needs around 
design, governance, and 
employee services may find 
Haiilo limited in places. The 
vendor has experience of working 
with large clients though, so it 
can still meet communication 
and community needs for 
organisations of all sizes.

Haiilo owned by Haiilo 

SUMMARY 
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Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Accountancy, 
banking and finance

Engineering and 
manufacturing

Information 
 technologyHealthcare

Public services, 
government and 

administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. 

SPREAD OF COSTS

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes, 
frontline users and multi-year 
commitments 

Basic onboarding package, 24/7 
customer support and dedicated 
Customer Success Manager. Price 
also includes the optional Employee 
Advocacy and Engagement Surveys 
modules. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options
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COMPANY AND PRODUCT

Company details

Company
Haiilo

ISO ����� certified
Yes 

Data residency
N/A 

Company founded
2010   

Product launched
2012 

Typical client size c
1,000 - 10,000 employees  

Largest deployment so far c
300,000 employees  
across 130 countries  

Customers c
Clients include: Salesforce, Deutsche  

Telekom, E.ON, Swarovski, Vodafone, Deutsche 
Bahn, KPMG, preh, asana, Vorwerk.  

Please see their website for more details. 

Partner locations
Germany, Switzerland, Austria,  

UK, USA, Finland, France 

Company locations
Hamburg, Germany (HQ), UK,  

USA, France, Finland 

https://haiilo.com/customer-stories/
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Accessibility   
WCAG 2.1 compliant

Name of product 
Haiilo  

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other*

*Sovereign Cloud, Google Cloud Platform
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
For cloud customers, Haiilo can provide their data as an export at the end of the term if they wish. If 
they do not want to export their data, Haiilo will completely delete their instance with all data after 30 
days.  

Product update process
Haiilo Cloud: Automatically, all customers are updated at once. Private Cloud: The customer decides 
the timing and can opt out. 

User communitycc
Online Community in a Haiilo environment including Roadmap Ideation; Client Community Summit 
(event for customers in the Haiilo office); Haiilo Support Centre (incl. online knowledge base); Digital 
Hours (webinars for news and new products); Haiilo Breakfast Club as a community event for clients 
and prospects in USA, Germany, Austria, Switzerland and the UK. 

Product updatesc
Continuous Deployment 

Email support Phone 
support 

Chat support Online portal 24/7 support Oǽce hours 
only*

Technical support

*Office hours cover CET, GMT, ET and PST time zones

Set-up and support

Set-up process for new clientsc
Deployment of the out-of-the-box product in client’s instances within hours; user sync together with 
the client and / or partner; standard configuration set-up within a few weeks (design, information 
architecture, rights and roles, contents); further individualisation depends on integrations / plug-ins and 
company size. 

Current versionc
Continuous Deployment (since V45) 
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Haiilo says: “At Haiilo, we know that employee communication is so much 
more than top-down and bottom-up. That’s why Haiilo’s SaaS platform 
combines multi-channel comms, modern intranet and employee advocacy 
with an engaging experience and analytics engine that both content 
creators and end users love. More than 1,000 of the world’s largest 
organizations like Salesforce, Deutsche Telekom, KPMG and many more 
trust Haiilo to help them better reach, engage, and understand more than 
3.5 million employees every day.      

As the working world continues to adapt to external macroeconomic 
and geopolitical factors your workforce is increasingly distributed and 
potentially more detached. This is magnified by information overload, 
silos and continuous change. Bring all your employees together in one 
digital home, providing stability and connection. Haiilo will transform how 
you reach, engage and understand your workforce. Create, distribute 
and manage all employee communications from one secure platform 
everyone loves to use.     

From content planning and co-creation to targeted multi-channel 
distribution and helpful analytics, Haiilo covers everything internal 
communicators need to do a great job. As an additional feature, Haiilo 
offers automated surveys to continuously measure and improve employee 
engagement. Thanks to actionable insights, communicators, HR and 
management always know what’s on top of their employees’ minds.      

As employee communications is not only an internal topic, Haiilo 
also covers all relevant employee advocacy features. This means that 
selected content can also be shared externally on social media by 
all or a selected group of employees. Communicators can therefore 
build scalable corporate influencer programs to use the voice of their 
employees as the most authentic voice of the company and increase 
reach on social media tremendously.     

Haiilo is based in Hamburg with further offices in Helsinki, London, Atlanta 
and Paris. More than 300 passionate employees work together on Haiilo’s 
mission to change the world of work for the better.” 

Voice of the vendor
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Voice of the customer
All customers who responded, praised the overall approach taken by Haiilo, 
where one customer said this meant that “everyone has a voice” because 
of the collaboration that’s possible “independent of hierarchy, time and 
location”. One customer even went so far to say that “employees have 
motivation to adopt the intranet as an internal communication platform”. 
Communicators also praised the “reduction of email traffic” they had seen 
and the easy way they can “inform employees in a very timely manner” 
with company news. Customers also said they like Haiilo’s overall “user 
friendliness and clean look”. 

There was a range of requests for changes to Haiilo, with the most 
common being additional multi-language features. For example, one 
customer said it would be helpful “to be able to apply the multi-language 
function to wikis. If you want to provide content in different languages, 
it requires considerable additional effort”. Multiple customers asked for 
greater admin controls, including bulk activities with content, for example, 
“upload multiple images at the same time”. Other admin improvements 
included being able to “deactivate the Event module” and “make the home 
page design cooler” without the need for help from an agency or Haiilo 
themselves. Inviting external people into chat, adding wikis to the new 
“custom app”, and “better, more attractively designed integration of videos 
into timelines” were other requests. 

Customers highlighted that typically “the product works stably and 
without any problems”. Technical needs are often provided by a partner, 
although if a customer has to contact Haiilo they are “very uncomplicated 
and open”. Customer support was praised, “especially in phases of 
onboarding” with “solution-oriented action” where help is needed, even 
beyond launch. One customer said that since “the company has scaled up 
[in recent years] the contact has become much less”. Another customer 
requested “more active communication with releases or new possibilities 
on how to further develop our platform”, mentioning that “support from a 
customer advisor” would be particularly welcome here. 

Note all feedback was gathered in German and translated into English using an 
auto translation tool. 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Intuitive and pleasant to use overall. 
Good approach to notifications. 

Navigation may lack flexibility for some.  

2. Publishing & 

Communications Management           
Excellent range of features to support 
communicators. Easy to use generative 
AI tool. Strong approvals process. 

Some inconsistencies in admin screens. 
More could be done to support urgent 
comms. 

3. Community & Engagement Effectively gives employees a voice. 
Excellent community spaces. Admins 
can easily gather opinions. 

Missing reactions beyond likes.  

4. Integrations & Services 

(Including M365)           Helpful, configurable launchpad to 
tools.  

Limited business system integrations 
but done well. Few M365 integrations. 

5. Information Finding & Search          Excellent search experience, including 
‘likely answers’ via AI. People search 
also works well. 

Would benefit from more robust search 
management tools. 

6. Administrator Experience Good range of controls for technical 
and non-technical admins.  

Roadmap life cycle features will be 
beneficial. Greater control over home 
page design might be desirable. 

7. Analytics           Well-presented platform and content 
statistics, with helpful tooltips. 

Limited depth of detail around search 
and content analytics. 

8. Mobile & Frontline Support           Excellent user experience that 
translates well to smaller screen. 

Lacking frontline-focused features. 

4.5

4

3.5

3

4

1.5+

3.5

4
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Haiilo provides a great experience for users via a simple, yet attractive, interface. A helpful 
walkthrough is presented when an employee first logs in, reflecting Haiilo’s philosophy to 
keep everything easy. The site is reminiscent of a social media platform, with a contemporary 
interface and a truly intuitive ease of use. Employees will appreciate the limited number of clicks 
that are needed to complete activities, while also being presented with targeted content. 

The top bar navigation revolves around ‘Pages’, which are typically used for reference materials 
or information spaces, ‘Communities’ where group activities typically take place, and ‘Events’ for 
a company events calendar (see Scenario 3). Although admins may miss the ability to configure 
the navigation to give certain topics more prominence, the Pages and Communities approach to 
content works well. The home page typically features a global activity feed but it is configurable; 
for example, an optional ‘social wall’ tab (see the above screenshot) shows tiles of integrated social 
media feeds but could instead be the default home page. 

Notifications are found in a bell menu via the top bar and work well. After feedback from clients 
suggested too much was showing here, Haiilo have removed some notification use cases by 
default but allowed administrators to configure additional notification triggers. We like that when 
individuals subscribe to Pages and Communities, they will receive associated notifications and 
can unsubscribe from within the notifications menu too. There are fewer notification settings in 
employee’s hands than other tools we’ve seen, but don’t think that’s an issue. 

Simple ‘theme’ menu controls the background colour, top menu, and more across the site, 
allowing them to be configured appropriately and in flexible ways. There is space for a company 
or intranet logo / name and CSS is available should admins wish to add effects, like snow during 
Christmas. Complex branding is supported, so a child organisation could see a different design to 
the parent. Overall, admins have a good deal of control over home page design and the flexible 
theming and branding options can make the overall appearance quite distinct. 

HAIILO

The ‘social wall’ displays posts from across integrated social media sites.

1. USER EXPERIENCE & VISUAL APPEAL4.5
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Internal communicators will find much to like among Haiilo’s features and this is an area that has 
seen a lot of development throughout 2023. There’s more to come on the roadmap, such as a 
campaigns feature, and we’re looking forward to the results.  

Approved publishers are granted access to the comprehensive ‘Studio’ menu. The landing 
page includes a dashboard displaying an overview of posts that are in an approval workflow. 
A second dashboard provides an overview of all the publisher’s articles, while a calendar tab 
shows publishers all the published and scheduled content they have permission to see in a 
card format (including advocacy items), with filters to simplify the view. Dragging and dropping 
article cards from one day to another changes the publication date. Clicking on a card shows 
who is responsible for it, and takes a publisher to the article to edit. After publication, the card 
displays top-level analytics. The calendar works very well, although we think being able to add 
events outside of Haiilo, such as indicating when quarterly financial results are announced, 
would be a helpful addition.  

It’s easy for employees to share content into their personal social media feeds.
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For news article creation, Haiilo includes a helpful ChatGPT-based tool called AVA. This allows 
publishers to drop in a few prompts and AVA will generate associated content, or a publisher can 
use AVA to edit something they have drafted. AVA helps with the tonality, length, and simplification 
of an article, or will summarise it altogether. Title and summary text will also be generated by 
AVA or where publishers want to write these themselves, there are helpful tooltips to guide them. 
There are additional manual content tools too, such as text formatting or video insertion, that are 
basic but work well. We think the addition of an accordion or similar layout would be helpful to 
present complex information simply. Articles have an image associated with them and we like that 
publishers can easily select a focal point, so it displays well on different devices. 

AVA is the Haiilo generative AI tool for article creation.
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Audience targeting relies on Microsoft Entra groups or similar integrated systems, or 
membership of Pages and Communities, where membership is mandated or optional. People 
or groups can also be easily manually added into audiences on-the-fly, but there is no way to 
make exceptions, for example “share with everyone in Finance except those based in the UK”.  

Where appropriate, a drafted article is automatically entered into an approval flow and the 
publisher receives notifications about its progress. An article can pass between the writer and 
approver until it’s ready, with an in-line commenting function to assist. The progress of approvals 
and a summary of all a publisher’s articles is shown in the Studio dashboard. Overall, this is a 
robust and unusual approach when compared to other products we’ve seen.  

Note, however, that there is a less comprehensive ‘blog’ approach still available (see Scenario 
3) which doesn’t include AVA or access to the broader Studio features. Haiilo have said they 
are going to standardise the experience, which we think will be a great help for inexperienced 
publishers who may value AI assistance more than experienced communicators. 

Once an article is published, communicators can share it across multiple channels. There is 
a simple digital signage solution that displays the title, summary, associated image, and a QR 
code so people can read more; Haiilo says they have plans to develop this further during 2024.  

Employees choose whether to receive regular email digests, but there’s no way for publishers 
to influence what’s included here. Alternatively, there is an effective drag-and-drop newsletter 
builder that will provide links to Haiilo content as well as giving publishers manual content 
blocks, such as to write an appropriate introduction.  
 
 

The publishing calendar provides an overview of everything that a publisher has permission to see,  
for published and scheduled articles, and advocacy posts.
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A simple tick box shares the entire content of the article into a dedicated email, Slack and / 
or Teams channel. However, employees cannot share into these channels yet, only publishers. 
Reactions to these posts are captured as part of analytics, but sentiment is not. We like that 
people can ‘confirm as read’ from the channel post though. Similar sharing functionality is 
available for ‘employee advocates’, who can amend a post before sharing to their social channels. 
The employee advocacy module (at additional cost but included in the pricing provided) was 
updated in late 2023 and works well. For example, we like that publishers can use a post from 
social media to create intranet content with more context. 

For urgent messages, Haiilo recommends sharing across all device types including generating 
email and push notifications. Stories can be pinned at the top of a timeline, which employees can 
unpin once read, and it’s easy for administrators to temporarily add a widget to the home page to 
act as a banner. Although crisis communications can be supported, we would like to see a more 
elegant approach introduced that would allow for better analytics and tracking.
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An article title, summary and image displays on digital signage with a QR code  
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Social activities are a core feature of the Haiilo platform and can help to build a sense of 
community for the organisation. The home page design includes a prominent timeline that 
showcases formally published communication, as well as news, information, and conversations 
from across the site. Each Page, Event and Community space includes a timeline too, and the 
home page aggregates all posts into this single location. 

Those who own a Page or Community space may choose to add a variety of community 
content types, including forums and wikis. Collaboration activities can be further encouraged 
by adding customisable lists and tasks. Haiilo is therefore well suited to facilitate social 
activities and communities of practice. Employee timeline posts are an important part of this 
and they are easy to add, mirroring experiences on social media. Helpfully, preconfigured 
banned words are blocked automatically and there is a simple but effective ‘report’ feature for 
moderation purposes.

The social nature of Haiilo lends itself to informal praise-giving through posts, however there 
isn’t a formal recognition scheme / ‘Kudos’ which we think is a shame. We do like that people 
can add their own pronouns to their profiles though, which is a small feature but contributes 
to the overall culture being presented on the intranet. ‘Blogs’ allow infrequent publishers that 
don’t have access to the Studio to share longer-form messages, although see Scenario 2 for our 
thoughts on this experience versus the Studio. The only social aspect we feel is missing is the 
variety of reaction types, such as ‘love’ or ‘insightful’, which people are familiar with from social 
media platforms. 

Haiilo’s ‘Communities’ is where social activities typically take place.
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‘Events’ works very well, firstly as a central place for people to view upcoming company 
events that are created within the Events centre itself or via a Page or a Community. The Events 
landing page includes useful filters, for example a date range picker, and accepting an event 
from this page will add it to an integrated calendar such as Outlook. Admins may create an 
event from here, or within another Page or Community. We like that when creating an event, 
admins have the choice to force a definite answer rather than receiving dozens of “maybe” 
replies; limiting the number of places is helpful too. There’s a simple participants list, and events 
automatically include their own timeline to help with communications to those who are coming, 
or yet to be tempted to sign up. 

Publishers have a couple of strong approaches to choose from to gather employee opinions. 
The first is a simple polling option, while a second ‘Survey’ feature works very well as a pulse 
survey tool to gather regular feedback across employees, but not for more operational needs. 
Note that surveys are an additional cost but included in the pricing provided.  

Building a survey is easy, with a library of questions from Haiilo for publishers to choose 
from, or they may add their own instead, via a drag-and-drop interface. Publishers can easily 
share pulse surveys into other channels, such as Teams or Slack, to encourage completion. 
Survey results are excellent, displaying as attractive charts on screen for admins, including word 
clouds and even sentiment analysis on free-text fields. Those with direct reports can optionally 
see anonymised results from their team, allowing them to address any issues as needed. We 
particularly like the ‘PDF export’ option that presents the results of a question per page in an 
attractive format, which will help admins share results with leaders.  

Wikis are among a variety of applications that can be added to create Communities of Practice.
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The Events menu gathers all events together, no matter where they were created,  
which helps people keep on top of what’s available.
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Historically, Haiilo had focused on communications and community features, meaning digital 
workplace services were not a focus. During 2023 Haiilo worked to develop new integrations that 
are slowly being released. So, while the depth and range may currently be limited compared to 
some other products, Haiilo have shown that this is an area getting their attention.     

Introduced during 2023 was an integration with SuccessFactors to view available leave and 
‘request absence’, a Concur integration to log expenses, and a ServiceNow widget that displays 
recent tickets. Further activities in these tools take place in the source system. Other integrations 
with third-party tools are limited to iframes that display relevant content. There is also a plug-in API 
available that clients can use to explore integration options, although may come at additional cost.  

There is a simple form building tool with exportable results for use elsewhere and a helpful 
notification feature for those in the relevant workflow. The ‘launchpad’ in the top menu shows 
admin configured, targeted links to key company tools and Microsoft 365 apps. We like that 
employees can add their own choices to ‘your links’. One slightly disorientating aspect of the 
launchpad is that it is a full screen overlay that substitutes intranet branding for a plain white 
background, but it’s a minor complaint. 

Haiilo is available as an application within Teams; however, people will be taken into a browser 
away from Teams if they wish to read more. It’s helpful that Haiilo notifications can be integrated 
into Teams and into Viva Connections adaptive cards, and that targeted content can be shared 
into a Teams chat by publishers. Haiilo say their clients are typically using their platform instead of 
the Viva suite, so they will only develop those integrations further if there are customer requests. 

An optional widget showcases the latest files the individual has interacted with from within 
SharePoint and / or Google. Chats and calls, such as into Teams, can be started from colleague 
profile pages, although this will take the employee to the external tool to complete the action. 
Further integrations with Microsoft applications, including SharePoint, are on the 2024 roadmap. 
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The search experience in Haiilo is simple but effective, with features on the roadmap for 
2024 that will make it more sophisticated for end users and admins. Currently, a single 
type-ahead search box displays recently accessed content and offers contextual search, 
restricting search results to the ‘Page’ site the person is currently inside. Typing a new search 
term and pressing enter takes the user through to a results page.  

Results are presented well, with abstracts for native content and thumbnail images 
along with published dates. Results from Google Drive, OneDrive and SharePoint are 
included if these are connected, although no other third-party system is available for 
federation out-of-the-box. Helpfully there are alternative spelling options presented 
where no results are returned, or where there are results with similar spellings. Where a lot 
of results are presented, there is a good range of filtering options.  

Documents preview immediately from the search results page, with a nice summary of 
version control and other governance data. We particularly like that publishers can update 
files from within the search results, which we can see being a time saver for those with a 
lot of content to maintain.  

There is a helpful ‘likely answer’ feature that uses an AI assistant to present results. Users 
type a natural language question such as “where can I find my time sheet” and the AI will 
scour the intranet to present the answer. In this example the AI won’t include the file as part 
of the answer, but it is presented within the ‘files’ results below. This places the responsibility 
on the end user to discern the correct result, however, and we think that surfacing files in 
the answer would be helpful. There’s also no way for people to tell the AI if an answer is 
incorrect, or for an admin to teach it a correct answer. Haiilo say they are going to address 
this during 2024. 

Intranet and Employee Experience Platforms 314clearbox.co.uk

3.5 5. INFORMATION FINDING & SEARCH



HAIILO

Intranet and Employee Experience Platforms 315clearbox.co.uk

HAIILO

There isn’t a facility for sponsored results or topic tags, but hashtags can be applied to 
content and are then searchable. There is a simple search feedback mechanism, asking “how 
easily” people found what they were looking for, but the results are not presented to admins 
anywhere, which is a shame. Overall, the search management features for admins have room 
for improvement. If this was done in combination with developing search analytics (see Scenario 
7) then this could be a very powerful experience for admins and end users alike.  
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People finding works very well, with colleagues able to search for each other using any profile 
field. Searching for people is possible via the main search but there is also a separate attractive 
directory. Both experiences take people through to profile pages that look clean but simple. 
There is a good range of profile fields, with a variety of optional fields for admins to choose from, 
some of which can be edited by the employee if wanted. There is a simple listing of someone’s 
line manager and their direct reports, which is navigable and works well. A more detailed native 
org chart is on the roadmap. The employee’s latest activity is visible on a separate tab to their 
information, which is a nice touch. People can ‘follow’ colleagues from profile pages, bringing 
relevant content from them into the activity feed, and it’s easy to see who’s being followed in 
search results.

While the search is effective, we think there could be more tools made available for 
administrators to fine-tune the experience where wanted. The range of repositories for 
federated search is a little limited too, although the API mentioned in Scenario 4 indicates that 
more might be possible with development.
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and dropdowns, plus there are plenty of tooltips to guide people.

The tools for administrators are easy to use and there is a good range of permissions to control 
who can do what. Site management controls are separated from more technical controls, such 
as authentication settings. This allows technical colleagues to administer parts of the site, while 
the other controls are simple enough that the intranet could be managed by anyone within 
the organisation. The separate Studio and other publishing approaches means that content 
management can easily be decentralised too. Customer feedback implies that certain core 
elements of the product are harder to control however, such as the removal of the Events menu, 
so we would advise clients discuss structural changes with Haiilo early in the relationship. 

The home page and Community and Page landing pages are built using drag-and-drop 
widgets. There aren’t any templates for pages or articles to guide publishers, but the admin 
screens offer a flexible approach for people to build what they want. Widgets can include 
static content such as an individual blog post, dynamic content like the timeline, personalised 
content such as latest accessed documents, and plug-ins from integrated systems. It’s also 
possible to build different home pages for different audiences, which could give priority to 
widgets or simplify layouts as appropriate. As available integrations grow (see Scenario 4) and 
widgets become more sophisticated (see below), we think Haiilo home pages could become 
highly personalised and relevant for all employees.  
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Home page creation begins in the back end, before moving to an on-page editor using widgets.

 

There are a variety of widgets available so admins can create pages as wanted. 
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In 2023 Haiilo introduced tabs to the home page to give people easier access to 
communication channels. This includes a ‘social wall’ that shows all social media content from 
the organisation, and an ‘ambassadors’ tab for those who have been selected to help with 
employee advocacy. Another recent addition is a widget that surfaces content from the whole 
platform or a single / group of Pages, then displays the top content based on views, likes, 
comments or a mix. This helps promote important content that may otherwise get lost, which 
we think is an excellent addition. Interestingly, this widget was introduced following client 
feedback that Haiilo shared with us. Clients with well-established platforms found content 
could be hard to find, given the volume of formal and informal communication (see below). 

The navigation within each Page and Community is built using ‘apps’ that add content types 
into the space. There are auto-archive dates in an ‘archiving assistant’ for each app content 
type that can be overridden for single items too. There are no global archive settings, but this 
is on the roadmap. Alternatively, Page and Community owners see all their content within the 
assistant and may choose to manually archive if desired, including an option to bulk archive. On 
the roadmap is some built-in engagement rates to help define what should be archived or not.  

Uploaded documents include version history and basic document management data; 
there are improvements coming for this too. We would like to see overall improvements to 
life cycle management to help control site sprawl, including notifications for owners, tools to 
swap ownership when someone leaves, and somewhere for people to easily see all content 
they manage. Improvements to content life cycle are requested by clients in the ‘Voice of the 
Customer’ section, too.

While auto archiving removes much of the burden, it’s easy to manually  
bulk archive content that’s grown out of date.
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There are some effective multi-language features available, but it’s a shame these don’t 
apply to all content types, a sentiment echoed by customers. When creating an article, 
publishers indicate which languages (from a list configured by admins) they would like an article 
to be available in. This creates an auto-translated copy that is available for editing, which will 
then be displayed to people with the relevant language in their profile. If the original is updated, 
a new copy will need to be made and there are no notifications to alert translation authors that a 
change has been made.  

Alternatively, people will see an auto-translate button for content that hasn’t been officially 
translated and for user-generated content. Although the navigation is flat and translation of the 
architecture therefore modest, there are fine-grained controls to replace alternative language 
navigation titles where wanted. 

Overall, the admin features work well but there is room for improvement. Haiilo have 
introduced helpful features into the platform in recent years that give admins greater control 
over their site. More is on the roadmap that will make Haiilo even more robust and we’re looking 
forward to seeing these developments. 

Creating multiple language versions of content is simple.
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The analytics dashboards present useful data for admins and content owners.

In the back end there is a useful analytics dashboard, with data including an active times heat 
map and graphs that distinguish between users who only consume content versus those that 
interact in some way. There are also helpful graphs for device type and audience members. 
There are master filters, such as to define timeframes, and many of the charts include further 
filters to drill down into the results. The tooltips to help people understand what’s being 
presented are helpful, but the statistics are simpler than some other products in this report. We 
do like the simple home page analytics that allow for some top-level A/B testing.  

The dashboard contains some basic search analytics that only show the most searched 
for terms and so there is room for improvement; to show failed searches for example. As 
mentioned in Scenario 5, if the search analytics and search management features were 
developed together then this would be a powerful set of tools for intranet managers. It would 
also be beneficial to allow the results of mandatory read items to be exported or for more 
information to be given about the percentage of people who have acknowledged. 

Pages and Communities have analytics presented in the dashboard or via their associated 
space. These include overall statistics, so the relevant owners can decide whether to make 
changes to apps or even archive the space entirely. The dashboard presents statistics for all 
content published across the site. Anything created in the Studio is also visible in the Studio’s 
own analytics, or via the communication calendar pop-out cards. These analytics show 
publishers helpful information such as the reach of their content plus any engagement from 
readers. A campaign feature is coming soon, providing even more valuable analytics.  

Overall, the analytics experience in Haiilo is somewhat disparate, with some information 
presented in the Studio and others in a separate analytics dashboard. Haiilo are aware that this 
experience isn’t ideal and plan to consolidate soon, plus introduce analytics to support internal 
communicators more directly. Note, too, that these ‘premium analytics’ are at additional cost, 
but included in the pricing provided.
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The Haiilo app is available from public stores, while a white-labelled version is available via 
MDM or MAM at additional cost (although this has been included in the pricing provided). Initial 
access is granted via single sign-on, while those without a company email may use any unique 
identifier (such as an employee / payroll number) to log on. To encourage people to download 
the app, Haiilo provides QR codes for posters and the white-labelled app will support biometrics 
for easy re-entry. 

Haiilo’s social approach on desktop lends itself very well to a mobile environment for consuming 
content. Posting into the timeline works well too, but creating longer content is best suited to 
the desktop, which is typical of most products in this report. The mobile home page collates 
personalised information relevant to the individual (such as upcoming events or recent posts in 
the Pages they follow), which we think works successfully. The feed, Pages and Communities are 
available via the bottom menu and display effectively. The search results page is simplified but 
also effective on a small screen. 

Haiilo’s social media-esque interface makes it an easy tool for frontline employees to adopt. 
There is a chat feature that would be helpful for organisations with frontline workers currently 
using unofficial and unsecured communications channels. The features are somewhat basic 
though, when compared to other messaging tools. The integrations covered in Scenario 4 provide 
some helpful services for the frontline, but more could be done to address this group’s needs. 
Therefore, features to appeal to the frontline are limited in comparison to some other tools. 

There are settings available to tailor what is shown in the app environment. This includes page 
layouts to streamline the number of tabbed menus along app pages, including the home page. 
The content of the timeline can also be simplified through audience targeting. Overall, however, 
Haiilo’s desktop environment doesn’t need much tailoring to translate well to the smaller screen. 
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THINGS TO BEAR IN MIND
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Haiilo has developed the platform significantly since 2022, listening to customer feedback 
to introduce new features and make improvements. Internal communication features are 
of particular note, with early signs of improvements to employee services too. There is still 
room for enhancements, particularly around administrative aids and controls for features. For 
example, governance, search management, multi-language features, and platform controls 
could all benefit from development. 

However, Haiilo has a healthy roadmap with a lot of sensible plans, and we look forward 
to seeing these new features being released. With Haiilo’s growth has come the addition 
of partners working with clients and, considering feedback in the ‘Voice of the Customer’ 
section, we hope the vendor doesn’t dilute the working relationship with their customers too 
much. Additionally, with the introduction of new modules, Haiilo is now in the upper end of 
our pricing brackets when all the optional modules are included. For organisations that want 
a simpler experience or where budget is a concern, we would recommend discussing your 
needs with the vendor. 

Overall, we think Haiilo is a compelling product that’s worth exploring for organisations of 
different sizes that want to address communication and community needs.  

Why choose this product
Haiilo provides a great employee experience that’s reminiscent of social media platforms, while 
also giving communicators the tools they need to effectively reach people with business news. 
Social features are excellent for both communities of knowledge and engagement purposes. 
The experience translates very well to mobile too. Haiilo would suit organisations of any size 
who are looking to improve internal communication, while also giving employees a voice. 

Vendor roadmap
Please see their website for details. 

Back to index

https://airtable.com/appvWbfZyktGHJY4r/shrr7Faruz9U5k5ot/tbld0awg1ESKkOTRl?backgroundColor=blue&viewControls=on


The product in a nutshell

Last updated: January 2024

2500+ employees

Typical deployment:

Company locations: Interact from Interact 
Software is an attractive, 
well-established product, 
packed with powerful 
features to meet the needs 
of a diverse workforce. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://www.interactsoftware.com
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Interact is owned by UK-based Interact 
Software, founded in 1996, and their 
experience in the intranet market 
is clear to see in this feature-rich, 
user-friendly platform. Interact is an 
attractive standalone intranet product 
that offers strong functionality across 
the board. There are powerful news 
and content creation tools, including 
a user-friendly ‘Block Editor’ that 
will appeal to content authors and 
internal communicators. Its social and 
community tools are good and the 
approach to digital signage is simple, 
but very effective. The product comes 
with a fully featured mobile app and 
multiple options to enrol frontline 
workers. These features, combined 
with effective cross-channel content 
promotion and employee advocacy 
tools, provide a solution that will 
appeal to many organisations. 

While there are no glaring gaps in 
functionality, there are a couple of 
areas where improvements can be 
made. There is currently no editorial 
calendar or similar tool in the product 
to support news editors and internal 
comms managers, although Interact 

says that this is on the product 
roadmap. Integrations with business 
systems are basic out of the box, 
but there is a developer framework 
available to extend the product further. 
Analytics is strong but can still be 
improved, for instance by adding 
sentiment analysis. There is significant 
innovation in the product though, 
which shows that Interact is committed 
to evolving it further. We particularly 
like the thoughtful usage of generative 
AI which we found stronger than in 
other products in this report.  

Overall, Interact is a mature 
product with excellent and varied 
features that will meet the needs 
of most businesses. Large and 
complex organisations with a 
diverse workforce will be attracted 
by the advanced features for 
content creation and audience 
targeting, including frontline 
workers. While the product is in 
the higher price bracket, there 
are a number of optional modules 
included in the pricing provided to 
us. Where features aren’t needed, 
businesses will see a drop in cost.  

Interact owned by Interact Software 

SUMMARY 
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Accountancy, 
banking and finance

Information 
 technology

Base systems

Fully  
standalone Other Requires  

SharePoint

You may also be interested in…

Sectors 

Healthcare RetailBusiness, consulting 
and management

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user per 
month. 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations 
and multi-year commitments. 

Services are costed according to the 
level of support each customer is 
likely to require. Support is included as 
part of the subscription cost. These prices are indicative, offering a comparison 

of the products featured in this report only. Please 
contact the vendor for a bespoke quote.

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options

Optionally works  
with SharePoint



INTERACT
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COMPANY AND PRODUCT

Company details

Company
Interact Software 

ISO ����� certified
Yes 

Data residency
N/A  

Company founded
1996  

Product launched
2014 

Typical client size c
Upper midmarket (1,500-10,000 

employees) to enterprise (10,000+ 
employees). Interact Software 

are focused on 2,500+ employee 
enterprises, mostly in the USA. 

Largest deployment so far c
333,000 employees, 

100 countries 

Customers c
Clients include: Domino’s, Levi Strauss & Co., 

Teva Pharmaceuticals, Indeed, Burlington 
Stores, Baptist Health, New York Life, American 

Red Cross, Subway, Rivian Automotive

Partner locations
Australia, Germany, USA  

Company locations
Manchester, UK (HQ), USA, Poland 
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Accessibility   
WCAG 2.1 compliant 

Name of product 
Interact  

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other
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Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*Apache Lucene/Elastic

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*Language Packs support over 100 languages.
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Reverse-out options
Interact will provide all data in a human-readable format. All uploaded content, including PDFs and 
images, will be returned in a simple folder structure along with a CSV export of data contained with the 
service (including profiles, HMTL pages, and category structures). In addition, Interact will provide an 
unencrypted SQL backup of the customer database. Customer data will be returned by secure transfer. 

Product update process
Updates are applied automatically with no downtime. All documentation is provided ahead of each 
release within the customer community and communicated to the Customer Success Team. In many 
cases, new functionality is enabled in an “off” state. 

User communitycc
Interact offers an online community with 1,000+ active customers and more than 8,000 individual 
members. It provides information on product updates, forums, idea sharing, feature enhancement 
discussions and voting, events, engagement / adoption ideas, launch ideas, training documentation, 
guides, videos, and more. Interact hosts regular online and in-person events and webinars that 
highlight product features and customers use cases and provide in-person networking opportunities. 

Product updatesc
Interact releases are deployed on average every 2 weeks.   

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
Each implementation is delivered by a multi-disciplinary, in-house team consisting of strategists, 
project managers, UX designers, trainers, and more. Interact Software’s onboarding experts help new 
customers solve engagement and productivity challenges. Deployment times are typically between six 
to ten weeks for initial go-live in a phased MVP approach. Those phases are discovery, implementation, 
and optimisation. 

Current versionc
Version R102 
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Interact Software says: “Interact is a UK-based intranet packaged service 
provider with a strong presence in the United States, United Kingdom and 
EMEA. Interact offers robust, enterprise-grade intranet functionality to meet 
a variety of customer needs. 

The nature of work, the places where work is done, and the technologies 
used to connect people are changing fast. With more dispersed workers 
spread across global locations, enterprises are experiencing two main 
problems: a hindered ability to share the right information with the right 
audience to foster greater independence and productivity, and a difficulty 
in connecting staff with internal culture and community. These trends lead 
to declining levels of employee engagement and an increased rate of staff 
turnover, which is problematic across many business sectors. 

One way to fix the weakening of the relationships between employers, 
managers, and staff – and one which Interact has recognised and 
incorporated in the past 12 months – is to create a frictionless employee 
experience (EX) across the entire lifecycle, from recruitment to offboarding.       

Among all the platforms available within the digital workplace, an intranet 
is uniquely positioned to create a smooth and enjoyable EX because it is 
the platform where organisational knowledge, resources, and contacts 
live. If new starters need to know how to book a vacation or who to contact 
about their 401k (pension), it will be on the intranet. Removing the barriers 
to knowledge makes it easier to get things done quickly and reduces 
frustration. 

Interact’s best-of-breed technology primarily serves the needs of internal 
communications, employee experience, DE&I, human resources, marketing, 
and IT teams. While Interact has a broad customer base across company 
sizes and verticals, the sectors with the most benefit are financial services, 
business services, healthcare, retail, and technology companies with more 
than 500 employees. 

Interact can be customised to help organisations meet their own unique 
challenges, ultimately driving a better employee experience for both 
frontline and desk-based workers. An Interact intranet includes personalised 
experiences (tailoring for different cohorts of employees), supporting 
employee wellbeing and work-life balance programs, providing data-
driven insights (e.g., Pulse survey sentiment), streamlined communications 
(targeting), increasing productivity (e.g., making content find the right people 
- policies, etc), and business critical, out-of-the-box integrations with existing 
systems for productivity gains.”

Voice of the vendor
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Voice of the customer
What customers appreciate the most about Interact are its ease of use, 
richness in features, and its flexibility to support the changing needs of 
organisations. “The product is incredibly user friendly and very intuitive. It’s 
so easy to get new team members onboarded.” says one customer, and 
another adds it’s “easy to use for both users and editors alike”. When it 
comes to functionality, one customer is “extremely happy with the overall 
functionality. There are many features within the platform that enable us 
to build an intranet that meets the needs of our various employee groups”. 
Another customer puts it concisely: “Flexible, open platform. Tons of 
functionality.” This flexibility helps organisations grow with the product, as 
this customer explains: “The flexibility it offers has allowed us to create an 
intranet that’s uniquely ours. Over the past four years we’ve developed the 
tool to meet our growing needs, and the adaptability of Interact has been a 
fundamental part of this.” 

A few improvement suggestions were made, covering different areas 
of the product. One customer wants “the permission capability to be 
improved, for instance to permission out the editing of home pages” while 
another one requests “a mandatory read dashboard - we can run reports 
but seeing things on a dashboard would make life much easier!”. There are 
a few requests to further improve the ‘Block Editor’: “Quicker updates to 
the new editor” and “I would like to see more widgets added to the Block 
Editor to continue to make the content more dynamic.” Another customer 
has a specific feature in mind: “The only thing that I would love to see is a 
chatbot that can help a user find content they are looking for to self-serve 
themselves.” Note also that several customers said that they don’t have any 
enhancement suggestions: “We don’t have any changes at the moment. All 
requests are handled efficiently by the vendor.” 

Customers unanimously praise the experience of working together with 
Interact: “Excellent working relationship and really supportive, both during 
implementation and in BAU.” The people of Interact are especially praised 
for their responsiveness and professionalism: “Our account manager goes 
above and beyond to help our platform be successful.” says one customer, 
and another gives praise across the board: “Everyone from the Customer 
Success Manager to the Service Desk and the technical support has been 
very professional and timely.” 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             A range of visually appealing widgets 
are available. Flexible design and 
branding options. 

Mega menu can be improved to include 
visually attractive elements. 

2. Publishing & 

Communications Management           
‘Block Editor’ comes with powerful 
features to create content. Strong 
support for multi-channel delivery. 

No editorial calendar to help editors 
streamline the publication process. 

3. Community & Engagement Various options for collaboration in 
communities, forums, and discussion 
groups. 

No specific functionality targeted at 
employee wellbeing. 

4. Integrations & Services 

(Including M365)           
Marketplace of widgets that bring 
content from integrated systems onto 
any page. 

No integration with Microsoft Viva 
products, other than a Viva Engage 
widget. 

5. Information Finding & Search          Well-designed search results page 
with rich filtering options. Strong people 
search and profile page. 

No spelling correction. No feature to 
promote ‘likely answers’. 

6. Administrator Experience
User-friendly design tools to build 
home page and landing pages. 
Comprehensive life cycle management 
of content. 

Wide range of tools, meaning a 
considerable learning curve for admins. 

7. Analytics           Rich set of site-level and page-level 
analytics. Reports on search and on 
content expiry are included. 

No reports on broader communication 
campaigns; no sentiment analysis 
except on pulse surveys. 

8. Mobile & Frontline Support           
Multiple options to enrol frontline 
workers. Content can be targeted 
specifically to different mobile 
audiences through personas. 

No built-in services in the app 
specifically targeted at frontline 
workers. 

4.5

4

4

4+

4.5

3+

4.5

4
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Interact is a visually appealing product with an excellent end-user experience. An extensive 
range of widgets are available to build attractive pages with targeted and personalised content. 
An example is the ‘Your recommendations’ button that displays content based on the user’s past 
activity, as well as popular content. The user interface has a few subtle touches that we particularly 
like, such as a progress indicator icon that shows the reader how far they have scrolled down a 
particular article or page. Some areas of the product, such as the ‘Block Editor’ for content creation 
(see Scenario 2), come with a guided tour feature; it would be useful to extend this guided tour to 
other parts of the product.  

A persistent top menu contains site navigation, which can be a mega- or simple menu and is 
audience targeted and automatically translated (see Scenario 6). Other menu layout options, such as 
those that feature an image or promoted content, would be a nice addition. Also within the top menu 
bar is a user profile icon, which displays a summary of the user’s activities or settings. A persistent app 
bar on the left of the screen gives access to practical tools and integrated applications. 

Notifications are particularly well handled within Interact. Users will find all notifications under a bell 
icon in the top menu, including those coming from integrated third-party systems such as Workday 
and SAP Concur. New notifications are coloured, with mandatory reads highlighted in red, and they 
show a thumbnail image relating to the activity. Users can filter notifications based on type and origin 
and mark selected items as read; users have detailed control over the type of notifications they want 
to receive in a configuration screen. 

Branding options are flexible and varied, making it possible to create attractive sites. There are 
some useful features to meet the needs of organisations that consist of multiple sub-brands. Within 
a single instance of Interact it’s possible to set up multiple sub-companies and assign a different 
branding theme to each. Separate home pages for each brand can be created, or audience targeting 
used within a single home page to display different content and / or navigation for each business.  

INTERACT

1. USER EXPERIENCE & VISUAL APPEAL4.5
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Various attractive widgets are available to build visually appealing pages.
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Publishers can promote their content across a variety of channels, including via email.

Powerful features are available to content creators, making this scenario an area of strength for 
Interact. Publishers create news and other content either from the relevant intranet site, or from 
a central ‘Manage Pages’ dashboard. This brings them into a ‘Block Editor’ tool where publishers 
drop blocks of content onto a page, then drag to reorder. Templates are available to start 
from, and there is a simple tour for new publishers so they can familiarise themselves with the 
extensive features. Overall, we found the ‘Block Editor’ publishing experience rich in functionality 
and yet intuitive to use, with several powerful features that deserve to be highlighted.  

There is a lightweight but useful digital asset manager, allowing images and video to 
be categorised, searched, and manipulated. Blocks on a page can be grouped together in 
‘snippets’ and then saved; future articles can reuse snippets, which will save content creators 
time and effort. There is an extensive preview, allowing authors to check how the content will 
look on various devices and channels, including when sent as an email. There is also an option 
to generate a temporary link to the draft content, so that people with no authoring role in 
Interact can view the page and provide comments or approve. 

Intranet and Employee Experience Platforms 337clearbox.co.uk
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INTERACT

Interact’s ‘Block Editor’ makes it easy to build attractive layouts by dragging 
and dropping blocks and snippets from the left-hand column into the page.  

 
 

 Images from an integrated media library are easily searched 
and inserted into a news article or content page.
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Several AI-powered features have been added to the product during 2023 and are among the 
most advanced we’ve seen. Interact integrates with Microsoft’s Azure OpenAI service to embed 
a range of helpful ‘assistants’ into the content creation process. ChatGPT is used to review and 
improve existing text or to create new content, such as a summary of a news article. The digital 
asset manager integrates with DALL-E to generate images according to a predefined style. 
We particularly like the powerful features to automatically create an FAQ, a training guide, or a 
quiz based on the content on a page. We can see how this will be a big time-saver for content 
owners, especially if the feature were extended to cover multiple pages and documents within 
a library. There are also features to auto-suggest keywords and other metadata for a page, and 
to detect negative sentiment or non-inclusive language. 

Target audiences can be brought across from integrated systems, such as Entra ID, or are created 
through a model of dynamic ‘Personas’. These are built by applying Boolean logic to rules based 
on employee profile information such as department, location, and hire date. Targeting based on 
geofencing is also supported, making it possible to restrict access to people physically present on a 
particular site. Personas will determine to whom content is delivered; the mechanism is fine-grained 
and can be applied at the level of blocks within an article too.  

Generative AI is used to generate an FAQ, a training guide, or a quiz from the content of the page.
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There is an option for content authors to set up a promotion campaign about a new or updated 
policy document, for example. Notification messages are sent to people, potentially across multiple 
channels, to alert them to the newly available content, as shown in the screenshot at the start of the 
Scenario. Additionally, users can subscribe to ‘topics’, which are keywords associated with the content, 
so it’s possible to create a personalised feed. 

As part of the content creation process, publication dates and times are set, along with expiry 
and review dates. Authors can post on behalf of someone else, such as a senior manager. Approval 
workflows are available, including for the approval of translated versions of an article (see Scenario 6). 
There is a comprehensive ‘Manage pages’ dashboard to manage the content life cycle, but there is 
currently no calendar or similar tool to help communicators with their editorial planning; Interact says 
that this is on the roadmap.

Crisis and urgent communications are handled well through broadcast messages. These are short, 
simple messages created outside of the Block Editor experience but can be targeted at the same 
audiences. Broadcasts are pushed out as a banner or a blocking notification window within Interact, 
via email, or via SMS. They can include a link to a page with more information, and there is a tracking 
feature to ask employees to acknowledge the message. 

Publishers can decide whether to distribute content outside of the intranet, such as into email 
inboxes, in MS Teams or Slack channels, or SMS; sharing via WhatsApp is on the roadmap. A digital 
signage module enables admins to set up different ‘channels’, for instance ‘UK warehouse’, and 
allows content creators to push appropriately curated and formatted content to these channels (see 
Scenario 6 for more). Finally, an employee advocacy feature has recently been integrated into the 
product, with extensive reports to track most shared articles, shares and click-throughs by channel, 
and strongest advocates by department and location. 

Employees can easily share approved content such as job openings onto their social media channels.
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Example of a community landing page within Interact, 
showing the navigation, timeline, and additional widgets.

Interact offers a strong set of built-in community and engagement features. Collaboration takes 
place in Communities which are either open, private (approval needed), or hidden (invitation only). 
These contain documents, calendars, and a feed specific for the Community. Discussions and social 
interactions are also supported through forums, where users can post a discussion topic, ask a 
question, or share an idea. Blogging is another way to share ideas, best practices, or opinions.  

During 2023 Interact acquired Sideways6 and are in the process of integrating its idea 
management features, so it currently works well but functionality is spread over both products. 
Ideation campaigns are set up in Sideways6 and surfaced in Interact, where employees can 
contribute their ideas and like, comment and upvote others. The best ideas are progressed through 
the tool for senior leaders to select for taking forward. 

Social reactions are available throughout the product. Users can comment on (text only but 
including emojis) and share content. We would like to see the range of reactions expanded beyond 
‘like’, in line with today’s social media platforms. Interactions are managed via a comprehensive 
moderation dashboard with extensive filters and an option to hook up to external security 
management tools, such as Exabeam, to scan for inappropriate content. 

There are several options for requesting and giving feedback. Quick polls are easily added to 
widgets or pages, and more in-depth pulse surveys can be created. The product includes a rich 
survey building tool to set up the questions, manage the target audience, and analyse the results. 

We like the gamification features within Interact: users have a configurable number of points 
to give colleagues as recognition, and these points can be set up to match real value so that 
employees may redeem against prizes. Badges visualise the type of recognition people have 
received and are shown on profile pages.  

Overall, there is significant breadth and depth in the features on offer. There is no dedicated 
functionality targeted at onboarding or wellbeing, but the product’s features can be combined to 
support various use cases. For instance, a pulse survey, in combination with a customised home 
page, can be used to welcome new starters and ask them about their onboarding experience. 
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Interact’s primary approach to integration is to pull content from various applications into widgets, 
where users interact with the content. These widgets are grouped into a marketplace and are 
easily accessible for publishers to add to any page. Simple examples include a Google Calendar 
or a task list from Outlook, but there are also integrations available with business applications 
such as ServiceNow or Salesforce. In the ServiceNow widget, users can create tickets and view 
the latest status of any that have been submitted, although clicking on the case will take a user 
out of the intranet. The Salesforce widget allows a view-only access to leads, accounts, and 
campaigns. Links to key systems can be added to the persistent left-hand menu, and notifications 
from systems, such as Concur and Workday, feed into intranet notifications too. Interact also offers 
the opportunity for developers to create custom integrations through a documented API and a 
developer support site, which looks comprehensive although we haven’t tested it. 

Interact offers a good range and depth of Microsoft integrations, particularly for an 
independent intranet that doesn’t have SharePoint in its foundations. SharePoint libraries 
and OneDrive folders can be synchronised with Interact, making their content available 
for rendering within an Interact page. When a user views a file from SharePoint they see a 
document embedded in a page, with all relevant Interact page features included. SharePoint 
news, however, cannot be brought across into Interact, but SharePoint and OneDrive content 
can be federated into the search results (see in Scenario 5).  

Integration with MS Teams is handled well. There is a widget to display a feed of latest 
activities in channels, and another that shows a list of available teams. Teams chats can be 
started from people profile fields, and links to intranet content posted into channels, with 
reporting on click-throughs available (see Scenario 7). Also, a complete Interact intranet can 
be added as an app into Teams. Notifications, however, are not passed from Teams to Interact 
or vice versa, so in this setup employees will have to check two sets of notifications, which is 
not ideal. More widgets are available to cover other Microsoft products, such as a PowerBI and 
a Viva Engage widget. Other products in the Viva suite are not integrated. 

Integrations are primarily handled via widgets, such as a list of tasks or a calendar. 
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3+ 4. INTEGRATIONS & SERVICES (INCLUDING M365)
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Like in other areas of the platform, Interact’s search is packed with features and works well 
overall. There is a single type-ahead search box across the whole site. All content is indexed, 
including content of attached documents and PDFs, and results are displayed with thumbnails 
on an attractive search results page. There is no search assistance, such as spelling correction, 
which would be a nice addition to make the experience even more user-friendly. Interact says 
that Natural Language Processing for search is on their roadmap and will address this. 

Search results can be filtered, and filters will only appear where there are relevant results. 
Filters are available for a range of metadata such as author, topic, and classification, and have 
recently been extended with additional people profile fields to show first aiders, fire marshals 
or any other field that captures a specific qualification. We particularly like the feature whereby 
content creators can mark images, video, or a document on their page to be available within 
the search results. They appear just under the main title on the search results page, and when 
clicked, bring the user directly to the image or video within the page.  

‘Best bets’ are Interact’s version of promoted results, which highlight relevant content 
when a search is performed. These are simple to maintain, even across multiple languages. 
There are no ‘likely answers’, which we think is a gap that Interact should address, possibly 
by extending its AI integration, to make the search experience top-notch. A nice feature is 
the option to include page summaries that help people tell the difference between similarly 
titled content in search results. We like that the Block Editor (see Scenario 2) automatically 
generates these page summaries for publishers who are unsure what to write. Users can 
provide feedback when they don’t find what they are looking for, and there is also a useful 
possibility for users to suggest keywords for a particular page; this will help their colleagues 
find the page more easily in the future. 

Search results can be enhanced by adding images, video, or a document to the search results.
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Users can provide feedback if the search returns no results.

Users may suggest keywords to be added to a particular content page,
 improving its ranking within the search results.
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The federated search capability within Interact supports a range of content sources including 
Box, OneDrive, Google Drive and Confluence. Results are presented in source tabs, so users 
need to know under which tab to go and look. Interact says there is no ‘all’ tab as metadata 
from integrated solutions varies so filters would be inconsistent and confusing for end users. 
The product also comes with a documented search API that allows further integration with 
additional systems if needed. 

The people directory offers rich profiles and extensive search capabilities. Users can find 
colleagues either through the main search, or via a dedicated search within the people 
directory. Search results are presented in an attractive layout, with the option to expand a 
person’s profile into a card. There aren’t any variant suggestions (Jon / John), but users can be 
searched by and filtered based on information provided in their profile. Profiles are extensive 
and they can be fed with information coming from various systems of record such as an LMS 
system to include training and certificates. Profile pages are presented in an attractive layout 
and show someone’s personal pronouns and badges among other information. There is also 
a basic org chart that expands to show managers and direct reports, but a full view across 
multiple levels is not included.

People search presents results in an attractive layout, with an option to open a card view.
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INTERACT

Site-wide management in Interact is built around a model of roles and permissions that is 
flexible enough to meet the needs of large and complex organisations. At the top level, one or 
more global admins have full control over the back-end, where they will manage a wide range 
of platform settings within the ‘Application settings’ area. Configuration options are logically 
grouped together and presented through a simple card-based user interface. Each card has an 
editable short description of what to expect in this area.  

Interact is a feature-rich product and the options to configure and fine-tune the platform 
are vast, so there will be a learning curve for admins to fully master the platform. We like that 
it’s possible to add often-used admin tools into the top menu and that admin functions are 
returned in the search results; this will make life of a global admin somewhat easier. Interact 
says that all settings are given sensible defaults, and that they will assist customers who have 
specific requirements to adapt some of the features to their needs. 

An example of what can be managed by global admins is the setup for digital signage. 
Physical devices such as TV screens must be assigned to a ‘channel’ in Interact, such as 
‘UK warehouse’ or ‘Reception Areas USA’ as in the screenshot. Admins will then configure 
which content will be fed into the respective channels. Channels can surface content that’s 
already on the intranet, or publishers may create new content specifically for the digital 
signage channel. A useful feature is that channels are cached, so if a TV screen loses internet 
connectivity it still displays something rather than just a blank screen. 
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Interact has a decentralised management and publishing model, meaning that global admins 
can delegate responsibility for sites and communities to local admins, who will manage the 
editing and publishing permissions for their areas. Local admins decide who will have standard 
user access, who will be an author, and who will be an ‘approved author’, the latter able to 
create and publish content themselves and approve content created by regular authors. There 
are no workflow processes to request a new site or a new community - we believe this would be 
a useful addition. 

Designing the home page and landing pages is straightforward and intuitive. Pages are 
divided into horizontal zones, and each zone contains one or more widgets that can easily 
be dragged and dropped. Some zones can be ‘restricted’, meaning that they are audience 
targeted and only visible by a particular group or persona. This makes it possible to place 
country-specific content on a common page, or to add a content block with information only 
for managers. Alternatively, Interact also supports different home pages for different sub-
companies, each with their own branding applied (see also Scenario 1). A wide range of highly 
configurable widgets are available to create engaging pages.

'ILMRH XLI WGIRIW LSQI TEKIW EVI WTPMX MRXS GSRǻKYVEFPI ERH XEVKIXIH ^SRIW� 
each containing one or more widgets.
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The content life cycle is managed through publication, expiry, and review dates. Publishers find 
all content they have permissions for via their profile button in the top navigation bar, which brings 
them to a comprehensive ‘Manage Pages’ overview. Content pages are shown as a list, and for 
each item there is information available such as author, publication date and status. The small 
blue ‘Details’ icon (see screenshot) gives access to further information, such as when the page 
was last edited and the version number. There is a filter to show inactive content, and anything 
due to expire also generates notifications to authors and displays a warning on the associated 
page. Helpfully, editors can bulk edit content via this table, such as substituting inactive authors 
or changing review dates. Page level analytics are also available from this overview page; see 
Scenario 7 for more.

Users can manually choose their preferred language, or it will be pulled from profile data, which 
will update the user interface and display content appropriately. All elements of the product’s user 
interface are available in over one hundred supported languages, and items in the top navigation 
menu are automatically translated using Azure translation services. During the content creation 
process, authors may add pages in different languages and use Azure translation services to 
create a draft translation, which can then be edited and approved by someone who speaks the 
language. Forum posts and comments are machine translatable on-the-fly.

 

The ‘Manage Pages’ screen gives an overview of all content that an author has permissions for.



INTERACT

The analytics summary page gives global admins an overview  
of active users and warnings about content quality.

Interact comes with a range of adoption and content analytics reports that allow admins to 
measure the effectiveness of their site. A set of predefined reports cover information about 
general site usage, content performance, profile information, content quality and much more. 
The analytics are available as tables and charts, and all data is exportable. A nice feature is the 
possibility to compare dimensions on a single chart, for example a chart with daily views could 
be overlaid with the number of ‘likes’ on content across the site. A useful addition would be to 
have a similar feature for time ranges, for instance to directly compare this month’s performance 
to last month. 

At the global site level, the site analytics summary page is a good starting point for a global 
admin or intranet owner. It includes an overview of monthly and daily active users, as well as 
various content warnings about quality of the content and expired pages.  
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Another useful report is the ‘login history report’, which contains rich data about users 
connecting to the platform, and offers handy filtering options, for instance to search for a 
particular user or to drill down by location. There are also a number of reports around social 
advocacy, which Interact has introduced since our last review. These show the number of shares 
over time, which content has been shared most often, and on which social networks. There is 
also an overview of the biggest advocates across the organisation.

Content owners and internal comms managers will be mostly interested in Interact’s content-
level analytics reports. Analytics about a single page are available to anyone who has content 
authoring rights on that page. There is a wealth of information available about how and when 
people have accessed the content. We particularly like the insights that the report brings about 
the path that users have followed to arrive at the page. For instance, the report will show how 
many people have navigated to the page from within Interact, which search terms have been 
used, or from which external source they have arrived, such as from MS Teams, from an email, 
or by scanning a QR code on a digital signage screen.

Reports are available to show how often content has been shared by employees on external social media.
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The page analytics report gives valuable insights into how employees have arrived at a particular page.
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At the level of a departmental site or area such as ‘all company news’, content analytics are 
available to analyse which pages are the most popular over time, and there are filters to drill 
down by sub-company, department, or location. This is useful for internal comms professionals to 
analyse the success of their news stories, but we’d like to see additional features such as analytics 
surrounding campaigns (topics made up of multiple news articles for example). 

For customers who want to go beyond the predefined reports included in the base product, 
Interact also offers an Advanced Analytics option. Customers are given access to a database in 
AWS, from where they can take data into the Business Intelligence tool of their choice, such as 
Power BI or Tableau, to create custom reports. Included in the service is a library of pre-configured 
report options for customers to start from. This approach is useful for large organisations with 
in-house business intelligence experts that prefer to build dashboards themselves, rather than 
rely on the fixed reports built into Interact. This is a powerful option but requires a certain level of 
technical knowledge and the help of BI experts to put in place; additionally, we believe that most 
customers will be happy to use the standard Intranet reports. 

Mandatory reads can be applied to any page and reporting is available, although some 
customers are asking for better dashboards in the ‘Voice of the Customer’ section. A report shows 
who has read or not read a particular page, with the option to send email reminders, although 
triggering reminders to other channel types would be a nice addition.

Search analytics are strong; they include data on popular search terms, pages without keywords, 
best bet performance, and searches with zero results. User-reported ‘failure to find’ results (see 
Scenario 5) and suggested keywords for a page are also available here for an admin to review. 

The presentation of analytics is mostly consistent, with site-wide reports accessible via admin 
screens and page-level data via the page itself. However, pulse survey results are returned 
separately and include analytics such as sentiment analysis which isn’t available for other intranet 
analytics. Overall, Interact’s analytics work well but there is opportunity to evolve them yet further.

 

A simple list is available with an overview of who has read or not read a particular page.
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Interact’s standard features support mobile users and frontline workers well, and the overall 
experience is pleasantly contemporary. In addition to the responsive web version, a native mobile 
app is available for iOS and Android. A generic version of the app called ‘my intranet by Interact’ is 
available via the public app stores, while a branded app is available at extra cost (but included in 
the price for this report) which can be deployed through MDM and MAM. Different options exist 
to enrol mobile users, such as through QR codes on digital signage. We especially like the ‘magic 
links’ that are sent out via email or SMS and contain a one-time token to get into the app without 
initial password; this is a clever way to overcome a potential barrier to enrolment.  

Once inside, the experience in the app is intuitive and consistent with the desktop. The primary 
navigation at the bottom has a ‘home’ icon that can be replaced by the company logo. Other icons 
give access to blogs, people directory, timeline, and search. They can be reordered or removed, 
for instance if blogs are not used, but they cannot be swapped for others nor audience targeted. 
Push notifications, broadcasts (see Scenario 2), and content Personas (so frontline workers will see 
suitable content) all work well.  

There are no built-in services in the app that are specifically targeted at frontline workers, other 
than standard mobile features such as push notifications and camera access. Interact says that 
their customers typically use third-party solutions for functionality such as shift management. 
Some integrations don’t work, such as the ServiceNow widgets, as they have been designed for a 
web interface, although notifications will still pull through to the bell icon, which is useful. Content 
pages and reference material display well though in the app, which is useful for staff needing 
mobile access to manuals and procedures.  

Administration of the app is straightforward, as much of the settings are inherited from the web 
version of the product. Zones and widgets on a page can be audience or device targeted, so 
mobile users can see a simplified experience. Admins will mainly have to consider how to setup 
the target Personas, and decide which content is relevant for their mobile audiences. 
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The home page, a news article, and the search results page via the app.

8. MOBILE & FRONTLINE SUPPORT
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THINGS TO BEAR IN MIND
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Interact has been in the intranet marketplace for a long time, and this shows in the quality and 
range of features in the product. While there are no glaring gaps in functionality, we did come 
across areas where further improvements are desirable, and this was also echoed by customers in 
the ‘Voice of the Customer’ section.  

The ‘Block Editor’ to create news articles works well, but customers are asking for quicker 
updates and more dynamic widgets. News editors and internal communicators also miss 
functionality to create and track campaigns consisting of multiple news stories, or to manage 
news publishing through an editorial calendar, although Interact says that the latter is on the 
product roadmap. Other areas where functionality can be improved include analytics and richer 
commenting and liking. We also noted that in some product areas, such as the Communities, the 
user interface looks slightly dated compared to contemporary solutions like Viva Engage. 

There is significant innovation in the product though, such as the generative AI features and the 
audience targeting based on geofencing, which will bring value especially to larger organisations. 
We believe that Interact will have to carefully balance its internal efforts and resources between 
bringing new innovative features to market, while still enhancing existing functionality. 

Inevitably for a feature-rich product like Interact, there is some complexity in managing the 
platform in the back end. While the admin interface is less attractive than the user experience in 
the front-end, Interact has made some efforts to structure content logically and to guide admins 
in the right direction. Still, the back end is vast and detailed, and will require a significant effort 
from a global admin to master. This will be an especially important consideration for smaller 
organisations. 

Finally, note that Interact is among the more expensive products in this report, for all sizes of 
organisations. Buyers will get a lot of functionality in return though, and there are a number of 
optional modules included in the pricing provided to us. Where certain features aren’t needed, 
such as the digital signage solution or the branded mobile app, businesses will see a drop in cost. 

Why choose this product
Interact is a fully featured product, where the years of experience from the vendor are evident. 
Business of all sizes will find plenty of functionality to meet their needs, but large and complex 
organisations will especially appreciate the advanced features for content creation and the 
flexible options for targeting a variety of audiences, including frontline workers. As a standalone 
intranet product, it does not depend on SharePoint or M365 but integrates well with it. Overall, 
we think it is a strong intranet product with rich functionality across the board, and well worth 
further exploration.  

Vendor roadmap
No roadmap has been supplied by Interact Software. 

Back to index
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100 - 20,000+ employees

Typical deployment:

Company locations: Involv brings powerful 
publishing and communication 
capabilities with easy-to-
use tools that will engage 
employees. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
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Involv is owned by Cognit BV, 
an experienced Microsoft and 
SharePoint consultancy which 
was founded in 2007 and is 
based in Brussels, Belgium. The 
product was launched in 2017 
and is a very capable intranet 
that runs on SharePoint. Cognit 
has a lot of Microsoft and 
SharePoint industry experience 
and has used this to good effect 
to build on the core capabilities 
of the Microsoft 365 suite.  

Content publishing and 
communications is a key 
strength of the product. Content 
editors are supported with an 
improved workflow that will 
speed up the creation and 
publishing of news articles, 
such as through the integration 
of templates, metadata and 
promotion options, including 
multi-channel distribution and 
digital signage. Publishing and 
administration tools are intuitive, 
easy to use and supported with 
contextual help. Search is an 
impressive component that 

powers many of the products’ 
innovative features, along with 
tight integration with Microsoft 
365. There is also a capable 
mobile app that includes many 
of the desktop elements. 

Features for communities 
and engagement rely on 
standard Microsoft tools, and are 
somewhat limited on the mobile 
app, leaving the social experience 
a little inconsistent overall. 
Cognit has extensive examples 
of integrations with third-party 
enterprise applications, but few 
are bundled with the product 
and some big names such as 
Workday and Salesforce are 
missing from the list. 

Overall, Involv offers an 
attractive SharePoint-based 
intranet-in-a-box that will appeal 
to organisations looking for 
an easy-to-use product from 
a vendor that customers love 
working with. The price point 
is very competitive as well, 
particularly for medium to 
enterprise size organisations. 

Involv Intranet owned by Cognit BV 

SUMMARY 
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Charity and voluntary 
work
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Accountancy, 
banking and finance

Law, law enforcement 
and security

You may also be interested in…

Sectors 

Healthcare
Public services, 

government and 
administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. One-off payment 
and ongoing maintenance fee. 

COSTS TYPICALLY 

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes and 
multi-year commitments. 

Customer Success services, 
maintenance, support, branding, 
updates & upgrades, hosting and 
access to community. These prices are indicative, offering a comparison 

of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint
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COMPANY AND PRODUCT

Company details

Company
Cognit BV 

ISO ����� certified
No  

Data residency
N/A  

Company founded
2007   

Product launched
2017 

Typical client size c
100 - 20,000+ employees 

Largest deployment so far c
20,000 employees  

and 15 countries 

Customers c
Clients include: NatureScot,  

Houthalen, Kingswood School, Lecot 

Partner locations
UK, Germany, Austria, Switzerland, USA,  

India, France, The Netherlands 

Company locations
Brussels, Belgium (HQ), UK 
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Accessibility   
WCAG 2.1 compliant 

Name of product 
Involv Intranet  

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

* Zenya 
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Reverse-out options
Involv intranet is installed on the customer’s M365 tenant. All data remains in the customer’s tenant, 
also when the contract ends. 

Product update process
Customers choose if they want to receive updates automatically or on a different timing. Customers 
are always notified upfront on the availability of an update. Updates are done with a one-click remote 
installation. 

User communitycc
There is an online community where customers can post questions, share best practices and ideas. 

Product updatesc
4 to 5 updates per year. Hotfixes are offered in between if needed. 

Email support Phone 
support Chat support Online portal 24/7 support 

Oǽce hours 
only*

Technical support

* CEST 

Set-up and support

Set-up process for new clientsc
Automated remote installation for the product. Project roll-out & workshops, configuration, training and 
Hypercare & Go-Live services are offered through ‘Success Packages’. 

Current versionc
Involv 4.3 
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Cognit BV says: “Involv – Where Expertise Meets Excellence. Welcome to 
Involv — not just your next intranet solution, but the heart of your vibrant, 
interconnected workforce, built on the robust foundation of Microsoft 365.          

At Involv, we’re more than a software provider; we’re a team of friends 
and experts in the field of internal communications and intranets, 
standing by to guide you from the initial hello to the celebratory launch 
and even beyond. We keep things simple and stress-free, promising you 
an intranet journey that’s easy and full of nice little surprises.          

Imagine a place where every member of your team, whether they’re in 
the office next door or halfway across the world, finds a virtual home. A 
place to collaborate and connect, where every individual feels seen and 
heard. Where great ideas can grow and productivity thrives.          

Involv is an accelerator; it comes ready-to-use so you can get your 
intranet up-and-running fast. But that does not mean you’re limited; it retains 
the flexibility to accommodate enhancements and customizations tailored 
to your evolving needs, offering a dynamic tool that grows with you.          

200+ organizations all over the world can’t be wrong. Let’s embark on 
this journey together, merging your vision with our expertise to create a 
workplace that’s not just efficient but alive and truly extraordinary.     

Ready to get to know Involv? We can’t wait to meet you!” 

Voice of the vendor
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Voice of the customer
Customers praised Involv for being intuitive and easy to use, with some also 
describing how it makes SharePoint more attractive. One customer said, 
“the Intranet is now easy to use for our colleagues and easy to maintain 
and update” while another added “the platform is incredibly user-friendly 
and intuitive for an administrator”. One customer even enthused, “Involv 
makes Microsoft SharePoint more user friendly and more beautiful”. 
Other respondents appreciated the improved structure Involv brought to 
their intranet as well as the additional web components. One customer 
particularly appreciated the mobile app saying it is, “a real bonus for 
employees with only a smartphone”. 

Changes customers would like to see are a bit more varied although 
an underlying theme is for admins to have a little more control over 
the product, to be less reliant on the vendor. One said they would like 
some admin features improved to, “empower administrators with greater 
autonomy and efficiency in managing some basic technical aspects 
independently” while another wanted “more custom options for the 
mobile version”. 

Customers’ experience of working with Cognit are overwhelmingly 
positive with comments such as “a delight to work with”, “very positive 
experience” and “outstanding”. Cognit particularly come in for praise 
for their flexibility, responsiveness, and knowledge. Several customers 
described them in these terms including comments such as they are, “highly 
competent and responsive and happy to solve problems together” and, “we 
felt very supported throughout the process”. One customer who described 
how they are still working with the vendor on further refinements said, “we 
are very pleased with how Cognit gave support to our project from the early 
beginning till the aftercare period of the whole project”.
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Improvements to the SharePoint user 
experience overall. Nice ‘welcome tour’ 
feature to help orient employees. 

No notifications indicator in the desktop 
browser. 

2. Publishing & 

Communications Management           Involv improves the overall page 
creation and publishing process. 

Page editing is standard SharePoint. 

3. Community & Engagement
There is a basic ideation system. 

The social experience is somewhat 
fragmented overall. 

4. Integrations & Services 

(Including M365)           
Microsoft 365 elements are integrated 
well, particularly in the personalised ‘My 
Page’.  

Third-party apps can be integrated 
with extra work. There are no bundled 
connectors. 

5. Information Finding & Search          
Good use of search to power 
components. Content and people 
search deliver a service configured to 
client needs. 

Some useful Microsoft Search 
capabilities are missing. 

6. Administrator Experience The administrator panel and tools are 
well laid out with contextual support. 

Some tasks are quite technical and will 
likely need support from the vendor. 

7. Analytics           Involv comes with a basic but broad 
range of analytics. 

Dashboards are not client configurable.  

8. Mobile & Frontline Support           The mobile app is easy to use and can 
access all published content. 

Configuration must be done by the 
vendor. There are no community 
features. 

4

3+

4

3.5

3.5+

2.5+

3.5+

3+
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Involv makes some welcome improvements to the SharePoint user experience, providing 
clean, modern layouts and avoiding the cluttered appearance that is common with many 
SharePoint setups. The employee experience is consistent across different parts of the 
product and there are some nice touches, like a prominent ‘accessibility mode’ switch 
and an easy way for employees to change the font size.  

We really like the welcome tour of the intranet’s features for employees. Welcome 
tours are getting more common in standalone intranet products but are still fairly unusual 
in SharePoint in-a-box products. When employees first visit the site, home page web 
parts are highlighted in turn while explanatory text describes their function. Employees 
are able to step forward or back through the tour, with each highlighted part having 
its own description. What is particularly powerful about this feature is that clients have 
complete control over the tour, allowing them to use language specific and appropriate 
for their employees. The interface for building tours is straightforward for admins to 
do this activity themselves, although Cognit are happy to help. The tour feature can be 
deployed on any page of the intranet, so this can be used not only for the initial launch of 
the intranet but also for launching a new feature to employees.

INVOLV
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1. USER EXPERIENCE & VISUAL APPEAL4
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Involv improves the user experience for employees, including an easy way to change the font size  
and an accessibility mode (top). Also notice the ‘start tour’ tab on the right-hand side.
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Involv has done plenty to improve on the navigation options that come with standard 
SharePoint. The global navigation supports audience targeting and multilingual options. It can 
be styled as a mega menu with custom headings, or as a simple drop-down menu. At site 
level there is a configurable site navigation component that adds a breadcrumb trail and page 
context-sensitive links. This improves upon the standard site navigation by removing irrelevant 
options as people drill down the hierarchy. Admins configure how many levels are shown 
and whether these are collapsed or expanded by default. The settings are maintained in a 
SharePoint list, but Involv provides a nice UI for admins.  

A recent addition is a ‘tabbed menu’ that can be added to any web part and makes 
it easy to switch between different kinds of related content, such as global and local 
news, for example, while retaining visibility. Another page navigation innovation we like is 
‘dynamic tiles’. These enable people to explore a hierarchy through a set of tile links that 
change levels as people click on them, showing a new subset of tiles until they reach their 
end destination. Cognit says this component has performed well in user testing, but we’d 
recommend trying it with a few employees to check they understand what’s going on 
before rolling it out. 
 

Involv’s breadcrumb and site navigation component help orient employees within site pages.  
Admins / editors get a simple interface to maintain this. 
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Involv supports notifications relating to published content and we like that employees 
may configure their own notification preferences in some detail, choosing content topics and 
channels they prefer. There is no ‘notification bell’ or similar in the product, which we think would 
be a helpful addition, and Cognit is working on this. Currently, employees choose to be notified 
via browser (if enabled), mobile push, email and Teams chat. Cognit is planning to add support 
for SMS as well.

Involv adds considerably to the visual appeal of SharePoint for employees without completely 
replacing the user experience. The product comes with a number of ‘skins’ which are predefined 
sets of custom styling that change elements like making corners rounded instead of square. 
These add a fair bit of variety to the default look of Involv and provide a good starting point 
for organisations to achieve the design they want. Customers may change site themes, which 
include logos and custom colour palettes, and there is some flexibility with these. Themes 
are distinct for different sub-brands, divisions, or regions by creating different instances within 
the same intranet environment and tenant. Each instance could look different, with targeted 
components and branding. During the demo, Cognit showed some attractive client designs that 
looked significantly different from standard SharePoint. 
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INVOLV

Involv builds on SharePoint’s standard content creation tools by adding some useful features 
to help communicators. For example, news publishers can simply click a ‘plus’ icon in the 
newsfeed to create a new article. Involv’s overlay then prompts for relevant information (such 
as publishing date) as well as metadata to apply (such as company categories or department). 
We like that publishers can choose to promote the story and ‘pin’ it in the hero from here as well, 
rather than having to do this afterwards in a separate web part. It would be nice if pinned articles 
had some sort of visual cue to show their status and Cognit says this is in the works. 

Cognit provides templates for news and other content types as part of the implementation, 
publishers then work with standard SharePoint components to add images and video. Involv 
offers some others too, such as a call to action and a document properties component. 
Involv’s hero web part also includes support for video, so people can view this content directly 
on the home page in an overlay. 

Audience targeting for content and other web parts is well supported. Entra groups are used 
to target many of the components, including news and navigation. There is no way of building 
audiences in Involv but employee profile properties can be used to show content dynamically; 
if you are in sales you will see content tagged with sales, and so on. Employees can also opt-
in and out of news topics easily and can further personalise their experience by showing and 
hiding whole web parts. See Scenario 4 for more on this. 

There is some support for news scheduling and management activities. In addition to 
supporting future publishing dates, Involv uses standard SharePoint or Power Automate for 
approval workflows. There is no calendar view showing articles that are due to be published but 
the ‘view all content’ dashboard can be filtered easily to show draft or published content for one 
or more sites or authors, including a handy ‘my content’ setting.
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Urgent and priority messages are handled well with a dedicated ‘Incident’ capability. Admins 
easily add an incident message that shows prominently in a banner at the top of the page on 
desktop and mobile. It also optionally triggers a pop up on that page that must be dismissed 
before the user can continue. The banner can be styled in different ways with colours or icons. 
This component includes scheduling for future events and supports audience targeting.  

Important messages can also be highlighted via the ‘notification centre’. Publishers easily 
select a piece of content, the target audience, and which channels they wish to use for 
notification (browser, email, mobile and Teams) and when the notification will be sent. We 
particularly like the useful sense check from the ‘notification audience’ feature that calculates 
how many people will be notified based on the channel and audience settings chosen. 
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The capable newsletter feature significantly improves on the standard SharePoint news 
digest builder, with greater content flexibility and templating options. It enables editors to 
build an email newsletter from a wide range of SharePoint content from any site in the tenant 
including events, jobs, FAQs, not just news as with standard SharePoint. The newsletter creation 
tool has clearly laid out steps to build the message from selected content, select the audience 
and provide information such as the subject line, title and introductory text for the message. 
Editors use simple drag and drop to reorder the articles before sending.

Involv’s newsletter tool makes it easy to create a branded email digest from any site content.
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Digital signage is well supported via Cognit’s InvolvCast add-on, which is an optional 
component included in the pricing of this review. This component makes it possible for admins 
to set up multiple digital signage configurations to show different content at different locations. 
InvolvCast includes a configuration builder tool that clients use themselves (or get Cognit to 
help) to create queries that automatically select and display content from the intranet, including 
news, incidents and other content types. This content is then displayed in a number of attractive 
configurable templates. We like how this option provides an automated, dynamically updated 
showcase of intranet content as well as being able to show important messages directly; 
although for most content, employees will need to go to the intranet for the full article.
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admins to set content and display template options. 



INVOLV

Cognit provides good support for several common community use cases.

Involv’s community and engagement features are a mix of Microsoft and Cognit components so 
the overall experience is a little fragmented compared with other products. However, the product 
does support several common scenarios quite well. Blogs use standard SharePoint pages with a 
simplified template and an optional approval process; however, some may find SharePoint’s content 
management system complicated. The template structure and associated training would need to be 
carefully considered. Communities of practice are supported with news sites that aggregate content 
around tags, so are basic. 

Involv’s ideation capability is simple but has enough features for Cognit to use themselves with their 
customers; we think it would allow organisations to test employee appetite for this kind of functionality. 
Employees submit an idea using a simple form with a title and brief description, ideas are tagged 
with metadata such as a campaign or theme. People with SharePoint knowledge can further edit the 
idea’s page to add images or documents. Ideas show in a list where they are commented and liked 
by colleagues, employees can filter ideas relating to specific campaigns and order by most popular or 
recent submissions, but there is no further functionality to judge and progress ideas. 

Standard SharePoint likes and comments are used for social reactions to published content, Cognit 
has added ‘report this comment’ functionality. Optionally, Cognit use the standard Viva Engage web 
part to show conversations. A ‘Give feedback’ link in a page makes use of a MS Form for employees to 
provide more structured feedback about the intranet. Polls are supported with a dedicated web part 
that is simple for publishers to configure. When people vote they can see how everyone has voted and 
can change their response.  

There are no dedicated onboarding features currently, but targeted mandatory reads can support 
onboarding if profile information includes a start date. Cognit is working on developing onboarding 
capabilities that will extend the intranet to new employees after signing their contract onwards. 
Company service milestones, including new joiners, can also be celebrated if these dates are added. 
There are some simple components to build a sense of community, such as events management 
and a birthdays web part. Pages and lists can be used for ‘job boards’ that provides a basic career 
development tool. 
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‘My Page’ provides a personalised experience for employees.
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Cognit has developed various third-party application integrations based on requests from 
existing clients, but the product does not come with any as standard. Examples of previous work 
includes Infoland Zenya, CV Warehouse job listings, SAP SuccessFactors and Bynder digital 
asset management.  

Bynder can be used as a source of digital image and video assets within the publishing 
system. Authors add the Bynder component to a page like any other web part, which allows 
them to browse content from the Digital Asset Management platform and embed in the page 
in the same way as the standard image picker. Cognit has also developed a Microsoft Search 
connector for Infoland Zenya, a quality management system used in hospitals. 

There is a read-only integration from CV Warehouse, a jobsite platform. This enables 
vacancies from the platform to be presented on an intranet page, which inherits the branding 
from the intranet and creates a more attractive page. To apply for a job, users will be taken 
to the company’s jobsite. Cognit has developed a similar integration for SuccessFactors that 
pulls in job vacancies and training opportunities. As with CV Warehouse, applying for the job or 
training opportunity is handled via SuccessFactors. 

Microsoft 365 integrations are fairly extensive, as you might expect, and this is an area of 
strength for the product. We particularly like ‘My Page’ which provides a personalised page of 
content including a feed of emails, Teams activity, Outlook calendar appointments, application 
links, tasks from Planner and To Do, recent documents from OneDrive and followed SharePoint 
sites. The information on this page is clearly laid out and there is an added personalisation 
feature so that employees can easily show or hide these individual components to curate a 
page that really works for them, based on the apps they use most.  

Employees can very easily choose which My Page components they want  
to show or hide to curate a personalised experience.
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One of the most richly featured components in this page is ‘My Tasks’ which aggregates tasks 
from Planner and To Do. People filter this view to show all tasks they have access to, or only 
tasks allocated to themselves. People mark a task as complete directly from this panel. It’s also 
straightforward to add a task directly from this component. As with other components, clicking 
the ‘plus’ icon opens a panel where people choose to add a task in Planner or To Do then assign 
it to a plan and / or colleagues. For organisations or individuals who make good use of these 
tools we can see this being a valuable and time-saving feature.

Any content in SharePoint can be shown on Involv, whether that’s a news post in a news feed 
component or a document library for a department. ‘Followed sites’ and ‘recent documents’ 
could also be presented on a user’s ‘My Page’, which consolidates activity across M365. 

As well as the Microsoft Teams notification integration in Scenario 2, there is a custom Teams 
app for Involv which gives the full intranet experience, or customers can use Viva Connections 
to access Involv from Teams. Content within SharePoint, MS Teams, and OneDrive is federated 
within Involv’s search, which uses the SharePoint search behind the scenes as described in 
Scenario 5.  

Overall, it’s a mixed picture for integrations in Involv. Microsoft 365 services are well 
represented with deep and richly featured integrations. Cognit has the skills and experience 
with plenty of third-party applications completed for existing clients and it would be nice to see 
some of these offered as ready-to-go for new clients. However, we do understand that some 
third-party integrations are quite client-specific and maybe less portable than M365 services. 

My Tasks is a powerful and time saving feature for people that work with Planner and To do. 
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Involv has its own search interface and experience that is different from standard SharePoint, 
although the results are provided by Microsoft Search in the back end. This has a number of 
benefits but there are some compromises as well. Federated search leverages Microsoft Search 
and, as mentioned in Scenario 4, Cognit has developed some custom connectors for clients.  

The main search in the top right-hand corner of the screen has a simple ‘scope’ dropdown 
next to it that certainly makes it easier to understand which repositories you are searching (for 
example current site, global, intranet only). Cognit will configure these to client needs. Results 
are then nicely separated into ‘colleagues’ and ‘pages and documents’, with appropriate filters 
(such as department, document type) to help narrow results. There are icons or thumbnails to 
differentiate content types. We like the way search term misspellings are picked up with the 
‘did you mean’ suggestion as well. 

Contextual search can be added to content areas and various components use search to 
present grouped content to users. For example, Involv can include a knowledge base that 
features a local search and tick-list refiners for specific document types and topics. 

There is no ‘promoted results’ facility as such but Involv offers a couple of ways for clients to 
influence search results. The first is ‘search boost’ page metadata that allows authors to add 
keywords that will raise the result ranking in search. The second is a centralised synonym list 
in the admin centre that the search engine refers to when returning results. Whether these 
synonyms are used or not is easily configured via a switch in the search web part, so one 
search could include synonyms, while another one does not. Both of these features are less 
intimidating than the Microsoft alternatives and are more accessible to intranet managers. 
However, Involv’s approach to search means that customers miss out on some Microsoft 
Search features such as Q&A, Locations and Bookmarks. These would still be accessible from 
the Microsoft navigation bar search, but it might be confusing for employees to have both 
searches available. 
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We really like Involv’s glossary feature. This is an easily maintained centralised list of key 
terms that can be associated with a link or description. When the term is shown in a page it is 
automatically highlighted and the term explained when hovered over.  

In the image above, the terms ‘HR’ and ‘Pikachu’ are in the glossary,  
so they are automatically underlined and explained when hovered over.

GPSWWEV] QEREKIQIRX MW WMQTPI ERH XLI VIWYPXW EVI IǺIGXMZI�



INVOLV

Intranet and Employee Experience Platforms 382clearbox.co.uk

INVOLV

People finding is well supported; in addition to colleagues being shown in the search results, 
‘Who is who’ is a browsable search-powered people directory. What people information 
is shown is configurable to client needs but typically results show a photo, name, role and 
contact details, with this information taken from Entra ID. The Teams presence indicator can 
also be shown if available. Filters enable people to show results from a particular department 
or location. Clicking on a person brings up their detailed profile page that includes skills and an 
organisation chart. Where wanted, employees can update their own profiles and all profile fields 
are indexed during search.  

‘Who is who’ is a browsable and searchable people directory.
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Involv provides a suite of easy-to-use tools for admins and publishers.

The Involv menu (accessed from a floating ‘i’ icon) gives access to site administration, content admin, 
and multi-language options in a clearly laid out panel. Administrators access different functions 
based on their permissions, which are straightforward to configure. The ‘manage site content’ screen 
is configurable, so people get quick access to the tools in use rather than a generic set of features.  

Involv does not include workflow to request new sites as standard, but these could be easily 
added with Forms and Power Automate. Global navigation, site navigation, and breadcrumb trail 
items are easily managed via SharePoint lists, for which Involv has its own UI, simplifying and 
improving the experience. We really like the contextual support video tutorials that are embedded in 
admin screens across the product. 

Home page design is flexible, making use of Microsoft and Involv components. The layout and 
display is configurable for user groups, and you can store and use different designs for different 
audiences. Many of the content features use Cognit’s powerful search-based component that 
aggregates and styles content in numerous ways. 

All content has publish and expiry options, although unusually, ‘expired’ content is not 
unpublished but hidden from search. Cognit will configure Power Automate to handle publishing 
workflows, but it would be nice to see some options included as standard. ‘View all content’ shows 
everything from across the tenant, but can be filtered easily. From this page it’s straightforward to 
carry out bulk content actions, such as publish and delete. 

Multi-language options are well handled; publishers select the language of an article at the 
point of creation then automatically create a copy that is translated into selected site languages 
using Azure Cognitive Services. These language versions are then editable before publishing. 
Employees select the version they want to see via an on-page toggle, with the language in their 
settings the default.  

Involv’s administration capabilities are well thought out and put a lot of power in the hands 
of clients. However, some of the features will likely need assistance from the vendor to set up, 
particularly those that use queries, such as the search-based component that powers news, and 
digital signage (Scenario 2).
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Involv analytics are clearly laid out and provide valuable insights into usage.

There is a comprehensive suite of dashboards that provide a lot of information for both intranet 
managers and content owners. We particularly like how the analytics are laid out so that the 
major functions of the platform have their own sections, then within these the information is 
presented clearly and logically. We also like how each page shows KPIs for each section, with 
the ability to drill into more detail. Clients can’t currently change dashboards themselves but we 
think most needs are covered and Cognit can make changes if needed. Involv integrates with 
Google Analytics and has a simple integration link with Microsoft Clarity too. 

Adoption and usage measurement is comprehensive, showing top-level KPIs for visits, 
time spent, users and more, along with peak times and days. Mobile usage is broken down 
by department; it would be nice to see this segmentation available for desktop as well. 
Content KPIs aggregate at site level how many different types of content there are, including 
multilingual articles and engagements. This also shows top performing pages and we 
particularly like the thumbnail views for these alongside their metrics. Tabs make it easy to 
switch between most views, likes, and comments etc. with the table of information adapting 
accordingly.   

Mandatory reads are implemented in a flexible way that will appeal to customers that want 
to direct employees to intranet and external content. Content title, description and URL are 
added and these links appear in a web part on the home page. Clicking the ‘read’ button 
displays the content and records it as being read. In the analytics centre the mandatory reads 
section shows each one, who the audience is, and who has read them. 

Search analytics reports on the top searched terms and breaks these out by successful 
(green dot) and unsuccessful / no results (red dot) searches. Involv supports multiple search 
configurations within the platform (e.g. for contextual document repositories, please see 
Scenario 5), so the reports also show which of these was used for the search. However, we 
think it would be helpful to understand which result employees click from a ‘successful’ 
search as well.
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Mobile access to Involv is supported via responsive web and a native mobile app for Android 
and iOS. To access the app, all users must have a M365 license and log-in with those credentials, 
although Cognit are exploring alternative options for frontline workers. There is no support for 
biometric authentication. 

The app has primary navigation buttons at the bottom of the screen and vertical scrolling for 
content. The design and branding are inherited from the desktop for a consistent experience; Cognit 
offers white labelling as well. All content and features are available but some areas, such as news, 
are mobile responsive content ‘wrapped’ by the app; we don’t see a problem with this approach 
as it means mobile users get the same features as desktop. News does include tag filters to make 
it easier to see content you are interested in. Content and people search work well, with the same 
experience as desktop, including scope and filter settings. All employee profile information is 
searchable and from people’s profiles you can call, text, email, and WhatsApp. 

One frontline worker feature is included to encourage contributions from the field. A ‘News Board’ 
has been created specifically for non-desk workers to quickly add simple news stories. The creation 
page has a title, body and supports pictures. The template includes pre-defined metadata so it can 
have its own news channel on desktop and mobile. We can see this being helpful for designated 
‘employee journalists’ to report from the frontline or to help cover company events, but it’s probably 
not a tool with mass appeal. Admins may add other frontline specific tools (e.g. forms) or PowerApps 
from the ‘more apps’ menu if needed. 

Configuration of the app and whether features / content types are included is all handled 
by Cognit, rather than the client. Some clients may find this arrangement restrictive, but it will 
probably work for most organisations to decide the setup and not need to change it often. Clients 
use publishing ‘channels’ to decide whether content is shown in the app or not. The primary and 
secondary navigation items are fully configurable to client needs. 
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The mobile app home screen 
provides quick access to 

available functions.

The news feed supports likes 
and comments in line with the 

desktop experience.

The people directory is richly 
featured and makes it easy to 

contact colleagues.

8. MOBILE & FRONTLINE SUPPORT
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Cognit has made a lot of improvements to smooth the content creation and publishing 
workflow in SharePoint, including templates, content metadata, multilingual support and 
targeting. However, when it comes to editing content and layouts the experience is still standard 
SharePoint, which does not suit everyone. There is also a degree of freedom for page creators 
with layouts and styling that some organisations will welcome, but others that desire page 
consistency will not.   

The mobile app has good support for formal communication and engagement, even 
including a lightweight publishing feature for contributions from the field. However, social 
communities are missing along with chat, and these can both be significant use cases for 
mobile access. 

Involv search and findability improvements have many great features and make capabilities 
such as synonyms, glossary, and search keywords much more accessible for intranet managers 
compared with the Microsoft Search & Intelligence Centre. This does come with a compromise 
of missing out on the latter’s powerful Q&A, Location and Bookmarks features, however. 

Finally, Involv is one of the best value products in this report. It offers a broad range of well-
executed features that continue to develop and improve with every release. The vendor is 
universally praised by a happy customer base, too. 

Why choose this product
Involv offers a compelling, ready-to-use communications-focused intranet solution at an 
attractive price-point. It has many valuable, intuitive features, and helps admins and employees 
use these by providing simple adoption tools. We think Involv will particularly appeal to 
medium-sized organisations but also enterprise customers that are looking for excellent 
ongoing support from the supplier. 

Vendor roadmap
Please see their website for details.

Back to index

https://www.involv-intranet.com/roadmap/


The product in a nutshell

Last updated: January 2024

1,000 – 10,000 employees

Typical deployment:

Company locations: The LiveTiles platform combines 
a well-designed SharePoint 
intranet with a separate module 
that offers extensive mobile 
features to reach and engage 
frontline staff.  

FRONTLINE  
FOCUS 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

OPTIONALLY WORKS  
WITH SHAREPOINT

https://livetilesglobal.com/products/livetiles-intranet/
https://livetilesglobal.com/products/livetiles-intranet/
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LiveTiles Intranet, owned by LiveTiles 
(Melbourne, Australia), consists 
of a range of mature, feature-rich 
modules that have evolved since 
the company was established in 
2014. The LiveTiles platform consists 
mainly of a core SharePoint-based 
module and an independent 
module called ‘Reach’, which is 
optimised for mobile use. These are 
complemented by other modules, 
such as a powerful people directory 
and an integration with an external 
provider of employee recognition 
software. LiveTiles says that 
enterprise businesses often combine 
all these modules to address 
different requirements, which is what 
we have reviewed for this report. 

The SharePoint module adds 
some well-designed web parts 
and features for navigation on 
top of the standard SharePoint 
offering. Search relies on Microsoft 
Search functionality, and there are 
integrations with enterprise search 
solutions from Coveo and BA Insight. 
The Reach module provides an 
easy way for frontline workers to 

get connected, even those without 
a Microsoft licence. Both modules 
integrate well with Microsoft Teams, 
and there are a few out-of-the-box 
integrations with third-party business 
applications such as ServiceNow and 
Salesforce. For more integrations, the 
product can be extended through 
a documented API and plug-in 
framework, or through Microsoft’s 
Power Automate connectors.  

Overall, LiveTiles offers a good 
modular approach with a smooth 
user experience across the 
product. Inevitably, there are some 
differences in the user interface 
between various modules. There are 
also certain areas where integration 
can be improved and where there 
are overlaps between what the 
modules offer. We recommend that 
customers take the time to work with 
LiveTiles or a partner to select the 
right services for their organisation. 
The full enterprise solution 
presented here will appeal to larger 
or more complex organisations 
with a broad range of needs and is 
offered at an attractive price point.  

LiveTiles Intranet owned by LiveTiles 

SUMMARY 
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Accountancy, 
banking and finance

Engineering and 
manufacturing

Base systems

Fully  
standalone

You may also be interested in…

Sectors 

Healthcare Retail
Public services, 

government and 
administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. 

COSTS TYPICALLY 

Slightly higher at the start of the term, 
but generally spread. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes, 
frontline users, multi-year 
commitments and negotiated 
pricing always an option for valued 
customers. 

Customer Support and Customer 
Success Management - Dedicated 
Account Managers for Enterprise 
Accounts. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options

Requires  
SharePoint

Optionally works  
with SharePoint Other*

*If customers purchase the Reach module as a standalone platform then this doesn’t require SharePoint.
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COMPANY AND PRODUCT

Company details

Company
LiveTiles

ISO ����� certified
Yes 

Data residency
Western Europe (Dublin and 

Amsterdam), Switzerland, USA, 
Australia; any other Microsoft 

data centre region upon request.  

Company founded
2014   

Product launched
2014 

Typical client size c
1,000 – 10,000 employees  

Largest deployment so far c
325,000 employees,  
dozens of countries  

Customers c
Clients include: Pepsico, Virgin, Engie,  

Entain, Creditsafe, Deakin University, BDO, 
Canton of ZƟrich, Galenica, Ascencia.  
Please see their website for details.

Partner locations
Please see their website for details.

Company locations
Melbourne, Australia (HQ), Denmark, Ireland, 

Portugal, Romania, Switzerland, USA

https://livetilesglobal.com/employee-experience-stories/
https://livetilesglobal.com/partners/
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Accessibility   
WCAG 2.1 compliant 

Name of product 
LiveTiles Intranet

In transit only In transit and at rest At rest only

Client data encrypted

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*Azure AD B2C
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Pre-configured Editable
Right to left script 

supported 
Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
A database export of the client data is transferred to the client upon request and before all client data 
is deleted. 

Product update process
The majority of the LiveTiles Customers are using the LiveTiles SaaS option, where all customers are 
updated at once and automatically. On-prem / private cloud customers decide on timing for their 
update. 

User communitycc
LiveTiles has a customer community and knowledge base, and runs a Customer Advisory Board (CAB) 
for select customers, as well as user conferences such as ‘LiveTilesX, Love Your Work’ and the ‘Let’s 
Connect Conference’. 

Product updatesc
Three times per year 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
Depending on the modules chosen, the setup can be anywhere from a one-click installation for a 
standalone deployment or up to three months for comprehensive platforms, including Microsoft 
Teams and SharePoint integration with consulting engagements. Typical deployments leveraging the 
LiveTiles standard features (without customisation but including integration with Microsoft 365) can be 
done within 2-4 weeks. 

Current versionc
June 2023 
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LiveTiles says: “LiveTiles believes that the world can be a better place 
when people are freed up to do their greatest work. Our employee-centric 
approach embraces our entire approach from how we collaborate together 
with our customers and partners to how we design our solutions to be 
simple to use, people-centred and innovative.   

These principles also influence and guide how we support our customers 
through partnership on their digital workplace journey, futureproofing their 
internal communications and collaboration with a flexibility and adaptability 
tailored to their needs, capacities, and budgets.  

The LiveTiles platform solves some of the key strategic problems facing 
organisations today as they adapt to a new and more flexible way of 
working, namely:   

1. Attracting and retaining great talent and inspiring them while they work  
2.  Fostering greater bonds between colleagues through both 

collaboration and social connection in a more digital and distributed 
workforce  

3.  Enabling organisations to be flexible, agile and adaptable as they 
evolve their digital workplace 

4.  Increasing the creation, sharing and consumption of corporate 
communication in a way that can be measured and targeted  

5.  Promoting greater inclusion in company communications and social 
networks of non-desk workers, regardless of their role, location or 
device while amplifying a more inclusive and authentic employee voice  

6.  Empowering communications, technology and HR leaders to analyse 
employee engagement in real-time with easy to use, actionable data.” 

Voice of the vendor
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Voice of the customer
What customers appreciate most about the product is how it adds value 
on top of SharePoint in those areas where standard SharePoint falls short. 
“The product sits well on top of SharePoint Online, providing additional 
functionality where there are gaps in the out-of-the-box SharePoint product” 
says one customer, while another likes “the number of additional web 
parts available”. Another customer praises one feature in particular: “The 
left menu, called Everywhere Panel, is quite powerful and a much more 
polished solution than the Microsoft app bar.” For another customer, the 
add-on functionality is critical to the success of their intranet: “Our company 
has built our intranet around specific features that LiveTiles provides, such 
as the notice board, employee handbooks, and governance tools.” 

When asked about changes or improvements to the product, a few 
customers ask for specific features such as “better analytics”, but most 
comment on the overall evolution of the product. One customer requests 
“a smooth migration path for us, when new versions arrive”. Some other 
customers express concern about how LiveTiles is adapting to the fast-
evolving Microsoft offering. “Microsoft almost closed the gap in features 
and LiveTiles has a tough time keeping up with the changes in modern 
SharePoint”, according to one customer. Another customer suggests to 
“maybe de-customise things where possible, considering the advances 
that Microsoft makes”. LiveTiles says that their roadmap is aligned with 
Microsoft’s, and that they continue to provide added value, as evidenced in 
the recently added Viva Connections cards discussed in Scenario 4. 

Feedback about working together with LiveTiles is mainly positive, 
although a few customers expressed some concerns. One customer 
describes the relationship as “good initially but not as great since the 
Wizdom / LiveTiles merger” and another comments that “while the support 
for issues has been OK, the client team has been difficult to reach after we 
signed the deal, and we had to rely on the partner”. LiveTiles says that it is 
standard practice to handle implementations through their partner network. 
The majority of clients who replied are happy with the levels of support, 
however, and one client praises the strategic guidance they received from 
LiveTiles: “Great support function, and outstanding help and guidance on 
more advanced and strategic matters.” 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Well-designed ‘Everywhere Panel’ 
available across the product and in MS 
Teams. 

Different experience between the 
Reach module and the SharePoint-
based module. 

2. Publishing & 

Communications Management           Simple but effective content editor. 
Flexible audience targeting.  

Limited functionality for managing 
the editorial process and creating 
newsletters. Integration between the 
Reach and SharePoint modules can be 
further improved. 

3. Community & Engagement Good integration with external provider 
of employee recognition software 
(included in the price). 

Built-in functionality for polls and 
surveys is basic. 

4. Integrations & Services 

(Including M365)           
Out-of-the-box integration with many 
third-party applications. Different 
options to build additional integrations. 

M365 integrations are mainly with the 
SharePoint-based module and not with 
Reach.

5. Information Finding & Search          Strong functionality for people finding 
and profile management. 

Options for search in the Reach module 
are less intuitive. 

6. Administrator Experience Unified ‘Operation Center’ with user-
friendly interface. 

Some admin functionality is still 
separate from the ‘Operation Center’. 

7. Analytics           Helpful reports for communicators to 
track news articles and campaigns. 

SharePoint-based content is only 
partially integrated into the analytics 
reports. 

8. Mobile & Frontline Support           Many options to onboard and support 
frontline workers, including those 
without M365 licence. 

Admin functions are managed 
separately. 

3.5

3

3+

3+

3.5

2.5+

3.5

3.5
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The LiveTiles platform encompasses two different intranet experiences: Reach, an 
independent module optimised for mobile, and a SharePoint-based module. Inevitably, the 
user interface will be slightly different in the two modules, but LiveTiles does an excellent job 
of integrating both and offering a consistent user experience. For example, news articles are 
created once and are presented in a consistent way in the SharePoint desktop experience, in 
the Reach app, and in MS Teams. Please note that while there is a desktop environment for 
Reach, much of this scenario covers the SharePoint experience. Please see Scenario 8 for 
more details of the Reach experience. 

Navigation is especially strong in the SharePoint intranet module. Customers have a choice 
between a traditional mega menu or a more uncommon matrix-type menu. We believe that large 
and complex organisations will appreciate the matrix menu, which displays items in different 
layers. This can be combined, as shown in the screenshot above, with a top-level menu where 
users can select a company or a market - based on this selection, the matrix menu will show 
different content, so this mechanism supports even the most complex multinational corporations. 
Audience targeting of menu items is available. All aspects of the menus are managed through an 
intuitive user interface in the ‘Operation Center’ (see Scenario 6). 

LIVETILES

1. USER EXPERIENCE & VISUAL APPEAL3.5
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Another interesting feature in the SharePoint module is the ‘Everywhere Panel’, which is an 
additional navigation bar, similar in look and feel to the SharePoint app bar. It is customisable 
with shortcuts to content and intranet functionality such as an overview of ‘My links’, recent 
news, or information coming from external systems. The Panel will appear on any page within 
the intranet, so users always have access to the content they need most. It can be placed 
in different areas of the site, including as a floating element anywhere on the page. In the 
screenshot below, it sits on the left-hand side of the page and replaces SharePoint’s own app 
bar, so there is no conflict between the two.

The platform includes many options for users to personalise their experience. An example 
in the SharePoint module is ‘My Links’, which can appear as a web part in a regular SharePoint 
page or as an icon in the ‘Everywhere panel’ as shown below. Users can customise this area to 
fit their needs. In a configuration panel, they see a list of relevant links for their role and can pick 
from the list which ones are useful to add. Another example worth mentioning is an integrated 
accessibility panel within the SharePoint module, where users can configure options for 
improved contrast, font size, and screen reader settings.  

Notifications are available in both the Reach and SharePoint modules, but accessed in 
different menu areas and handled separately. In the Reach app, notifications are highly 
configurable, and employees decide on which topics and in which format they want to be 
informed. For each content type, such as news or events, users select if they wish to receive 
notifications by email, as a push notification on their mobile device, or within MS Teams (see 
Scenario 4 for more about the integration with MS Teams). The SharePoint module uses 
standard Microsoft functionality. 

The ‘Everywhere Panel’ replaces the SharePoint app bar and gives access to various areas such as ‘My Links’.
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Managing the menus is done in the back-end through an intuitive user interface.
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The options to apply branding and visual identity elements in the Reach module are currently 
fairly basic, but a new release with an improved user interface is on LiveTiles’ roadmap. In the 
SharePoint-based module branding functionality is more extensive. The SharePoint module 
goes well beyond the standard SharePoint themes and includes a large collection of predefined 
designs to choose from. These are then adapted to specific needs within an integrated theme 
editor. There is plenty of flexibility to create sub-brands by applying different styles to different 
areas. If desired, LiveTiles or their partners will work with clients to design and configure the site. 
We were shown some appealing examples from a selection of customers to illustrate what can 
be achieved.  

On LiveTiles’ roadmap is a new release of the Reach module with an improved  
user interface that has a contemporary look and feel.
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Content authors work in the Reach editor to create news articles,  
preview them, and share a link with anyone in the organisation.

There are two approaches for publishing news and other content within the LiveTiles platform. 
While the standard modern SharePoint interface can be used for news creation, the vendor 
recommends using the Reach news editor instead, which is integrated with SharePoint. Content 
created within Reach is stored in the module’s own CMS but can be displayed in standard 
SharePoint pages and MS Teams. 

The Reach module editor presents content authors with a clean and straightforward 
template, which is simpler than using the standard SharePoint interface. Elements such as 
images, video and quick polls are easily added during the creation process. A useful preview 
feature checks the layout on different device types, and provides an option to share a link 
to the draft article with anyone within the organisation. The link will give read-only access 
with no option to edit or comment. Content authors can combine multiple news articles into 
campaigns, with performance statistics on campaigns available as part of the analytics reports 
(see Scenario 7). 

As part of the news creation process, the Reach editor offers a simple integration with 
ChatGPT. There is a standard prompt window to provide input, and a feature to rewrite and 
improve text. Compared to other OpenAI integrations that we’ve seen, it’s quite basic. We 
would like more options to specify a tone of voice, length, or a predefined context for the 
article. This will reduce the burden on content creators to produce detailed prompts and will 
enhance the quality of output. 
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Reference pages are handled the same way as news: content can be created within the 
Reach editor or directly in SharePoint. In its SharePoint module, LiveTiles offers a range of web 
parts that allow content authors to build rich and visually attractive pages. Reach pages are 
available inside the SharePoint solution, but SharePoint content is only available in Reach if the 
user has a license. Communicators and content owners will need to take this into account, for 
instance by using the audience targeting functionality to ensure that frontline workers have 
access to relevant content. 

Targeting is handled through a mechanism of group membership and publication channels. 
Content authors can target a news article to one or more groups of users, for instance only 
to frontline workers. Target audiences can also be built dynamically, based on user profile 
properties; a group can be set up to include all employees with a particular skill added to their 
profile. In parallel, publication channels offer users a mechanism to subscribe to news that is 
of interest to them. From a list of available channels, people can easily select or deselect as 
desired, although some channels may be fixed and not available for deselection (for instance 
the ‘Marketing’ channel for someone who works in Marketing). 
 

An integration with ChatGPT allows content creators to automatically rewrite draft content.
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An approval workflow is available, for instance to let channel owners authorise content. Other 
features that support the editorial process include integrated chat to have conversations about the 
content of an article, as well as a simple overview available to authors and editors of articles in draft 
status. However, there is no consolidated overview for the entire organisation or any tools such as an 
editorial calendar. 

Crisis and urgent communication are well supported, a news article can be set as an alert 
message and displayed in different ways in the two modules. In Reach, users may prefer to receive 
alerts as a banner at the top of their news feed, or as a push notification on their mobile device. For 
desktop users of the SharePoint module, there is an option to display these alerts in a dedicated 
web part that appears prominently on the home page, or as a modal popup window. When creating 
the alert, there is an option to ask readers for a confirmation. 

Reach has features to allow people to share content externally, for instance to share content 
on social media channels, or into Teams (see Scenario 4). Content from Reach is easy to share in 
multiple Microsoft tenants, which will be of interest to complex organisations or in case of a merger. 
There is no newsletter functionality, other than the standard SharePoint digest. Digital signage is 
supported through a simple but effective solution whereby TV screens can connect to the platform 
with a one-time passcode, and then display the preconfigured content in Reach for that screen.  

Overall, we find that LiveTiles’ approach to content creation and management works well but 
can be further improved. There is good integration between the Reach module editor and the 
SharePoint module, but more could be done to help internal comms teams manage the editorial 
funnel or build attractive newsletters. Also, the integration is mainly one way (from Reach into 
SharePoint); there are no mechanisms to make SharePoint-based content available inside the 
Reach module. We believe that the product would benefit from further integration to simplify and 
streamline the overall experience.  

Employees can decide which news channels are of interest to them.
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The integration with Mo gives managers access to a dashboard  
with a list of engagement activities, links, and shared ‘boosts’.

The Reach module offers a range of community and social features that are oriented towards mobile 
use, but are also available in SharePoint web parts. At the core is the Reach ‘posts’ component, which 
allows everyone to create short pieces of information, ideas, and knowledge sharing. Other users can 
like, comment, add rich reactions such as emojis and Gifs, and use @mentions in threads.  

Posts can be used within Reach Groups for community collaboration or discussion. In the 
SharePoint module, a community template is available where content from a Reach Group can be 
surfaced. Reach Groups are comparable to Viva Engage communities; they have the advantage that 
they are also available to frontline users without a Microsoft licence, but miss the richer functionality 
around gamification.  

The same mechanism of social reactions is available for commenting on news articles, although 
these features can be turned off by publishers. There is a content moderation feature based on Azure 
Cognitive Services, flagging potentially inappropriate posts for the attention of an admin. The admin 
can then trigger a workflow, for instance to delete the post and send a notification to the author. 

Reach also has an event feature, where publishers complete a simple event template and share 
it into relevant channels. Users may register attendance in advance and access a moderated chat 
before, during and after the event. 

Quick polls are easy to add to a news article, but there is no functionality to build larger pulse 
surveys. Several features around feedback and engagement are available through an integration with 
Mo, an external provider of employee recognition software (the cost is included in the pricing provided 
for this review). Details of this integration are in Scenario 4. We like the functionality on offer in Mo, 
although some of it is quite basic and currently not integrated with other areas such as Reach posts. 

Also worth mentioning is an innovative tool called ‘MyReachZero’, which allows organisations to 
engage with their employees about climate change. Employees enter their personal efforts and 
commitments into the tool, and a climate engagement tracker will show the impact of all individual 
contributions towards the company’s net zero targets.  
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The Everywhere Panel, here shown as an app in Teams, is capable  
of presenting various integrations with external systems. 

LiveTiles includes a number of integrations out of the box, and comes with an API and an 
integration platform for customers and partners to build their own. Some integration options are 
available through the Reach module, while others are specific to the SharePoint-based module. 
Overall, the functionality is rich but may require additional work to integrate applications that are 
not included as standard, especially in the Reach module.  

Integrations with enterprise business applications are available for ServiceNow, Workday 
and Salesforce. These are accessed through the Everywhere Panel (see Scenario 1) which can 
host several integrated applications in different widgets; helpfully the Everywhere Panel is 
also available as an app in Teams. We were shown the ServiceNow integration in more detail, 
where people see a list of their open tickets and can create a new ticket. The experience 
works well both on mobile and in the SharePoint platform. Although the user can see progress 
made on open tickets, responses come via email and links take users into the ServiceNow 
platform. 

Integrations with popular collaboration and communication tools are available in the 
SharePoint module. A simple integration with Slack and Workplace by Meta displays content 
within a web part and the Everywhere Panel; there is a ‘Social’ web part which displays 
content from various public social media channels. The SharePoint module integrates with 
Box, Dropbox and Google Drive, displaying content within dedicated web parts. Other useful 
out-of-the-box integrations include a configurable RSS feed, integration with video platforms 
such as Vimeo, with stock photography sites like Getty Images, plus an integration with Google 
Maps and OpenStreetMap to insert maps into SharePoint pages. 
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Another integration to highlight is with Mo, an external provider of employee recognition 
software (see also Scenario 3 for a screenshot). The functionality from Mo is accessed through 
web parts in the SharePoint module. These enable employees at all levels to share and 
celebrate moments that matter; employees can give feedback to colleagues or nominate 
them for a reward, which they can then turn into actual value in an online gift shop. A ‘manager 
assistant’ helps them with insights about their team. Managers can set up regular ‘boosts’, for 
instance a weekly message to appreciate a team member. We like the functionality on offer but 
would like to see more integration with other areas within LiveTiles to reach its full potential. 

For customers and partners who want to go beyond what’s available out of the box, 
LiveTiles includes a powerful connector framework with a drag-and-drop interface. There is 
also a fully documented API that allows developers to build plugins for the Reach module. 
Alternatively, LiveTiles also supports Power Automate connectors as a means to integrate with 
additional applications through standard Microsoft functionality.  
 

The integration with ServiceNow gives users an overview of their tickets  
and an option to create a new ticket from within the Everywhere Panel.
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The depth of integrations with Microsoft applications varies between the SharePoint and 
Reach modules. The SharePoint module makes full use of the underlying SharePoint features, 
and a rich collection of web parts makes it possible to display content such as standard 
SharePoint news articles alongside content created anywhere in LiveTiles. This also includes a 
web part to make Viva Engage content available in a community in the SharePoint intranet.  

The Microsoft 365 integrations in Reach aren’t quite as deep, however; they are limited 
to the integrations with MS Teams as discussed below. For organisations only using Reach, 
this means that they will have to rely on the built-in integration platform or on additional 
configuration using Power Automate.  
 

LiveTiles includes many web parts to build attractive intranet pages in SharePoint. 
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The LiveTiles platform offers different ways to work with Teams. Both SharePoint and Reach 
modules are available as apps within Teams, and the ‘Everywhere Panel’ can be accessed 
there. The Reach chat feature (see Scenario 8) and notifications are also accessible from 
Teams, bringing all company chat together in a single place.  
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Viva Connections is supported through a set of simple but useful dashboard cards. There are 
cards to launch a people search directly from the dashboard, to view office locations, and to 
access content such as news articles and events from the Reach app. This is yet another way to 
bring content from LiveTiles to the end user, and will be appreciated by organisations that are 
using the Viva Connections dashboard as a primary entry point, especially on mobile devices 
through the MS Teams app. Other products in the Viva suite are not integrated.

Overall, the M365 integrations work well in the SharePoint module but are limited in Reach. 
There is flexibility to surface content in different places however; as an example, Reach news 
articles can be made available in the Reach app, in a web part within the SharePoint module, 
directly into Teams or in the Viva Connections dashboard. Organisations will have to think ahead 
about which approach works best for their various audiences, before jumping into implementation.  

Cards in the Viva Connections dashboard give access to content from the Reach module, such as latest news. 
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The SharePoint module of LiveTiles uses standard Microsoft Search  
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The search experience in LiveTiles is different in the SharePoint module compared to Reach. 
In the SharePoint module, LiveTiles have chosen to use the standard Microsoft Search 
experience, which is a change from previous versions of this report. Some limited branding 
is applied to the search results page, but the functionality relies entirely on Microsoft’s 
implementation. The same applies to the management of all search-related features such as 
bookmarks and keywords in the SharePoint term store. Some of the templates within LiveTiles 
include a contextual search box, which is useful to limit the scope of a search to a predefined 
area such as a knowledge base or a policy library. 

The search experience for mobile users in Reach is different. Search results are presented in a 
card-based layout, with a number of filtering options to drill down further. We like the integration 
of the SharePoint term store within Reach, which means that keywords and taxonomies stored 
in SharePoint can be managed from within Reach and applied to Reach content, to influence the 
search results. Accessing the search window is not consistent across the module though; there 
is a search menu item to access the global search, and in some places there is a search box or a 
search icon to access a contextual search. We found the different search options on mobile less 
intuitive than in the SharePoint desktop module. 
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Federated search is achieved using the standard Microsoft approach through Graph 
connectors. LiveTiles uses this technology to add content from Reach as a tab onto the 
search results page in the SharePoint module. There is no federation in the other direction 
though; search results in Reach do not include SharePoint-based content. The Microsoft 
approach can be taken to federate other content sources in the SharePoint module using 
third-party connectors. LiveTiles also integrates with enterprise search providers Coveo and 
BA Insight, which will be of interest to large and complex organisations who have invested in 
enterprise search. 

People search and user profile management are areas of strength and the focus of LiveTiles 
Directory, a separate module but included in the pricing submitted for this review. It’s a feature-
rich module for organisations that value extensive and accurate profile data. By encouraging 
users to update their profiles, colleagues can be confident that they will find the right people 
when they search. The tool includes a powerful profile search, with an intelligent type-ahead 
search box, filtering and sorting capabilities, and an attractive presentation of search results. 
There is also a feature to export search results into a CSV format.  
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Individual profiles show a completeness rating and a link to add further content. Clicking 
the link will open a dialogue box where the missing fields are presented and where inline help 
explains why data needs to be added or updated. Data fields are structured, for example to add 
a location from a dropdown, and this structure can vary based on country and location, which is 
useful for telephone numbers and addresses. Field content can also vary based on department, 
for instance presenting marketing employees with ‘InDesign’ as a skill, while IT colleagues 
would see ‘Jira’ instead.

We like the usage of bot technology to help with keeping profiles up to date. ‘Hyperbot’ will 
send email notifications to users, reminding them to complete their profile or to regularly review 
it. The frequency and tone of the bot’s messages can be configured. It’s also possible to select 
users who should not receive automated updates, which we can see would be useful to protect 
senior stakeholders. Email content is editable and tailorable. Users are able to confirm their 
details via the link or reply by email to say that details are correct. A health checker dashboard is 
available to an HR or line manager to follow up on progress. 

Finally, the product also includes a fully featured org chart with drill-down and zoom possibilities. 
A noteworthy feature is the ability to track additional relationships between people other than the 
formal manager. This allows organisations to track and visualise dotted lines, for example. 

In conclusion, we find the search experience in LiveTiles solid but somewhat disjointed. The 
people search functionality in LiveTiles Directory is clearly an area of strength, and the choice to 
use standard Microsoft Search in the SharePoint module is defendable. In contrast, the search 
experience in Reach is less strong and inconsistent with the other modules. 
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(tone of voice) and tenacity (frequency of reminders). 

LiveTiles’ org chart displays the complete hierarchy of an organisation,  
with an option to zoom in on a particular area.
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modules and has an integrated chat with the Support desk.

A centralised ‘Operation Center’ manage users, permissions and audiences through a single user 
interface for both Reach and SharePoint modules. Not all admin functionality is integrated yet; 
for instance, settings that control the activation of certain features in Reach are handled within a 
separate Reach Admin tool. We would like to see all admin functionality available within a unified 
Operation Center.  

The Operation Center allows admins to access all the LiveTiles-specific web parts and make 
them available to content creators for building content pages. Admins don’t have to be a technical 
expert to use the site or page-level admin functionality; however, training will be needed to make 
sure they get the best out of the product.  

Managing page layouts in the SharePoint module uses the standard modern SharePoint 
experience. A range of additional web parts are available to help present information in an 
engaging way. Intranet managers can see built-in heatmaps that show which web parts are 
popular, and use the tool to intelligently rearrange web parts based on usage statistics. Admins 
also have a straightforward interface to edit elements such as the mega menu and Everywhere 
Panel. See Scenario 2 for creating pages in Reach. 

A governance dashboard provides content owners with a simple interface to manage their 
content in Reach and SharePoint; expiry dates can be checked, and content unpublished if it has 
become outdated. Reminders are sent to content owners when their content is due to expire, but 
additional features around the transfer of ownership of content would be useful. 

Multilingual functionality is comprehensive, assuming publishers follow the recommended 
approach of using Reach functionality for creating content. Publishers can choose to manually 
add translations that are then saved alongside the original language version, and automated 
translation based on the Azure translation service is used to generate a draft version. Based on the 
user’s preferred language settings, content will be presented in their preferred language where 
available. Automated translation is available, for instance to translate social content on the fly. A 
workflow to notify a translator if the original is updated is easy to set up. 
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Example of one of several reports and dashboards available within LiveTiles.

LiveTiles includes a comprehensive analytics module that has much potential for content authors and 
communicators. It currently provides detailed dashboards only for content stored in the Reach CMS. 
Some reports covering content residing in SharePoint have recently been added, but the depth of 
these reports is still limited. LiveTiles says that this will be further enhanced in future releases. 

Two dashboards are available out of the box; optionally admins can create their own custom 
reports. The first dashboard focuses on adoption of the platform and engagement with its content. 
The adoption section shows how many users are invited, registered, and active on the platform. The 
engagement section has more details on number of likes, shares and posts created over different time 
periods.  

A second dashboard provides detailed insights into news articles and will be of particular interest 
to internal communicators. An overview section shows statistics on the most successful news articles 
and engagement metrics over a given period. Communicators can also filter by campaign, to show the 
performance of larger initiatives. Drilling down into an individual article gives insights into how users 
have interacted with the content, whether they scrolled down to the end, and how they responded to 
an integrated poll. There are no reports on activity or employee sentiment in groups and communities 
though; this would be a useful addition. 

Mandatory reads are supported in two different ways. A ‘confirm’ option is available on news articles 
and content pages, with a downloadable list of users who have confirmed they’ve read the content. It’s 
also possible to make certain policies or procedures mandatory to read for a particular group of users. 
There are some useful features to track who has acknowledged reading the document, and send 
reminders to those that haven’t, but this functionality is in a different area of the product, not integrated 
with the other analytics. 

In the Reach module there is a report where communicators see a list of popular search terms 
used within Reach. For searches within the SharePoint module, LiveTiles relies on the standard reports 
available from Microsoft in the M365 admin centre. 
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This scenario broadly covers Reach functionality, which is what LiveTiles recommends for mobile 
and frontline requirements. For those wanting the SharePoint intranet module on mobile there is 
no native app, but the site is fully responsive and can also be accessed through the Teams app.  

Reach has been optimised for mobile, although it is also available on desktop. A comprehensive 
range of options are supported to give users access. The product can work together with 
Microsoft 365 and Entra ID if desired, but a Microsoft licence is not required, and many other 
identity management systems are supported. It’s also possible to upload a list of users, or users 
can be invited or self-register via a link or QR code.  

Reach has an intuitive, card-based user interface with a single-column layout. Icons at the 
bottom of the screen give access to often used areas, such as ‘my news’ or ‘my apps’. Other 
functionality is reached through a clear left-hand side navigation menu. Central to the app is the 
‘Stream’ which brings news, events and social content together in a single feed. Reference content 
is targeted to specific profiles, so frontline workers see what is relevant to them. LiveTiles says that 
Reach performs well in low-bandwidth situations often faced by frontline workers. We found the 
current user interface slightly dated, but were shown a new and more contemporary upgrade of 
the Reach look and feel, which is due for imminent release (see the screenshot in Scenario 1).

Reach offers a basic chat feature, which works well on mobile and is also available via Teams. 
This will be valuable to organisations where those working in Teams need to communicate with 
colleagues without a Microsoft licence. The Groups feature (see Scenario 3) will be attractive for 
frontline staff who need to discuss and share within a group of colleagues; it’s a useful alternative 
to shadow IT such as WhatsApp. 

The layout can be configured within the Reach admin pane, where admins control what content 
is displayed in the navigation, and what functionality is available. This is also where content 
targeting is managed. The Reach admin functionality is not yet fully integrated into LiveTiles’ 
Operation Center’, making the admin experience slightly disjointed from other management areas. 
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THINGS TO BEAR IN MIND
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The LiveTiles platform is primarily made up of two modules, but also includes other modules 
that do different things and perform in different ways. Overall, the user experience is good, 
the modules do work well together, and there are a lot of features to like across the platform. 
However, there are still differences that people, especially administrators, will need to get used 
to. LiveTiles is addressing this; a unified admin interface is now available for some, but not for all 
areas. Customers will also need to consider their needs and objectives carefully to make sure 
they select the right combination of modules, although LiveTiles and partners will offer advice.  

There is a strong analytics platform which has the potential to provide communicators with in-
depth, granular insights into adoption and campaign performance. A first step towards integration 
with the SharePoint part of the offering has been made since our last review, which is a positive 
evolution, but more will be needed to realise its full potential. LiveTiles says that this will be further 
addressed in future releases.  

LiveTiles is an experienced vendor with a mature product that has grown in features over 
the years. Alongside LiveTiles, the market is changing rapidly as Microsoft keeps adding new 
functionality into its M365 and Azure ecosystem. We are pleased to see that the product 
continues to evolve compared to our previous review, and that new features, such as the Viva 
Connections cards, are being introduced. In other areas, such as search, LiveTiles has decided to 
retire its existing functionality in favour of Microsoft’s own. We believe that LiveTiles will have to 
continue to make tough decisions about streamlining their offering in light of Microsoft’s roadmap. 

Overall, the LiveTiles platform offers a flexible set of modules that can be configured to offer 
businesses a suite of tools to match their needs. Given the breadth of functionality in the different 
modules presented to us, the price point is attractive to customers of all sizes.

Why choose this product
Although LiveTiles is making efforts to package the product attractively for smaller customers, 
we believe that the natural target market for the product are large and complex organisations 
with a diverse employee base and a broad range of needs for their digital workplace. LiveTiles 
and their partners have the experience of working with large global companies and will provide 
advice, customisation and additional integration work when required. Large organisations with a 
significant population of frontline workers will be interested in the mobile features in the Reach 
module and the attractive price point.  



Intranet and Employee Experience Platforms 419

LIVETILES

Intranet and Employee Experience Platforms 419clearbox.co.uk

Vendor roadmap

Roadmap images provided by LiveTiles.

Back to index



The product in a nutshell

Last updated: January 2024

1,000+ employees

Typical deployment:

Company locations: LumApps is a flexible, user-
friendly solution that offers 
integration with both Google 
Workspace and M365 to 
unify your digital employee 
experience.  

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://haiilo.com/social-intranet/
https://www.lumapps.com/
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LumApps was launched in 
2015. Headquartered in France, 
they are supported by a global 
implementation partner network. 
The vendor is both a Microsoft and 
Google partner, which is evident 
in the good integration options 
within the platform, and they are 
often a leading choice for Google 
Workspace clients looking to add 
intranet capabilities.  

LumApps is a very flexible, 
feature-rich solution, which delivers 
an excellent user experience 
with a consumer-grade flair at 
times and a decent mobile app. 
Publishers and admins will also find 
much to like, as news and other 
content creation is simple, with 
good templates and publication 
workflows. Search is also a 
highlight as it can index external 
sources or use a third-party search 
engine such as Microsoft’s. There 
are versatile branding / theming 
options without the need to code 
CSS, and LumApps supports multi-
brand needs well. A core feature 
is fully integrated community 

‘Spaces’, where individuals can 
work together on any topic, and 
we feel offer a great solution to 
organisations looking to support 
mature communities of practice. 
LumApps Play is also worthy of 
note, providing a capable corporate 
video management feature. 

Some other aspects of LumApps 
have improved in the past few 
years but still have a way to 
go. The analytics were given a 
makeover in 2023, with a new 
content-oriented dashboard that 
shows how different content types 
are performing across the site, 
but search reporting is lacking. 
Integrations with third-party tools 
for transactions are also patchy 
– the new ‘Companion’ app and 
micro-services model provide a 
good foundation, but it is not yet 
fully exploited.  

Overall, LumApps would work for 
any mid-sized or large organisation 
seeking a flexible, feature-rich 
solution that can unify a digital 
workplace ecosystem into one 
branded user experience.

LumApps owned by LumApps

SUMMARY 
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Accountancy, 
banking and finance

Information 
 technology

Base systems

Fully  
standalone Other*Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Healthcare RetailBusiness, consulting 
and management

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. 

COSTS TYPICALLY 

Weighted towards the start (during the 
‘project phase’), then much lower for 
the remaining term. 

DISCOUNTS  

PRICE INCLUDES 

Multi-year commitments 

Services are not automatically 
included and are scoped per 
individual customer. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Majority 
ready-to-run

Branding opportunities

All branding,  
complex options

* Also works with Google Workspace
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COMPANY AND PRODUCT

Company details

Company
LumApps 

ISO ����� certified
Yes  

Data residency
USA, Europe, Japan 

Company founded
2015   

Product launched
2015 

Typical client size c
1,000+ employees 

Largest deployment so far c
100,000+ employees  

across the globe 

Customers c
Please see their website for details.

Partner locations
Please see their website for details. 

Company locations
Lyon, France (HQ), USA,   

France, UK, Japan

https://www.lumapps.com/customer-stories/
https://www.lumapps.com/partners/
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Accessibility   
WCAG 2.1 compliant 

Name of product 
LumApps

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other*

*GCP
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Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

* GCS

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*Translated on-the-fly in browser. Please see their website for a list of supported languages.

https://docs.lumapps.com/docs/admin-l07278543939388271
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Reverse-out options
Client contacts legal and receives an export of all their data. 

Product update process
All customers are updated at once. On very few occasions, some customers choose to not activate 
features. All feature activations are controlled by customers in the Features Management section 
(admins only). 

User communitycc
LumApps’ online Customer Community (The Hive). The vendor says this “provides a community where 
customers and LumApps experts can learn, share, network, grow, and find purpose - together with 
empathy and without judgment. This community is set up to empower all customers to learn tips and 
tricks and get updates on upcoming and new features”. 

Product updatesc
Every 6 weeks. 

Email support Phone support Chat support Online portal 24/7 support Office hours 
only

Technical support

Set-up and support

Set-up process for new clientsc
A new client is set up usually with a 3 month or so implementation, using LumApps ‘DREAM’ 
methodology. LumApps say they will: Define your current state communications landscape, understand 
your vision for success, focus on your persona and your main use cases, and identify any pain points 
and gaps. Recommend design and user journey, content strategy, and governance based on our best 
practices, that support your vision, goals, and objectives. Execute the orderly deployment of your new 
digital workplace with your team, along with your chosen deployment plan. Train, enable, and partner 
with your team to gain comfort in Administering and Maturing your digital workplace. 

Current versionc
Sixth release of 2023 
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LumApps says: “LumApps is the only scalable intranet platform that 
enables your organization to thrive, engages every employee with 
ultra-personalized communications, and helps them be more efficient 
throughout their workday. 

We accomplish this by delivering a Digital Headquarters that allows 
your Internal Communications team to execute their engagement and 
productivity strategies and an Employee Headquarters that empowers your 
employees to design and own an efficient work experience that works for 
them, regardless of their device. 

The pixel-perfect LumApps employee intranet:  
Î  Orchestrates effective media-rich communications across your employees’ 

preferred tools (email, Microsoft Teams, Google Chat, or Slack), ensuring 
employee alignment and engagement, measuring and improving impact 
over time. 

Î  Delivers a modern, smart, secure, and scalable fully branded intranet for 
all employees to engage, share, and collaborate, regardless of device 
(desktop, tablet, or smartphone), language, location, and role. 

Î  Creates a unified workforce via consistent onboarding and a sense of 
company culture no matter where or how employees work. 

Î  Boosts your workforce productivity and satisfaction by offering an 
environment where employees get their work done with guided experiences 
and streamlined access to mission-critical data, apps, and resources. 

Leveraging deep integrations with Microsoft 365 and Google Workspace, 
LumApps can be fully connected to the organization’s technology 
environment with 50+ integrations with AODocs, Box, Comeen (digital 
signage), DocuSign, Jira, SAP SuccessFactors, ServiceNow, Trello, Workday, 
Zendesk, and more.”

Voice of the vendor
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Voice of the customer
Multiple customers praised LumApps for the quality of the editor 
experience. “It’s easy to create content, and the widgets are well thought 
through” said one. Another added “It’s so easy for our employees to use 
that I am able to support 24K of them as the sole community manager 
and system administrator”. Those managing more complex intranets also 
seemed to feel at ease with the features. One customer highlighted the 
way they could use metadata to create a customised user experience for 
each region, adding “I was even able to get a bit more granular and create 
a custom UX based upon market, so thatñteams get content that is not only 
applicable to their region, but the market in which they serve”. 

LumApps’ track record in working with Google Workspace was picked 
up by several customers too, though a shortfall in other integrations such 
as Workday was also mentioned. The community features, though praised, 
were also on customer wish lists to go further. For example, one asked for 
“backend tools for administrators and community managers, so we can 
work more efficiently and effectively (e.g., better bulk change / updates 
management)”. Other improvement requests often centred on governance 
and analytics. “Better analytics, as the current ones are very basic” said one. 
Another echoed this, wishing they could dispense with Google Analytics. 

As a vendor, customers appreciated that “the LumApps platform is 
consistently adding new features that enhance the employee experience 
and make communications easier and more effective”.  Most reports about 
support from LumApps were positive. “The vendor has been easy to work 
with in addressing our needs and questions” said one. “Excellent. We feel 
heard and understood when we express our needs. It’s a reliable, stable 
platform that continues to evolve in innovative and valuable ways. The 
LumApps product team is very attuned to both customer needs now and 
what they will be in the future”, said another. And a third said “the entire 
LumApps team has been fantastic. The customer success team to sales, to 
the technical support team, they have been supportive and adaptable”. 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

LUMAPPS

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             An attractive, contemporary look with 
multiple branding options.  

No support for mega menus. Numerous 
small icons may make the interface 
look fiddly, though can be removed.  

2. Publishing & 

Communications Management           Easy but powerful publishing options 
and rich audience targeting.  

More could be done to help distributed 
teams co-ordinate news.  

3. Community & Engagement Very strong community ‘Spaces’ 
capability, well suited to communities of 
practice.  

Some employee engagement features 
are configurations of the Spaces tool 
and lack depth.  

4. Integrations & Services 

(Including M365)           
Multiple integration options, with 
versatile card-based interfaces. Strong 
integration with Google Workspace. 

The multiple options for integration 
need careful consideration – not all 
connectors are available via all routes.  

5. Information Finding & Search          Good people and information finding 
options. Plays nicely with Microsoft. 

Few search management features.  

6. Administrator Experience Good range of controls. Easy to 
administer without needing technical 
knowledge. 

Adding page widgets can feel fiddly at 
times. No workflows to support manual 
translation. 

7. Analytics           
Clear, well-presented analytics.  

Those with advanced needs will have to 
export data into another package. 

8. Mobile & Frontline Support           
An attractive mobile app with good 
on-boarding support. Potential to use 
micro-apps with the digital assistant to 
connect to frontline services.  

No specific frontline services and the 
digital assistant is an extra cost. Some 
elements of the mobile navigation are 
hidden. 

4

3+

3+

3+

3.5+

2.5+

4

3.5
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LumApps has an appealing user interface with a modern feel and excellent options for 
configuration. We really like the tooltips that explain important icons and the help guides that 
give end users more details on how to use LumApps. We are less keen on the small app 
buttons on the top row and an additional side-panel for more controls as these add clutter and 
are likely to be overlooked. Customers can elect to remove these, however.  

Content and navigation menus can be targeted to end users, for example by location or 
department, based on user profile properties and defined groups from Entra ID, Okta, Google 
or an HR system. Dynamic targeting groups can also be created based on defined user profile 
property rules, giving plenty of flexibility. The navigation supports icons and sub-navigation items 
are shown, cascading with a mouse-over. A mega menu is not available, and although LumApps 
works well without one we do feel customers would appreciate a choice. Breadcrumb navigation 
can be added via a widget. Within the content, navigation is supported with call-to-action widgets 
or quick link lists.  

Notifications are a highlight, with an extensive set of controls for each user. This included 
the ability to set “do not disturb” times, and switch between the notification bell and emails for 
different types of activity, such as comments and mentions. Notifications are neatly aggregated 
into a notification centre, and this includes integrated third-party applications, such as Microsoft 
365 (see Scenario 4 for more). 

We were shown a range of branding styles that LumApps have created for customers, 
highlighting the platform’s versatility to cover everything from very formal to fun and friendly. We 
like the fact that LumApps supports multi-brand scenarios, using profile-based targeting to give 
users the most appropriate brand experience. The branding options encompass logo, colours, 
borders, spacing, shadows etc. and can be applied per site or targeted based on the user profile. 
We were impressed at just how much can be done via the admin controls, without resorting to 
CSS coding.  

LUMAPPS

An example home page in LumApps.

1. USER EXPERIENCE & VISUAL APPEAL4
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2. PUBLISHING & COMMUNICATIONS MANAGEMENT3.5+
LUMAPPS

Campaigns can be created as a series of broadcasts shown in a calendar.

LumApps generally supports publishers well with a good combination of quick-publishing and 
more sophisticated options to meet the needs of occasional and full-time communicators. 
Targeting is very flexible, and video support is a highlight, but the news management features 
are not so strong. 

We like that authors have the choice to switch edit UX modes as they work, from a simple 
toolbar to sophisticated editing controls. Creating a news item is template-driven to help with 
consistency of layout and metadata. These defaults can all be overridden if desired, and the full 
complement of widgets is available to add to news stories, including videos, surveys and files.  

Targeting for news is comprehensive. News articles show up on the home page or landing 
pages for those specific user groups. News articles can be categorised by metadata such as 
topics and topics can be followed by end users, as well as by communities or sites. The same 
capabilities extend to reference pages too, with very flexible options to make content visible only 
to selected audiences, and to push out notifications when a page changes.  

Crisis communications use ‘alerts’, a specific content type that has a predefined template and 
can be audience targeted. Alerts appear on the home page as a banner, which we feel are quite 
subtle so could be overlooked, however push notifications into the app would help support 
these messages.  

A content overview dashboard shows publishers all their published, unpublished, and expired 
news articles, but LumApps lacks the kind of tools found in similar products to support distributed 
comms teams, such as calendars and kanban boards. Publication start and end dates, and 
approval workflows are available to support content life cycle management.
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A communication campaign feature helps plan and execute a series of broadcasts across 
multiple channels, including email, the dedicated app, Google chat and Teams. They are all 
supported with goal setting and analytics. A simple form allows editors to create the message, 
choose audiences from a pick list and select when the message should be sent. One nice 
feature we like is that AND / OR rules can be set up to dynamically create an audience 
segment, and the tool will calculate how many people will receive the message. You can even 
include or exclude people based on a CSV file, which gives interesting potential for lightweight 
integration with other systems. Broadcasts can be scheduled in an attractive calendar view, and 
in time LumApps see broadcasts also replacing their current newsletter tool.  

Social advocacy functionality allows ‘ambassadors’ (defined end users) to share specific 
content to their personal social network on social media platforms, reaching news beyond the 
intranet. We like that LumApps has cleverly taken care of firewall issues by making selected 
content available for sharing.

Campaigns can use a combination of channels. 
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Video-based content is also well supported by the optional add-on LumApps Play, which 
provides a secure corporate alternative to YouTube or Vimeo . We were impressed with the 
range of controls in place; videos can only be viewed through LumApps and can’t be shared 
externally though a way to securely surface videos in other web applications is on the roadmap. 
Results can also be hidden from search or certain audiences, and even downloads can be 
optionally blocked. 

The video gallery provides thumbnail previews of videos in the platform along with title, 
duration, and number of views. There is also a search to help find specific content. The video 
gallery can be configured to show in the main menu of LumApps’ mobile app as well. Videos 
can be embedded in published content or shared via a community post as you would expect. 
When viewed on mobile, an overlay feature means people can complete other tasks in the 
background while the video is playing.

Video details can be edited and subtitles added via the video manager.
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Admins upload videos via the video manager and then edit options for title, description and 
who can see the content. As with other content types, multiple languages are supported for 
text related to the video and this extends to subtitles as well (auto-translate is on the roadmap). 
Subtitles can be automatically generated (using Google or Azure services) or manually added 
via SRT / VTT files. Chapters can be added to help people navigate through longer videos. Calls 
to action enable links to other content to be overlayed on the video too. 

Play comes with some analytics that shows the number of views over time where people 
dropped off while playing the video. The latter includes a neat animation synchronised to the 
video so you can see exactly what was happening in the clip when people turned off.

Analytics show views over time and where in the clip people stopped watching.
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3. COMMUNITY & ENGAGEMENT3+

Communities have always been a big part of LumApps’ approach, both for small private groups 
and large, company-wide conversations. LumApps have evolved these into a feature called 
‘Spaces’ and these are fully integrated into the overall user experience, including the native 
mobile app.  

In contrast to the social experience on other platforms, Spaces in LumApps can have a well-
structured entry page and in effect work like a sub-site on other platforms. Visitors don’t just see 
threaded discussions, but also structured content such as documents, quick links and expert 
articles. This gives the potential for the platform to more strongly support the original concept of 
‘Communities of Practice’, where contributors curate and showcase a body of knowledge.

Several content types are available in Spaces. Simple posts can be created for information, an 
event, idea, and question, and posts can include tags and @mentions. More advanced features 
are included too, such as on-the-fly translation and the ability to attach videos. Events are also 
nicely presented and can be added to personal calendars. 

‘Discussions’ within spaces can be set to be moderated, meaning that only specific users 
can create posts and everyone else can just comment or like. Any end user can report a post, 
however, which is helpful where Spaces are open for anyone to contribute to. Prohibited words 

LumApps Spaces provide a rich destination for communities.
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can also be configured to block content in posts from being published and pattern-matching 
algorithms will intercept sensitive posts, for example if a credit card number is shared.  

The interface for posts, articles and the feed timeline look very similar to consumer social 
media platforms so should be familiar to users, although the range of reactions is limited to a 
‘like’ button, which is a little disappointing. Interactions in communities (and elsewhere) trigger 
notifications that show up in the end user’s notification centre, and employees have a good level 
of control over how these are managed. 

A community Space can have an associated knowledge base of curated content.



LUMAPPS

Intranet and Employee Experience Platforms 439clearbox.co.uk

LUMAPPS

For employee feedback, a lightweight survey widget is available along with a ‘snap polls’ 
widget that can be added to any page. More complex forms can be integrated, for example 
by embedding Microsoft Forms or Google Forms. For idea management and employee 
suggestions, the Spaces toolset is versatile enough to do a reasonably good job, for example 
with the ability to upvote and downvote ideas as well as comment on them. However, we 
missed the behind-the-scenes workflow found in more sophisticated offerings. 

There are no dedicated features to engage new joiners or other specific user groups of an 
organisation; although much of this need can be addressed with existing tools and suitable 
content, such as dedicated onboarding Spaces and the ‘Journeys’ feature (see Scenario 4). 
However, we feel that individual blogging or a personal timeline could be better supported.  

We liked the way that a community page can be designed to highlight high-quality resources 
too. For example, it can include a ‘knowledge base’ of best practice articles, a list of subject 
matter experts, and a Q&A area where the best answer can be highlighted. 
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The list of off-the-shelf integrations for LumApps is decent, including Salesforce, ServiceNow, 
Jira, Workday and Zendesk. As well as specific integration widgets, basic integration methods 
such as iframes and embed codes are supported. LumApps also offer access to API’s so that 
developers can pull / push information when integrating with third-party systems. There are 
pre-built API connectors to ChatGPT, Google Workplace, Microsoft Azure, SAP SuccessFactors, 
Salesforce and others.  

Similarly, there are integrations with collaboration tools that cover Awesome Table, box, 
Monday, Slack and Zoom. Integration with Google Workspace is well supported, as LumApps has 
a long track record of working with the Google (formerly G Suite) platform.  

Digital workplace services can be nicely integrated into a personal ‘dashboard’ view for 
users, with content from all the integrated applications shown on one page. Behind the scenes, 
LumApps uses an array of different integration approaches (such as widgets, connectors and 
APIs) and if a specific system integration is required, it’s always worth checking if it can be fully 
supported before purchasing the platform.   

The available native widgets or custom developed widgets all support authorisation, user 
synchronisation, and styling / theming. Most widgets are one-way, but multiple widgets are 
available for the same system. For example, a widget exists to see ServiceNow tickets, and 
another is available for submitting tickets into ServiceNow. Widget-based integrations also work 
on the native mobile app in a web container, although may take users into the third-party system 
to complete the action. 
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There is a ‘Companion’ chatbot capability as an optional add-on. It has many pre-built 
connectors to other systems, including Slack, Jira, Lucca HR, Workday and Salesforce. This 
takes an ‘adaptive cards’ approach which works well on mobile, and also supports interactions 
via chats in other interfaces such as Microsoft Teams. We certainly see potential in this kind of 
unified approach, though our experience in the demo environment was that the conversational 
capabilities of the bot are disappointing compared to the experience of using ChatGPT. 

LumApps isn’t comprehensively integrated into Microsoft 365, but it does some worthwhile 
things very well. SharePoint and OneDrive folders and documents can be surfaced in widgets 
within LumApps, and SharePoint search can appear as a tab on the search results page (see 
Scenario 5 for more details). It’s also possible to upload new documents from LumApps directly 
into the respective SharePoint site. However, SharePoint pages aren’t integrated into LumApps, 
and there’s no consideration for SharePoint news content.   

The ‘Companion’ bot provides a single interface to employee-self-service requests.
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For Microsoft Teams, a whole LumApps intranet can be accessed from within Teams as an 
app. Sharing into Teams is also facilitated – for example, employees can click on a news story 
and choose to share it directly into multiple Teams channels (not a capability SharePoint can 
brag about).  

LumApps also provides some lightweight integration with Viva Engage (Yammer), by showing 
defined content as a feed within a widget. Furthermore, Microsoft Planner plans or Stream 
videos can be embedded within a widget. Microsoft applications can also be opened via the 
LumApps app launcher that is accessible through an icon in the header.  

LumApps Journeys is another optional add-on for the platform and provides a helpful tool to 
step an employee through a series of tasks. Although onboarding new employees is the obvious 
use case, it can be used for any multi-step activity, such as planning a trip to an overseas office, 
where visas, flights, airport transfers etc. need to be orchestrated. In the onboarding example 
demonstrated, the Journey begins with a manager filling in basic details about the new hire and 
selecting a suitable Journey template to apply to them. Each step can be sequenced and timed 
relative to other events, for example a laptop can be ordered 20 days before the start date. 
Journeys then generates a personalised email and a link for the new employee to see a to-do 
list. This highlights another uncommon capability of LumApps – some content can be set to be 
accessible outside the intranet for external users, partners and soon-to-be employees. 
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LumApps Journeys includes other neat features. For example, induction meetings can 
be automatically created and entered into both the employee and manager’s calendars. 
Quizzes too can be set up or used as a feedback survey. And finally, the hiring manager gets a 
dashboard to track progress against the whole plan.

Overall, LumApps offers a good few options for integration, particularly outside of Microsoft. 
However, buyers should study carefully which integration scenario is supported if they have a 
particular use case in mind.

Users can be presented with a checklist to work though.
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The LumApps information finding experience is good, starting with a global search box at the 
top-centre. A search history (previous searches and results) is shown before typing a new search 
query and type-ahead suggestions are effective. Natural language processing checks spelling 
while someone is typing a search query.  

LumApps native search is powered by Elasticsearch. All native LumApps content is indexed 
and searchable, along with Google Drive and OneDrive content. However, the Elasticsearch only 
indexes the metadata of .pdfs, but not the content itself. It’s also possible to use alternatives 
such as Microsoft Search, Coveo or Google Cloud Search. In these cases the respective third-
party licenses are needed and although the front-end experience will remain the same, the way 
results are presented will depend on the chosen search engine. Customers on Microsoft 365 will 
also enjoy the ability to show Microsoft search results as a federated tab within LumApps. 
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On the search results page, filters are available by content type and within a content type 
vertical by the respective metadata. Metadata is created and managed in the settings by global 
admins (on the platform level) and by site admins (on the site level) with a simple user interface. 
Refiners (filters) on the search result page are dynamic, based on the search results. Refiners 
can be managed in the settings by global admins. Configured promoted results are shown at 
the top in the search results, and these can be a range of content types such as videos, events, 
or directory entries. Other desired changes to the search results page will require CSS skills. 

For managing and structuring knowledge there is a specific ‘knowledge base’ content type; 
but there are no specific features such as FAQ or accordion widgets available. LumApps can 
define content-type search experiences for documents, such as policies, with the results display 
and filtering options configured accordingly. Through this it’s possible to create something quite 
advanced, but this will take some configuration and time.
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The people directory within LumApps is a well-designed, user-friendly application. Key 
information is presented in an attractive card-based interface, with a powerful search and 
filtering window to the right of the screen. Here users can drill down further and search for 
colleagues based on department, location, or skills. The detailed profile of a user integrates well 
with an organisation chart showing the place of that person in the hierarchy. Unusually, fields 
in a person’s profile can be permission trimmed, for instance to hide the mobile phone number 
of an executive. Note also that a chat in MS Teams or Slack can directly be launched from the 
details card. 

Finding users in the employee directory.
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LumApps offers multiple layers of admin rights, making it possible to manage multi-site and 
multi-brand intranet experiences with granular governance controls. The admin controls are 
clear and logical; for example, setting roles and permissions follow the logic of “who (user 
groups) can do what (content types) for which target audience (user groups)”. However, we 
would like to see the inclusion of workflows to manage elements such as site requests.  

The layout of the home page and other pages is split into different sections that can be 
populated by widgets to give a broad range of functionality. The widget library is extensive and 
includes an alert banner, hero carousel, ‘my news’, highlighted communities, feed with latest 
community posts etc. Widgets can be moved around into different sections with drag and drop, 
but we would have liked an easier way to preview each widget from the gallery selector as adding 
widgets can feel fiddly at times.  

For producing content, a neat feature is that articles can be created in Google Docs or Microsoft 
Word Online and published directly to native LumApps pages. This approach means that teams 
can take advantage of Docs and Word collaboration features such as version control.  

Content life cycle management for pages is supported by expiration date, publication status 
(draft, published, archived, expired) and content editors receive notifications about expired 
pages. A content editor can go to the administration area to find a list of all their created content 
by content type. Here they complete actions such as checking the page status or copy / reuse 
content. Although this is helpful, we feel that the presentation could be improved so that it was 
more than a simple list, potentially by being evolved into a dashboard. 

Multi-language for content, navigation, web user interface and mobile user interface can be 
defined at the site level. The structure of the navigation can be different by language too, and both 
content and metadata can be translated. Multilingual content can be published either via machine 
translation or manually translated, however there is no specific workflow that supports the latter. 

Designing a page with widgets.
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3+ 7. ANALYTICS

LumApps provides attractive and simple analytics for different levels (platform, sites, content, 
video, and communities) that are visible depending on the user role (global admin, site admin, 
community manager, content editor). The analytics offer drilldowns for definable time frames 
and filters for user group properties. However, other kinds of reporting need to be done via an 
exported dataset, rather than by configuring the tool, which seems a shame. The option to use 
other visualisation tools such as PowerBI and QlikSense are supported.  

Content analytics provide aggregated traffic for sites in addition to the existing per page data. 
Filters can be used to select a time period, publication time and content type. The content type 
filter enables admins to focus on specific content such as news, knowledge articles or blogs. The 
reports cover views, visitors, likes and comments. There is also a ‘Top Content’ table that shows 
most popular content and can be sorted by metrics such as views, visits, comments and likes.  

We liked a ‘Notification funnel’ report, that tracks user journeys through to actions such as 
playing a video. Otherwise, there are no specific analytics for news such as reporting for a 
communication campaign, however, and we didn’t feel that internal communicators would see the 
reporting as intuitively actionable.  

Community analytics are available for Spaces and cover active members, participating 
members, onboarded members, followers, new posts, new reactions, average connection time, 
user connection frequency, devices per community. Furthermore, there are site analytics and 
platform analytics available that cover active users, contributing users, new content, new posts, 
new reactions, average connection time, user connection frequency, and devices. 

Analytics include mandatory reads, which shows a list of all the users who have acknowledged 
reading the content, but not who hasn’t. When a piece of content includes a mandatory read 
action there is no built-in notification, this has to be created separately by the publisher which we 
feel is a missed opportunity. Finally, search analytics are basic, showing only the most popular 
search terms.  
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The mobile app for LumApps has been re-engineered.

8. MOBILE & FRONTLINE SUPPORT3.5
LUMAPPS

LumApps has a stronger track record in supporting mobile and frontline use cases than many 
other desktop-first platforms. The enrolment for new users (potentially without an email address) 
is well thought through, with neat touches such as a help section on the login screen called 
“Don’t know how to sign in?”. A manager can even generate a QR code from within the app to 
invite a colleague to join. LumApps supports third-party identity providers like Okta, Entra ID, or 
Google Cloud ID. Alternatively LumApps’ own identity management can be used. Accessing the 
native mobile app with biometrics is currently not possible without respective third-party identity 
providers. 

LumApps is fully responsive and can be used with any mobile browser, but it also comes 
with a native mobile app. The experience was re-architected in 2023 for a lighter, quicker 
experience and a contemporary unified news and update feed which works well. Features 
and navigation can be the same as the desktop or have a specific navigation to better support 
mobile use cases. Changing the app buttons is a simple drag-and-drop operation for an admin. 
Search within the app impresses for the inclusion of all the refiners available with the desktop 
experience, though we missed type-ahead suggestions, which only work with people search.  

We also like the fact that the configuration can be personalised for different user groups 
– so that, depending on roles for example, employees can have a different user experience 
including navigation items and content. However, reference content and links to external apps 
are bundled under a generic ‘Explore’ button, and whilst this is compact, it lacks the slick visual 
appeal of other sections. 

In-app branding of the mobile app is possible and encompasses logo, main and secondary 
colours, and the branding can also be personalised for different user groups to support multi-
brand scenarios. Organisations with MDM can give the app their preferred name. Be aware that 
widget-based third-party integrations also work in the mobile app – but in a web view, rather 
than native.
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LumApps offers a very broad set of features and functionalities with lots of flexibility, although 
there are some gaps. The community features work well but features such as polls and 
personal timelines are lightweight. The analytics too, are not as well rounded as some of the 
competition. There are multiple options for creating a search experience, and LumApps has 
progressed on this front in 2023, but we would welcome more options for getting under the 
hood and managing the search experience more proactively.  

LumApps is relatively expensive for larger organisations, though it looks to be good value 
for smaller enterprises. Some features like LumApps Play, Digital Assistant and Journeys are 
optional extras for an additional cost. 

A final consideration is LumApps’ pace of change. Their releases happen every six weeks, 
and their desire to improve the product is commendable. However, this does mean that 
companies deploying LumApps will need to actively communicate changes to their publisher 
community, and at times there may be some functional overlap as new features run in parallel 
to legacy ones.  

Why choose this product
LumApps will appeal to organisations looking for a versatile digital workplace hub with an 
attractive UX that works well across both desktop and mobile. Its configuration options, 
advanced content targeting, and granular governance controls make it very well suited to 
more complex customers that need to serve a diverse set of audiences from a single platform. 
LumApps shows that it’s perfectly possible to deliver a highly capable digital employee 
experience that is compatible with the Microsoft world, but which works equally well alongside 
other platforms, as well as offering a much more coherent social / community solution.  
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Vendor roadmap

Roadmap image provided by LumApps.
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The product in a nutshell

Last updated: January 2024

6,000 employees

Typical deployment:

Company locations: MangoApps’ range of 
applications, well-executed 
mobile app and administration 
toolset will appeal to medium 
to large businesses looking to 
build a feature-rich intranet. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

http://www.mangoapps.com
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MangoApps was founded in 2008 
and is headquartered in USA, but 
with presences in India and the 
UK, plus partners in Germany and 
Australia the vendor is capable of 
working with global clients.  

MangoApps provides a broad 
set of features for creating 
and managing content and 
communications, but it’s in the 
many smaller features, such 
as search term translation that 
MangoApps distinguishes itself 
from competitors. There are 
comprehensive configuration 
options throughout, including 
some good audience targeting 
tools. Its community elements 
are strong, and the mobile app 
works particularly well with 
a widget-driven approach to 
landing page design. As another 
example, users are given a 
degree of control over elements 
such as notifications and 
navigation that are not common 
in intranet products. 

However, there are limitations 

to be aware of too. Customers 
in complex organisations may 
find that some features lack 
the sophistication they require. 
For instance, out-of-the-box 
integrations with M365 are more 
limited than we’ve seen in other 
products. Aspects of the user 
interface are showing their age 
and would benefit from being 
upgraded, with social features 
such as the ideas tool lacking a 
contemporary, consumer-app 
style. Additionally, the reliance 
on widget-based content can 
create a ‘boxy’ feel on desktop 
and imagery plays a significant 
part in lifting the design overall.  

MangoApps is likely to suit 
medium to large businesses 
looking for an extensive 
out-of-the-box toolset for 
delivering communications and 
engagement, both for desk-
based and frontline workers. 
Prospective customers will want 
to note the cost, which is towards 
the higher end of the scale.

MangoApps owned by MangoApps 

SUMMARY 
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Energy and utilities
Accountancy, 

banking and finance
Healthcare Retail

Engineering and 
manufacturing

Base systems

Fully  
standalone Other Requires  

SharePoint

You may also be interested in…

Sectors 

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user per 
month. 
Subscription – price band based on 
number of users.  
Store and location-based pricing 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  

Charities and non-profit organisations, 
schools and educational institutes, 
multi-year commitments, customers 
only pay for active users and large 
enterprises. 

PRICE INCLUDES 

Support, training, and upgrade 
services are all included at no 
additional charge. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run, 
 installed in hours

Branding opportunities

All branding,  
complex options

Optionally works  
with SharePoint
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COMPANY AND PRODUCT

Company details

Company
MangoApps 

ISO ����� certified
Yes 

Data residency
N/A 

Company founded
2008   

Product launched
2010 

Typical client size c
6,000 employees 

Largest deployment so far c
100,000 employees  
across 20 countries

Customers c
Clients include: PetSmart, TeamHealth, OU 

Health, Superdrug, A.S. Watson, Great Western 
Bank, Kansas City Chiefs, OPW, symplr, Alorica. 

Please see their website for details.

Partner locations
USA, UK, Germany, Australia

Company locations
Issaquah, USA (HQ), UK and India

https://www.mangoapps.com/customers
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Accessibility   
WCAG 2.1 compliant 

Name of product 
MangoApps 

In transit only In transit and at rest At rest only

Client data encrypted

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other*

*Google Cloud

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*All SAML Providers
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other*

Document library sources integrated

*O365, AWS, SAN, Windows Servers
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Reverse-out options
In MangoApps the client owns 100% of their data. Clients have an option to get a full exported copy of their 
full data. Within 30 days of contract ending MangoApps permanently deletes all copies of the customer 
data from its data centre. 

Product update process
For the multi-tenant cloud option, all product updates are automatically applied to customer accounts as 
they are released. Single-tenant cloud and on premises customers have some additional control when 
product updates are deployed to their environment (typically 2 to 3 months). 

User communitycc
MangoApps has used its community management suite to power the online user community of its 
customers. MangoApps online user community enables customer connections, personalised engagement, 
support at scale and much more. Key activities in the MangoApps customer community include:   

• Sharing company and product updates  

• Sharing product release information  

• Sharing best practices  

• Voice of customer using ideas campaigns & surveys  

• Learning about upcoming events  

• Participating in customer training  

• Customer advocacy & customer case studies. 

Product updatesc
On average, 4 times a year 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
Typical setup and onboarding for a new client in MangoApps is about 6 weeks. It includes strategic 
consulting, content seeding, company branding of templates, configuring workflows & automation, 
setup of user provisioning & sync with HCM system, setting up integrations and SSO. Please  
see their website for more details. 

Current versionc
MangoApps Release 17.2 

https://www.mangoapps.com/resources/onboarding-and-implementation-process
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MangoApps says: “Make a positive difference in how billions of employees 
experience work!  

At MangoApps, our goal is a world where all employees, whether 
office-based or frontline, are engaged, efficient, and fulfilled. We aim to 
redefine the work experience, nurturing innovation and productivity, for a 
prosperous society.   

Every action we take, every decision we make, is rooted in our steadfast 
commitment to our brand values. We believe in providing a Unified 
Platform – an all-in-one solution that simplifies your everyday tasks. We 
strive for Ease of Use, creating an effortless experience that feels second 
nature. We champion Customizability, crafting solutions that fit like a glove 
to your unique needs.   

We’re passionate about Innovation, always pushing the envelope to 
keep you ahead of the curve. We prioritise Security, offering you the peace 
of mind that your data is always protected. But at the heart of it all, what 
we value the most is genuine Care – the human connection that reminds 
you, in every interaction, that we’re not just a provider, but a partner.   

The top-line and bottom-line business outcomes that our customers get 
using MangoApps are outlined below. 

 Top-line business outcomes:  
• Improve customer satisfaction  
• Boost upselling opportunities  
• Foster innovation  
• Enable community knowledge transfer. 

Bottom-line business outcomes:  
• Improve operational excellence  
• Increase employee productivity  
Î Boost cost efficiency  
• Strengthen employee retention.” 

Voice of the vendor
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Voice of the customer
MangoApps customers were positive about the “flexibility and amount of 
features available”, where one customer said it allowed them to be “infinitely 
creative”. The ease of use for end users and admins was also consistently 
highlighted as a positive. The opportunities it provides for employee 
engagement was also praised, with “lots of customisation options” across 
a range of features. One customer summarised well, saying “I love that it 
is a one-stop shop for everything in the realm of employee experience – 
internal comms, recognition, engagement, team building, onboarding, etc. 
and it makes our processes super efficient with all of the integration and 
automation tools!” 

Suggestions for improvement largely focused on specific features, 
such as the lack of a photo gallery widget, though several mentioned they 
would like to see more automation. One respondent simply said “more AI, 
more automation”, while another gave a specific example of “automation of 
reports – emailed to my inbox”. Notifications were pinpointed as an area for 
improvement, with one customer saying they found notifications “too siloed” 
and another asking for “all notifications Ëto beÌ in HTML format”. Another 
customer said they would like to see an “updated design” too. 

Respondents were very happy with the service from and relationship with 
MangoApps. Comments included “First rate. The service is the main reason 
we have been a customer for four years now.” while another stated “Second 
to none. Uniquely engaged with us and provides a high level of support.” A 
typically expressed sentiment was: “Great! The team is very hands-on and 
always open to talk through solutions to the challenges our business faces 
from an internal communications perspective.” Others commented that 
they were “extremely satisfied” and had received “nothing but quality and 
professional, high-level customer service”. 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Easy to provide configured landing 
pages using targeted widgets. 

Widget-driven style can feel ‘boxy’ on 
desktop. Navigation options are simple. 

2. Publishing & 

Communications Management           
Easy to creative tailored content 
journeys. Good crisis communication 
support. 

Audience targeting function in editing 
interface is unusual. Communications 
planner has room for improvement. 

3. Community & Engagement Good range of options for encouraging 
and sustaining employee engagement. 

Look and feel of social features needs 
updating. 

4. Integrations & Services 

(Including M365)           
Two-way newsfeed integration with 
Teams provides consistency of 
employee conversations. 

Two-way integrations rely on API 
rather than being out of the box. M365 
integration is limited overall. 

5. Information Finding & Search          A good end user search experience. 
Admins can configure ranking elements. 

No fuzzy search. 

6. Administrator Experience A broad toolset for admins including 
flexibility for creating different admin 
roles. 

Admin UI design lacks consistency. 
Desktop landing pages very widget-
focused. 

7. Analytics           
Good range of insight available. 

Report formats are inconsistent. Some 
data is only provided in exports rather 
than in on-screen reports.  

8. Mobile & Frontline Support           A well-executed and usable mobile 
experience. 

Features specifically for frontline 
workers rely on integrations. 

3.5

4

4+

3

3.5+

2.5+

3.5

3.5+
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MangoApps offers communications, knowledge sharing, collaboration tools and applications in 
a straightforward, user-friendly format.  

There is a widget-driven approach to home and landing page ‘dashboards’; widgets can 
be audience targeted, delivering content and services from within the intranet and third-party 
sources. It’s therefore easy to set up customised dashboards, but while layout is generally clear, 
pages using a lot of widgets can lose their focus.  

Navigation is customisable and targetable based on employee profile attributes. A navigation 
panel runs across the top of the page or can be accessed via a burger icon. We like ‘Navigation 
history’ that allows a prior navigation set-up to be reinstated. Unusually, MangoApps allows ‘power 
user’ employees to tailor navigation to their personal preference; this ability can be conferred 
automatically or manually assigned by admins. We like the possibilities it offers for creating a 
personalised experience. While there is flexibility for managing navigation, the default menus are 
quite application focused and overall, we don’t think the product is particularly suited to building 
out a deep structure. However, the ‘Group’ function can be used to create page-driven sections 
(see Scenario 3).  

The product’s notification function is sophisticated and offers employees a wide range of 
options for configuring notices they want to receive, though admins can limit the options available. 
Notifications are assigned a priority based on their type, for instance whether they are actionable, 
and higher priority items appear towards the top of the list. Users can clear their whole list, or just 
view unread items.  

In terms of design: colours, fonts, logos and other elements are all customisable and assignable 
to sub-brands. However, while a lot can be achieved with colour and imagery, there are 
restrictions on how much of the default design can be changed without altering the site CSS and it 
can feel ‘boxy’. Additionally, the messaging interface lacks the consumer app feel that we’ve come 
to expect from this type of product. We also think some of the social features feel somewhat 
functional, more akin to older discussion forum styles, and would benefit from an upgrade. 
Improvements to the design were also requested by customers.

MangoApps takes a widget-driven approach to structure content and services in dashboard-style layouts. 

1. USER EXPERIENCE & VISUAL APPEAL3.5
MANGOAPPS



MANGOAPPS

Pages in MangoApps are constructed using templates and content blocks. 
Metadata and publishing settings are provided in context next to the editing interface. 

MangoApps has a clearly laid out interface for content creation, providing comprehensive 
options for publishers and communications teams. Editors can quickly set up and publish 
content through a wizard-like process, which includes some useful quality assurance steps. 
Once selected for use, a template can easily be reconfigured using content ‘blocks’, which are 
formatted elements used for adding content into a page, such as text or multimedia. Template 
options include ‘email’, allowing publishers to create newsletters in a consistent interface. 
Note that pages created from a blank template aren’t split into blocks in the same way as 
preformatted templates, and overall is a more difficult publishing experience. Tooltips are 
provided throughout the editing interface to assist editors, however.  

An AI-based writing assistant is included with the licence and is hosted by the vendor. It’s 
set in the context of the page editor and can be used to generate summaries or whole articles 
based on natural language requests. We see the capacity for these tools to assist editors, but 
also anticipate some caution for reasons of accuracy and authenticity. To that end, we’d like 
to see a label which indicates to users that content has been AI-generated. Editors can also 
enable an auto-generated audio version of the content. We think this is a great accessibility 
feature and one we haven’t seen elsewhere. 

Audience targeting draws on the email experience of selecting the primary audience in a 
‘to’ field, and any secondary audiences in a ‘cc’ field. This distinction determines the notification 
priority for the different users and could generate a lot of notifications in busy organisations. There 
are flexible options for creating audiences based on ‘user segments’ and ‘team segments’. User 
segments are either created dynamically, based on profile attribute rules, or are manually compiled 
of specific users. Team segments are made up of pre-defined groups of users. Admins select 
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which teams make up a segment by selecting from a list of all teams in the system, or enable 
dynamic profile-based rules. While all this is configured within MangoApps, teams can be created 
which correspond to groups synced, such as from Entra. 

Key metadata elements, such as permitting comments, marking a page as a must read, 
or scheduling options are managed from a panel in the editing interface. Hashtags can be 
provided on articles for users to follow; they receive a notification when content containing the 
tag is published. There’s an option to send a post for review to a colleague prior to publication, 
with some useful features such as asking for a read receipt, however, this isn’t an automated 
workflow. We liked the handy metadata summary provided prior to the final publication step.

The AI-based writing assistant is designed to help editors with aspects of creating and content, 
such as producing a summary or amending the overall tone of an article.

PVMSV XS ǻREP TYFPMWLMRK� MERKSATTW TVSZMHIW E LIPTJYP UYEPMX] EWWYVERGI WXIT 
which summarises the key settings and metadata for the post. 
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A communications planner sets out a schedule of articles for publication. A tabular view lists 
elements such as status and audience. There’s an option to view the entries in a calendar, though 
default filtering options are limited and configuration would be needed to provide custom calendar 
views such as a departmental view. Aside from the planner, editors can view separate lists of all 
items in draft and scheduled, and can filter these to view their own items. 

A ’campaigns’ function allows publishers to create a communications ‘Journey’ where content 
is pushed to an audience in stages where specific conditions are met, such as acknowledging a 
mandatory read item. Note there’s no branching logic but content can be distributed via a variety 
of channels including email, SMS, the user’s feed, or messaging within MangoApps. We liked 
the simplicity with which the Journey can be compiled and can envisage it being used for both 
campaign purposes and scenarios such as employee onboarding. 

There is a good variety of features for providing urgent communications and alerts. Content 
labelled as an ‘Announcement’ can be combined with the mandatory read function and will appear 
as a high priority item in notifications. Mandatory reads display as banners, editors have control over 
the acknowledgement text and duration. Announcements are audience targeted by using the ‘to’ 
and ‘cc’ elements in the editing interface. A further option is to create a configurable ‘Alert’, which 
is a pop-up notice that requires a user acknowledgment where admins can track the volume of 
acknowledgements.  

MangoApps supports publishing to a wide range of channels from a single content source, 
including email newsletters, text messages and can provide notifications to third-party tools such 
as Teams and Slack. Those with ‘advocacy’ permissions have the option to publish to their personal 
social feeds. MangoApps also integrates with digital signage products; admins can configure what 
information is displayed and a QR code is provided to encourage people back into MangoApps.  

Overall, MangoApps meets communication needs well although approaches some aspects, such 
as audience targeting, in an atypical manner. There is room for improvement, but there are  some 
effective tools such as the employee advocacy feature.  

CEQTEMKRW SǺIV E [E] XS HIPMZIV E GYVEXIH FSH] SJ GSRXIRX XS ER EYHMIRGI SZIV E 
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opportunities for engaging with content through comments and reactions.

MangoApps offers a good range of social features from basic comments and emoji 
reactions to more functionally rich features such as ‘Groups’, which are used to create 
communities. A messaging tool lets employees chat one to one or with multiple colleagues, 
and users can participate in polls and surveys.  

‘Groups’ is a feature rich aspect of the product, providing configurable content types 
such as pages, documents, a wiki, and ‘posts’ (a blog-like feature). Groups can be used for 
departmental or team spaces as well as more socially focused community sites that include 
social feeds. There’s the option to automate community membership based on user profiles, 
though employees can choose to leave if they wish.  

Helpful management features include ‘auto-governance’ - an automated review feature 
available for content pages, posts and documents. Admins set a review date and who is 
responsible for verifying that content is current. If the review date is missed, content is 
deemed unverified and is archived until it has been reviewed again. Pages and posts are 
labelled to highlight that they are being governed. We also like the ‘document upload 
selector’ that provides access to external content sources such as SharePoint or Dropbox, if 
integrated. 
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Users can add comments and reactions (reaction types are configurable by admins) to 
posted content and manage which notifications they want to receive from Groups. There 
are several modes of moderation available, ranging from pre-moderating all user generated 
content to specifying specific teams or individual users for moderation, or being exemption from 
moderation. Admins can create a list of words or phrases that will automatically send an item 
for review. Any content passed for moderation is flagged to the moderator who can approve or 
decline the item. Employees can also report comments for moderation, where admins receive a 
notification to then take appropriate action. 

The ‘ideas’ function lets employees post ideas to a company-wide list, or could be used 
within a specific community Group. We like that the Campaigns feature can be used to solicit 
ideas on a specific topic and that ideas are tagged for search purposes. There’s a list of top 
contributors and top ten ideas – we think these would benefit from recognition functionality 
such as badges or promotional panels to generate further engagement. Users can vote on an 
idea and add comments as well as react with emojis or gifs. We liked the manually applied 
status indicator to show whether an idea is being implemented. This is a helpful feature but it 
would benefit from a more engaging design to increase engagement.
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chats and a social feed can be added to create a customised experience.
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Polls are created as a content block within the context of a page or article; response choices 
can be customised, or the editor can choose from predetermined sentiment options or a star 
rating. Additional controls include setting poll duration, whether results show as a pie or bar 
chart and permitting anonymous submission. Surveys are more sophisticated and set up via 
a dedicated admin function. There’s a dashboard showing draft, scheduled and published 
surveys, along with labels indicating whether a survey is mandatory or anonymous. New surveys 
can be set up from scratch, or by selecting from a broad set of templates. Editors are taken 
through a step-by-step compilation wizard, including a preview stage, and rules can be used to 
trigger branching in the survey. Results are compiled into a detailed report which can drill down 
to individual responses and the reports are exportable in formats such as CSV. We think this is a 
very good example of a built in survey tool.  

Surveys are set up via a step-by-step process, this example illustrates 
the ‘design’ step where the body of the survey is compiled.
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We like the module for sending recognition; there’s a predefined set of awards and users can 
add an accompanying message. We liked the option to associate the reward with a company 
value. Awards appear in the recipient’s notifications panel as well as in the Awards feed. There’s 
some gamification here, with a leaderboard displaying top recognised colleagues and teams. 
We also like that training courses can be created and distributed in MangoApps. These can 
comprise of content from within the intranet or from integrated LMS content presented within 
the MangoApps context. Training modules are self-service or instructor led and employees are 
awarded a certificate for a completed course, which appears on their profile.  

Overall, we think elements of the interface, such as the social feeds and comment threads, 
would benefit from an upgrade to a more contemporary design and layout. This is echoed in 
customer feedback, where there is a request for user-generated image galleries. However, 
with a wide variety of engagement functions for end users and configuration options for 
administrators, this scenario is an area of strength for MangoApps. 

Examples of social reactions, sending recognition and training modules provided on mobile.
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MangoApps offers a variety of options for integration through a wide range of out-of-the-
box connectors (the vendor stated there are over fifty available) as well as via API. Third-party 
integrations are generally focused on pulling data into the intranet and presenting it in a 
dashboard layout, or for providing personalised information for employees through targeted 
widgets. For example, an integration with a system such as Workday or UKG could be used to 
display an employee’s payslip, or time-off allocations.  

While users are generally required to leave MangoApps and use the relevant app if they 
want to perform an action other than read information, the vendor highlighted that some two-
way integration via API is possible; we were shown an example of integration with a third-party 
tool which allowed users to review a shift rota and submit a shift swap request to a manager. 
The manager was able to view store-wide shift schedules and approve or decline swap 
requests accordingly. We’d like to see more out-of-the-box connections which facilitate this 
type of interaction. 
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An example of an integrated system allowing employees to view their 
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There are out-of-the-box integrations with document repositories such as Box, OneDrive 
and SharePoint. Users can browse and search libraries in these sources and select a file to use 
in a page or post. Permissions are set in the source application and the file stays in the source 
– it’s not copied into MangoApps. Further options include integration with Google to set up a 
Workspace dashboard, which displays the user’s Google calendar, drive, and app launcher. 
If a file or Google app is selected it will open within Google in a new browser tab and no re-
authentication is required.  

MangoApps has the capability to build out simple integrations using a ‘Tracker’ app, which 
aggregates information from third-party sources. A data uploader tool takes admins through 
steps for setting up the integration and information is mapped from the API into the product. 
Once the Tracker is in place, custom flows and dashboards can be created using widgets. We 
were shown an example of a ‘resource dashboard’ which pulled data from third-party tools such 
as GitHub, ZenDesk, Slack and Airbrake and presented them in widgets in a dashboard layout. 
This is a useful way to aggregate a view of content and data from multiple sources but as it is 
read only, users would still need to visit the native application to conduct any actions required. 
While we see the potential for working with third-party data, admins will need to be comfortable 
working with APIs and be mindful of the time overhead for configuration. 

An example of a ‘resource dashboard’ - data is pulled from third-party tools such as GitHub, 
ZenDesk and Slack, and presented via widgets in a dashboard layout.
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MangoApps’ integration with M365 is relatively limited. Information from M365 can be 
presented using the dashboard approach outlined above, with windows into Outlook, a list of 
SharePoint sites, Outlook calendar, an app launcher and Teams channels. There are widgets 
for embedding Stream videos and information from Delve. A new browser tab opens with the 
relevant M365 application when a file or application is selected but no additional authentication 
is required. See Scenario 3 for details of integration with SharePoint for file selection. 

M365 resources can be represented in MangoApps using widgets in a dashboard layout. 
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A MangoApps app in Teams shows the ‘News Feed’; users are able to interact with the 
content from the feed by adding comments or reacting to posts. This will in turn be displayed 
back in the MangoApps context, which we think provides helpful continuity to conversations. 
Users see a notification icon on the Teams menu when a new item is available in the feed. 
‘Alerts’ also show in the feed, and as a notification in a selected Teams channel, with a link back 
to MangoApps. 

Other minor points of integration include being able to use M365 apps to edit documents 
stored within MangoApps and save the file directly back to MangoApps. Additionally, when 
creating a calendar event in the product, users can add a Teams meeting link without needing 
to set the item up in Teams first.  

There are no specific connections with Viva Engage or the wider M365 suite and, overall, 
integration with M365 is more limited than we’ve seen in other products. 

The News Feed is displayed inside Teams.
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The full search return list contains plenty of information to help users understand the nature of each return 
such as content types, associated tags and the context of the search term in the returned item. 

Search in MangoApps works well and helpfully also integrates with third-party sources to 
provide an effective federated search experience.  

In the search bar, a drop-down displays a personalised list of recent searches, along with 
‘saved’ searches – these are admin-chosen results which we think could be labelled more 
explicitly to indicate they are promoted, but are helpful regardless. Predictive search is in place; 
as a user types in the search bar it shows a categorised list of results, including items from 
integrated sources such as SharePoint, Teams and Google Drive. There’s no fuzzy search to 
cater for mistyping or misspellings, however. 

The full returns page presents the user with a range of details per item, including content 
tags and a publication date, with the content type shown as both text and icon. The search term 
is helpfully highlighted to give additional context. There is a lot of useful information provided, 
though we think the overall appearance could be neater – for instance making the content 
type tag and the topic tag consistent. A wide range of filters is available and results can be 
segmented by any integrated content source, with the segments provided on separate tabs.  

Users can give feedback on their search experience through a like / dislike indicator at the 
foot of the page. Downvotes are registered in search analytics (see Scenario 7); this is an unusual 
feature and we liked the analytics connection. Admins can subsequently tune search easily by 
toggling configurable elements in the admin console to give greater weight to attributes such 
as the title, body content, location metadata or a hashtag. This isn’t something we often see in 
other products and is effective. 
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An AI-driven ‘Answer’ feature provides users with a ‘best bet’ return based on their search 
query, which can be a natural language question, or a word or phrase. The content source 
deemed most relevant to the query is listed along with a text extract from the source. 
Suggestions for further questions are provided – these anticipate potential additional queries 
relating to the content source.  

A MangoApps ‘Helper’ also offers search capability through a chatbot interface, giving a 
natural language answer along with a link to the source. However, the Helper only returns 
content from an admin-defined knowledge base and in the search context, we feel the Answer 
tool looks more effective. 

The ‘Answer’ feature, driven by AI, extracts a ‘best bet’ response to a search term, displaying the text the AI 
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Search can be configured to be ‘location-aware’. For example, a policy for US employees 
will be lower ranked than the Canadian version for a user based in Canada. There is also 
multilingual provision - search will look at a term entered in one language and provide a return 
containing a translated version of the term from within MangoApps or a connected system. 
For example, searching for ‘maternité’ in French would return items with ‘maternity’ in English. 
This isn’t a feature we’ve seen elsewhere and is perhaps a niche use case, but in a multilingual 
environment is potentially powerful. Users can also filter search returns by source language. 

The MangoApps employee directory has its own search function. Employees can enter 
search terms and / or use nested filtering to narrow down results. Note there’s no predictive or 
fuzzy search available here, which would make this even more powerful. Clicking on a profile 
card opens the full profile which can hold additional details such as the employee’s social 
activity and awards. Profiles are clearly laid out, though a little functional in appearance. Users 
can select an org chart view within the employee directory, which is laid out intelligibly in a 
horizontal format, with team members listed in columns. We think this is a useful way to display 
an organisational structure, especially for larger companies. Additionally, a People widget is 
available to display department or team structures in a page or dashboard context. 

PVSǻPI GEVHW YWI XEFW XS TVIWIRX EHHMXMSREP MRJSVQEXMSR VIPEXMRK XS E YWIV FI]SRH XLIMV GSRXEGX HIXEMPW� 
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Admins have access to manage all elements of the site. 
The administration console is well presented and easy to navigate.

Given the range of functions within MangoApps there is a comprehensive back end administration 
interface, which is generally well laid out and there are helpful tooltips. However, there is a lack 
of stylistic consistency across the screens that could be updated to improve the overall admin 
experience. 

Top level (‘Network’) administrators have access to all aspects of site administration, where 
they see a list of all the active features and groups in the system and can manage some of them 
here. Any number of sub-administrator roles can be created, for example, a dedicated moderation 
administrator, or one solely with governance responsibilities. We liked the versatility this affords to 
site management.  

Home pages are called ‘dashboards’ in MangoApps and there are over fifty widgets available for 
creating layouts. Each widget can be individually targeted, presenting the opportunity for creating 
a tailored experience, however, admins should be mindful of using a high  volume of widgets on 
a single desktop page as this could be disorientating for users. Separate layouts can be set up for 
mobile, where the widget-driven approach is very effective (see Scenario 8).  

MangoApps uses the term ‘governance’ as a catch-all for whether content has been verified 
as current or not. The ‘governance dashboard’ displays metrics relating to content ‘health’, such 
as volume of currently verified content and what is due for archiving. A full list of content ‘under 
governance’ shows attributes such as designated reviewer, review period, and verification status. 
Rules can be used to determine governance requirements for specific content types, or publishers 
can adjust individual items. Content life cycle and governance settings for individual content areas 
can be configured independently of the main site controls, see Scenario 3 for more. 

The product uses the location associated with an employee profile to determine the system 
language and what machine translated content, including user generated content, they see. 
MangoApps also has an unusual multilingual provision in site search which we cover in Scenario 5. 
Overall, we feel the multilingual options are more limited than we’ve seen in other products. 
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MangoApps provides a range of reports to help understand user activity across the site, such as the ‘user 
engagement report’ that tracks levels of engagement over a given period.

MangoApps analytics provides a combination of on-site dashboards and spreadsheet reports. 
Both sets are needed to effectively assess the performance of the intranet, which we think is a 
little confusing. 

An ‘overview’ dashboard shows logins and new users over the preceding period. The ‘user 
engagement’ dashboard breaks activity down into four categories from ‘highly engaged’ to ‘not 
yet engaged’. In the ‘content’ dashboard, information includes how much has been created over a 
period, total views, likes and comments. The datasets are comparable to help gauge performance 
over time. All dashboards include helpful tooltips and the reports are exportable. The export contains 
information not presented on the web page though, such as department or location - we’d like to 
see those details in the dashboard too. 

A wide range of spreadsheet-based reports is available for content, home page activity, questions 
and answers, and hashtags. Reports contain a graph / pie chart summary, along with a tab 
containing the entire dataset. The reports can be created instantly or be scheduled, which is a useful 
shortcut for admins.  

Campaigns include a report showing each individual step of each campaign, split by employee 
profile attributes, such as location or job title, allowing admins to understand activity at each stage. 
We think this offers a depth of insight for understanding campaign performance that provides real 
value to communicators. A further screen compares the overall performance of each campaign. 

Acknowledgements are tracked with individual reports showing the volume for each post, as well 
as who has acknowledged. Admins can ‘boost’ these articles to nudge the audience to acknowledge 
the article.  

Search analytics tracks volume of searches over a period, along with most popular search terms, 
and ‘low quality’ results, which are searches that yielded no results. The ‘low quality’ element also 
takes into account any negative user feedback received about a given search return (see Scenario 
5). These are all helpful insights, although we’d like to see more granularity, such as a breakdown by 
department or location.  

Overall, there’s a good range of insight available, although the design is a little inconsistent and 
reports tend to focus on content metrics rather than overall site performance.
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MangoApps’ native mobile app has an engaging and contemporary feel. The app is fully 
brandable, including the name and logo appearing on the device icon. Employees can download 
MangoApps from app stores by scanning a QR code and there are multiple ways to provide user 
access; any unique identifier could be used, such as a phone number. Alternatively, access can 
be managed using credentials from Entra ID, or an import from a third-party system. There is no 
biometric support for ease of repeat access though. 

The app is functionally identical to desktop and the widget-driven approach works particularly 
well here. Layout is clear, with buttons easy to use and expanded menus simple to navigate; main 
navigation is at the foot of the screen and deeper navigation flies in from the side. Notifications 
and chat buttons are at the top of the screen. The Newsfeed is a familiar, social media-style 
experience, and users can share updates and post content. All content and services can be 
permissioned and audience targeted to give a high degree of customisation. Search is identical to 
the desktop experience and straightforward to use. The AI Helper is also available. 

Content accessed from mobile opens directly in the device, meaning users don’t need to 
leave the app in order to consume it. However, we think the way documents are presented in the 
native reader could be better. Where users do need to use other applications, SSO is enabled to 
open the application directly. The app offers good options to make provision for frontline workers, 
though there’s nothing specifically out of the box for that purpose. See Scenario 4 for options 
around integrations, including training modules that work particularly well on mobile.  

All mobile configuration takes place in the main administration system, including audience 
settings, user access and determining the content and services available. There’s a clear 
separation of desktop and mobile settings, which is helpful, although admins should be mindful of 
the degree of configuration required to set up and maintain a customised mobile experience. 

Overall, there are good native features to create a compelling mobile environment and this is an 
area of strength for MangoApps. 
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MangoApps’ widget-driven functionality is well suited to mobile; 
admins can provide a highly customised experience.

8. MOBILE & FRONTLINE SUPPORT
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THINGS TO BEAR IN MIND
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MangoApps has a great deal of built-in functionality and is highly configurable. However, 
while there is a wide range of features they may lack the degree of sophistication sought by 
organisations with complex needs.  

The look and feel is one area that may not meet sophisticated needs. For example, there 
are areas where the user interface impacts the overall performance of a feature, such as the 
lack of a consumer app look and feel in some of its social features. Additionally, there can be 
a lot of ‘noise’ on pages in terms of labels, tags and metadata, which we think could be tidied 
up through design developments. Plus, while the flexibility for customisation afforded through 
widgets is a positive, the ‘boxy’ widget-driven format on desktop is somewhat prescriptive 
and pages can feel a little unbalanced if too many widgets are in place. 

There are some good features for building and managing navigation, but we don’t think 
MangoApps lends itself to creating highly structured content. With a variety of approaches 
to on-page navigation and giving ‘power users’ control over their own navigation set up, 
navigation could become incoherent without tight management in place. Content workflow  
may also be too simple for businesses who have specific requirements in this area.  

Businesses who have a well-established M365 set up may find the integration options too 
limited where this is a specific requirement. Furthermore, there’s little two-way integration 
provided as standard; MangoApps relies on the API and time / effort to develop more in-
depth integrations.  

Why choose this product
MangoApps offers a broad range of out-of-the-box functionality and applications for 
building and managing an intranet. The community and social features are a particular 
strength, as is the well-executed mobile app that would appeal to frontline workers. With 
good configuration and targeting features, it will appeal to businesses who want to provide a 
largely stand-alone intranet product to help support and engage multiple audiences.  
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Vendor roadmap 
 

Roadmap images provided by MangoApps.

Back to index



The product in a nutshell

Last updated: January 2024

1,000 - 5,000 employees

Typical deployment:

Company locations:
Oak is simple yet flexible, 
delivering a great 
employee experience 
in a way that also meets 
business needs. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

http://www.oak.com


Intranet and Employee Experience Platforms 485

 OAK ENGAGE

Intranet and Employee Experience Platforms 485clearbox.co.uk

Oak Engage (referred to as 
‘Oak’ from here onwards) was 
released in 2017, although the 
vendor has been active in the 
intranet market since the late 
1990s. This maturity is clear 
in the product, which offers a 
simple yet flexible platform 
that delivers a strong user 
experience. Page and home 
page creation is particularly 
pleasant, using ‘applets’ to 
build content as required. 
Community features are also 
strong, using Hubs to collate 
activity together to serve 
informal conversational groups, 
or even effective communities 
of knowledge. 

There is a good range of 
inbuilt tools and features, such 
as HR service desk, expenses 
management and facilitating 
time off requests, however 
this comes at the price of 
sophistication in places. For 
admins in particular there are 

some interfaces that could 
benefit from restyling and 
reorganisation, while features 
such as search management 
would benefit from a more 
comprehensive approach. It’s 
also worth noting there are 
few integrations out of the box. 
However the API framework 
is robust, and the vendor 
has evidence of previous 
customers’ technical teams 
building integrations to meet 
their needs. 

Overall, Oak is offered at 
an appealing price for a good 
range of helpful features. 
Oak would suit organisations 
looking for a simpler intranet for 
employees while still seeking 
flexibility to create what they 
need. Organisations with 
multiple employee types, such 
as frontline workers or multiple 
locations, will appreciate the 
audience targeting and content 
tailoring options.

Oak Engage owned by Oak Engage 

SUMMARY 
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Accountancy, 
banking and finance

Engineering and 
manufacturing

Property and 
construction

Hospitality and  
events management

You may also be interested in…

Sectors 

Retail

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user per 
month. Subscription – price band 
based on number of users. 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  
PRICE INCLUDES 

Charities and non-profit organisations, 
frontline users, and multi-year 
commitments. Customers with 
seasonal employees or volunteers 
pay for active users. Different pricing 
modules available.

A variety of services during the 
implementation / onboarding process 
(including project workshops, training 
for admins and end users, design, 
content migration); customer success, 
consulting and site review services; 
choice of modules / add-ons; technical 
assistance and advice.

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint



 OAK ENGAGE
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COMPANY AND PRODUCT

Company details

Company
Oak Engage

ISO ����� certified
Yes (also Cyber Essentials 

Plus accreditation)  

 

Data residency
In addition to the data stores in 
the US, UK and Australia, Oak 

Engage also provide data stores 
within the EU. For those data 

stores hosted within the EU, data 
will not be replicated elsewhere.  

Company founded
1999   

Product launched
2017 

Typical client size c
1,000 - 5,000 employees 

Largest deployment so far c
Largest deployment has in  

excess of 85,000 users. 

Customers c
Clients include: Aldi, Five Guys, Halfords, ITV, 

Miller Homes, NatWest (Best Intranet, IoIC 
Awards 2022), NEP, Severfield, Sevita.

Partner locations
None 

Company locations
Newcastle Upon Tyne, UK (HQ), Durham, UK
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Accessibility   
Individual users can change the font size of what they’re seeing, Alt text is in use for images and keyboards 
can be used for navigation. Oak Engage are working towards the WCAG 2.1 standard. Some legacy features 
are not fully compliant yet. They have a partnership with an accessibility consultant who carries out yearly 
audits of the product. In between these audits they carry out spot tests of certain areas of Oak. In addition, 
all engineers and QA staff are web accessibility trained and they ensure all new features are tested to 
WCAG 2.1 AA standards before release. The product has an accessibility backlog which is ordered using 
the WCAG success criterion severity level. Oak Engage ensure each of their development teams tackle 
accessibility issues in each of their sprint cycles to ensure our accessibility quality is improving. 

Name of product 
Oak Engage 

In transit only In transit and at rest At rest only

Client data encrypted

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other*

*MS Azure Dedicated Instance, Virtual Private Cloud.

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*Authentication also supported through PING, or any SAML 2.0 connection as well as the ability to deliver custom authentication 
routes if required.
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*If there was a requirement to integrate with other search engines this could be discussed on a case-by-case basis (charges 
may apply).
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Reverse-out options
Once the customer contract ends, Oak will provide the customer with an export of relevant data for 
migration purposes (where required). All data will be deleted within 30 days of the subscription end date.  

Product update process
As a SaaS solution, there is no technical maintenance required by customers; the platform is fully 
managed by Oak Engage. The specialist DevOps team perform ‘out of hours’ upgrades within each 
region. Oak is designed to run 24/7 and doesn’t go offline for updates or maintenance. Customers can 
not opt-out of updates as Oak Engage run a consistent version of Oak across their platform. Customers 
can have early access to and can also opt to turn off new features. 

User communitycc
Oak Engage encourage collaboration across their customer base, regularly introducing customers to 
discuss best practice as well as holding user workshops at their HQ.    

Product updatesc
Updates are released approximately every four weeks, with larger changes communicated well in 
advance. Oak Engage handle all the product testing as part of the normal development and release 
process. 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
The set-up process is based on a consultative approach. The professional services team take an 
‘outcome-based approach’ delivered in an agile manner focused on the customers key outcomes. 
Their agile approach enables deployments to take place in as little as 48hrs. The Implementation 
Consultants guide customers through planning, creation and launch. Supported by a CSM and wider 
team they’ll ensure a close productive relationship for the duration of the partnership.    

Current versionc
4.3.52.4 (September 2023) 
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Oak Engage says: “Oak Engage is an award-winning employee engagement 
and intranet solution. We deliver AI personalised content across a modern 
intranet and employee engagement app. 

It’s harder than ever trying to engage employees and focus on their 
wellbeing. Whilst also navigating hybrid working, addressing burnout and 
external factors, it makes communicating with people a huge challenge. 
This means more content is sent across multiple channels and platforms, 
creating too much noise. People are left feeling overwhelmed with 
information. Additionally, internal communicators are overworked and 
under-resourced. 

We’re breaking away from the content graveyard intranets we’ve all come 
to know and hate. Our research led approach has highlighted the common 
challenges that internal communicators face every day. But how do you cut 
through the noise? How do you manage the overwhelmed? Using the right 
technology is key to overcoming these issues and Oak has the answer. 

We wanted to create something that is more organic, self-organising and 
timeless. We wanted to create something that is outcomes focussed and 
build a platform that helps HR and Internal Comms teams work together to 
make sure the right content reaches the right people at the right time. 

We offer a solution that takes away the stress. We believe intranets 
should be working a whole lot harder for businesses. We empower internal 
communicators to be more strategic in their approach and allow them to 
focus their already limited resources on the things that truly matter. We 
believe there is a better way to use technology to engage employees, 
cut through the noise, and inspire action that puts people at the heart of 
organisations. 

People are the driving force behind businesses. They are an organisation’s 
most valuable asset. It’s too easy for employees to become disconnected, 
disengaged and unreachable. That’s why we want to give everyone a voice 
at work and make them feel empowered and motivated to do more. 

The result of poor communication? High levels of attrition, frustration, 
isolation and scepticism. That’s why workplaces need a solution to retain 
talent, enhance productivity and increase engagement. One that puts 
people at the forefront with targeted communication that is personalised 
and relevant to them. 

That’s what Oak Engage does. Our solution is innovative, beautiful 
and collaborative. It supports meaningful two-way conversations and 
fosters a sense of belonging. We want to take away the complexity 
of communication. And that’s why we’ve made it our mission to make 
communication simple.” 

Voice of the vendor
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Voice of the customer
Many customers highlighted Oak’s ease of use as a big positive, with one 
person saying, “I find the product very intuitive with a smart design”.  The 
ability to, “make effective comms and pages to suit all business needs” 
was another sentiment echoed by multiple customers: one person 
commented, “there are lots of great features that enable us to truly achieve 
two-way communication with our colleagues across the business”. Recent 
developments with analytics were praised and one person said the Awards 
applet is “a game changer for our employee recognition program”. 

Customers observed that Oak would benefit from some client-accessible 
customisation and configuration options, so that, “more controls are handed 
back” to admin teams, with search given as an example. Another customer 
said, “I would like to see the mobile app be more customisable”, furthering 
the request for greater admin controls. Another customer added, “I think 
some aspects could be simplified: the back end can get a little messy and 
complicated”. Another customer mentioned bugs associated with a new 
release but added “other than that, I am very pleased”. 

Customers describe working with Oak as “excellent” and “amazing”, with 
one person saying, “we can’t speak highly enough of the team at Oak”. A 
common sentiment was that Oak “put the customer first” with excellent 
communication to back it up. In fact, one customer said the experience was, 
“AMAZING! A main reason why I recommend Oak to industry connections is 
because of their customer service. The product is great, but the staff at Oak 
is a main reason why I recommend them”. Going on to add, “they care about 
their relationships with customers and it shows”. 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Highly flexible and provides a great user 
experience. Option for multiple home 
pages works well. 

Styling of features could be improved 
in places. 

2. Publishing & 

Communications Management           
Pleasant publishing via applets. ‘Smart 
delivery’ effectively releases news as 
appropriate for audiences. 

Advanced audience targeting has to be 
set up by the vendor. Communicating 
outside the intranet somewhat limited. 

3. Community & Engagement Communities well handed through 
Hubs. Excellent employee / peer 
recognition feature. 

Surveying is fairly basic. Reactions 
limited to ‘likes’. 

4. Integrations & Services 

(Including M365)           Robust ‘Developer Centre’ for admins or 
the vendor to build integrations. 

Limited integrations out of the box. 

5. Information Finding & Search          Federated search and people directory 
strong. Novel but helpful search 
interface. 

Few filters and search management 
tools.  

6. Administrator Experience Pleasant page and home page creation. 
Good multi-language tools. 

Can feel complex in places. Additional 
life cycle tools would be beneficial. 

7. Analytics           Charts are attractive. Some helpful data 
points for admins and publishers. 

Good foundation for further 
development. Greater range and depth 
of reporting needed, particularly for 
search. 

8. Mobile & Frontline Support           
Intelligent audience targeting works 
well for this audience. App experience 
can be tailored to the frontline. Helpful 
inbuilt tools. 

Home page tabs might be confusing. 
Dedicated frontline worker features 
could be expanded. 

4

4+

4

3

3+

1.5+

3.5

3.5+
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Overall Oak is easy to use with a smooth user interface. It is highly flexible and configurable when it 
comes to design, with administrators able to control much of the user experience. We particularly 
like the welcome tour which can be configured to reflect the organisations intranet and, which 
showcases the excellent experience for employees as well as the flexibility for admins.  

There are a few approaches to navigation. The first is a site-wide mega menu, which Oak will 
help set up initially, but then admins may tweak as the site evolves over time. These are fairly 
traditionally styled, it would be nice to see an option to add images for example. We like the 
breadcrumb trails that help people see their whereabouts on the intranet. Left-hand sub-menus 
are provided where desired, or alternatively navigation buttons are served by page ‘applets’. 
(Applets are Oak’s version of widgets / web parts that are found across the site in all pages.)   

As well as the mega menu, Oak provides a site-wide footer and will help with the initial 
configuration of this. Alongside the mega menu in the top bar are ‘Chats’ (see Scenario 8), search 
(see Scenario 5), ‘Support’ (see Scenario 6), ‘Aria AI’ (see Scenario 6), and a profile button displaying 
the employee’s photo. Behind the profile button are the individual’s notifications and tasks, with a 
helpful count to show new activities and which can be explored even after they have been marked 
as complete. There are also applets for notifications, tasks, and broadcasts (see Scenario 2), plus 
mobile push notifications that go beyond the intranet onto mobile lock screens. 

Admins will find the branding and overall design options in Oak flexible, with complex branding 
available – for example, where one location may want different branding to another. Organisations 
can even offer distinct home page and intranet configurations for different audiences, 
appropriately meeting employee and business needs, which may even include an extranet. The 
styling of some elements could look more contemporary, such as the appearance of the like 
and comment icons, although in most places Oak looks and behaves like a modern employee 
experience platform.  

OEO MW LMKLP] GSRǻKYVEFPI� WS SRI LSQI TEKI GER PSSO ZIV] HMǺIVIRX JVSQ ERSXLIV�
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The approach to news is flexible, meeting different organisation’s needs. For example, Oak 
says that some customers choose to share company news via a timeline applet (see Scenario 
3) on the home page; customers find this encourages two-way communication, particularly 
as it mirrors people’s experiences of social media. Alternatively, published pages offer greater 
flexibility and content choice for articles, starting with templates for different news types. Oak 
will create templates during set up, although admins can then add more or adjust templates 
later. We like that applying a template doesn’t lose any content already added.  

Publishers drag, drop, and resize applets as desired to build attractive pages. There is a 
smaller selection of applets available in pages compared to home page design (see Scenario 6), 
however the range works well. Applets include ‘page content’ with a rich text editor, ‘accordion’ 
to present complex information simply, and ‘meet the team’ for a contact block. We like the 
‘latest news’ applet that presents related news to the reader, themed around topics.  

Copying and pasting from Word or other sources works very well, with Oak respecting 
formatting and embedded links. Pasting also brings across images, which are automatically 
saved in Oak’s media manager, and added into the ‘content’ applet with simple resizing options. 
There is a ‘banner’ applet but we think a separate ‘image’ applet within the page body would be 
a helpful addition. Videos are embedded in pages using links from YouTube, Vimeo and others. 
Please see Scenario 6 for details on Aria AI, which helps generate content. 
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Once an article is ready, the publisher can inherit the audience from the section the page is 
being published to or tweak as wanted. Audiences are imported, such as from Entra groups, 
or can be created within Oak. The vendor can create audiences dynamically using rules on 
behalf of clients, such as ‘people on vacation’; the ability for admins to do this is on the roadmap. 
Additionally, people can opt into topics to expand what’s presented to them, although security 
permissions are always respected. 

To ensure news reaches the right people at the right time, Oak uses a ‘smart delivery’ system. 
On creation, the publisher chooses which audiences ‘should’ or ‘must’ read the article and by 
what date. The AI then inspects the individuals – such as when they’re active on the site – and 
the communications need – for example an article with a short promotional period will result 
in more tenacious activities – and releases the article appropriately. Anything that’s missed 
is resurfaced in applets and individuals receive reminder notifications too. Articles are also 
published into a news centre for browsing. 

Oak’s ‘campaigns’ feature also makes good use of smart delivery, but allows for the batch 
management of articles in one place. Articles are set in a flow to communicate a given topic, 
with a promotional period based on ‘must’ and ‘should’ read rules as above. On the roadmap 
is a facility to measure a baseline and incremental improvements to people’s understanding 
or changes in behaviour. While this lacks the sophistication we’ve seen in other products, it is a 
helpful tool for communicators. 

While smart delivery is effective, there are no manual news flow management tools beyond 
selecting a publication date. There also aren’t any ways to see what has or is due to be 
communicated across the intranet, other than the news centre. A dashboard to help manage 
news and its flow would be beneficial.

A schedule of posts in a wellbeing campaign. 
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Crisis communications are handled via ‘Notices’ and / or push notifications. We like that when 
creating a push notification, publishers have a choice of adding ‘Breaking News’. This displays 
as a thin banner at the bottom of the screen, mimicking what you’d see on TV. Notices are built 
using a simple form that steps a publisher through choices including when the Notice should 
begin and if it’s recurring. Mandatory Notices are pushed via all notification routes and there is 
an optional applet that collates them. Articles associated with a mandatory Notice will display an 
acknowledgement button. Responses are recorded and it’s easy to manually issue prompts to 
those who haven’t acknowledged yet. 

Tools for helping communicators reach audiences outside of Oak are limited. Admins can set 
up an automated news roundup email that helpfully shows readers anything they’ve missed 
or is trending, but a newsletter builder would be a welcome addition. Sharing Oak links into 
MS Teams channels is available out of the box, while Oak say that could develop this for Slack 
or similar tools on request. Digital signage support is basic, via integrations with third-party 
platforms or by displaying dedicated home pages on a browser.  

Overall, Oak offers a range of approaches for communicators to effectively reach 
their colleagues. We would like to see a handful of additional features to give internal 
communicators more visibility or control, to better aid planning and assessment of success. 
However, many internal communications teams will find a lot to like.  
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Socialising and collaboration mainly takes place in Hubs.

Oak has some excellent community features, starting with ‘Hubs’ where social and 
collaborative groups are found. Each Hub can be private, membership on request, 
or completely open, and is configurable so that appropriate applets are presented to 
members, for example to share ‘blogs’. A timeline applet is always included (although 
can be removed) and replicates the experience of social media sites. Hub members 
receive notifications when someone posts, and posts will display in a timeline on the 
home page if the applet has been added there. The vendor says some customers 
adopt the home page timeline approach and share all news in the shorter form that it 
encourages. 

Posts include simple formatting options, as you would expect, plus links will display 
a preview and emojis add an element of fun. Admins have the option of including a 
profanity filter, which will flag a post to moderators for action as required. Alternatively, 
people can report a post for moderation if they feel it is inappropriate. Comments can 
also be reported, or conversely an admin can mark a comment as ‘expert’ to highlight it 
as the best answer. Comments and content can be liked only, although Oak says a range 
of reactions should be available soon. 
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Hubs can be used for communities of knowledge, by allowing anyone to edit or contribute 
to the space such as through dedicated blogs. The ‘expert’ comments, mentioned above, 
and associated ‘feedback’ applet work well here. The ‘feedback’ applet allows people to 
rate the page and send feedback to the author. This will help capture and expand on expert 
knowledge that may otherwise be lost. 

Oak includes a couple of features to help gather employee thoughts and opinions. There is 
a ‘quick poll’ applet that echoes the experience from social media. The vendor says that one of 
their customers fills a home page with these applets at certain times of the year to encourage 
quick, dip-in-and-out surveying. This works well as their users primarily access Oak via the app 
(see Scenario 8). Alternatively, ‘forms’ can be used for longer surveys, with the potential to add 
banners and images to make them look engaging. Results are only presented as an exported 
Excel file at the end of the survey however, which isn’t as dynamic as other products we’ve seen. 
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We really like the ‘Quick Thanks’ feature that gives people ‘stars’ to recognise the work of 
their colleagues. Anyone can choose any individual or group to award a star to, with frequent 
contacts appearing towards the top of the search list. The star can be branded as desired, so 
could be associated with company values or areas associated with KPIs, and the awarder may 
write a message to those they’re sending stars to. The stars will display as a notification to those 
involved but may also display in a dedicated applet and / or in a timeline. The number of sent 
and received stars is tracked, with the potential to integrate with a rewards platform to award 
physical prizes based on stars received or sent. 

There is also an ‘Awards’ feature that allows people to formally nominate individuals or 
groups for internal awards, with a STAR format form to gather relevant information. Nominees 
receive an associated notification and there’s an Employee Awards dashboard that shows all 
received nominations for people to browse. The results are exportable for the HR team to 
work on, but we’d like to see a way for people to cast votes or for the HR team to manage the 
results within Oak. In fact, the Quick Thanks and Awards features are two examples where 
a little more styling would be helpful, to make it look more contemporary. The functionality, 
however, is excellent.

.
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There is an effective ‘Events’ feature to help organisers promote activities and manage 
attendance. Each event has its own page, where organisers may choose to limit attendance 
numbers or ask for information around allergens. There is a browsable Events landing page and 
dedicated applets to surface relevant events to people. Once accepted, the event will be added 
to an integrated calendar such as Outlook. 

Finally, new employees can be supported with Oak dedicated home pages. Employees 
would see these home pages for a defined period post start date, before switching 
automatically to another home page. Admins may build the pre-boarding and onboarding 
home pages as desired, to cover common tasks, questions, and to reduce the chance of 
overwhelming new starters.  

Overall, Oak includes some effective features to encourage engagement and engender a 
sense of community. In places some of the styling could be improved, or additional functionality 
introduced to make the features more robust, however the range of options will certainly meet a 
lot of business needs.
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The vendor says a variety of integration options are possible using their API and robust Developer 
Centre; this is supported with customer case studies although not via a demonstration to us. For 
example, Oak says there is an integration with an LMS they use themselves that shows people 
what training they are yet to take.  

Using the API it’s possible to create deep, two-way integrations or a simpler feed of notifications 
from a third-party tool into the platform. This could include something like MS Teams where 
notifications from channels are passed into an Oak applet. Oak will help with this development, 
otherwise clients will be able to do it themselves. 

The vendor has created feeds from Workplace (Meta) and content from Viva Engage into Oak 
for people to browse; these respect permissions. Publishers can browse some third-party file 
storage (Google Drive, Dropbox, SharePoint and OneDrive) for page attachments but there aren’t 
ways to display integrated document libraries. Similarly, external libraries can be federated in 
search (see Scenario 5) but only where the user has a license for the third-party system. However, 
documents within SharePoint can be published into Oak, where changes in SharePoint are 
synched and version control captured. These documents can be viewed by employees who don’t 
have SharePoint licenses - SharePoint permissions aren’t carried across here but are respected in 
federated search. 

There is a helpful ‘My Tools’ applet, which is audience targeted, customisable by employees, 
and provides single sign on. It’s possible to ‘lock’ tools so that they can’t be removed, but we like 
that the order will change to automatically display more commonly used links first. 

In-built forms can be used for surveys or for simple processes such as ordering uniform. Forms 
are easy to build, with simple layout options and a variety of question types. A workflow will pass 
the form onto relevant colleagues as it’s completed. There are optional modules for organisations 
without an expenses system or vacation booking solution (at additional cost but included in the 
pricing here), which are simple but helpful. 

Overall, the vendor provides the framework for integration development but there’s little out of 
the box. There are helpful in-built employee services however, which will serve businesses that 
may not have dedicated systems or wish to simplify processes for their employees. 
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The search panel opens on the right of the screen while results can be browsed and opened on the left.

Oak takes a novel approach to search; while the prevalent search icon will be familiar, results 
are loaded in a slide-out panel on the right of the screen with the content on the left reacting to 
the new space available. What’s helpful about this approach is that people are able to check the 
results by clicking on them and the screen to the left loads the content, leaving the list of results 
unchanged to the right. Where there are popular topics or a few similar looking pages, this will 
allow people to find the right thing without the frustration of having to backtrack.  

Results display icons and thumbnails to help people browse for the correct answer. There is a 
results refinement list of checkboxes to help filter results, but this list is static rather than being 
dynamically generated based on the results. There is an ‘advanced search’ option that includes 
a query builder for more precise searching, but this may not be appealing for average users. 
‘Promoted results’ allow admins to prioritise content associated with a search term, although 
there aren’t other search management features which we think is a shame. Fuzzy matches and 
‘did you mean’ results are supported though, which helps people locate the right content. Page 
‘Topics’ help define the content of a page and will be returned in associated search results. 

The content of integrated third-party systems will be federated as part of the search. For 
Microsoft this means the content of SharePoint teams sites and OneDrive; Google Workspace can 
also be federated out of the box. Other integrations are set up on request, the vendor mentioned 
previous experience with federating document management tools, Gmail, and tickets in a project 
management tool. Federated results are presented on separate tabs as well as part of an ‘all’ tab 
and will respect any associated permissions in the third-party tool; if someone doesn’t have a 
license for the business tool then they will receive no results in the search.  
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Where there is only a single result for a search term, a person’s name for example, this is 
shown as a large format card in the search panel. Most people finding is completed via the 
main search box, although there is a ‘phone book’ applet that lists appropriate people on pages. 
Organisations may customise people profile fields as desired, choosing whether to integrate 
data from appropriate systems, allow people to add their own information, or both. We like that 
it’s possible to control which fields are visible to others and which fields can be searched for, 
meaning the results of any approved fields will be searchable. 

Profile pages are simple in appearance but work well. One tab displays profile fields, 
alongside an applet displaying ‘suggested people’ (such as those in the same department or 
with similar skills), which we think is helpful. A sharable QR code is a nice feature to help people 
connect quickly. A second tab displays a timeline associated with the individual, so those 
browsing can see what they’ve posted or what blogs have been shared. 
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Also on profile pages is a button to open an organisation chart, which is among the best we’ve 
seen in this report. The chart opens with the original individual on the furthest left and any direct 
reports lead from them as tabs, with subsequent direct reports opening in a new column. A 
breadcrumb trail shows branches further up the tree and this is also explorable. Clicking on an 
individual provides a summary of their information plus a button to their profile. 

Overall, the search in Oak is effective but there are areas where there could be user 
experience and management improvements, which is a sentiment echoed by customers. 
However, the people search aspect is unusually configurable and gives individuals, as well as 
organisations, more control than we typically see. Additionally, the interface approach to search 
might not appeal to everyone, but we feel it will serve end users well. 
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Oak is a very flexible platform with a pleasant approach to creating content pages and home 
pages. Other administrative menus can feel clunky by comparison, although Oak says they 
have made improvements since we saw a demo and more is on their roadmap. Access to a 
‘knowledge base’ via the top menu that opens as a side-panel is excellent. This allows any user, 
not just admins, to explore Oak help pages, log a support ticket with Oak, and submit feedback. 

The ‘Control Panel’ is where site management takes place and it feels somewhat unwieldy 
when compared to the front-end of Oak. For example, ‘manage tags’ includes a long list of 
tags used across the intranet so would benefit from a search or filter of some kind to simplify 
the task. Overall, the simplicity of the home page applet approach isn’t mirrored in admin 
screens and we think that’s a shame and is a sentiment shared by customers. However, the 
flexibility seen elsewhere in Oak is certainly still present and once administrators are used to 
the screens, they will be able to create the intranet as they desire. 

Home pages are audience targeted, allowing organisations to have multiple home pages 
to meet different employee needs. Home pages are created using applets, which admins 
drag and drop into appropriate places with the applets resizing as they’re moved. There is a 
good range of applets too, including those that will display content from within Oak’s features, 
such as employee recognition or events, and also from external sources such as news feeds. 
Additionally, we like the confetti, snow, and bats animations that add a moment of movement 
to the home page, and introduces an element of fun to a business tool.  
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As referenced in Scenario 2, the applet approach works well on pages, where complex 
information such as FAQs may be presented in an accordion applet rather than in long-form 
articles. For those who aren’t comfortable writing, the ‘Aria’ AI tool will help generate content 
using a series of natural language prompts. This will generate a draft page, news article, or 
policy for the publisher to review and edit. The policy draft is written in a standard format, which 
is helpful for consistency, but some may feel it is overly comprehensive. On the roadmap is a 
facility for Aria to assist with editing, such as changing length and tone, which we feel is a more 
helpful approach by AI as there are fewer risks of content accuracy errors. Also on the roadmap 
is a text to video feature, which we’re looking forward to seeing.

AI KIRIVEXMSR XEOIW XLI JSVQ SJ E GLEXFSX�IWUYI TVSQTX ERH [MPP KIRIVEXI HVEJX TSPMGMIW�
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Content life cycle is managed in a couple of places. The first is via Oak’s legacy reporting area 
(Oak says they plan to migrate to the new experience) where admins find reporting tables split into 
topics such as ‘expiry’, and ‘comments’. A ‘Your Footprint’ space presents information in a more 
user-friendly dashboard style, although it is somewhat hidden in menu options and the depth of 
data isn’t so strong. Notifications are triggered to help people manage content expiry, which is 
helpful, however we think a single, detailed and attractive dashboard approach would be better.  

Publishers can create pages in different languages which includes optional machine translation 
and applies to home pages as well as individual pages. Content (including the interface) is 
displayed to employees based on their default language, or they may choose to view in an 
alternative if one is provided. Oak says this is helpful where a manager has direct reports in 
multiple countries that have their own policies, as they can easily translate the content.  

Where multi-language support is needed, Oak compares the language on a page with the 
language choice an employee has made, then displays a tab for employees to choose to auto-
translate content. This will apply to all pages, including those with custom content like polls or 
even custom development using APIs. This is an unusual approach, which may not appeal to 
some. We think it would be useful to highlight to the end user that it has been created using auto 
translation, which is on the roadmap. Also on the roadmap is the facility to automatically generate 
translated video captions, which we think will be helpful.

 

Articles published in other languages automatically include a  
tab that employees may use to auto-translate the content.
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Oak includes attractive charts and tables of analytics. 

Oak’s ‘Reporting’ screens include data on a range of content and activities; using PowerBI in the 
background (with licensing covered by Oak) means Oak will easily be able to extend the range 
on request or for all customers. A ‘Summary’ screen provides an overview of data such as top 
viewers or popular times of day; it’s unclear what timeframe some of this information applies to, 
while others are clearly labelled, making the experience somewhat inconsistent. There’s no way 
to adjust the date range or apply filters in the Summary, which would be helpful.  

Most reporting categories are associated with content, but ‘User Activity’ includes helpful 
heat map charts and ‘logged-in percentages’ by location; ‘Searches’ includes basic data about 
the number of daily searches and search terms. Platform and search statistics would benefit 
from additional charts with a greater range of information, ‘failure to find’ results are on the 
roadmap for example, but filters can be applied and data exported which is helpful. 

Content analytics includes useful information relating to views, creation, video plays, usage 
of Hubs and usage of the timeline. Data is presented as tables and charts, some of which are 
simple while others are more sophisticated. For example, a ‘Content Views’ table includes a 
‘total views trend’ column displaying a line going up or down. Helpfully, each page includes 
a view count with an option to open a more detailed report showing its performance, but a 
dashboard of tailored analytics for each publisher would be a welcome addition.  

Similarly, each Oak feature, such as an individual campaign or the expenses module, has 
its own analytics, which would benefit from restyling and to be linked to from the Reporting 
menu for ease of finding. Mandatory reads are well handled through ‘notices’ (see Scenario 2) 
where it’s easy to re-prompt those who haven’t acknowledged a notice and export the results. 

Overall, Oak has spent a lot of time developing the analytics during 2023 and we can see 
an improvement. There is still a way to go before the suite is as comprehensive as we’ve 
seen elsewhere, but what’s there is helpful and an excellent foundation for the future 
developments they have planned. 
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Oak provides a variety of methods to encourage people to download the app and to help them 
gain access. For example, Oak has provided clients with physical QR codes, while emails include 
bespoke links. Access can be associated with single sign-on accounts like Entra ID, with multi-
factor authentication if wanted; or users could use unique identifiers to log in, with biometrics for 
ease of subsequent access. 

The app home page displays ‘stacks’ of applets grouped into tabs, which is a different approach 
to the desktop and might be confusing. The desktop mega menu is found in the burger menu, 
while the bottom app navigation includes the Aria AI tool which feels superfluous here. Finding a 
way to elegantly surface appropriate third-party tools would be more helpful. A messaging feature 
is found in the bottom navigation though, and this is particularly useful for frontline teams. 

While there are no frontline features found solely on the app, the ‘Quick Thanks’ recognition 
tool works very well. The vendor says their integration with rotas and scheduling tools is popular 
for frontline teams, where notifications of shift changes are easy to find. An integration with payslip 
systems is also robust, requiring biometric or similar authentication before it’ll be displayed. Inbuilt 
‘time off’ and ‘service desk’ features are useful here, simplifying the suite of tools employees need 
to access. 

It’s worth highlighting that the ‘smart delivery’ approach to content dissemination works well 
for frontline workers, as it recognises working patterns. This means shift workers are less likely to 
be disturbed outside of their working hours. There aren’t any manual controls over ‘do not disturb’ 
hours though, or any offline reading / save for later tools for content, which would be helpful 
additions here. 

Admins have a good deal of control over the design of Oak, including on mobile, with a custom 
branding option for the app at additional cost. Dedicated home pages work well, where the 
frontline could be presented only with timeline and notices applets. Alternatively, everyone in the 
organisation could share the same home page, but with settings on individual applets to display to 
specified audiences or device types. 
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Oak translates well to a small screen environment.

8. MOBILE & FRONTLINE SUPPORT
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THINGS TO BEAR IN MIND
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While Oak may lack sophistication in some places, such as integrations, there is flexibility behind 
the scenes that means it can be developed to meet different organisational needs. There is a good 
range of optional features too, such as expenses and service desk, that we’ve included in the pricing 
here but could be removed. This means that an already attractive price-point could be even lower. 

The lack of sophistication isn’t just associated with the comprehensiveness of features, however. 
There are also interface styling issues and clunky admin processes that impact user experience 
across the platform, which was raised by customers too. We feel these should be ironed-out 
rather than new features introduced, although there is evidence of this happening already with the 
analytics that was launched in 2023.  

Overall, Oak is an excellent option for organisations that want to offer employees a simple yet 
flexible intranet. For example, it’s easy for infrequent publishers to update their content spaces, 
while employees will appreciate the innovative ‘smart delivery’ approach to content delivery. The 
simple in-built tools, like forms and expenses, could be a good alternative to third-party tools 
where services are missing or overly complex for employees. Finally, Oak has said that they want 
to remove manual tasks, replacing with AI and automation, and we’ve seen good evidence of these 
plans so far, although there is room for improvement. 

Why choose this product
Oak is a simple but effective product that provides excellent publishing and community features 
for employees and admins alike. Deskless workers are well served with an excellent app, while 
desktop employees will appreciate the strong user experience. Oak is also highly flexible, which 
means admins can easily configure the site to deliver an intranet that meets all employee 
needs. The flexibility extends to in-built tools, such as for expenses, as well as a comprehensive 
developer framework for those who wish to build deeper two-way integrations. At an attractive 
price point, Oak offers a lot while delivering a good employee experience.  
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Vendor roadmap

Roadmap image provided by Oak Engage.

Back to index



The product in a nutshell

Last updated: January 2024

2,000 - 5,000 employees

Typical deployment:

Company locations:
Omnia’s high quality desktop, 
mobile and administration 
experiences will appeal to 
medium to large businesses 
looking to create a compelling 
intranet for a diverse 
workforce. 

FRONTLINE  
FOCUS 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

OPTIONALLY WORKS  
WITH SHAREPOINT

https://www.omniaintranet.com
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Omnia is a SharePoint intranet 
in-a-box product that was 
launched in 2015 by Sweden-
based Omnia Digital Workplace, 
who have partner locations 
throughout Europe, Australia 
and North America. It is a highly 
flexible and feature-rich platform 
from a company with a wealth 
of experience in the market. 
SharePoint is required for master 
data and content storage, but the 
product has its own enhanced 
user interface in many areas. 
Additionally, the vendor has spent a 
lot of time optimising the page load 
and it’s one of the fastest intranets 
we’ve seen. 

Omnia’s strengths are in the 
features and controls available 
for building and managing a 
compelling site, offering admins 
a wide range of configuration 
controls to deliver tailored 
experiences for employees. The 
end user experience is slick and 
contemporary, with a very good 
mobile app that can be set up 
to cater for frontline workers or 

other specific roles. Employees 
can engage with each other 
easily through native community 
features and Viva Engage. Its 
close alignment with M365 – 
Teams in particular – provides 
opportunities for creating 
innovative integrated features. 

There are areas for improvement, 
however. The analytics function has 
some good data but is somewhat 
disjointed in how it is presented. 
Translation features for multilingual 
users are less advanced than 
we’ve seen in other products and 
out-of-the-box integrations with 
third-party tools are a little limited. 
Additionally, customer feedback 
highlights that there are functions 
in the extensive administration 
system that could be simplified.  

Overall, this is a powerful, mature 
and rich-featured tool. It has an 
attractive price point, regardless 
of size of company, and is likely 
to appeal to large, complex 
organisations due to its capabilities 
for creating and managing large, 
multi-faceted intranets. 

Omnia owned by Omnia  
Digital Workplace 

SUMMARY 
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Engineering and 
manufacturing

Property and 
construction

Base systems

Other Optionally works  
with SharePoint

You may also be interested in…

Sectors 

RetailBusiness, consulting 
and management

Public services, 
government and 

administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. One-off payment 
and ongoing maintenance fee. 

COSTS TYPICALLY

Slightly higher at the start of the term, 
but generally spread. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes. 

Installation, basic configuration of 
product capabilities and branding, 
introduction for admins and 
editors, product maintenance and 
support, product updates, back-
end hosting, online training, product 
documentation, and knowledge 
sharing conferences and community. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options

Fully  
standalone

Requires  
SharePoint



OMNIA
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COMPANY AND PRODUCT

Company details

Company
Omnia Digital Workplace AB

ISO ����� certified
Yes 

Data residency
Client’s data always resides in 
the same Azure region as the 

customer’s Microsoft 365 tenant.  

Company founded
2001  

Product launched
2015

Typical client size c
2,000 - 5,000 employees 

Largest deployment so far c
180,000 employees  

and 34 countries.

Customers c
Clients include: Electrolux, City of Malmö,  

MAN Energy Solutions , World Wildlife Fund 
(WWF), RSA Insurance, Signify,  
Koenigsegg, Arriva Trains, ICA

Partner locations
Australia, Austria, Belgium, Canada, Denmark, 
UK, Finland, Germany, Netherlands, Norway, 
Poland, Spain, Sweden, Switzerland and USA.

Company locations
Stockholm, Sweden (HQ), UK, Germany,  

Canada, Vietnam, Denmark, and Sweden.
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Accessibility   
WCAG 2.1 compliant

Name of product 
Omnia 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

*Omnia account, Facebook account.
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Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*Meilisearch

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*System Labels are available in ten languages, any other language can be translated upon request or translated manually in the 
admin UI.
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Reverse-out options
All master data (and content) is stored in the customer’s Microsoft 365 tenant. Any data stored in Omnia 
will be provided to the customer on request and deleted when the Omnia environment is taken down. 

Product update process
Roll-out of new releases are included in the license fee and customers can choose between being in 
the first, second or last release cycle. Customers can also request to have a customised release cycle 
with the possibility to schedule releases. 

User communitycc
The Omnia User Group is part of a customer success programme that has over 800 members. 
Members are regularly invited to knowledge sharing activities such as online training, product 
information webinars, customer stories, online community for knowledge sharing, and two annual 
conferences (Omnia Online Conference via Teams and the live event Omnia User Group Conference). 

Product updatesc
2-3 major releases per year (including new and updated features) and 2-3 releases focusing on 
performance and platform improvements. 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
Installation is typically done in a few hours, basic configuration in a few days, and consulting for 
customising the solution to business needs in a few weeks. After launch, a rich set of product 
capabilities, recurring product updates, online training, and knowledge sharing, events, and more will 
support customers in developing their solution. 

Current versionc
7.5 (Oct 2023) 
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Omnia Digital Workplace says: “At Omnia, we’re dedicated to helping 
each customer get the most from their intranet, boosting communication, 
productivity, and employee engagement long-term. We do this through 
four key pillars:  

1.  Effective communication - Omnia is chosen by organisations to 
improve communication practices and results. Customers use it 
for content governance, planning and coordinating communication 
activities, user-friendly publishing, and insightful analytics to measure 
and improve their impact.  

2.  Employee development - Customers use Omnia as a catalyst for 
continuous employee growth and improved daily operations. They 
utilise their intranet to ensure smooth onboarding, provide learning 
resources, visualise business processes, celebrate achievements, 
gather feedback, and drive employee engagement.  

3.  A digital workplace hub - Customers use Omnia to make their intranet 
work as a digital workplace hub. Product capabilities as leading 
Microsoft 365 integration, built-in connectors to business systems, 
and a framework for customisations support them in unifying the 
employee experience.  

4.  Great user experience - Omnia empowers customers to provide 
a personalised and intuitive user experience across all devices. 
Leveraging solutions with world-class performance and great look 
and feel on all devices, they drive adoption and ensure long-term user 
buy-in.” 

Voice of the vendor
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Voice of the customer
We received a large volume of feedback from Omnia’s customers, who 
particularly like its ease of use and flexibility where “anyone within our 
organisation can design beautiful web pages with minimal effort”. Customers 
also liked Omnia’s audience targeting capabilities: “Personalisation 
opportunities way beyond OOTB Microsoft SharePoint” said one. The close 
integration with M365 was cited by numerous respondents as a benefit, 
summed up by one user commenting “M365 seamless integration is a core 
feature”. The search experience and the “loading the pages real fast” were 
also complimented. 

The customers who replied would like to see more clarity around the 
product roadmap and for this to include client suggestions. “More focus on 
change requests rather than new features,” commented one and another 
similarly suggested: “A schedule of planned improvements and how our 
needs and requests are handled.” Analytics was called out as an area in 
need of improvement too; one customer asked for “improved insight and 
analytics about platform usage and user behaviour”. The vendor says the 
new analytics, which began rolling out in November 2023, will address some 
of these concerns. Some customers would also like to see the publishing 
set up simplified, one person said “make the CMS a bit less technical” and 
another added “easier administration management”. Some customers asked 
for the mobile app, events, and newsletter creator to be developed, too. 

Overall, customers were very satisfied with their experience of working 
with Omnia Digital Workplace, calling out the vendor’s collaborative and 
solutions-oriented approach. “Great – very service-minded and competent” 
said one. Customers were also keen to point out the vendor going ‘above 
and beyond’, with one stating: “Very good, my expectations were high…the 
supplier has delivered above expectations.” However, we did receive a small 
number of comments expressing frustration at unanticipated development 
costs for specific functionality, with one customer commenting they would 
like greater clarity on “what is covered by the support agreement or is seen 
as a development project. This is not clear or transparent enough.”
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             
Excellent overall user experience.  

Notifications panel contains a lot of 
detail and could become ‘noisy’ for 
users. 

2. Publishing & 

Communications Management           
Wide range of options for targeting 
communications across users and 
devices. 

Experience for editors has room for 
improvement. Multi-channel options are 
comparatively limited. 

3. Community & Engagement Variety of good out-of-the-box features, 
such as ‘Community’ templates, praise, 
and a learning centre. 

Comment moderation could be 
improved. Styling of survey results 
simple. 

4. Integrations & Services 

(Including M365)           Close integration with M365 
applications. 

Out of the box, limited integrations with 
both third-party tools and for two-way 
transactions. 

5. Information Finding & Search          Suggested search and fuzzy search 
provided. Admins have detailed control 
over search configuration. 

Profile card design is lacklustre and 
could be improved. 

6. Administrator Experience Comprehensive administrative system 
providing control over all aspects of the 
site. 

Range of configuration options could be 
overwhelming for some admins.  

7. Analytics           Dashboard approach provides useful 
at-a-glance understanding of activity. 

Some key reports are not obvious to 
find. Styling could be improved. 

8. Mobile & Frontline Support           Admins can configure role-specific 
experiences on mobile, such as for 
frontline workers. 

Out-of-the-box features for frontline 
workers are limited. 

4.5
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Omnia provides a high quality, contemporary user experience which goes well beyond that 
offered by SharePoint. The quality extends across the site with flexible, widget driven layouts 
providing companies with a wealth of options for creating a compelling intranet. Layout is clean 
and coherent even with a high number of elements on the page. We were shown a version of the 
home page that combined news, featured content, poll and event widgets, and a personalised 
panel containing targeted links, as well as a welcome tutorial to orientate new users.  

There’s an impressive range of navigation options available. Mega menus can be displayed 
in the ‘traditional’ link-led style, or in a tiled format which includes an image and short summary 
for each section. On pages, sub-navigation is configurable from within the page template, 
including where on the page it is located, and there is a helpful breadcrumb too. The vendor also 
highlighted using process or project diagrams within a page as ‘visual navigation’. We liked this, 
though think this is a niche use case and we’re mindful of potential accessibility constraints. All 
navigation can be audience-targeted based on user attributes and admins can build out mobile-
specific navigation (see Scenario 8).  

Notifications are accessed through the bell icon in the top menu. The notification panel is 
segmented according to different types and sources of information, for instance, tasks, team 
announcements or notifications from integrated systems. New notifications are highlighted both 
through the bell icon and within the panel. Given the potential volume of information that could 
appear here, it might become a little noisy, and admins will want to balance the evident utility of 
this function with the need to keep things manageable for users. 

Omnia caters fully for branding requirements, with a ‘wizard’ for a quick, basic site set-up which 
includes implementing brand elements. More detailed or complex requirements, such as font or 
palette, can be easily configured within the ‘Theme’ area of the admin system. Customers’ CSS 
can be applied if required. Multiple brands can be set up for different audiences through use of 
Omnia’s ‘Business Profiles’, which we cover in Scenario 6. 

Omnia provides an excellent user experience, with great  
capabilities for delivering rich features and compelling design. 

1. USER EXPERIENCE & VISUAL APPEAL4.5
OMNIA
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An example of a typical news page featuring an image gallery, 
content tags and the ability for employees to comment and react. 

Omnia provides a wide range of publishing functions, catering well for content creation. 
Templates for page ‘types’, such as news articles, are managed from central administration, 
along with page editing functions, and are applied at the point a publisher opts to create a new 
content item. When moving into the main editing interface there’s an option to auto-generate 
an entire article using AI; a simple pop-up asks publishers to enter a title and natural language 
description of the content and any imagery required. Dall-E has also been included to provide 
AI image generation capability. We tried various scenarios in a sandbox environment; here the AI 
catered well for the text but less so for the accompanying image.  

There are useful features for publishers, we liked the prompt to reduce image file sizes on 
upload and an automatic image gallery added if multiple images are selected. A summary 
for the article is auto generated using AI – publishers can refine this once it has been created. 
Prior to publication the publisher sees the page helpfully previewed in a variety of formats, 
including mobile. However, we think the content creation experience is simpler overall 
than other products we’ve seen and customer feedback suggests this is an area where 
improvements would be welcome. 
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Once the article is ready, the publisher completes a properties page containing details such 
as publication date / time and which intranet channels the article should appear in. Audience 
targeting can be applied flexibly throughout the site; attributes from Entra, SharePoint and 
Omnia user profiles are used for segmentation and can be applied to content blocks, pages, 
documents, people profiles and communities. Publishers can select which channels their 
articles appear in, though a governance step is in place where channel owners are notified and 
asked to approve the inclusion of the article in the channel. Users may choose to subscribe to 
channels and will receive a notification when new content is available.

Omnia provides good flexibility for editorial workflows; admins have full control over the 
specific roles or users required for each step as part of complex flows, or can set up simpler 
options, such as giving an author permission to publish without requiring an approval step. 
Content scheduling takes place on the ‘properties’ page. Editors need to add an article date; 
they can make the page live immediately following a preview step or they can schedule the 
article for future publication.

Omnia includes a ‘News Hub’ to help with the editorial process as well as a ‘My Content’ 
hub which provides details of the content a publisher is responsible for. The News Hub has a 
calendar view of scheduled articles, and publishers can see a list of pages waiting approval or 
in draft, which will be helpful to editorial or internal communications teams. The ‘My Content’ 
hub shows elements such as engagement statistics, pending approvals and the channels the 
publisher’s content appears in. These are useful features but are comparably simpler than other 
solutions we’ve seen, so we think there is scope for further development, such as making the 
calendar more sophisticated by providing filters.  

The content editing interface for a typical news article template. 



OMNIA

Intranet and Employee Experience Platforms 529clearbox.co.uk

OMNIA

Once the page has been populated with content, editors move to a properties tab
 where they can add audiences and determine the publication schedule. 

The News Hub helps publishers manage content life cycle and planning. 
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To support crisis and urgent communications, ’Announcements’ are designed for 
important messages such as building incidents. A Red / Amber / Green status can be 
assigned to the Announcement and changed as the incident progresses. Along with the 
target audience, the editor can select a start and end date / time and assign properties 
such as priority. Announcements can be positioned flexibly to show at the top of all intranet 
pages or in other positions on the page, and if several Announcements are live at once the 
order can be dictated. Users are notified when an Announcement is published and have 
the option to make a comment, close the Announcement, or ‘sign off as read’ where it is a 
mandatory read. Other options for crisis management include an out-of-the-box template 
specifically for incident management, where relevant documents can be shared and an 
activity log tracks recent events. 

Omnia provides options for multi-channel publishing, though it is more limited in this regard 
than other products we’ve seen. It allows a single piece of content to be pushed to multiple 
locations across the system. This can take place automatically, or rules can be applied so 
replication only happens if certain conditions are met. If the destination for the content uses 
a different template, the system will reshape the content to fit. Properties from the source are 
retained but local content edits can be made if required. News articles can be automatically 
published into a Viva Engage channel (see Scenario 4). Omnia supports digital signage via third-
party systems and APIs and there is also the option to provide a browser view of an individual 
page, including a QR code for access to the full article. Lastly, there is a newsletter builder but 
this is less sophisticated compared to others we’ve seen. 

Overall, Omnia addresses this scenario well and will meet the needs of many communicators, 
which is supported by feedback from customers. However, there remains room for 
improvement, particularly with simplifying the experience for editors.

 

Announcements will appear at the top of all pages in the site. 
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features such as an activity feed and calls to action for contributing content.

There are ample opportunities for fostering and generating engagement in Omnia, with a broad 
toolset encompassing Communities, polls and surveys, self-service learning and giving ‘praise’ 
to colleagues. We like that these elements can be targeted at specific audiences, for instance 
directing a poll to frontline workers, or combining them into a bespoke onboarding experience 
for new starters.  

‘Communities’ are a well-developed way to create both formal and informal colleague 
engagement. There is a ‘wizard’ feature to help with the initial Community set up; a template 
provides predefined functions such as knowledge articles, discussions, or blogs, and there’s 
a familiar social media-style interface for creating posts. Within a Community an activity feed 
aggregates latest interactions and this activity can be shown in the user’s notifications panel 
too. In the feed, employees can use emoji reactions, and are able to share Community content 
to Viva Engage or Teams. We like that people earn points and badges relating to their level 
of participation, providing an element of gamification, and can also give ratings to Community 
contributions, such as uploaded documents.  
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Admins control whether comments and reactions are enabled on pages or in Communities 
and which reaction icons are available. We like the tooltips describing the different reactions 
and that users can view which colleagues have reacted in which way. For moderation, a button 
can be added onto a page for reporting comments there, we would like users to be able to send 
a report directly from individual posts or comments. Comment reporting uses the general ‘page 
feedback’ function and so reports are listed with any other feedback, although moderators are 
notified by email when there is something to review; we’d like to see the moderation notices 
added to the main notification panel rather than just sent via email. Content owners and 
Community moderators can then delete posts or comments as relevant. 

There are good polling, survey, and quiz options; although there’s an option to embed M365 
forms the native form builder in Omnia is better as it includes features such as assigning points 
for different answers to generate an overall survey response score. Submitted responses are 
reported in the admin system with simple styling. We like that surveys can be copied to provide 
a template for future use. Quizzes can similarly be created though Omnia’s form generator and 
users are able to check their answers on completion. Quick polls can be used flexibly around 
the site, for instance on the home page or targeted to a frontline audience through the mobile 
app. Results are displayed instantly and are exportable.

 

Quizzes sit alongside page content and open in a separate dialogue box, 
people can then check their answers on completion.
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Omina provides an out-of-the-box ‘onboarding portal’, set up using a wizard, which is helpfully 
pre-populated with a variety of new starter focused features. People move through a checklist 
of content and are required to sign off mandatory read items in order to progress. Users are 
also encouraged to update their profile – a status bar shows how complete it is and admins 
can determine what comprises a ‘complete’ profile. Helpfully, this section can also be used 
for ‘pre-boarding’, where people are assigned a temporary Omnia account for access. This is 
a more developed approach than we’ve seen in other products, and we liked the thought that 
has gone into elements such as the welcome tutorial and the templated approach to providing 
information about the company. 

A ‘learning centre’ can also be created using Omnia’s wizard, providing internal, external and 
self-service courses. The learning centre template provides a full course catalogue and course 
schedules, and employees can view trending and top-rated courses. The self-service items are 
‘micro courses’ created within the site containing elements such as video, text and surveys. On 
completion there’s a summary of the course where users rate what they’ve just consumed, and 
completed courses are listed on the user’s profile. ‘Internal’ courses are effectively an events 
tool within the context of the learning centre, showing details about an event or course content, 
providing a means to sign up and the option to ask questions of the course administrator. 
Course bookings synchronise directly with Outlook. We think this is a well-executed feature for 
managing and delivering structured training where a dedicated third-party LMS isn’t available. 

Finally, ‘Praise’ is a colleague recognition tool. Employees can praise an individual 
colleague, or a whole department, then other people can react to and comment on the praise. 
A ‘praise gallery’ lists all the praise activity across the business and Praise also appears in an 
employee’s profile card. We liked the embedding of praise cards on the site home page to 
give them higher visibility.

Praise can be promoted around the site, such as in a dedicated zone on a landing page.
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Omnia integrates closely with MS Teams allowing employees to use  
Omnia functionality directly from the Teams context.

Omnia provides a variety of ways to integrate with other systems. On a basic level, users can 
create personalised links in the ‘my link’ panel as a simple jumping off point to other tools and 
publishers can use iframes for simple content embedding. There’s an RSS reader which brings 
external feeds into widgets. Out-of-the-box integrations with media asset services such as 
Vimeo, Pexels, YouTube, and Mediaflow allow publishers to select content directly from the 
external source for use on a page. ‘Draftable’ is a helpful integrated document comparison tool 
for users to compare and identify changes to text easily.  

There are out-of-the-box connectors available for some of the more common business 
systems such as Workday or ServiceNow. Admins also have provision to work with CSS and 
JavaScript to achieve more sophisticated integrated services, however, we think the script 
interface could be simplified so that admins don’t have to work directly with code.  

Notifications from third-party tools can be added into the notifications panel either using 
out-of-the-box connectors, or through custom extensions using the Omnia FX framework. 
However, there isn’t an option to transact directly from Omnia with them, the user is instead 
taken to the source system if they follow a notification link, which we think is a shame. Note 
that Omnia FX is an extensibility framework which can be used by customers to develop their 
own customised integrations or features in a structured way. Omnia will work with customers 
to ensure that any site elements developed this way don’t subsequently break following a 
core product update.  
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Draftable is an integrated document comparison tool to help users identify changes quickly.

 
 

Example of a project site constructed with Omnia which has been 
integrated with Teams, where it can be managed. 
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Omnia integrates closely with a wide range of M365 applications including SharePoint, 
Teams, Viva Engage, Viva Connections and Planner. The vendor demonstrated an example of 
integration between Omnia, Teams, SharePoint and Planner to build and manage a project site 
in Teams. This is a great illustration of what can be achieved, though we are mindful of the effort 
required to configure this type of service even though Omnia makes this easy to do.  

The integration with Teams is highly configurable, to the extent that aspects of Omnia’s 
administration system can be packaged and deployed as a discrete application within Teams. 
This is an unusual feature we haven’t seen elsewhere and one that may appeal to Teams-
centric organisations. There are extensive configuration options for how the Omnia front-end 
manifests in the Teams environment, for instance choosing to reposition navigation as a left 
hand menu rather than a top-bar, or changing the theme to ‘blend in’ more with Teams. 

All Omnia pages are stored within SharePoint, as are documents and files, while management 
aspects such as permissions and life cycle are handled by Omnia itself. We like that any 
changes to document properties or settings made in Omnia will be reflected in SharePoint. 
Users can create documents within SharePoint and OneDrive using business templates 
managed in Omnia.  

An example of Omnia embedded into Teams showing how navigation and  
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The integration with Viva Engage is comprehensive, starting with Engage conversations that 
can be embedded in a widget. Admins can set News Centre items to be automatically posted 
into an Engage feed and editors can also choose to publish individual items to Engage groups. 
Posts, reactions, and comments can all be synchronised between Omnia and Engage; we think 
this is a helpful feature for sustaining employee engagement. 

Other M365 integrations include connections with PowerApps; we were shown an example 
of an integrated leave request form driven by PowerApps. There are integrations with both 
Microsoft Stream and Stream on SharePoint for selecting and publishing video content. 
Finally, Omnia have indicated that integrating their Glossary tool with Microsoft Topics is on 
their roadmap. 

Overall, the opportunities available via integration with M365 and the thoughtful use of 
these connections within Omina itself are impressive. However, out-of-the-box integrations 
with other business systems are more limited and the interface for setting up API connections 
could be simplified for admins. We would also like to see more two-way connections provided 
to allow users to transact with third-party systems directly. 

 

An example of a leave request form driven by PowerApps integrated into a content page.  
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and serves up advanced content returns in a well-designed area. 

The search experience in Omnia is extensive and powerful, both in terms of features to help 
users find content and the substantial configuration toolset for administrators. Initial searches use 
‘Quick Search’: suggesting returns as someone types, and suggested spelling corrections for 
mistyped queries are helpfully included. Quick Search results are segmented by content type 
and promoted results will also display here, with links into ‘Advanced Search’ for more. Advanced 
Search has a polished design in relation to other products we’ve seen. The search segments are 
set out clearly and within each segment there are filters such as date range sliders and the option 
to provide feedback relating to the results. 

Admins have a high degree of control over search configuration, with the ability to manage 
all aspects of the search experience, for example, content categories returned in quick search, 
promoted results for each category, or how many returns are displayed overall. Admins even have 
access to the code determining how search queries operate; this isn’t particularly user friendly 
but is designed for technical admins in organisations that need this level of control. This level of 
configuration is both impressive and notably greater than in most other products we’ve seen.  

Omnia provides SharePoint Search and M365 Search as default search engine options. It’s 
possible to integrate an alternative search provider and admins can create bespoke settings for 
how third-party content sources are interrogated, giving the opportunity to serve up a genuine 
enterprise search experience through the intranet. However, the configuration overhead for 
administrators shouldn’t be underestimated. 

People search benefits from predictive search and suggested corrections. All profile fields 
are searchable and a pop-up profile card displays a variety of details including key contact 
information, an organisational chart, and elements such as courses the colleague has completed, 
their Community engagement and praise they’ve received. The main contact card is very similar to 
the profile card in M365. There aren’t many weaknesses in Omnia’s search offering but the design 
of the profile cards could be more engaging.
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Administrators have control over a wide range of settings including what’s  
available to editors in the Rich Text Editor toolbar.

Omnia is a sophisticated system with many levels of administration and is highly configurable. 
There are often multiple layers of menus to drill down through, which is reflective of the volume 
of controls available. This could be slightly daunting on first encounter; admins will want to 
spend some time orientating themselves. Helpfully, the back-end interface aligns with the level 
of permission assigned, so administrators only view and manage what is allowed as part of their 
role. Typically, there are three levels: Tenant Administrator, Business Administrator and App 
Administrator, with additional permissions available at app level for editors and authors. 

Tenant level administrators have permission to manage any aspect of the system, such as 
enabling or disabling features within the Rich Text Editor or setting which call to action buttons 
are available for use in the site. At this level an admin can also see a complete overview of the 
permissions in place for each feature within the product. ‘App’ level administration is where 
page publishing and community management takes place. Settings for publishing are set by 
App Administrators and there are additional roles available at this level for editor and author, the 
distinction being that editors can manage page layout as well as publish content. 

‘Business Profiles’ contain branding, navigation, roles, and access rights that determine the 
sections and content across the intranet, extending to extranets and sub-brand sites too. For 
example, Business Profiles can be used to onboard new employees or provide frontline workers 
with their own navigation and home page layout via the app. Admins at this level manage 
elements such as branding or navigation. Each Business Profile has its own admin workspace, 
which is where the home or landing pages are managed. Templates are provided for creating 
a landing page, however they can also be compiled from scratch by adding content blocks and 
widgets into page sections. The UI here is a little less user friendly than other systems we’ve 
seen but there’s no doubting its capability, which extends to determining alternative layouts for 
different device screen sizes, even though the site is responsive by design. 
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Content life cycle management is available for many elements in Omnia including 
pages, documents, and processes. For example, Omnia allows rules to be set for document 
management determining how it should be approved and whether there are review reminders, 
as well as archive and retention management settings. Controls for setting review intervals and 
reminders are comprehensive, though they vary according to content type. Review notices are 
sent out by email; we think accommodating these in the notifications panel would be helpful. 
In addition, the Editorial Hub (see Scenario 2) contains useful content life cycle details such as 
pages overdue for review. 

Omnia facilitates page translation and there are some helpful options for publishers. There 
are twelve different system languages available out of the box covering elements such as 
labels and buttons. Admins may also customise labels manually. There are two options for 
translating content – one is to assign a ‘variation author’ who is an employee notified via email 
when content needs to be translated. The alternative is to use machine translation. While 
creating translations, the variation author can helpfully compare the original and translated texts 
side by side; they also have the option to use machine translation if they want. Users can toggle 
between the different published versions and will see a disclaimer on the page if it has been 
machine translated. We’d like to see more help for multilingual end users, for instance, there is 
no auto translation on comments or posts, as this provision is more limited than we’ve seen in 
other products.

Where content is being translated, Omnia helpfully shows the source  
language text alongside the translated text in draft.
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sub-section branding, navigation and audience targeting from this area.
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The extensive capabilities of Omnia’s administration system are reflected in the ability to 
‘break out’ certain aspects of Omnia admin and package them up as Microsoft Teams apps, 
allowing users to capitalise on Omnia’s capabilities in the Teams context. Admins work within 
Teams to manage the app, for example the vendor demonstrated a ‘teamwork governance’ 
application created in Omnia which is manifested and fully managed within Teams. We cover 
M365 integration in more detail in Scenario 4. 

Finally, we like the configurable ‘Tutorials’ feature that is most commonly used for introducing 
new users to the features of the intranet. However, Tutorials can be used anywhere on the 
site and allow admins to easily introduce employees to topics, functionality, and instructions. 
Tutorials are easy to configure and help admins deliver the excellent end-user experience 
explored in Scenario 1. 

Omnia’s administration capabilities extend to being able to package up  
parts of it to create applications that can be used with MS Teams.
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During 2023 the vendor continued making improvements to Omnia’s analytics. Analytics is 
powered both by native functions and the Matomo open-source product, and has two report 
categories or ‘Hubs’. Basic dashboards can then be drilled down into to show more detailed 
reports; although we found this experience a little fragmented, as the route to finding more detail 
is not always obvious, with links in some cases only revealed via a hover-over. Alternatively, there 
is the option to integrate third-party analytics tools such as Google Analytics or Clarity. 

The ‘Governance Hub’ is targeted towards intranet administrators and covers a variety of 
standard metrics. We like the ‘Roadblocks’ dashboard that includes a broken links report and 
‘Behaviour’ dashboard showing user journeys through the site. ‘User data’ is presented through 
a clickable map with a large amount of filterable detail, but we felt this format was a little clunky. 
We’re happy to see a ‘Search’ dashboard which includes useful detail such as abandonments and 
‘no-results’, along with where and when in the site the search took place. The ‘Statistics’ dashboard 
provides a full breakdown of all site pages in a tree structure, showing details such as average 
time on page and exit rates. All data is exportable. 

Analytics information in the ‘News Hub’ is intended for communicators. The ‘Overview’ 
dashboard shows engagement, and publishing metrics such as news in draft or pending approval. 
The ‘Published News’ dashboard shows unique users for each page but no other metrics, while 
‘Trending’ is simply a page of tiled content ordered by most read articles. The ‘Reach’ dashboard 
replicates ‘Published News’; however, clicking on the ‘unique user’ count opens a panel where the 
report can be further drilled into, revealing useful extra data. We’d like this additional information 
to be more prominent. 

There is a mandatory read report, which is managed through ‘sign-off requests’. It can be 
viewed by any user with access to the News hub and results can be exported to CSV. Controlled 
documents can have read-receipt tracking, news articles can be marked ‘mandatory’ to display in 
associated web parts and see Scenario 2 for ‘Announcements’. 

Overall, while there have been improvements in this area, we think there is scope to further 
develop the user experience. Additionally, the vendor has said they are actively working to 
improve the styling of reports. 
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Omnia works responsively and has a native app available for iOS and Android, with a white-label 
option for branding. It supports a variety of authentication services, including Entra ID, as well 
as providing authentication through the user management function within Omnia itself. Access 
is via username and password, OTP using an authenticator app, or from a onetime link sent by 
email. Employees can be given a QR code which takes them to a self-service registration page 
and there’s an option on initial log in to direct users to an onboarding page, which we think is 
useful for orientation. Biometric access for subsequent access would be helpful. 

The app provides access to the entire Omnia intranet but can be set up based on a 
Business Profile (see Scenario 6) to give employees a tailored experience. The versatility 
available for creating bespoke experiences is impressive, for example, it’s easy to provide 
simplified menus, alternative branding, and a toolset targeted for mobile audiences. There 
are several features which could specifically support frontline workers, for instance the 
provision of a structured product catalogue template and services covered in Scenario 4. A 
‘Conversation’ feature lets frontline workers chat with each other in a secure environment. 

There’s an option to use tabs on the home page to segment different features, such as 
quick links or the Community area. The ‘Feed’ typically provides news and updates, but this 
is fully configurable; we were shown an example containing just a list of mandatory read 
requests and Community posts. Administration of the app includes defining alternative 
layouts, configuration of the feed, navigation and audience targeting. Admins can also amend 
responsive view settings to optimise the experience on different devices.  

Throughout the app, content and calls to action are clearly laid out, and the overall design 
works well, particularly for a product based on top of SharePoint. We have seen more 
compelling apps in other products so there is room for improvement; however, we think the 
combination of functionality and flexibility to configure the toolset plus design for different 
audiences on mobile is impressive.

Intranet and Employee Experience Platforms 544clearbox.co.uk

4

OQRMEƶW REXMZI QSFMPI ETT GER FI GSRǻKYVIH JSV WTIGMǻG VSPIW� WYGL EW JVSRXPMRI [SVOIVW� TVSZMHMRK 
the opportunity to deliver a fully customised mobile experience for employees.

8. MOBILE & FRONTLINE SUPPORT
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Omnia is a powerful product and is highly configurable, so much so that some intranet 
teams might never use its full capability, or may even find it slightly intimidating. Customer 
feedback highlights that there are functions which could be simplified, particularly for content 
editors, and we agree with this sentiment. However, there is a lot of key functionality that can 
be delivered using set up wizards which means Omnia is still well worth a look for smaller 
businesses.  

There are areas of the product that would benefit from further development. In the 
analytics package there’s not quite as much detail as might appear on first look and the more 
detailed reports are often hidden away, making the experience feel somewhat disjointed. 
Businesses with specific reporting requirements will want to reassure themselves that they 
can get the insights they require. Additionally, customers have suggested the mobile app has 
room for improvement and, while it is better than many other SharePoint intranet in-a-box 
products we’ve seen, we tend to agree.  

The degree of integration with M365 in Omnia is impressive yet, while there are clearly 
good opportunities for integration with other systems, the options for connecting with third-
party tools focus on using APIs. Out of the box connectors are also a little limited, particularly 
where potential customers might wish to let employees transact directly from the intranet 
with another tool.  

The attractive price point for all this functionality shouldn’t be ignored, though costs 
cited in this report don’t include those for implementation partners. Furthermore, it’s worth 
considering the time and effort likely to be required for setting up and maintaining complex 
M365 integrations. Potential customers should also consider whether they need the level 
of administrative capability on offer. However, for businesses who want full control over 
development of their intranet, Omnia is definitely an option worth exploring. 

Why choose this product
Omnia provides a comprehensive toolset for constructing and managing a large intranet. 
It delivers an excellent experience for employees on desktop and mobile, and offers 
administrators a high degree of control over all aspects of the site. Its close integration with 
M365 presents opportunities for developing innovative approaches to delivering workplace 
services. We think Omnia will appeal to medium to large companies who want to provide a 
rich, tailored intranet experience for a diverse workforce.  
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The product in a nutshell

Last updated: January 2024

1,000 to 5,000 employees

Typical deployment:

Company locations:
Powell Intranet is an attractive 
SharePoint-based product 
with powerful governance, rich 
engagement and gamification 
features, and a set of well-
designed templates to get 
started quickly.

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://powell-software.com
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Powell Intranet from Powell 
Software (Paris, France) provides 
a flexible set of modules and 
features to create a visually 
appealing intranet. The product 
is based on SharePoint and the 
broader Microsoft ecosystem, but 
offers significant added value in 
areas such as employee advocacy, 
ideation, gamification, and frontline 
worker access. We like the focus on 
providing a set of visually pleasing 
building blocks, although in some 
areas, such as search, this means 
that certain standard Microsoft 
features are no longer available. 
The product is well-suited to 
medium and large organisations, 
allowing them to efficiently manage 
a complex intranet setup, but it also 
offers ready-to-go templates that 
will appeal to smaller organisations.

News and page content can be 
easily and attractively designed, 
supported by a long list of Powell’s 
own web parts. There is a powerful 
site deployment and governance 

tool called Powell Manager 
that enables the intranet to be 
implemented quickly, and it helps 
to ensure consistency as it grows 
post-launch. There is also a mobile 
app which reflects the functionality 
of the desktop intranet, and 
another cut-down version of the 
app for frontline workers who are 
not covered by a Microsoft 365 
licence.  

The solution will be most 
useful when deployed alongside 
collaboration in MS Teams and 
Viva Engage. Integration with 
non-Microsoft applications 
is limited out of the box, but 
much can be achieved using 
Power Automate and third-party 
connectors. To get the most out of 
the platform, companies will need 
trained administrators or partner 
organisations to support them, and 
be prepared to make clear design 
choices about when and how they 
will use Powell Intranet features 
alongside SharePoint’s. 

Powell Intranet owned by Powell Software

SUMMARY 
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Accountancy, 
banking and finance

Engineering and 
manufacturing

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

HealthcareBusiness, consulting 
and management

Public services, 
government and 

administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user per 
month.
Subscription – price band based on 
number of users.

COSTS TYPICALLY

Fairly evenly spread across three 
years.

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes, 
Government / public sector and multi-
year commitments.

Customer Success, online training, 
updates and maintenance.

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote.

Product type

Majority  
ready-to-run

Branding opportunities

All branding,  
complex options
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COMPANY AND PRODUCT

Company details

Company
Powell Software

ISO ����� certified
Powell Intranet is compliant 

with ISO 27001 

Data residency
While Powell Intranet is on 
Powell’s Azure tenant, the 

client’s data remains within 
the client’s own Microsoft 365 
customer tenant. Countries are 

Microsoft countries.

Company founded
2016  

Product launched
2016

Typical client size c
Range varies from 500 to 100,000 

employees; typical customer is 
1,000-5,000 employees.

Largest deployment so far c
100,000 users in one country.  
60,000 users in 20 countries. 

Customers c
Clients include: La Poste, Quest  

Diagnostics, Carl Zeiss, Groupama, SNCF.  
Please see their website for more.

Partner locations
Please see their website for details. 

Company locations
France, Paris (HQ), USA, Germany,  

Australia, UK, Dubai

https://powell-software.com/en/case-studies
https://powell-software.com/partner/find-a-partner/
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Accessibility   
WCAG 2.1 compliant 

Name of product 
Powell Intranet 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
The customer’s data remains hosted in the customer’s own Microsoft 365 tenant, so it is not impacted 
by reversing out of the platform. However, the customer will lose access to Powell-specific intranet 
features such as Search Web Parts, navigation header, etc.  

Product update process
Customers updated at once as a SaaS solution  

User communitycc
Powell Software have an active user community with several channels: an online portal for day-to-day 
exchanges, monthly open calls, some local physical events (FR, DE, US), and an annual online user 
conference. 

Product updatesc
Monthly updates as a SaaS solution 

Email support Phone support Chat support Online portal 24/7 support 
Oǽce hours 

only*

Technical support

* Powell supports local office hours for three regions (Europe, North America, Asia-Pacific). 24/7 support requires a specific 
contract co-signed with a Powell partner.  

Set-up and support

Set-up process for new clientsc
The customer decides to deploy either the standard portal (with a few clicks) or decides which levels 
of customisation they need (can range from adapting their various site collections templates to fully 
customising the look and feel, and metadata structure). Full deployment can vary from 2-3 hours for a 
packaged site for small businesses, to 3 months for large multinational companies requiring the finest 
levels of customisation. 

Current versionc
Release of September 2023 
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Powell Software says: “Powell Software is on a mission to help companies 
meet the challenges of the hybrid workplace: improve employee 
engagement and productivity thanks to a digital workplace solution 
accessible to all. Our Digital Workplace is based on two pillars: Powell 
Intranet and Powell Teams. 

Powell Software builds innovative SaaS solutions for an augmented 
Digital Workplace that informs, engages, and boosts the productivity 
of organizations. Our products are crafted to provide tools that ease 
communication, collaboration, and employee engagement. Furthermore, we 
enable organizations capitalizing on Microsoft 365 to get the most out of it, 
ensuring effective information governance and organized communication 
and collaboration spaces. Every organization must be inclusive: we develop 
solutions that are genuinely usable by all employees, regardless of their 
comfort with technology. Active listening to our clients and collaborative 
work with our partner network is at the heart of our approach, allowing us to 
innovate and expand our operational capacity to meet expressed needs and 
provide the best possible service.” 

Voice of the vendor
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Voice of the customer
When asked about what’s best in the product, customers often mention 
the variety of pre-built site templates and the rich choice in additional web 
parts. “Out-of-the-box site templates address many use cases that are not 
handled in standard SharePoint” says one customer, adding, “many web 
parts are available to overcome the functional limits of SharePoint”. This rich 
choice of building blocks is much appreciated: “It’s more like a toolbox, and 
not a one-size-fits-all platform” says another customer. The configuration 
and management options, including the back-end tool Powell Manager, 
also receive praise: “Powell Manager lets you manage and deploy sites 
with custom templates” says one customer, and another one adds that “the 
platform is easy to configure from an admin point of view, but also from an 
editor perspective”. 

Improvement suggestions are mixed and relate mainly to specific 
functionality that users want to see improved. A first example is the mobile 
app, where one customer says, “the mobile app does not fit all our needs; a 
new release of the app would be welcome”. Other examples include better 
integration with third-party applications, and improved analytics: “We would 
like to see more detailed and built-in analytics.” And while Powell Manager 
is praised for its rich functionality, there are some concerns about the dated 
user interface. One customer wants “a more ergonomic and intuitive user 
interface for Powell Manager” while another says that “documentation and 
guidance for intranet administrators is lacking”. 

Not all customers have a direct experience of working with Powell, as 
the product is often implemented by a partner. Those customers that did 
have regular interactions all have a very positive impression. “Very good 
relationship, very attentive, with regular communication and responsive to 
our questions”, said one customer. The Customer Success Managers are 
especially very much appreciated: “The support of our Customer Success 
Manager is very helpful when it comes to conceptual and technical issues.” 
Another customer is also very satisfied with the technical support team 
from Powell: “Excellent working relationships, whether with the Custom 
Success Manager or the technical support team. Both are attentive, and very 
responsive, with the will to find solutions.”
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Attractive templates and web parts to 
build a highly usable, contemporary 
intranet. Navigation is flexible.

Branding options are basic but can be 
extended using custom CSS, possibly 
with the help of a partner.

2. Publishing & 

Communications Management           
Content creation is done through 
intuitive templates. Crisis 
communications are well served.

A ChatGPT assistant comes at an 
additional cost. News management and 
multi-channel options simple.

3. Community & Engagement Excellent support for idea management, 
employee Kudos, and gamification 
through badges and leaderboards.

Rich social reactions are not included. 
In-built polls are simple.

4. Integrations & Services 

(Including M365)           
Strong integration with M365 
applications. Helpful in-built employee 
services.

Integration with non-Microsoft 
platforms is less advanced.

5. Information Finding & Search          Visually attractive and user-friendly 
layout of the search results page.

Some Microsoft search features are not 
supported or are hidden. No federated 
search.

6. Administrator Experience Powell Manager is a capable and 
feature-rich tool for setting up and 
managing complex intranets.

There is a steep learning curve to 
master Powell Manager.

7. Analytics           Extensive set of reports. Insightful 
engagement report.

Reports rely on PowerBI and Google 
Analytics or Matomo. Configuration will 
be required.

8. Mobile & Frontline Support           Well-designed native app. Works for 
users without Microsoft licences.

Setting up the app is not straightforward 
and typically handled by an 
implementation partner.

4+

3.5+

3

3+

3.5+

3+

3.5+

2.5+

POWELL  
INTRANET
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Powell Intranet offers the building blocks and features to create a highly usable intranet with a 
contemporary look and feel. The product is built on modern SharePoint, but it is possible to hide 
the top SharePoint bar and the left side icons, avoiding potential confusion. A range of well-
designed, modern web parts are available, and Powell Intranet comes with several predefined 
templates to get going quickly. The top navigation bar includes role-targeted buttons where 
end users, publishers and admins get access to personalisation and configuration options. This 
includes an area for accessibility support, for adjusting contrast and fonts. Tooltips are available, 
but a guided tour would be a useful addition to help newcomers and infrequent users. 

A top-level mega menu persists across site collections, replacing the standard SharePoint 
menu. The menu is managed in the front end of the product in an intuitive way (see Scenario 
6 for more). Images and icons can be added to the menu to increase the visual appeal. Menu 
items can be displayed according to a user’s role, department, or location, based on SharePoint 
or Entra ID groups - we like the option to build more sophisticated queries and apply rules for 
very specific targeting.  

Notifications are nicely brought together; new ones are clearly marked, and you can mark all as 
‘read’ or delete all, but there is no ‘save for later’ or filtering. Employees can configure which types 
of notifications they want to receive, and in which channel – on the desktop intranet, in the mobile 
app, via email, or into a specific Teams channel. 

The standard branding options are based on SharePoint themes but are extendable. Themes 
are easily adapted through an intuitive user interface, and it’s equally straightforward to create and 
switch to temporary or seasonal themes, although these remain somewhat simple. Organisations 
that want to go beyond the standard functionality will typically do so with the help of a partner. We 
were shown some visually appealing examples that show the power of what can be achieved.  

Overall, there are many attractive building blocks and features within Powell Intranet that will 
appeal to employees and will allow them to enjoy a personalised experience. 

Powell Intranet includes many visually attractive web parts to build a highly usable intranet.

1. USER EXPERIENCE & VISUAL APPEAL4+
POWELL  

INTRANET
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Powell Intranet makes content creation easy, especially for inexperienced authors 
but also with more advanced news capabilities for seasoned internal communication 
managers. Creation of new content, including news articles, starts from the ‘create’ sign 
in the top navigation, visible only to authorised content creators. Powell’s approach is to 
guide authors through the publishing process with a structured content template. The 
template prompts them for the title and description, as well as metadata for targeting 
purposes, such as department, location, and topic. The template also includes optional 
steps to set a publication date, to translate the article into other languages, and to 
generate notifications. An approval workflow with notifications is also available, for 
instance to check and approve translated versions of the article. 

Once the initial template is completed and the content saved, a duly authorised editor 
can then view the complete page and may decide to make changes to the web parts 
or the layout, using standard SharePoint editing features. This two-step process is a 
consequence of Powell’s approach to content creation, and it will take some time for 
editors to get used to. 

News and page templates are created in Powell Manager (see Scenario 6), 
leveraging an extensive range of both SharePoint and Powell Intranet web parts to 
ensure content is presented attractively. Powell web parts are grouped together and 
presented in an attractive catalogue that is easy to both browse and search. This 
catalogue can also be expanded with company-specific web parts for use by local 
content creators across the organisation. 

Content authors manage all their content in an intuitive contributions board.

2. PUBLISHING & COMMUNICATIONS MANAGEMENT3.5+
POWELL  

INTRANET
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All Powell web parts are grouped together in a well-structured catalogue.

POWELL  
INTRANET
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Integrated into the template is an AI-based feature called ‘Powell Buddy Assistant’. Based 
on ChatGPT, this tool will generate content from a natural language prompt provided by 
the content author. By selecting a specific tone of voice, length, and target audience, the 
content author influences the style of the output. We particularly like the option to select a 
preconfigured context that sets the scope of the tool to a specific content area or use case, 
such as producing marketing material or writing client case studies. This reduces the burden 
on the content creator to produce detailed prompts and enhances the quality of the output. 
Note that Powell Buddy Assistant is an optional and payable add-on that is not included in 
the pricing provided for this report. 

The ability to target content and to let users control their feed of news goes beyond 
standard SharePoint functionality. Authors add Term Store tags to target their articles to 
a particular department, location, or other Entra ID groups. On top of this mechanism, end 
users have the option to set their personal preferences. They may be interested in news 
from departments and locations other than their own, or wish to follow news about selected 
topics. User preferences are set within the news web part and not in the user profile, which 
is unusual and easily missed if not explained. 

Content owners have access to a Contributions board that shows content and news 
they own, along with details such as approval status. This board can be configured to show 
content owned by a team or the whole organisation, but there is no calendar view to help 
with communications planning.  

PS[IPP 'YHH] AWWMWXERX KIRIVEXIW GSRXIRX [MXLMR E WTIGMǻG GSRXI\X ERH JSV E WTIGMǻG XEVKIX EYHMIRGI�
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Once published, there is an option to share news stories into a Teams channel, into a Viva 
Engage group, or by email. An employee advocacy page provides a news feed for external 
sharing on social media too. News items can also be aggregated into a newsletter digest 
using the standard SharePoint functionality or by using an optional module that integrates with 
WeAdvocacy and JungleMail (see the Product Overview section of this report for a review of 
JungleMail). Nothing specific is foreseen within Powell Intranet to integrate with digital signage 
systems, but this could be implemented by a third-party provider via Power Automate. 

For urgent communications, alerts can be created like any other content type and 
will display a message in a banner at the top of the site, plus send a mobile phone push 
notification. The banner is colour-coded depending on the severity of the alert. A nice 
addition would be to include an option for employees to confirm that they have seen the 
message and to leave a comment, for instance confirming they have removed a product 
from sale. A separate feature which we like is a well-designed template for a crisis 
management site, to be activated when needed. If required, the crisis management page 
can temporarily take over the intranet’s regular home page. 

Overall, the experience for content creators and editors is pleasant and intuitive. The 
templated approach to content creation is especially useful to guide junior or infrequent 
authors. More could be done though to support the editorial process, for instance by adding 
an editorial calendar or similar tool.

Users can share approved content on their social media channels from the employee advocacy page.
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Powell Intranet supports various use cases for communities, engagement, and recognition. 
Communities are created using a ready-to-go template, which by default uses Viva Engage for 
discussions but applies a more consistent design in line with the rest of the intranet. Optionally, 
the Viva Engage discussion feed is replaced by Powell Intranet’s own social module, so 
organisations that don’t use Viva Engage can still use the feature.   

The product includes an ‘Ideation Hub’ tool which enables users to submit ideas and 
respond to challenges posed by the organisation. The available functionality serves many 
idea generation needs through a pleasant user interface. Campaigns are set up by authorised 
contributors, while employees can view current and previous campaigns, and the most popular 
ideas. Any user can create a page to share a new idea – they don’t need to be a contributor. 
Users may also like, comment, and share ideas in Viva Engage or in a Teams channel. The 
creator of a campaign will review all ideas, shortlist some for further evaluation, and select 
winning ideas for implementation. There is functionality in the tool to support some of these 
actions, but other steps will require manual updates and could be improved.

Employees can like and comment on content pages and news articles anywhere within 
the intranet, but richer social interactions beyond the standard like button are not part of the 
product. There is also no centralised activity feed to give users an overview of activities across 
the platform. However, we do like the strong support for gamification within the product. Various 
activities such as liking and commenting, sharing ideas, and posting on external social media 
enable users to earn points. Badges are awarded when a predefined target is reached, and 
employees see their position on a leaderboard. Admins have ample flexibility to set up different 
types of badges and their associated targets, so the feature can be fine-tuned to match the 
organisation’s priorities and culture.

An example of a community space.

3. COMMUNITY & ENGAGEMENT3.5+
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Powell Intranet includes a simple poll web part to collect feedback from employees. 
Responses can be viewed in a SharePoint list and downloaded as an Excel file. Alternatively, 
contributors can run polls and surveys using Microsoft Forms, which provides more granular 
analysis but has a less tailored look and feel.  

Another way to give and receive feedback in the product is through the ‘Kudos’ feature. 
Organisations can set up different Kudos categories, for instance to reflect their corporate 
values or strategic areas of focus. Kudos can be given by anyone, publicly or privately, and 
there is even an option for the receiver of the Kudos to refuse it. Kudos given and received 
contribute to an employee’s position on a leaderboard, and there is also a Kudos wall that 
shows all Kudos recently given, as well as the organisation’s Kudos champions.

The Ideation Hub is the place where users contribute to ongoing campaigns and  
get an overview of selected projects or ideas.
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Powell Intranet offers some attractive people-oriented features to support employee 
engagement and wellbeing. We particularly like a watercooler feature which Powell calls 
‘the water fountain’. This is a collection of discussion communities around non-work-related 
topics such as music and pets, brought together in a single place. For each topic, a number 
of ice breaker questions are proposed to get the interaction started. The ‘classified ads’ 
module is another popular way to bring employees together. For those licensed for the 
separate Powell Teams product, another module is ‘coffee machine’, which checks on team 
member’s availability for a break time and randomly allocates them to an informal meeting 
with a colleague.  

Onboarding is another area where Powell Intranet adds useful functionality. There is a ready-
to-use template for an onboarding area, where newcomers will find personalised information 
such as their manager and team members, and a set of learning videos targeted to their role 
and department.

ƵTLI [EXIV JSYRXEMRƶ SǺIVW MGI FVIEOIV UYIWXMSRW XS WXEVX E HMWGYWWMSR SR RSR�[SVO�VIPEXIH XSTMGW�
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Powell Intranet is tightly interlinked with SharePoint and the broader Microsoft 365 
ecosystem, so naturally the integration with Microsoft’s products starts from a strong 
basis. Still, there are areas where it is best for customers to choose one possible 
approach and stick to it, for example Powell news or SharePoint news rather than mixing 
both. As a start, we like the personalised ‘My Board’ overview page, where a variety of 
integrations across the Microsoft 365 platform are thoughtfully brought together. 

The integration with MS Teams and Viva Engage is particularly strong. Content such 
as news articles can be shared into Teams, into Viva Engage, and also by email (see 
Scenario 2). There is a web part to surface a conversation from Teams or Viva Engage 
onto any content page, and another web part gives an overview of all Teams and 
Viva Engage groups that a user has access to. Notifications on Powell Intranet can be 
presented in Teams too, as discussed in Scenario 1. There is also a more advanced 
integration using Power Automate, whereby a post in Teams can be transformed into a 
wiki page within the knowledge management area of Powell Intranet.  

Powell also offers a separate product called Powell Teams that can be used alongside 
Powell Intranet (note it’s not included in the pricing provided), which goes well beyond 
the features described above. It includes a user-friendly dashboard and a powerful 
provisioning tool with predefined templates to help organisations manage their Teams 
environment. We believe that Powell Teams will mainly appeal to IT managers that want 
to streamline the usage of MS Teams through governance and life cycle management. As 
such, it is an interesting companion product to consider. 

ƵM] 'SEVHƶ MW E TIVWSREPMWIH SZIVZMI[ TEKI SJ E YWIVƶW EGXMZMXMIW ERH [SVO�
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4. INTEGRATIONS & SERVICES (INCLUDING M365)3+
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The integration with Viva is focused on Viva Engage and Viva Connections. The dashboard 
and the feed from Viva Connections can be integrated onto a Powell Intranet page or can 
be viewed directly in Teams on the desktop and on mobile. Powell has developed a number 
of specific cards for the Viva dashboard. There are cards to give Kudos to view birthdays, to 
register for an event, and to book a desk through the Flex Desk module, which is discussed 
further below. There is also a card that gives full access to the intranet, which will be useful 
mainly on mobile. 

Integration with third-party applications is handled in two different ways. A first approach 
is through a generic integration web part which Powell calls ‘universal connector’ and which 
is based on an industry-standard REST API. Using this connector, the product includes a 
visually attractive integration with ServiceNow. The status and the owners of tickets are 
retrieved and displayed in an intuitive card layout on the intranet. The status of a ticket can 
be changed from within the interface, and this will generate a notification within Powell 
Intranet. To view the full content of a ticket, employees click on the card and go to the 
ServiceNow platform. Powell say that this generic connector will work for any enterprise 
system, but apart from ServiceNow this has not been documented, so time and effort will be 
required to set it up. 
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A second approach is to use connectors in Power Automate. One area where Powell 
Intranet puts this technology to good use, is by creating a social wall that brings together 
posts from Facebook, LinkedIn and Instagram onto a single page in the product. The same 
approach can be used to connect Powell Intranet to all the major enterprise platforms using 
their third-party connectors. 

Powell Intranet also includes a few built-in tools offering employee services, especially 
around supporting hybrid work. There is a car-pooling application, and there are some specific 
services for frontline workers based on Power Apps; see scenario 8 for more. We particularly 
like a versatile desk booking tool called Flex Desk. Originally designed to be a simple tool for 
employees to book a desk or a meeting room when coming to the office, it has been extended 
based on customer feedback to include other bookable resources such as spaces in the car 
park or tables for lunch in the cafeteria. At the core of the product are a number of floor plans 
that need to be uploaded by an administrator. These are then divided in the tool into different 
zones, such as meeting rooms or open space areas, and are turned into bookable places. Flex 
Desk can be accessed from the personal favourites on the home page, from the native mobile 
app, and via a Powell-provided card in the Viva Connections dashboard.  
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The social wall uses Power Automate connectors to bring content  
from an organisation’s social media channels together on a single page.  
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Powell Intranet provides its own enhanced search experience, but users can also access the 
standard SharePoint search box, by switching a toggle in the top navigation bar. There is a 
choice to search the entire intranet, or to filter by news, documents, people, or videos. The 
search results page is well designed using an attractive card layout, which is more visually 
appealing than the standard Microsoft results page. Filters and refiners are easy to add based 
on the tags set up in the Microsoft Term Store. Powell Intranet includes contextual search 
boxes on many of its templates, such as a document repository.  
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Overall, we like Powell’s search approach although some improvements would be 
welcome. Most search management functionality is handled within standard Microsoft admin 
tools, so an admin account is required. Bookmarks in Microsoft Search are supported with a 
‘promoted search results’ web part, but other useful Microsoft Search features such as Q&A 
are not supported in the Powell Intranet search experience. There are currently no features 
providing spelling correction and stemming, but Powell say that AI-powered natural language 
processing of search input is on the roadmap. 

Powell Intranet can usefully do a federated search across multiple tenants in Microsoft 365. 
Content from other tenants can be configured to display in a separate web part, for instance 
to bring news articles together on one page. This will be attractive for larger organisations 
or companies that have recently gone through a merger or acquisition. Federated search 
across other business applications is not available; disappointingly standard Microsoft Graph 
connectors are currently not supported, but Powell says that this is due for imminent release. 

People finding is fully integrated; any type of information included in people’s profiles 
can be searched, such as skills or past projects. Search results are presented following the 
same card layout. Employee cards are similar to Microsoft’s but include some nice additions. 
We like the integration with Powell Intranet’s Flex Desk module (see Scenario 4) to show 
an employee’s current location in the office, as well as future reservations. Employee cards 
detail a user’s position in the company hierarchy, but a fully-fledged organisation chart is not 
included; Powell says this is coming soon.  
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Powell Intranet provides a highly granular degree of control as well as significant options to 
configure the structure, behaviour and the look and feel of the platform. Global admins will use 
Powell Manager, a dedicated tool that includes comprehensive provisioning and governance 
features, to ensure new sites and pages are deployed and managed in a controlled and 
consistent manner. One of the strengths of Powell Manager is that admins can make changes 
to site and page templates and then redeploy them in one go to a complex intranet consisting 
of many site collections. Large organisations with a complex structure will find this an important 
time saver.  

Powell Manager is a versatile tool and goes beyond what most other SharePoint-based 
products in this report offer. It is a very capable product, but the range of options also makes this 
an expert-level tool, and the interface is very different to SharePoint. Additionally, some parts 
of the user interface of Powell Manager have been modernised, while other parts are older and 
feel dated. This creates a mixed experience for admins which is not ideal. We believe that there 
will be a significant learning curve for admins to master Powell Manager. 

Powell say that they are making more and more configuration options available directly in the 
front-end without the need to go to Powell Manager. For example, from the Settings icon, non-
technical users can manage the top-level navigation, change a site to a temporary or seasonal 
theme, or even create and deploy a completely new site from a predefined template. We think 
this is a positive evolution, as it makes more functionality readily available to content owners 
across the organisation, without requiring admin access and training for Powell Manager. 
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Creating the layout of the home page and the landing pages of an intranet site is still one of 
the core functionalities of Powell Manager. Page layouts can be created either by adapting a 
predefined layout that comes with the product, or by starting from scratch. Pages are built by 
adding single or multi-column sections to the page using a drag-and-drop interface, and then 
filling these sections with appropriate web parts, as shown in the screenshots below. Powell 
Manager is also where admins set up content creation forms for each type of content, such as 
news or events. These forms are then automatically presented to content creators in the front-
end, making the content creation process straightforward.

The global navigation can be managed in the front-end of Powell Intranet by non-technical users.
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Local admins may not have access to Powell Manager, but they can manage various aspects 
under their control in the front-end of the product, in the ‘Settings’ icon in the navigation bar. 
For instance, they can manage permissions on specific site collections for which they are 
responsible. They can also configure individual web parts on the pages under their control by 
going into a configuration panel, similar to the standard SharePoint interface.  

Powell Intranet includes a personalised dashboard called ‘Contributions board’ (see Scenario 
2) that provides a helicopter view of everything that a content owner has published over time. 
From this dashboard, content can be archived if needed, but there is no review date available, 
so it’s not obvious to know which pages should be reviewed. There are also no workflows built 
into the product to notify content owners when pages need to be revised; Powell say that these 
can easily be added using Power Automate.  

Powell Intranet supports multilingual content well, with a combination of automatic and 
managed translation. For manually managed translations, the product uses the standard 
capabilities of SharePoint and adds some extra features. Content can be created and stored in 
multiple languages, and workflows are available as part of the content creation process to notify 
assigned reviewers for each language.  

The intranet presents content in an individual’s default language, and a dropdown is available 
in the top navigation bar to switch to another supported language. Powell Intranet makes sure 
that all elements on the page are translated, including web part titles and icon descriptions. 
For all these items, translations are stored and can be reviewed and updated. Alternatively, the 
product also includes a nicely integrated auto-translate functionality using translation services 
in Azure. This can be used to translate complete pages, and is integrated into the content 
creation process to produce a first version of translated content for review.  
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Powell Intranet includes an aggregated report across all site collections within the intranet.

3+ 7. ANALYTICS

Powell Intranet provides a broad range of reports and valuable insights, but the presentation 
can feel somewhat disjointed as there is no consistent look and feel across reports. Basic 
analytics is available on every page in Powell Intranet, very similar to what SharePoint provides 
out of the box. This includes a visit count for the last 7, 30 and 90 days, the most popular 
content, and traffic by device. There is also an aggregated view available across all site 
collections within the intranet.

There is an insightful report on engagement, showing participation and amplification across 
internal and external channels such as Teams, Viva Engage, Facebook and LinkedIn. Reports 
can be anonymised to department level for areas where privacy is a concern. We particularly 
like how the report delivers actionable insights. For example, subject matter experts can be 
identified based on social sharing of content on particular topics. There is also a separate 
report available dedicated to mobile app usage. 
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To go one step further, these intranet analytics can be merged with data from Google 
Analytics or from Matomo through a Power BI ‘content pack’, which can be downloaded 
from Powell’s learning centre and configured with the help of an implementation partner. 
This provides more useful data including page views and average time per page, as well as 
usage by country, office, and department. There is an additional ‘campaigns’ tab on the Power 
BI dashboard, where internal communication managers can track the success of their news 
articles across the organisation. We like the reports provided but these are only useful where 
PowerBI is in place. If not, organisations will have to work with standard Google Analytics or 
Matomo reports, or find help to customise them. 

A ‘mandatory read’ feature is available by marking any content type as ‘Must Read’. 
Mandatory content can be targeted to specific groups, and a due date can be set, which will 
trigger an automatic reminder notification. Reporting is available to admins and for export to 
enable further data manipulation. 

Analytics on search are partially integrated; an overview of most popular search terms 
is available in the PowerBI dashboard, but other insights are only available in the standard 
Microsoft search admin reports. 

The data on engagement across the intranet is helpful.
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Powell Intranet provides good support for mobile and frontline users, although the functionality is 
less rich than in other products in this report. Powell Intranet offers a fully responsive site and includes 
a dedicated mobile app for iOS and Android. The standard app requires a suitable Microsoft 365 
license, but there is also a version of the app for frontline workers without license, but still uses Entra 
ID for identity management.  

The app can be downloaded from the public app stores and will recognise automatically at sign-
on if a Microsoft licence is present or not, and configure accordingly. A QR code can be generated 
and distributed to frontline workers to make downloading the app even easier. Customers need a 
premium licence to customise their app’s name and logo, and deploy it to managed devices through 
their MDM solution.   

The content and functionality offered within the app is highly configurable. By default, icons are 
available at the bottom of the screen, leading to typical areas such as people directory, notifications, 
and search. These icons are configurable and can be replaced by other functionality, such as direct 
access to applications, if desired. Content pages within the app can be designed independently from 
the desktop site, so they are better suited to mobile users. For organisations that prefer not to use the 
app, the responsive site can be fine-tuned to some extent. Many Powell Intranet web parts can be 
configured to behave differently across mobile and desktop, for instance displaying fewer news items.  

Specific services for frontline workers include a leave request and a site inspection tool that have 
been implemented as Power Apps, but are only available to licensed users. The app also integrates 
notifications generated by third-party applications such as ServiceNow.   

App administration is handled within the back-office tool Powell Manager (see Scenario 6). 
Understanding and using Powell Manager is complex, and some app settings are not inherited from 
the desktop version so need to be configured separately. This means setting up the app for initial 
launch or making subsequent change is not straightforward. Powell says that mobile app setup is 
typically handled by an implementation partner as part of the client engagement process.  

TLI PS[IPP REXMZI QSFMPI ETT MW XEVKIXIH EX XLI RIIHW SJ QSFMPI [SVOIVW�  
giving them access to relevant news, a people directory, and personalisation options. 

8. MOBILE & FRONTLINE SUPPORT2.5+
POWELL  

INTRANET



Intranet and Employee Experience Platforms 580

POWELL  
INTRANET

THINGS TO BEAR IN MIND
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Powell Intranet is a well-rounded product that will help Microsoft 365 customers expand 
SharePoint’s functionality through a rich set of tools, templates, and additional features. In the 
back-end, Powell Manager is where the setup, deployment and management of the intranet is 
handled. It offers extensive opportunities for governing complex intranet sites, but has a level of 
complexity that will be daunting for less technically-minded administrators. This is also reflected 
in the Voice of the Customer section: users appreciate the rich functionality of Powell Manager 
but have concerns about its complexity and the somewhat dated user interface. Powell say that 
they are addressing the issue by making more and more configuration options available in the 
front-end. This is certainly welcome, but even then there will still be a need for a well-trained 
internal resource to master Powell Manager, or a partner to support smaller organisations. 

In the area of integration with third-party applications, the focus of Powell Intranet is clearly 
on the Microsoft ecosystem and less on non-Microsoft applications. For instance, there is 
no integration or federated search with Google Drive or Dropbox. A lot can be achieved by 
using Power Automate connectors, but these may come with an additional cost and effort to 
implement. We were also surprised to learn that Microsoft Graph connectors for federated 
search are currently not supported, which will be an issue for organisations that are planning 
to use this standard Microsoft functionality. Powell says that support for Graph connectors is in 
beta testing and due for imminent release. 

Powell’s analytics are strong, with some very capable and actionable dashboards, and we 
like the fact that not only Google Analytics but also Matomo is supported as a data source. 
However, the resulting set of reports rely on a mixture of technologies, including PowerBI 
and standard M365 search analytics, and are not well integrated. More could be done to 
streamline the presentation of the dashboards in a single location.  

Also worth noting is that Powell relies on its extensive partner network to handle most 
implementations. Choosing the correct partner to work with will be a key factor for success, as 
important as choosing the right product.   

Why choose this product
Powell Intranet is a product that will appeal to a diverse range of organisations. Small 
organisations will like the simple and attractive user interface and the many ready-to-go 
templates to build a new intranet quickly. Pricing is also attractive, especially for medium-
size organisations. Large and complex organisations will be impressed by the richness of the 
functionality and by the power of Powell Manager. Powell Intranet will also be particularly 
relevant for companies wanting to link their intranet’s capabilities with broader collaboration in 
MS Teams and Viva Engage. Such companies may also consider Powell’s other main product, 
Powell Teams, as a complement to Powell Intranet. 
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Vendor roadmap 

Roadmap images provided by Powell.  

Back to index



The product in a nutshell

Last updated: January 2024

Not disclosed

Typical deployment:

Company locations: SharePoint out of the box 
lets you create simple and 
attractive intranets quickly and 
easily, while Viva Connections 
and Viva Engage add extra 
dimensions to Teams. 

FRONTLINE  
FOCUS 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

OPTIONALLY WORKS  
WITH SHAREPOINT

SharePoint and Viva 

http://www.microsoft.com/sharepoint
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SharePoint in Microsoft 365 is 
positioned as ‘the intelligent 
intranet’. It offers a modern, 
highly flexible approach to 
employee communications, 
as well as powering many 
elements of Microsoft 365 
behind the scenes. In 2021, 
Microsoft also released Viva 
Connections as a way to 
surface SharePoint intranets 
within Teams, and in 2023 
they re-branded Yammer as 
‘Viva Engage’ and embedded 
it more deeply into Teams for 
social interactions. The latest 
addition is ‘Viva Amplify’ 
to manage cross-channel 
communication campaigns. 
As many customers 
will already have these 
elements in their Microsoft 
365 licenses, we have 
evaluated the Microsoft Viva 
Employee Communications 
and Communities package, 
which includes SharePoint, 

Viva Engage, Amplify and 
Connections for a small 
increment over the standard 
enterprise licenses. Where 
relevant we’ve also considered 
the role of Teams. 

It’s worth noting that the 
recently released Copilot 
adds a powerful AI capability 
to assist information workers. 
For example, it can synthesise 
answers from internal content 
as part of a natural language 
dialogue (“do I get paid when 
I’m off sick?”); it can summarise 
texts and answer queries about 
video transcripts (“What actions 
were assigned to Jordan in 
yesterday’s Team meeting?”); 
summarise documents; draft 
text; and even insert new 
tables and analyses into Office 
documents. The potential is 
exciting, but given the scope 
and high price point, we have 
not included it in the scores for 
this year’s report.

SharePoint and Viva in Microsoft 365 

SUMMARY 

SharePoint 
Online

Viva 
Connections

Viva  
Engage

Viva  
Amplify

Teams

https://www.microsoft.com/en-us/microsoft-viva/pricing
https://www.microsoft.com/en-us/microsoft-viva/pricing
https://www.microsoft.com/en-us/microsoft-365/enterprise/microsoft-365-copilot#Features
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Out of the box, standard 
SharePoint Online is attractive 
and the basics are relatively 
easy to use for small-company 
set-ups, making it simple to 
get going. To create a basic 
intranet, communication 
and hub sites offer a friendly 
editing environment that 
makes it straightforward for 
site owners to change layouts. 
Viva Connections extends this 
ability with a dashboard for 
tools, a targeted news feed 
and the ability to integrate a 
SharePoint intranet into Teams. 
It meets a perceived need to 
‘take the intranet to where the 
users are’, though we feel the 
implementation is currently 
a little clunky, especially the 
navigation aspect. The mobile 
experience in the SharePoint 
or Teams app is not an intranet 
as many would expect but 
does reflect the collaboration 
and task-centred aspects of 
Microsoft 365 well. 

Despite all the feature 
advances, SharePoint and Viva 
Connections remain a complex 
platform to build and run an 
intranet on once it reaches 
any kind of size. The newer 
functionality is slick and well 
designed, but under the hood, 
power users will often bump 
into older components that are 
confusing and disjointed.  

Internal Comms pros may find 
SharePoint takes a little getting 

used to as its default model is 
to aggregate news from many 
diverse sources. However, 
there is an ‘organization news 
site’ feature that can be used 
as a hub to push a central 
‘authoritative’ voice out to 
many end points. The new Viva 
Amplify module also makes it 
easier for comms creators. The 
ability to create a professionally 
curated news experience can 
sometimes require careful 
planning, as the presentation 
of news is partly determined by 
an algorithm which tailors what 
is shown to the individual. In 
contrast, smaller companies with 
limited resources may welcome 
this level of automation, as 
SharePoint does a good job of 
keeping the home page fresh 
by pulling in new content from 
across the intranet estate.  

Smaller companies can do 
much with the built-in features 
but may find they have to buy 
in expertise to fully exploit 
them or where more than a 
small set of sites are required. 
Medium to large organisations 
are likely to hit limitations 
around customisation and 
governance. However, these 
are not necessarily show-
stoppers, and many companies 
decide they are happy to accept 
these constraints in return for 
something that integrates well 
with other parts of Microsoft 365 
and is covered by their licenses.  
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Accountancy, 
banking and finance

Engineering and 
manufacturing

Sectors 

HealthcareRetail
Public services, 

government and 
administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription - price based 
on number of users. 

COSTS TYPICALLY

Fairly evenly spread across 
three years, depending 
on whether significant 
development is chosen. 

DISCOUNTS  

PRICE INCLUDES 

Microsoft offers special discounts and sometimes 
free seats to non-profit organisations.  

Based on E1 Office 365 license (which also covers 
Teams, Exchange and more) and the Microsoft 
Viva Employee Communications and Communities 
package, which adds an extra $2 per user per month. 
F1, a limited license for frontline workers is much 
cheaper. Please see Microsoft’s website for full 
pricing details. This review assumes other optional 
as Microsoft Topics are at extra cost (indicated by 
scores in brackets). We have not included SharePoint 
Premium which adds high-end AI tools for content 
governance and content processing via ‘Syntex’. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Majority  
ready-to-run

Branding opportunities

Good branding, 
 single choice

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

https://www.microsoft.com/en-us/nonprofits/microsoft-365?ef_id=_k_CjwKCAjw7oeqBhBwEiwALyHLM-rymMzRxs9_u3pl_cdgAMg0UNuMpvmuiX2WTITxBPT_2IgqSOEyAhoCz4QQAvD_BwE_k_&OCID=AIDcmmt03q2elv_SEM__k_CjwKCAjw7oeqBhBwEiwALyHLM-rymMzRxs9_u3pl_cdgAMg0UNuMpvmuiX2WTITxBPT_2IgqSOEyAhoCz4QQAvD_BwE_k_&gad_source=1&gclid=CjwKCAjw7oeqBhBwEiwALyHLM-rymMzRxs9_u3pl_cdgAMg0UNuMpvmuiX2WTITxBPT_2IgqSOEyAhoCz4QQAvD_BwE
https://www.microsoft.com/en-us/microsoft-365/compare-microsoft-365-enterprise-plans
https://www.microsoft.com/en-us/microsoft-365/compare-microsoft-365-enterprise-plans
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COMPANY AND PRODUCT

Company details

Company
Microsoft Corporation 

ISO ����� certified
Yes 

Data residency
Many country data centres 

available but defaults are EMEA, 
APAC and Americas.  

Company founded
1975   

Product launched
2001

Typical client size c
Not disclosed 

Largest deployment so far c
Not disclosed, but probably Accenture  

(480,000 employees). Several companies  
over 200,000 employees.  

Customers c
190 million users across 200,000+ organisations. 

Over 85% of Fortune 500 companies use 
SharePoint, including Bank of America, Wells 
Fargo, JP Morgan, Unilever, and ExxonMobil.. 

Partner locations
Global 

Company locations
Global; headquartered in Redmond, USA 

https://docs.microsoft.com/en-us/microsoft-365/enterprise/o365-data-locations?view=o365-worldwide
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Accessibility   
Microsoft doesn’t make absolute claims, but do publish detailed conformance reports and meet most 
criteria. 

Name of product 
SharePoint Online & Viva Connections 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises*

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other**

*On-premises version differs substantially from that reviewed here 
**Government-specific cloud options 

https://cloudblogs.microsoft.com/industry-blog/government/2018/09/11/accessibility-conformance-reports/
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Pre-configured Editable Right to left script 
supported 

Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
Phased withdrawal of access. Manual migration to new host required. 

Product update process
Most are rolled out to Microsoft 365 tenants automatically. Microsoft gives advance warning and 
indicates impact level. Customers can choose to defer some high-impact changes, they can also elect 
to get changes early if they opt-in to the ‘Targeted release’ scheme. 

User communitycc
Very strong, with SharePoint User Groups in hundreds of cities around the world. There are also many 
online forums for technical and business users. Microsoft host the annual Ignite conference, where 
SharePoint features prominently, and host the online TechCommunity. They also provide extensive 
input to the annual SharePoint Conference in Las Vegas and the European SharePoint Conference 
(location varies).  

Product updatesc
Several per month 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
For small customers, online help is available in the SharePoint help centre, but everything is self-
service. Medium to large customers tend to use Microsoft Certified Partners. 

Current versionc
N/A for Online (SharePoint Server Subscription Edition for on-premises) 

https://docs.microsoft.com/en-us/office365/admin/manage/release-options-in-office-365?view=o365-worldwide
https://techcommunity.microsoft.com/t5/SharePoint/ct-p/SharePoint
https://support.office.com/en-us/sharepoint
https://www.microsoft.com/en-us/solution-providers/home
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Microsoft bills SharePoint as: “Your mobile, intelligent intranet. Share and 
manage content, knowledge, and applications to empower teamwork, 
quickly find information, and seamlessly collaborate across the 
organization.” 

Voice of the vendor

Voice of the customer
People using SharePoint for their corporate intranet consistently praised 
the ease with which content can be added and the range of functionality. 
Several observed how much SharePoint has improved in recent years 
on this point. As one customer put it, “SharePoint OOTB is actually a very 
decent intranet. Navigation, the hub / home site set up, the site templates 
and lookbook, modern page designs and layouts and good selection of 
web parts all make for a far easier way of building a useful intranet.” Another 
enthused: “The news feed capabilities are terrific. Being able to setup 
audience targeting is a game changer.” A third expressed: “It has enabled us 
to build a good intranet without much development effort and our editors 
are able to maintain their content quite easily.” 

As may be expected, the integration with the rest of the M365 suite was 
often cited as a highlight: “Its interoperability and integration with the other 
products, namely Teams and Outlook.” Another said: “Great at document 
management and integrated with other powerful tools in the O365 suite.” 

Notably, several customers spoke about “no additional cost”, implying 
they saw a SharePoint-based intranet as cost-neutral compared to other 
options. Another positive theme was the ecosystem that surrounds 
SharePoint. “Full integration, easy to use, independence of third-party 
suppliers, continuous improvement” was one succinct comment.  

Regarding things to improve, a common thread was about managing 
large intranets, including from a communicators point of view. One 
commentator put it well: “Although a lot of good features are provided, 
often Microsoft don’t think from the perspective of running an intranet 
built from many sites. For example getting a view of content across sites 
from a content management perspective is sadly lacking, central control of 
permissions is difficult due to sharing breaking inheritance, moving pages 
between sites can’t be done without a third-party tool etc.” 

A recurring improvement request was also about targeting and 
personalising content. One asked for: “An easier way to achieve target groups 
to be able to publish / provide relevant information to the right target groups.” 
Another was more optimistic: “Viva has a long way to come in terms of the 
personalisation aspects, but we can see some great things on the roadmap.”  
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The limitations of SharePoint’s social features were raised a few times. 
One person wished for “a seamless integration for commenting and 
reacting on news pages, which means not using the built in SharePoint 
commenting function but having functionality like Viva Engage on the 
actual news page”. Another said: “I would like to see more social elements 
being part of SharePoint itself.” 

Analytics, ease of integrations for non-technical users and “general 
clunkiness” were also mentioned as downsides. Comments included: 
“built-in analytics along with Google Analytics is OK but not super intuitive 
for internal comms team.” And: “I don’t like having to pay extra and have to 
install an add-on product like TyGraph pages just to get decent analytics.” 

Feelings about a customer’s relationship with Microsoft range widely, 
with some having a stronger direct relationship than others. One customer 
said, “despite working directly with Microsoft the experience so far was 
incredibly good” and another: “Excellent; no issues to report.” Whereas 
others were more muted: “Average to below average. Microsoft does not 
work hard at supporting clients unless they are Fortune 500.” Another 
customer added: “Mixed. Sometimes it is terrific. Sometimes it takes a long, 
long time to get an answer or have something corrected. We setup what 
Microsoft called a ‘Fasttrack project’, which is specialized support, as we 
worked to set Viva Connections up. It wasn’t great, there were too many 
Microsoft people on the call, all who seemed to want to show us some 
other feature, and it was hard to move things forward.” 

In contrast to most other products in this report, the majority of 
customers said they worked with an implementation partner rather than 
Microsoft directly, and most spoke positively of this experience.
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Capable of attractive page designs. 
Layouts work well across a range of 
screen sizes.  

Cross-site navigation is confusing, 
especially in Viva Connections.  
Branding opportunities rather 
constrained but will improve. 

2. Publishing & 

Communications Management           
Creating pages and news posts is 
straightforward. Viva Amplify adds a 
campaigns and cross-channel element. 
Strong video support. 

Audience targeting is less flexible than 
others. Amplify not well integrated with 
rest of the news publishing experience. 

3. Community & Engagement Viva Engage very capable communities 
platform. Reactions, polls and 
comments well supported.  

Engage, SharePoint and Teams all have 
different ‘social’ features. Employee 
wellbeing modules extra cost.  

4. Integrations & Services 

(Including M365)           
Close integration with M365, particularly 
Teams. Many connectors to non-
Microsoft applications.  

Viva Connections dashboard has few 
integrations. Alerts from other tools not 
well integrated. 

5. Information Finding & Search          Powerful capabilities from Microsoft 
Search. Useful search curation tools. 
Federation with other sources.  

Viva premium licenses needed to bring 
the people search experience up to par 
with rivals.  

6. Administrator Experience Simple page administration is 
consistent and easy to learn. Versatile 
page-level templates.  

Governance across a multi-site intranet 
gets complex; numerous admin panels 
across M365. 

7. Analytics           Comprehensive platform adopting 
reporting from M365 / Azure.  

Internal Communicators will find 
audience engagement reporting 
disappointing. No ‘mandatory reads’. 

8. Mobile & Frontline Support           Teams offers several frontline-specific 
tools.  

The mobile apps are not news-centric 
and don’t feel like an ‘intranet in your 
pocket’. Few ways to enrol non-desk 
employees. 

3

3+

3.5+

2+

3+

3+

2.5+

2.5+
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From a user point of view, modern SharePoint is capable of some very attractive page designs that 
use images, space and highlights effectively. Layouts generally work well across a range of screen 
widths, and controls are consistent across the various elements of SharePoint. On first use, a neat 
feature is that a short series of pop-ups appear to give guidance.  

When the intranet is embedded into the Teams desktop application via Viva Connections 
(see Scenario 4), the SharePoint element works in just the same way, but things become less 
predictable; controls appear in multiple places, some menu bars disappear, and some actions lead 
to a browser window opening rather than staying within the Teams app. 

Navigation in Viva Connections is a particular pain-point for this embedded experience; whereas 
most SharePoint menus run horizontally, the Viva global menu is a fly-out from the left-hand 
toolbar. Unlike most mega menus, this cannot be browsed by a mouse-over and requires a series 
of clicks, similar to opening folders. It’s a method that makes sense on a touch screen but is 
cumbersome on a desktop.  

Navigation in SharePoint generally can be a challenge. Menus can be built for an individual site 
and also for a hub site. A hub site will aggregate sites associated with it and add a second menu bar 
layered over the first. Such stacked menus are rare on the web and could cause confusion. It can 
be disorientating to click on a news story and be taken into a hub site with totally different branding 
and menus too. User-based targeting for menus is possible but gets complex behind the scenes at 
scale (see Scenario 6). 

There’s limited ability to generate notifications in SharePoint. They do exist on the toolbar, but 
SharePoint and Viva still rely heavily on email notifications and setting them up will be too fiddly for 
your average user. Notifications can also appear on the ‘dashboard’ section and in MS Teams – we 
would rather see a more coherent approach that makes more comprehensive use of Teams, and 
Microsoft say this is on the roadmap with ‘Announcements’ in Viva Connections.  

SharePoint makes it easy to apply simple branding – a logo, on-brand theme colours and a 
banner image for a site. Changes beyond this get complicated, but many customers choose to 
simply accept these limitations (and a much more flexible approach is on Microsoft’s roadmap). 
Consistency across a whole intranet cannot be readily imposed top-down without third-party 
governance tools. 

Page layouts are versatile, enabling modern, appealing designs.

1. USER EXPERIENCE & VISUAL APPEAL3
SHAREPOINT / VIVA
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News web parts can aggregate news from other sites, such as all those associated with a hub site.

It is easy with SharePoint to create a news story page, and straightforward to add images, videos 
and even charts. Every news item is a fully featured SharePoint page, making it simple to add 
rich functionality via web parts. The image picker is particularly handy, supporting libraries or 
corporate image assets as well as a licensed stock image search. We like the recent addition of 
image editing for simple enhancements within the content editor tool.  

 News can be rolled up from other sites and targeted to show only stories tagged with 
metadata topics. This is straightforward, but less powerful than matching those tags to 
an employee’s profile. News can also be filtered so that it only appears for a particular 
audience, but these must be defined in Entra (Active Directory), meaning that some internal 
communicators may be more dependent on IT admins than they would wish. Similarly, users 
cannot easily opt-in to news topics, but they can join groups for specific audiences such as 
New York and Dallas offices to get news for both in their feed.  

Many larger organisations want a model where news is pushed from a central source to 
multiple locations. This is possible using an ‘organization news site’, or more flexibly using 
metadata to tag news stories and then picking up on those tags by configuring news web 
parts on a page. However, other platforms tackle this need more elegantly. In general 
Microsoft’s model encourages news to be widely scattered, so internal comms teams may find 
it hard to deliver a well-curated news experience. 
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Currently, news can be scheduled to publish on a pre-set date, but there is no site-wide 
way to plan or monitor this. A simple approvals process is built in though, and this works well. 
To promote a story the ‘boost news’ feature also pushes it to prime position on the hero web 
part, and it is smart enough to de-promote a story for a user once it has been read. However, 
the story must live in a designated organization news site for this to be an option. There’s no 
‘alert’ feature or ability to push out a notification, although many companies get around this 
with a suitably styled web part or by sending out emails from SharePoint. Coming soon will be 
the additional option of a pop-up on the Windows desktop. 

For cross-channel publishing, the Viva Amplify module released in October 2023 introduced 
a campaigns capability. News can be created as a series of ‘broadcasts’ around a campaign 
and then pushed out to specific channels such as SharePoint, Outlook and Engage (Teams 
is on the roadmap). The process for Amplify is clearly designed, but Microsoft see it more 
as a tool for central IC teams rather than something for routine news creators across 
an organisation. As such, it feels a little disconnected from the overall news publishing 
experience at the moment.  

News can also be promoted via email. There is an AI-driven weekly digest of stories that 
may have been missed, and this is individualised to each person – if the user clicked on the 
story in SharePoint, it won’t be repeated in the digest. Another welcome addition in late 2023 is 
the ability to send full news posts in Outlook. There are six ‘email ready’ templates with a cut-
down range of web parts so publishers can use SharePoint as the design tool, and recipients 
can see the full-fidelity article without leaving their inbox. 

Videos too are very capable – powered by Microsoft’s Stream platform – they adapt well 
to the device and bandwidth in use, and automatic captioning is invaluable. Videos can be 
played back within a SharePoint page, Teams or Viva Engage, and there is a dedicated player 
app for iOS and Android. Playlists also support curated collections of related videos. 

 

Microsoft Stream neatly integrates video playback, either on-page, in a mobile app or within the Stream portal. 
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Communities are supported through Viva Engage, and these can scale from small groups to enterprise-wide. 

Microsoft’s primary tool for community and social engagement is Viva Engage (formerly 
Yammer). It provides a good option for communities of practice and more recently for 
individual creators via the ‘Storyline’ feature. Engage is well set up for online communities, 
expert forums, employee resource groups (ERGs), hobby and interest forums. It supports 
modern social features such as giving praise, ad-hoc polls, and a range of possible reactions 
rather than just ‘likes’. 

Engage activity can be made more visible with SharePoint web parts that allow flexible 
embedding of groups, topics or even one person’s posts into a page. Viva Engage’s integration 
into Teams also makes it feel less like “one more place to go” than it used to be. However, 
Engage still has the air of a bolt-on rather than something fully interwoven into an intranet, and 
many companies struggle to differentiate it from Teams as the place for social collaboration.  

The Storyline element of Viva Engage adds a contemporary blog-style capability, similar to 
writing an article on LinkedIn. Previously, users could only post into a specific community. A 
Storyline post, however, is shared directly into the feed of people who follow you, as well as 
anyone you @mention in the post. In addition, there is a Storylines landing page, where users 
see a personalised feed combining people they follow with trending content from across the 
organisation. It is also possible for a Storyline to be a branded channel, owned by a team or 
ERG. Unlike a community, other users can respond and comment on posts, but not publish 
new ones. 
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With a Viva Employee Communications and Communities license, admins can also identify 
select users as ‘leaders’ (which could be by position or expertise, for example). Leaders are 
then set up with a target audience, and a useful dashboard of analytics shows how well that 
audience is engaging with posts. This also adds a ‘Leadership Corner’ destination, making it easy 
for employees to follow their thoughts and opinions. Also included in the premium experience 
is AMA – an ‘ask me anything’ capability. Also in the pipeline is AI-assistance through Copilot, 
which will prompt the author to consider audience reaction as the article is drafted. 

With a Viva Engage premium license, leader’s Storylines will show  
rich analytics on feedback and sentiment to recent posts. 
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The social side of SharePoint is weaker than some rival platforms. SharePoint features 
comments and reactions on pages, and this works pleasantly enough but the overall 
experience is fragmented. For example, comments on news, Stream and Engage all work 
separately. Governance for SharePoint comments also falls short - there is no ability to report 
a comment and no central analytics for comments. You can, however, add a ‘highlighted news’ 
web part that filters by ‘most commented’ stories, and we like that the card for a news story 
headline shows the number of comments clearly. 

In addition to polls in Viva Engage, more sophisticated surveys can be created using 
Microsoft Forms. These embed well within a SharePoint page or Teams channel, and can 
include a range of response types as well as images and video. A simple results overview is 
included and it is easy to export them into Excel. The main limitation of this approach is that 
there’s no easy way to see trends over time without manually stitching the results of each 
survey together.  

Microsoft’s play for the ‘Wellbeing’ dimension is Viva Insights. For individuals this comes 
free with Microsoft 365 and encourages employees to book focus time, stay connected 
with employees and reflect. It even includes meditation and mindfulness exercises. For an 
additional fee, there’s Workplace Analytics that gives managers an aggregate report on things 
like email overload, employee wellbeing self-reports and team meeting habits. This seems 
more valuable than the individual version if used with care and consent.

Storyline allows people to create individual posts, sharing their personal perspectives, ideas and experiences. 
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An intranet in Microsoft Teams using Viva Connections. The intranet name  
(‘The Landing’ in this example) appears on the Teams toolbar.

For many companies, integration with other parts of Microsoft 365 is a compelling reason to use 
SharePoint for an intranet, so you’d expect this scenario to be a straight flush. However, the story is 
not so straightforward.  

The continuity between collaborative content and the published intranet is where the Microsoft 
route excels. It is a very versatile tool at the level of departments and team use of an intranet (rather 
than the corporate level). For example, it is very easy to combine collaborative elements such as 
inserting a document library, highlighting documents based on metadata, showing recent and 
popular documents, or adding a Power BI chart, to a page. However, there are multiple points in the 
user experience where SharePoint and Teams are not as tightly integrated as may be expected.  

We’d like to see more curation of “my collaboration spaces”, as found in other intranets that 
work well with M365. SharePoint will show you a list of traditional ‘team sites’ but that doesn’t help 
a user who can’t remember if “Task force X” was in MS Teams, a SharePoint team site or an Engage 
community. 

The OneDrive application gives a very versatile entry point that combines personal files, ad-hoc 
sharing and more structured collaboration storage within Teams and SharePoint sites. All of these 
are useful ways to help make information more findable and highlight connections between types of 
content.  

 Viva Connections adds the ability to turn a SharePoint intranet into an app for Teams, as well as 
extending SharePoint’s own functionality with new web parts. If the intranet has its own name and 
logo then this appears on the app. Part of the interface can be a little clunky though – clicking on the 
app button in Teams a second time reveals the global navigation as a vertical menu (see Scenario 1). 
There’s also a list of ‘My Sites’ (based on user favourites) and ‘My News’ (an automatically curated list 
of news from the sites the user has access to as well as Engage posts and Stream videos). 
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Multiple vendors such as Salesforce, ServiceNow, Workday, UKG (Kronos) and Talentsoft have 
connectors that will work with the Viva Connections dashboard feature, and this offers the most 
direct integration with SharePoint. Some of these are presented as fairly simple read-outs on a 
tile, such as an approaching holiday, while others support a full transaction process within a card, 
effectively meaning that the employee doesn’t need to leave the intranet. This is a concept we 
have been advocating for many years and a very welcome development, though we are yet to be 
convinced that the dashboard feature is the best way to deliver it.  

A second route is to use Power Apps, which can be embedded on a SharePoint page and 
made to work well on mobile too. This is an enormously versatile facility, giving a high level of 
functionality without requiring significant coding skill. Power Apps can be delivered on SharePoint 
pages, in Teams, as Dashboard Cards and on mobile. There are several hundred connectors that 
support data exchange with other services, such as Box, Google Drive, Oracle, Stripe and Zendesk. 
However, many are not fully developed (previews), and common enterprise-grade tools such as 
ADP are missing. 

The third possibility is the Teams app store. This is certainly extensive, and for SMEs may 
usefully plug a gap. However, Teams is a challenging way to navigate across many apps so this 
route risks exacerbating a common problem that intranets try to solve: “what tools do we have and 
where are they?”  

Your intranet appears on the MS Teams app with its own icon and name. The default screen  
is the dashboard view, with ‘Feed’ showing news stories (image credit: Microsoft).
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Finally, there is the full-development route using APIs and SharePoint Framework (SPFx). 
This is a mature and flexible option that overcomes many problems of the past, where 
customisations were often at the mercy of Microsoft’s changes, but of course there is little out 
of the box to start you off. Due to the widespread availability of APIs for most major platforms, 
companies committing to SharePoint as an intranet will rarely find themselves at a dead-end for 
integration options, although it may take more work than it first appears, and organisations may 
need to develop governance around integration to ensure consistency.

The Dashboard web part in the desktop version of Viva Connections (image credit: Microsoft).
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Microsoft Search powers the search experience across M365. The ability to search across 
documents in collaboration spaces on Teams, as well as published content in a SharePoint 
intranet, Stream video and even content in Viva Learning and Power BI, is one of the primary 
reasons why some companies choose SharePoint over other intranet platforms. The reality 
nearly delivers on this promise, though there are some disconnects. 

In SharePoint, the search interface is pleasant and helpful, it makes suggestions as you 
type and suggests spelling corrections in the results. Videos, images, and Office files all have a 
preview thumbnail, which is very useful for PowerPoint, for example. There are multiple ways to 
filter by search type and date, though we wish these would stand out more.  

Management of search has moved out of SharePoint and into a sperate Microsoft Search 
console, which makes sense given its range, although the downside is that it gives intranet 
managers less scope to make hands-on improvements. However, there are specific search 
categories that can be centrally managed under the ‘Answers’ tab: 

•  Acronyms – common abbreviations in your organisation 
•  Bookmarks – detect keywords and put the ‘best bet’ location as the first result, for example a 

link to the HR application when people search for “Leave” 
•  Floor plans – upload AutoCAD DWG plans with room labels; these can then be assigned to 

people profiles, rooms, and equipment to be part of the search result 
•   Location – like floor plans, these show building locations on profiles  
•   Q&A – show a short textual answer directly in the results rather than making the user click 

on a link. 
The Q&A is a particularly handy feature that we don’t see used widely yet. It could be applied 

when you detect search terms that just need a quick, simple answer such as “shuttle bus 
timetable” or “Wi-Fi guest password”. Answers can be specific for groups or locations, and even 
tailored per device (for example to give a different answer for setting up email if the user is on 
iOS or Android).
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Bookmarks and ‘answers’ only work when the search scope is global – the scope concept is 
subtle but has a big impact on results. For example, if you search within a hub then the results 
are scoped to only sites associated with this hub. This can be a good way to help users avoid 
being deluged with hits, but we worry that it’s not always obvious what search scope is in use. 
The home page of an intranet is likely to be designated the SharePoint ‘home’ site however, and 
this has a global search scope which feels intuitive. 

We’ve always liked the ability to manage metadata and synonyms via the Term Store, and 
this provides a very capable set of tools to create consistent metadata across an intranet, 
defining multiple languages and synonyms for each metadata entry. Overall, the administration 
tools are very powerful indeed when used with sufficient knowledge and resources to manage 
search proactively.  

Microsoft’s strongest offering for knowledge management is its Microsoft Topics add-on. 
This makes Wikipedia-like entries visible as summary cards that are automatically hyperlinked 
when keywords and acronyms are detected – not just on pages but in Teams discussions, 
Viva Engage and Outlook emails too. However, the additional cost will be prohibitive for many 
organisations and we haven’t factored it in this review.

Federated search is supported via Microsoft Graph connectors. These usually enable 
Microsoft Search to index a third-party source and present the results within a SharePoint 
search or within their own refiner tab. Microsoft options include Salesforce, ServiceNow, Oracle 
SQL and MediaWiki, but there are numerous other connectors from BA Insight, Accenture and 
Raytion available at extra cost.  

People search is good for individual results (a nice contact card and smart spelling 
correction). For those with the optional Viva premium licenses, there is a new extended search 
facility which includes the ability to filter on specific fields and an enhanced org-chart view.  
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The new SharePoint start experience makes it easier for individual  
contributors to see their content and create new template-based pages.

Administration for sites, and particularly for a whole intranet, can soon feel very complex. Part of 
the challenge with SharePoint is that settings can be spread across multiple locations. Some can 
only be seen in ‘classic’ admin pages, others only in ‘modern’. Many things that affect a SharePoint 
intranet are not in the SharePoint admin area at all, but in other elements of Microsoft 365.  

For administrators of SharePoint pages, the experience is consistent and accessible; pages 
can be built using a wide range of drag-and-drop widgets, and dialogues for configuring 
each are clear and consistent. The interface for the text editor is now very rich, giving a 
good range of layout and formatting options. It is also easier to directly insert an image into 
text, crop and re-size it and so on. New since the last edition of our report is the SharePoint 
‘Start’ experience. Aimed at small t0 medium enterprises, this gives content creators a single 
page where they can see all of their past content, as well as working drafts and analytics on 
published pages. 

Templates can be set up to encourage (but not enforce) page consistency and you can even 
define templates for section layouts such as “one-third left image and text”. Templates for a 
whole site are much harder to create as they require programming skills; most companies 
rely on third-party tools to make it more manageable. Once templates are defined though, 
SharePoint offers a nice step-by-step wizard to apply a suitable template to a new site. 
Microsoft also supply some ready-made templates for scenarios such as help-desk and crisis 
comms. Any subsequent changes to the template do not get applied to existing sites though.  
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For governance, reporting will show usage against storage quotas, but it is much harder 
to find unused sites because they don’t generate usage data. One feature we do like 
though, is a ‘site performance’ report, which clearly shows where elements on pages may 
be slowing things down. At additional cost SharePoint Advanced Management (“SAM”) 
offers additional tools such as inactive site detection and content oversharing reports.  

By design, SharePoint reflects a low-governance philosophy by Microsoft, where anyone 
can create a site. This can be blocked, and a request process put in place for new sites, 
but there is no nuanced middle-ground. This can prove problematic for intranet managers; 
most organisations want to make it easy to create sites for MS Teams, but this creates a 
loophole where it is equally easy to create ‘shadow intranets’ away from the corporate one. 
It is, however, possible to enforce a site expiry policy by requiring owners of the associated 
M365 group to confirm it is still needed and compliant via an emailed ‘attestation’ process. 

SharePoint makes it easy to create a multilingual experience, supporting around fifty 
languages for both the interface and for content. Where sites have language alternatives, 
users will see a drop-down menu of choices. Microsoft has implemented some good tools 
for managing this. For example, translators can be set up for each site and are notified 
when the source language version changes. However, there is no machine-translation 
option, it’s a wholly manual process. As translations happen at the page-level, monitoring 
untranslated sections in a site will be tricky. On the front end, machine translation exists for 
posts on Engage, but not for comments on SharePoint pages.  

Also worth a mention are Microsoft Lists. This is a highly versatile tool that fills a gap for 
ad-hoc data collation when it’s not worth building a full app, but something is needed with 
more structure than the usual Office tools or replying to an email. What elevates Lists from 
a simple ‘to do’ is that columns can be styled in very versatile ways, for example tags can 
appear as colour-coded labels, people names include photos and a link to profiles, images 
appear as useful thumbnails etc.  
 

Lists can be readily created in SharePoint or Teams, and a number of templates are suggested.  

https://learn.microsoft.com/en-us/sharepoint/advanced-management
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It is easy to edit Lists as a table, including styling of text (image credit: Microsoft).
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Microsoft 365 provides detailed usage analytics.

Every page on a SharePoint intranet has its own simple analytics panel visible to the site admin, 
showing views, time spent, and most active times. We applaud the ease of access for this 
implementation. Similarly, there are informative analytics within Engage (with a premium license) 
that show audience sentiment trends and emerging themes for leaders using the platform for 
two-way comms. Unfortunately, things do get a bit more complicated after this.  

SharePoint will generate usage reports for individual sites, showing unique viewers, site visits, 
popular posts, and documents. To see more, admins must look into Microsoft 365 and Azure 
reports. These are OK as far as it goes, but most of what is shown is about license usage. Intranet 
owners, particularly Internal Comms people, often are more interested to learn “did my article 
engage people?”, and there are no views to address this. Nor is it possible to create audits of 
article views for a ‘mandatory read’ facility, though Forms and PowerBI reports could be used as 
an ad-hoc workaround (or Viva Learning has a ‘required training’ feature at extra cost). 

Moreover, building up a picture of what is happening becomes very fragmented, especially if 
you consider your intranet to be a combination of SharePoint, Viva Engage, Stream and Teams. 
It is possible to extract all the data into Power BI and there is a ‘Microsoft 365 usage analytics’ 
report to start you off. This requires Power BI Pro licensing at additional cost, and we expect 
most organisations would need to substantially customise the report to give insights on content 
performance.  

The good news is that those licensing the Viva Amplify module also benefit from a campaigns-
oriented dashboard with more of the audience and performance details that communicators 
would expect to see. For example, it shows the number of unique viewers combined across all 
distribution channels, and report can be filtered by audience, function, seniority etc. It also includes 
a ‘sentiment’ analysis, though this is currently presented in a rather bland table.  

Search analytics cover the essentials well – there are reports on top searches, failure to find and 
abandons. A helpful addition is the inclusion of a feedback form on the search results page, and 
responses are aggregated into the Microsoft Search admin panel. 
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SharePoint intranets can be accessed on mobile devices either through a browser, the SharePoint 
mobile app, or the Teams mobile app when Viva Connections is enabled. In all three options, we 
found navigating via menus just OK – it works well within a site but moving between sites or hubs is 
fiddly. 

The browser-based experience for SharePoint generally works well: modern pages are 
responsive out of the box and web parts re-arrange to fit available columns. However, they are not 
adaptive – you can’t hide web parts when a small screen is detected, and some large web parts 
such as calendar views can be problematic. Microsoft has at least added a control to dictate where 
the vertical sidebar will appear on small screens. 

The SharePoint and Teams mobile apps are clean and snappy to use, but neither feels like an 
‘intranet in your pocket’. SharePoint’s app opens with a ‘Find’ tab and shows documents and a list of 
sites. A separate News icon shows a machine-curated list of news stories. Recently, Microsoft also 
added a ‘Home’ icon, that will take users to their SharePoint intranet home site. In most cases this will 
look similar to, but not the same, as the News tab, which we fear will create confusion.  

The Teams app, when Viva Connections is enabled, does show an icon for your intranet, but it 
opens onto a dashboard view (see Scenario 4) rather than news. Although it is arguable that the 
dashboard is a more practical tool, this isn’t what internal communicators typically hope for, so it 
won’t suit every organisation’s vision for their intranet. 

Teams is marketed as a frontline solution, particularly as a mobile app, and it includes a small 
set of relevant tools such as Shifts (roster scheduling) and Planner (task management). In addition, 
Power Apps and lists (see Scenario 4) provide plenty of potential for frontline-friendly tools. Microsoft 
also emphasise the frontline use-cases for standard features such as two-way dialogue with leaders, 
kudos, and the targeted mobile dashboard experience (Viva Connections) for employee services.  

Microsoft offer few options for enrolment compared to industry leaders, but workers can be 
enrolled via email address or SMS. 
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Viva Connections provides a mobile experience for SharePoint integrated with the Teams app.

8. MOBILE & FRONTLINE SUPPORT
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THINGS TO BEAR IN MIND
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Although SharePoint, Viva Connections, Viva Amplify and Viva Engage have many strengths, 
there are also some gaps from an intranet point of view. Often the starting assumption is that 
if you already have Microsoft 365, then SharePoint is ‘free’. However, SharePoint is not a ready-
to-run intranet, it is a platform on which an intranet can be configured and there will be costs 
involved. Additionally, we have mentioned other Microsoft applications (such as Viva Topics, 
SharePoint Advanced Management, and Power BI Pro) that are at additional cost to those 
we’ve included in this review, so you may find you need further Microsoft products to achieve 
your goals. Before defaulting to using SharePoint, companies need to carefully consider their 
objectives and the costs, not just of setting up but of running the intranet well over many years. 
In some cases, other products in this report will be easier to live with in the long term.  

Even medium-size enterprises can get into trouble because the first steps are easy, but the 
scaling up is not. A single intranet with a few sites is simple enough, but creating a manageable 
navigation over more than one hub site remains problematic, even with the new home site 
and global ‘app bar’ or Viva Connections. The global menu approach is unintuitive, and the 
combination of site-level and hub-level menus is confusing.  

Analytics are found in several places in SharePoint and Azure, but they will appeal more 
to IT than intranet managers. Many companies end up buying a dedicated tool or must 
create custom Power BI dashboards to compensate for this. Governance analytics to detect 
old content and dead sites may need yet another third-party tool for a complete picture. 
Additionally, social features are good if Viva Engage is deployed, but still fall short of some non-
Microsoft products, where user activity across comments, likes, discussions and profiles are well 
integrated and not just part of a social networking component.  

The most powerful appeal of a SharePoint plus Viva Connections intranet is everything being 
integrated into Microsoft 365. In the past when intranets had a strong collaboration role to fulfil 
this was indeed very important. Now that Teams is the de-facto entry point for collaboration 
however, the significance of this for an intranet platform is less than it used to be. Just about any 
intranet in this report will surface documents from SharePoint for things like a policy library. Nor 
do we consider Viva Connections a game-changer. Having an intranet in Teams is handy, but it 
is really just using Teams as a browser. There is little to make the user click on the intranet icon 
when they are focused on activity in meetings, channels, and chats. Other products even do a 
better job of this aspect.  

The ubiquity of SharePoint means that there are many web parts available on GitHub which 
address some of the shortfalls identified in this review. These are free but unsupported. Many 
small or medium enterprises may feel they do not wish to go down this route, but larger 
customers with in-house IT skills may well find this a viable route to getting a SharePoint intranet 
to deliver the desired functionality.  

When it comes down to it, the main advantage of staying within the Microsoft 365 world is 
the integration of search and profiles, plus the range of features and ease of use of SharePoint 
if your site needs are straightforward. These are important concerns, but not the only things to 
consider, and SharePoint isn’t the only way to address them, particularly if you’re willing to look 
at some of the other products in this report that sit directly on top of Microsoft 365. 

https://pnp.github.io/sp-dev-fx-webparts/
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Why choose this product
Modern SharePoint is capable of some attractive and very versatile intranets. It works best 
when an organisation has a very federated mindset to intranet governance, preferring there to 
be a very large number of loosely coupled sites rather than a top-down and highly structured 
architecture. Ultimately, SharePoint is best considered an intranet and content platform within 
a much wider digital workplace or employee experience (EX) strategy and part of a technology 
stack that includes Teams, Lists, Power Apps and the whole Viva Suite. When viewed from this 
perspective, the comprehensiveness of what is on offer can often override reservations about 
SharePoint from a pure intranet point of view. In addition, Microsoft’s roadmap is ambitious and 
fast-moving, so many companies make a legitimate decision to deploy on Microsoft 365 and put 
faith in any gaps being filled over time. In 2024, this is likely to be particularly true for buyers with 
firm AI ambitions, attracted by the potential of Microsoft’s Copilot offerings and the potential of 
generative AI for boosting employee productivity. 

Vendor roadmap
Please see Microsoft 365 Roadmap.

Back to index

https://www.microsoft.com/en-us/microsoft-365/roadmap?filters=&searchterms=sharepoint


The product in a nutshell

Last updated: January 2024

1,000 - 50,000 employees

Typical deployment:

Company locations:
Staffbase provides an excellent 
user experience on both desktop 
and mobile, with mature, feature-
rich communications tools that 
will appeal to medium and large 
businesses seeking to reach 
employees through multiple 
channels. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS

OPTIONALLY WORKS  
WITH SHAREPOINT

https://staffbase.com/en/platform/
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Staffbase was founded in 2014 by 
Staffbase, who are headquartered 
in Germany, with office presences 
in North America, Australia, and 
Europe. Its focus is primarily on 
employee communications and 
engagement, with multi-channel 
publishing options available.

Staffbase is a mature product, with 
well-developed and thought-through 
features. It’s particularly strong in 
content creation and its community 
elements are excellent. The mobile 
experience is very good and behind 
the scenes there is a substantial 
administration and analytics function 
underpinning the management of 
sites. Aspects such as Campaign 
reporting and audience-specific 
content ‘Journeys’ are impressive 

and help it stand out from the 
competition. 

That said, there are areas for 
improvement. The Content review 
and approval workflow module 
comes at an additional cost and 
currently there are no search 
analytics provided. While the mobile 
and desktop sites are essentially 
identical functionally, there are few 
specific tools provided out of the 
box for frontline workers.  

Staffbase is likely to be best 
suited to medium to large 
businesses with a dispersed 
workforce comprising both desk 
based and frontline workers. It’s 
also worth noting the cost, which is 
at the higher end of the spectrum 
for organisations of all sizes. 

SXEǺFEWI  S[RIH F] SXEǺFEWI

SUMMARY 
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Fully  
standalone

You may also be interested in…

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based 
on number of users. 

COSTS TYPICALLY 

Fairly evenly spread across 
three years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, schools 
and educational institutes, Government / public 
sector, healthcare, frontline users, multi-year 
commitments and businesses over 20,000 users. 

Trainings for admins, digital customer success 
services, maintenance, product support, 
branding / theming services, editor manuals, 
updates and upgrades, choice of modules / 
add-ons, hosting, onboarding user data, access 
to a community & webinars, project team 
trainings and onboarding project managers 
support all new customers in platform provision 
process. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options

Base systems

Other Requires  
SharePoint

Optionally works  
with SharePoint

Engineering and 
manufacturing

Property and 
construction

Sectors 

Healthcare Retail Transport & Logistics



STAFFBASE



Intranet and Employee Experience Platforms 616

STAFFBASE

Intranet and Employee Experience Platforms 616clearbox.co.uk

COMPANY AND PRODUCT

Company details

Company
Staffbase 

ISO ����� certified
Yes 

Data residency
Europe and USA 

Company founded
2014  

Product launched
2014 

Typical client size c
1,000 - 50,000 employees  

Largest deployment so far c
550,000 employees in  

220 countries  

Customers c
Clients include: Verisure, Aldi US, Mister Car 
Wash, Whataburger, General Electric, John 

Deere, Alaska Airlines, Geberit, Heraeus, 
Deutsche Post DHL Group  

Partner locations
Australia, Austria, Denmark, France, Germany, 
the Netherlands, Spain, Switzerland, UK, USA  

Company locations
Chemnitz, Germany (HQ), Germany, UK, USA, 

Netherlands, Canada, Australia  
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Accessibility   
Staffbase isn’t WCAG compliant, but there is a comprehensive approach to addressing accessibility 
requirements that uses the WCAG framework in the background. For example, Alt text is in use for 
images, keyboards can be used for navigation, optimised for screen readers and adjusted contrast 
settings. 

Name of product 
Staffbase  

In transit only In transit and at rest At rest only

Client data encrypted

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

* OpenID Connect, SAP, Gygia, Shibboleth, APM, invitation via known email, email self-sign-up, invitation via access 
code, and hybrid options. 

Google Play 
store Apple store MDM MAM Other*

App deployment

* Client’s website, Android App Stores in China 
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Pre-configured Editable Right to left script 
supported 

Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
Upon expiration of the subscription term or termination of the contract, Staffbase deletes and / or 
returns all personal data processed under the data processing agreement. Only in the case that the law 
requires Staffbase retain some personal data will they do so. 

Product update process
Web app updates are rolled out all to customers automatically every week and contain mostly 
technical improvements. The quarterly release contains more new features and functionality, some of 
which are rolled out automatically, and others of which can be activated upon request. All updates are 
documented in the support portal and can be discussed with customer care agents. 

User communitycc
Staffbase has a highly active user community. They offer regular onsite and virtual customer events that 
give community members the opportunity to share best practices and knowledge. Some events are 
sector-specific for more detailed exchange. Each year Staffbase host a large internal communications 
conference called VOICES, where industry professionals, customers, and internal comms experts 
gather to discuss trend topics, exchange ideas and network. In addition, customers have access to a 
platform for submitting ideas for new product features, and sharing and discussing use cases.  

Product updatesc
An updated version of the web app is rolled out to customers every week. An updated version of the 
native mobile app is rolled out once per quarter. New features are usually bundled into the quarterly 
native app release and communicated accordingly. 

Email support Phone 
support 

Chat support Online portal 24/7 support Office hours 
only

Technical support

Set-up and support

Set-up process for new clientsc
Clients are onboarded and supported by an onboarding project manager from Staffbase. They help 
clients set up the platform and guide them through topics like platform layout, user management, 
admin training, information architecture (user groups, content, navigation, personalisation), use cases, 
and content strategy for high adoption. They also offer expertise on launch planning. On average, 
customers spend 2-4 months building initial content before launching. 

Current versionc
2023.3 - September 2023 
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Staffbase says: “The world’s best companies excel thanks to motivated 
employees that care deeply about creating a fantastic customer experience, 
delivering better service and advanced innovations, and building 
competitive differentiation.  

These brands succeed even though many of the tools used to steer 
employees - command and control-driven hierarchies and physical offices 
- have disappeared in a digitally-driven world in which frontline work and 
hybrid work environments dominate.  

Inspiring people in this environment doesn’t happen by chance: it requires 
a great narrative and new tools to bring it to life. That’s why Staffbase 
provides a complete platform and methodology to create, deliver and 
understand the impact of communications, with best-in-class channels to 
reach and engage employees wherever they are.” 

Voice of the vendor

Voice of the customer
Staffbase customers liked the user-friendly nature of the product for both 
administrators and end users. One commented, “the Staffbase intranet is 
user-friendly and easy to navigate, even for employees who are not tech-
savvy. It’s been incredibly easy to onboard with the business”. This was 
echoed by another calling it “intuitive”, while more than one described it as 
“fun” to use. Customers also liked that it provides functionality for the whole 
employee base: “I very much like that it brings the suite of tech options 
across the business into one place.” Associated with this, the mobile app 
was also highlighted as a positive because “it’s very aesthetically pleasing 
and easy to use on the go”. 

Suggestions for improvement were varied but nearly all comments 
were associated with the back-end experience for admins and publishers. 
One person said, “while the integrations are fantastic – it would be great 
to see more out–of–the box”, adding they would like configuration tools 
appropriate “for the less tech-savvy”. There were a couple of requests for 
“expanded functionality” within certain tools too, such as the forms and the 
events calendar. For publishers, one person said it was frustrating that news 
and content pages were separate, meaning “duplication of content”, while 
another person simply asked for a “better backend solution for editors”. 

Customers are unanimously happy working with Staffbase. One was 
impressed with the support commenting: “My partners at Staffbase are 
very kind, knowledgeable, and patient. They’ve been invaluable.” Other 
descriptions included “very good: a competent and committed team that 
always looks after us well” and “excellent from start to finish- and beyond. 
It is a partnershipñwith mutual trust as its basis”. 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. 9WIV E\TIVMIRGI � :MWYEP ATTIEP             Highly user-friendly experience. Clear 
and bold page layouts. 

Desktop home page design a little 
underwhelming. Fly-out menus not 
ideally suited to deep navigation.  

2. PYFPMWLMRK � 

CSQQYRMGEXMSRW MEREKIQIRX           Excellent multi-channel options. Easy to 
create compelling communications. 

Publisher workflow options are 
basic. Comparatively simple crisis 
communication support. 

3. CSQQYRMX] � ERKEKIQIRX An impressive toolset providing 
multiple ways for employees to interact. 

Employees will need to be clear on the 
best way to engage with each other. 

4. IRXIKVEXMSRW � SIVZMGIW 


IRGPYHMRK M����           Good range of M365 integrations. 
Integrations with business systems 
largely involves APIs with additional set 
up (and potentially additional cost). 

5. IRJSVQEXMSR +MRHMRK � SIEVGL          
A solid people search experience.  

Search configuration and management 
largely missing. 

6. AHQMRMWXVEXSV E\TIVMIRGI A feature-rich experience providing 
admins with a wide set of tools. 

Content review and approval workflow 
module comes at additional cost.

7. AREP]XMGW           Comprehensive set of reports providing 
a wide range of insight. 

No reports for search. 

�� MSFMPI � +VSRXPMRI SYTTSVX           A fully branded, slick mobile 
experience. 

Few out of the box functions specifically 
for frontline workers. 

���

���

�

4

���

��

���

����
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Staffbase provides a highly usable experience for employees and admins alike, with a clear 
consumer-facing app influence in evidence. There’s a parity of experience across mobile and 
desktop, though both versions can be configured differently, and users can expect a consistent 
quality of experience as they move around the site, or through the admin studio.  

On desktop, the site mega menu is persistent and navigation elements can be audience 
targeted. It’s possible to build sub-levels, for instance for news topics, though the space available 
for multiple links in the sub-menu fly-outs feels a little constrained. Menus may contain images 
and text to provide additional context. 

Desktop users access notifications, the staff directory, their personal profile, and an app 
launcher from the top of the home page, while on mobile, all these options are combined with 
main navigation in a fly-out menu available through a standard hamburger icon (see Scenario 8 for 
more on the mobile experience). On desktop there’s also a targeted quick links panel in the page 
body - this isn’t provided on mobile. 

A bell icon provides access to a list of notifications. The ability to mark notifications as read or 
unread is a welcome recent addition; clickable on desktop, on mobile these can be removed or 
marked as unread by swiping. Notifications from external systems can also be pulled in here, such 
as from an HR system or ServiceNow, see Scenario 4 for more. Push notifications are available to 
support communications and are covered in Scenario 2. 

Staffbase includes some branding options, including fonts, background images and icons. 
It’s possible to reflect sub-brands by tailoring different design elements and audience targeting 
these to employee profiles. The desktop home page design is a little underwhelming on initial 
view compared to other products we’ve seen, although there is scope to improve the visual 
design of the iconography in the ‘welcome panel’. However, this is a minor point and the bold and 
bright layout of other sections such as ‘My Office’ or ‘Communities’ is more reflective of the site 
experience overall.

TLI HIWOXST LSQI TEKI MW GPIEVP] PEMH�SYX� GSQFMRMRK TIVWSREPMWIH ERH  
EYHMIRGI�XEVKIXIH MRJSVQEXMSR [MXL TVSQSXIH GSRXIRX ERH GPIEV GEPPW XS EGXMSR� 

1. USER EXPERIENCE & VISUAL APPEAL���
STAFFBASE



STAFFBASE

SXEǺFEWI TVSZMHIW ER IHMXSVMEP GEPIRHEV XS LIPT [MXL GSRXIRX WGLIHYPMRK� CSRXIRX GER FI GVIEXIH  
HMVIGXP] JVSQ LIVI ERH MX MRGPYHIW E ƵFPSGOMRKƶ JYRGXMSR XS PMQMX TYFPMWLMRK EGXMZMX] EX GLSWIR XMQIW�

Staffbase’s toolset for creating and managing communications is comprehensive, with a well- 
developed experience covering news and content pages, email newsletters, digital signage 
and direct publishing to LinkedIn. Access to the admin studio is also available through mobile, 
handy for small amendments or quick posts.  

Article-type content is generally segmented into ‘News’ and ‘Pages’. News uses 
‘Channels’ which contain individual articles and are audience targeted. Audience targeting 
is flexible, with audience groups created from integrated HR systems and / or Entra ID, or 
manually compiled using a profile field. Audiences can also be built on the fly by manually 
selecting individuals and / or profile groups. 

News and Pages are easy to compile, where editors initially choose a layout from a set 
of templates; the pre-populated layout can be amended if required, using drag and drop 
sections, a wide range of widgets, and free text. There’s a good set of publishing options, 
covering publish / unpublish date and time, commenting and engagement, mandatory 
reads, whether the article is a highlight (although this applies to news only), as well as 
push and email notifications. Editors can publish as an alias, and there’s a review function 
for leaving comments within the page editor. However this isn’t a workflow – there’s no 
automation here –  but this is on the roadmap. 

Intranet and Employee Experience Platforms 623clearbox.co.uk
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In late 2023 Staffbase introduced a generative ‘AI Companion’ tool that uses Azure OpenAI 
Services, with data hosted and retained in Europe. The tool allows editors to create elements 
such as teaser text, summaries, titles, or alter the tone of copy with a single click. There’s also 
the option to ask the AI to create a full article. Functionally, this is similar to what we’ve seen in 
other products, though here it benefits from Staffbase’s polished user experience. It’s early days 
for this type of tool but the results are impressive, and the use case seems solid. 

Staffbase uses ‘acknowledgements’ to indicate content is a mandatory read, which displays a 
label on the associated page. There’s an option to re-send a notification to users who have not 
seen the item, or who have not yet acknowledged it. Editors can change the notification text for 
the reminder and determine whether it is resent as a push or email notification. Note that users 
can deactivate notifications on mobile devices.  

Acknowledgements play a role in supporting crisis communications. Additionally, an 
‘announcements’ widget specifically for important messages can be positioned as required 
on the home page. The vendor also highlights that Campaigns (see below) may assist with 
crisis communications, however overall, we feel there is scope for Staffbase to develop these 
features further.  

A calendar function provides an overview of what’s published and what’s planned for 
publication across the platform, although visibility of calendar items depends on assigned 
permissions. There’s plenty of flexibility for viewing future and retrospective activity, filterable by 
channel and campaign. We liked the ability to set up ‘blockers’, which limit what can be published 
due to another activity taking place at the same time. Draft articles can be dragged into the 
calendar, and publication details amended in the calendar context, which is a nice touch. 

SXEǺFEWI LEZI MRGSVTSVEXIH KIRIVEXMZI AI JIEXYVIW MRXS XLI GSRXIRX IHMXSV XS LIPT  
TYFPMWLIVW UYMGOP] TVSHYGI VIPIZERX WYQQEVMIW� XMXPIW� ERH SXLIV XI\X�
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Campaigns offer a way to track the effectiveness of a specific set of communications over 
time – for instance on a particular topic, or relating to an area of the business. A key element 
is what the vendor terms ‘smart impact’: on creating a campaign, admins designate an overall 
goal and specific metrics to be measured as part of the campaign. When an article is created 
and assigned to the campaign, editors can add a single pulse survey ’smart check’ question. 
If added to multiple articles, there is repeated, consistent measurement over time, which can 
then be tracked to illustrate how the campaign is landing, its visibility amongst employees and 
the sentiment around it across different audiences. We think this is an exciting feature, and a 
potential game changer for internal communications teams who often struggle to interpret the 
impact of a campaign over an extended period. 

There are options for publishing outside of the application itself. Articles can be created for 
use on digital signage browsers. These display a QR code, where employees scan the code for 
access to the full article. Staffbase also provides the opportunity to publish directly to LinkedIn 
for users with the right permissions; the vendor sees external publishing as a focus area for 
future development.  

A further channel option is Staffbase’s excellent newsletter builder. Editors define different 
layouts using drag and drop to add the required content and create a fully branded email. 
There’s a preview option, and some smart features such as an email size for Gmail truncation. 
The newsletter interface is simple and smooth to use, and communicators will appreciate the 
availability of this within the context of a single publishing platform.

TLI GEQTEMKRW HEWLFSEVH KMZIW EHQMRMWXVEXSVW ER SZIVZMI[ SJ EGXMZI GEQTEMKRW�  
MRGPYHMRK WSQI EX�E�KPERGI WXEXMWXMGW XS LIPT YRHIVWXERH GEQTEMKR TIVJSVQERGI�
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TLI RI[WPIXXIV JYRGXMSR MR SXEǺFEWI PIXW EYXLSVW UYMGOP] GSQTMPI GSQQYRMGEXMSRW  
F] YWMRK HVEK ERH HVST PE]SYX FPSGOW ERH [MHKIXW�

TLI RI[W GVIEXMSR MRXIVJEGI MW IEW] XS [SVO [MXL EPPS[MRK XIQTPEXIH GSRXIRX XS FI GVIEXIH UYMGOP]�



STAFFBASE
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Community and engagement tools in Staffbase are impressive and the user experience is 
excellent on both mobile and desktop. Aside from being able to interact with content using 
comments and emojis, employees can use a ‘Social Wall’ (essentially a social media-style 
timeline feed), participate in communities, chat one-to-one or in a group, and complete 
polls and surveys. Reporting options for admins include sentiment analysis, which tracks all 
comments made in the platform and can highlight adverse responses. Surveys, forms and 
polls can be audience targeted and used flexibly across the site to encourage participation 
and gather feedback. There is a note of caution: with such a wide variety of engagement 
options there is potential for some confusion around which tool to use, especially where 
businesses have other products providing similar functions; however, the vendor highlights 
that they work with customers to help clarify the use case for each option. 

An enjoyable aspect of the Social Walls in Staffbase is the straightforward posting 
and consuming content, something which has been lost to a degree in the consumer 
applications they clearly derive from. Employees can quickly create a post, with colleagues 
able to add a comment, and users can ‘reply to a reply’ but comment threads are kept 
manageably short. There’s a defined set of emojis for reactions, and we liked the tooltip 
explaining what the emoji responses are. On demand translation is available for comments 
so users can respond in their own language. Posts can be bookmarked for future reference, 
which is an unusual and useful feature. Any comment can be reported confidentially directly 
to a moderator, though not posts themselves. 
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‘Communities’ are functionally similar to Social Walls, providing a way for employees 
to easily interact with each other. Communities are generally open access and users can 
subscribe or unsubscribe with a single click without having to wait to be added to a group. 
The Communities an employee sees and is able to engage with can be managed through 
audience targeting, based on the user’s profile attributes. This would be particularly helpful in 
larger organisations where an untargeted view would become noisy quite quickly. The ability 
to create a new Community can be locked down, with employees needing to submit a form to 
request one. Within the Community, admins are able to determine who the owner is and who 
has publishing rights. 

Chat is executed well in Staffbase, with employees able to chat to individuals or a group. 
Participants can be manually added to existing groups, or they have access automatically 
assigned – or removed – based on their profile, for instance if they move roles in the business. 
Users can attach a file or image to a chat and mobile users have the option of creating a 
voice message. An eye icon indicates that a message has been read, and conversations can 
be muted, archived, or deleted. Emoji responses are available but are different from those 
elsewhere in the product; these also have tooltip descriptions. We think an option for users to 
indicate that they aren’t available to chat (like the ‘no entry’ icon used in MS Teams) would be 
useful here but, overall, it’s a smooth experience.  
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Polls, surveys and feedback forms provide additional engagement options within the product. 
An example use-case is a simple form embedded on a page that’s used to ask an anonymous 
question of the CEO. Form submissions are compiled in the admin area and the results are 
emailed or downloaded via CSV. There’s a compiler available to set forms up quickly and forms 
can also be connected to a workflow tool such as Power Automate.  

Surveys can be used flexibly throughout Staffbase, in particular within pages and news 
articles, which are audience targeted. Different rating formats, such as star gradings and 
sliders, are available and results are tracked through well-presented reports in the content 
administration section. 

A ‘Journeys’ feature sets up an information flow using a predetermined timeline, such as 
for employee pre-boarding, or onboarding once an employee starts. It could also be used to 
provide training. Admins construct a new Journey by selecting content items to be targeted 
to users once a condition is reached, such as ‘two days after the start date’. Users receive a 
notification at each stage of the Journey to inform them that new content is available, or a 
new action is to be completed, until their Journey is finished. There’s a variety of management 
controls such as setting the trigger for a Journey to begin. The good range of Journey statistics, 
including start dates and read rates, are exportable. We think this is a well-executed feature, 
and a potentially powerful tool with scope to be applied in a wide variety of scenarios but 
particularly with supporting new employees in remote or frontline roles.
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Staffbase provides multiple options for integration, including out-of-the-box connections, 
opportunities to bring services and information onto the site via API, as well as potentially using 
the ‘Neptune’ framework to integrate third-party services directly into the tool. While there are 
out-of-the-box integrations with Google Calendar and Google Drive, Staffbase is particularly 
strong with its M365 integration (notable as the product is not based on SharePoint).  

A home page ‘launchpad’ sits alongside the notifications bell, providing a quick route to 
key applications. The launchpad is audience targeted, and a selected app will open in a fresh 
browser tab or as a deep link on mobile.  

Other tools can be embedded via API elsewhere in the site as required. Staffbase will 
build custom plugins if desired, although the product uses ‘click and drop’ Power Automate 
connectors, so not all API integrations need to be set up manually. All information regarding 
integrations is available through a comprehensive Staffbase developer portal. However, we 
think setting up integrations can feel complex for non-technical admins, which is a sentiment 
echoed by customers. 

For those customers who want further integration options there is Neptune. This is a low 
code / no code framework which provides an integration layer for connecting third party 
tools into Staffbase, allowing users to transact with the tool directly without having to leave 
the platform. For example, via an HR tool connected in this way, users could book leave 
directly from the intranet rather than having to visit the HR application. Staffbase highlight that 
potentially any employee-facing self-service tool could be integrated in this way, if permitted 
by the third-party provider. Neptune comes at additional cost, however we think this has the 
potential to be a valuable element in the overall user experience. 
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Out-of-the-box integrations are provided for Google and Microsoft services. There are two 
Google widgets, one for Calendar and one for Drive, which can be provided together on a ‘hub’ 
page, or used flexibly throughout the site. There is a variety of Microsoft widgets that could be 
used to create a dashboard including tasks, calendar items, latest files, SharePoint sites, a Teams 
overview and feed, trending and latest used documents. A document viewer provides a preview 
of files directly in the intranet, while opening a file takes people into the relevant MS app. In 
addition, calls to action on employee profiles let users start a Teams call or chat directly from the 
profile page. All visible content is based on permissions set in Microsoft rather than Staffbase. 

An unusual integration feature is the ability to manifest Staffbase content in SharePoint. 
There’s a specific web part available for this purpose, with tailorable layouts. Readers access 
articles via the web part within SharePoint and may interact using likes and comments. Users 
may also access their Staffbase notifications, bookmarks, or search Staffbase content directly 
from SharePoint without having to return to the intranet. All content pulled into the web part 
is created and maintained within Staffbase, as are permissions. The vendor highlights that 
for mobile or frontline staff who might not have Microsoft licences, this connection allows all 
Staffbase users to consume the same content while it only needs to be created and managed 
from one place. We think this is a well-thought-out integration approach, helping reduce 
context switching, especially for heavy SharePoint users.  

Another integration allows content published in SharePoint to appear automatically in 
Staffbase, though users will again need a Microsoft licence to view it. Staffbase also provide 
a card for use in a Viva Connections dashboard, which will display up to ten Staffbase news 
articles. The intranet can also be embedded to be viewed through Teams both on desktop and 
mobile, where the mobile view renders the mobile version of the product (see Scenario 8). 
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We liked the opportunities available with PowerBI, where dashboards embedded within 
the Staffbase context can be consumed and used in situ. The PowerBI dashboards are also 
accessible on mobile devices, though screen size will limit usability somewhat. Staffbase will act 
as an identity provider, so users don’t have to log in separately. Conversely, Staffbase analytics 
may be pulled into PowerBI for custom reporting. 

CSRXIRX JVSQ M��� GER FI GSQTMPIH MRXS E HEWLFSEVH ZMI[ [MXLMR SXEǺFEWI� EPPS[MRK  
IQTPS]IIW XS GSRWYQI OI] MRJSVQEXMSR JVSQ M��� WSYVGIW MR XLI MRXVERIX GSRXI\X�

PS[IV'I HEWLFSEVHW GER FI MRXIKVEXIH HMVIGXP] MRXS SXEǺFEWI� [LIVI IQTPS]IIW GER YWI  
XLIQ MR XLI MRXVERIX GSRXI\X VEXLIV XLER LEZMRK XS W[MXGL XS XLI REXMZI ETTPMGEXMSR� 



STAFFBASE

SXEǺFEWI WIEVGL GVE[PW QYPXMTPI GSRXIRX X]TIW ERH TVSZMHIW VIXYVRW JVSQ  
[MXLMR TEKIW ERH ǻPIW� RSX NYWX XMXPIW ERH WYQQEVMIW�

The search bar in Staffbase is persistent; users may search for a variety of content types, as 
well as applications and hashtags. Returned results are based on information within the page 
body, not just title and summary, and files including PDFs are also searched. Suggested search 
is available but not fuzzy search, although this is on the roadmap. There are also limited filtering 
options to hone results. 

Initial returns are aggregated under ‘all results’ and are segmented further under tabs for 
content, news, files and users, along with M365, Google Drive and ServiceNow (if set up). 
Results are permission-based and clicking on an item from a third-party system opens the 
content in the source application. On mobile, if the user has the relevant application the file 
will open there – alternatively it will use a browser version if the user is logged into the service.  

‘Companion search’ is an AI-based, chatbot-style natural language search tool due for 
release in early 2024. It looks interesting to us from initial demos, but it’s too early to judge it’s 
potential full impact.   

The employee directory is easily accessible via a link in the top banner and uses predictive 
search to suggest contacts. Admins can configure search to look at additional profile fields, 
such as language and skills. Profile information is drawn from the customer’s preferred data 
source, with an option for employees to complete optional fields within the intranet itself. 
Employees can upload a background image and personal image to their profile page. A 
new organisational chart feature is displayed on user profile pages and is compiled natively 
in the product using attributes drawn from the customer’s chosen data source. It provides 
an explorable tree structure displaying mini-profile cards. Clicking on a card opens up the 
colleague profile alongside the org chart, which is unusual functionality but works well, and 
this in turn displays the organisation structure relevant to that employee. 

Search works well and will be sufficient for the vast majority of users. However, there is 
still room for further improvement, such as the introduction of fuzzy search, and search 
management features are still broadly missing, including ‘best bets’ and content tags. 
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Staffbase combines a broad toolset with a high-quality user experience for site management. 
There are generally three levels of administrator roles: channel editor, system editor and super 
user, and the admin experience is different for each, with more advanced options hidden 
from those without permissions. A recent addition to the product is a file manager for use with 
content creation; while not particularly innovative in itself, it adds to the sense that Staffbase are 
aiming to cover all bases here. 

Administrators with super user rights see a dashboard displaying insights from the previous 
seven days, such as recent posts, recent comments, top posts, sent newsletters and more. We 
liked this approach as it gives a sense of what is happening across the site without having to 
dip into analytics. Admin sections are split into planning, content, external content, email, and 
analytics, with sub-menus for content. System settings and the plug-in section are accessed 
from the left-hand menu.  

To help administrators get the most from the platform, Staffbase have created pop-up 
guides and tours within the studio, providing a step-by-step guide to using specific features. 
We think this is particularly useful for keeping admin knowledge up to date in a decentralised 
publishing scenario and for general knowledge transfer to administrators. Similarly, release 
notes for admins are provided via a short (and engaging) video summary of latest features, 
provided via pop up when accessing the studio. 

Most customers will work with pre-defined templates (see Scenario 2) when creating pages 
so they just have to populate the page content. However, editors can modify the page structure 
using drag-and-drop elements and add or rearrange widgets as required. There’s a large 
selection of widgets such as quick links, accordions, buttons and plug-ins available and these 
are easily added to a page with a single click. Widgets can be configured to display to specific 
user groups or audiences and additionally can be configured for display only on mobile, only on 
desktop, or both.
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There’s a content review function whereby an update reminder can be set for pages through 
a predefined duration list. A bell appears in the list of pages indicating that the page is up for 
review. We think this could be developed further, as at present, editors need to be working in 
the admin system to see when content needs to be updated. We’d recommend introducing 
other elements to support the content lifecycle, for instance providing a calendar function to set 
a review date, and the ability to push reminders to publishers.  

A version history is available for each page going back 30 days, with the current version 
clearly marked, showing date and time stamp and the publisher. Older versions can be restored 
at a single click.  

One of the stand-out Staffbase features is ‘Spaces’. These are locally administrated areas 
of the wider site that are easily set up, where users manage their own small instance of the 
platform, similar to an extranet. Examples are where multiple country sites are needed, or a 
variety of sub-brands. Content such as channels, pages and forms can be set up to provide a 
specific experience for a dedicated user group and for users; this works seamlessly with the 
wider site to provide continuity of experience. Super user admins see reporting for all Spaces; 
local Space administrators can access analytics for their area to help them understand the 
performance of content under their control. 

Out of the box, Staffbase supports around sixty languages for front-end use and the 
administration system is available in five languages. Importantly, the system supports right to 
left script and all these options can be used on both mobile and desktop. Users can switch 
the content language in their personal settings. This changes buttons and navigation labels to 
the desired language instantly; page content and comments stay in the language of origin, but 
these are auto translated with a single click. For editors, a single content item can be set up to 
cater for multiple languages. Automatic translation is available to help and the article can be 
reviewed and amended prior to publication. On-demand translation is provided for comments 
on posts and articles, too. 
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Analytics reporting in Staffbase is well-developed and stands out against competitors. There’s a 
broad range of reports for news and content, as well as for chat, hashtags and users, along with 
campaigns reporting. Reports can be segmented by space, channel, group and platform and all 
data is exportable to CSV, or for use in PowerBI or other data tools. Staffbase also includes more 
detailed insights such as percentage of posts with user interactions over time. Email newsletter 
reports are also comprehensive. 

Page content reports are accessible via the posts themselves. We liked the helpful link 
at the foot of the post statistics panel to a glossary of traffic source terms. Mandatory reads 
(‘acknowledgments’) can be viewed directly from the post as well as within the main analytics.  

Within the ‘user overview’ there’s a useful heatmap to illustrate key periods of activity. For 
data privacy purposes, if a user group has fewer than five employees it will not be tracked. 
Survey and poll information isn’t held here, it’s provided in the survey section, however, we 
liked that poll and survey results are presented as reports and not just as download files.  

Campaign (see Scenario 2) analytics show activity aggregated on a campaign level that 
illustrates content performance over an extended period of time. The report demonstrates 
campaign impact, such as changing opinions amongst the employee base, and details include 
user groups with lowest engagement, highest positive sentiment, and which are not reading 
messages. These factors are combined to provide an overall ‘alignment score’ indicating the 
level of campaign success. We think this is a step change in how communications teams can 
understand their activities and is a standout feature within Staffbase.  

Video analytics are attached to individual files stored in the file manager. Along with file 
metadata – where the video is used and where / when uploaded - total views, unique views 
and an average viewing time are all provided. We’d like video reports to be accessed via the 
main analytics section and see viewer drop-off points added.  

Intranet search reports are not yet provided but are on the roadmap for early 2024. 
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Staffbase has its origins in the employee mobile app market and a mobile-first mindset is clear 
to see throughout the product. Its look and feel works particularly well on mobile and it can be 
fully branded with a corporate identity. Once the app has been downloaded from the relevant 
store, log in can take place using a username and password, single sign-on, Microsoft Entra ID 
credentials or a unique identifier from a profile in Active Directory or third-party HR tool. The app 
recognises whether a passcode is set on the user’s phone and will force log-ins every time if not 
in place, but also recognises biometrics to grant easy access. 

Staffbase’s full range of functions is available in the app, for example search works 
smoothly, with results clearly segmented. The design is attractive and the main feed, titles and 
text are clearly and legibly laid out, making for enjoyable and easy scrolling. The main menu is 
a fly-out accessible through a hamburger icon.   

There are options that cater specifically for frontline workers. For instance, HR services 
could be integrated to enable employees to view a payslip or make an absence request. A 
helpful feature lets users play sound files (podcasts) natively in their device while their phone 
is in their pocket. Staffbase highlight that providing tools such as chat on mobile helps reduce 
the use of shadow IT, providing a secure and licence-free means of communication across the 
business. The audience targeting possibilities also means the environment can be simplified 
for a mobile audience. 

Administrators have the same range of functions as on desktop, which means that 
changes can be published on the move. The experience is not as slick as on desktop, which 
is understandable, but this is still a useful option for making quick changes, and provides 
a flexibility for content creation that we think publishers will like. Additionally, the on-page 
insight reports are available to view on mobile.
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Staffbase is first and foremost a communications and engagement tool, with a strong mobile 
environment. While it’s possible to build out a large body of content and an accompanying 
navigation structure, there are some gaps that we feel need to be addressed. Organisations 
looking for a comprehensive information repository may not find Staffbase sophisticated 
enough. In addition, those who have specific content governance needs, such as in the financial 
sector, should be aware that the content workflow module comes at an additional cost. 

With so many ways for employees to interact with each other – Social Walls, Communities, 
commenting, Spaces, chat – the lines between these features can get blurred. Potential 
customers may want to consider the individual use cases and aim to articulate clear distinctions 
between them for employees. 

Finally, in our previous report we shared a concern that the addition of new functionality 
(via other products purchased by Staffbase) would make the back-end complex. However, 
we are pleased to see Staffbase has so far largely protected the admin experience and kept 
things simple. The product comes at a high price point, but the range of features are generally 
excellent and overall it offers good value for money. 

Why choose this product
Businesses looking to provide first class, multi-channel communications to employees will find 
much to admire in Staffbase. This is a mature product with a wide variety of well-developed 
features at both front and back end, a comprehensive analytics section and an impressive 
selection of community and engagement tools, allied to an excellent user experience on 
both desktop and mobile. It’s best suited to medium to large businesses with a workforce 
geographically spread across office and frontline operations.  

Vendor roadmap
No roadmap has been supplied by Staffbase.
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Unily has been a familiar name 
in the employee experience 
industry for the last ten years 
and that maturity is clear to 
see within its sophisticated 
features. Launched in 2014 
by UK-based Unily, there are 
frequent updates so a lot has 
evolved in that time. The new 
analytics suite launched in late 
2023, for example, provides 
a good first step for further 
improvements in that area. 

Unily performs very well 
across most of our scenarios 
and will meet different business 
needs for multiple departments. 
For example, internal 
communicators will find a lot to 
like, with notable features such 
as ‘Campaigns’ for managing 
multiple communication items 
and channels to reach people 
beyond the intranet, such as 
a configurable newsletter. 
Community and social 
features will satisfy those 
concerned with employee 

engagement, while those 
responsible for compliance or 
knowledge management will 
appreciate the strong life cycle 
management tools and version 
control behind all content. 

This degree of 
comprehensiveness means 
that it will take more time to get 
Unily set up, and subsequently 
manage, than other products 
we’ve reviewed. For infrequent 
or less technically minded 
administrators, the back 
end may feel complex at 
times. There is also a risk of 
overwhelming employees 
with lots of features, so care is 
needed around the initial design. 

Overall, Unily will particularly 
appeal to large or more 
complex organisations and will 
meet their needs well. It falls 
into the highest price bracket in 
our report, yet clients get a lot 
for their money and there will be 
places to make savings where 
not all features are wanted.  

Unily owned by Unily 

SUMMARY 
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Accountancy, 
banking and finance

Media and internet

Base systems

Fully  
standalone Other Requires  

SharePoint

You may also be interested in…

Sectors 

Energy and utilities Retail

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription - price band based on 
number of users. 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
Frontline users 

Customer success services 
throughout the contract, including a 
Customer Success Manager for those 
over 5,000 users; professional services 
to help with the initial implementation; 
support services (level selected by 
the customer); access to the customer 
community.  

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options

Optionally works  
with SharePoint

Transport & Logistics
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COMPANY AND PRODUCT

Company details

Company
Unily 

ISO ����� certified
Yes 

Data residency
Australia, Canada, Hong Kong, 

Singapore, USA, UK, The 
Netherlands, Ireland. 

Company founded
2006   

Product launched
2014 

Typical client size c
Unily’s typical customer profile 

includes medium to large 
enterprises with a headcount of 

over 10,000 employees.  

Largest deployment so far c
EY (Ernst & Young) with 360,000  

employees globally across 150 countries  
and over 700 offices worldwide.

Customers c
Clients include: Adecco, Cathay Pacific, CVS 

health, Baker Hughes, British Airways, EY, Estee 
Lauder, L’Oræal, McDonalds, Shell, Wipro

Partner locations
Wipro (a Unily customer and an implementation 

partner), headquartered in India. 

Company locations
Godalming, Surrey, UK (HQ), USA,  

Canada, Australia
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Accessibility   
WCAG 2.1 compliant 

Name of product 
Unily 

In transit only In transit and at rest At rest only

Client data encrypted

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*Unily also supports identity providers that align with SAML, Okta, Facebook, LinkedIn, OneLogin, and Ping Federate. As a 
result, Unily fully supports the multifactor authentication (MFA) capabilities of client-provided identity providers. 

Google Play 
store Apple store MDM MAM Other*

App deployment

*Via private store (client), Huawei App Market, Tencent MyApp, Oppo Software Store, VIVO App Store, MIUI App Store, 
Baidu Mobile Assistant, Samsung App Store, PP Assistant (Alibaba), Wandoujia (Alibaba), Lenovo Store
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
Clients can request an end-of-contract export as part of their site decommission deployment. 
The Service Engineering Team will review it and it will be actioned prior to the scheduling of the 
decommission. The exported data will be shared with the client via a secure, time-limited OneDrive link. 
The client must provide confirmation of receipt of data, which will be attached to the deployment request. 

Product update process
Feature Store features can be installed on-demand by customers themselves. Major releases require 
a customer upgrade which is managed closely with the customer based on their needs and schedules. 
Major releases will include enhancements to existing or net new capabilities in the platform.  

User communitycc
Alongside a thriving customer community called Universe, customers can enjoy a host of in-person, 
virtual, and on-demand events. Customers receive invitations to release launch webinars, regular 
webinars by topic, and receive on-demand content. Unily also produce the Unily podcast. By hosting 
an annual Unite conference, a global workshop series, and customer-exclusive dinners, Unily create a 
thriving and constantly evolving environment for sharing and learning. 

Product updatesc
Unily’s Feature Store delivers new features and new platform experiences monthly that can be installed 
on-demand without upgrade or downtime. More significant platform upgrades are released, on average, 
three times a year.   

Email support Phone support Chat support Online portal 24/7 support Office hours 
only

Technical support

Set-up and support

Set-up process for new clientsc
Unily has a five-step approach: 
1.  Initiate - Focused on technical readiness, completed in 9-12 weeks. 
2.  Define - Focused on basic training; personas; site, content and platform governance; taxonomy; 

discoverability; launch plans.        
3.  Design - A client starts to overlay their strategic principles to create the platform. 
4.  Configure - Unily facilitates working sessions for clients and their site owners whilst configuring their 

platform, providing just-in-time support. 
5.  Launch – All users gain access to the platform. The aim is to start thinking about continuous 

improvement. 

Current versionc
Version 16 - November 2023 
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Unily says: “Unily is the employee experience platform that connects, 
informs, and engages your enterprise. We support the world’s leading 
brands through our platform and expert teams to deliver world-class digital 
employee experiences. 

Our approach is centred around our four cornerstones of digital employee 
experience: Alignment, Engagement, Enablement, and Simplicity, each 
representing a fundamental area of value for an organization.  

First, you must Align your employees to ensure they are informed and 
connected to your organization’s mission and understand their role in 
achieving it. From here, you can Engage them so that employees feel valued 
and respected, knowing that their voice is heard, so they can fully embrace 
your culture in everything they do. You must then Enable your people by 
providing them instant access to the expertise and knowledge they need 
to unlock their true potential and thrive in their roles. Finally, at all times, 
we must work to introduce simplicity into their digital world of work, giving 
employees the tools and services that allow them to operate efficiently and 
easily, resulting in better quality of work.   

By placing these four cornerstones at the centre of everything we 
do, Unily innovates in its platform and drives meaningful change within 
organizations seeking to improve their employee experience.” 

Voice of the vendor

Voice of the customer
We received a high volume of feedback from customers about Unily, where 
many praised the “Slick, good design elements providing good UX at a high 
level” alongside the “good search engine”. One customer summarised well: 
“I’d say their desktop intranet might be one of the best I’ve seen.” People 
also complimented the personalisation that’s achievable, with one customer 
highlighting it’s easy to “surface information to create the right user 
experience that meets your business needs”. Associated with this, some 
customers praised the “ability to customise the platform”, adding “although 
you really need a good developer for this”.  

In terms of development areas, the analytics were consistently mentioned 
as an area requiring improvement; although this feedback was gathered 
before the release of new dashboards in late 2023 and so may now be 
somewhat resolved. There were requests for “more flexibility” in the general 
creation and configuration of widgets alongside specific requests, such as a 
“what’s new on the intranet” widget. 
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With a product as comprehensive and flexible as Unily, it has meant there 
were some differing views in the feedback we received. In particular, some 
customers praised the CMS, with one person saying, “our communications 
teams on the ground are owning and personalising the employee 
experience for their audiences”; whereas other customers said they felt 
the CMS was complex, while another said the CMS is intuitive “once you 
are trained”. Some customers praised the “great engagement tools” while 
others asked, “to see features that are more consistent with modern 
engagement tools that we all use every day”. The final area of inconsistency 
was around the flow of new features, for example one customer said, “the 
three major releases a year mean the product keeps up with the ever-faster 
pace of what employees expect in an intranet”; while another said, there are, 
“many new releases that do not always bring benefits for the publishers (it 
gets more complicated)”. 

Feedback about working with the vendor was mixed, although the 
overall sentiment was positive. Customers who mentioned the initial 
implementation were largely dissatisfied, however, with the common theme 
being the lack of flexibility of Unily’s process (or the way it was followed 
by the Implementation Manager). The “helpdesk” was praised for being 
“very responsive” and “keen to fix any issues – which is rare”; although a 
number of customers expressed frustration with the ticketing system and 
associated slow response times. Some customers also said there were 
“many bugs” after new releases, which were often slow to be resolved. 
Others commented that bespoke developments sometimes have “extended 
timelines” compared to what was quoted. 

In terms of ongoing customer support, a large portion of people who 
replied expressed a positive experience. Individual Customer Success 
Managers (CSMs) were named and praised, and Unily overall are described 
as “very helpful,” working “tirelessly to champion our needs”, and “genuinely 
such a pleasure to work with”. One CSM was even complimented as 
being “like an extension of our team and is a wonderful advocate for us”. 
Unfortunately, other customers had experiences with a high turnover of 
CSMs or had a CSM that was “not knowledgeable enough to really support 
on an ongoing basis”. One customer summarised by saying, “ongoing 
customer support has been difficult, it’s always an extended timeline, and 
we feel ‘nickel and dimed’ for everything”. 

Those customers who experienced issues in other areas expressed a 
less positive overall impression of working with Unily, where one customer 
said “in the past 4 years, our experience with Unily as a partner has been 
disappointing” and another said “I wouldn’t recommend them”. However, 
the majority of customers who replied were incredibly positive about 
working with Unily, with one person saying: “Of all the vendors I have worked 
with, even beyond communications platforms, Unily has some of the best 
customer service I’ve ever experienced”. Another customer said Unily “has 
been a great partner to us”. Finally, this customer is very satisfied with Unily: 
“This is a vendor who demonstrates their belief in employee experience 
through modern, thoughtful product features. Their staff is committed to this 
idea – they’re not just talking the talk, they are walking the walk.”



UNILY

Intranet and Employee Experience Platforms 650clearbox.co.uk

SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             Very attractive. Simple and effective 
navigation. Good range of notifications. 

Admins should be careful not to make 
the intranet overwhelming. Unily helps 
with initial design, then subsequent 
changes requires technical knowledge. 

2. Publishing & 

Communications Management           Excellent suite of effective tools. 
News creation simpler than other 
platforms. More could be done to aid 
news scheduling. 

3. Community & Engagement Flexible range of features. ‘Kudos’ and 
‘Journeys’ particularly noteworthy. 

Form results not as detailed as other 
solutions (for surveying purposes). 
Widget approach to social features 
flexible but may take time to set up. 

4. Integrations & Services 

(Including M365)           Good range of micro-transaction 
integrations to choose from.  

Integrations require technical 
knowledge to set up. 

5. Information Finding & Search          Strong user experience. Highly 
configurable for admins to control the 
experience and results. 

Initial range of results may feel 
overwhelming when looking for 
something simple. 

6. Administrator Experience Very comprehensive with fine-grained 
controls throughout. 

Feels complex in places, particularly for 
infrequent admins. 

7. Analytics           Overhaul has resulted in a good range 
of analytics. 

Overall depth could be improved. 

8. Mobile & Frontline Support           All features translate well to mobile. 
Offline reading and shift tool valuable 
for frontline workers. 

A comprehensive desktop experience 
gives admins a greater challenge to 
simplify for the mobile environment. 

4+

4.5

4+

3.5

4.5

2.5+

4

3.5+
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Unily is a comprehensive platform with a focus on enterprise-scale clients, which is clear 
through the sophisticated audience targeting and tailoring possible across all aspects of the 
site. This comprehensiveness could bring complexity for employees if admins aren’t careful; we 
think a configurable welcome tour would be a helpful addition, to avoid initial overwhelm. 

Navigation is handled in a few ways. First, the header ribbon provides access to system level 
features, like a ‘mandatory content’ drop down, and a waffle menu of links. The global navigation 
includes ‘single link’ items (like to a dashboard, an individual page, or a link to a system), or 
‘Workspaces’ of content gathered in dropdowns. Within Workspaces are local navigation panes of 
single or dropdown options. Finally, admins may configure the footer to be consistent across the 
intranet or different in chosen places.  

The bell in the header ribbon contains notifications; employees can dismiss notifications but 
there’s no ‘save for later’ type flag, which would be helpful given the potential for there to be a 
large number. We like the degree of control admins and end users have over what notifications 
are received and how, including on the desktop, via email and as mobile push. SMS notifications 
are on the roadmap. There is the potential for employees to receive a lot of notifications, so 
admins should spend time getting the initial configuration set up to remove that administrative 
burden from colleagues. 

Unily impresses with the design options that are available, which are flexible and create 
attractive results. Note however that Unily helps with the initial design implementation, then any 
subsequent changes will either need to be completed by them or an admin with JavaScript or CSS 
technical knowledge. Complex branding is possible, such as for multi-business organisations, and 
we like that campaigns (see Scenario 2) can change the home page design for a defined period.  

Overall, Unily provides an excellent employee experience with a high degree of flexibility 
for admins to influence this. Caution is advised, however, to deliver suitable experiences for 
employees rather than introducing all features that are covered in this review – as there are a lot. 

Unily’s design and branding options are very strong.

1. USER EXPERIENCE & VISUAL APPEAL4+
UNILY
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Completed news articles look very attractive. 

The back end of Unily is vast, but security trimming means infrequent publishers will have 
a simpler set of screens than a site-wide admin. It is a comprehensive solution, however, so 
training the publishing community is important and Unily offers different levels of accreditation 
to support this. 

There are templates available, but these are primarily used for complex pages to aggregate 
content or present complex information simply. Templates to set up frequent messages, 
such as monthly CEO updates, aren’t available, which we think is a shame. News articles are 
then created via a form approach, with fields for a title, summary, page content, and post 
image. Page content is created using a rich text editor that allows for video or other media 
embedding, which is simple but creates effective articles. 
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There is also an ‘AI assistant’ option that allows people to type what they “want to write 
about”, select a level of formality of the final piece, and a tone of voice from seven options 
including “humorous”. Behind the scenes, Unily sends the request to Microsoft Azure OpenAI 
with a prompt for internally facing intranet context already applied. This means the results 
should be more appropriate and secure than using ChatGPT directly. If a publisher only needs 
help to simplify or summarise content, then the AI assistant can help with that too. Publishers 
preview and edit the text as wanted. We like that access to the AI assistant is controlled, so 
only those who understand the implications of using it can do so. There are some exciting 
developments on the roadmap, such as the ability to apply intranet / organisation content and 
context to generated content. We’re looking forward to seeing how this develops to support 
writers and end-users alike. 

Audience groups are inherited, such as from Entra ID, or are created in Unily’s admin screens. 
Audiences can only be created by authorised users and cannot be built on-the-fly; Unily 
says this is so that that managers can carefully control who may communicate with which 
audience(s). Audience groups are very fine-grained, using any profile field(s) to build a group. 
This includes static audiences, such as those in a particular department, and dynamic groups 
based on rules, which is useful for Journeys (see Scenario 3). 

Scheduling is handled via publication date and time, with approval workflows available if 
required. To help with managing the flow of news, Unily includes a content calendar that shows 
all scheduled content (not just news) with filters to refine what’s displayed. We think a facility to 
create news from here would be helpful, as would the ability to add non-intranet events like an 
all-company conference plus a way to gauge audience(s) fatigue.  

The AI Assistant helps with drafting articles from scratch, or adjusting what a publisher has written. 
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To aid scheduling and offer a more dynamic approach to releasing communications, Unily 
offers a ‘Campaigns’ feature. Campaigns are intended for the promotion of a particular topic 
such as a product launch. Campaigns are built using a defined goal / title, with a timeline of 
events that includes articles, emails, or posting to social channels. Conditional triggers are 
possible, such as to send a reminder if someone hasn’t read an article. There is a good set of 
analytics to accompany each campaign, which includes where employees have used defined 
hashtags for their own content, which we particularly like.

Unily offers a variety of methods for urgent or crisis communications, with the range of 
notifications mentioned in Scenario 1 a good start. ‘Popups’ will take over the screen, while an 
‘announcements’ banner is subtler but persists at the top of the home page. We like the ‘crisis 
management dashboard’ template developed during Covid and will help organisations collate 
information from integrated sources. 

There is a good range of options available for communicators to reach beyond the intranet. 
Integrations with MS Teams, Viva Engage, and Slack allow links to articles to be posted into 
either a pre-specified channel, or into a Unily chatbot. Similarly, employees can share defined 
articles via their personal social media, including LinkedIn and Facebook. A native digital signage 
solution is on the roadmap for 2024, although integration via Unily’s API is possible now. 

Finally, there is an excellent newsletter builder. This can provide simple digest newsletters 
that are sent at a defined cadence and include personalised content for each recipient. 
Alternatively, publishers can build attractive newsletters using a variety of layouts and include 
personalised fields. Articles, events, and other content can be dropped into the newsletter 
builder and additional text added manually. We like the newsletter tool and in some ways 
believe the creation process is better than the main article form builder. 

Overall, Unily’s publishing and communication management features are very strong. While 
the back-end screens could be simplified for some processes, the range of communication 
options is impressive. Internal Communicators will find plenty to like here. 

Campaigns help promote a topic with an internal audience.
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The Crisis Management Dashboard helps employees keep on top of vast, changeable situations.
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Unily has a variety of approaches to community and engagement that will serve most 
organisation’s needs. Conversations are encouraged via ‘Channels’, which are timelines or 
feeds similar to those you find in social media platforms. Admins choose whether Channels are 
grouped together under different topics, or are embedded as a widget on other pages. Creating 
a Channel then embedding it in another page feels a little fiddly when compared to other 
products, but the functionality within the feeds is great for encouraging discussions. 

Alternatively, people may express their thoughts within threaded page comments. Both 
inappropriate comments and Channel posts can be reported; this action will snapshot the post 
when it’s reported, in case of edits before an admin has time to review the report. This works 
very well alongside configurable ‘banned words’ and should reassure organisations anxious 
about deploying internal social features. 
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3. COMMUNITY & ENGAGEMENT4.5

Conversations take place in Channels, feeds of posts that  
may take over an entire page or be embedded as a widget.
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Employees can react to content as well. Reactions go beyond ‘likes’ and are configurable 
by admins, who may choose to add a lightbulb icon or something brand specific as a reaction 
type. It’s also possible to restrict where certain reactions are used on the intranet, for example 
a ‘love’ reaction type in blogs. Reactions are defined with sentiment scores, which is captured 
and reported on in the analytics. This is one of the best examples of reactions we’ve seen in this 
report and while it may seem minor, it is something people expect to see. 

A ‘Knowledge Portal’ encourages informal collaboration and is excellent for knowledge 
communities. The Portal includes ‘Knowledge Bases’ that are themed spaces, such as 
‘publishing community’ for those who are responsible for intranet content, and contain 
‘knowledge articles’ on different topics. Bases will support a wiki requirement when open for 
anyone to edit, alternatively authors may be specified. There is a ‘ratings’ feature that allows 
readers to indicate how helpful an article is, plus a ‘related articles’ feature and a localised 
search for ease of finding useful content. Helpfully, a widget of Knowledge Portal articles can 
be positioned on other pages where relevant. 
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There is a simple but effective ideation tool, with an attractive landing page that can be 
filtered by author, category, or status to reduce the thread of suggestions. The thread could 
potentially be quite long, so we think more could be done to show the status of an idea more 
clearly. To submit an idea, employees submit a form for others to comment and up / down vote. 
The top ideas are highlighted on the landing page and related ideas are displayed on the idea 
page. This is less sophisticated than dedicated ideation tools but provides a helpful mechanism 
for gathering employee ideas. 
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To gauge opinion, there are simple polls in Channels and page widgets that will show 
cumulative results as completed. Alternatively, a forms tool is available for simple surveys. 
These are built using drag and drop, where conditional branching of answers is possible, and 
workflows are available to pass results to relevant people. Results are available for interrogation 
but don’t offer the same actionable insights we’ve seen in other tools. The forms functionality is 
carried across into ‘quizzes’ that are typically short and embedded in a page to test someone’s 
understanding.  

 Someone in the Customer Experience department receives this pop-up to see how they’re feeling at work.
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Unily’s strong engagement features include ‘Townhalls’ in events that will help organisers 
gather questions in advance and includes native uploading of recorded video, with a helpful AI 
speech to text translation feature. The ‘Kudos Corner’ is where people acknowledge the hard 
work of their colleagues. Each Kudos awarded includes points values for gamification, although 
it’s a shame there’s no rewards platform integration out of the box. We like that those people 
someone is in touch with more often are prioritised and that Kudos topics can be configured to 
be related to company values. ‘Badges’ are similar to Kudos - please see Scenario 5 for more.

‘Journeys’ draws on the features found within Campaigns and supports people at vital stages 
of their employment. A common example is onboarding a new employee but Journeys could 
also be built to re-enrol for business benefits (commonly required in the US), or to guide people 
through a parental leave process. Enrolment on a Journey is subject to rules associated with a 
trigger date, which would be added to (but hidden on) an employee’s profile; messages would 
then be triggered in relation to that date. Messages take the form of configurable popups, 
emails, and notifications, timed as appropriate by admins. Admins choose whether events 
require a ‘condition’ to be met, for example the individual has read the parental leave policy 
before receiving a follow-up about ‘staying in touch’ days. Those events have associated 
reminder notifications, where the recurrence, message and channels (including email, push 
notifications, and Teams) are all configurable. Helpfully, people can be re-enrolled on Journeys 
as appropriate, such as for an annual performance review. 
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At a basic level, the forms feature mentioned in Scenario 3 is useful for simple transactions like 
ordering a uniform. However, the types of organisations that choose Unily are likely to have 
dedicated third-party tools for most businesses systems, so integrations become more important.  

There is a feature store in the back-end with a series of cards displaying available integration 
options, which would need to be configured by someone with technical knowledge. Unily says 
they have focused on micro-transactions, which is evident from the choices such as content roll-
ups from external systems, chatbot widgets, and ‘share’ buttons into specific systems. However, 
deeper integrations are also available out of the box, such as viewing and actioning Concur 
expenses or ServiceNow tickets. 

Other helpful integrations include Workplace by Meta channels, Gmail and Outlook calendars, 
and email roll-ups – all of which can be interacted with inside the widget. Unily says that Viva 
Engage or Workplace by Meta channels could be used instead of the native commenting function, 
although this may take effort or additional cost to configure.  

The nature of the roll-up widgets means that content of sites and recently opened documents 
can be displayed within Unily from both Microsoft and Google environments. The employee’s 
available MS Teams spaces and content from specific Teams channels can also be displayed and 
interacted with. We also like that when employees choose to share content into Teams or Slack, 
they decide where it’s shared to rather than the chatbot approach in Scenario 2. Finally, Unily says 
that accessing the intranet via a Teams app is on the roadmap, which will be a helpful addition. 

Overall, Unily offers a good range of helpful integrations out-of-the-box and also provides an 
API for custom development. They shared that one of their clients has integrated their own in-
house shift management tool, for example. Configuring the existing integrations or creating new 
ones will take effort and requires technical knowledge, although there are guides to help in their 
customer community portal. Unily also says they can assist, however this may be at additional cost 
and we advise that development timescales are discussed before committing. 
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Unily includes helpful content roll-up widgets out of the box,  
which can be fed from Microsoft or Google if wanted.
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The Global Search presents comprehensive results as someone types.

Unily provides a very comprehensive search experience with a good degree of control for 
admins. As someone types into the persistent ‘Global Search’ at the top of the screen, a 
dropdown opens to present potential results. This is an attractive pane that’s helpfully split 
into content types for ease of browsing, where partial and fuzzy matches are supported to try 
and pinpoint a result immediately. What’s included in the dropdown is configurable by admins, 
including audience targeting of columns to give employees relevant quick results; this is 
another area where admins will have to carefully plan what to include. People can click results 
from this dropdown or press enter to be taken into the ‘Search Centre’.  

The Search Centre presents a greater number of results as a list or in tiles, depending on 
the employee’s choice. Results are presented with helpful summaries, plus associated images 
or defined icons depending on the content type. The different content types with associated 
filters are presented as a list on the left and these are dynamic, responding to the available 
results to dictate what options are displayed. We like that quick actions can be taken from 
within the results, for example to share something into Teams, complete a quick edit on a 
page, or flag an email for follow-up. Search Centres can also be set up in ‘Workspaces’ or 
other areas to provide localised search on specific content areas. 

Unily includes very fine-grained controls for admins to influence how search behaves. 
Promoted search results are supported in both the Global Search and Search Centre, results 
are audience targeted from the content and also in the search configuration options, plus 
there is good metadata throughout such as topics and ratings. Advanced settings then allow 
technical admins to configure all aspects of the search, such as reducing the likelihood of 
older posts from appearing in results or boosting the degree of fuzzy match that’s acceptable. 
This is sophisticated and Unily advise that they configure search during set up, but it does 
mean that organisations with complex search needs will be well served. We would like to see 
a simple feedback mechanism introduced for results accuracy, to help admins configure the 
search appropriately, although Unily says this could be built using forms. More detailed search 
reporting (see Scenario 7) would also be welcome.
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controls to narrow down to the result they’re looking for.
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The federated search works well, with data from a variety of integrated sources being 
indexed. This includes SharePoint and Google Workspace. The display of results is influenced 
by the incoming API, which is out of Unily’s control, but they do well with what they receive. An 
AI-assisted search is coming in 2024 and we hope to see a ‘likely answers’ approach, which will 
help smooth the styling inconsistencies from federated search results. This would also help 
reduce the potential to overwhelm from such a comprehensive platform too. 

People are included in search results, or a directory could be added to the site navigation 
if wanted. It’s possible to start calls and award Kudos (see Scenario 3) from the search results, 
without having to open a profile page. Search indexes all visible profile fields as well as badges 
that are awarded by admins for site or organisational labels. This could be for ‘mentor’ or ‘first 
aider’ for example and is a helpful feature.

Profile pages are attractive, with a simple organisation chart that can be opened and explored 
further. Organisations may choose to let employees edit all or some profile fields, or it can be 
populated from relevant sources such as an HR system. Behind the scenes, the number of 
profile fields can be greater than those on display or indexed during the search. This allows for 
fields such as ‘job start date’ or ‘parental leave start date’ to be fed from an appropriate system, 
which will add people into relevant Journeys (see Scenario 3) without colleagues being able to 
see personal information. 

Overall, Unily provides a very comprehensive search experience. For end users, this means 
it’s likely they will find what they’re looking for but at the risk of getting overwhelmed initially. For 
admins, this means features to help people find content or completely control the experience, 
which may be desirable for those with sophisticated needs.  
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such as awarded badges, skills, and an organisation chart.
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The ‘create content’ menu bypasses the need to navigate to the relevant space in the CMS to add something.

As Unily is so flexible and comprehensive, the separate CMS environment for administering the 
site is understandably vast. In the environment we saw there were fourteen different menu areas 
for admins to navigate between to create content, manage media, create Journeys, get into the 
developer tools, and more. Each menu then contains a sub-menu, where selected items open 
new tabbed menu screens where configuration takes place. Most screens have to be saved 
before changes are applied, or discarded before the admin can move onto another screen, 
which is helpful to stop accidental losses. For those used to managing websites, the CMS 
experience will be familiar, but is more complex than some of the other SaaS solutions we’ve 
seen in this report. Customer feedback about the CMS has been mixed, too. 

Helpfully there are fine-grained site-wide permissions, so infrequent publishers would see a 
different set of options compared to someone managing technical elements. To help admins 
navigate such a comprehensive CMS there is a full search experience, which we wish other 
products would introduce too, although it can be tricky to differentiate between ‘content’ 
results. There are icons to try to distinguish different activities, but this could take a little while 
to become familiar with; additional tool tips or a key in the results screen would be beneficial. 
However, we do like the ‘create content’ button, which allows publishers to create news 
centrally and then apply its location later.  
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It’s surprising there aren’t any inbuilt provisioning request processes or workflows; Unily 
says the fine-grained permissions should mean that requests aren’t needed, as those with 
relevant settings have the permission to create new pages or spaces. However, there are 
always edge cases and given the potential for there to be a lot of site admins, organisations 
would have to carefully train people so they know who to talk to about such requests. 
Alternatively Unily forms could be used if wanted. 

In the ‘Content’ menu, ‘Global Pages’ is where admins configure home and other landing 
pages. There are a variety of tabs to control aspects such as permissions, while ‘content’ is 
where the design is configured. Admins drop widgets, installed from the feature store, into 
a grid layout and configure the widget as wanted. Use of the ‘preview’ is a must to check 
progress, although Unily will configure these pages during set up; coming soon is a ‘live page 
editor’ where publishers can see what they are building as they design it. It’s worth noting that 
although a Global Page can be audience targeted, individual widgets can’t, which we feel is 
a little restrictive for an otherwise flexible platform. However, we appreciate the simplicity of 
creating a Page, applying audiences, and choosing whether it is automatically shown in the 
navigation or not. 
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There are some helpful pre-configured pages for creating information related to the 
organisation’s vision, history, or stance on external topics, like climate change. These pages look 
very attractive and require no design skills from the publisher, as everything is ready for them 
to just add content into, but more widgets can be added where wanted. We particularly like the 
timeline widget, which could be used to explain the history of the organisation in an attractive way. 
 

Templated pages, such as this timeline, look attractive and are easy  
for publishers to populate with appropriate content.
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Content has publish, review, and expiry dates, where content passing expiry is automatically 
unpublished but not deleted; this can apply to whole content spaces, not just individual articles or 
pages which is helpful. Content owners are notified when their content is due for review –  where 
they have multiple upcoming notifications, these are automatically aggregated to reduce noise. 
Content owners see the status of all their content in a helpful ‘My Content’ dashboard in the CMS 
and can take appropriate action from there too. Each menu area also includes a helpful dashboard 
showing an overview of how well content inside is being maintained, although it’s a shame the 
review settings can’t also be easily accessed from here. Organisations looking for sophisticated 
management features will appreciate the detailed audit logs, option for those editing to add 
associated comments, and the ability to rollback to an earlier version. 

Unily handles multi-language needs well, starting with settings that control which content 
employees may choose to auto-translate. Where publishers want more control over language 
versions, they select the starting language and which languages to translate into. This creates 
additional language versions using Microsoft Azure, which are displayed as tabs that publishers may 
then edit. There is no workflow to keep translations in sync if things change later, but the translation 
process can be re-run if needed. Admins may also choose to set rules that auto-translate content 
of Workspaces into pre-determined company languages on page publication, which is unusual and 
helpful for publishers who forget translations are needed. Users set their preferred language in their 
profile and can switch languages while viewing content as well. 

Overall, Unily’s administration options are very comprehensive and flexible, which will likely meet 
the needs of complex organisations. It’s helpful that infrequent publishers or content managers can 
be separated from many of the options, while technical administrators may appreciate being able to 
easily edit code. However, because of the sophistication of the platform we found the experience a 
little confusing at times and found it tricky to know where to go to complete activities. More in-depth 
training from Unily, which is available to clients, would likely help as would experience over time.  
 
 

It’s easy to create content in multiple languages. 
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Unily’s dashboards include charts and tables of data.

In late 2023 Unily released a new analytics suite, where admins select from available 
dashboards in the feature store to build the reporting as desired. By then applying appropriate 
permissions, people will only see the data that’s relevant, which is a nice approach, and we like 
that client-specific profile filter labels are automatically applied (such as ‘franchise’). There is 
a helpful range and depth of data, but at the time we saw it there was room for improvement. 
Unily had plans to launch additional dashboards by the time this report is published, however.  

We like that entire dashboards can be downloaded as PDFs, for ease of sharing, and 
some individual charts are downloadable in a variety of formats. There are helpful tooltips to 
explain what some data means, although some were unclear and there are other areas where 
instructions could be clearer. Dates are configurable and applying content filters by clicking 
data in tables works well. We’d like to see comparisons of periods added, such as last week vs 
the previous week, but the month-on-month benchmarking data report is nice.  

We like the ‘used integrations’ listing, which is helpful to show which business tools are 
being used, allowing admins to make changes to site content in response. Campaigns, 
Journeys, Workspaces, and pages each have their own data, which allows owners to assess 
the success of their content. There is also a search dashboard that shows overall numbers, for 
example total searches and the search terms used. Each would benefit from being developed 
so that admins can take appropriate actions; for example, there’s no way to see which search 
terms returned zero results. 

Mandatory reads are managed via admin screens within their own menu, meaning they 
are created as their own content item rather than applied to a news article or reference 
document. They can include links to existing content, however. Results are viewable and 
exportable as a CSV, but there’s no easy way for publishers to trigger reminders to those who 
haven’t read something. 

Overall, we think the new analytics dashboards have a few gaps but show a lot of promise 
and there is a good foundation for further development.  
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Employees can find the native Unily app in app stores, which includes those outside of Apple 
and Android. A custom-branded option is available at extra cost for clients with MDM platforms 
or via Apple Business Manager. The desktop branding is then reflected in the app environment, 
regardless of deployment method.  

Employees log in using existing credentials, with single sign-on supported from systems like 
Microsoft or even LinkedIn. Employees may stay logged-in to the app until they log-out, making 
subsequent access easy. However, Unily customers may want tighter security controls, and 
adding biometric authentication, which is not included, would be a welcome addition. 

The mobile experience is engaging and the suite of features on offer work well for frontline 
audiences, such as offline reading for newsfeed content. A built-in shift calendar that integrates 
with third-party shift management systems such as Workforce.com is also helpful. People can see 
allocated shifts, request changes and check-in or check-out from within the Unily app. 

Search in the app gives a comparable experience to the desktop version, with results appearing 
and refining as someone enters text. The same options for filtering results are also available, as are 
the optimisation controls covered in Scenario 5. 

Main navigation items, like home and social, are at the bottom of the screen, with a hamburger 
menu reflecting the desktop navigation. This works well, but deep desktop navigation may feel 
like a lot to click through where the experience isn’t simplified by admins. Unily’s grid and widget 
design system supports variants however, so different navigation options, features and content 
can be shown on mobile versus desktop. It’s therefore in the hands of admins to optimise the 
desktop environment so that it’s appropriate on mobile. As Unily can be comprehensive on 
desktop and the admin tools are extensive (see Scenario 6), this could be a challenge. 

Overall, Unily works well on desktop and mobile, with features like the Channels timeline feeds 
arguably working better on the small screen. The range of controls means it’s flexible for admins 
and can be simplified for mobile users, although may take some effort to set up appropriately. 
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Unily translates well to a small-screen environment, retaining  
its comprehensiveness and attractive experience.

8. MOBILE & FRONTLINE SUPPORT
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THINGS TO BEAR IN MIND

Back to index
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Unily includes fine-grained controls that allows admins to build an employee experience almost 
any way desired. This approach will serve larger or more complex organisations well, as they are 
likely to have dedicated skilled administrators who will be able to make use of all the settings. 
This comprehensiveness and flexibility does mean that it feels like there is more ground-up 
designing required for a Unily intranet than other SaaS solutions we’ve seen.  

There are a variety of tools and features on offer, so careful planning and training will be 
needed to avoid overwhelming employees – both end-users and those with admin permissions. 
We would also say it’s advisable to use Unily’s features (such as the Knowledge Base with 
Channels) to maintain a publisher community. This will reduce the risk of overwhelming 
infrequent publishers, while also supporting a decentralised governance model well. 

While dedicated in-house resource is likely to work best, Unily says they can offer support 
to organisations around the creation of integrations or other admin configuration needs. We 
would advise discussing organisational requirements with Unily to identify what development is 
needed, then also who will do this work and over what timeframe. It’s also worth noting the less 
positive feedback in the ‘Voice of the Customer’ section regarding bespoke developments. 

Unily are open about focusing on enterprise-scale organisations as their core customer base 
and the high price reflects that decision. However, the pricing structure is formed from different 
module options and means that it could be more affordable for smaller or less complex 
businesses that don’t need the full range of features. There is a lot to like in Unily, so we would 
advise people to weigh up the pricing against the value the product offers. 

Why choose this product
Unily is a sophisticated platform that delivers comprehensive desktop and mobile 
environments, with good audience targeting and tailoring. Employees will appreciate the ease 
of use and variety of community features, while admins will like the range of flexible tools to 
maintain their site as desired. Internal Communicators and HR colleagues in particular will find a 
lot to like. Large or complex organisations will find Unily meets their needs effectively, while also 
delivering an attractive end result that will represent their brand well. 

Vendor roadmap
No roadmap has been supplied by Unily.

https://www.unily.com/pricing


The product in a nutshell

Last updated: January 2024

5,000 - 10,000 employees

Typical deployment:

Company locations:
An attractive, modern 
interface that seamlessly 
combines both user-
driven social and internal 
communications features 
for businesses with 
distributed workforces. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://www.workvivo.com/
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Workvivo was founded in 2017, then 
was purchased by Zoom in early 2023, 
and is headquartered in Cork, Ireland. 
The Workvivo platform is very well-
designed. Its user-friendly interface and 
sleek home page options make it easy 
to access and navigate for a wide range 
of users. The social and community 
features that are baked into almost 
every area of the product provides a 
dynamic, user-driven experience.  

The out-of-the-box internal 
communications and messaging 
features are successful in equipping 
internal communications teams and 
content publishers with the tools they 
need to easily plan, build, and publish 
attractive site content. Additionally, 
the strong multi-language capabilities 
of the platform make Workvivo an 
appealing option for businesses 
whose locations span countries and 
languages. The live broadcasting 
features, for both livestreams and 
podcasts, are unusual and add to 
Workvivo’s range of communication 
features. Spaces, Workvivo’s term for 
microsites, provide an excellent way 
for both corporate teams and special 

interest groups to form community 
and identity, thanks to the numerous 
features available.  

However, some admins might want 
greater control over configuring the 
platform. For example, integrations 
with third-party systems, including 
M365, are somewhat light. Search 
may also feel lacking for customers 
setting up integrations with numerous 
business systems or vast SharePoint 
instances, as promoted and featured 
results are not possible. The mobile 
app environment is strong although 
some functionality would benefit from 
further development, such as the chat.  

Workvivo will most suit medium 
to large sized organisations where 
communications and engagement 
are the key priorities. Additionally, 
the attractive mobile application and 
flexible digital signage feature primes 
Workvivo to fit the needs of both 
frontline and office workers. Note that 
pricing is among the higher products 
in this report, but Workvivo is modular 
so there is the potential to reduce 
this somewhat where certain features 
aren’t wanted. 

Workvivo owned by Workvivo (a Zoom Company) 

SUMMARY 
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Engineering and 
manufacturing

Hospitality and  
events management

Base systems

Fully  
standalone Other Requires  

SharePoint

You may also be interested in…

Sectors 

Healthcare Retail

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band 
based on number of users. 

COSTS TYPICALLY

Fairly evenly spread 
across three years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations and 
multi-year commitments. The vendor also offer 
discounts for customers who support Workvivo 
with using their logo for marketing purposes and 
with case studies. 

In addition to the software and initial 
implementation services, all customers will be 
supported by the Workvivo Customer Success 
Team, Workvivo Support Team and have access 
to the Online Workvivo Knowledge Base. All 
available modules are included in this pricing. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

Good branding, 
complex options

Optionally works  
with SharePoint

Transport & Logistics



WORKVIVO
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COMPANY AND PRODUCT

Company details

Company
Workvivo (a Zoom company) 

ISO ����� certified
Yes 

Data residency
Customers have a choice of 

AWS Regions to host their data. 
They can host their data in the 
EU, US or in the Middle East.  

Company founded
2017   

Product launched
2018

Typical client size c
5,000 - 10,000 employees  

Largest deployment so far c
190,000 employees at Dollar General 

 across the USA 

Customers c
Clients include: Bupa, Dollar General,  

Amazon, Virgin, Clipper Logistics, TELUS 
International, Lululemon, Madison Square 

Garden, AIB, Everton F. C. 

Partner locations
Global  

Company locations
Cork, Ireland (HQ), Ireland, USA, 

UK, UAE, New Zealand
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Accessibility   
Alt text is in use for images and keyboards can be used for navigation. Workvivo develops their 
software with WCAG 2.1 guidelines in mind and they strive towards WCAG 2.1 principles. In addition to 
the areas above, users can also use a screen reader to navigate through Workvivo. Workvivo also has 
captioning and transcription features, to assist deaf or partially deaf people.  

Name of product 
Workvivo 

In transit only In transit and at rest At rest only

Client data encrypted

Google Play 
store Apple store MDM MAM Other

App deployment

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*For organisations that don’t have employees on a Single Sign On platform, Workvivo also has native username / password for 
user authentication.
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Pre-configured Editable Right to left script 
supported 

Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated



Intranet and Employee Experience Platforms 680

WORKVIVO

Intranet and Employee Experience Platforms 680clearbox.co.uk

Reverse-out options
All data posted on Workvivo is owned by the customer. As a result, customers can request a full return 
of their data in the event of a termination of contract. Workvivo also has procedures and controls in 
place to securely destroy customer data when no longer required. Details are provided in contracts 
with customers. 

Product update process
All customers are updated at once. However major new features are “feature gated”, enabling 
customers to enable / disable these features at their own convenience.  

User communitycc
In summer 2023, Workvivo launched their Customer Community. Unlike a public forum, their 
Community platform is a dedicated Workvivo instance, exclusive to their customer Comms Leaders. 
Customers can share best practice and ideas, plus seek advice from peers. Workvivo hold a monthly 
best practice webinar where customers can connect and knowledge-share. Customers hear directly 
about key Workvivo moments, new feature releases and get access to thought leadership content. 
There is an assets library available, helping to elevate their comms efforts.  

Product updatesc
Workvivo is updated on a continuous basis with major features being released every month. 

Email support Phone support Chat support Online portal 24/7 support 
Oǽce hours 

only*

Technical support

*UK office hours, but with some increase support times available on request. 

Set-up and support

Set-up process for new clientsc
New customers are onboarded using Workvivo’s Project Methodology that consists of four key areas. 
Technical Setup, System Customisation, Change Management and Content Creation. Workvivo projects 
can run from four weeks in duration up to 12+ weeks for enterprise customers  

Current versionc
October 2023 
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Workvivo (a Zoom company) says: “Workvivo is an employee experience 
platform (EXP) that simplifies communication and increases engagement by 
empowering employees to be heard and helping everyone feel included, no 
matter where they work.   

The platform unifies employee communications, engagement, intranet, 
and measurement features into one modern employee app that captures 
the heartbeat of the organisation and brings its culture to life.   

Research shows that people are disengaged and at work, leading to 
severe business challenges such as record high employee turnover, 
absenteeism, and lower productivity. As per Gartner (October 2022), the 
number one challenge facing CEOs today is keeping employees engaged, 
motivated, and emotionally connected to their company’s culture, values, 
and goals, wherever they work from.   

There is an experience gap. With fewer people working from the office 
(frontline and hybrid employees) companies find it increasingly difficult to 
effectively reach, communicate, and engage their people, nourish a sense 
of belonging, and assure a positive connected employee experience and 
energy.   

There is also a technology gap. Companies have too many 
communication and engagement tools without a clear centre, making them 
hard to manage and ineffective. Legacy intranets are poorly adopted, email 
newsletters are ineffective and messaging apps, such as Slack and Teams, 
have become overloaded and distracting. In addition, while everyone wants 
to feel part of the company, frontline employees are often excluded from 
these primary communication channels, making it impossible for them to 
stay up to date on the latest developments.   

The transition from an office-first to a digital-first workplace is no easy feat. 
To make it successful, companies must find ways to bridge the experience 
and technology gaps so that every employee – regardless of their location 
– feels informed, included, and emotionally connected to the company’s 
culture, values, goals, and people.” 

Voice of the vendor
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Voice of the customer
We received very positive feedback from Workvivo customers. From those 
who replied, we heard that the product’s ease of use was a standout, with 
an overall sentiment along the lines of Workvivo being a “very intuitive 
system for both admins and users”. Additionally, one customer expressed 
that, unlike their old intranet solution, Workvivo enabled “each business 
area the autonomy to share their own content”. Customers also praised 
Workvivo’s communication offerings, sharing “it has a lot of different 
functionality for different forms of communication”. 

Feedback we received from customers regarding areas where they’d 
like to see improvement largely centred around providing customers with 
even more options for customisation and functionality. While customers 
appreciate the different types of communication available, they wish for 
things like the “ability to customise newsletters a little more”. and “greater 
ability to edit text within posts”. This desire for more functionality extends 
to surveys and event registration features as well, with one customer 
sharing they’d like to, “be able to branch off with survey questions and 
include rich imagery”. 

“Responsive” and “Receptive” were words that all customers who 
responded to our survey used to describe Workvivo. Across the board, 
customers praised Workvivo for being an excellent partner from the time 
of onboarding to ongoing support. Customers expressed that they feel 
Workvivo listen to customers and have been receptive to feedback, with 
one customer sharing, “we started working with them early on and they 
have always been receptive to improvement feedback”. One customer 
summed up their experience with, “Workvivo are the dream partner to 
work with”. 
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SCENARIOS & SCORES

Please see the Scenarios below for more detail on each of these.

SCENARIO AND SCORE KEY BENEFITS IMPROVEMENTS / CONSIDERATIONS 

1. User Experience & Visual Appeal             
Sleek, modern interface. 

Limited customisation options for 
navigation. Branding for multi-business 
organisations is simple. 

2. Publishing & 

Communications Management           Easy to plan and publish content. 
Audience targeting and support for 
urgent comms could be more robust. 

3. Community & Engagement Wide range of social and community 
engagement features offer plenty of 
versatility. 

Busy activity feeds and multiple 
community areas may overwhelm 
users. 

4. Integrations & Services 

(Including M365)           
Good range of light integrations 
available, including with M365 and 
Google. 

Deep integrations rely heavily on APIs 
and development. 

5. Information Finding & Search          Intuitive search interface for site and 
third-party system content. 

Features such as promoted results and 
indexing of PDF content would enhance 
the experience. 

6. Administrator Experience A simple experience for non-technical 
users. Multi-language features work 
well. 

Limited out-of-the box functionality for 
customising areas of the site. Life cycle 
tools have room for improvement. 

7. Analytics           User-friendly interface with plenty of 
filtering options. 

Adding search analytics would be a 
welcome improvement. 

8. Mobile & Frontline Support           Well-thought-out mobile app supports 
an equitable user experience across 
devices. 

Search experience in mobile isn’t as 
robust as the desktop app. 

4

4.5

3

3.5

4

2+

3+

4
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Workvivo’s emphasis on employee engagement offers a contemporary layout akin to modern 
social networking sites, thanks to the product’s social and community-driven elements. The home 
page centres around an activity feed with activity and content widgets to promote items such 
as news articles and company podcasts. Alternatively, a ‘Spotlight’ layout revolves around news, 
which can be accessed via the left navigation or set as the default home page. Both layout options 
lend well to providing a sense of timeliness and connectivity for employees, with the activity feed 
focusing on dynamic social aspects whereas the Spotlight may work better for more traditional 
top-down communications. See Scenario 6 for more on the home page design. 

Navigation is mainly structured around top- and left-hand navigation bars. The left-hand 
navigation is personalised to users and is where access to ‘Spaces’ is found. Spaces are the 
vendor’s version of dedicated community and reference areas, with features such as private 
activity feeds, Q&A, pages, and documents. Only Spaces the employee is a member of will 
display here (see Scenario 3). Other content accessible from this navigation menu include user 
profiles, personal bookmarks, and the in-platform chat. On the desktop, the left-side navigation 
icons appear rather small and not very distinguishable. However, expanding the menu panel will 
remedy this issue for most people. 

1. USER EXPERIENCE & VISUAL APPEAL4
WORKVIVO

The Spotlight home page layout option displays the most important  
site content such as news, events, and featured pages.
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The top navigation bar has tabs for ‘Explore’, ‘Connect’, and ‘Resources’. Customisation of 
this navigation bar and its elements is very limited; the rationale being to provide a consistent 
user experience across the desktop and mobile app environments. Despite the limitation in 
customisation, what results is a persistent menu bar offering users a reliable way to access site 
content such as Pages, Spaces, news articles, documents, and the people directory. A fourth 
tab, Admin, appears here for users with administrator permissions.  

A ‘mega menu’, Workvivo’s term for the site waffle menu, is also in the top menu and provides 
quick links to third-party tools and critical or frequently referenced resources. While not a 
traditional mega menu, it does plug some of the gaps from the other less configurable menu 
options and helps people access what they need quickly, which is further helped through 
audience targeting. No breadcrumbs or visual indicators of subpage levels are readily available, 
but the company logo in the top navigation bar acts as a reliable north star, taking users back to 
the home page should they get lost. 
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to surface links to site content and / or external tools.
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In both the desktop and mobile apps, users will find notifications via the bell icon in the 
upper right corner. Notifications in this area are ordered chronologically. Read content does 
not disappear from the list, possibly undesirable for users when it results in many notifications 
to scroll through, but unread content is distinguished by appearing in bold. Users can set 
notification preferences at both the site level and Space level, providing a sense of control 
over how notifications are received. Notifications are sent via email or mobile push alerts in 
addition to the site bell menu. 

Customised colour schemes, logos, icons, and background images are applied by admins, 
enabling customers to convey a strong sense of brand identity, despite a relatively rigid 
home page design. Spaces may have their own images and icon, helpful in delineating 
these areas as distinct communities or addressing specific topics. Customers with multiple 
brands, requiring a very distinct feel from the main site, may feel restricted in what they can 
do. Elements such as colours, icons, and the overall site logo are set globally. It is possible 
to select custom page backgrounds and user profile images, plus the targeted content and 
design of Spaces will help, but overall the multi-brand approach isn’t as extensive as those 
offered by other products in this report. 

A Workvivo home page displays the main social activity feed and  
dynamically presents content and resources via widgets.
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With a strong emphasis on communications, Workvivo offers customers an array of options 
when creating and scheduling news and updates. Posts can be leveraged to celebrate 
company values, a standout feature that’s covered in Scenario 3. Longer form articles are then 
built from scratch or from templates; templates come out of the box or are built / customised 
using a rich text editor. While the rich text editor approach offers basic design capabilities, useful 
features of the template builder include setting feature images and adding tags.  

Articles and posts can be shared either globally or targeted to audiences, with audiences 
primarily created from membership of Spaces and ‘Teams’. Teams in Workvivo are based on 
location or department and may be pulled in from company directory systems such as Entra 
ID. Targeted content sent to Spaces will appear in both the main activity feed and the activity 
feed located at the Space level. A noteworthy limitation here is broader audience targeting 
is not possible for articles created in Spaces. While multiple Spaces can be selected when 
publishing content from an individual Space, Space admins and content authors will still need 
to think ahead when publishing content intended for multiple groups of employees.

Approval and publishing workflows, date archiving rules, campaign linking, and hashtags may 
be leveraged. Applying a ‘campaign’ to an article allows comms teams to associate content with 
specific messaging plans, track reach, and view analytics (see Scenario 7). Campaigns work well 
in Workvivo and we like that employee generated content that uses associated hashtags will be 
included in reporting.  
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Comms teams can simultaneously create scheduled news articles  
while adding them to a universal comms planning calendar.
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Campaigns can be added to site content by administrators and communications teams,  
allowing for the ability to track engagement and reach on published content.

The ‘Content Calendar’ is where content managers and internal communications teams can 
plan out and schedule all planned content across the site, including livestreams (see Scenario 
8). We like that teams can log internal ‘notes’ about certain dates, for example to highlight a 
company conference. Where content has no cover or banner images we found the standard 
calendar icons helpful. Planned content and internal notes will appear as tiles in a sort of hybrid 
calendar-kanban view, with metadata such as title, location, time, and audience displayed on 
the tile itself. Filters at the top of the calendar can be used to narrow planned content by type, 
such as posts, events, and news, as well as by author and audience.  

The Content Calendar allows internal communications teams and content  
publishers an in-platform way to plan out messaging and scheduling.
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A date toggle allows users to look at planned content week-to-week, although adding 
monthly or quarterly views would be a helpful addition. Teams can also create new posts, 
events, articles, and internal notes directly from the Content Calendar page, with the same full 
editing functionality, including adding message campaigns. 

Published content can be pinned to the top of the activity feed, but there is a risk that 
pinned content may get lost at the top of a busy feed. To address this, we think a widget 
designed specifically for urgent communications would go a long way in getting these types 
of messages noticed. Alternatively, an ‘Acknowledgement’ feature (mandatory reads) can be 
turned on for posts and articles, prompting users to read and acknowledge critical content. 
Acknowledgement enabled content remains displayed on the user’s feed until action is taken. 
Reports can be generated to determine who has not acknowledged the content, and from the 
report screen admins can send out ‘nudges’ as a reminder to users who have not read. Urgent 
and critical communications can also reach staff via mobile push notification when admins 
override user notification preferences.  

News articles can be promoted in the main activity feed as well as reshared in new posts, and 
shared to specific Spaces. Digital signage is accomplished through Workvivo TV (at additional 
cost but included in the pricing provided here), where dashboards can display existing site 
content or custom content that can be pushed to multiple devices.  

Links to activity feed posts can be reshared internally to Slack and MS Teams, and externally 
to sites such as LinkedIn. Newsletter digests can be aut0-generated or manually configured 
to promote specific content with audience targeting. The manual newsletter option allows for 
published content to be dropped into a template but lacks an email builder functionality that 
some comms teams may want. We like that news articles can be sent in their entirety as an 
email, however. 
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including news stories that can be read as full body emails.
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Spaces equip teams and departments to collaborate internally or turn their areas of the site into public areas, 
where they can share their work and activities more broadly with colleagues.

Workvivo possesses numerous strengths when it comes to structuring the site around social 
activity, community collaboration, and employee engagement. Mentioned previously in 
Scenario 1, Spaces are dedicated areas that come with community-driven features, offering 
ways to foster engagement and inclusion for audiences such as new hires, special interest 
groups, and affinity group representation. We like that Space members may choose whether to 
post something to the smaller scale Space activity feed, rather than the global feed. Although, 
between the main activity feed and Space feeds, there is a risk of overwhelming users with 
too many places to go for updates, this could be mitigated by turning off activity feeds or by 
configuring a static landing page for relevant Spaces. 

In activity feeds, users can post quick updates, create polls, give a ‘shout-out’ to colleagues, 
and link to a company value. People can make use of an ‘Ask a Question’ feature when posting 
to activity feeds to generate peer discussion and dialogue, including upvoting for both the 
original question and submitted answers, as well as actions to accept the most accurate 
answer. Any post can be liked, shared, or commented on. Moderation frameworks can be set 
by admins to ensure compliance of corporate policies and auto-blocking of certain content 
types, like credit card numbers. Reported content will trigger notifications to admins and 
content moderators for review. For an added layer of assurance, activity feeds with reported 
content will display a report at the top of the feed, prompting admins and content moderators 
to act. Reactions to posts are currently limited to likes, which we feel is simplistic considering 
Workvivo’s otherwise robust social features. Further reactions will be available in 2024. 

 Pulse checks and staff engagement efforts are supported in Workvivo polls and surveys. 
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Polls can be posted directly in feeds by any user with permission to do so, and employees vote 
from the post itself. Poll responses are displayed on the post for a sense of real-time voting 
and transparency. Surveys can be created by admins to reach targeted audiences. A useful 
back-end question bank serves to categorise and reuse questions, and to manage responses. If 
desired, admins can integrate third-party survey tools like Qualtrics. 

 ‘Post a Value Update’ posts celebrate company values, we think this is a standout feature, as 
it offers customers a way to show how company values are lived in the organisation. A custom 
set of organisational value tags are created that can then be linked to content or used in a post 
to @mention a colleague embodying a value. ‘Give a Shout-out’ is another type of post that 
supports employee recognition and allows for @mentioning individuals and teams. The post will 
appear in the feed marked as a ‘shout-out’, and others can like, comment, and reshare. 

 

The Values page promotes company values from a centralised location, with users able to  
click on a value to post a value update and celebrate colleagues by tagging them in the post.
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The Explore tab in the top navigation bar houses links to Values and Badges pages. These 
pages offer persistent, dedicated recognition pages where staff can see the names of 
colleagues who have received these recognitions. Shout-outs and value posts carry over to 
a user’s profile. Visitors scrolling through a profile activity feed will see the tagged shout-out 
posts. A Value widget lists the company values that the employee has been given, including 
the option for profile page visitors to add their own endorsement. A Badges widget displays 
accomplishments and noteworthy celebrations, such as years of service or certifications, and 
new ones can be assigned from here in a peer-to-peer manner.

Workvivo offers an easy way for customers to create awards that staff can then nominate 
colleagues for. Admins create custom awards, with the option to associate them with company 
values. Award nomination periods are set, with admin ability to view submissions and close 
nominations. Staff will receive notifications when award nominations open and can follow the 
prompts set by admins to submit a nomination. Unusually admins can create a shortlist of 
nominees and open voting, potentially to only senior managers, to decide on the winner(s). 

The Workvivo calendar feature offers comms and events planning teams a way to easily 
manage the central corporate events calendar. Events are created using a rich text editor, with 
options for including additional event information such as booking URLs, RSVP requirements, 
audience targeting, and adding a livestream. When events are published, users will see the 
event appear in the activity feed. Additionally, an Events page is linked from the ‘Explore’ tab of 
the site’s top menu bar. Page visitors will see an events calendar from where they can view all 
scheduled events and access event and reservation details.

An event page provides information about the event and includes the ability to comment, like, and share.
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community-driven way for employees to recognise one another.
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Workvivo has the option to integrate with M365 applications and numerous third-party tools. 
However, M365 capabilities are less robust than we’d like to see, plus other integrations and 
custom widget configurations rely heavily on APIs rather than out-of-the-box integrations. 
Workvivo did share integration examples with us though, so there is evidence of what’s possible. 

Integration options include notifications from third-parties that display in the Workvivo bell. 
Custom widgets are also an option for pulling in content from external sources, for example an 
employee’s time off balance from the HR system could display in their profile. For customers 
who use ServiceNow, a well-designed chatbot widget can be added so employees can raise 
a new ticket and explore its knowledge base. Many integrations are achieved via simple 
embeds or more complex RSS, APIs, and webhooks; these require additional setup time and 
developer expertise by the customer or vendor (potentially at additional cost).  

As a result of the Zoom purchase of Workvivo in early 2023, users can access a Workvivo 
site directly from the Zoom desktop client. A ‘Workvivo’ icon in the Zoom menu displays the 
Workvivo home page. The user experience is the same as the web browser, and people can 
navigate around the site, post and react to content, access Spaces, and use search. This 
very direct integration is a helpful proposition for organisations who find themselves in Zoom 
meetings most days. 

There are satisfactory M365 integration capabilities, for example content housed in Outlook, 
OneDrive and SharePoint can be pulled into a Space, page, or linked from the mega menu. 
Workvivo honours permissions set by the native Microsoft app, which means those without a 
license can’t view content. Useful to clients who find themselves on multi-tenants, Workvivo 
touts the ability to bring multiple M365 tenants into a single Workvivo site. Workvivo content 
can be shared out to MS Teams channels, and users can start Teams chats from Workvivo 
if preferred over the Workvivo Chat. The vendor says Workvivo would typically replace Viva 
Engage functionality with features covered in Scenario 3, so there are no integrations there. 
Finally, there’s a PowerBI integration to display data dashboards. 

The Resources tab acts as a quick links to the most important or frequently  
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to content type, Space, team, date, Q&A, and third-party systems. 

Employees will find the search experience to be effective and easy to use. The global search 
bar is easily found in the top navigation. Results appear with search terms highlighted in the text 
snippet and labelled by content type – both helpful pieces of information to display that provide 
useful context about the results. 

The results page is well laid out and intuitive. Users have plenty of search filter options, 
including by Space, livestream, pages, events, and company values; although some people 
may find the number of filters overwhelming. Areas of improvement include supporting 
spelling corrections (including names) and word stemming. While content tags and metadata 
are indexed, administrators don’t have options to leverage search management features such 
as promoted results. However, searching can be conducted at the Space level, which has the 
same UI as global search and so works well; the search parameter defaults to be contextual to 
location and membership. 

Results can also be federated from connected third-party tools such as SharePoint, 
OneDrive, Google Drive, Outlook, Gmail, and Atlassian apps. It is not obvious to users whether 
they can search across multiple apps at once, but it is possible by clicking reference tabs at 
the top of the page. This styling isn’t as attractive as the standard search results experience 
due to the limitation of the third-party’s APIs. 

Finding colleagues in the Workvivo platform is a straightforward experience. All profile fields 
are searchable, including name, location, department, and skills. Profile pages are attractive 
and laid out nicely on both desktop and mobile; however, the profile fields are standardised, 
and we would like admins to be able to add their own as well as define which are displayed. 
Org charts can be found via profiles and may come from integration with existing HR systems 
or configured manually, if manager information is provided. Nice touches to foster quick peer-
to-peer connection include the ability to endorse skills and values, and award badges from 
within colleague profiles (see Scenario 3).
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The administration area is straightforward to use and is where key tasks are completed.

The overall admin experience is straightforward. A wide array of role types exists at the system 
level, including top-level admins and granular roles for content administrators. Admin roles can 
also be auto-assigned based on Entra ID groups. Space-level admins will enjoy the autonomy to 
customise and manage their own areas and can determine what Space features to enable (such 
as news and Q&A), membership management, and set Space background and icon images. 

 Home page layouts are limited to two options – the default approach or the Spotlight 
format, which displays site content as tiles and isn’t configurable. The default home page 
focusses on the activity feed, with a handful of other widgets either side of it. Admins can 
choose the content of some widgets as well as adjust the order but overall will have less 
control than in other products we’ve reviewed. There is also limited configuration for the 
navigation, see Scenario 1 for details. Administrators who would like close control over the 
home page and navigation may find Workvivo restrictive.  

Auto-archiving is carried out by setting expiration dates for each content type, including 
apps and Spaces, as well as by date-based retention rules. Publishers receive notifications 
when content has expired; admins can also opt to manually archive content. Archiving in 
the site is considered a ‘soft delete’, allowing for retrieval. Orphaned Spaces and Pages are 
identified through a helpful report; however, we felt this was somewhat buried and admins 
must manually assign new owners per Page / Space. We think a centralised dashboard for 
content owners and admins would be helpful.  

Admins select which languages are used across the business and are therefore available 
for translation options. Publishers create the content in their native language, then select the 
languages it should be automatically translated into. Once translations are added, admins 
can always go back and add or remove translations, plus edit or replace translated content. 
We like that words or phrases can be protected from the auto-translation. Employees choose 
language preferences when setting up their profile as part of onboarding, or later via their 
profile settings and content displays appropriately for them. 
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Site analytics are presented cleanly and clearly through graphs, charts, and tables.  
All analytics reports may be exported for additional analysis and presentation.

In 2023 the vendor introduced ‘Advanced Analytics’, a module at additional cost but included in 
the pricing supplied for this report, which has improved the out of the box reporting significantly. 
Reports are provided through a series of dashboards covering content, site usage, activation, 
governance, and surveys, with additional reports under each category, all accessed through 
tabbed navigation. The presentation is a mixture of graphs, charts, and boxes pulling out key 
figures, and for each report a full data table is provided alongside summary information. All 
reports in analytics are exportable. Reports can be filtered by period, content type, audience and 
individual author or publishing team. There’s an emphasis on volume metrics but the ability to 
filter and alter the parameters of the reports is useful in understanding performance over time.  

Alongside the comprehensive content and usage data, several aspects catch the eye. 
We like the ‘Leadership’ tab in the usage section providing details of senior leadership 
engagement with the platform, such as CEO / CTO page impressions over time, or days 
active on the site. A word cloud on the hashtag report is a quirky touch too. Other things of 
note include a neat call to action within mandatory read reports, where users can be sent a 
notification from the report to remind them to view content. Department and team data can be 
hidden from usage reports – useful, for instance, for aligning with Workers Council policies.  

There remain areas for improvement, however. For example, there’s currently no reporting 
available for on-site search and we feel this would be of greater benefit than some of the 
more niche reporting such as parts of the hashtag dashboard, or some of the competition tab 
metrics. There’s also a catch-all ‘reports’ tab which holds additional content and user reports. 
In truth this feels something of a hangover from Workvivo’s previous approach to analytics and 
is perhaps a candidate for retirement.  

Overall, analytics in Workvivo have come on leaps and bounds; we look forward to 
seeing further refinement of what is now a comprehensive set of reports. Finally, it’s worth 
highlighting that the vendor will work with customers to identify any specific reporting 
requirements to develop custom dashboards. 
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The vendor has said that they aim for parity across the desktop and mobile experience and it is 
apparent that considerable effort has gone into the development and design. The Workvivo app 
is available from public app stores. It can then be accessed in a variety of ways, including QR 
codes on digital signage that will direct to the mobile app, as well as one-time use of personal 
QR codes, biometrics, and single sign-on. Multi-factor authentication is also available. 

The mobile interface is sleek and is consistent with the desktop, preserving the sensibility 
of a modern, user- and comms-driven experience. Mobile users will have an easy time 
navigating through the app. Navigation elements include icons at the top of the home page 
for personalised Spaces, while a second menu bar shows the global activity feed in tabs. 
Options to select personalised content such as bookmarks and recently updated content are 
available. User profile photos appear in the top left, where the mega menu is located, and the 
notifications centre is top right. A bottom menu bar contains links for home page, ‘Spotlight’ for 
site content, search, chat, and a + button for posting to the activity feed.  

 Whether scrolling through the activity feed or a Space, users will enjoy well-laid-out 
content tiles for posts and updates, with features to comment, like, and reshare. However, 
search in the mobile app is significantly less robust than desktop. Users can search by 
keyword or term and see a list of results with contextual snippets, but no filter or advanced 
search options are available. Colleagues are found via the people directory in the mega menu 
or through site search. Users can update their profiles in the mobile app and choose which 
profile fields they want to share or hide, for example opting to not include mobile number, 
which we think is helpful for frontline workers.  

Intranet and Employee Experience Platforms 698clearbox.co.uk

4

The pared down mobile app 
home page is attractively laid 
out with clear top and bottom 

navigation menus.

The compass icon in the bottom 
navigation takes users to the 

Spotlight page for news, events, 
podcasts, and Spaces.

Mobile app users can search 
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documents and people.

8. MOBILE & FRONTLINE SUPPORT
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No offline reading functionality is supported, but the vendor has accounted for instances 
where internet connectivity is low or not available by intentionally designing the mobile app to 
require low bandwidth. The flexibility in customisation of the mega menu for mobile users and 
by audience targeting is also a noteworthy opportunity for admins to tailor the mobile app for 
frontline staff.  

 Other opportunity areas for engaging mobile users include promoting corporate podcasts, 
which users can subscribe to and play without the app needing to be open. The ‘kudos’ feature 
covered in Scenario 3 also works well for frontline workers, as it’s easy to complete on mobile. 
Livestreams, with interactive chat and live user engagement, offers another approach for 
customers to share out information and engage frontline users by meeting them where they 
are. Employees are notified via a pop-up icon on their activity feed when a livestream starts, and 
mobile users can simply tap the icon to join while still being able to use the site. 
 

Through the mobile app users can 
see key information from a user’s 
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contact information.

Mobile users will see a livestream 
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can join by tapping the icon.

Documents are found in the 
mega menu which is accessed by 

XETTMRK XLI YWIV TVSǻPI TLSXS�



WORKVIVO

Intranet and Employee Experience Platforms 700clearbox.co.uk

WORKVIVO

Workvivo offers ‘chat’ functionality, which can be one-to-one or consist of group chats. Chat 
‘channels’ are named spaces, such as ‘Chicago team’, reinforcing team identity and autonomy 
by allowing users the ability to self-identify and name their chat channels (rather than more 
formalised Spaces). Chat channels provide frontline workers with an alternative to Slack or MS 
Teams and has the potential to eliminate the need for tools like WhatsApp, which is a chronic 
issue for organisations with large numbers of frontline or cross-country teams. The out-of-the-
box chat could be an effective solution for frontline workers; however, this feature is still a bit 
limited in terms of functionality. For example, it is not possible to reshare a post or news article 
in a chat. Note that Chat is an optional module at additional cost, although has been included in 
the supplied pricing. 

Overall, frontline workers will be well supported with the number and type of well-thought 
features Workvivo has incorporated into the mobile app experience.  

A list of all their chats will  
display for users from the  

main chat screen.

Users can re-use an existing 
channel rather than creating a new 

one with the same members.

Users can create channel  
names to self-identify by  

team or group.
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Communication, community, and social features are strong, however customers with other 
traditional intranet business needs may find Workvivo somewhat limited. Those who desire a more 
traditional page-focused intranet solution may feel constrained in what they can achieve, because 
Workvivo does not offer many options for the more typical landing page and sub-page site 
structure. Spaces, Workvivo’s concept of micro-sites, is their solution, but customers could find 
this approach too cumbersome to build around despite being able to turn off social features. 

The limitations in customisation of site navigation menus and deep linking of pages may also be 
a constraint for customers who are looking to build out comprehensive reference areas of the site, 
such as wikis. This gap in site navigation and page linking is an understandable trade-off given 
the product’s primary focus is on community features and user social activity to drive employee 
engagement.  

The number of third-party tools and systems Workvivo can connect to is impressive. Integration 
options include the M365 suite and Google Workspace. However, some customers may question 
the apparent trade-off of the amount of integrations available compared to how robust these 
integrations are. Additionally, potential customers with very specific integrations needs may not 
be willing to take on the amount of setup needed to carry out integrations that are achieved via 
webhook, RSS, and API. Where the integrations options may be limiting to admins, from a user-
perspective, the integrations will be perfectly adequate. 

Workvivo is on the higher end of pricing, although it is modular and so there will be savings to 
be had where businesses don’t need all the features that are on offer. Larger organisations may 
find sophisticated integration, customisation and branding needs aren’t met. However, Workvivo 
makes an excellent communication and engagement tool that will do an excellent job of reaching 
the frontline in any sized business.  

Why choose this product
Workvivo combines an intuitive user experience with an impressive amount of community and 
social features that are sure to boost employee engagement and participation. Coupled with 
the impressive translation capabilities, Workvivo’s feature-rich internal communications options 
will be a benefit for comms teams and content publishers in disseminating dynamic looking 
content to a wide range of users. The desktop and mobile apps are equally well-designed and 
are sure to meet the needs of diverse sets of workforces and audiences. Medium and large 
sized businesses seeking a product that delivers a community-driven experience will find 
Workvivo to be a very capable tool. 
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Vendor roadmap 

Roadmap image provided by Workvivo (a Zoom company).
Please note this refers to Q4 2023 and H1 2024.
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Typical deployment: The product in a nutshell

Attollo intranet’s user-
friendly interface will appeal 
to companies committed 
to SharePoint who want to 
improve the user experience 
for both employees and 
administrators. 
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Attollo Intranet (Attollo from here) is a SharePoint 
intranet in-a-box product from a UK-based vendor. 
Attollo provides a more user-friendly experience and 
greater versatility in site creation than comes natively 
with SharePoint. It combines M365 functionality with 
additional features, multiple templates and can be 
fully branded, including individual styling of web 
parts. Developed to align to Microsoft’s roadmap, 
changes and updates to SharePoint are immediately 
integrated into Attollo. There is no native app, but the 
site is responsive and can be accessed in Teams via 
Viva Connections. 

On deployment customers receive an intranet 
shell using a whole-site template, which is then 
tailored to requirements, and predefined templates 
mean site collections can be spun up quickly. As an 
example, the landing page template, designed for 
departmental sites, has quick links, featured news, 
events, popular documents and highlight areas. 
Publishers can create sub-pages, with full control 
over page layout and theme. Other templates include 
employee onboarding, which can be personalised, 
a ‘location’ template, an events centre, a training 
section, and employee benefits pages. Administrators 
have plenty of flexibility for adapting templates, 
however some companies might find the predefined 
format too prescriptive. 

The home page includes personalised elements 
such as a ‘Me bar’, providing employees access 
to their Delve profile, email, tasks, calendar, and 
meetings. There are areas for news and promoted 
content, and a quick links panel - we liked the clear 
layout and bold call to action buttons here. There 
are multiple options for featuring content and the 
page is easily laid out using drag and drop web 
parts – there are over fifty available – which is an 
improvement on SharePoint. However, Attollo uses 
SharePoint’s standard approaches to navigation, 
which can be a challenge.

Attollo’s ‘news centre’ reflects that customers may 
want to create, manage and view news from a single 
location, rather than over multiple sites in SharePoint. 

There is a ChatGPT content creation feature to 
assist publishers in compiling text, functionally this 
is simpler than we’ve seen in other products but is a 
good start. We liked the tile-led approach to the news 
centre, and there’s a full archive with good search 
and filter functions. Content tagging drives much of 
what is presented throughout Attollo. For example, 
articles can be targeted through a ‘your news’ web 
part, showing tags someone has followed; however, 
this does depend on employees actively subscribing 
to content.  

Attollo uses standard SharePoint search, but with 
a few additions. There’s a dedicated people search, 
where Delve profile information is presented using 
Attollo’s more attractive layout. The ‘application centre’ 
provides both a search option and an alphabetical 
list for finding apps. The ‘document centre’, which is 
for managing documents held in the intranet, has a 
local search and works well. A page is created here 
for each document, containing the file plus metadata 
such as author and review date, along with a preview 
window. Document review workflows can be 
implemented and there’s a mandatory read capability. 

Other features we like include a ‘Communities’ 
section, which integrates Viva Engage conversations  
alongside community-focussed information, helping 
keep users in the intranet context. We liked that MS 
Clarity is fully integrated as standard for analytics. 
There is also a support centre that can integrate with 
third-party tools via API, for instance allowing users to 
log a support ticket directly into ServiceNow.  

 Attollo’s strength is in providing a fully branded 
and user-friendly way to capitalise on an existing 
SharePoint installation, offering well-designed 
templates and a usable interface that remove some of 
the common frustrations experienced with SharePoint. 
It will appeal to companies who are committed 
to SharePoint but who want to provide a better 
experience for both employees and administrators. 
We think medium to large businesses are likely to 
derive most benefit from Atollo, particularly given its 
low price point.   

CLEARBOX VIEW
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Engineering and 
manufacturing

Law, law enforcement 
and security

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

HealthcareEnergy and utilities

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. One-off payment. 
Subscription – price based on 
unlimited users 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations 

Professional services cover bespoke 
development, but everything 
is included in the Discovery & 
Deployment cost / phase.These prices are indicative, offering a comparison of 

the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type

Ready-to-run,  
installed in days

Branding opportunities

All branding,  
complex options

Environment and 
agriculture
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COMPANY AND PRODUCT

Company details

Company
The Attollo Group

ISO ����� certified
No

Data residency
N/A

Company founded
2017

Product launched
2022 

Typical client size c
60 - 15,000 employees 

Largest deployment so far c
15,000 employees

Customers c
Clients include: Keysight Techologies, LaSalle, 
Loxam, YMCA Canada, Malta Financial Services 

Authority, Bridewell, Freshfields Bruckhaus 
Deringer, Inigo Insurance, NHS, RETAL.

Partner locations
UK, USA, Australia, Central Europe

Company locations
Telford, Shropshire, UK (HQ), USA
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Accessibility   
WCAG 2.1 compliant 

Name of product 
Attollo Intranet 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other

App deployment
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Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*Out of the box Microsoft Language options.

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other *

Content multi-language 

*Language Pack for SharePoint
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Reverse-out options
The client can cancel anytime and their data will stay within their M365 tenant. The vendor does not 
take data from the client tenant. All page content will stay within the client tenant. 

Product update process
All core updates are deployed as and when needed. New functionality is first presented to the client, 
demo’d etc and then can be deployed automatically or decided by the client. Customers can choose 
the delivery method. 

User communitycc
None 

Product updatesc
Weekly 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
1.  Discovery - Understanding client requirements and challenges. The customer’s site architecture, 

structure, page layouts, branding requirements, content types etc. requirements are captured. 

2.  Deployment - The Attollo solution is deployed into the customer’s environment and configured 
accordingly (site templates, names of sites/centres etc.) 

3.  Training & Content Creation – The Attollo Group work closely with content editors and look at the 
customer’s content advising them on best practice. They train and support content editors during the 
content creation phase. 

Current versionc
v2 
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The Attollo Group says: “Built on SharePoint for Microsoft 365, Attollo 
Intranet enables you to organise, inform and communicate with all your 
employees.     

•  Attollo are experts when it comes to creating intranet solutions, 
bespoke development and understanding the Microsoft 365 platform.     

•  We have a proven track record of creating, developing, and launching 
intranet solutions in a wide range of industries all over the world.     

•  Within Attollo we have over 50+ man years of experience in building 
intranet solutions. Across several different people there are specialisms 
which no single person is going to have. These specialisms are 
available to you if / when you need them.     

•  Attollo instantly gives you 10 years+ of intranet solution development 
out of the box within one week.     

•  We are here to support you with any issues, questions or query. Our 
partnership relationship is very important as we both go on this journey.     

•  Attollo gives you 10+ years of web part, template, site features and 
functionality development instantly.     

•  Our platform is always maintained and up to date to ensure you have 
the very latest technology available.     

•  As we learn more about your business, we continuously look to take 
advantage of our platform, as well as the 365 platform to deliver 
tangible benefits, productivity increases and efficiency savings. 

•  Creating partnerships with our clients is essential, we want to be an 
extension of your team providing expertise, guidance when needed.” 

Voice of the vendor

Back to index



1,000 - 100,000 employees

Company locations:

Typical deployment: The product in a nutshell

The range of products from 
Silicon Reef will help intranet 
managers design attractive 
sites with useful tools, plus 
help communicators effectively 
run campaigns. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://siliconreef.co.uk/products/


Intranet and Employee Experience Platforms 717Intranet and Employee Experience Platforms 717clearbox.co.uk

The Silicon Reef suite is comprised of three 
products that are designed to complement 
Microsoft’s offerings, without masking standard 
SharePoint functionality. They all work together 
and there is no co-dependency, so customers 
can choose the combination they wish to use. 
Each is offered at a good price, and we can 
see how each can make a real difference to 
SharePoint-based intranets. 

Beacon provides more flexible branding and 
design options than those offered by Microsoft. 
As an example, organisations can use custom 
fonts and any colours for primary, secondary 
etc. choices. We particularly like the automatic 
accessibility checks that show where colour 
contrasts might not be high enough. Technical 
admins also have easier access to fine tune 
branding, such as to round web part corners. 

Beacon also introduces a range of attractive 
web parts with configuration options that 
give admins flexibility over the content and 
design of each. For example, an admin could 
add an ‘accordion’ web part, with a series of 
clickable images that display simple text and 
automatically uses the global brand settings. 
Some web parts are added by Beacon while 
others are from the standard SharePoint range, 
but with more configuration options. There is 
also an optional private ChatGPT integration (via 
Azure) that checks aspects such as whether the 
tone matches global settings, and generates 
a page description for publishers to edit. We 
like this approach, as it assists with the writing 
process rather than replacing it. 

Ripple, the second product, works 
well alongside Beacon but is focused on 
supporting internal communication campaigns. 
Communicators set up a campaign, for example 
‘company values launch’, with associated dates, 
AI settings (where Beacon is in place) for tone 
and style, and any associated landing page that 
will collate associated content. We particularly 

like the option to apply strategic goals, which are 
linked to Viva Goals where in use.  

Campaign articles are created using standard 
SharePoint functionality (plus Beacon), although 
‘boosting’ positions them in dedicated Ripple 
web parts that promote campaigns. We like 
the tags that show people which campaign an 
article belongs to. Optionally, Ripple can replace 
standard SharePoint comments: using Teams 
in the background, a new channel is created for 
every campaign article and each comment is a 
new post. Employees are taken to the channel 
if they want to read more comments than 
displayed on a page, which might be jarring. 
However, we like that this integration brings 
through Teams reactions for the page, extending 
what’s on offer in SharePoint.  

There is a helpful calendar showing all 
campaign articles, plus a kanban board to help 
manage the status of each article. A feature called 
‘Scoop’ lets communicators easily add other 
content from the intranet or on another website. 
Campaign analytics are fairly basic, but sentiment 
data is helpful and there is more to come on 
the roadmap. Also on the roadmap is a method 
to share campaign content into other Microsoft 
channels. We think this will be a helpful addition, 
as campaigns are rarely just intranet-based. It 
would be helpful for communicators to be able to 
manually add other campaign-related activities 
into Ripple, so that everything is kept together.  

The final product is MyTools and hasn’t been 
included in the pricing provided. MyTools allows 
people to filter, favourite, add, and reorder tool 
links that are displayed in the SharePoint app 
bar, in web parts, Viva Connections and MS 
Teams. Tools have categories and location tags, 
making it easier for employees to work out 
which they need. This improves on the standard 
SharePoint approach, but we’d like to see some 
initial audience targeting of tools applied to 
make it even more compelling.

CLEARBOX VIEW
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There is an excellent range of options in Beacon to design each home page web part,  
meaning a SharePoint intranet can look attractive and on brand for any organisation.

Each Ripple campaign has a variety of carefully considered settings, including AI choices  
that overwrite those set in Beacon, meaning a campaign can have its own voice. 
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Each Ripple campaign includes a Kanban board, which is helpful to see the progress of content.
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Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Engineering and 
manufacturing

Media and internet
Property and 
construction

Retail
Public services, 

government and 
administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes, 
Government / public sector, multi-year 
commitments 

Training for administrators is a standard 
part of Onboarding.  Maintenance, 
support, updates and upgrades 
of Code are included within the 
Subscription fees. Customer success 
services are included as part of Silicon 
Reef’s ongoing Account management 
for clients too. The Beacon and Ripple 
products are included in this pricing. 

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type Branding opportunities

Good branding, 
complex options

Ready-to-run,  
installed in days
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COMPANY AND PRODUCT

Company details

Company
Silicon Reef 

ISO ����� certified
No

Data residency
N/A

Company founded
2016 

Product launched
2021 

Typical client size c
1,000 - 100,000 employees 

Largest deployment so far c
90,000 employees across  

56 sites in 15 countries 

Customers c
Clients include: TP ICAP, MetOffice (Award 

Winning Intranet), Sega, Willmott Dixon,  
Anglo American, Bauer Media Group 

Partner locations
UK 

Company locations
London, UK (HQ) 
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Accessibility   
WCAG 2.1 compliant 

Name of product 
Two products: Beacon and Ripple 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

* No native mobile app, but the Teams & Viva Connections app can be used instead 
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Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other*

Document library sources integrated

* Silicon Reef can use any integrations that exist within the customer’s M365 tenant. 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other* 

Content multi-language 

* Use of the SharePoint translations pages with the Ripple AI helper to provide natural language translations.

* Browser translations handle most (if not all) areas of the tools for admins in their chosen browser language.
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Reverse-out options
All data is held in the client environment. If the contract ends users will have a transition period to move 
the data into a new system before access to the web parts is removed. 

Product update process
Customers are invited to update and may then schedule the update when they are ready. It is always 
advised that the update is taken.  Silicon Reef’s Support and Product teams and Customer Success or 
Account Managers will work with customers to make sure they are happy, ready, and supported during 
and after the update. 

User communitycc
Currently Silicon Reef’s customers are the community that inform their roadmap but they do not have 
an official user community. They are considering setting one up as they serve nearly 1,000,000 end 
users across all their services.   

Product updatesc
The product is scheduled for quarterly minor releases and no more than one annual major release. 

Email support Phone support Chat support Online portal 24/7 support Office hours 
only

Technical support

Set-up and support

Set-up process for new clientsc
The deployment and configuration are done through a largely automated process into the client’s 
tenant. Setup of initial pages and layout designs to support the onboarding to the new intranet can be 
provided as a separate consulting engagement if needed, including comms support for launch. 

Current versionc
v3.1 
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Silicon Reef says: “Silicon Reef want to help all organisations to Work Happy 
and get past poor experiences with SharePoint Online. Do you or your 
employees ever find yourself saying ‘I wish it didn’t look that bad’ or ‘ Why 
can’t I find this data easily?’, ‘Is my organisation listening to me?’           

Our wealth of experience of delivering complex SharePoint Portals, 
Comms and bi-directional and engaging Employee Experience enables us 
to distil knowledge into our products – answering, what we think are, the 
obvious easy answers for all customers. Further, we can break down our 
products to answer specific use cases and therefore enable customers to 
get the best value and the easiest route to success on top of SharePoint 
Online.      

Beacon is a series of web parts for SharePoint modern which make 
the page aesthetically pleasing and present information in a way that 
employees are used to experiencing on consumer websites. Designed for 
user experience and aligned with accessibility standards, Beacon highlights 
and guides you to the important and interesting content.      

Ripple supports internal comms teams to plan, create and track 
employee comms and key strategic update news. With drag and drop 
planning capabilities, rich content editing web parts from Beacon and 
custom branding, Ripple builds pages which look and feel like your 
company and help you deliver exceptional campaigns. Scoop – our latest 
product will be part of Ripple enabling users to share news from across 
SharePoint into the Ripple news header and Ripple news web parts.      

MyTools – Quick access, personalised app launcher to all your company 
apps providing productivity enhancement.” 

Voice of the vendor

Back to index



200+ employees

Company locations:

Typical deployment: The product in a nutshell

ContactMonkey is a 
compelling option for 
any organisation looking 
to improve email and 
SMS communications. 

Last updated: January 2024

REQUIRES  
SHAREPOINT

OPTIONALLY WORKS  
WITH SHAREPOINT

FRONTLINE  
FOCUS 

FULLY  
STANDALONE

https://www.contactmonkey.com/
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ContactMonkey is an email platform from 
Canadian vendor ContactMonkey, who also have 
offices in the UK and Australia. ContactMonkey is 
designed to help internal communicators reach 
employees via email effectively. A simple SMS 
tool for urgent comms is included in the pricing 
provided. We can see the benefit of SMS for 
organisations with a frontline workforce, but this 
review focuses on the email software. 

During the initial set up, the vendor configures 
client branding for use across all emails. This is 
fine-grained, allowing heading sizes to be defined 
for example, and results in attractive on-brand 
emails. We like that the vendor will also configure 
initial templates, for example a ‘monthly health and 
safety update’, although admins may edit or add 
more in future. Helpfully, template elements can 
be locked down if wanted. 

Communicators with appropriate permissions 
create emails, choosing a relevant name and 
associated tags that group similar emails together. 
They then choose an appropriate template, or start 
from scratch, clicking on embedded ‘widgets’ to 
insert content; or they can easily drag and drop 
new rows and widgets into the email. Widgets 
include content such as ‘GIFs’ and ‘surveys’. It’s 
possible to personalise the subject line and 
content, for example starting the email with “Hi 
ËFirstNameÌ”. Up to five communicators can work 
on a single email at the same time and we like that 
they can leave comments, including @mentions, to 
help the editorial process. There is a new AI writing 
assistant, but we didn’t see this in action. 

Images are added from an inbuilt file manager 
and there is a helpful integration with Creative 
Commons for free stock imagery, embedded 
images benefit from great inbuilt image 
manipulation tools like cropping. We like that 
embedded links to video, such as in YouTube 
or Vimeo, automatically generate appropriate 
thumbnails. Links to other content can be 
embedded, such as buttons to intranet news 
stories. An integration that allows MS Teams 

content to be easily brought into ContactMonkey 
is now available, but we haven’t seen it, and a 
SharePoint integration will follow in Q1. 

Survey widgets include scales and ratings, and 
these work well, with more on the roadmap. The 
results of survey widgets are presented as average 
scores or employee Net Promoter Scores (eNPS) 
for ease of analysis. Communicators can create an 
aggregation of results over time to easily see an 
improvement in the eNPS, although the styling of 
custom reports is simple. We like that recipients 
can add comments that are captured in analytics, 
though. For events, communicators create a 
simple ‘landing page’ within ContactMonkey that 
has basic styling but includes useful controls, 
such as limiting attendance numbers. In the email 
builder, publishers add ‘event’ widgets and select 
the associated landing page to be embedded; 
alternatively, events held within Outlook or similar 
tools can also be embedded. 

Where an organisation is using Google 
Workspace, the email is sent from within 
ContactMonkey. Those using Outlook will have to 
open a new email and the ContactMonkey plugin, 
before embedding the email, which is less smooth 
but still works well. Recipients are held as audience 
groups inside ContactMonkey, but this is fed from 
an HRIS or Entra ID. 

Analytics are strong, providing a good range 
of data about all emails, then each email has its 
own detailed results; a heat map showing widget 
performance is particularly helpful. We like that 
publishers can compare fields across multiple 
emails, for example the open rate for all ‘monthly 
emails from the CEO’, and think a way for people to 
set and track goals would be a helpful addition. 

Overall, ContactMonkey is an excellent 
newsletter and SMS building tool that admins will 
enjoy using and employees will appreciate for the 
sophisticated emails that they receive. It comes at 
an attractive price too, making ContactMonkey a 
compelling choice for any organisation looking to 
improve email communications. 

CLEARBOX VIEW
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Science and 
pharmaceuticals
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Information 
 technology

Teaching and 
education

Base systems

Fully  
standalone

Other*Requires  
SharePoint

Optionally works  
with SharePoint

You may also be interested in…

Sectors 

HealthcareEnergy and utilities

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based 
on number of users. Based on 
number of licenses needed for 
sending plus number of recipients 
you’re sending to. Onboarding fee 
in year one. 

COSTS TYPICALLY

Weighted towards the start (during 
the ‘project phase’), then much 
lower for the remaining term. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
multi-year commitments 

Every ContactMonkey customer is 
assigned a Customer Success Manager, 
dedicated to helping deliver successful 
internal communications programs. This 
includes monthly check-ins and quarterly 
reviews to help customers understand 
what’s working and how to improve. 

These prices are indicative, offering a comparison 
of the products featured in this report. Please 
contact the vendor for a bespoke quote. 

Product type Branding opportunities

Good branding, 
complex options

Ready-to-run,  
installed in hours

*Works with Gmail and Outlook
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COMPANY AND PRODUCT

Company details

Company
ContactMonkey

ISO ����� certified
ContactMonkey are SOC 2 

Type 2 certified. 

Data residency
United States, EU (Ireland), 

Canada and Australia.   

Company founded
2012

Product launched
2018

Typical client size c
Any company with over  

200 employees 

Largest deployment so far c
Global IT Consulting and Services firm with 1,083 
active global sending users. They have unlimited 

licenses included with their contract and are 
sending to over 50,000 employees 

Customers c
Please see their website for details. 

Partner locations
None

Company locations
Toronto, Canada (HQ), UK, Australia  

https://www.contactmonkey.com/customers
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Accessibility   
Background colours can be set by the individual user, contrast can be set by the individual user, 
individual users can change the font size of what they’re seeing, Alt text is in use for images, keyboards 
can be used for navigation and motion animation triggered by interaction can be disabled. 

Name of product 
ContactMonkey  

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

*There is no mobile app for ContactMonkey 
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Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*Only English is currently supported 
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Reverse-out options
Customer data is deleted within 60 days after contract end as per our data policy. 

Product update process
Depending on the scope of the release, releases may or may not be feature flagged for a gradual roll 
out. Customers cannot influence timing or opt out. 

User communitycc
No not specifically for users, but every year ContactMonkey hosts a virtual conference where thought 
leaders within the internal communications industry come together to discuss and share the latest 
industry trends.  

Product updatesc
Production deployments occur at least weekly. 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
Typically can be deployed within 30 minutes. 

Current versionc
O365 3.5.0.7 7/11/2023 Gmail uses our Backend, no public version number COM add-in 1.7.41 2/21/2023 

https://www.contactmonkey.com/commconnect-2023
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ContactMonkey says: “ContactMonkey is your comprehensive solution for 
transforming internal communications within your organization. In a dynamic 
and ever-evolving work landscape, our powerful software is designed to 
address the challenges faced by internal communicators and unite your 
entire workforce.     

Our platform seamlessly integrates with your preferred email client, 
including Outlook and Gmail, as well as SMS and HRIS systems. This 
versatility empowers you to reach every corner of your organization, 
ensuring that essential company announcements, life-saving alerts, and 
critical updates are delivered promptly to all employees. Whether your team 
members are working remotely, adopting a hybrid approach, or occupying 
desk-less roles, ContactMonkey provides a unified communication solution.     

But it doesn’t end there. ContactMonkey allows you to discover valuable 
engagement metrics across all your messaging channels. You can build 
segmented employee lists, collect real-time feedback, and leverage robust 
email analytics, including open rates, click-through rates, read rates, and 
eNPS. These insights empower you to understand what truly resonates with 
your employees, enabling you to refine your communication strategies for 
optimal engagement.     

In a world where effective internal communications are key to success, 
ContactMonkey empowers your internal communications team to elevate 
employee engagement, streamline communications, and drive productivity. 
Transform the way you connect with your workforce.”   

Voice of the vendor

Back to index



2,500 employees

Company locations:

Typical deployment: The product in a nutshell

Engage is a fully featured 
product with strong 
engagement and practical 
features, which is tailored to 
people based on their stage 
of the employee life cycle. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

OPTIONALLY WORKS  
WITH SHAREPOINT

FRONTLINE  
FOCUS 

https://www.engagesolutionsgroup.com/employee
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Engage, from UK-based Engage Solutions 
Group (ESG), launched in 2019 and we 
are impressed by the range and depth of 
features on offer in a comparatively young 
product. Engage is unusual as it focuses 
on the employee life cycle as a means to 
influence what is presented to individuals, 
so employees in a ‘development’ phase will 
have a different experience from alumni. The 
desktop environment is simple but the mobile 
experience is particularly strong and is the 
focus of this review.

Desktop and mobile interfaces are clean and 
contemporary, offering a host of branding options 
that will suit any organisation’s needs. This not 
only includes the capacity to support multi-brand 
approaches, but the stage in the employee 
life cycle may also dictate the branding and 
design. White labelling of the app is at additional 
cost, however. Navigation is icon-based, with a 
consistent set of graphics used for the mobile app 
and desktop. The ‘home’ icon opens a menu of 
buttons to subsequent features, such as ‘kudos’, 
or content spaces, such as ‘HR’. The navigation 
icons and home menu are configurable for the 
organisation and tailored to the employee. This 
is a simple navigation approach, which is not as 
sophisticated as a mega menu but works well. 

A ’Feed’ menu aggregates all platform activity, 
including employee generated content, in a 
familiar social media-style timeline. The algorithm 
automatically promotes company news and 
admins can pin messages for increased visibility. 
News and reference content uses ‘Pages’, which 
are created via a separate publishing environment. 
Content publishing tools are simple yet flexible 
and produce attractive pages for mobile and 
desktop. Audience targeting comes from tools 
like Entra ID, or ‘smart groups’ that are based 
on people ‘attributes’, such as those who have 
completed training modules or are in certain cycle 
stages. There are expiry dates for deactivating 

old content, but the admin screens are fiddly 
compared with other products we’ve seen. 

There is a range of native tools and features 
that address common businesses challenges. 
One example is a configurable ‘kudos’ tool that 
uses AI to display relevant awards in a feed and 
includes nice animations on associated kudos 
badges. Bite-sized training presents modules 
appropriate to the person’s role and position in the 
life cycle, completing ‘about the business’ training 
as a new starter for example. We particularly like 
the option to add augmented reality into a page, 
which is triggered when someone scans a QR 
code. This could present a message from the CEO 
or render a 3D view of a new product. 

Analytics is better than others we’ve seen, but 
more could be done to improve presentation 
and depth of data. The people search works 
well with good profile pages, but the platform 
search has room for improvement, particularly 
on mobile. There is an effective federated search 
option, however, which extends the integration 
options on offer. Where appropriate, Engage can 
act as a single sign-on provider for third-party 
business systems. There are native employee 
services, such as holiday booking, with a feed into 
a third-party system, or as a two-way integration. 
As another example, an integration between 
Hubspot and Chat brings sales leads into Engage. 
Engage can present payslips to employees and 
provide deep links to tools including external file 
managers such as SharePoint. 

This review only scratches the surface of the 
features on offer in Engage, which has proved 
to be more fully featured than we expected. 
The price is quite attractive for larger businesses 
already and as the product is modular, all 
business sizes may find there are savings to 
be had. We feel any organisations looking to 
provide functional tools and tackle employee 
engagement challenges, particularly via mobile, 
will find Engage worth a closer look. 

CLEARBOX VIEW
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The ‘Feed’ on desktop shows all posts as well as widgets of other useful content.

Engage works very well on mobile, providing great social tools,  
as well as more unusual features like augmented reality. 
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The desktop CMS is simple, yet creates attractive news and reference pages  
that display well in a small screen environment.

Bite-sized training, employee recognition, and easy access to payslips are all services Engage provides.
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You may also be interested in…

Sectors 

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user 
per month, Subscription – 
price band based on number 
of users. One-off payment. 

COSTS TYPICALLY

Fairly evenly spread across 
three years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, schools 
and educational institutes, Government / 
public sector, healthcare, frontline users, 
multi-year commitments 

Regular software updates, customer support 
(24/7 access via phone, email, and chat), basic 
training, quarterly reviews (to assess how 
well the platform is meeting your needs and 
suggest strategies for maximising its utility).     

These prices are indicative, offering a comparison 
of the products featured in this report. Please 
contact the vendor for a bespoke quote. 

Product type Branding opportunities

All branding,  
complex options

Ready-to-run,  
installed in hours

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

Retail
Engineering and 
manufacturing

Accountancy, 
banking and finance

Facilities service 
management 

Leisure, sport 
and tourism
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COMPANY AND PRODUCT

Company details

Company
Engage Solutions Group

ISO ����� certified
Yes 

Data residency
UK, USA, Australia

Company founded
2017

Product launched
2019

Typical client size c
200 - 10,000 employees 

Largest deployment so far c
141,500 employees Global  

(majority in the UK and USA)

Customers c
Clients include: Ford - Parts Plus,  

Ford – Trustford, B&M, Coop, Onward Homes, 
Kingspan, Greater Daytona RTA,  

Liverpool FC, Soreen

Partner locations
USA, Portugal, Spain, France, Italy, UK,  

Germany, Australia, New Zealand

Company locations
Manchester, UK (HQ) 
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Accessibility   
WCAG 2.1 compliant 

Name of product 
Engage

In transit only In transit and at rest At rest only

Client data encrypted

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

Google Play 
store Apple store MDM MAM Other

App deployment

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*SAML2 IDP
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Pre-configured Editable
Right to left script 

supported 
Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
All the client data belongs to them and can be easily exported in a standardised format within a 
stipulated timeframe. This ensures they retain full control and ownership of their information. Post-
contract, all client data is securely deleted from the vendor’s servers in compliance with data protection 
regulations, unless otherwise specified in our agreement.  

Product update process
Customer regions are updated sequentially. There is no opt out. 

User communitycc
Engage Solutions have an active user community that extends both online and offline. They 
maintain a version of Engage where users can ask questions, share tips, and provide feedback 
directly to the product development team. They also offer specialised webinars, training sessions, 
and an extensive knowledge base to support their community. The user community plays a vital 
role in their ongoing development, helping them to refine and enhance their offerings based on 
real-world feedback and needs. 

Product updatesc
Every 6 weeks 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
Engage Solutions offer a plug-and-play solution that clients can get started with immediately. From 
there, their team is available at every step to assist with any custom configurations and integrations 
customers may need. A fully tailored solution can be up and running in 2-6 weeks. 

Current versionc
2023.3 
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Engage Solutions Group says: “Engage is designed to be more than just 
an employee engagement platform; it is an all-encompassing ecosystem 
that facilitates better communication, collaboration, and professional 
growth within an organisation. In the age of remote working and digital 
transformation, we understand that human connection and engagement 
are more important than ever. That’s why our platform is tailored to foster 
a work environment where every voice is heard, every contribution is 
acknowledged, and every employee feels a sense of belonging.  

We excel at offering an adaptable and comprehensive tool that supports 
employees throughout their entire lifecycle within the company—from 
attraction and recruitment to onboarding, development, and even exit. Our 
platform is particularly adept at breaking down communication barriers 
that often exist in organisations—be they departmental silos or the divide 
between desk-based and non-desk employees. With features like real-time 
messaging, social intranet, and segmented content delivery, we ensure that 
every individual receives targeted, meaningful, and timely communication.      

One of the key business problems that Engage addresses is the 
fragmentation and inefficiency that often accompany conventional 
communication methods like emails and disparate intranet systems. By 
offering a single platform that can be customised to fit the unique needs of 
different departments and roles, we eliminate the clutter and confusion that 
come with using multiple platforms for internal communication. Moreover, 
our features like recognition awards, pulse surveys, and learning modules 
help organisations not only retain talent but also continuously develop and 
nurture it.  

Additionally, we acknowledge that the modern workforce is increasingly 
diverse, mobile, and global. That’s why our platform supports multilingual 
environments and integrates smoothly with existing systems through Single 
Sign-On and APIs. This ease of integration makes us an excellent fit for 
companies looking for a quick and effective digital adoption strategy.  

In summary, Engage aims to empower organisations to build a more 
connected, transparent, and engaged workplace. We aspire to be not just 
a tool but a partner in your business success, supporting you in creating a 
culture where employees don’t just work, but thrive.” 

Voice of the vendor

Back to index



100 – 10,000 employees

Company locations:

Typical deployment: The product in a nutshell

Engage (from Sorce) is a 
customisable and user-friendly 
intranet solution that will 
appeal to businesses seeking 
a clean interface, employee 
collaboration, and an 
adaptable mobile experience. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

http://www.sorceintranet.co.uk
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Engage is a classic intranet platform from UK-
based Sorce, who are an experienced intranet 
software supplier having been a presence in 
the industry since 2001. Engage is simple, with 
many features that admins can tailor for their 
organisation and across device types. Design 
options are limited when compared to other 
products, however, and may not suit those with 
more sophisticated needs.   

The configurable navigation is easy to use across 
desktop and mobile. The top-menu is a basic 
drop-down that is intended for navigating intranet 
content. The secondary navigation, which runs along 
the left of the screen, helpfully gives quick access 
to practical activities, including tools like people 
directory and documents. The top ribbon adapts 
based on permissions and contains notifications. 
Users can adjust their notification preferences, 
choosing to have them pop up in the intranet, be 
delivered through email or disable them completely 
(unless mandatory).  

Home and content ‘Pages’ are intranet spaces 
for different purposes. For example, Pages can 
encourage employee engagement, or as a place 
for teams to collaborate, and are tailorable for 
different audiences. Page templates are provided, 
which administrators can select and adjust to 
suit their needs, and contain widgets that are 
simple to embed and easy for people to engage 
with. Example Page widgets include forms, 
articles, videos, and integrations with SharePoint 
libraries (but note not Google). We particularly like 
Engage’s recognition widget, which allows people 
to share a ‘shoutout’ to a team, group, or person 
which others in the organisation can also engage 
with. A ‘microblogging’ widget, in the form of an 
activity feed, allows employees to reach out to 
others in the organisation with ideas, questions, 
and for support. People can engage with 
microblogs, recognition posts, articles and other 
content through likes and commenting. 

The ‘article’ widget is where news is shared. We 

like that publishers have the option to add articles 
directly from the widget or via the back-end CMS. 
The content creation process is basic but intuitive, 
using a rich text editor that allows for embedded 
media. Advanced settings include @mentioning, 
categorisation, tagging, scheduling, and pinning in 
the widget. If not adjusted, content will automatically 
expire after three months, but administrators can 
retrieve it. There is a good editorial workflow and 
news can be shared to Microsoft Teams channels.  

The search experience is simple, for example 
content is categorised by type without further 
refiners, yet there are some interesting features. 
For example, utilising AI, the search will remove 
extraneous words or adjust spelling mistakes to 
present relevant results and snippets of content 
will be displayed to potentially answer questions 
quickly. We like that admins can configure the order 
of returned categories, depending on business 
needs, however admins have no influence on 
the results that are returned. For people-related 
searches, the dedicated people directory is the 
optimal tool, providing the ability to search using 
any profile field, such as skills, expertise, and tags. 

Engage is easy to administer, but admins may find 
the experience less sophisticated than similar digital 
workplace tools. The overall styling, for example, 
isn’t as contemporary as many other products we’ve 
seen. Similarly, there is a decent range of analytics, 
we like the engagement score that’s generated 
for content for example, but the depth of data 
and styling of presentation could be improved. 
Additionally, there are few integrations out of the 
box (only SharePoint mentioned above), although 
Sorce say they can develop more on request. 

Overall, Engage offers a configurable intranet 
solution for organisations that want to keep things 
simple, yet also want a degree of flexibility over 
what’s on offer. Note that the company only has a 
presence in the UK, but it comes at an attractive 
price, particularly for larger organisations, which 
makes Engage worth exploring.

CLEARBOX VIEW
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It’s easy for admins to create spaces to enhance employee inclusion, collaboration, and wellbeing.



ENGAGE

Intranet and Employee Experience Platforms 754clearbox.co.uk

TIEQW GER YWI TEKIW WTIGMǻG XS XLIQ XS GSPPEFSVEXI ERH GSRRIGX�c

IXƶW IEW] XS MRXIVEGX ERH ǻRH TISTPI EGVSWW XLI SVKERMWEXMSR XLVSYKL RSXMǻGEXMSRW ERH XLI TISTPI HMVIGXSV]�



ENGAGE

Intranet and Employee Experience Platforms 755clearbox.co.uk

Publishers can create articles inside a widget, without having to leave a Page.
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Law, law enforcement 
and security

Property and 
construction

Base systems

Other Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Healthcare Retail
Public services, 

government and 
administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user per 
month. Subscription – price band 
based on number of users. 

COSTS TYPICALLY

Slightly higher at the start of the term, 
but generally spread. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
frontline users and multi-year 
commitments. 

Hosting (optional), product updates, 
ongoing training and call-off 
consultancy. 

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type Branding opportunities

Good branding, 
complex options

Ready-to-run,  
installed in days

Fully  
standalone

Requires  
SharePoint
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COMPANY AND PRODUCT

Company details

Company
Sorce 

ISO ����� certified
Sorce does not hold 

ISO27001 accreditation, but 
their hosting partner does. 

Data residency
UK

Company founded
2001 

Product launched
2001 

Typical client size c
100 - 10,000 employees 

Largest deployment so far c
57,000 employees  

across 120 countries 

Customers c
Clients include: Next, Connells,  

RSM Global, South Wales Police, Anglian Home 
Improvements, Keltbray, Redrow, Sense,  

West London NHS, Gateley.

Partner locations
None

Company locations
Newbury, UK 
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Accessibility   
WCAG 2.1 compliant 

Name of product 
Engage 

In transit only In transit and at rest At rest only

Client data encrypted

Deployment

Client on-
premises

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

Google Play 
store Apple store MDM MAM Other

App deployment

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*Including MFA with Entra and open authenticators (e.g. Google authenticator)
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*DTSearch
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Set-up process for new clientsc
Sorce typically guide their clients through a series of activities, which help plan a successful structure 
which is relevant to the client’s business. They then deliver the design and build to tailor a solution to 
meet the user’s needs. Sorce can provide a more templated approach with minimal services, however 
most clients choose to spend more time in the planning and configuration of a more tailored solution.   
   Training is provided for administrators and content owners and they help their clients to become 
self-sufficient going forwards. Sorce also help with defining good governance for ongoing usage and 
management.  

Reverse-out options
Client data can be provided in the form of a SQL database backup and file system which will contain all 
page content, documents, users, group structure and custom styles. 

Product update process
Clients can take product updates at a time to suit them and Sorce do not enforce any updates on them. 
New features are not typically enabled by default as part of the upgrade process. Instead, clients can 
choose to switch on the appropriate new features when the time is right for them. As part of the update 
process, Sorce’s Intranet Success Team works with clients to help them understand the new features 
and plan the best way to implement and maximise them within their intranet. Most clients choose to 
update their intranet 1-3 times per year.  

User communitycc
Sorce have an online portal for their clients called Engaged, which is delivered using their Engage 
product. Clients use this site to make suggestions, ask questions and interact with each other. Sorce 
run regular success panels, where clients can help define requirements for product enhancements and 
help them prioritise future developments.   
   Sorce also run regular webinars which update the whole community on new product features and 
future plans. They typically hold an annual event where they get everyone together to share success 
stories and case studies plus network in person.  

Product updatesc
New releases are provided as often as every 3 weeks 

Email support Phone 
support 

Chat support Online portal 24/7 support 
Oǽce hours 

only*

Technical support

*GMT/BST. Please note that support for the hosting infrastructure is 24/7.

Set-up and support

Current versionc
Release 7.37 
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Sorce says: “At Sorce, we have over 20 years’ experience of implementing 
hundreds of successful intranets for a wide range of organisations. Our 
Engage product has evolved over this time to meet the ever-changing 
needs of businesses large and small. Engage is highly flexible, enabling 
our clients to implement a tailored modern intranet quickly and easily. The 
product is packed full of features to help customers engage their staff and 
help them work smarter. Its flexibility delivers future proofing for our clients 
by enabling their intranet to evolve as their business does.    

Engage includes functionality aimed at improving employee experience 
(such as recognition and interactivity), getting work done (such as forms and 
workflows) and joining the dots (such as Microsoft 365 integration). The look 
and feel of the product is very adaptable, ensuring tailored design can be 
easily delivered (and regularly changed) to meet brand requirements.   

Functionality aside, we understand that a successful intranet project 
is about much more than just software installation. Our implementation 
methodology is tried and tested and includes activities to support the end-
to-end process and resultant cultural change. From structure planning to 
launch strategy and governance, we can help with all the key activities and 
decision making needed throughout the implementation process.   

We recognise that intranets are a long-term investment and ongoing 
support and improvement are key to continued success. Our Intranet 
Success Programme helps our clients enhance and improve their intranets 
over time and ensure that they keep delivering a return on investment. 
We provide all our clients with a package of support, training and call-off 
consultancy to help achieve their long term goals.”  

Voice of the vendor

Back to index



2,000 employees

Company locations:

Typical deployment: The product in a nutshell

Ichicraft Boards is a highly 
configurable Microsoft 
Teams and SharePoint add-
on that aggregates multiple 
information types in easy-to-
use dashboards that could 
appeal to any size and type of 
organisation. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://ichicraft.com
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Ichicraft Boards is a unique SharePoint and 
Teams dashboard add-on from Netherlands-
based Ichicraft. Ichicraft provides the 
product only, so clients that want help with 
implementation will work with one of several 
European or North American partners. 

The product provides attractive, configurable 
and targeted dashboards that can be further 
personalised by end-users. The dashboards 
display full-page or may run alongside other 
SharePoint web parts on a page; the product is 
essentially a single web part that is a container 
for a multitude of ‘widgets’ that display diverse 
information from news to applications. One 
consideration of the single web part approach 
is the download overhead when the dashboard 
loads for the first time. Ichicraft have optimised 
the application and caching to address these 
concerns so we would recommend confirming 
performance for your environment. 

The overall user experience is very good for 
admins and employees alike. Boards can be fully 
branded to reflect the client’s corporate identity. 
Widgets are moved around the board using a 
simple drag and drop interface and each widget 
has a familiar cogwheel icon where further 
options are chosen. There are helpful tooltips 
that explain admin options and employees are 
supported with ‘teaching bubbles’ that introduce 
widgets, their capabilities and options. Currently 
these instructions are set by Ichicraft so clients 
can’t change or add text, which we think would 
be a useful addition.  

Admins set up responsive templates for 
boards, including widgets that can be further 
configured by employees. When we saw the 
demo, Ichicraft Boards did not come with any 
pre-made templates, but the vendor has plans to 
include some by the time of publication. Widgets 
support audience targeting using Microsoft Entra 
groups, however Ichicraft are considering an 
‘audience layer’ that would put more control in 
the hands of administrators, which we welcome. 
Usefully, employees can share their boards with 

one or more colleagues.  
There are widgets to show news from 

SharePoint communication sites displayed in a 
‘hero’ or listing format and employees can opt-in 
or out of seeing these stories site-by-site. The 
product also includes lightweight publishing to 
support cases such as a welcome message for 
new employees or issuing urgent messages, 
including content such as a video or slide deck. 
We like that these are promoted with a banner 
and include a tracked ‘mark as read’.  

There is a multitude of widgets available that 
show a broad range of information sourced 
from across the Microsoft 365 suite including 
SharePoint, Outlook, Planner, Stream and 
PowerBI. We also like the employee profile 
completion indicator and ability to add profile 
information directly in the tool.  

A third-party app launcher widget enables 
employees to access the apps they want from 
a menu of options and features integrations 
with Citrix, Azure Virtual Desktop and Liquit. 
Employees will appreciate the supporting 
information provided for apps, including 
description and introductory video. Third-party 
services (such as Workday or Concur) with a 
suitable API can be integrated as well, although 
the product does not come with any connectors 
as standard. However, Ichicraft has a committed 
community of clients who have developed 
widgets that have been shared with the whole 
client base. Analytics track usage of widgets and 
whether things like personalisation features are 
being used. Ichicraft offers a range of connectors 
to third-party analytics tools including Google 
Analytics, HubSpot and Segment for reporting. 

Overall, we think that Ichicraft Boards is an 
attractive product at an appealing price for all 
organisation sizes. Most of the current client 
base are large, complex companies but we 
don’t see why this product would not appeal 
to smaller organisations looking to aggregate 
information into easy-to-use dashboards. 

CLEARBOX VIEW
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An Ichicraft Board with the navigation and widget components highlighted. 

'SEVHW EVI GSRǻKYVEFPI � IQTPS]IIW GER TIVWSREPMWI XLIQ F] EHHMRK�  
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Engineering and 
manufacturing

Property and 
construction

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Healthcare Retail

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. 

COSTS TYPICALLY

Slightly higher at the start of the term, 
but generally spread. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
schools and educational institutes, 
multi-year commitments. 

Ichicraft offers a complimentary 
2-hour functional training session, and 
for those interested in creating custom 
widgets on their platform, they provide 
a 2-hour introduction to widget 
development. Partners and clients 
can access widget source code, using 
Ichicraft’s widgets to jumpstart their 
own development projects. 

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type Branding opportunities

Good branding, 
complex options

Ready-to-run,  
installed in hours

Accountancy, 
banking and finance
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COMPANY AND PRODUCT

Company details

Company
Ichicraft

ISO ����� certified
Ichicraft says certification is 

expected in Q2 2024.

Data residency
The client’s data is securely 

stored within their own tenant. 

Company founded
2019 

Product launched
2019 

Typical client size c
2,000 employees 

Largest deployment so far c
35,000 employees,  

worldwide deployment 

Customers c
Clients include: Rabobank,  
Red Bull, T-Mobile, Cargill 

Partner locations
The Netherlands, Germany, UK, Austria, 

Switzerland, Canada, Norway, USA 

Company locations
Rotterdam, The Netherlands (HQ) 
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Accessibility   
Contrast can be set by the individual user and individual users can change the font size of what they’re 
seeing. 

Name of product 
Ichicraft Boards 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

* No native mobile app, but the Teams or SharePoint apps can be used instead.
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Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

* On the UI level Ichicraft currently supports: English, German, Norwegian, Spanish, French, Portuguese and Dutch. Cus-
tomers can however add additional content languages.
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Reverse-out options
Ichicraft does not store any client data. 

Product update process
Centralised updates ensure customers are always using the latest version. However, for enterprise 
customers, Ichicraft provides an option to temporarily pause updates. This option requires coordination 
with Ichicraft and is available only in exceptional circumstances. 

User communitycc
Not at the moment 

Product updatesc
Weekly to monthly as needed. See their GitHub page for more details. 

Email support Phone support Chat support Online portal 24/7 support 
Oǽce hours 

only*

Technical support

* UTC +1 

Set-up and support

Set-up process for new clientsc
Ichicraft Boards features an installation wizard that guides clients through the initial configuration 
process. This setup, which includes approving the necessary API permissions, can typically be 
completed within a few hours. For a more customised experience, the process typically requires 3-5 
days to ensure a tailored setup. 

Current versionc
Ichicraft Boards is continuously evolving, with detailed technical release notes available on their website. 
User-friendly descriptions of latest features are also available on their website. 

https://ichicraft.github.io/widgets-docs/Release-notes-%28consolidated%29/
https://ichicraft.github.io/widgets-docs/Release-notes-%28consolidated%29/
https://boards.ichicraft.com/announcements
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Ichicraft says: “Ichicraft Boards is a fully personalised digital workplace 
solution, consolidating all the tools and resources an employee needs 
during their workday into a single, user-friendly dashboard. Ichicraft Boards 
improves productivity by helping employees stay organised and well 
informed, while fostering seamless collaboration with colleagues.     

Companies have the option to create board templates that are tailored 
to specific groups of users, helping them to provide a personalised digital 
workplace that perfectly aligns with the requirements of each team, 
department, or user group. From an individual user standpoint, one of the 
standout features of Ichicraft Boards is the ability to customise the digital 
workplace to match specific needs and work style. Users have the flexibility 
to select the most vital tools and resources, crafting a dashboard that suits 
them best.     

Installing Ichicraft Boards is easy and fast, with a simple installation wizard 
that gets you up and running in no time. With new features and updates 
deployed automatically, customers can be sure that they’re always using 
the most up-to-date version of the product. Ichicraft Boards also offers the 
ability to integrate line-of-business software, providing users with a familiar 
interface to interact with these tools. In terms of security and compliance, 
Ichicraft Boards is designed to store and keep client data within the 
client’s tenant, ensuring that it is secure and compliant with most relevant 
regulations. Additionally, Ichicraft Boards has a multilingual interface, 
making it accessible to users around the world.     

Ichicraft is a provider of tailored Microsoft 365 solutions, specialising in 
robust extensions for SharePoint and Teams. Our flagship product, Ichicraft 
Boards, empowers diverse user groups to customise their digital workplace 
efficiently. With years of industry expertise, we excel in delivering stable, 
efficient, and visually appealing products. Our adept team creates both 
functional and aesthetically exceptional solutions, ensuring maximum client 
satisfaction.     

We maintain a global partner network to expand our reach and serve 
businesses worldwide.     

Our commitment to excellence shines through our high-quality products 
and unwavering customer support. We are dedicated to assisting clients 
and partners in optimising their Microsoft 365 experience, earning trust as a 
reliable partner.” 

Voice of the vendor

Back to index



2,000 – 5,000 employees

Company locations:

Typical deployment: The product in a nutshell

This impressive feature-
rich newsletter tool is highly 
integrated with SharePoint and 
will appeal to businesses who 
want to simplify the production 
of large volumes of targeted 
employee email. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://haiilo.com/social-intranet/
https://www.enovapoint.com/employee-newsletter/
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JungleMail, provided by Lithuania-based 
EnovaPoint, is an email newsletter tool primarily 
built to work alongside M365 and SharePoint 
intranets. Its focus is on creating newsletters 
using content pulled dynamically from existing 
SharePoint communication sites, and it offers 
an impressively versatile set of options for 
constructing newsletters within a nicely styled and 
well laid-out administration interface. It’s worth 
mentioning that JungleMail can send email to 
external audiences. It’s unlikely that SharePoint 
content would be utilised in such instances; 
however, content can be created directly within 
the product and there is enough effective 
functionality for this to be a useful feature.

The product takes advantage of existing M365 
functionality and content, instead of trying to 
replicate or replace it. A connection with SharePoint 
is created by adding the JungleMail app to a 
SharePoint site; when it’s opened within SharePoint 
a new communication site entry is created in 
JungleMail. This is where admins create newsletters 
and configure distribution settings. Alternatively, 
admins can create a new communication site 
directly in JungleMail, and subsequently activate a 
connection back to SharePoint. 

Mailing lists can’t be set up within the tool 
- recipient data is instead compiled outside 
the system. Connectors are the preferred way 
to manage internal recipient lists, with CSV or 
SharePoint lists the options for external recipients. 
You can’t combine recipients from multiple sources 
in a campaign but multiple groups from the same 
source can be used for internal communication. 
JungleMail has its own built-in mail server which is 
suited to larger mailings. The product can also use 
any authorised M365 account to act as the sender, 
however, Microsoft limits mailing speeds so this 
method is best used for sending to low numbers of 
recipients. JungleMail can also use an SMTP server. 

The product’s standout feature is its versatility 
for laying out newsletters. These can be based 

on an existing template or created in situ and the 
design saved for future re-use. ‘Sections’ are the 
main template building block – individual, tailorable 
components which can also be created afresh, 
also with the option to save them for later use. The 
SharePoint connection comes to the fore when 
using ‘dynamic sections’ which pull in content 
directly from a SharePoint communication site. In 
any section, the publisher can tailor how content is 
presented – for instance, editing titles or summaries.  

By using dynamic sections in tandem with the 
scheduling function, a news digest can be created 
and distributed automatically. A pre-configured 
template pulls in content from a SharePoint source 
and then uses assigned Entra groups (in real time) 
to drive distribution. As sections are displayed 
based on a recipient’s access rights, a single digest 
could be set up to cater for multiple audiences. 
With any automation of this sort, publishers and 
admins will need to be diligent when configuring 
the template. However, the flexibility it offers 
it will be an attractive option for busy internal 
communications teams.  

There’s a simple workflow to send a newsletter, 
and we like both the desktop and mobile preview. 
Once the email is sent, JungleMail compiles a report 
which includes email metrics such as open rates, 
poll results if applicable, as well as a reading device 
breakdown. Additionally, through the connections 
with Entra, report data can be segmented by 
profile data such as department. This information is 
presented in a reporting dashboard and the data is 
all exportable.  

Email remains an important communications 
channel for many businesses. JungleMail will appeal 
to SharePoint-focussed communications teams 
looking to simplify how they generate and distribute 
messaging, maximise value from their existing 
SharePoint content, and provide consistency in 
communications. Additionally, an attractive price 
point makes this an option well worth considering 
when assessing third-party mailing tools.

CLEARBOX VIEW
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Within the communication site, publishers can choose to begin compiling their newsletter  
by selecting from a set of existing templates or start a fresh one from scratch.

The interface for compiling a newsletter provides a wide range of options for publishers, including the ability 
XS GSRǻKYVI ǻRIV HIXEMPW WYGL EW XLI HIJEYPX GLEVEGXIV GSYRX MR TMXPI SV SYQQEV] ǻIPHW� LE]SYX MW TVMQEVMP] 

GSRXVSPPIH YWMRK ƵWIGXMSRWƶ [LMGL EVI LMKLP] GSRǻKYVEFPI� ƵD]REQMG SIGXMSRWƶ EVI YWIH XS HVE[ GSRXIRX JVSQ 
associated SharePoint communication sites. 
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in a helpful ‘device’ view. These are scrollable, allowing the publishers to see the full newsletter 

as it would be seen by recipients on their selected device.

The reporting dashboard includes a variety of standard metrics such as open, click-through and bounce 
VEXIW� TLVSYKL GSRRIGXMSRW [MXL AGXMZI DMVIGXSV]� HEXE EPWS GER FI WIKQIRXIH F] IPIQIRXW WYGL EW NSF XMXPI� 

department and location, and all data is exportable.
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Teaching and 
education

Base systems

Fully  
standalone

Requires  
SharePoint

Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Healthcare
Public services, 

government and 
administration

Pricing

PRICE 'AND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription - price band based 
on number of unique recipients 
(employees) and feature set 
(Basic, Pro, Enterprise). 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCO9NTS  

PRICE INCL9DES 

Charities and non-profit organisations, 
schools and educational institutes, 
multi-year commitments. 

Training for end users, customer 
success services, maintenance, 
product support, updates and 
upgrades, webinars, consulting 
services. 

These prices are indicative, offering a comparison 
of the products featured in this report only. Please 
contact the vendor for a bespoke quote.

Product type Branding opportunities

Good branding, 
complex options

Ready-to-run,  
installed in hours

Accountancy, 
banking and finance

Other*

*Requires M365, also works with Google Workspace.

Science and 
pharmaceuticals
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COMPANY AND PROD9CT

Company details

Company
Enovapoint

ISO ����� certified
Yes  

Data residency
Customers can choose one from 
the following hosting locations: 
USA, Canada, Australia, UK, or 

the Netherlands (EU).  

Company founded
2011 

Product launched
2015 

Typical client size c
2,000 – 5,000 employees  

Largest deployment so far c
100,000 employees  
/ unique recipients 

Customers c
Clients include: Metro Vancouver,  

Emporia State University, GateGroup, 
Republique et canton de Geneve, Spar, Optus 

Partner locations
France, USA, UK, Canada, Australia,  

Belgium, Hungary, UAE. 

Company locations
Vilnius, Lithuania (HQ) 
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Accessibility   
Alt text is in use for images.

Name of product 
JungleMail 365

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

*There is no native app
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Pre-configured Editable
Right to left script 

supported 
Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*Search is used for sourcing content and finding previously sent newsletters
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Reverse-out options
Per the data retention procedure, a customer account is flagged for deletion if there’s no activity for 
six months, specifically if the subscription isn’t renewed within 6 months following the end date of the 
last active subscription period. Subsequently, all data will be purged within the next 14 days. Although 
customer data persists in backups for another three months, it is eventually erased in line with the 
Backup Retention Policy. Upon request, a customer’s account can be flagged for earlier deletion. 
Importantly, no customer data is stored in non-electronic formats. 

Product update process
All SaaS customers are updated at once on a particular hosting location during out-of-office hours. 

User communitycc
No 

Product updatesc
Continuously, 1-2 times per month on average. 

Email support Phone 
support Chat support Online portal 24/7 support 

Oǽce hours 
only*

Technical support

* 1am - 4pm EST, Monday to Friday.

Set-up and support

Set-up process for new clientsc
The customer’s tenant administrator signs into the JungleMail 365 app and chooses the data hosting 
location. After the customer account approval, admins will activate the connections that will be utilised 
by JungleMail users (Entra ID groups, SharePoint, Exchange), configure the features in JungleMail 
settings (sending accounts, archive, analytics segmentation, etc.), and set up permissions for their users. 
Typically, Enovapoint offers online assistance and guidance (up to 90 minutes) with the connection 
activation and JungleMail configuration according to the customer’s needs. 

Current versionc
September 2023 
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Enovapoint says: “JungleMail 365, an internal communication platform, 
enables you to easily create, manage, and distribute personalised email 
newsletters, polls, announcements, and updates within your company’s 
Microsoft 365 or G Suite environment. JungleMail seamlessly integrates with 
these ecosystems, enabling the utilisation of existing tools and data sources 
like SharePoint, Microsoft Entra, Graph API, or Google Directory.  

JungleMail promotes a strong sense of community within your 
organisation by keeping employees informed and connected. By fostering 
open communication and collaboration, JungleMail helps build a more 
engaged, productive, and cohesive workforce.  

JungleMail’s built-in analytics provide valuable insights into the 
performance of your newsletters, allowing you to measure and improve 
your internal communications. Track key metrics such as open rates, click-
through rates, and engagement patterns to identify trends and optimise 
your messaging. Armed with this data, you can make informed decisions 
to ensure your content resonates with your audience, leading to increased 
engagement and a more connected organisation.  

JungleMail 365 is a SaaS solution. However, for organisations that prioritise 
enhanced privacy and security, JungleMail can be provided as a dedicated 
platform hosted within your own cloud or local network. This choice grants 
you full control over your data and infrastructure, ensuring compliance with 
the strictest security requirements and data protection standards.” 

Voice of the vendor

Back to index



500 – 100,000 employees

Company locations:

Typical deployment: The product in a nutshell

Lightspeed365 adds useful 
functionality and design 
options to SharePoint that will 
appeal to organisations looking 
for some additional features 
without going for a full intranet 
in-a-box product. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

http://www.lightspeed365.cloud
http://www.lightspeed365.cloud
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Lightspeed365 is a suite of useful SharePoint 
add-on web parts from UK-based vendor, 
Content Formula. The suite was originally 
launched in 2020 and includes a range of features 
- we have highlighted our favourites here. For 
example, ‘page tour’ introduces the intranet via 
a walkthrough, which helps drive adoption. We 
like that clients can configure the tour’s content 
and settings easily, and that this feature can be 
deployed anywhere on the intranet. 

Lightspeed365 complements and builds on 
the functionality of standard SharePoint well, with 
all the web parts supporting audience targeting, 
using Entra groups. Visually, the web parts inherit 
SharePoint theming and sit comfortably alongside 
those supplied by Microsoft, although some add 
styling options that stand out well on the page. The 
‘Brand Customiser’ facilitates use of custom colours 
that align with brand palettes and makes managing 
sub brands more straightforward. Note that the 
Brand Customiser is an additional cost but included 
in the supplied pricing. ‘Section+’ adds styling 
options to page sections, including background 
images and colour transparency. ‘Tabs’ enables 
multiple web parts to occupy the same space on 
a page, providing a nice way for different types of 
news to coexist, for example. 

Communications features start with ‘Alerts’, which 
are easy to add to pages or sites where they can be 
populated from central or locally maintained lists. 
‘News feed’ provides multiple options for displaying 
and styling a dynamically generated list of latest 
news from across the intranet. This improves on 
the standard SharePoint news web part with very 
granular control over how stories are displayed 
and the sort of metadata (site, author etc.) shown 
alongside. The news feed also allows employees to 
subscribe or unsubscribe to news and admins can 
‘pin’ articles to the top.  

In reference areas, ‘Handbook’ is a neat way to 
help employees find information such as HR policies. 
Pages are shown in an A-Z listing, or as index cards 

with title, business area, and description. The page 
list / cards are dynamically created, searchable, 
and aggregate content from document libraries or 
content types from across the intranet. The ‘Table 
of contents’ is a useful feature that automatically 
creates its list from the headings or web parts used 
on a page, while ‘card links’ provides some attractive 
styling options for on-page navigation links. 
‘Accordion’ provides expandable text sections with 
headings and styling options to help make important 
information stand out on the page. 

A context-sensitive search box moves down the 
page as you scroll. We can see this being a helpful 
reminder for employees that they can search when 
browsing a knowledge base, for example. ‘People 
search’ provides a dedicated search for finding 
colleagues using profile information such as name, 
skills, department, as well as a browsable directory. 
Filtering the directory view works well, with terms 
suggested as-you-type and the ability to add 
multiple filters, with results refining dynamically. 
Admins choose whether to show the Microsoft or 
custom employee profile cards. A nice touch is that 
departments can add a pre-filtered ‘directory’ to their 
site, dynamically listing current team members. 

Finally, the ‘app launcher’ web part shows a 
targeted, searchable list of business apps that 
employees can select from a central list or add 
their own. It would be nice to see apps grouped 
by category or function as well. Content Formula 
are working on future enhancements that will 
add more descriptive information about the 
app and introductory videos. Two premium web 
parts not included in the pricing give access to 
tools for learning management and performance 
management (powered by LMS365) and policy 
management (powered by Xoralia). 

Overall, Lightspeed365 is a well-made collection 
of web parts at a good price. It will appeal to those 
looking for some additional features and granularity 
of control over SharePoint design, without going for a 
full-blown add-on product.

CLEARBOX VIEW
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The news feed web part has more granular controls over styling and what article information is shown than its 
MMGVSWSJX IUYMZEPIRX� -S[IZIV� EPP LMKLXWTIIH [IF TEVXW YWI XLI JEQMPMEV TVSTIVXMIW TERI JSV GSRǻKYVEXMSR WS 

the experience is consistent with standard SharePoint. 
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The welcome tour can be used to introduce new features, welcome new starters,  
or explain how Microsoft Search scope works.

App launcher provides an attractive, targeted list of business apps with a  
range of styling options. Employees can edit this list and add their own apps, too.
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pharmaceuticals

You may also be interested in…

TOGO
A social digital workplace
by NTT DATA
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Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

Sectors 

HealthcareEnergy and utilitiesBusiness, consulting 
and management

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. One-off payment. 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
multi-year commitments 

The ‘Core’ tier feature set plus the 
‘Brand Customiser’. Access to new 
features as they become available. 

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type

Majority ready-to-run

Branding opportunities

Good branding, 
complex options

Accountancy, 
banking and finance
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COMPANY AND PRODUCT

Company details

Company
Content Formula

ISO ����� certified
No - Cyber Essentials has 
been awarded, however.

Data residency
N/A

Company founded
2005

Product launched
2020

Typical client size c
500-100,000 employees 

Largest deployment so far c
70,000 employees,  

50+ countries (all regions)

Customers c
Clients include: K Hovnanian, L.E.K. Consulting, 
Animal Care, Womble Bond Dickinson, Baringa, 

C&C Group, A Formula 1 Racing Team..

Partner locations
None

Company locations
London, UK (HQ) 
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Accessibility   
WCAG 2.1 compliant

Name of product 
Lightspeed365 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

*No native mobile app, but the SharePoint and Viva Connections apps can be used instead 
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
All content is stored in SharePoint and retained by the customer. 

Product update process
Customer decides timing. 

User communitycc
Not yet, but Content Formula are working on a platform for this (Uservoice style). 

Product updatesc
Content Formula run releases every month. Some are minor improvements, others can include new 
webparts, major features etc. 

Email support Phone 
support Chat support Online portal 24/7 support 

Oǽce hours 
only*

Technical support

*UK hours. Chat support is via MS Teams.

Set-up and support

Set-up process for new clientsc
Customers can choose to do a self-install, with instructions provided by Content Formula. In most 
cases, however, they would run a consulting and set-up project. They have three tiers for this service 
and the timeline is typically three months, taking a customer from discovery through to intranet launch. 

Current versionc
v1.3.5.0 (January 2024)
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Content Formula says: “Content Formula are digital workplace experts 
and have been designing and building intranets since 2005 for some of 
the world’s biggest companies and brands. Drawing on our many years 
of experience, and recognising that SharePoint’s out-of-the-box intranet 
features can be a little basic and inflexible, we created Lightspeed365.  

Lightspeed365 helps intranet teams build better intranets with rich, 
flexible, enterprise-grade features and webparts that are easy to use whilst 
being fully integrated inside the Microsoft Modern Framework (SPFx).  

Not only does Lightspeed365 contain all the features and tools needed 
for a world-class intranet, but it also facilitates organisations that want 
to make the Microsoft intranet the hub of their digital workplace by 
incorporating learning management, policy management and performance 
management tools (powered by LMS365, Xoralia and Weekly10 
respectively).  

A key philosophy in creating Lightspeed365 is not to compete with 
Microsoft’s software, but to augment it. We provide additional capabilities 
that work hand-in-hand with the Microsoft native applications and features. 
Lightspeed365 will never “lock-out” a customer from using features that 
Microsoft may release in the future.”   

Voice of the vendor

Back to index



10,000 – 55,000 employees

Company locations:

Typical deployment: The product in a nutshell

OneSource is a well-
rounded intranet that runs 
on SharePoint and provides 
a clean and simple 
experience for employees 
and administrators alike. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://www.microfocus.com/en-us/products/onesource/overview
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OneSource is a SharePoint-based Intranet from 
Canadian company, OpenText, which acquired 
former vendor, MicroFocus, in January 2023. 
OneSource runs on SharePoint, but completely 
replaces the interface for employees and admins. 
This will appeal to organisations looking for an 
alternative user experience, while keeping IT happy 
with the underlying technology. OneSource also 
claims WCAG2.1 compliance, something that many 
SharePoint-based products don’t. 

The product has a clean, appealing and 
straightforward design. The overall look is defined 
using ‘themes’ and branding options (including 
sub-brands) that set colours, fonts and component 
styles such as borders, shading etc. Pages comprise 
building blocks of content and functionality, called 
‘components’. Pages are responsive and there is a 
handy mobile preview feature. There is no mobile 
app but OpenText says OneSource works with the 
SharePoint or Teams apps. 

News publishing is simple but effective; content 
(pages, components, navigation) is targeted to 
employees based on their profile. Employees 
can also subscribe or unsubscribe from certain 
news channels. Organisations that use SharePoint 
Communication Sites can include news in 
OneSource’s ‘article feed’ component. A ‘global 
alerts’ feature puts a prominent message at the 
top of all OneSource sites, while ‘mandatory reads’ 
tracks read articles. Editors are supported with an 
effective, searchable, and filterable content list 
along with a calendar of upcoming articles. 

OneSource provides fairly simple community 
and engagement features, although companies 
using Viva Engage can use that instead. Published 
articles support comments, star ratings and likes. 
The community bulletin board could support a 
simple community of practice or social discussion 
group, but is basic. Blogs are available and enable 
employees to ‘follow’ the author for updates.  

Integrations are oriented towards Microsoft 365 
as you might expect, with components for To Do, 

Forms, OneDrive, Outlook and PowerBI alongside 
Viva Engage. OneSource has a custom app API 
enabling integration of other services, supported 
with a developer portal containing tutorials and 
code snippets. There are no included connectors for 
popular tools such as Workday or Concur, however. 

Content search features are basic but we like 
the drop down next to the search box to set the 
scope (whole site, policies etc) and focus results. 
Result presentation is simple but we like that there 
is support for ‘best bets’ that is easier to use than 
Microsoft’s ‘Bookmarks’. The people directory 
provides search and filters for location, department, 
job title etc. People search results are shown as 
cards with contact details that can be used to 
launch email or a Teams chat. Clicking on a card 
shows colleagues and direct reports. 

Admin tools are well laid out in an easy-to-
use centre. Admins can add / move / remove 
components on a content page. A cogwheel icon 
accesses more settings and we like the helpful 
explanatory tooltips. There is a good selection of 
page templates to choose from which the vendor 
can configure to client needs. We like that corporate 
templates are organised into ‘landing pages’ and 
‘second level pages’ with helpful image previews.  

OneSource comes with a full suite of analytics 
that goes from top-level traffic down to detailed 
reporting for individual pages and real-time tracking 
of visitors. One of the more unusual aspects is the 
engagement dashboard that tracks interactions and 
sentiment analysis for comments, likes and ratings. 
As well as this detail we like the analytics glossary 
that explains what all the metrics mean. 

Overall, OneSource provides a well-rounded, 
simple approach to an intranet that will appeal to 
organisations that want to utilise the SharePoint 
platform, but don’t want the full complexity 
of building an intranet with modern pages. 
Organisations looking for more ready to go 
integration options will need to look elsewhere, 
though.

CLEARBOX VIEW
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Page templates have a nice visual preview, and we like how they  
are separated into ‘landing pages’ and ‘second level’ pages.

OneSource runs on SharePoint but replaces the interface for employees and admins alike.
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OneSource comes with a rich suite of analytics that includes measurement  
of employee engagement with content and sentiment.
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Engineering and 
manufacturing

Information 
 technologyHealthcare

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Public services, 
government and 

administration

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band 
based on number of users. 

COSTS TYPICALLY

Fairly evenly spread 
across three years. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations,  
Schools and Educational Institutes,  
Multi-year commitments 

OpenText offers extra support hours each 
quarter, determined by the company’s size, 
throughout the contract period. The support 
encompasses email and phone assistance, 
continuous training, guidance on advanced 
site development, review of new functionality 
requests, and facilitation of four quarterly 
releases annually. Advanced analytics are also 
included in the pricing. 

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type Branding opportunities

Good branding, 
complex options

Ready-to-run,  
installed in days
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COMPANY AND PRODUCT

Company details

Company
OpenText 

ISO ����� certified
Yes 

Data residency
N/A 

Company founded
1991 

Product launched
2016

Typical client size c
10,000 – 55,000 employees

Largest deployment so far c
65,000 employees – a multinational  

with a global presence 

Customers c
Not provided

Partner locations
Please see their website for details. 

Company locations
Global, with the headquarters in Canada 

https://www.opentext.com/partners/find-an-opentext-partner#partner-directory
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Accessibility   
WCAG 2.1 compliant 

Name of product 
OneSource CMS for SharePoint 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client 
private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

*No native mobile app, but the Teams or SharePoint apps can be used instead
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

*OneSource can pass search terms to an external search service with the results displayed in that service. 
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Reverse-out options
The customer owns the content and can continue to use the CMS but no longer receive updates / 
enhancements / fixes as part of the quarterly releases. 

Product update process
OneSource product updates are rolled out every 90 days to all customers at once without any impact to 
the service for the customers. The release date is agreed with the customer in advance of any roll out. 

User communitycc
OpenText encourage active internal OneSource communities in Viva Engage / Teams or use of their 
bulletin board component. 

Product updatesc
There is a multi-year roadmap for the continued innovation and development of the OneSource CMS 
for SharePoint. All customers can influence the product roadmap. There are four major releases a year 
(every 90 days) that consist of major enhancements as well as UX and minor updates to the CMS, all 
at no additional cost. OpenText coordinates the releases with their customers for a specific date with 
advanced demos of the new features that will be released. All new enhancements come complete with 
online tutorials and videos. 

Email support Phone 
support 

Chat support Online portal 24/7 support 
Oǽce hours 

only*

Technical support

*UK time

Set-up and support

Set-up process for new clientsc
Setting up a SharePoint intranet CMS for a new client involves several steps. First, OpenText gather the 
client’s requirements and objectives to tailor the solution. Next, they provision a SharePoint site collection, 
configure permissions, and deploy the OneSource CMS whilst implementing the necessary libraries, lists, 
and templates to facilitate content management. OpenText then customise the site’s appearance and 
functionality by implementing the corporate branding. They train the client’s team on the CMS usage and 
provide ongoing support. Finally, they conduct testing and user acceptance to ensure a smooth transition. 

Current versionc
September 2023 
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OpenText says: “At OpenText, with the world’s most complete and integrated 
Information Management platform, we empower our customers to organize, 
integrate and protect data and content as it flows through business 
processes inside and outside their organization. 

OpenText is a world leader in Information Management, helping 
companies securely capture, govern and exchange information on a global 
scale. OpenText solves digital business challenges for customers, ranging 
from small and mid-sized businesses to the largest and most complex 
organizations in the world. With 23k employees in 120 office locations 
and 300+ products, OpenText brings together content management, 
digital experience, trading partner connectivity and security to transform 
enterprises, SMBs, and consumers into connected and intelligent 
organizations. 

OneSource CMS for SharePoint is delivered as-a-service, which helps 
to unleash the power of Microsoft SharePoint®, one of the most popular 
corporate intranet platforms.   

OneSource CMS for SharePoint has a 10+ year pedigree in helping 
organisations to address the existing cost and lead time challenges related 
to Intranet site management. Its capabilities are extended via quarterly 
content releases.  

It is easy to deploy and requires no technical skills, enabling business 
users to rapidly create and easily maintain rich and engaging pages with a 
rich set of capabilities.” 

Voice of the vendor

Back to index



500-2,000 employees

Company locations:

Typical deployment: The product in a nutshell

PeopleOne offers a user-
friendly interface, lightweight 
community features, 
customisable analytics, and 
some useful tools out of the box 
to help communicators build 
and run an engaging intranet. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://www.peopleone.io/
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PeopleOne offers some useful features out of 
the box to help communicators build and run 
an engaging intranet. We like the user-friendly 
interface, lightweight community features and 
customisable analytics which can help measure 
engagement. Built on SharePoint and making the 
most of Microsoft Flow, there are some simple 
integrations with Microsoft Teams and OneDrive 
to give users an overview of their documents and 
workspaces in a tidy interface. 

Content types have been well thought through 
to add value for comms teams and include 
‘announcements’, ‘alerts’, ‘news’ and ‘events’. These 
are all administered via a ‘Manage Content’ screen 
with a step-by-step creation process that includes 
optional targeting. Content has a mandatory 
‘expiration date’, which archives it and means it’s 
still findable but removed from content feeds. 
Authoring content on PeopleOne is permissions 
based, although an author can delegate editing of 
a particular page to another user, and there’s an 
optional approval workflow, which is particularly 
useful for translating content.  

The app version of PeopleOne provides users with 
a similar experience on mobile. Helpfully, external 
users can be given access to content without M365 
licences, which would be useful for organisations 
with contract workers or volunteers. Users can 
configure their own granular notifications and set their 
preferences whether they’d like to receive updates 
via push, SMS, email or MS Teams. 

‘People Chronicles’ is a news feed which can be 
used to spotlight employees, and can be contributed 
to by everyone or restricted. There’s a simple 
‘Community’ which allows users to join work or 
social groups, based around topics and themes and 
allows posting of text and images. A leaderboard 
offers gamification based on contributions, as well 
as engagement on published content – all content 
can be commented on or liked. Basic moderation is 
available; flagged posts are automatically removed 
for review, so it’s recommended that a post needs 
to receive at least two flags before it is  reported to 

administrators, which is unusual. The ‘Community’ 
feature can be turned off, for example if Viva 
Engage is in use, although Eleviant says their native 
functionality is beneficial as people don’t have to 
leave the intranet. We think an integration with Viva 
Engage would be a helpful alternative.  

There are multiple ways to provide recognition for 
employees. We particularly like an ‘Awards’ module 
which provides value to teams looking to administer 
‘Employee of the Year’ type initiatives. A configurable 
workflow allows people to nominate, shortlist and 
vote. It’s not currently available on mobile, which 
makes it harder for the frontline to participate. 
Kudos is a peer-to-peer recognition feature where 
employees can give thanks to one another to 
recognise positive behaviours. Additionally, managers 
and admins can apply configurable ‘Badges’ – for 
example ‘Agile Hero’ - to profiles. There are also 
options to get quick employee feedback, including 
NPS surveys and polls.  

We really like the customisable analytics 
dashboard, which provides granular data at feature 
level, with multiple date ranges available in one view. 
All statistics are exportable to CSV. We’d like to be 
able to create a shared view, rather than at individual 
level, and we’d also like to compare previous periods 
– although this can be worked around with multiple 
widgets, or compared in Excel.  

In terms of findability and knowledge 
management, the search results offer a slightly 
tweaked landing page based on regular Microsoft 
Search. There’s a ‘people directory’, ‘FAQs’, ‘quick 
links’ functionality and ‘wiki notes’. The filterable 
‘activity feed’ page gives the opportunity to search 
for content based on text, date or type of content – 
although relies on users knowing the difference.  

Overall, PeopleOne offers some thoughtful 
features for organisations wanting to host an 
engaging intranet with lightweight community 
features. It may take a little time for users to get 
the most out of the platform although as ever 
this should be possible to pick up as part of 
communications and training.  

CLEARBOX VIEW
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Engineering and 
manufacturing

Property and 
construction

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Business, consulting 
and management

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – Price per user per 
month + a minimum implementation 
cost for configuration and 
deployment, Subscription – price 
band based on number of users + 
a minimum implementation cost 
for configuration and deployment, 
Perpetual license – Custom quote 

COSTS TYPICALLY

Slightly higher at the start of the 
term, but generally spread. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, 
multi-year commitments and customers 
only pay for active users. 

As a part of the overall engagement, 
Eleviant Tech carry out Intranet workshops 
with clients to better understand their 
problem statement / business objective 
to leverage the right set of features. Two 
training sessions of 2 hours each will 
be provided to equip clients on content 
management, permissions, administration 
and general configuration.   

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type Branding opportunities

Good branding, 
single choice

Accountancy, 
banking and finance

Ready-to-run, 
installed in days
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COMPANY AND PRODUCT

Company details

Company
Eleviant Tech (CTG Group) 

ISO ����� certified
SOC2 Type 1 and HIPAA, ISO 
27001 is in active progress.

Data residency
N/A

Company founded
2004 

Product launched
2019

Typical client size c
500 - 2,000 employees 

Largest deployment so far c
20,000 employees 

Customers c
Clients include: CTG, Gemini, LGA,  

PAR Inc, MediLogix 

Partner locations
None

Company locations
Dallas, USA (HQ), Belgium, Canada, Colombia, 

France, India, Luxembourg, UK 



Intranet and Employee Experience Platforms 814

PEOPLEONE

Product and technical details

Intranet and Employee Experience Platforms 814clearbox.co.uk

Accessibility   
WCAG 2.1 compliant

Name of product 
PeopleOne 

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play 
store Apple store MDM MAM Other

App deployment



Intranet and Employee Experience Platforms 815

PEOPLEONE

Intranet and Employee Experience Platforms 815clearbox.co.uk

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*Ready language packs available for Dutch, Spanish, German and French. Content will be shown to users based  
on their preferred language.
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Reverse-out options
Content resides in the client’s tenant. Since PeopleOne is hosted on client’s Microsoft Tenant, Eleviant 
Tech do not have access to client’s intranet information. 

Product update process
Timings are based on customer decision. Note that mobile applications are backward compatible. 

User communitycc
There is no active user community at this point of time. 

Product updatesc
On a quarterly basis for stabilisation updates, and features are released as soon as they are available. 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
Eleviant Tech works with the client’s IT Team to set up the SharePoint site, Azure, mobile apps and 
deploy the solution. Eleviant Tech will configure the environments as needed and share necessary 
documentation. The vendor will also provide two training sessions and arrange regular meetings as 
needed. 

Current versionc
1.5, Released September 2023 
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Eleviant Tech says: “PeopleOne is a modern intranet solution that focuses 
on streamlining internal communication, promoting employee engagement, 
building a positive workplace culture, and providing employees with the 
right information they need to boost organization productivity. PeopleOne 
primarily aims at improving employee experience by enabling two-way 
communication, feedback from employees, employee updates, recognition, 
communities, people directory, advanced search, knowledge repositories 
and integrated access to information to carry out everyday work.  

Built on SharePoint Online, the solution is hosted on your Microsoft 
tenant making the intranet safe and secure with no data exposure to 
external servers.

PeopleOne is equipped with both Android and iOS applications that 
enables your employees and front-line workers to connect and engage with 
your organization and workforce on the go.  

PeopleOne provides an enhanced UX/UI experience beyond regular 
SharePoint that enables employees to consume content at ease thereby 
providing transparency on organization and workforce updates.  

The product has the provision to change layouts by drag and drop 
function that enables client to choose their preferred panels/flavours. 
This ensures clients can choose the look and feel they would want their 
employees to experience.  

PeopleOne not only focuses on the user experience of end users but also 
gives primary importance to the users who run the intranet. Administration 
and governance of PeopleOne is simplified with a clean and dynamic 
permission model with module specific read/write/publish access.   

Content creation and publishing is fairly simple and seamless, thanks 
to our simplified yet powerful content management system. PeopleOne 
provides content creators the right set of tools to create, edit, approve, and 
publish content. WYSIWYG editor, Content translation, targeted content, 
multi-media support, dynamic workflow, and content expiry management 
are few features that ensures a non-IT person can own and run the Intranet.   

PeopleOne offers enterprise analytics which enable communicators 
to understand employee behaviour and engagement with the platform. 
Module, user, and page level analytics are provided for better insights. 
Advanced filters enable users to view information for a selected timeline 
and the same can be exported as reports.  

Push Notifications and Notification blaster ensure your complete 
workforce is kept informed on important updates via multiple channels. To 
summarize, PeopleOne aims at eliminating employee disengagement by 
building a positive workplace culture, connects your workforce efficiently 
enabling two-way communication, and improves overall employee 
experience by providing access to tools and resources.” 

Voice of the vendor

Back to index



1,000 - 110,000 employees

Company locations:

Typical deployment: The product in a nutshell

Sociabble is an effective 
internal and external 
communication tool on 
desktop and mobile, with a 
good range of practical tools 
to support employees too. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://www.sociabble.com/
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Sociabble, which launched in 2014, has a focus 
on improving organisational communications and 
employee engagement, through social and practical 
features. The attractive interface is easy to use 
and works well on desktop and mobile, with parity 
between environments. The only real difference is 
the app includes a chat feature, which provides a 
viable alternative to tools like WhatsApp.

The home page ‘wall’ comprises content tiles, 
with ‘must reads’ prominently displayed. Admins 
decide the default layout and employees can also 
easily change the layout if permitted, for example 
transforming it into a social media type feed. A filter 
allows employees to focus on a specific category 
such as ‘HR news’. We like that people have the 
option to grey out read tiles and bookmark others 
for reading later. We also like the notification 
settings, which are highly configurable by 
employees. All aspects of Sociabble are targetable; 
audiences are fed from integrated systems or 
created inside Sociabble and include dynamic 
audiences such as ‘new starters’. 

Publishers create content using a rich text 
editor or generate / edit via an AI assistant. The AI 
is guided by a ‘tone’ configuration and a statement 
configured by admins, called the ‘company 
context’, that includes information such as values. 
A ‘media drive’ provides images, files etc. and 
can be integrated from SharePoint or similar 
repositories. The media drive search includes 
a helpful AI that will look at the constituents 
of images to return appropriate results. Posts 
are scheduled by publication date in a detailed 
editorial calendar that helps manage campaigns 
and communications effectively. 

There is a good range of content interactions, 
including a variety of reactions. Employees may 
choose to share wall content with colleagues, for 
example via Teams, or (where allowed) externally 
into personal social media accounts. When 
publishers create content they add a suggested 
post, which employees may edit or use AI to 
replace. In this case, the AI refers to the company 

context, the employee’s context (a statement 
they’ve written about themselves), the settings for 
each channel (for example, ‘no more than three 
emojis in a LinkedIn post’), as well as the tone. This is 
a sophisticated approach to AI and social advocacy 
that we’ve not seen elsewhere and works well.  

Employee activities on Sociabble generate 
points, which count towards leaderboards and 
optionally towards configurable ‘Badges’. Badges 
can be manually applied, such as ‘copywriter’, and 
include levels to easily spot experts. Badges are 
also associated with peer-to-peer ‘Praise’, which 
can be shared privately and is a nice touch. Praise 
and Badge icons are displayed in employee 
profiles. We like the optional ‘Sociabble Trees’ 
integration, where organisations choose to plant 
trees as rewards for activities. 

A ’My Apps’ menu provides quick links to 
business systems and company documents such as 
PowerPoint templates. Integrations with MS Teams 
are strong: for example, Sociabble is accessible 
via an app, or Teams channels can include tabs of 
specified Sociabble topics. Additionally, content can 
be fed into platforms such as SharePoint, or vice 
versa. Sociabble integrates with video platforms, 
such as Stream, but also provides hosting; this 
includes AI generated summaries and captions in 
multiple languages. 

Search is simple, with result filters for channel and 
category, but can include results from integrated 
business systems. Analytics is very strong, with good 
filters and comparisons of data across multiple 
dashboards, allowing managers to focus on the 
analytics that matter most to them. Admins may also 
create their own sharable dashboards. 

It’s likely Sociabble would complement a 
platform like a knowledge management system, 
but it could certainly serve as a front door to 
business systems for employees across devices. 
The higher price point is therefore noteworthy, 
but we think Sociabble provides a sophisticated 
solution for those organisations looking to address 
communication challenges. 

CLEARBOX VIEW



SOCIABBLE 



SOCIABBLE 

Intranet and Employee Experience Platforms 821clearbox.co.uk

It’s easy for publishers to create content.

Analytics are impressive, with several dashboards to choose from, each of which contain a good range of data.
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The mobile environment has parity with the desktop experience, where it’s just as easy to award Praise,  
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Retail

Base systems

You may also be interested in…

Sectors 

Business, consulting 
and management

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price per user 
per month. Subscription – price 
band based on number of users. 

COSTS TYPICALLY

Weighted towards the start 
(during the ‘project phase’), then 
much lower for the remaining 
term. 

DISCOUNTS  

PRICE INCLUDES 

Charities and non-profit organisations, multi-
year commitments and Sociabble offers 
degressive pricing. 

Installation and configuration, project 
workshops (to identify needs and associated 
solutions), admin training, end user training, 
user rollout services, Customer Success 
Services, maintenance, product support, 
monthly updates and upgrades, access 
to a community and webinars, consulting 
services (to provide strategic insights and 
recommendations). 

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type Branding opportunities

All branding,  
complex options

Ready-to-run,  
installed in days

Accountancy, 
banking and finance

Fully  
standalone

Requires  
SharePoint

Optionally works  
with SharePoint Other*

*Optionally works with Google, Viva, and Microsoft Teams

Information 
 technology
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COMPANY AND PRODUCT

Company details

Company
Sociabble

ISO ����� certified
Yes

Data residency
Sociabble have data centres in 

the Netherlands and Ireland. 

Company founded
2014

Product launched
2014

Typical client size c
Sociabble is an Enterprise 

solution, so anywhere from  
1,000 - 110,000 employees.  

Largest deployment so far c
110,000 employees,  

51 countries 

Customers c
Clients include: AXA, Coca Cola Europacific 

Partners, Primark, Capgemini, Accor,  
L’Occitane  en Provence, Renault Group, 

Deloitte, Generali, Disneyland Paris   

Partner locations
EMEA, APAC, North America, LATAM 

Company locations
Paris, France (HQ), USA, UK, France, India  
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Accessibility   
Background colours can be set by the individual user, contrast can be set by the individual user, individual 
users can change the font size of what they’re seeing, Alt text is in use for images, keyboards can be used 
for navigation, and there are other settings not included here. Sociabble says they follow the guidelines of 
the WCAG and use industry-recommended best practices for their development methodology. 

Name of product 
Sociabble

In transit only In transit and at rest At rest only

Client data encrypted

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

Google Play 
store Apple store MDM MAM Other*

App deployment

*Huawei AppGallery.

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*SAML2.0 and OIDC are supported, so any authentication based on these protocols is compatible with Sociabble. 
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Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script 

Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other* 

Document library sources integrated

*Sociabble can be integrated to other document services using their public API.

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*Sociabble provides an API endpoint for search integration.

Pre-configured Editable Right to left script 
supported Other*

User interface multi-language 

*Sociabble offer 17 interface languages and offer translation capabilities in 50+ languages.
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Reverse-out options
When a contract is over or terminated, the client has 30 days within which to request a copy of their 
personal data. After this period, all data is completely deleted, with the exception of anonymised traces 
used for analytics purposes only. 

Product update process
Clients automatically have access to all the updates on the platform. Sociabble provide uninterrupted 
service during these updates, communicating these updates via webinars, their consultants, weekly 
announcements, and notifications. Clients can test the feature in a sandbox environment for large 
modules before rolling it out to their entire workforce.   

User communitycc
The Sociabble Heroes platform is a community of more than 2,000 customers who share their projects, 
challenges, successes, and best practices. All Sociabble client Administrators have access to the 
Sociabble Heroes platform, where they can access Best Practices, Ready to Use Content, Market Insights, 
New Feature announcements, Offline and online events (webinars) to meet and exchange ideas with 
other End-Users. All End-Users have access to Sociabble’s Knowledge Base and FAQs, which is a “self-
service” database of information designed to answer pressing questions in a timely manner.   

Product updatesc
Every month. The desktop app updates itself automatically at the next page load. Product updates 
range from app performance and stabilisation improvements to major feature releases. When a new 
feature is released, the End-Users will be updated through a pop-up at their first log-in back on the 
platform, they will be offered a guided tour of the new feature. 

Email support Phone support Chat support Online portal 24/7 support 
Oǽce hours 

only*

Technical support

*8am to 6pm CET and 8am to 6pm EST

Set-up and support

Set-up process for new clientsc
Sociabble offers a streamlined process for setting up and configuring a new platform, which 
can be accomplished in as little as a few days. For more advanced configuration, customisation, 
and implementation needs, Sociabble provides a range of services. The platform’s onboarding 
methodology consists of five distinct phases: Engagement, Organisation, Validation, Launch, Run Mode. 
The entire journey from initial engagement to successful platform launch typically takes around 1 to 4 
months, depending on the project size.   

Current versionc
November 2023 
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Sociabble says: “Sociabble is the leading SaaS platform for Employee 
Communication, Employee Engagement, and Employee Advocacy, 
designed to meet large companies’ needs. With 10 years of experience in 
large-scale deployments, Sociabble has helped many world-renowned 
companies like AXA, Primark, Coca-Cola Europacific Partners, to unlock 
the full potential of their workforce. Sociabble is designed to streamline 
and elevate internal communications by offering a content hub where 
employees can discover, share, and engage with pertinent information via 
their channel of choice—be it a web app, branded mobile app, email, chat, 
intranet, or Microsoft Teams. The platform’s user-friendly interface and 
intuitive features make it effortless for both frontline and office workers to 
stay informed, engaged, and act as ambassadors for their company.   

Sociabble’s platform enables top-down and bottom-up content 
management of text, photos, audio, and videos at both global and local 
levels, effectively breaking down silos within the company. Particularly 
effective at displaying visual content, the platform comes with features like 
targeted audience segmentation, multi-channel distribution, translation, 
and ‘Must Read’ notifications. This ensures that the right individuals receive 
timely, relevant information in the format that suits them best.   

One of Sociabble’s key strengths is our Engagement Framework, a 
dynamic ecosystem designed to drive employee participation and cultivate 
a culture of engagement. Through top-down and peer-to-peer activation 
mechanisms such as points, leaderboards, badges, praises, and challenges, 
along with meaningful rewards tied to CSR initiatives, we empower 
enterprises to motivate and recognize their workforce, ultimately boosting 
productivity and innovation.   

With its ISO 27001-certified security management, Sociabble meets 
the most stringent data privacy standards. This provides a robust shield 
for sensitive information, including all the artificial intelligence features 
specifically designed to protect data security.   

Sociabble is more than just a platform; it’s a comprehensive solution 
backed by our dedicated Customer Success Team. With a global presence 
in Europe, North America, and APAC, this experienced team plays a 
pivotal role in the success of our clients’ projects. They provide a strong 
methodology for deployment and adoption, and share industry best 
practices to ensure optimal outcomes.” 

Voice of the vendor

Back to index



TOGO
A social digital workplace
by NTT DATA

15,000 – 20,000 employees

Company locations:

Typical deployment: The product in a nutshell

TŌGŌ is a sophisticated 
SharePoint-based intranet 
product that adds clever 
content and community 
features to help complex 
organisations be more 
connected. 

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

https://www.togo.syntphony.com/
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TŌGŌ SSGMEP DMKMXEP WSVOTPEGI (TŌGŌ from here) 
is a SharePoint intranet in a box product from the 
European arm of global IT services company, NTT 
DATA. The product was launched 2017 and makes 
some welcome improvements to SharePoint, 
giving employees a more joined-up experience 
of communication and community activity than 
standard SharePoint. 

TŌGŌ has a familiar feel to it but with some 
notable enhancements. The main navigation adds 
icons next to the menu labels, but the vendor has 
subtly used Fluent UI icons here (and in other 
places) that make them feel seamless. The top 
navigation bar includes a prominent search-scope 
drop-down that we really like. An integrated ‘Activity 
Center’, aggregates notifications from relevant 
published content, communities and people, 
while news feed cards show the number of likes, 
comments and views. 

Publishers and admins access their tools in some 
novel ways. A click in the search box produces a list 
of actions to create an article, quick post, upload 
documents and create a community. The publishing 
experience is SharePoint but with enhancements. 
Publishers start pages with forms that prompt 
for all relevant metadata for the content type. 
Targeting can use Entra groups, or Workday and 
SuccessFactors profile information to build dynamic 
audiences based on rules. 

Core to the TŌGŌ feature-set is the ‘Dashboard’. 
This highly configurable web part can aggregate, 
filter and display information in an impressive number 
of ways. Information can be aggregated based on a 
range of criteria including site, content type, metadata 
and then filtered based on date, audience etc. There 
are multiple ways to display information including 
cards, lists and images. The component is used to 
provide news feeds, community information, policy 
libraries or any other use case for information display.  

TŌGŌ has its own social and community features, 
although customers can use Viva Engage if they 
prefer. Using TŌGŌ’s capabilities, any published 
content type (not just news) can be socially enabled 

with likes and comments. Communities include 
documents, blogs and pages alongside the social 
discussion, supporting professional communities of 
interest as well as more social use cases. Employees 
can follow people, communities, tags, pages and 
sites with activity from these appearing in their feed.  

Content search benefits from the above-
mentioned scope enhancement in the navigation 
bar. ‘Quick results’ appear as you type, grouped 
by news, communities, people etc. The full search 
results page is well-presented with tabs for different 
content types. A useful set of filters narrows results, 
such as by date, metadata etc. Finding people works 
well with any profile information searchable. Results 
are presented as profile cards and people you are 
following are shown, too. The vendor demonstrated a 
new generative AI-powered knowledgebase ‘Genius 
Search’ as well, where employees ask a natural 
language question and the tool responds with an 
answer. This comes at extra cost and is not included 
in our price comparison. 

TŌGŌ comes with a suite of PowerBI-based 
dashboards that provide a good overview of activity 
across the various features. What we saw in the 
demo nicely covered visitors, top content, top 
community and calculated engagement measures 
both with monthly snapshots and tracking metrics 
over time. Basic search reporting is also included 
with top search terms reported but no failed 
searches. 

Mobile access is via the Teams or SharePoint 
apps, or mobile browser. The vendor also facilitates 
clients adding content from TŌGŌ to other enterprise 
mobile apps. This latter option comes with the 
benefit of avoiding further Microsoft license costs. 

Overall, we think that TŌGŌ is a well-featured 
and rounded product that adds useful capabilities 
to the standard SharePoint offering. It will appeal to 
large, complex organisations that have sophisticated 
content publishing and targeting needs. License 
costs appear reasonable for what’s on offer, although 
there will be additional implementation costs. SMEs 
should note there is a 500-seat minimum on licenses.

CLEAR'O< :IEW

https://developer.microsoft.com/en-us/fluentui#/
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Information 
 technology

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

Energy and utilitiesBusiness, consulting 
and management

Pricing

PRICE 'AND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price 
per user per month. 
Subscription – price band 
based on number of users. 

COSTS TYPICALLY

License costs are always the 
same because they are based 
on user volume, but there is an 
additional cost at the beginning 
associated to the project 
implementation cost (CAPEX). 

DISCO9NTS  

PRICE INCL9DES 

Frontline users and multi-year commitments 

Included with licenses are several services 
to access new versions of the product 
with new features, improvements and bug 
fixing. These services are TŌGŌ Quarterlies 
(meetings between the client and the TŌGŌ 
team), TŌGŌ Roadmap (where customers 
influence the development roadmap), 
Masterclasses and access to the Partners 
Centre.  

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type Branding opportunities

All branding,  
complex options

Ready-to-run,  
installed in days

Accountancy, 
banking and finance

Transport & Logistics
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COMPANY AND PROD9CT

Company details

Company
NTT DATA 

Customers c
Clients include: Amadeus, 

HDI, Iberia, ITA Airways, 
Naturgy, NTT DATA EMEAL,  

Redeia, The global fund. 

Data residency
TŌGŌ infrastructure is deployed 

on the client’s Azure tenant. It 
will depend on how they have 
their tenant configured where 

the information / data will reside. 
TŌGŌ doesn’t store any client 

information outside their tenant.  

Company founded
1988 

Product launched
2018 

Typical client size c
15,000 – 20,000 employees 

Largest deployment so far c
60,000 employees in over  

100 countries around the world  

ISO ����� certified
Yes 

Partner locations
The implementation partner is  

NTT DATA itself, so they can deploy in any  
country with NTT DATA presence.  

Company locations
Tokyo, Japan (HQ), Global  

https://gr.nttdata.com/global-locations
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Accessibility   
Background colours can be set by the individual user, contrast can be set by the individual user and Alt 
text is in use for images. 

Name of product 
TŌGŌ Social Digital Workplace

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play store Apple store MDM MAM Other*

App deployment

*TŌGŌ doesn’t have a native mobile app, they leverage MS Teams. Additionally, there is an API to export the contents from 
SharePoint Online and a TŌGŌ Mobile SDK to embed or build a custom mobile app.
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*Integrations with NTT DATA Insights Engine Knowler. 
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Reverse-out options
If a customer decides to terminate their contract and uninstall TŌGŌ, NTT DATA conduct a session to 
clarify the implications of the uninstallation. Since the data is stored in the client’s Azure tenant, there is no 
loss of data, but loss of capabilities. NTT DATA help the client in the transition by recommending out-of-
the-box SharePoint Online capabilities as workarounds to the existing TŌGŌ features. 

Product update process
Upon compiling a new product version and deploying it in the TŌGŌ test environments, they follow a 
client-0 strategy by first deploying it internally on their production company intranet. After weeks of real 
testing, they inform their clients about the update through a release note and newsletter with a demo 
showcase at their TŌGŌ Quarterlies. For clients with service contracts, they collaboratively plan and 
execute the installation, adapting new features according to their needs. Clients without service contracts 
interested in the update receive the installation package and associated manual for self-installation. 

User communitycc
TŌGŌ’s Customer Success Unit (CSU) forms the core of their active user engagement plan, ensuring 
continuous support and development throughout the product journey. This dedicated team ensures 
a deep understanding of client needs and preferences, aiming to achieve their objectives. NTT DATA 
foster user interaction with clients through regular quarterly meetings, offering a space for feedback 
that shapes their roadmap and new feature development. Their clients also benefit from release notes, 
visibility actions, market trends and best practices newsletters, events, webinars, and masterclasses 
conducted by the CSU team.  

Product updatesc
Quarterly.

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
NTT DATA start with a TŌGŌ FastTrack implementation, adaptable to client needs through custom 
developments and migrations. This process begins with a thorough assessment, covering both 
technical and functional aspects. In the technical phase, they align with the client’s IT team, detailing 
their architecture, security, and deployment procedures. Simultaneously, the functional assessment 
involves multiple sessions with the client’s business teams, allowing them to tailor their product to fulfil 
their specific needs. This typically takes 3 months; the process culminates in a company-wide Go Live, 
ensuring a seamless and customised implementation for all employees. 

Current versionc
1.9.0 
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NTT DATA says: “NTT DATA, a consulting company, is transforming the corporate 
landscape with its innovative products aimed at enhancing project efficiency and 
effectiveness. Leading this change is TŌGŌ Social Digital Workplace, a platform 
designed to boost employee engagement and revolutionize organizational 
communication and information sharing. TŌGŌ, seamlessly integrates with Office 
365, maximizes the Microsoft platform, streamlining workflows with tools like 
SharePoint and Microsoft Teams. Additionally, frequent updates are provided 
in line with Microsoft’s roadmap to keep the workplace up to date with the last 
platform releases such as Viva or Copilot.  

TŌGŌ focuses on delivering a superior employee experience by intuitively and 
personally connecting people and information. It addresses specific enterprise 
areas, such as internal communications, human resources, and IT. It enhances the 
company’s internal communication and elevates employee engagement through 
a unified platform, while ensuring content governance and security for corporate 
resources, tools, and documents. This improves organizational engagement at 
every level: employee-to-employee, employee-to-company, and company-to-
employee. 

TŌGŌ is a complete end-to-end solution that supports clients throughout 
the product journey, offering flexible and customizable solutions tailored to 
each client’s unique needs. The Customer Success Unit (CSU) at TŌGŌ provides 
ongoing support through regular meetings to align the product roadmap with 
client needs, initiatives to highlight client successes, masterclasses to broaden 
knowledge, and much more. 

Additionally, TŌGŌ’s standout features include:   
Î  The Audience feature which allows targeting information for specific employee 

groups. This feature integrates seamlessly with any human resources system. 
Î  The Dashboard which provides extensive configuration options for both 

aesthetics and content, allowing personalization of any page for each user 
based on pre-defined conditions.   

•  The Analytics feature which measures engagement and provides insights into 
platform usage and performance, offering historical data.   

Î  The Genius Search, based on NTT DATA’s Gen AI product and fully integrated 
into the system, collects, and processes all information within a community or 
file, enabling employees to ask complex questions and receive specific answers. 

TŌGŌ is a part of NTT DATA Syntphony, a comprehensive suite of solutions 
designed to unlock the full potential of organizations’ digital workplaces. TŌGŌ 
seamlessly integrates with other software our clients have, as well as with a 
range of NTT DATA Digital Workplace-related solutions. These solutions include 
NAKA, an enterprise-level virtual reality platform; Melt, a digital learning platform; 
eva, a corporate conversational AI platform; everilion, a platform that integrates 
solutions for payments, sales, loyalty, and promotions, among others.” 

Voice of the vendor

Back to index



The product in a nutshell

Last updated: January 2024

5,000 employees

Typical deployment:

Company locations:
Workgrid offers an AI-enabled 
digital assistant to bring 
workplace systems into one 
feed for users, with no and 
low-code options to build 
workflows to make it easier for 
businesses to get things done. 

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

FRONTLINE  
FOCUS 

OPTIONALLY WORKS  
WITH SHAREPOINT

http://www.workgrid.com
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Workgrid was born out of a Fortune 100 insurance 
company’s frustrations with having disparate 
internal systems and multiple places to get things 
done. In 2022 Workgrid shifted focus from simple 
integrations to concentrate more on AI-enabled 
services. Workgrid is not intended to replace an 
intranet, instead it works as a pop-up assistant 
which brings a stream of notifications, tasks and 
alerts into a single, conversational feed. Whilst 
it can offer a way for communicators to notify 
employees about content, we can see it being 
particularly useful for more transactional and 
technical processes. 

There are over fifty workflow templates, and 
nearly 200 enterprise data sources available out of 
the box, including for SAP, Oracle, Workday, Trello 
and Taleo, to solve real-world challenges customers 
have. Each starts with a trigger, which could be a 
manual action such as an employee asking the 
AI assistant a question about remaining holiday, 
or scheduled, for example to send out a quarterly 
reminder regarding appraisals in Workday. There 
are also nice integrations that offer a summary of 
the action required, with a link into the appropriate 
system for more information, such as a discount 
request from Salesforce. Associated notifications 
come via desktop and within MS Teams. 

Workgrid is particularly useful for managers 
who receive multiple requests for approvals 
each day, such as approving expenses 
claims, change requests, or holiday approvals. 
Additionally, there are useful features to 
promote vital communications, with AI-generated 
summaries to highlight what someone has 
missed. Each of these is impacted by the 
limited user notification preferences currently 
available, which we feel would be beneficial to 
expand. For example, people may have high 
level permissions within systems due to their 
job role, but complete tasks there infrequently; 
or key company announcements could get lost 
in a flurry of operational notifications. Workgrid 
have said that user preferences are one of their 
priorities on their roadmap. We do, however, like 

the integrations into MS Teams, which provides 
a useful feed of notifications in one place in a 
frequently used platform.  

When looking for information stored in a 
connected system somewhere within the 
organisation, people can search for it using 
natural language questions. Workgrid will gather 
information from appropriate sources, such as 
documents, FAQs, or from knowledge systems 
like ServiceNow. The AI assistant then presents 
summaries and contextual information, including a 
link to the source if relevant. Accuracy of responses 
can be monitored via conversation analytics, which 
are helpful, but we found the data fairly basic and 
we’d like to see some AI features here too, to make 
it easier for admins to make improvements.  

Workgrid provides a clean interface to update 
or modify associated workflows, but this relies 
on having technical knowledge to edit or create. 
It’s possible to set up granular permissions, but 
we’d suggest good governance and stakeholder 
management skills are required to make sure 
appropriate answers are provided and content 
updated on an ongoing basis. Within connected 
source systems Workgrid relies on having good 
people data, content that has been tagged 
appropriately, and appropriate permissions, as it 
inherits this information. As a result, it may also 
serve to highlight existing governance issues 
which are otherwise hidden by their disparate 
nature. We would therefore recommend that 
organisations factor in a thorough test period as 
part of the implementation.  

Whilst Workgrid started as a systems connector, 
the increasing number of AI features, such as 
AI enhanced templates, reflect a change in the 
product’s direction, and we look forward to seeing 
how it evolves. Overall, Workgrid is particularly 
useful to companies with a complex digital 
landscape; it may be seen as an additional cost on 
top of existing intranet licences, but we can see 
the potential for valuable improvements to user 
experience that save people considerable time 
where disparate systems are in place.  

CLEARBOX VIEW
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The digital assistant shows announcements, surfaces approval requests,  
and displays information from a variety of sources.
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Conversation analytics show chat and answer activities and highlight where questions go unanswered.
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Engineering and 
manufacturing

Information 
 technology Media and internet

Base systems

Other 

You may also be interested in…

Sectors 

Healthcare

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

Subscription – price band based on 
number of users. Subscription - price 
band based on number of users. 
Workgrid’s pricing model is based 
on a platform fee which is calculated 
based on the total number of users 
and is paid annually. 

COSTS TYPICALLY

Fairly evenly spread across three 
years. 

DISCOUNTS  

PRICE INCLUDES 

Multi-year commitments 

Training, Product Support and 
Maintenance, Hosting, Branding, 
Customer Success, Updates and 
Upgrades, Resource portal 

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type

Majority ready-to-run

Branding opportunities

Semi-bespoke built

Accountancy, 
banking and finance

Fully  
standalone

Optionally works  
with SharePoint

Requires  
SharePoint
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COMPANY AND PROD9CT

Company details

Company
Workgrid Software

ISO ����� certified
No 

Data residency
USA, EU

Company founded
2017

Product launched
2018

Typical client size c
5,000 employees 

Largest deployment so far c
50,000 employees  

Liberty Mutual Insurance 

Customers c
Clients include: Liberty Mutual Insurance,  

AES, Aroma Joes, Integrity Operations, 
Riverstone Group

Partner locations
USA, UK 

Company locations
Boston, MA, USA (HQ), Northern Ireland
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Accessibility   
WCAG 2.1 compliant. Workgrid Software’s AI Work Assistant is compliant. For their legacy toolbar front-
end, all colours are controlled at the space level, Workgrid Software encourages teams that want to 
have their own custom theme to stay compliant with WCAG colour rules. 

Name of product 
Workgrid

In transit only In transit and at rest At rest only

Client data encrypted

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant Other

Google Play 
store Apple store MDM MAM Other

App deployment

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

*Workgrid can be configured to use SAML 2.0 authentication for single-sign-on (SSO)
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Box Dropbox Google Drive SharePoint OneDrive Other* 

Document library sources integrated

*These integrations are achieved through Workgrid’s no-code platform, which connects to these services as data sources.

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other*

*The Workgrid no-code platform can connect to hundreds of data sources to aid in content discovery across engines or applications.
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Reverse-out options
Workgrid is not considered a source of truth of customer data. Customers can export select categories 
of data during the life of the contract. Upon contract termination, customer data is deleted. 

Product update process
When new features are turned on, release notes are published to the Workgrid Help Center to ensure 
all customers are kept up to date in real time. Additionally, each Workgrid customer is assigned a 
customer success manager who will communicate feature enhancements and updates, and can assist 
with training and answering any questions customers may have. 

User communitycc
Workgrid offers a community in conjunction with the Help Centre where clients can share ideas, ask 
questions and find answers based on the available topics. Additionally, any client of the community can 
follow and subscribe to any thread or topic to receive the latest updates over an email notification. 

Product updatesc
Workgrid has a weekly release schedule. 

Email support Phone 
support Chat support Online portal 24/7 support Office hours 

only

Technical support

Set-up and support

Set-up process for new clientsc
Workgrid provisions new accounts on the customers’ behalf. This process is quick and is set up based 
on a few factors pertaining to the contract. Once the account is provisioned, the organisation’s admins 
can customise the Workgrid experience, including installing catalogue apps, publishing content, 
generating content for the chatbot, and custom building their own apps leveraging Workgrid’s no code 
app creator Workshop. 

Current versionc
GA 



Intranet and Employee Experience Platforms 850

WORKGRID

Intranet and Employee Experience Platforms 850clearbox.co.uk

Workgrid Software says: “ Workgrid is an AI Work Assistant that frees 
employees from the chaos of the work day. With Workgrid organizations can 
build conversational AI experiences that streamline processes, automate 
tasks, and help guide employees to the right resources, content, and 
information, wherever they happen to work. 

Workgrid achieves this by abstracting notifications, communications, data, 
and tasks from critical backend business systems, minimizing the need of 
constant app hopping and context switching. 

•  Chat across systems and documents: leverage conversational AI to 
chat across business applications and knowledge bases to find the 
right answer. 

•  Receive information and tasks at the right time: from personalized 
recommendations to task notifications, the Workgrid AI Assistant 
guides employees to what matters most. 

•  Say goodbye to app hopping: obtain quick access to your most 
frequented apps, reducing incessant context switching. 

•  Build AI integrations in hours, not months: Workgrid’s no-code, 
low-code builder reduces the time, effort, and overall cost to build 
modern user experiences that help employees perform tasks and find 
information across your digital workplace, all through a single, natural 
language interface. 

•  Deploy ‘Ready to Install App Templates’: The Workgrid platform 
boasts over 50+ pre-built app templates ready for immediate use. 
Pre-built templates include all the steps of a workflow (e.g., expense 
approval) and can be easily customized via our no-code app builder. 

Whether you’re looking to get up and running quickly with our AI Assistant 
or leverage our platform to customize and build your own conversational 
AI experiences, Workgrid is focused on helping you deliver engaging 
experiences to enhance productivity and eliminate digital friction.“ 

Voice of the vendor

Back to index



250 - 50,000 employees

Company locations:

Typical deployment: The product in a nutshell

Worksy is a mobile and 
desktop intranet that puts the 
emphasis on people, their 
wellbeing and safety that will 
appeal to organisations who 
have a focus on employee 
engagement.

Last updated: January 2024

FULLY  
STANDALONE

REQUIRES  
SHAREPOINT

OPTIONALLY WORKS  
WITH SHAREPOINT

FRONTLINE  
FOCUS 

https://www.worksy.co
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Worksy (formerly Juno) is a SharePoint-based, 
desktop and mobile intranet product that was 
launched in 2018 by Istanbul-based OGOO 
Technology Agency.  

At the time of the demo, Worksy was in the 
process of being updated to SharePoint modern 
for desktop browser and content management, 
so the experience is a mix of classic and modern 
pages. Most of the desktop browser experience 
is currently ‘classic’, with the exception of the 
‘Happiness’ and ‘Emergency’ features. This work 
is due to complete “summer 2024”. The mobile 
app is also being updated to become compatible 
with Amazon Web Services infrastructure.  

News publishing uses a simple form-
based approach to creating articles that works 
reasonably well. Admins choose the kind of 
story they want to post and then fill in publishing 
details including dates and body text via a rich 
text editor. Associated push notifications can 
be sent to the app and to a predefined Teams 
channel. Reference pages are published using 
SharePoint classic templates which provide 
fairly basic options for layout. We like the visual 
approach to available tags that makes it easy to 
use and add to content, however. 

Employee engagement is well covered 
through news comments and likes. Employees 
can post simple text updates, links, pictures 
and embedded videos to an activity feed via 
the mobile app. Other people-centric features 
include automatic birthday, new hire and 
service milestone notifications and celebrations. 
Employees can also be surveyed regularly on 
their ‘Happiness’, with a range of emoji-based 
reactions and optional follow-up questions 
feeding into a reporting system for admins.  

A standout ‘Emergency’ feature was born 
from the tragedy of the Türkiye earthquake in 
February 2023. This feature helps companies and 
employees to check-in with each other and share 

critical information in the event of an emergency 
such as a natural disaster. Employees can report 
they are ok or need help and share their location 
via the mobile app, while companies get a real-
time report of the whereabouts and status of staff 
and can share emergency documents quickly. 
There are useful buttons to call government or 
company emergency numbers, as well as a loud 
‘whistle’ and flashlight buttons to attract attention. 
OGOO have put a lot of thought into this feature 
but with the hope it will never need to be used. 

Search is available for the documents area of 
the application, using a SharePoint document 
library. News and other content search is limited 
to filtering the activity feed based on tags and 
categories. People finding is a bit broader, 
allowing free text search for name, email, job role 
and department. We like the ’Expert Finder’ that 
allows employees to search or navigate down 
the organisation structure to find people with 
particular skills or expertise. The organisation 
chart and profile pages are nicely presented with 
information about the employee from Entra ID. If 
Teams is available, employees can start a chat 
from profiles. 

Analytics is a basic one-page dashboard 
in Google Analytics data studio. However, 
OGOO also sends a helpful quarterly report 
to customers that goes into more detail and 
provides some commentary around adoption, 
along with some recommendations for 
improvement.  

Overall, Worksy would suit organisations that 
want to take a mobile-first approach to their 
intranet, where desktop access is less of a priority. 
However, the vendor is actively working on 
bringing a modern intranet experience to desktop 
as well. Worksy is very competitively priced for 
medium to large organisations though, so for 
those that have modest needs and an equally 
modest budget, Worksy is worth a closer look. 

CLEARBOX VIEW
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Worksy’s easy-to-use news publishing via a simple form.

MSFMPI RSXMǻGEXMSRW EVI 
EXXVEGXMZIP] HMWTPE]IH ERH 

IEW] XS EGXMSR�

DMKMXEP FYWMRIWW GEVHW MR 
the app make it easy to 

EHH GSRXEGXW�

TLI SVK GLEVX MW H]REQMGEPP] 
KIRIVEXIH JVSQ IQTPS]II TVSǻPI 

 / Entra ID information.



WORKSY

Intranet and Employee Experience Platforms 855clearbox.co.uk

CSQTERMIW GER GLIGO MJ XLIMV IQTPS]IIW EVI EǺIGXIH MR ER 
IQIVKIRG]� EQTPS]IIW GER VITSVX XLIMV WXEXYW� TPYW LEZI EGGIWW 

XS YWIJYP JIEXYVIW WYGL EW IQIVKIRG] GSRXEGX RYQFIVW ERH E 
PSYH [LMWXPI XS EXXVEGX EXXIRXMSR�

Worksy navigation has 
PEVKI ERH GPIEV FYXXSRW�

'EHKIW GER FI EPMKRIH 
[MXL GSQTER] ZEPYIW ERH 
E[EVHIH XS GSPPIEKYIW�

CLIGOMRK MR SR  
employee wellbeing.

TLI WSGMEP JIIH MW [LIVI 
employees share their own news.
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Property and 
construction

Hospitality and  
events management

Base systems

Fully  
standalone Other Requires  

SharePoint
Optionally works  
with SharePoint

You may also be interested in…

Sectors 

HealthcareEnergy and utilities

Pricing

PRICE BAND

250 users

1,000 users

5,000 users

20,000 users

PRICING MODEL

One-off payment and ongoing 
maintenance fee. 

COSTS TYPICALLY

Weighted towards the start (during the 
‘project phase’), then much lower for 
the remaining term. 

DISCOUNTS  

Charities and non-profit organisations,  

PRICE INCLUDES 

Setup, branding, Entra ID integration, 
governance training, help desk 
support and customer success 
support is included. The ‘Emergency 
Communications’, ‘Moodboard’ and 
org chart are all optional modules that 
have been included in this pricing. 

These prices are indicative, offering a comparison of 
the products featured in this report. Please contact the 
vendor for a bespoke quote. 

Product type Branding opportunities

Good branding, 
complex options

Ready-to-run,  
installed in days
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COMPANY AND PRODUCT

Company details

Company
OGOO Technology Agency

ISO ����� certified
Yes 

Data residency
N/A

Company founded
2011

Product launched
2018

Typical client size c
250 - 50,000 employees 

Largest deployment so far c
15,000 employees 

Customers c
Clients include: McDonalds, Isuzu,  

SOCAR, Ytong, Kapital Bank of Azerbaijan, 
DOHLER, Koç Healthcare, Opet Fuchs,  

Abdi Nbrahim  Pharmaceuticals.  
Please see their website for more.

Partner locations
UK, Azerbaijan   

Company locations
Istanbul, Turkey (HQ), USA

https://www.worksy.co/resource-types/case-studies
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Accessibility   
There are no accessibility features at present.

Name of product 
Worksy Modern Intranet

In transit only In transit and at rest At rest only

Client data encrypted

Entra ID ADFS Okta Open ID Oauth G Suite Other*

Authentication supported

Deployment

Client on-
premises

Client private 
cloud

Microsoft 
Azure

Amazon Web 
Services

Vendor-
hosted 

Microsoft 
365 tenant

Other

Google Play 
store Apple store MDM MAM* Other*

App deployment

*Worksy Enterprise App Store

*NTLM and third-party systems integrated with Entra ID.
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Pre-configured Editable Right to left script 
supported Other

User interface multi-language 

Machine 
translation for 

publishers 

Machine 
translation for 

end users 

Editable machine 
translation for 

publishers 

Manual creation 
for publishers 

Right to left 
script Other 

Content multi-language 

Optional integrated enterprise search engines 

Coveo Elastic IBM Lucidworks Microsoft Mindbreeze Sinequa Other

Box Dropbox Google Drive SharePoint OneDrive Other 

Document library sources integrated
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Reverse-out options
Data stays on the SharePoint site collection. 

Product update process
Customers who use the Enterprise Plan have the option to decide if or when they want the update. 
Those who are subscribed to the Cloud Plan, however, are provided the option to select any of the 
available timeframes given by Worksy. Updates take approximately 30 minutes to install. 

User communitycc
None 

Product updatesc
Every 3 months, Worksy releases free product updates and new features. Some new features -such as 
add-ons- can be subject to additional fees but most are free for ongoing subscriptions. 

Email support Phone 
support 

Chat support Online portal 24/7 support Office hours 
only

Technical support

Set-up and support

Set-up process for new clientsc
Initially, OGOO come together with customers for a kick-off meeting and walk through all the steps 
of setting up Worksy. The whole setup takes about an hour on their side, after which comprehensive 
governance training is planned by their CS team. Upon completion of the setup, they offer a 3-month 
intensive support program to assist customers with best practises as they prepare for their launch. 
Once all is set and running, lifelong consultancy continues with their helpdesk and training platform. 

Current versionc
Current version (reviewed features and updates) was released in mid-August 2023. 
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OGOO Technology Agency says: “Previously known as Juno Intranet, 
Worksy is now a more comprehensive employee experience solution, 
solving with ease the pain points of various employee groups regardless of 
whether they have a computer or are constantly on the go.        

As a ready-to-go modern intranet that is accessible from the desktop 
and is natively mobile, Worksy is tailored to solve high-cost problems 
with a low-cost and efficient solution. Whether the retention rates are low 
and lack of engagement is high, communication is exclusive to a group of 
employees who have computers, or recurring workflows operate in time-
consuming ways; Worksy has got you covered. 

Through 40+ ready-to-use features under four experience packs 
and limitless no-code integration opportunities, thanks to M365 and 
SharePoint, the most prevalent work experience difficulties dissolve within 
a matter of hours. 

Some of Worksy’s most-loved features include digital HR forms that 
reduce the time spent on expenses or vacation requests to seconds, the 
social feed that brings together the whole company regardless of time 
or location, and the videos, events, stories, and news highlighted with 
push notifications. Worksy also offers various add-ons like the brand-
new Emergency Communications that can be integrated or purchased 
separately, Multi-language Support, Organization Charts, Praise to boost 
the appreciation culture, and White-Label for Enterprises.     

Worksy Modern Intranet also includes a native Employee App; which is 
designed specifically to suit the unique needs of frontline workers while 
requiring no SharePoint or Microsoft license. Therefore, Worksy is also a 
comprehensive solution for companies that operate with both white-collar 
and frontline workers.       

Worksy includes integration capabilities; it works in perfect alignment 
with MS Teams and leverages Power Platforms; Power Automate for 
workflows and integrations, Power Apps for low-code custom web 
applications, and Power BI for reporting.   

In the very near future, Worksy will quickly adapt new technologies 
to provide prompt-supported content creation & optimization, form 
generators, digital business cards, and onboarding modules. Plus, backed 
by the capabilities of AI, content planning and distribution, personalized 
training programs, and material optimization & automatized Q&A systems 
will be parts of Worksy’s offer. In addition, through iPaas integrations, 
Worksy will leverage the power of cross-platform solutions such as with 
Zapier and Workato.       

In short: effective and effortless communication targeted only at the 
relevant employee group, a strong company culture that fuels motivation 
& automatized workflows that save hundreds of productive hours. With 
Worksy, it’s all easy.” 

Voice of the vendor

Back to index
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Need help choosing  
a new intranet? 

We can help, please get in touch and 
one of the team will get back to you.

https://www.clearbox.co.uk/
https://www.clearbox.co.uk/
https://www.clearbox.co.uk/contact/
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